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I

t is intellectually lazy to blame Pakistan’s lack of development on immeasurable concepts
like political will. Reform remains an elusive and little understood concept in Pakistan. The
word is seldom used on TV. It is used even less in the cabinet and official forums. Even
academics shy away from the subject. Donors now and again will talk of it but common
remarks are, “we do not have to reinvent the wheel”, “we know what is to be done” and “all
we have to do is import best practices.”
So, they set it up in an action matrix which is a template from some other country. They
want all poor countries to mimic advanced countries regardless of any local differences.
More often than not, such reform is never completely implemented. It kind of gets stuck
in the gullet of the country, probably doing more harm than good. A case in point is the
electricity sector where so-called best practices were being followed mindlessly. With
independent power producers (IPPs) and the National Electric Power Regulatory Authority,
for long years, the country has been paying the price of a badly designed and an inconclusive
reform. This has cost the country billions of rupees and no one has a solution.
Why is Pakistan such a laggard performer when it comes to reform? The donor’s
contention is that the country does not implement reforms and that there is a lack of
political will. This does not seem to be correct when many cases of donor policymaking are
examined. Consider the donor-led tax reform on which millions of dollars have been spent
and numerous consultants have come to Pakistan to give the country a tax policy that
neither collects revenues nor lets business function. It has brought the growth rate down
to recessionary levels. Another example is the high-profile education reform and advocacy
program, funded by the United Kingdom’s Department for International Development
(DFID), the efficacy of which is being questioned by many quarters.
To set the record straight, a lot of items have been implemented that the donor wanted.
Privatization has opened out the economy, licencing was done away with, tax reforms
were conducted and numerous projects were launched for building governance, access to
justice, education, and many other development goals. Many regulatory agencies were built
like NEPRA, the Securities and Exchanges Commission of Pakistan (SECP), the Pakistan
Electronic Media Regulatory Authority (PEMRA), the Competition Commission of Pakistan
(CCP), and many more. The autonomy of the State Bank of Pakistan (SBP) was also worked
on and improved. Yet development eluded the country.
On the other hand, it is fairly visible to any one visiting Pakistan that the people are
turning away from modernity and productivity. The society seems to be taking a turn
towards fundamentalism and a cultural conservatism instead of modernity and creativity.
It is also very obvious that productivity has seriously been on a declining trend for the last
few decades. Despite many pronouncements, education continues to decline in quality
and research, especially in government and industry where it is virtually non-existent. And
academic research continues to be irrelevant, at best.
Surely this should be raising all kinds of red flags and professionals should all be coming
together to improve their understanding of reform and why it is unsuccessful or halfhearted.
Donors and their consultants absolve themselves of responsibility by blaming poor
policymaking and its shoddy results and the lack of reform of institutions and regulations or
lack of implementation. Many commentators also take the plea that the system does not
work, and the country suffers poor outcomes because of the lack of political will. Blaming
immeasurable political will for failure is simply intellectual laziness. Besides it is convenient
to those responsible for bad design of reform and policy. It is time bad policy making and
design for the failures were blamed. It is also time to seek out good policy and reform
ideas and mainstream them rather than focus on merely aping the West and following the
advice of Western advisors. Good research on policy and reform ideas must be cherished
by society and such thinkers given respect and a seat at the policy table. That is the only
path to progress.

Read complete issue of Slogan on:
www.slogan.com.pk
The views expressed by the contributors are not
necessarily shared by the editor.
Available on EBSCO and affiliated international
databases through Asianet-Pakistan.

Javed Ansari
Editor
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Readers’ Thoughts

Fashion Game
T

his is with reference to the last month’s cover story on the New York fashion
show ‘Fashion Parade’ where Pakistani designers aced. With modern silhouettes
reflecting a strong ethnic base Faiza Samee’s collection was a hit. Marrying western
sensibilities and eastern craftsmanship, Elan collection titled ‘Le Doux Poison’ was
meticulously executed with larger than life silhouettes. Ali Xeeshan showcased his collection created with eclectic hand-loomed Egyptian cotton. Kamiar Rokni presented
his collection conversing on craft and identity to represent commonality over discord.
Over the last five years, Fashion Parade has represented South Asian fashion in London with events at the Kensington Palace, Saatchi Gallery and Mandarin Oriental.
Fariha Farooq
Lahore

Devastating Fire

Going Forward

C

P

The Amazon is an unrivalled gold mine of biodiversity. It has
been called the lungs of the world for its capacity to absorb
greenhouse gases. Clear-cutting caused the loss of moisture
that led to the fires. If more forests are lost to clear-cutting and
fires, the process will feed on itself and the forest will be lost
forever.

akistani filmmakers have begun to make their presence felt
on the global stage. Earlier, Saim Sadiq’s short film ‘Darling’
won an award at the
Venice Film Festival. And
on Sept 24, another young
Pakistani director Asad
Faruqi gave us good reason to be optimistic about
our industry by winning
an American News and
Documentary Emmy for
his film ‘Armed with Faith’ in the ‘Outstanding Politics and Government Documentary’ category. The documentary follows the
Khyber Pakhtunkhwa Bomb Defusal Squad, showing the lives of
three members of the squad and the risks they put themselves in
to save the day with little to no specialised equipment. The battle
remains critical to the stability of Pakistan and global security.
Should Pakistan, a nuclear power, fall into the hands of terrorists,
the entire world would be at risk.

Christen Kerr,
Virginia, US

Naheed Raza,
Frankfurt, Germany

atastrophic wildfires raged in the Amazon but no one took
notice. When Notre Dame burned, the reaction was the other
way round. Donations of millions flowed in from wealthy donors and
even working people
pledged their savings to
rebuild their cherished
landmark. The fires that
consumed the Amazon
are a far greater tragedy
than the horrific fire at
Notre Dame. Where is
the international outcry
to save the treasure in the Amazon?

Tourism Industry

T

here is no doubt that Bangladesh’s
scenic beauty is one of its defining features and also a major attraction for tourists
around the world.
Unfortunately, due to lack of maintenance and a proper policy to protect local
tourist spots, the tourim industry in Bangladesh has failed to attract foreign visitors.
It is perhaps no wonder that such a thing
should happen because we, as a nation,
have a pathetic track record of breaking
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laws as well as a poor understanding of
individual responsibility to preserve the
environment. Some tourist spots face the
triple whammy of lack of accommodation, security and communication. The
government, along with the private sector, should come forward and utilise the
potential of tourism by creating the right
environment so that tourists may visit
places without consternation.
Sami Un Naby,
Chittagong, Bangladesh

Who Said That!

“We will always fulfill expectations of people.”
- Gen. Qamar Javed Bajwa,
Pakistan Chief of Army Staff

Her World Too

T

his is concerning the article ‘Living Her
Passion’ by Zainab Manzoor. The article
primarily discusses women in sports in Pakistan.
Women have excelled in several fields such
as swimming, skiing, hockey, cricket, tennis,
squash, cycling, chess, athletics, martial arts
and other sports but still, they lag behind men.
Why is it so? Because sports is considered to
be a male-dominated field despite the fact that
many women have defied the odds. These are
women who did not just dare to dream but
also made it certain that they achieved their
goals. Women cannot be ignored anymore and
nor can they be chained to the prejudices of
Pakistani society.

Ayesha Salam,
Islamabad, Pakistan

Thriving Sector

P

akistan’s IT freelancing industry has
thrived at a great pace. According to the
Online Labour Index 2017 of Oxford Internet
Institute, Pakistan is ranked fourth in the list of
the most popular country for freelancing. The
tremendous growth of the IT industry has made
Pakistan the top destination for ICT outsourcing.
Standing at the fourth position across the globe
for software development and technology is
another important point to be noted. All these
statistics are not only considered a good omen
for the prosperity of Pakistan but also call for
a robust strategy towards utilising the youth to
expand the benefits generated.

Imran Batada,
Karachi, Pakistan

“I am human. I make mistakes.”
- Mahira Khan, Pakistani actress

“How many diamonds can you retrieve from one single
mine; there has to be an end somewhere. I don’t see any
natural fast bowler after me.”
- Shoaib Akhtar, former Pakistani cricketer

“Our Asian women can also follow in the
footsteps of the western revolution which has
today produced many successful women.”
- Maria Toorpakai Wazir, Pakistani squash
player

“My grandmother was utterly convinced I’d wind up as
the Archbishop of Canterbury. And, to be honest, I’ve
never entirely ruled it out.”
– Hugh Grant,
British actor

“Go find your joy. It’s what you’re going to remember in
the end.”
- Sandra Bullock, American actress

“Denim has always been an everyday
symbol for style.”
- Ritu Kumar, Indian fashion
designer

“Style is something very individual, very personal, and in
their own unique way, I believe everyone is stylish.”
–Salman Khan,
Indian actor
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Grapevine

Voice of Conviction

Talking Shops

Y

H

ou see her more often on
Pakistani TV now than ever
before. The graceful Mishal
Malik is the wife of the Kashmiri
freedom fighter Yasin Malik –
these days in solitary confinement in India’s Tihar jail.

A graduate of the London
School of Economics, Mishal is
one person who is presenting the
case of Kashmir on every forum
with the kind of conviction and
vehemence never seen before.
Perhaps the Pakistan government
should utilize her services more
fruitfully at this critical time.
Mishal Malik has been through it all. As the daughter of a Kashmiri
family and the wife of a frontline Kashmiri leader, she can feel the
problem much more sensitively than many others. Perhaps she can
even be asked to anchor a TV programme exclusively devoted to
Kashmir.

ow the social media is making an insidious penetration into
Pakistan’s information landscape can be gauged from the
fact that many anchors on popular TV channels (some of them
even journalists) have launched their own channels on Youtube.
These include people like Najam Sethi, Talat Hussain, Sabir
Shakir, Juggan Kazim, Samina Peerzada, Iffat Rahim and many more.
The best thing about these Youtube channels is that the presenter is
not answerable to anyone. This is just like bloggers who do not have

The Impact Man

W

hen on Kashmir, one person who can plead Kashmir’s
case most effectively before the world is Javed Jabbar.
He has served three different governments as a minister and
who is, besides having so many other qualities and skills, a very
effective public speaker.

The services of Javed Jabbar can be utilized as a roving
ambassador for Kashmir as he is one of those few people in Pakistan
who knows the subject of Kashmir well and has the ability to make
a realistic and pragmatic case on the issue rather than being carried
away by emotions.
This is the time when the Pakistan government must draw upon
all its available capacity to fight for Kashmir and to tell the world in
a very convincing manner about the kind of unspeakable hardships
that the people are being subjected to. In Javed Jabbar, Pakistan has
a person who can place the Kashmir case before the world with a lot
of sincerity and impact.

editors and can write whatever they want and in the manner they
wish.
What these personality-oriented Youtube channels are turning
into are mere talking shops because the presenters just record 15minute one-way talks which hardly have anything substantial and
expurgate whatever is in their minds regarding a person or issue. As
media, these channels hardly make a difference.

Fresh Destination

A

dnan Sami is the son of a former Pakistan Air Force pilot
and later a diplomat, Arshad
Sami Khan. It looks though that
Adnan never considered his roots
and his father’s sacrifices when
he decided to leave Pakistan and
settle down in India. It was Pakistan where he started his showbiz
career – as a singer and actor –
and his first wife was a Pakistani
– Zeba Bakhtiar.
Perhaps
what
ruled
over
everything else was Adnan’s talent
as a showbiz person and since, in
his own estimation, Pakistan did not
offer him much, he chose India as the
place where his talent would bloom. It is of course another matter
that in India’s present anti-Muslim scenario, Adnan Sami must now
be exploring other destinations to peg his tent.
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Newsbeat

Hareem is EBEL
Brand Ambassador

H

areem Farooq has been declared brand ambassador of EBEL watches in Pakistan.
Their retail partner in Karachi is AM:PM.

EBEL offers premium quality luxury wristwatches for men and women incorporating high
standards of precision and quality combined with classic design aesthetics. The brand signature
‘Beauty Marries Function’ comes from the marriage of these key elements.
AM:PM, which is a part of Collectibles & Sonraj, retails luxury wristwatches in Pakistan. It has a
long tradition of reliable after-sale service.

Atiqa Odho in New Role

A

tiqa Odho will be seen in the drama serial ‘Chungal’
with Omair Rana. The serial is directed by Farooq Rind,
produced by Moomal Productions. As expected, it will
run on HUM TV. This is Atiqa’s second project with Farooq after
‘Besharam’.
The serial will show Atiqa in a different light. She will do a role
she has never done before. Speaking about the serial, she said,
“My role in drama serial Chungal is a fascinating and challenging
one. I’m always trying to bring life to a new woman on screen in
the different roles I portray. Director Farooq Rind is such a visionary and I’ve always had such regard for his work.”

Abid Ali Passes Away

A

ctor Abid Ali, who was also a producer
and director, died from a liver disease.
He has three daughters including
model Iman Aly and Singer Rahma Ali.
Born in Quetta in 1952, Abid Ali worked as
an actor, director and producer. He started
with Radio Pakistan and soon after entered an
actor career with PTV’s famous drama serial
‘Jhok Sial’ in 1973. He role in ‘Waris’ as Dilawar Khan is well-remembered. Abid Ali also
directed the drama serial ‘Dasht’.

Ali Zafar and
Mehwish Hayat
in TVC

D

iamond Supreme Foam has come
up with a TVC featuring Ali Zafar
and Mehwish Hayat. It promotes
the brand’s new website where they
introduce an online shopping experience,
giving users the option to make the best
selection of home and as well as comfort
products along with exclusive and informative content. Users can explore articles on
better and quality sleep or get hands-on
experience and get to know more about
orthopaedic health with videos like ‘Lets
Sleep Better Pakistan’.

Stopping Child Abuse

C

atwalk held a conference: ‘Stop
Child Abuse’ at Avari Towers in Karachi. The conference raised awareness and shed light on the myriad types
of abuse against children and energised
the people to commit and find solutions
to prevent abuse and protect children and
their human rights.
Topics highlighted included physical,
mental and emotional violence, child sexual

abuse, child prostitution and
trafficking, child pornography, cybercrime, child labour,
child domestic violence,
child marriages, bullying
and corporal punishment at
schools, etc.
Speakers included
Manizeh Bano, Sheena
Hadi, Sen (r) Javed Jabbar, Hassan Niazi,

human rights lawyer and activist and singer
Shehzad Roy.
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Newsbeat

Run
Ambassador

A
Young Ad Achievers at
Spikes Asia

P

akistan Advertisers Society (PAS) in collaboration with Pakistan Advertising Association (PAA) and the Jang Media Group brought the Young Spikes Digital Competition
to Pakistan sponsored by Jubilee Life Insurance.

The competition invited young advertising professionals to participate. The winning team
represented Pakistan and competed globally against national winners from other countries at the
Spikes Asia Festival of Creativity in Singapore on September 25, 2019 through an all-expensespaid round trip.
Team MullenLowe Rauf (Haleema Ahmed and Romaan Naeem) won the competition as it
provided the most innovative solution using technological advancement and also demonstrated
the power of social media. The jury comprised Fawaz Ahmed, Farhan Khan, Amna Khatib, Kiran
Murad, Emaad Ishaque Khan, Usman Qaiser and Zohaib Ayaz.

Laal Kabootar Goes to
Oscars

P

akistan has selected ‘Laal Kabootar’
as its submission for the 2020 Oscar
International Feature Film category.
Set in Karachi, the crime thriller follows
Aliya Malik (Mansha Pasha) as a journalist
whose husband Noman Malik (Ali Kazmi) is
killed in broad daylight. In her quest for justice, she finds an unexpected ally in Ahmed
Ali Akbar (Adeel Nawaz), a struggling taxi
driver who wants to move to Dubai at any
cost.
The directorial debut of
Kamal Khan, Laal Kabootar’ was released in
March. It has been coproduced by Geo Films
and Nehr Ghar Films.
The film was selected
by the Pakistani Academy Selection Committee, making it the seventh
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consecutive submission to the Oscars.
Pakistan first submitted a film to for the
Academy Awards in 1959. After more than
a 50-years absence, the country re-entered
the Oscars race in 2013 with the illegal immigration comedy ‘Zinda Bhaag’.
Pakistan has never received a nomination
in the international feature film category. The
92nd Academy Awards will take place on
February 9, 2020.

ctress Mehwish Hayat has been
appointed an
ambassador to
the UK-based international humanitarian charity, Penny
Appeal. Mehwish
visited the UK to
announce her
appointment as
an ambassador
to the charity, as
well as her participation in next
year’s London
Marathon (2020)
to raise funds in aid of Penny Appeal’s
international education campaign.
The model turned actress is a leading
star in Pakistani showbiz. Awarded two
international Lux Style Awards, Mehwish
was given the Tamgha-e-Imtiaz by the
Pakistan government. Many thought there
were senior actors who deserved to get
the Tamgha before her.

New World
Record

T

he Guinness World Records
has recognized and verified Dr.
Sulaiman Al Habib Medical Group
(HMG) as having the largest Tele ICU
Command Center consisting of 796 beds.
This is now been attested as the biggest
and most comprehensive Tele ICU Command Unit worldwide. HMG is continuing
its legacy of providing expert high quality
medical consultations for all ICU, CCU
and PICU patients throughout the GCC
region.
A ceremony was held to celebrate this
monumental achievement at Dr. Sulaiman Al Habib Hospital in Al Suwaidi,
Riyadh and was attended by the senior
representative from Guinness World Records, UK – Glint Andrew. He presented
the Guinness World Records Trophy to
Nasser Al Huqbani, President & CEO of
the Group.

Newsbeat

Misbah ul Haq Dual Roles

F

ormer Pakistan cricket captain Misbah ul Haq has been
appointed Pakistan cricket team’s team head coach in
all three formats on a three-year contract. In line with the
PCB’s commitment to ensure transparency, accountability and
role clarity at all levels, Misbah was also named as the Chairman
of Selectors with head coaches of six first-class cricket associations sides as his fellow selectors.
Misbah was the unanimous choice of a five-member panel that
comprised Intikhab Alam, Bazid Khan, Asad Ali Khan, Wasim
Khan (Chief Executive, PCB) and Zakir Khan, following a robust
recruitment process.
Leading former Test cricketers like Dean Jones, Mohsin Khan
and Courtney Walsh also went through the selection process but
the PCB panel decided in Misbah’s favour. On the recommendations of Misbah, the PCB also named two-time former head
coach and ICC Cricket Hall of Famer Waqar Younis as bowling

coach. Misbah and Waqar have previously worked as a pair from
May 2014 to April 2016 with the former as captain and the latter
as head coach.

Selena Beauty Line

T

he singer, actress and designer has reportedly filed an application (via her
production company) with the US Patent and Trademark Office to trademark
the brand name ‘Selena Gomez’ for several beauty products. These include
fragrances, perfumes, colognes, aftershaves, cosmetics, cosmetic preparations, body
care preparations, skincare preparations, hair care preparations, soaps, moisturizers,
incense, nail preparations, beauty products and essential oils.
Gomez collaborated with American luxury brand Coach in launching a ready-towear collection last year and released her fitness line with Puma last May.
Gomez is the latest showbiz person to launch a beauty line after Rihanna’s Fenty
by Rihanna, Lady Gaga’s Haus Laboratories, Miranda Kerr’s Kora Organic and Kylie
Jenner’s Kylie Cosmetics. Meanwhile, singers Ciara and Cardi B have both recently
hinted at coming beauty projects.

First Female to Host
Q Awards

N

adine Shah has been announced as the first female host
of Q Awards. The 33-year-old
singer/songwriter - who was nominated
for the Q Breakthrough Act presented by
Red Stripe prize last year - has admitted it is a huge honour to be the first
woman to present the annual awards
show, which takes place at Camden’s
Roundhouse in London on October 16,
after impressing the team with her guest
presenting job last year.

Nadine attended the event last year.
According to her, it’s like no other award
show as one can witness musicians
everywhere. There’s solidarity, mutual
respect and celebration between all
musicians present. The 2018 ceremony
was hosted by comedian Mo Gilligan
and although the music publication’s
editor Ted Kessler thought he did a great
job, he felt it was time to hand over the
hosting duties to a charismatic musical
titan to marshal her peers.
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Newsbeat

Van Someren - New
Assignment

E

‘Joker’ Gets Standing
Ovation

T

he trailer of the film ‘Joker’ is
out starring Joaquin Phoenix as
Arthur Fleck (Joker). The story
revolves around how Arthur becomes
the main man causing all the mayhem
in Gotham City; a comedian can be this
dangerous.
The trailer of the film was played at
the Venice Film Festival and it got an
eight-minute standing ovation. Unlike
other superhero films, ‘Joker’ has an
estimated budget of 55 million and it
looks like the film is going to be racking

in some big amounts at the box office.
Documentary filmmaker James Jones
tweeted, “I can’t quite believe how good
Joker is. It’s a masterpiece. Funny, dark,
beautiful, full of rage and cool. Joaquin
Phoenix is masterful and every shot is
sublime.”
‘Joker’ will also have Robert De Niro,
Zazie Beetz, Frances Conroy, Marc
Maron, Bill Camp, Glenn Fleshler, Shea
Whigham, Brett Cullen, Douglas Hodge
and Josh Pais alongside Joaquin Phoenix.

Ali Rehman Khan Joins TCF
Ambassadors Program

A

ctor Ali Rehman Khan has
become goodwill ambassador of TCF – The Citizens
Foundation. When he visited the
Qayumabad Campus of TCF, he
showed his commitment towards its
mission of providing quality education for the less-privileged. He will
further support the efforts of TCF by
creating awareness for the need to
create educational opportunities for
all children, regardless of their caste,
creed, religion or ethnicity. Syed
Assad Ayub Ahmad, CEO, TCF,
has welcomed Ali Rehman Khan on
board at TCF.
TCF has built schools in the heart
of rural communities and urban
slums at walking distance. The Citizens
Foundation is also the largest private
employer of women in Pakistan with an
all-female faculty of 12,000 teachers and
principals. This is a great encouragement
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for parents to send girls to school.
The Economist magazine has described The Citizens Foundation (TCF) as
‘perhaps the largest network of independently-run schools in the world.’

delman has named Megan Van
Someren as Global
Chair and EMEA leader
of its food and beverage
sector. Edelman’s food
and beverage sector has
more than 500 employees
globally. The agency has
worked with such clients
as Kellogg’s, Taco Bell, Sunkist, KFC and
PepsiCo.
Until recently, she worked at J. Walter
Thompson in London as global strategy
director, leading brand strategy for Special
K and Nespresso. In 2018, she founded
Canteen Consulting, a food futures
consultancy inside JWT. Previously, Van
Someren worked at Leo Burnett and
Wunderman Chicago.

New Nokia Phones

H

MD Global, the home of Nokia phones,
has announced five new Nokia
phones. Two phones, the Nokia 7.2 – a
class-defining smartphone with a powerful
48MP triple camera featuring ZEISS Optics
and the Nokia 6.2 – havs a breath-taking
display, meets an advanced triple camera
setup powered by AI experiences.
The company also expanded its phone
portfolio to address new network and market categories. The Nokia 800 Tough is the
first rugged Nokia phone from HMD Global,
representing a new hallmark in Nokia phone
durability and battery life that comes perfectly paired with essential modern tech like
The Google Assistant, WhatsApp, 4G and
more. The Nokia 2720 Flip is compact and
tactile but has been transformed in usability
because of the integrated AI technology.
The Nokia 110 is all about entertainment in
an extremely affordable package.

Feature

Celebrating the Real Pakistan

H

ere is a good opportunity to soft-sell
Pakistan. It’s been some three decades
when an AdAsia was held in Pakistan.
This is the 31st edition of AdAsia and it’s taking
place from December 2 to 5 at the Expo Center
in Lahore. The city of Lahore has again been
probably selected because the organizers as
well as the delegates wouldn’t have felt safe
enough at any other location in Pakistan – say
Islamabad or Karachi.
AdAsias are always Asia’s most prestigious
advertising events and ar held every two years
in different parts of Asia under the auspices
of the AFAA – Asian Federation of Advertising
Association. From the Pakistan side, the
umbrella organization is the PAA – Pakistan
Advertising Association. The previous edition
of AdAsia held in Pakistan in 1989 was also
organized by the PAA
Sarmad Ali, Managing Director, Jang
Group, is the chairman of the organizing
committee of AdAsia 2019 while Sohail Kisat
is its vice chairman. The logo for the event was
designed by Shahzad Nawaz. It promotes the
theme: ‘Celebrasian: Celebration of Advertising
and Creativity in Asia’.
AdAsia Lahore 2019 is expected to
bring as many as 1000 participants from
around the world. They would mostly be
from the advertising, marketing and creative
communications sectors and a majority of
them would be from South Asia.
Among those expected to attend are Imran
Khan, Prime Minister of Pakistan; Tony Blair,
former British Prime Minister; Lord William
Hague, former UK Secretary for Foreign and
Commonwealth Affairs; Asad Umar, former
Finance Minister of Pakistan and a part of Prime
Minister Imran Khan’s current cabinet; Richard
Quest, Chief Business Correspondent of
CNN; Peter Draper, former Marketing Director
of Manchester United FC; Sir Martin Sorrell,
Chairman, S4 Capital Ltd.; Philip Thomas,
CEO, Cannes Lions; Randi Zuckerberg, CEO,
Zuckerberg Media and former Director, Market
Development, Facebook; Yasharu Sasaki,
Executive Creative Director, Dentsu Network;

Sarmad Ali

Javed Jabbar

Ali Mandvivala

Marcus Peffers, Global CEO, M&C Saatchi
World Services; Kaveri Khullar, Marketing
Director, Mastercard Southeast Asia; Tom
Goodwin, Head of Innovation, Zenith Media;
Tay Huan Hin, Creative Change Catalyst of the
APAC Global Advisory; Fernando Machado,
Global CMO, Burger King; Asad J. Malik, an
artist specializing in augmented reality; Piyush
Pandey, CCO Worldwide and Executive
Chairman India, Ogilvy; Stefan Sagmeister, CoFounder Sagmeister & Walsh, Cory Richards,
Photographer and Adventurer; Zainab Salbi,
Media Host and Author and Raha Moharrak,
Mountaineer.
Besides Sarmad Ali and Sohail Kisat, the
organizing committee also comprises other
professionals of the advertising and media
sectors such as Ali Mandvivala, Chairman,
Pakistan Advertising Association (PAA) and
Jawwad Humayun. Asad-ur-Rehman is Chairman
of the Content and Speakers Committee and is
working with Ali Rez, Regional Creative Director
for Middle East & Pakistan, BBDO. There is also
a special Advisory Committee which includes
such veterans as Hameed Haroon, Javed

Jabbar (head of the organizing committee of the
1989 edition) and Jamshed Qureshy, (founding
member of the PAA).
Shahzad Nawaz is AdAsia 2019’s creative
consultant and has designed the logo which
depicts a peacock emblazoned with truck
art, highlighting the theme of the Conference:
‘Celebrasion’ – which, according to Sarmad Ali,
“means celebrating everything that is Asian –
advertising, creativity and entrepreneurship.”
Fakir Syed Aijazuddin, the well-known
author of ‘Lahore Revisited’, is working on a
specially commissioned book on Lahore for the
occasion. The entertainment segments (held
on each one of the four nights of AdAsia) would
probably comprise the Chuna Mandi Haveli,
Hazuri Bagh, the Governor’s House and the
Shalimar Gardens. Arif Lohar may also perform
at the event.
Sarmad Ali is confident that AdAsia 2019
will be as exciting as the 1989 edition which is
remembered by ad industry professionals as a
landmark in Pakistan’s advertising history.
Says Sarmad Ali: “AdAsia ’89 served as a
benchmark; then, in 2003, AdAsia took place in
Jaipur, and it became a talking point because
it was well planned and held in a culturally
rich destination. We hope to surpass these in
2019.”
Sarmad is of the view that Pakistan Night,
which was held on the last day of AdAsia 2017
in Bali, was more of a success than the other
nights. It showcased Pakistan’s cuisine and
culture so the chances are that AdAsia 2019
will also be a big draw.
“It’s not about AdAsia, it’s also about
Pakistan – we want people to see the real
Pakistan – we believe there is a Pakistan
beyond what the Western media presents us.”
AdAsia 2019 is being sponsored by EBM
(English Biscuits Manufacturers), Hakuhodo
(a Japanese Advertising/PR company), PAS
(Pakistan Advertisers Society), MAP (Marketing
Association of Pakistan), WCLA (Walled City
of Lahore Authority), APNS (All Pakistan
Newspapers Society) and PBA (Pakistan
Broadcasters Association).
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Changing Trends

Pakistan L’Oreal Paris Bridal Week (PLBW) 2019

rom the rise and fall of silhouettes to the mandate on
materials, some of Pakistan’s
most celebrated designers are back to unveil their
latest festive and wedding wear collections
as part of PFDC Paris L’Oreal Bridal Week
(PLBW). Lahore played host to the event.
The evening witnessed a mix of colours and
cuts.

14 SLOGAN October 2019

Cover Story

of bridal wear intertwining traditional
and modern silhouettes. Ahmed Sultan,
J&H Studio, Tayab Moazzam Studio and
Asma Aslam were among those who
made their debut on the fashion platform
with their bridal collections. Sofia Loren
also walked the ramp for Aslam. The
duo of Tayab and Moazzam managed
to uplift the mood of spectators, offering
exciting and innovative creations on the
runway.
Like every year,
the fashion platform gave the
opportunity
to emerging
talent including Abbas
Jamil, Elaha
Ahmed, Mehak
Yaqoob and
Urwah Ali, who
showcased
their designs.
However,
Jamil was the
only budding
designer
who made a
statement with
his offerings.
The piece that
stood out the
most was
the one that

featured a regal train made
from organza frills. While
it seemed to be inspired
from Paris design houses,
Giambattista Valli and
Ralph & Russo, the craftsmanship and techniques
involved in the making of
the ensemble should be
appreciated.
From Sania Maskatiya
bringing a myriad of
colours to the ramp to
Misha Lakhani presenting a regal showcase,
the event carried
forward the legacy

Up-and-coming brands also showed
on the final day. Tabya Khan displayed
traditional wedding wear with Sarwat Gilani as her muse. Mehroz Saboor played
with a lot of colour and modern cuts in
his collection – which we must add, were
a visual treat. Ahmad Sultan also showcased his bridal collection with actor Aiman
Khan taking the ramp in an embroidered
lengha, short kurti and heavy dupatta.
From punctuality and organisation to
what all the designers brought to the table,
the three-day event wrapped up leaving
high hopes from the fast-growing fashion
industry of Pakistan. Vibrantly energetic and
professionally executed shows summed
up the finale. From Faraz Manan to HSY,
Nickie Nina, Hira Ali, and beyond, each
design house had something to offer for
the wedding season. Needless to say,
each presented a perfect fashion guide for
the upcoming season’s brides – with bare
minimum fashion faux pas.
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Khaadi – All Tressed Up
M
any new brands are entering the field. At the same time, Khaadi has
also announced the launch of a beauty range. Manufactured by Connatural, all these products are available at Khaadi stores across the

country.
These products are free of sulphates, parabens, mineral oil, silicones and
animal testing. Customers can choose from an assortment of natural skin,
body and hair care options divided into three categories called Soaking Sensation, Pure Intentions and Tressed Up. Soaking Sensation consists of six natural
moisturising and softening products while Pure Intentions has four natural skin
cleansers and gentle exfoliating products. The third category Tressed up has two
natural nourishing and conditioning products for the hair.
Each product is designed to treat a variety of skincare
concerns such as dry, oily, rough and all skin types.
Khaadi’s products are instantly recognizable and
sought-after for their distinct, high street fashion sense
and unique global ethnic inspiration. Khaadi is one of the
very few Pakistani fashion retail brands to successfully
establish a global footprint with stores in the United Arab
Emirates, the United Kingdom, Qatar and Bahrain.
What began as a single store start-up in Karachi is now easily Pakistan’s
most iconic fashion retail force. It has 50 stores on high streets and in malls.
Khaadi was established by Shamoon Sultan in 1998.

Aviator 8 in
Limited Edition

B

reitling has introduced the Aviator 8 Etihad Limited Edition in black steel in a
partnership with Etihad Airways, the national airline of the United Arab Emirates. With an equal passion for aviation, quality and precision, Etihad offers
a perfect platform for Breitling, who will serve as the official timekeeper. Breitling
is a Swiss luxury watchmaker based in Grenchen, Switzerland. The company was founded in 1884 by Léon Breitling in Saint-Imier and is known for
precision-made chronometers designed for aviators.
Golden Arabic numerals gild the sleek black dial of the Aviator 8 Etihad
Limited Edition which is encased in double anti-reflective sapphire glass. The
piece prominently displays the day of the week and the date along with the time.
The day of the week is indicated at the 12 o’clock position while the date is ideally
placed at 6 o’clock. Powered by the Breitling Calibre 45, this automatic wristwatch
has a bidirectional rotor winding with over 38 hours of power reserve.
The Aviator 8 Etihad Limited Edition has been co-designed with Etihad Airways
and will retail for Dh19,000. The timepiece is limited to just 500 pieces and will
launch exclusively in Etihad’s home base of Abu Dhabi before being released across
the globe.
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47 Meters Down: Uncaged

By Faizan Usmani

T

he IMDb (Internet Movie Database)
is the world’s largest online database of information related to films and
television programmes. According to
IMDb records, ever since the release of
Jaws, a classic horror thriller produced
in 1975 by Steven Spielberg, over 115
films and TV series have been made
featuring sharks and their unending appetite for human meat.

Examples: Up from the Depths (1979),
Shark's Paradise (1986), Night of the
Sharks (1988), Deep Blood (1990), Cruel
Jaws (1995), Shark (1998), Open Water
(1998), Sharkman (2001), Into the Blue
(2005), The Reef (2006), The Reef 2: High
Tide (2012), Blood in the Water (2009),
Sharknado (2013), Shark Lake (2015),
Shark Killer (2015), The Shallows (2016),
Sharkenstein
(2016),
Shark
Exorcist (2015), Roboshark
(2015), 6-Headed Shark Attack
(2018), etc.
Inspired
by
Spielberg’s
Jaws, a whole host of films and
TV shows incessantly featuring
sharks evince the notion of the
emergence of a new but quasigenre of shark-obsessed horror
filmmaking which has grown from
being a one-time production spree
into a mainstay of commercial
filmmaking aimed at providing
thrilling entertainment to audiences as
well as generating a substantial amount of
money for filmmakers.
Released by Entertainment Studios in
the middle of August, ‘47 Meters Down:
Uncaged’ is the latest addition to survival
horror films obsessed with portraying
man’s struggle in escaping the wrath of
monstrous sea-creatures like a shark,
which is, otherwise, on the verge of
extinction from the earth.
A sequel to ‘47 Meters Down’ released

in 2017, ‘47 Meters Down: Uncaged’
is written by Roberts and Ernest Riera,
produced by Mark Lane and directed by
Johannes Roberts. The film stars Sophie
Nélisse (Mia), Corinne Foxx (Sasha),
Brianne Tju (Alexa), Sistine Stallone
(Nicole), Davi Santos (Ben), Khylin Rhambo
(Carl), Brec Bassinger (Catherine), Nia
Long (Jennifer) and John Corbett (Grant).
From its very start to the end, the film
happens to be another me-too attempt
cashing in on the trend set by Jaws,
the 1975-blockbuster. The plight of a
theatrical production can be gauged by
the fact that it has to solely rely on factors
that are usually determined in assessing
the success of a tangible product, let
alone a motion picture.
This is true for ‘47 Meters Down:
Uncaged’ . However, the predictability
of its storyline, banal sequence of events

taking place at every turn, horrifying
soundtrack abortively added to maximize
the scary and tense moments of the film
and the overall monotonous theme of the
sequel make it a run-of-the-mill film with
nothing new to offer.
Released two years back, the first
sequel of the film ‘47 Meters Down’
features two sisters, Lisa and Kate, who
are trapped in the cage while cage-diving
at the bottom of the sea. While their
oxygen is running out, a couple of white

sharks keep circling around them to make
things worse for the next 60 minutes or
so. This time, the film sequel ‘47 Meters
Down: Uncaged’ brings the two sisters
back who scuba dive at the bottom of the
ocean to explore some newly-discovered
underground caves in the lost Mayan city,
only to be stranded again. As expected, a
school of sharks starts circling around the
poor girls for an indefinite period, with their
oxygen tanks running out of air.
Other than the missing cage, what
makes the sequel different to the first film
is that this time the sharks are genetically
blind and are led only through their
heightened sensory abilities in search of
their prey. Luckily, the adventurous girls are
not caged this time and are free enough
to fend off the monstrous sea creatures.
The film is certainly a one-time watch,
meticulously stuffed with gratuitous horror
to get viewers hooked till the end.
Unfortunately, a film started with
a predictable ending cannot offer its
audience more than this. ‘47 Meters Down:
Uncaged’ is one such film.
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Aladdin

Fun and More
By Asma Farooq

FILM

‘A

laddin’, the live-action musical fantasy remake of the 1992 film of the
same name, has been a great gift for all
the 90s’ kids who were avid fans of the old
version. It has scored the highest in terms
of other Disney fantasy remakes, which
includes the new and sombre Tim Burton’s
‘Dumbo’. Directed by Guy Ritchie, the
film is conceptually better than any of
Ritchie’s previous works like ‘King Legend:
The Man of the Sword’ or ‘The Man from
U.N.C.L.E.’
The best thing perhaps about the new
‘Aladdin’ is none other than Will Smith
who added perfection to his role as Genie
and made an impeccable match to the
late Robin Williams, who was the original

voice actor of the Genie character in the
1992 version. It was also Will Smith’s break
from his often serious and sophisticated
previous roles and it was a chance for him
to do what he does best - comedy.
‘Aladdin’ is a colourful musical with
lively and fun moments that slightly mimic
the humour of the original but it is much
more wonderfully composed when it
comes to humour, friendship and intimacy.
It takes a bit of originality compared with
the 1992 version but there is a whole new
definition of feminism now. Jasmine, played
by Naomi Scott, becomes Sultan herself at
the end.
Not only has the film broken the
stereotype but the characters too are all
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played by brown-skinned actors, unlike
the original ‘Aladdin’ in which all the voiceovers for the characters were done by
white actors. Egyptian-Canadian Mena
Massoud plays Aladdin, the British actor of
Indian descent, Naomi Scott plays Princess
Jasmine while the Dutch-Tunisian Marwan
Kenzar plays Jaffar. And then there is Will
Smith.
Will is perhaps the biggest star of the
film but his character has not overshadowed
the great performances of other new actors
who mostly gained popularity after Aladdin
- like Mena Massoud (Aladdin), Naomi Scott
(Jasmine) and Manwar Kenzar (Jaffar),
whose acting deserves to be applauded.
Many musical sequences of the liveaction such as ‘A Whole New World’,
‘Arabian Nights’ and ‘Friend Like
Me’ are derived from the original
version along with some other
additions.
The certain nuances to
the story, witty humour and
comebacks and a touch of
feminism that old and original
Disney films severely lack are all
that 2019’s ‘Aladdin’ comprises.
From the CGI effects in the
creation of Genie, the sidekicks
of main characters to the animals in the
grandiose celebrations and musicals, all
are phenomenally created animations and
add value to the film.
Despite the luxurious production and
rich visual aesthetics, the story is still just as
warm and affectionate as we came to know
when we first saw ‘Aladdin’ as children.
The journey of Aladdin is full of fantasy
- from being poor to falling in love with a
princess to befriending Genie from a magic
lamp to having a magic carpet as a loyal
companion and eventually helping Jasmine
save Agrabah. The chemistry between
Genie and Aladdin is also one of the best
parts of the live-action, with shared humour,
hilarious attempts to impress Jasmine and

the process of making Aladdin a prince
along with strong loyalty shared between
the two.
Another fascinating aspect of the liveaction remake is the film’s take on feminism,
which makes it a leading competitor to
other feminist classics like ‘Frozen’, ‘Mulan’,
‘Moana’, and ‘Brave’. This is extremely rare
in the world of Disney, as usually romantic
fantasies don’t have feminists, but Aladdin
has finally changed that trend. A romantic
scenario does not have to deprive women
of their rights, opinions and personalities in
general. This has most often happened in
old Disney classics like ‘Sleeping Beauty’,
‘Snow White’ and ‘Cinderella’.
The new song featured in the liveaction ‘Speechless’ was not in the original
version. It was very much like ‘Let it go’
from ‘Frozen’ when Jasmine decides that
she does not want to be a mindless body.
On the contrary, many other musicals
featured in the film seem to come up every
few minutes and are slightly interrupting
and irrelevant to the story.
Aladdin might not be the most perfect
work of Disney but it has certainly made
viewers feel happy and nostalgic. It’s worth
the time and money and doesn’t make
them feel that anything is missing at all.
This is one of the best films of 2019 light, humorous and fun to watch for people
of all ages.
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