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Pakistan has banned sale of all Indian content. It has also banned those advertising 
commercials running on Pakistani TV channels that featured Indian products or talent 

or were produced in India. Most of these commercials are of products that are sold by 
multinationals in countries across the subcontinent in Pakistan, India and Bangladesh. 
Apparently, it has been an economical proposition for the multinationals to produce com-
mercials in India at much less cost and then dub them for their respective markets. All 
they have needed to do so far is to dub the spoken lines in the respective local language 
and insert frames in the language in which written copy is shown. This is obviously done 
so masterfully by the Indian film-makers that it appears as if the commercial has been shot 
locally. The only time they get caught is when they feature a model whose face is already 
known to the target audience because he or she has appeared in a TV serial or in a minor 
film role. The polished acting talent, good photography and lighting and the smooth edit-
ing, are also noticed by discerning TV viewers.

All that is over now as Pakistan has put its foot down after what is happening in 
Kashmir. This should be good news for Pakistani producers of commercials. They will of 
course not welcome the junkets they were enjoying to India and other places, along with 
the brand people. The media agencies were also making the lives of Pakistani TV audi-
ences utterly miserable by running commercials ad infinitum of various products made by 
multinational companies, mobile phone service providers and mobile phone hardware. 
Added to the misery were the ads of real estate projects and many other products. That 
has ended now.

In Pakistan, investments in real estate property have all through been made with ill-
gotten money. The idea was to turn black money into white. Many a times, there were 
projects that never got off the ground and remained in files. The promoters collected 
money on the basis of ‘model’ apartments. By selling files of the housing units, they got 
to collect enough money to make good their escape while the innocent investors simply 
waited for the project to materialize. All that was left of these projects were TV commer-
cials. In fact, in many a case, the so-called project promoters did not even pay the TV 
commercial producers and the media and took-off with all the money.

The commercial film-making industry has now come to almost a standstill in Pakistan. 
In recent times, no one has had the vision to make investments in the latest shooting 
techniques and equipment, post-production facilities, training technicians or even groom-
ing new talent. The upshot of all this is that there is no growth of Pakistani talent in any 
department. The people with creative flair who are thrown up somehow either go looking 
for assignments outside the country or work in below-standard drama serials and TV 
commercials. Because of lack of training and facilities, Pakistani productions are never 
up to par and only feed those TV channels that claim to be specializing in offering drama 
content. Some erstwhile TV drama-makers – and even channels - have gone into making 
films though these generally come off as longer duration TV plays shown on big screens.

Perhaps the time has come when Pakistani talent in all departments must be ac-
cessed more seriously. The hordes of TV channels in the private sector need advertis-
ing revenues in order to survive. At the same time, the multinationals as well as other 
companies need to advertise their goods and services and, for that, they need good 
TVCs. The medium of television, though it is expensive, is considered to be the one 
that delivers quick market results. The social media are also being patronized by some 
advertisers now. To meet this necessity, advertisers need good TV commercials and 
these must now be made locally as going abroad is costly and more time-consuming. 
It is obvious that the local TV commercial producing industry needs to pull up its pants 
and start catering to the appetite of advertisers by using local talent and local facilities 
and producing commercials that serve as appropriate marketing tools. This is a phe-
nomenon that is bound to happen. Pakistani companies must develop their indigenous 
capabilities and stop depending on foreign crutches.

No More Foreign 
Crutches

Javed Ansari
Editor
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A Delightful Treat
This is with reference to last month’s cover story on the recently released film 

Superstar titled ‘Will Superstar Shine?’ Superstar is a simple love story that has 
some of the best visuals, brilliant music and very well executed story line. Director Mo-
hammed Ehtehshamuddin deserves every bit of praise for this wonderful jewel. Also, 
the genuine acting and remarkable performances by the two lead actors along with 
the supporting cast is something the audience will truly love. With catchy songs and 
visually appealing sets, Superstar is bound to pull more crowds to cinema houses.

Saba Motiwala
Lahore

Promoting Culture

The Afghans’, particularly Pashtuns’ rich culture of celebra-
tion which is in the form of Attan. Attan is an Afghan dance 

form which is performed with special musical instruments like 
drums, rubab and sornai. A group of people get together, form 
a circle and move 
around with the same 
beat and rhythm. It is 
recognised worldwide 
among all tribes and 
ethnicities and is re-
garded as the national 
dance of Afghanistan. 
Women wear bright 
and colourful kuchi while men wear pakol (thick wool hat) and 
waskata (woollen vest), an attire as important as the dance 
it-self. Various groups have even adopted the culture that now 
includes some areas of Pakistan as well. For this reason, At-
tan should also be adopted as one of  Pakistan’s folk dances 
representing KPK.

Khush Bakht,
Kabul, Afghanistan

Khanabadosh Cafe

In our world, open spaces are in decline because they are being 
transformed into parking lots and shopping malls. Khanabadosh 

Café in Hyderabad 
is such a place, a 
modern meeting 
ground that cherishes 
the poetic sensibili-
ties of Sindh’s culture 
and at the same time 
engages with the 
world at large, inviting 
travellers from afar, 
like me. Rarely have I 
experienced such an atmosphere of joyous celebration of poetic 
potential, followed by a lively discussion of matters ranging from 
Friedrich Nietzsche to Shah Abdul Latif Bhittai. It is with great 
sadness that I have just heard that Khanabadosh Café is under 
threat of closure. There are so few niches of cultural excellence. 
We can’t afford to lose even one of them!

Ilija Trojanow,
Frankfurt, Germany

Readers’ Thoughts

Education for All
Whenever I hear the word ‘education’ the first thing that comes to my mind is that it 

should be free and compulsory for all. Today, the education system is so expensive 
that it is almost impossible for lower-middle class people to give their child a better edu-
cation. Furthermore, the public schools that provide free education to the children aged 
6-14 after the passing of the Right of Children to Free and Compulsory Education Act 
(RTE) in August 2009 lack the quality of education because of untrained staff, fake grad-
ing and non-practical, bookish knowledge. The differences between private and public 
schools are affecting the children and their families at large and this should be minimised.

Priyanka Avasti,
New Delhi, India
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Who Said That!

“In some tiny, tiny way I am part of history, but 
I am also able to help people.”
- Huma Abedin, U.S.  political staffer

“I think we can build democracy in Pakistan. But it 
will take time. And it will be a Pakistani democracy. 
Not one that’s imposed by someone else.”
- Fatima Bhutto, niece of Benazir Bhutto

Either way, change will come. It could be 
bloody, or it could be beautiful. It depends 
on us.
–Arundhati Roy, Author

It is impossible to live without failing at something, unless 
you live so cautiously that you might as well not have 
lived at all – in which case, you fail by default. 
– J. K. Rowling, Novelist and Screenwriter

“Violence against women can end only when 
the culprits get punished.”
- Mukhtar Ma’i, Pakistani female activist

“Whatever you do, don’t wake up at 65 years 
old and think about what you should have 
done with your life.”
- George Clooney, American actor

The Game of Colour

Colour defines the beauty of a person.  
Black is ugly and white is beautiful 

or, to make it more specific, black is bad 
and white is good. That stigma about dark 
skin continues to endure. One only has to 
look at the thriving sales of fairness creams 
across the country. We live in times where 
it is becoming increasingly important to cel-
ebrate our individuality and to be proud of 
who we are.This mindset needs changing. 
We should be proud of our inherent skin 
tones and wear them proudly.

Mehnaz Rafi,
Ontario, Canada

Growing Concern

Dengue fever is back again in full swing 
in Dhaka. In 2018, 347 people were 

infected in just two months but this year 
1,864 people got infected between May 
and June. Dhaka is the second least live-
able city in the world as cleanliness is not a 
priority there. People frequently spit on the 
streets, urinate wherever they find suitable 
and construction materials are also kept out 
in the open which are breeding grounds for 
dengue mosquitoes. Dhaka is growing in 
an unplanned manner having an outbreak 
of chikungunya last year and dengue this 
year. The city corporations and WHO have 
deemed the situation as ‘alarming’ but not 
out of control. However, the growing num-
ber of those infected suggests otherwise.

Zillur Rahaman,
Dhaka, Bangladesh

“Everyone remembers the last shot of World T20 2007, 
but forgets who brought the match to the last over.”
- Misbah-ul-Haq, Pakistani cricketer

“Sometimes you need to let people feel important by 
disliking you. It’s their little happiness.”
-   Shahrukh Khan, Indian actor
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Unity of Command

A question arises every three 
years in Pakistan that who 

will be next the Army Chief. 
The question is not asked with 
regard to Pakistan Navy and 
Air Force chiefs and these 
positions are filled in the normal 
course without the people 
knowing much about it. Army 
General Qamar Javed Bajwa 
will be completing his tenure in 
November this year and now 
he has been given another 
extension of 3 years perhaps 
because the situation in Kash-
mir demands that the army command be not 
changed. Pakistan’s new Army Chief could 
have been the next senior-most general but 
it seems that Prime Minister Imran Khan can 
work better with General Bajwa.

PolitiCal Stardom

Is she the next top PPP leader, now that Asif Zardari is prob-
ably down and out and Bilawal Bhutto is still learning the 

ropes? Faryal 
Talpur became a 
true blue politi-
cian and rose to 
political stardom 
in her brother Asif 
Zardari’s days 
as president of 
Pakistan. It is 
even said that 
Faryal could have 
proved good 
Presidential mate-
rial had she been 
given the chance. 
Looks like she 
now faces quite 
a bit of NAB ire. 
She was arrested 
by NAB in connec-
tion with a case pertaining to money laundering through fake 
accounts. Does she still have a chance to shine on the national 
political horizon?

ProfeSSional Gab

It is said that TV channels these days have a hard time finding 
a person from the PML-N to represent it on TV shows. The 

only person available is Dr. Musadik Malik – a guy who can sell 
refrigerators even in 
the Antarctic with 
his gift of the gab. 
After graduating in 
Pharmacy from the 
Punjab University, 
he did a Ph.D. and 
M.S. in Healthcare 
Administration and 
Policy from the 
University of Illinois. 
He has also studied 
Health Economics 
and holds an MBA. 
A good-natured 
man and always smiling, Dr. Malik could do much better advis-
ing the PTI government on relevant issues rather than wasting 
his time in a dying PML-N. The PML-N can still have their Ahsan 
Iqbals and Maryam Aurangzebs to defend it. 

beaUty famine

Beautiful faces and good 
talent are few and 

far between in Pakistani 
showbiz. It’s the same 
people who are repeatedly 
seen in the better TV plays 
and films or serve as hosts 
in award shows, etc. Good 
actresses like Mahira Khan 
are termed as ‘old’ 

by actors 
who have 
themselves 
played their 
innings. In 
the middle 
of all 
this, it is 
Mahwish Hayat as one person who has made 

a mark as a talented TV and film actress. What 
more, she still carries a sane head on her shoulders. It is a pity 
though that Mahwish will not continue acting for long and plans 
to become a film director after a few years.
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Newsbeat 

With the U.S. women’s soc-
cer team winning the World 
Cup, people’s perspective 

may change. Previously, they thought 
women’s soccer lacked the skill to 
have a packed stadium and female 
players didn’t deserve equal pay.

With the door for discussion left 
wide open, the audience is eager to 
listen and ready to learn. With their 
voices echoing across Twitter and 
beyond, it’s a step in the right direc-
tion and a clear sign of progress for 
women in sports.  

The Kick from Female Footballers

Iffat Omar is launching her first digital 
talk show ‘Say It All with Iffat Omar’. 
The actress has opted for Youtube as 

the preferred digital platform for her show.
When asked about what the viewers 

should expect from the talk show, Omar 
explained, “It will be covering various 
subjects including personal, cultural, local 
and global information. My focus is to 
make it as interesting as possible for my 
viewers. The content will be different from 
what is currently available in the coun-
try. My talk show will feature everyone’s 

favourite superstars as guests answering 
a variety of personal questions, playing 
games and generally interacting as they 
have never done before. Pure entertain-
ment is what the viewers should expect 
from this project.”

Seeking to revolutionize the digital 
media landscape in Pakistan, in ‘Say It All 
with Iffat Omar’, she hopes to provide a 
safe platform. Staying true to her signa-
ture bold and daring style, Omar encour-
ages all her guests to speak their minds 
without any fear of repercussions.  

Iffat Omar Launches 
Her Talk Show

With the success of ‘Sacred Games’ Season 1, 
Netflix has now come up with its Season 2. The 
web series has done huge business worldwide 

and gained popularity in the region and outside as well. 
The crime drama stars Nawazuddin Siddiqui and Saif Ali 
Khan.‘Sacred Games’ is based on Vikram Chandra’s 2006 
novel of the same name. The most popular Netflix original 
series in India, it is directed by Vikramaditya Motwane and 
Anurag Kashyap, who produced it under their banner 
Phantom Films. The novel was adapted by Varun Grover, 
Smita Singh and Vasant Nath. Kelly Luegenbiehl, Erik 
Barmack and Motwane served as the executive produc-
ers. 

Sacred Games 
Back 
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Newsbeat

Yashma Gill on 
YouTube 

Honda E-sports

ICI celebrates 75 Years

Honda Motor Co. is pumping more 
marketing dollars into competitive 
video gaming to protect its status 

as the dominant carmaker among young, 
first-time buyers. The Japanese auto giant 
is becoming the official automaker of Riot 
Games Inc.’s League of Legends Cham-
pionship Series, one of North America’s 
biggest e-sports leagues. The news 
comes eight months after Honda signed a 
partnership with Team Liquid, a three-time 
league champion.

Honda joins a growing list of sponsors 
for Riot’s North American league, including 
Mastercard Inc., State Farm Life Insur-
ance Co., Walmart Inc. and Quicken Loans 
Inc.’s Rocket Mortgage. They will work 
together on a digital behind-the-scene 

documentary series, plus traditional on-site 
advertising that will feature wrapped cars 
outside the venue. Honda, which has been 

investing in gaming since 2014, is also 
paying for naming rights to the champion-
ship series’ MVP award. 

ICI Pakistan Limited, which is a part of YBG (Yunus Brothers Group) is celebrating 
75 years of its successful operations. The occasion was also marked by a 12-page 
supplement in Daily Dawn.
ICI is a leading manufacturing and trading company. It consists of four diverse busi-

nesses: Polyester, Soda Ash, Chemicals and Life Sciences. Through these businesses, 
the company manufactures and trades in a wide range of products, including polyester 
staple fibre (PSF), soda ash, general and specialty chemicals, toll-manufactured phar-
maceuticals, nutraceuticals, animal health products and agricultural products (includ-
ing chemicals, field crop seeds, vegetable seeds and more). The company also has a 
management stake in the infant milk formula business under the name of NutriCo Private 
Limited.

Mr. Muhammad Sohail Tabba, Chairman, ICI Pakistan Limited says the company had 
invested significantly to create value for its stakeholders and through its acquisition by 
YBG, it had been infused with revived spirits and renewed energy to relentlessly pursue 
growth opportunities in both the existing businesses and new ventures.

The Chief Executive of ICI Pakistan Limited, Mr. Asif Jooma says that ICI Pakistan Ltd. 
enjoys an iconic status in Pakistan’s industrial landscape with businesses that are aligned 
to the country’s economic and social fabric. 

Yashma Gill has recently launched 
a YouTube channel. She uploaded 
a promo on YouTube showcasing 

all that she will be covering in her videos – 
from personal adventures and experiences 
to experi-
ments, fan 
moments and 
her everyday 
anecdotes.

Known for 
her charis-
matic persona, 
Yashma Gill 
has made her 
mark in a short 
time. She has 
hit dramas like 
‘Ghar Titli Ka 
Par’, ‘Ab Dekh 
Khuda Kya 
Karta Hai’, ‘Ki 
Jaana Main 
Kaun’ and 
a few more. 
Currently, she 
is starring in 
‘Piya Naam Ka 
Diya’. 

Muhammad Sohail Tabba
Chairman, ICI Pakistan Ltd.

Muhammad Ali Tabba
Vice-Chairman, ICI Pakistan Ltd.

Asif Jooma
Chief Executive, ICI Pakistan Ltd.
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Newsbeat

First Infinix Store in Karachi

Infinix Mobile, the smartphone 
manufacturer dominating emerging 
markets, has launched its first of-

ficial store at Star City Mall in Karachi’s 
Saddar.

Infinix Mobile is a Hong Kong based 
company which has quickly risen as 
one of the leading smartphone brands 
in the world. 
The store will 
feature flag-
ship smart-
phones as 
well as other 
exclusive 
in-store deals 
for Infinix 
customers. 

Dettol Scholarships

The ‘Back to School’ campaign is 
offered by Dettol every year and they 
are continuing the tradition this year 

as well. The scholarship will cover tuition 
fee for 12 months, from the 1st of January 
2020 till 31st of December 2020 for those 
who win. There have been 21 Dettol schol-
ars who have won the scholarship in the 
past two years along with the winner of the 
Dettol School Fund. Dettol offers several 
opportunities to increase access to quality 

education in the county.
Going back to school is an exciting time 

for children and parents alike. Through the 
initiative, children will have a more produc-
tive school year by ensuring good health 
through sustained hygienic practices that 
Dettol promotes.

Dettol has always played an important 
part in giving back to the community 
through different campaigns and programs. 
The Dettol School Program is an excellent 

example which reaches two million school-
going children across Pakistan, educating 
them on the importance of cleanliness and 
hygiene.  

The 71st  Emmy Awards will not have a 
host just like the Oscar awards. The news 
follows in the steps of the Academy of 

Motion Pictures and Sciences (Oscars) after 
Kevin Hart was removed as the host following his 
tweets on the internet.

The entertainment will comprise an opening 
number along with many surprises. The awards 
will take place on September 22 at the Microsoft 
Theatre. 

No Host 

Benchmark, a global hospitality 
company, has appointed Sandra 
McDowell as Director of Human 

Resourc-
es for 
Stonewall 
Resort, a 
Bench-
mark 
Resorts 
& Hotels 
property 
located in 
Roanoke, 
West Virginia.

Sandra McDowell was previously Director 
of Human Resources for William R. Sharpe, 
Jr., Hospital of Weston, West Virginia. 

McDowell Human 
Resources Director
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Newsbeat

‘Aye Zindagi’ to Unveil
Six Short Films

Dot Republic Media, in collaboration with Next Level Enter-
tainment, has launched the song ‘Aye Zindagi’ by Aima 
Baig and Nabeel Shaukat Ali to unveil the release of six 

short films starring heartthrobs of today, such as Saboor Ali, Minal 
Khan, Muneeb Butt, Wahaj Ali, Hassan Ahmed, Furqan Qureshi, 
Faryal Mehmood, Ali Safina, Gul-e-Rana, Sabeena Farooq and 
many others. The short films will be released on digital platforms in 
more than 240 countries.  

Achievement Awards 
The 10th annual Pakistan Achievement Awards were held in London. The event 

celebrated the achievements of prominent Pakistanis across the globe in politics, 
entertainment, business, sports, arts and culture.  

Pakistani filmmaker Saim Sadiq’s ‘Darling’ is the first Paki-
stani film to be shown at the Venice Film Festival. ’Darling’, 
set in a dance theatre in Lahore where the story revolves 

around a young boy and a trans girl, is the first-ever Pakistani film 
to be an official selection at any of the ‘Big Three’ film festivals – 
that is Cannes, Berlin and Venice.

The film’s cast includes Mehar Bano and Nadia Afgan of ‘Suno 
Chanda’ and ‘Shaslik’ fame. The main leads are Shani, played 
by Abdullah Malik, and Alina, played by Alina, a trans-girl from 
Lahore who makes her acting debut with the film.  

Pakistani Film at Venice Fest 

Tecno Spark Go is a budget mo-
bile focused at students, budget-
conscious individuals and those 

who want good features but can’t pay 
a lot. It recently released a smartphone 
worth Rs.12, 999  which comes with 
many exclusive deals. The phone has 
a 4G LTE as well as Dot Notch display 
together with large memory and AI 
technology.  

People’s
Go-to Phone



S
trings’ musical creativity, allure 
and expertise have been hard 
to overlook ever since the be-
ginning of the band’s musical 

journey back in the 90s. With their distinc-
tive variety of work that spreads out on 
five studio albums, multiple international 
film tracks, and four seasons of Coke Stu-
dio, their irreplaceable and cheerful sound 
has won the hearts of millions, laying the 
foundation of the era of pop-rock in Paki-
stan. With famous hits like Sar Kiye Yeh 
Pahar, Dur, Najane Kyun and Mera Bichra 
Yar among others, the band truly took the 
country by storm with its ground-breaking 
music.

The iconic pop-rock band is back with 
another powerful musical masterpiece 
‘Hum Aye’ which is the third single from 
their much awaited studio album ‘30’, 
marking thirty years of their musical jour-
ney. The powerful upbeat track stays true to 
the poetic touch that has marked Strings’ 
music for decades and the lyrics along 
with the beat hit you like a fresh breeze on 
this jam. The harmony reflects the dynamic 

duo of Faisal Kapadia 
and Bilal Maqsood’s 
unmatched musical 
career in the tumultu-
ous world of Pakistani 
music; unwavering 
and euphonious.

Strings has earned 
a reputation for their 
melodious tunes and 
rich sound that has 
made it stand out 
in Pakistan’s musi-
cal scene, marking 
it as one of the most 
significant bands 
in the country. With the release of ‘Hum 
Aye’, Strings has announced its smashing 
comeback in true pock-rock fashion.

With heavy guitar riffs by Bilal Maqsood 
and Faisal Kapadia’s deep inimitable vo-
cals, the song radiates positive energy 
and happy vibes. While spreading the 
message of love and peace, they remind 
the audience that only unity and together-
ness will make them stronger, happier and 

more alive. For them, good music has an 
essence that brings people together and 
unites them for a singular reason.

In all the times Strings has come back 
with new music after short lived breaks, 
it has managed to stay true to the band’s 
sound – youthful, with a hint of nostalgia 
that doesn’t fail to deliver. With ‘Hum Aye’ 
Strings have managed to outdo them-
selves once again. 

Nostalgia

Music
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Cover Story

Pakistani Designers Shine 
in New York

F
ashion Parade 
opened its doors 
to New York City 
at Christie’s at its 
inaugural event in 

the United States. The inter-
national event featured South 
Asian art and fashion. Sadia 
Siddiqui, the Creator and Event 
Director for Fashion Parade, said 
that while celebrating diversity, 
Fashion Parade has changed the 
narrative and perception toward 
fashion designers in South Asia, 
who are exceptionally talented 
but not well-known in the West.

Talking about her journey 
she said that she was born and 
raised in Pakistan but London 
became her second home 
when she moved there for her 
master’s degree. She felt very 

passionately about 
the fashion industry 

and the craftsmanship 
that is in Pakistan 

and for her, it 
wasn’t being 

projected for its 
true fashion, 

art, culture 
and heritage 

and it is prob-
ably because of the negative 

perceptions about the country. There’s a 
general lack of awareness about how 

far Pakistan has progressed in 
various fields. Sadia wanted 

to create a platform 
— Fashion Parade in 

London — where she 
could really show people 

the vibrant, beautiful, amazing 
sight of Pakistan and then greater South 

Asia, which includes India, Pakistan and 
Bangladesh.

The star studded fashion show saw the 
work of six South Asian designers including 
Ali Xeeshan, Faiza Samee, Kamiar Rokni, 
Elan, Delhi Vintage Co and Rabani and Ra-
kha by RAAZ. Ali Xeeshan showcased his 
collection titled ‘Choke’. The collection was 
created with eclectic hand-loomed Egyptian 
cotton. The aim of the collection was to 
increase understanding of the plastic pollu-
tion problem so more sustainable solutions 
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are found and 
more people 
and organisa-
tions should 
take action to 
stop plastic 
pollution and 
live plastic-free.

Designer Faiza Samee stayed true 
to the process of hand block printing 
and using her innate sense of colour, 
she created beautiful printed textiles. 
With modern silhouettes reflecting a 
strong ethnic base Faiza Samee’s 

collection was surely a hit. Kamiar 
Rokni presented ‘conversations’, 

a collection that draws from 
visual and decorative elements 
across cultures, convers-
ing on craft and identity to 
represent commonality over 
discord.

Marrying western 
sensibilities and eastern 

craftsmanship, Elan collection titled 
‘Le Doux Poison’ was meticulously 
executed with larger than life silhou-
ettes. The collection was a modern-
ist take on traditional aesthetic, des-
tined to create a dramatic presence 
on the runway.

Fashion Parade always teams up with a 
non-profit organization to raise awareness. 
This year, they partnered with the Patient 
Benefit Foundation, a resource for those 
who lack insurance or are under-insured 
and do not have a resource for elective 
surgeries.

Over the last five years, Fashion Parade 
has represented South Asian fashion in 
London with events at the Kensington Pal-
ace, Saatchi Gallery and Mandarin Oriental. 
It is a creative platform that celebrates di-
versity while bridging cross-cultural divides 
by bringing talented artists into the global 
limelight as designers and fashion experts 
collaborates under one creative avenue. 

Sadia Siddiqui - Event Director
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Around Town

Piri Piri In Karachi

With the current level of environmental degradation and deforestation prevalent 

in Pakistan, Sapphire Retail Limited, Pakistan’s leading fashion house, has 

introduced environment-friendly canvas bags. These bags are made from 100% 

leftover fabric which is collected at Sapphire Textile Mills and then shredded into their 

basic form before being weaved into the canvas bags.

The launch is driven towards changing the habit of consuming single-use plastic and 

paper bags and encouraging customers to re-use these canvas bags 

in their day-to-day life. The bags are purposefully designed to carry 

up to three kilograms in weight so that they can be used for multiple 

purposes. They are available in all Sapphire retail outlets.

The canvas bag initiative follows in the steps of the 

brand’s previous introduction of seed-embedded shopping 

bags made from cotton waste. The brand also launched a 

capsule collection, the proceeds of which went to a massive 

tree plantation drive. All these initiatives are part of a larger 

campaign called “little by little” which is geared towards 

creating awareness about environmental issues and to 

encourage the customers to make responsible decisions that 

will ultimately benefit Pakistan.  

AAfter successfully launching restaurants in Islam-

abad’s Giga Mall and Lahore’s Emporium Mall, 

Pepe’s Piri Piri has launched its third outlet in Kara-

chi’s North Nazimabad.

Pepe’s started in London in 2004 when Piri Piri was 

virtually unknown in the UK and available at a handful of 

places. They were the first to use the name Piri Piri. It all 

changed with the launch of Pepe’s first store in London, 

which was called Pepe’s Piri Piri. Almost overnight, Pepe’s 

Piri Piri chicken became the talk of the town as the taste of 

the chicken was startlingly fresh and kept bringing custom-

ers back.

Pepe’s prides itself for serving only fresh chicken as 

opposed to using frozen chicken. After North Nazimabad, 

they will be launching another 

branch in Karachi’s Sindhi Mus-

lim Housing Cooperative Soci-

ety followed by more branches 

in Islamabad, Lahore and Jhe-

lum. They will also be launch-

ing very soon in UAE, USA and 

Morocco.  

Little By Little
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By Muhammad Omar Iftikhar

“The story of how petty-minded 
men brought down an icon,” is 

how chapter five of The Fix ends. By 
this time, readers pretty much know 
how match-fixing has affected cricket 
in Pakistan and how it is slowly entering 
into the women’s division of the game. 
Authored by Omar Shahid Hamid, the 
novel shows the life of the protago-
nist, Sanam Khan, skipper of Pakistan 
women’s cricket team. She is hopeful 
of leading her team into the finals of the 
T20 World Cup and emerging victori-
ous. However, when the book begins, 
Sanam, along with her  vice-captain, 
Fatima Shah, is playing the final match 
of the Asia Cup against India. After 
Sanam Khan and her team hoist the 
Asia Cup trophy, match-fixers look at 
Sanam and her squad as a gold mine 
ready to be capitalized upon ahead of 
the T20 World Cup that is just around 
the corner. While Sanam has been 
showing resilience on the field and 
displaying loyalty at every step, the high 
officials of Pakistan’s cricket board, 
unfortunately, are loyal only to money 
and have their close associations with 
match-fixers and bookies.

Hamid begins the novel by narrating the 

action on the field during the final match of 

the Asia Cup. There is something peculiar 

about Hamid's writing style. He uses 

simple language but assertive statements 

that put the reader right in the middle of 

the action. His writing style will certainly 

entertain and appeal to cricket-crazy 

readers. He explains each over bowled by 

the Indian bowlers and describes with vivid 

detail how the Pakistani players are playing 

these deliveries.

During the early parts of the novel, 

as Hamid is revealing the characters, 

he introduces Sanam and Fatima along 

with Babar Qadir, the player who once 

disgraced the Pakistan cricket team in 

what is considered to be a case of match-

fixing but is now controlling the cricketing 

body. He has close links with Rehan Bhai 

or RB, the man who controls all bookies 

from South Africa. Hamid's storytelling 

dexterity blended with his ability to juggle 

various characters - both leading and 

supporting - across the book is a trait that 

makes The Fix an interesting read.

Hamid tells the story of Tariq Zaman, 

who the cricketing fraternity of Pakistan 

refers to as The Skipper. Although Tariq 

Zaman has passed away recently according 

to the novel's timeline, he is remembered 

for helping Pakistan cricket evolve over the 

years because of his robust leadership. 

However, as Rumessa Apa, Skipper's 

sister says, Tariq was let down by his 

teammates during a Test against Australia 

and during the men's World Cup.

Hamid has elucidated through his 

fictional story a grim reality of how deep 

match-fixing has seeped through Pakistan 

cricket. That is not the only factor close to 

reality in The Fix. A male cricketer, Faisal 

Qureshi or FQ, who played cricket under 

Tariq Zaman's captaincy, became the talk 

of the town for his alleged involvement in 

fixing matches. Apparently, Sanam Khan, 

while in England ahead of the T20 World 

Cup, develops a love interest with FQ and 

the media splashes their news of having 

dinner that creates a ruckus at Sanam's 

home back in Pakistan.

The speed of events unfolding and the 

story progression keeps varying throughout 

the novel. When describing a match, 

Hamid keeps the narrative fast-paced. The 

chapters that involve dialogue or a heated 

confrontation between Sanam Khan and 

Saleem Euro or Babar Qadir, the speed of 

storytelling slows down so the reader can 

gauge and decipher what is happening by 

what is being said by the characters and 

what is not being said by the author.

Throughout the book, Hamid has 

beautifully developed Sanam Khan's 

character as a courageous woman who 

stands up to what is right even it means 

to publicly confront and humiliate Saleem 

Euro and his henchmen when the latter 

compels her to take gifts and to reconsider 

his offer to fix her matches or parts of it. 

Sanam Khan is an energetic player who 

upholds professionalism and passion at 

all costs. While The Fix is indeed about 

cricket, the game is played off the field in 

the corridors and lobbies of hotels where 

Saleem Euro meets with cricketers who 

tend to sell their soul to the devil.

Will Sanam Khan lead her team to 

a title victory at the T20 World Cup in 

England or will Saleem Euro win his way? 

Unfortunately, little does Sanam Khan 

realize that although friendships in her team 

are based on trust and loyalty, money can 

break them. There will be moments when 

you would look at Sanam Khan all alone 

against the bookies because those whom 

she considered her friends switched sides. 

Sanam Khan remains the odd one out. Will 

she fight to remain 'clean' in this dirty game 

of match-fixing or will she shun away her 

principles to be on Saleem Euro's side? 

The book will keep you glued until you find 

out her ultimate fate.  

Crimes off the Field
the Fix
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By Muhammad Ali Khan

‘Super 30’ is inspired by the real-
life struggle of the Patna-based 

mathematician Anand Kumar who has 
seen astounding success rate for IIT 
(International Institute of Technology) 
admissions every year with his batch 
of Super 30 kids. The film reveals how 
Anand sets up Super 30, an education-
al institute free of cost for coaching 30 
deserving but underprivileged children 
for IIT entrance exams, thereby earning 
the wrath of other IIT coaching centers 
that charge a handsome amount. The 
film showcases how the man and his 
batch of students dare to dream big 
despite the obstacles.

The film begins with an international 

event in London where one of Anand’s 

former students (Vijay Varma) credits him 

for changing his life and guiding him all the 

way through. The film then introduces us 

to Hrithik Roshan as young Anand Kumar 

with a flashback who can do magic with 

numbers. He loves maths so much that he 

sneaks into a college library to study from 

foreign journals. He even writes a love letter 

to his love interest using binary numbers.

With his flair and passion for numbers, 

he makes it to UK’s Mathematical Spectrum 

and The Mathematical Gazette. Though 

being the son of a postman in Bihar, 

he soon gets a seat at the Cambridge 

University by writing a research paper. His 

father sells everything he can to afford the 

fees but in vain. Anand also goes from 

door to door looking for sponsorships but 

during that time his father passes away 

and he is forced to sell papar which his 

mother makes at home.

Anand is then picked by Lallanji (Aditya 

Srivastava), who runs the Excellence 

Coaching Academy for IIT aspirants, 

to become a maths teacher for affluent 

students. But soon he realises that there 

might be many more Anands who give 

up their dreams every other day due to 

unusual circumstances. He then sets 

out on a journey with his brother Pranav 

(Nandish Sandhu) to train 30 brilliant but 

poor kids who have the same passion 

as he has. What then unfolds is a roller-

coaster ride that takes Anand and the kids 

on a rough journey to appear for one of the 

toughest exams in India.

‘Raja ka beta raja nahi banega, raja 

wahi banega jo haqdar hoga’. The line is 

the highlight of the film. How Anand poses 

mathematical and scientific questions to 

his students derived from routine scenarios 

gives the film some of its best moments. 

There are many scenes in the film that are 

heart-breaking too, including the one where 

his acceptance letter from Cambridge 

University is used as a wrapping paper for 

the papad that he sells. Also, he and the 

students barely have anything to eat but 

they survive to have a better education and 

a better life.

The film lands on the shoulders of 

its leading man Hrithik Roshan who 

does a great job in portraying Anand. 

His dedication and effort in doing the 

role is commendable. He makes every 

scene strike a chord. Pankaj Tripathi as 

the corrupt politician is again a delight to 

watch on screen as he manages to be 

both hilarious and menacing at the same 

time. Aditya Srivastava as Lallanji seems 

the perfect professional rival as he matches 

the villainy of the character. Mrunal Thakur 

as Anand’s love interest, though given 

little screen time, manages to pull off well. 

Sadhana Singh and Virendra Saxena as 

parents and Nandish Singh as the brother 

are also good.

How director Vikas Bahl presents acts 

of integrity and courage as they occur in 

life is laudable. The writer Sanjiv Dutta as 

well gives us an underdog story where 

there’s hardship but victory in the end. The 

duo does well in not highlighting Anand’s 

success story but keeping focus on how 

education is the only means to empower 

the less-privileged. Ajay-Atul’s music is 

the best thing about ‘Super 30’. The 

songs ‘Basanti no dance’ and ‘Question 

mark’ have attractive beats while the song 

‘Jugraafiya’ is entertaining with its lyrics 

by Amitabh Bhattacharya. ‘Niyam ho’ in 

the end credits also has a strong impact. 

The cinematography of the film stands out 

overall.

‘Super 30’ questions why education is 

only what the rich can have as it remains a 

dream for many. The lesser can also flourish 

if they are given the same opportunities. In 

one of the scenes, Anand’s students come 

face to face with the English-speaking 

students in a unique way that boosts their 

confidence and prepares them for the 

competition. The film narrates the story of 

a teacher who stands against all odds to 

set an example for the world to see and 

that’s what makes it a must-watch for all, 

especially if you are a student. It gives you 

the message that if you desire something, 

pursue it passionately and nothing can 

stop you from achieving it.  

Pursuing Your Passion
suPer 30
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