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Editor’s Desk

October 2018 Vol. 23 No. 10

This is the age of fake news. Social media is growing in exponential terms and there are 
many who are exploiting the various social media vehicles to spread the kind of informa-
tion that suits their convenience. There are organizations in Pakistan and all over the world 
that are working full-time to propagate the sort of information they wish to drive forward 
and the best part is that there are no means by which their activities can be kept in check.  
Some media outlets battle to publish stories to generate more sales, some work to spread 
unnecessary sensation while others focus on furthering a particular political agenda that 
puts all good work to naught and spreads rumours that have no basis. Major online plat-
forms like Google and Facebook are working to fight fake news but no stops appear to be 
in sight. It is good, therefore, that Pakistan’s Ministry of Information and Broadcasting has 
launched a twitter account to “tackle and expose” fake news spread through the social 
media. Called ‘FakeNewsBusterMoIB,’ it has been created to fight the spread of false 
information and will officially respond in a timely manner to false propaganda that is spread 
through social media.

The manner in which the internet and computer technology have grown in just the past 
few years has also given way to many forms of cybercrime. This is an activity that impacts 
all walks of life, from the financial and banking sector to stock exchanges, air traffic control, 
telephones, electric power, health care, welfare and education. The decrease in costs of 
the use of computers is important, along with their tremendously bigger capacity and ad-
vanced accessibility aspects. No wonder then that the cyber industry is changing human 
civilization in a revolutionary manner in such a short time. From the simple e-mail, cyber-
crime has moved to theft of information, crashing servers and much more. The unwanted 
advertisements that appear on computers or on smartphones are just one irritant. It is this 
ease of transferring information that has made cyber piracy a serious threat in the form of 
illegal reproduction and distribution of software applications, games, films, graphic mate-
rial, authors’ copyrights, audio recordings, etc. and is causing huge losses to individuals 
and industries.

Hacking is a word that has entered the lexicon as an act that represents serious crime. 
At the other end, the hacker is simply a computer user who misuses his vast knowledge. 
People are subjected to virus attacks that may just say “I love you” but end up destroying 
all the information in their computer. This new form of fraud, thefts and harassment has 
an angle that is pushed forward by social networking sites like twitter and Facebook. It is 
only a pity that while much of the developed world has already taken measures to combat 
cyber crime, there are still many countries that are only waking up to the menace and are 
finding, to their utter distress, that such crime poses serious threats to both business and 
individual interests. The menace of cyber terrorism is also raising its ugly head in many 
parts of the world, leading to violence and exploitation for political, religious and ideologi-
cal objectives. When cyber terrorists aim to attack an information system, they can do so 
in a few minutes or seconds. The internet then becomes a convenient tool in the hands of 
these cyber terrorists and they can operate from anywhere in the world. Terrorists can also 
now easily transfer money from banks and render untold damage to a country’s economy 
and infrastructure through different methods.

In fact, cyber terrorism is a challenge that must be tackled quite seriously because the 
most sensitive information concerning an individual, a company or even the state can 
get into the hands of terrorists and thieves. While converting from manual systems to 
computer systems is a great boon and has amazing advantages, it must be done with dis-
cretion and all databases must have a fallback system. This is an area that the corporate 
sector has now started looking at very seriously. Hardware and software systems are being 
set up that serve as a backup to the main system. If a failure occurs in the primary system, 
the fallback system takes over. The world may celebrate the fact that inter-connection 
has shrunk geographical distances but it is also a fact that this same inter-connection 
has increased cybercrime which is becoming more sophisticated every day. It is good to 
know that the Pakistan Government is also looking at the hazards of cybercrime seriously 
and is drawing up rules and procedures to fight the cyber war with suitable software and 
knowhow. 

Fighting the Cyber War

Javed Ansari
Editor
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Readers’ Thoughts

Remarkable Man

Although Imran Aslam is famous for the quality of work he has done, he is also a man 
with a lot of positive energy and he keeps spreading this positivity wherever he goes. 

Apart from being an incredible playwright, Imran is well-known for his friendly nature with 
his colleagues, friends and with everyone he communicates. The interesting articles people 
have written about him are a living proof of the fact. Imran is indeed a great friend, a mentor, 
a colleague, a leader, a guide and so much more, not to forget the interesting comments 
people have given about him. In this regard, efforts of the Slogan team must be appreci-
ated.

Usman Iqbal,
Karachi.

All-Rounder

This is regarding the last cover story of 
Slogan on the multitalented personality 

of Imran Aslam, a man who takes immense 
responsibility to portray journalism in its 

true light. From being a media person to 
writing plays for television and theatre 

and also sometimes acting in them, 
Imran has done a variety of work. 
His political satire is outstanding 
in its own way and because of 
his deep knowledge and un-
derstanding of his audience, he 
manages to hold their attention. 

He is an outspoken journalist who 
doesn’t hesitate to speak his mind out; 

it becomes impossible to ignore a dynamic 
person like him.

Fahim Ahmed,
Karachi.

Ridiculous Tweet

A tweet appeared from Careem’s official 
twitter account regarding the Pakistan 

team that played the Asia Cup in the UAE. 
It tagged Sarfaraz Ahmed in these words: 
“How about signing up as our Captain 
now?”	In	my	opinion,	this	was	a	ridiculous	
comment. What was even surprising was 

that it came from a company which spans 
14 countries and is very popular as taxi 
transportation in Pakistan’s large cities.

 It is not quite understandable how such 
a well-known company made this tweet. In 
any case, it is not right to equate a Careem 
driver whom they call a ‘Captain’ with the 
status of the Captain of Pakistan’s na-
tional cricket team. If this is the company’s 
marketing strategy, it is totally misplaced. 
A corporate entity has no right to insult the 
Captain of Pakistan’s cricket team in this 
manner through its official twitter account. 
Careem must apologize to the people of 
Pakistan and Sarfaraz Ahmed for adopting 
such a strategy.
Kashif Ali
Karachi

Passion Not Worth 
Following

This is related to the article by Noor Jav-
ed Sadiq on ‘Mobile Phone Mania’. It is 

indeed a fact that the use of mobile phones 
has become excessive these days and is 
even becoming a kind of addiction. People 
might not realise it but there are adverse ef-
fects on relationships between the user and 
the people around. Even kids as small as 1 
or 2 years are so addicted that they don’t 

stop crying unless the phone is handed 
over to them. It’s high time that parents 
realise that this overuse will not result in 
anything positive and they need to set 
some boundaries.

Izma Rasheed,
Lahore.

Duty without Respect

Policemen are often considered 
corrupt and inefficient though 

there are so many who are faith-
ful towards their work. But only 
because of some, many remain 
unrecognised and their lot is not re-
spected. Usually ill-treated by people, 
these policemen perform their duty with loyalty. 
Many amongst them are even killed on the 
job but do we offer enough resources to the 
families?	While	their	bravery	and	courage	is	
recognized through mere lip service, many of 
them are not given respect in real terms. This 
stereotyping needs to end as they are the 
public’s guardians and they deserve better 
treatment.

Mohib Akhtar,
Islamabad.
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Who Said That!

Discovering the Spot

This is with regard to ‘Chai Ho Jaye’. 
While flipping through the  pages of 

Slogan, I came to know about ‘Chai Ho 
Jaye’ and was tempted to go there. Finding 
it was easy. I and my friends were pleased 

to find that though Chai Ho Jaye is mostly 
for tea lovers but it also offers different 
eatables. Thanks Slogan for discovering the 
spot.

Ali Saleem,
Lahore.

Why No 
Acceptance?

Transgender and LGBT communities are 
not well-regarded in Pakistan and con-

sidered taboo. Some people don’t even like 
to talk about transgenders and the subject 
is just swept under the carpet. This needs 
to be delved into in order to understand 
its complexities. Society in this part of the 
world has so much hatred for this commu-
nity that when a family identifies their child 
as a transgender, they force changes in 
attitude which is not possible as this is not 
a psychological issue. There are so many 
educated transgenders in the country but 
due to non-acceptance, there are no job 
opportunities for them and they are left to 
dance and sing in order to earn money. 
Something must be done to put an end to 
this inhuman attitude.

Zainab Manzoor,

Karachi.

It’s important to bring about an 
awakening in people. Not that I 
feel cinema can change mindsets. 
I don’t think Khuda Kay Liye has 
revised Muslim bigotry.
- Shoaib Mansoor, Film Director

Having dreams are vital for life. When you stop having 
dreams, you grow old. – Farooq Qaiser, Artist

 Sometimes, in the face of fierce competition, actors 
are tempted to sign more films than they could cope 
with. – Mahesh Bhatt, Film Director

I am just grateful that we lived in the 
times of Sridevi. 
– Mahira Khan, Actress

Whenever you feel down, always 
remember that Almighty Allah has 
better plans for you.
- Shahid Afridi, Cricketer

I’m not fashionable, and I know nothing 
about fashion, but I have my individual style, 
and style is eternal.  -Vidya Balan, Actress

When somebody challenges you, fight 
back. Be brutal, be tough. 

- Donald Trump, U.S. President

In both India and Pakistan, we seem to think 
all our ills are because of the other. We need to 
come out of this narrow mentality.
– Hina Rabbani Khar, Former Foreign Minister

 I hated facing the camera, so I declined 
initially, which meant that I wasn’t part of 

the three-month-long daily jam sessions 
that Coke Studio insists upon before 
recording. – Momina Mustehsan, Singer

I eventually found an inner strength 
to fight for myself as I realized that 
nobody else will. – Tehmina Durrani, 
Wife of Shahbaz Sharif
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Corporate Moves

Dr. Farrukh Iqbal, the Executive Director of the Institute of 
Business Administration in Karachi, has been selected as a 
member of the Economic Advisory Council. Prior to that, he was 
with the World Bank in Washington DC for thirty-three years as 
a Technical Specialist and later as a Manager. He has worked 
primarily on countries in East Asia (for 18 years) and the Middle 
East and North Africa (for 13 years). His last association with the 
World Bank was as the Country Director for the Gulf Cooperation 
Council countries. He holds a Bachelor’s degree and Ph. D. in 
Economics.

Haroon Sharif has been appointed as the 
Chairman Board of Investment (BoI). He 
is currently a senior fellow of the British 
Council as well as a visiting fellow at the 
National Defence University. He previously 
headed the Economic Growth Group 
at UK’s Department for International 
Development (DFID) for ten years. He also 
had a three-year stint as the Executive 
Director of the Securities and Exchange 
Commission of Pakistan. Haroon holds 
postgraduate qualifications in International 
Business and Development Economics 
from the London School of Economics and 
Political Science as well as the University of 
Hawaii, USA.

Memosh Khawaja, 
the CEO of 
Haleeb Foods Ltd 
(HFL), has been 
appointed as the 
Vice Chairman of 
the Pakistan Dairy 
Association (PDA). 
Armed with over 

25 years of experience working for top 
global corporations, he took over Haleeb 
Foods Ltd as CEO in 2017. He will now 
also be contributing to further PDA’s cause 
to establish strong backward and forward 
linkages amongst all the stakeholders in 
private as well as public sector.

Aasim Siddiqui has been elected as Chairman of All 
Pakistan Shipping Association (APSA) for 2018-2019. 
Aasim is a highly professional who has been engaged 
with marine and shipping industry over the last twenty 
years. He has done his MBA from Clark University, USA 
and BS in Management Sciences from London School 
of Economics.

Helena Maus has been named Chief Executive of Next 
Fifteen Communications’ agencies Text100 and Bite, 
now a joined venture. With the aim to create a global 
agency that embraces strategic marketing and comms 
equally, her ultimate vision is for each office around the 
world to be a local market leader in terms of reputation, 
talent and ability to be finely tuned into each market. 
Maus joined Bite in 2015 as North America CEO and 
was promoted to global CEO two years ago. Previously, 
she worked at OutCast and Yahoo.

Dorien Smit has been appointed as Area Director 
of Sales and Marketing for IHG Northern Gulf at 
InterContinental Doha, Qatar. Dorien started her career 
with the iconic InterContinental Amstel, Amsterdam 
in 2003, where she held several key leadership roles, 
including Revenue Manager, Front Office Manager, 
Interim Director of Sales and Marketing and Rooms 
Division Director. Prior to joining InterContinental 
Doha, she was the Pre-Opening Director of Sales and 
Marketing for Hotel Indigo Bali where she successfully 
led the team in positioning the resort as the leading 
lifestyle resort in Bali.

Farah Asim has been made the Head of Corporate 
Affairs at Haleeb Foods Limited Pakistan. Farah is a 
marketing and communication professional with over 
16 years experience and has helped both Pakistani & 
multinational companies to breakdown communication 
barriers to sustain competitive advantage and enhance 
reputation. She is a proactive, self-motivated and 
committed individual, with a track record of high 
quality strategic achievements for a diverse portfolio 
of employers. She holds an MBA from Institute of 
Business Administration (IBA).



Grapevine

Sana Does Not Like It

TV anchor Sana Bucha resigned as host from the chan-
nel Public TV because she ran into a dispute with the 

management over the content of her show Sana Bucha Live. 
That is quite strange because having done a similar show for 
GEO TV, Sana should have known that what really counts in 
this business is the wish of the channel owner and anchors 
are there for their ‘face’ value. Perhaps it were the great looks 
of Sana Bucha that also took her to the cinema screen when 
she did Yalghaar with Shan Shahid. She probably didn’t like it 
there as well.

Other Pursuits

Anchor Wasim Badami has become associated with a 
lifestyle brand called Hemani which promotes healthy 

natural products. It is good that WB (not Warner Brothers) 
does not restrict himself to TV ‘anchoring’ only. He has been 
rendering ‘naats’ in Ramadan earlier. You never know, he may 

even take to walking the ramp. Is it a page from the Sindh 
Governor	Imran	Ismail’s	book?	The	Gov.	likes	to	sing	in	a	full-

throated voice. He has rendered that highly 
motivational song ‘Rok Sako Tau Rok Lo, 
Tabdeeli Ayee Re, Tabdeeli Ayee.’

Where is Veena?

You don’t hear much of her 
anymore – and see her sel-

dom on the TV screen. Veena 
Malik was once Pakistan’s 
biggest drama queen. She 
has now chosen to lead a 
simple life, away from the 
lure and lights of showbiz, 
away from the whirr of cameras. In her day, the girl was sur-
rounded by controversy by the sackful. She did hot and bold 
scenes in the Indian TV show Big Boss. She did other risqué 
stuff as well. Like the cover for the Indian magazine FHM, in 
which she appeared nude. 

Gigi Wears Kurta

Model Gigi Hadid adopted the 
kurta pajama as a fashion 

statement at the New York Fashion 
Week this year. This isn’t the first 
time the model was spotted in 
an attire echoing south Asian or 

Muslim vibes. On Eid-ul-
Azha, she wore a bright 
orange asymmetrical 
piece, which she paired 
with fringed white 
cigarette pants. Her top 
had geometrical designs 
with a truck embroidered 
on the side. Inspiration 
from Pakistani truck art, 
perhaps.
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Slug

By Javed Jabbar

K
hawar Butt combines remarkable attributes. He is an eminent success in the corpo-
rate sector, is exceptionally self-effacing, sometimes even reclusive.

He is a dynamic business leader equally driven by goals of profit as much as by 
ethical values. Deeply devoted to his core family, he lovingly cares for his wife - a dis-
tinct individual in her own right - and four gifted daughters. With a legacy of simplicity 

and integrity given to him by his parents, reinforced by affectionate siblings, he is sensitive for the 
larger community and nation of which he is proud to be a part. In a way, he is still the upright boy 
scout of his early years. He leads an enterprise recognized as an award-winning good corporate 
citizen that also provides generous philanthropic support to a number of deserving causes.

Demonstrating outstanding talent and skills as a young cricketer touring England in the 1950s 
- as a member of the Pakistani Eaglets team - who was tipped to become a star Test batsman, 
Khawar Butt also discovered a passion for music. Perhaps it was this facet which diverted him 
from becoming a professional sportsman - to open his eyes to the potential in marketing and 
management. He began at EMI Pakistan with the promotion of music and its great exponents. He 
then arrived at English Biscuit Manufacturers (Pvt) Ltd. (EBM) when the firm faced an uncertain 
future. He has stayed for 5 decades - to develop an enduring appetite for major challenges. He 
has transformed the company into a national trend-setter and market-leader.

Our Initial Encounters 
I first met Khawar Butt 49 years ago in late 1969 in Karachi. He had recently joined EBM, then 

owned by an East African business family which shortly thereafter sold its interests to the Arag 
Habib Group. With my partners, Majeed Ahmed and Nafees Ghaznavi, this writer had established 
a new company known as MNJ Advertising in August 1969 (to later become MNJ Communica-
tions). We were on the lookout for clients willing to entrust their advertising to an untested new 
entity. Arag Habib cousins Rafiq Habib and Hanif Habib, friends from school and college years, 
already risking the Dentogene Laboratories’ brands to our care, helpfully introduced us to EBM 
and to their marketing and sales specialist Khawar Butt. 

Thus began a relationship which has endured almost half a century. Just over half  that span 
- 30 years, more or less – comprised a mainly business relationship, as between a client and an 
advertising practitioner.

The fact that the other part of the span has become a personal relationship with him as an elder 
friend reflects the sincerity and gracious character of Khawar Butt. For him, human and spiritual 
bonds are far more important than material links. After this writer concluded his professional as-
sociation with advertising, the two of us realized that we had more in common than brands alone! 
Without expecting any benefit, he has readily supported ventures initiated by this writer, as diverse 
as the cinema film “Ramchand Pakistani “, and research for surveys of history.

Credit for Exceptional Advertising
Exceptional advertising is always the result of a close partnership between an advertiser and an 

advertising agency.
To Khawar Butt goes the credit of encouraging us at MNJ to explore unknown horizons.  He 

then approved at considerable risk a variety of ideas, designs, theme lines, multi-media campaigns 
and projects with unconventional approaches. Sometimes in the face of strong opposition by 
colleagues and outside critics. Majeed Ahmed was an outstanding art director and innovative de-
signer. His off-the-beaten-track visual style in packaging design of new brands and new lines - and 
re-design of existing brands - was always warmly welcomed by Khawar Butt. 

 In 1972, when this writer proposed taking an European folk tale with a grim ending, i.e. when 
the people of Hamelin lose all their children to a revenge-seeking Pied Piper unhappy at not be-
ing paid his promised fee to rid the place of rats, and to attach the name of the Pied Piper to the 
brand name of Peek Freans to promote a new happier version of the legend, it was Khawar Butt’s 
bold decision to go out on a limb that ultimately proved to be a path-breaking success.

To the extent that, perhaps for the first time, at least in Pakistan’s marketing history, an advertis-
ing symbol became so closely identified with the brand name that the Pied Piper has become a 
permanent part of EBM’s institutional visual identity and all its packaging. Instead of the other way 

Cover Story
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around. When Anjum Effendi composed the 
memorable melody for the Pied Piper jingle, 
ably assisted by Rafiuddin Khan and the lyr-
ics were soulfully sung by Alamgir, Khawar 
Butt’s strong attachment to lilting music 
surfaced again. That melody, 46 years 
after Ustad Salamat fluted it so beautifully, 
remains the signature tune on the EBM 
switchboard and hovers briefly in the sound 
tracks of EBM TV commercials.

 
Innovation and Vision

Big risks, bold steps and Khawar Butt 
fused together. In the principal Pied Piper 
film, he approved the deliberate omission of 
any pack or biscuit or a child taking a bite. 
We let the baking-cap PF logo become the 
alluring door to invisible but credible good 
taste.

 There came the launch of a new, lower-
cost range known as English Biscuits. 
A new,  higher-cost range called Happy 
biscuits. Premium quality Farm House 
Cookies.  Rio creams. Numerous indi-
vidual brands. Exclusive, delicious flavours. 
Relatively costlier films made on location. 
Agreeing to make EBM a lead sponsor for 
the first-ever live telecasts via satellite in 
Pakistan by PTV of global sports events 
like the Mohammad Ali boxing bouts or the 
World Football Cup in the 1970s.  Sponsor-
ing 4 young men to conduct an unprec-
edented journey by boat along the entire 
length of the Indus River - simply as an 
adventure to inspire other youth, not for the 
promotional benefit of EBM. In each such 
instance, Khawar Butt displayed courage, 
vision and compassion. 

EBM’s Transitions
He played a pivotal role in the 3-stage 

transition of EBM. From the original owner-
ship, to the Arag Habib Group and then to 
steering the company as its principal share-
holder. Almost concurrently, there was also 
the difficult task of adapting and defining a 
new relationship with overseas share-hold-
ers in the UK,  owners of the Peek Freans 
brand name and the changes taking place 
in the western corporate arena as a result 
of mergers and acquisitions, while moving 
from Huntley and Palmer’s to Nabisco to 
Canon, et al, with related complexities.

One admired the competence and 
respected the determination with which 
Khawar Butt handled stormy passages. 
These qualities were all the more notable 
because he did not bring a family-business 

inheritance.  
Or prior intimate familiarity with the cor-

porate sector. He acquired the knowledge 
and the expertise as he worked, learnt and 
grew. First, in the comparatively restricted 
area of marketing and sales, then in multi-
departmental general management. Finally, 
in the position where all the bucks come to 
a full stop - the roles of chairman and chief 
executive. 

Care for Workers and Codes
Yet, he never lost touch with the factory 

floor. Two motivations bound him there. The 
vital need to ensure that workers and staff 
at all levels received fair wages and optimal 
extra care. And the indispensable require-
ment of the highest quality ingredients for 
EBM  biscuits - to make them the best on 
the shelf and the finest in taste. In turn, 
these two driving forces emerged from a 
strongly-rooted commitment to purity - as 
an article of faith and because biscuits 
are a form of human food, making purity 
obligatory.  

Having passed the baton to his daugh-
ters, he ensures that codes and val-
ues remain firmly in place. In 2018, the 
company sustains and strengthens its 
dominance. In the formative phase, Khawar 
Butt extended his dedication to excellence, 
both in EBM and in National Foods Ltd., the 
pioneering packaged spices enterprise of 
Pakistan which his close friends A. Majeed 
and Waqar Hasan (of cricketing fame) had 
established and to which he was requested 
to contribute his valuable guidance.

Values, Actions, Meetings
 Most people change - inevitably due to 

sheer time. In Khawar Butt’s case, the  orig-
inal handsome face and self-confident bear-
ing remain instantly recognizable. His inner 
persona has grown more resonant with the 

years. Perhaps this reflects the authentic 
nature of his values and the contemplative 
dimension which grows with regular reading 
of stimulating books and careful observa-
tion of themes and events. 

 A man’s true character is evident in the 
actions --- known and unknown --- that 
he takes. Few people know that, at great 
personal risk during the harshest phase of 
Ziaul Haq’s martial law in the 1980s, despite 
not being politically active, and indeed 
being very vulnerable to official wrath as a 
part of the private sector, Khawar Butt gave 
direly needed shelter in his own home to 3 
prominent political leaders who were evad-
ing arrest and persecution.

He also enabled the delicate, also high-
risk process, by which Zulfiqar Ali Bhutto’s 
prison notes soon became the widely-read 
book titled “If I Am Assassinated”.

One’s continuing association with him 
brims with fond memories and moments. 
Concerts by Farida Khanum, Jagjit Singh 
and Chitra at his home.

Meetings in London and viewings of 
cinema films, one in particular being far too 
permissive for his taste! Intense discussions 
marked by occasional disagreements. Even 
mild tensions from business days, which 
passed quickly. Periodic stag luncheons 
along with others marked by the earthy hu-
mour of Syed Jawaid Iqbal and the hearty 
laughter of  Khawar Butt. So far still incom-
plete drafts of an autobiography. Regular 
telephonic exchanges, across continents 
and in Karachi. It is this writer’s privilege 
and pleasure to know the cricket star who 
is also a corporate star. 

Javed Jabbar
The writer received the first 
Lifetime Achievement Award 
from the Pakistan Advertisers’ 
Society in 2015.
www.javedjabbar.com

Having passed the baton to his daughters, 
he ensures that codes and values remain 
firmly in place. In 2018, the company 
sustains and strengthens its dominance.
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Milestones
of Success

By Javed Ansari

What has made English Biscuit 
Manufacturers (EBM) the biscuit 

industry	market	leader?	This	is	a	position	
that the company has continued to hold 
for decades despite the fact that many 
competitors have come and gone or 
have managed to stay in the market but 
have never succeeded in taking over the 
position of numero uno. The credit for 
this goes to Khawar Butt, the man who 
has steered the company through chop-
py waters and put it on an even keel.

The three major themes that have 
influenced Khawar Butt’s life, as he says 
himself, are cricket, music and busi-
ness. To him cricket is the way of life with 
which he grew up. He describes it as a 
beautiful game and says that every mo-
ment in it brings forth a new experience. 
He was an opening batsman in the Paki-
stan Eaglets team that toured England in 
1954. He says that for a batsman, when 
a ball is bowled, it is only a ball. The life 
of a batsman is just one ball. It can be 
the very first ball of the innings or it may 
come a hundred runs later but when you 
are out, you are only waiting for the next 
innings and, for that, you need patience, 
tolerance, perseverance and, most of 
all, determination and commitment to 
play the innings. He says one can be out 
on the very first ball or play many balls 
but the experience teaches you very 
important lessons and that is why, in his 
opinion, cricket is a way of life.

He graduated from the Government 
College, Lahore and also earned a law 
degree. He studied law on the insistence 
of his maternal uncle but never practiced 
it. However, it was enough to take him 
away from cricket and though he could 
have easily been selected for the Paki-
stan Test side but he seriously devoted 
himself to his studies and did not pursue 
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cricketing career. He did play with 
such greats as Hanif Muhammad, Al-
eemuddin, Imtiaz Ahmed, Shakoor Ahmed, 
Ijaz Butt and Waqar Hasan but while they 
all made it to Test cricket, he focused on 
his studies.

Butt describes his cricket playing days 
as a very memorable experience.  Recall-
ing an incident, he says his team was 
playing the final against Islamia College 
in an Inter-Universities tournament. He 
and Waqar Hasan were batting. At one 
point, Waqar lunged forward and played 
a beautiful shot towards mid-wicket. Un-
fortunately, the ball was stopped by a tall 
man standing at that position and he threw 
it back towards the batting end. Waqar 
was in an awkward position as he thought 
the ball was going towards the boundary 
so he ran to the other side. From the other 
end, Khawar Butt ran and crossed Waqar. 
Meanwhile, when the fielder threw the ball 
back, it hit the stumps and Khawar was 
declared out as he had crossed Waqar. It 
was a memorable occasion. Khawar had 
sacrificed his wicket for Waqar. At lunch 
time Waqar Hasan came up to Khawar 
Butt and said that he was going to play the 
innings of his lifetime. He went on to score 
150 runs – the best innings he had ever 
played!

After completing his education in La-
hore, Khawar Butt came to Karachi and 
joined EMI Pakistan in 1962. When he left 
the company in 1966, he was in charge of 
both sales and marketing. The chairman of 
the company was an Englishman. Khawar 
Butt had no formal education in business 
but he always considered his boss as his 
business tutor. From here onwards, music 
became his first love. This, combined with 
his affection for cricket, developed in him a 

high level of commitment and vision.
At EMI, as a sales and marketing per-

son, repertoire development was under 
Khawar Butt and he soon compiled a 
comprehensive directory which featured 
the top maestros of those days, such as 
Baray Ghulam Ali Khan, Ravi Shankar, 
Amanat Ali Khan, Fateh Ali Khan, Hira Bai, 
Roshan Ara Begum, Omkarnath Thakur, 
Inayat Ali Khan, Sharif Poonchwalay, Nur 
Jehan, Mehdi Hasan, Lata Mangeshkar 
and Muhammad Rafi. Such a directory 
already existed in India but this was a first 
for Pakistan. The two companies worked 
closely till the war of 1965.

The training that Khawar Butt received 
at EMI was helpful for him at EBM which 
he joined in 1969 as a general manager. 
The company was owned by a Kenyan 
family called the Manjis but they seemed 
to be making a mess of the whole thing 
and they sold it to the Habib Arag family. 
At EBM, Khawar Butt developed a vision 
that was not based on self-projection but 
on development of the institution and mak-
ing it a long-term asset. He tried to give 
something valuable to EBM.

Perhaps it was this factor that enabled 
Khawar Butt to take the company to the 
level at which it is today. EBM moves 
forward with confidence because its chair-
man has always persevered and driven 
it ahead even in the most challenging 
circumstances. He has moved with self-
assurance because he has always been 
creative and resourceful in his approach 
and has pursued a policy of fair treatment 
to all. In doing so, he has developed a 
value system encompassing ‘Pakeezgi’ – a 
system that embraces personal hygiene, 
hygiene in the office, in the products be-
ing manufactured – and a purity of the 

mindset. The value system is based on 
very strict quality control, using the best of 
ingredients and the continued endeavour 
is never to compromise on anything.

Khawar Butt was also a member of the 
board of directors at National Foods and, 
after he retired, his place on the NFL board 
was taken by his daughter Saadia Naveed.

He introduced the same value system at 
National Foods and told Mr. Abdul Majeed 
and Mr. Waqar Hasan right in the begin-
ning, in 1973, that if they wanted National 
Foods to become a national institution, 
they must focus on three aspects which he 
also practiced at EBM. In his view, these 
were absolutely essential and mandatory 
for a good company to follow and any 
compromises would not make the brands 
outstanding.

His first requirement was to use the 
best of raw materials. This was particularly 
important for National Foods as their prod-
ucts are based on seasonal raw materials. 
For example, chillies are only available in 
a particular season and not throughout 
the year. So, care has to be taken that the 
seasonality effect is maintained by keeping 
the necessary stocks.

For Khawar Butt, the next most impor-
tant aspect is marketing. He told Majeed 
and Waqar right in the beginning that 
they were not going to make any money 
for at least the first 3 years and, if by any 
chance, they earned any profits in the 
second or third year,  these would need 
to be reinvested in advertising, promotion, 
etc. The annual sales of National Foods 
was only Rs. 8 million in the first year while 
EBM made Rs. 10 million.

The third most important thing for Kha-
war Butt is to make it absolutely certain 
that all standards are strictly adhered 
to. He has always made sure that all the 
benchmarks are followed and the best 
ingredients are used, whether at EBM in 
biscuit manufacturing or at National Foods.

All said and done, Khawar Butt is a 
dedicated individual. He has always been 
goal-oriented and has not only grown his 
business but has also fashioned his life 
by moving forward along these important 
milestones of success.

The writer is a veteran 

journalist and editor of 

Slogan magazine.
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Marching to the tune of the
Peek Freans Pied Piper

By Rafi Khan

So who am I to write about someone 
who highly values honesty, innova-

tion and enterprise. Who is to his industry, 
like Norman Foster is to architecture, Raj 
Kapoor to films, Steve Jobs to IT and the list 
could go on. 

Ah Butt Sahab, Mr Khawar Masud Butt. 
You, most probably have heard of him or 
know who he is. No, then you are prob-
ably pulling my leg, or trying to emulate, 
no disrespect intended, the innocent and 
dedicated presiding officer who asked Imran 
Khan for his ID card inside the National 
Assembly, for Mr Khan to cast his vote. I 
have never worked inside an Assembly or 
Parliament, but I have worked as a presiding 
officer in every kind of election in the UK: 
local, parliamentary, European Parliament, 
mayoral and the EU referendum; but this, as 
they say in most Indian TV talent contests, is 
‘mind blowing’. 

Imran	Khan	who?
Khawar	Butt	who?	If	you	had	not	been	

exposed to, or consumed one of his 
products, then please allow me to feel a bit 
sorry for you, for living such a sheltered life 
that you do not know what ‘food between 
meals’ tastes like; or perhaps you are not 
from,	or	in	Pakistan.	Another	planet?

In my days in my beloved MNJ, I have 
had the pleasure of meeting a pretty diverse 
selection of clients, from highly authorita-
tive, intellectual, demanding, self-centred, 
opinionated to those for whom you would 
unconsciously find excuses to visit or serve.

Butt Sahab falls in the last category. My 
first visit to his office on my own was brief. 
I saw a handsome gentleman sitting at 
his desk. He dealt with whatever I had 
brought and that was it. 

As time went by, he became my 
favourite client. Warm, welcoming and, 
most important, clear-headed and very 
perceptive. Apart from punctuality, he 

put great emphasis on quality and follow-
up. His force of personality and his critical, 
yet generous appreciation of what was 
presented to him,  inspired all of us to give 
him the best we could offer.

He probably is impressed with David 
Ogilvy, so to follow a quote from one of 
Ogilvy’s books, ‘Why keep a dog and bark 
yourself?’	

Butt Sahab, let MNJ on a long leash. 
It says a lot about his management and 
decision-making style and his perception, 
that early on he recognised and allowed two 
of the most brilliant and ideal minds and 
masters of their craft, Mr Javed 

Jabbar and Mr Majeed Ahmad, to do their 
job for him. Please do not be misled by this 
statement, that he was a walkover. I once 
made a commercial for Peak Freans. Butt 
Sahab did not think it met with his exacting 
standards and promptly rejected it.

What Butt Sahab would not have known 
was that all of us at MNJ always gave top 
priority to the EBM account and I was no 
exception. Unlike other agencies, MNJ 
never gave half a dozen choices to its 
clients, just two or rarely three; though fully 
thought of, discussed and considered. 
One day Majeed Sahab gave me a finished 
colour design for a pack for one of EBM’s 
new biscuit brands. I took one look and 
refused to take it to the client. I thought it 

was below their standard. Majeed Sahab 
looked a bit uneasy but relented. He had 
not personally designed it. We delayed 

the presentation but that design was never 
presented to EBM.

We once wanted EBM to sponsor a crick-
et series on TV; it was probably Pakistan 
vs. Australia. Butt Sahab was expected to 
visit MNJ. Javed Sahab asked me to write a 
rationale for the client as to why the agency 
thought it would be a good proposition. 
I did not have a secretary then and since 
Javed Sahab’s secretaries were probably 
the hardest worked secretaries in Pakistan’s 
advertising history, there was no time to 
make typed copies for the client. Javed 
Sahab asked me to read from my handwrit-
ten text. I was barely half way through, when 
Butt Sahab said, 

‘Yaar Rafi, hamaara qasoor maaf karo, 
hum nay sponsor kiyaa.’

When Spicy Biscuit was about to be 
launched, I kept thinking, how could we 
best promote the product, because it was 
great and its packaging was bright, colourful 
and unconventional. 

I was at the PTV sales office when I heard 
Jeddi Sahab (Mr Ziauddin Jeddi, General 
Manager, PTV Sales) say, ‘Rafi, PTV’s first 
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drama festival is coming on and we have 
offered it to... (I don’t want to mention that 
client’s name here for obvious reasons) and 
they will confirm it in the next three hours.’ 
I said, ‘Absolutely not. You cannot give it 
to anyone. Why didn’t you check with us 
(MNJ)	first?’	He	said,	‘We	know	you	do	not	
have the budget.’ I said, ‘It does not matter, 
and you are not going to give it to anyone, 
until I come back to you and I will be back 
within three hours.’  

Here is what transpired at EBM.
 ‘I am coming straight from TV sales 

office. PTV are doing their first ever drama 
festival and there will be a play every night 
for almost a week. I would like you to please 
sponsor it for us to launch Spicy.’

 ‘So that will be for a week of advertising, 
is	that	it?

 ‘Yes. Everyday. Very intense. Very force-
ful.’

 ‘How much will it cost and what is our 
budget	for	the	quarter?’

 ‘I am afraid it will be your entire budget 
for the quarter.’

 ‘All gone in a week and nothing left for 
the	quarter.	What	do	you	think?

	‘Do	you	really	recommend	it?’
 ‘Absolutely, otherwise I wouldn’t be here.’
‘How	much	time	do	we	have	to	decide?’
‘Ten minutes.’

‘Done.’
Oh, dear Butt Sahab. One day he phoned 

Majeed Sahab to say that he wanted a 
design for a large container, about 40 or 
50 litres, like the ones kerosene oil used 
to be sold in, for Marie and Lemon Crisp 
biscuits. I was sitting with Majeed Sahab, 
who took out a black marker and sketched 
one design for each, showed the two to me 
and asked if I wanted a couple of choices 
for the client. 

I was just amazed and said, ‘No ques-
tion. Please have them finished in colour 
and I will take it to Butt Sahab now.’ I took 
the container, with the designs, one on 
each side, concealed by white paper.  At 
EBM, I placed the container on a cabinet 
at the opposite end, about 12 to 15 feet 
away from his desk. Before I unwrapped 
them, I said, ‘Butt Sahab, the taxi is waiting, 
you have about five minutes, here are the 
designs, one of each. I am afraid there is no 
alternative or choice, and I would like you to 
please approve those.’ Butt Sahab with his 
pleasant and very amused look said, ‘Alright 
show me.’ 

I took off the paper covering the first 
design. He took it, gave it a less than three 
second look and said, ‘Approved, next.’ I 
turned the container around, took off the 
paper and I heard him say, ‘Approved.’ 

Butt Sahab sometimes reminds me of the 
story when violin virtuoso Yehudi Menuhin 
was visiting the school he had set up for 
exceptionally talented young musicians. 
He stopped next to a young girl who was 
playing a piece. He quietly stood there, 
listening to it with his eyes closed. After a 
few minutes, the girl stopped and looked at 
him in anticipation. Yehudi Menuhin opened 
his eyes and said, ‘Oh Sophie, why did you 
stop, it is so beautiful, why don’t you just 
play on.’

And this exceptionally enterprising gentle-
man is so full of humility and so generous 
that he considers Mr Javed Jabbar “the 
better half” of EBM. And that, “Without JJ’s 
persuasive, insightful, highly decent, honest 
and truthful content and concepts, EBM 
would never have been in the position to be-
come a proud leader in the biscuit industry.”

And I would never have had the joy of 
marching to the tune of the Peek Freans 
Pied Piper.

Rafi Khan worked at MNJ 
Communications in the 
70s and handled the EBM 
account, among others. He 
now lives in London.
 

Butt Sahab 
The Real Pied Piper

By Irfan Mustafa

Butt Sahab has passion for product qual-
ity. He has always, almost maniacally, 

pursued this passion. He never let product 
quality be compromised because he knew 
what an important role the quality of a prod-
uct plays in building a brand. He would go 
to any lengths to make sure that the ingre-
dients that went into making EBM’s biscuits 
were of the highest standards. I think this is 
the foundation on which this huge conglom-
erate, English Biscuit Manufacturers, was 
built.

Khawar Butt has always had a hunger 
for knowledge. He wanted to build his 
know-how on understanding the consum-
ers’ insights. He knew that to build the 
brand he must make sure that he created 

a very strong and everlasting bond with the 
consumers. He made sure that the products 
and the brands he introduced were relevant, 
contemporary and fed the needs of the 
consumer, both defined and undefined. He 
always had a hunger for building know-how 
and knowledge and for that he bounced off 
his new ideas. He would identify and reach 
out to brand and marketing talent wherever 
it existed because it sharpened and fine-
tuned his own hypothesis for understanding 
consumers and building brands.

My relationship with him started in the 
early 80s when I was a young brand man-
ager and Butt Sahab bumped into me at 
some forum. From here, a long relationship 
started. We would sit for hours at the Inter-
continental and have a very open discussion 
on brands and consumers. I am sure he did 

the same with many others.
Butt Sahab knew his numbers - he had 

them on his fingertips, whether they were 
sales, costs, margins, cash flow or the price 
points. He understood the importance of the 
numbers and that allowed him to invest in 
the brands, in the products, in the quality, in 
people and also in the machines. The results 
stood out very clearly and that is something 
that many great brand marketers miss out. 
He was very clear that he had to have a 
finger on the numbers and that is something 
that we all must learn from him.

Butt Sahab never underestimated compe-
tition. He would go to any lengths to find out 
about the next moves of the competitors 
and then would see how to pre-empt them 
and what impact will it have on his brand 
and his business. He was a catalyst and a 
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A Visionary by Nature
By Saadia Naveed
Deputy Managing Director, EBM

Parents play a very important and pre-
cious role in every child’s life. It is the 

mother who sacrifices and goes through a 
painful journey to raise her child and see the 
child happy while the father works tirelessly 
to support and fulfill the family’s needs to 
attain a healthy life.

Since childhood I have seen my father 
being very sincere towards every obligation 
he ever undertook. A very caring and loving 
husband, a very responsible father, a very 
obedient son and a very passionate worker. 
A man who most faithfully lives his values.

We are blessed to have been born to 
parents who raised us to be good human 
beings. They taught us the importance of 
education and acquiring knowledge and 
inculcated in us good habits, the importance 
of truthfulness and that of humility. 

I find myself very lucky to have worked 
with my father for the maximum number of 
years and have learnt from him the essence 
of professionalism, the measures of hard 
work, commitment, diligence, dedication, 
discipline and a thorough approach. While 
working with him, I understood that my father 
is a perfectionist by nature and his work 

knowledge and ethics were indisputable as 
he expected each and everyone to be cog-
nizant of this fact and remain vigilant where 
that was concerned. This behaviour led to his 
and his teams’ consistent higher productivity 
and a positive change in their attitude too.

Khawar Butt, a visionary by nature, who 
followed his instincts to perfection, struggled 
painstakingly to fulfill his dreams and make 
them a reality. He is a staunch believer in giv-
ing his best. He had a vision, a roadmap and 
the ability to meet all challenges and was able 
to set the right direction for his people. I have 
learnt from him that if the ultimate corporate 
objective of a company is the collective good 
and not personal enrichment, the organiza-
tion transforms into a living institution… 
believing in giving back to society.

My father is not only my role model but 
a role model for many, including all his 

grandchildren. He has shown me how humil-
ity, compassion, hard work, sincere effort, 
dedication and love for a cause can catapult 
a person to greater heights of humanity and 
success.

He truly is an inspiration, displaying pas-
sion, assertiveness and sometimes anger to 
get results. He is a silent philanthropist and 
shows empathy towards the needy and the 
underprivileged, even going out of the way to 
help others. He is a man who has never felt 
any qualms in meeting and greeting a person 
regardless of his cast, creed or social status. 
He shakes hands and embraces people 
without hesitation. 

Khawar Butt is a man, who has worked 
hard for his achievements with principles and 
honour. His hard work, commitment to phi-
lanthropy and visionary leadership will always 
inspire and motivate me.

Saadia Naveed
Having worked with AF Ferguson & Co. for four years and over-
seeing EBM operations and processes for 14 years now, Saadia 
Naveed brings with her a vast experience of 18 years as an ac-
countant and operations professional. The team truly comes into 
its own under Saadia’s empathetic guidance, as she continues to 
work closely with department heads to further improve organiza-
tional systems, processes and policies.

change agent in the biscuit and confection-
ery industry. He was the first to move the 
customers from the unorganized sector to 
the organized sector in a more sustained 
way and he actually lit the fire.

Of course, we all know about the busi-
ness that he was in and how he col-
laborated with Javed Jabbar and laid the 
foundations of modern day advertising and 
communication, where brands, methods 
and slogans mattered. This is something 
very unique about him.

He would be using the analogy of a par-
ent in his business and in building brands. 
I saw him as a very caring, nurturing, 
affectionate and yet a disciplined father to 
his nascent new brands which were like his 
children. He knew that they needed to be 
protected and applied the principles of child 
management to brand management. He 
knew how to take the brand from the crawl-
ing to the walking stage and then to running 
and he would plan each strategy with the 

right tactics.
Khawar Butt always had his finger on 

the pulse of the business. He knew the key 
touch points and stayed focused on them. 
His stamp was all over these touch points. 
You never took a backseat on these wheth-
er they were related to profit and loss, cash 
flow or communication, advertising, product 
quality, getting the best out of people and 
holding them accountable. Whichever way 
you looked at it, he could feel the pulse and 
would never let that go.

He has been a very stylish man, extremely 
well-dressed, probably amongst the top 
three or four well-dress men in the country 

at one point. He was always well-groomed 
and you could feel his presence when he 
walked towards you. He loved his suits, his 
shoes and his shades. This is something 
that I was very impressed with.

When you put all this together, you see 
him as a legend, a pioneer, a change-agent 
and a great leader but, to me, he is the 
Pied Piper. He breathed his soul and spirit 
into the concept of the Pied Piper. It is the 
recognition of this great icon of Peak Freans 
and English Biscuits that has made Butt 
Sahab successful.The Pied Piper leads, 
inspires and motivates. It takes people to 
places where they don’t want to go. This is 
what Butt Sahab has done.

Irfan Mustafa
Founder and CEO, The Food 
Lab DMCC, UAE.
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‘Butt sahib is a man 
with a golden heart.’

–Waqar Hassan

Please tell us a bit about your cricket 
career.

Though I am one of the pioneers of 
National Foods, I am mostly known because 
of cricket. I played for Pakistan from 1952 

to 1959, while my first-class career spans 
around 18 years. I got numerous opportuni-
ties to tour and play against all the leading 
cricket-playing countries of that time, such as 
India, England, Australia and the West Indies.

It was my performance against India which 
brought me overnight fame since I was the 
top scorer for Pakistan though we lost the 
series by a close margin. I belonged to a 
cricket side which had such great names like 
Abdul Hafeez Kardar, Fazal Mahmood, Imtiaz 
Ahmad, Khan Muhammad, Hanif Muham-
mad, Aleemuddin and many others. We all 
played clean cricket, won many Tests and 
competed at an equal level with established 
sides of the world.

That period can be referred to as the 
golden period in the country’s sports history. 
The players were passionate about keeping 
the country’s flag high through their dedica-
tion and hard work and they are still known 

for living up to the spirit of the gentlemen’s 
game.

How did you start National Foods?
I and Abdul Majeed are the pioneers of Na-

tional Foods which was established in 1971. 
In the beginning, the company was set up 
in a rented godown in West Wharf. With the 
grace of God Almighty, today National Foods 
happens to be a billion rupee company.

Nothing can be done alone and it is always 
teamwork that leads to great results. This 
spirit was infused into me by cricket. It taught 
me how to be a team player and work as a 
single unit.

What are your earliest memories of Mr. 
Khawar Butt?

Khawar Butt sahib is my childhood friend 
as we were neighbours since we were 
young. I used to be the captain of the cricket 
team in both school and college. Butt sahib’s 
father was our school’s headmaster and he 
also had a deep interest in cricket. Since I 
was a part of the school’s cricket team, he 
helped me a lot in mastering the game and 

acted as a coach of the school team, be-
sides being the headmaster. He played a big 
role in making me a good cricketer.

Khawar Butt was three years junior to 
me at school. After schooling, we both got 
admission in Government College Lahore.

To what extent did you and Mr. Butt share 
your common passion for cricket?

Khawar Butt as well as all his elder and 
younger brothers used to be excellent cricket-
ers and we always played together. Butt sahib 
could not play international cricket because 
he was more inclined towards his education. 
He was really a good student and used to 
score high in exams - be it primary, secondary 
or higher education.

What is your assessment of Mr. Butt as a 
human being?

Khawar Butt is a man of many qualities and 
is a true humanitarian. He keeps in touch with 
his old friends and provides them financial 
support whenever they need it. I must say he 
has a golden heart, because he goes extra 
miles to help others and that too without hurt-
ing their self-esteem.

What did you like best about Mr. Butt?
Butt sahib is a very sharp-witted and intelli-

gent person. He has a true sense of business 
and is second to none when it comes to sales 
and marketing. In the beginning, he used to 
be our marketing guru at National Foods and 
the entire marketing activity was conducted 
by him alone. Though he was at EBM, he 
devoted his time to promote and develop Na-
tional Foods from scratch. He would visit mar-
kets with me to meet and talk to shopkeepers 
in his available time. In fact, he never said no 
to me and always helped me out whenever 
I needed him the most. I am really thankful 
to him for his valuable contributions to the 
development of National Foods.

Waqar Hassan, Pakistan’s former Test cricketer and the founder of 
National Foods, shares his memories about Khawar Butt with Slogan.

(From L to R): Haroon, Khawar Butt, Khalid, Riffat and Saleem Iqbal who were a part of the Pakistan
Eaglets squad that toured England in 1954.

Waqar Hassan
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Abdul Majeed
on Khawar Butt

What are your memories of the early 
days when your friendship started with 
Mr Khawar Butt?

I met Khawar Butt after 1960. I came 
back from the UK after my education and 
joined Waqar Hasan and Khalid Hussain 
who were my partners in an indenting 
company supplying machines and textiles. 
Mr. Butt was a friend of Mr. Waqar and 
Khalid Husain and was with a gramophone 
company. His office was in the SITE area. 
Since most of the textile mills were in that 
area, whenever I visited those mills, I would 
pop in and see him. At that time he was 
not engaged in any food company. I think 
he also came to Karachi to find some sort 
of opening for himself. That was my first 
interaction with him.

How would you describe his personality?
He came from an educated family and 

had been groomed by his father who was a 
teacher, most probably a headmaster at MB 
High School, Lahore. I found him very intel-
ligent as he used to go into details whenever 
we discussed anything. He didn’t have any 
pre-conceived ideas about anything because 
when you are an objective person, you just 
think about it and then formulate your own 
ideas.

You are the co-founder of National Foods 
as well as its Chairman. How has the 
journey been so far?

I’m basically a textile engineer so my jour-
ney started with textiles and had nothing to 
do with the food industry. When we started 
this company, Khawar Butt had moved from 
Adamjee Sugar Mills to English Biscuits 
Company. It was in a bad shape at that time 
and most probably it was because of Mr. 
Waqar Hasan that he was introduced there. 

So we started discussing marketing and, in 
the early stages, he was our marketing direc-
tor. Although he didn’t hold any degree from 
any marketing institution, his ideas about 
marketing were very good and he helped us 
to start the marketing of National Foods.

Any particular event you want to share?
I started living in Defence Housing Author-

ity and when in 1971 we started National 
Foods, Khawar Butt also moved to Defence. 
We used to have long walks in the evening 
together and would discuss marketing and 
all other issues which were mostly educa-
tional and political. For many years it was our 
daily routine. He would come from Phase 1 
while I was living in Phase 2. We would meet 
at a centre point and walk around the whole 
Defence Housing Authority as it was not very 
large at that time. Those were very pleas-
ant memories and he gave me a lot of good 
ideas about marketing. We were always 
discussing how to start National Foods 
marketing as it was a difficult job because 
when we started packaged spices, there 
was hardly any company in the market and 
our competitors were mostly housewives as 
well as the shopkeepers themselves.

So Khawar Butt helped us as most of 
the housewives had their own mixtures in 
the home and they were always boasting  
that these were their best recipes while the 
shopkeepers were making their own small 
packs. So what was left for us was to always 
maintain purity, quality and hygiene. National 
Foods still excels in purity, hygiene, conve-
nience for women and, of course, the taste. 
Even today, 90% of the people don’t buy 
packaged spices and use local spices from 
the open market. Although these are packed 
in an unhygienic manner, people have devel-
oped a taste for them.

Since you and Mr. Khawar Butt, both are 
running food companies, have you ever 
considered merging them?

It was the Habib family who used to own 
EBM. The Habib family also had Habib Tex-
tile Mills and other industries. We had very 
good relations with them. As long as they 
were there as partners, there was no need 
for us to merge. When Mr. Khawar Butt took 
over and became the Managing Director, he 
did suggest a couple of times merger with 
National Foods but our board of directors 
thought that it would be an unequal partner-
ship because we were small at that time and 
when you are in an unequal partnership, the 
merger is just a takeover, though Khawar 
Butt was always insisting that we should join 
hands one way or the other.

Even today, when our company is a public 
limited company, he has substantial shares. 
He also supported us when we thought that 
this company should be made public and 
most probably it was one of the first masala 
companies which became public. I don’t 
think there is another one even today.

Anything in particular that you want to 
highlight about Mr Butt?

I must say that I cherish his friendship and 
even today our families are close. Although 
we don’t see each other as often as we 
used to when he was active in the company, 
we meet on and off and exchange our views 
about the current struggle in life, the physical 
ones. I hope he will keep good health and 
keep on guiding his company and us also. 
At the moment, he is guiding us indirectly 
because his daughter is a part of our board 
of directors but still we have his advice and 
backing.

The experiences of Abdul Majeed, Co-Founder, Director and Chairman 
of National Foods Limited and Associated Textile Consultants Private 
Limited, have been diverse, adding depth and insight to the culture of 
the company. He has known Khawar Butt since the 1960s. While talking 
to Slogan, he recalls his association with Mr. Butt.

Abdul Majeed
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An Icon of the
Biscuit Industry

By Dr Zeelaf Munir
Managing Director & CEO, English Biscuit 
Manufacturers (Private) Ltd.

In the biscuit industry, only one man will 
be remembered as the ultimate icon. As 

a trailblazer, he changed the ethos and the 
trajectory of the category in Pakistan. The 
man is Khawar Masud Butt (fondly known 
as KMB) - who is Abu to me and my three 
younger sisters. His presence and person-
ality is larger than life. The Legend Leads 
applies as much to him as the brands and 
the institution he created. He retired as the 
CEO/MD of English Biscuit Manufacturers, 
Pvt. Limited (EBM) in 2015 and continues 
to serve as the Chairman of the Board of 
Directors.

He is an extraordinary man who under-
took an exceptional journey. He trans-
formed EBM into the institution that it is 
today. In 1969, he had joined an almost 
written-off biscuit company as a General 
Manager. It was his vision, values, charac-
ter, intelligence, perseverance and grit that 
has helped EBM become a leading food 
company in Pakistan today.

A unique quality of KMB is that money 
or fame neither impress him nor drive him. 
What motivates him is to strive for excel-
lence, contribute towards the greater good 
and challenge the status quo. He stands up 
and fights for what he believes to be right.

His life story is replete with examples of 
excellence; from a sportsman to a busi-
nessman to a humanist. In the 1950s, KMB 
excelled as an opening batsman and rep-
resented the Pakistan Eaglets in England in 
1954. He eventually left the sport, a game 
he considers his way of life and could have 
pursued it as a career. He did not pursue a 
career in cricket because he was chal-
lenged by his acclaimed attorney uncle to 
obtain a law degree. He completed it with 
distinction but chose not to practice in that 

field. His calling was elsewhere. Early in his 
professional career, when he discovered his 
passion for marketing and management, 
he was introduced to Khawaja Naseerud-
din - a renowned consultant of the time, 
who frankly told him where he stood. KMB 
had no business degree but being an avid 
reader, he took on the challenge. He im-
mersed himself in books and his work at 
EBM and, as they say, the rest is history.

Almost 50 years on, the proud leader 
EBM boasts a solid market share of over 
50% with a diversified portfolio of products 
and is currently well on track to achieve its 
2020 vision of Rs. 50 billion. Our manufac-
turing facilities are one of the largest and 
most technologically advanced in South 
Asia. More importantly, our Peek Freans 
brands, with the iconic image of the Pied 
Piper, are household names, trusted by the 
nation and the diaspora globally. So EBM 
and KMB are not just a lesson in leadership 
or one of the foremost case studies of cor-
porate success in South Asia, but symbols 
of national pride.

What makes my father’s entrepreneurship 
and approach to business different prob-
ably lies in his background and upbringing. 
He was born into a respected, educated 
middle-class Kashmiri family with no 
business or trading pedigree. His father, a 
disciple of Allama Iqbal and an avid reader 

of his works during the freedom movement, 
chose teaching as a profession over civil 
service. My grandfather’s middle name was 
Muhammad yet he chose to give all his five 
sons the middle name “Masud”. For him, 
Masud connoted the concept of “Pakeezgi” 
- a comprehensive value that later became 
an integral theme for KMB in organizational 
development and quality product develop-
ment at EBM. He believed as did his team 
and workers that they were in the business 
of making “Rizq”.

What defines the past 5 decades of 
EBM, and distinguishes its legacy from that 
of others, is its ability to build brands and 
form an institution. I believe, that is what 
KMB’s biggest contribution is and sets 
EBM apart from other local businesses 
and businessmen. He has a mindset with 
long-term business sustainability, ethical 
business practices and national interest 
and he values these over quick gains and 
self-interest.

KMB excels in marketing. He is open-
minded and has the ability to take risks. 
He struck a special chord with the creative 
genius of Javed Jabbar. This chemistry 
led to some of the most iconic campaigns 
made in Pakistan’s advertising history. To 
this day, the Peek Freans Pied Piper jingle 
and TV advertisements are remembered 
by the young and old alike. Similarly, the 

Khawar Masud Butt

Dr. Zeelaf Munir 
A physician by training and a management leader by profession, 
Dr. Zeelaf’s twenty-year career is much like the woman herself: 
enterprising, dynamic and purposeful. With her many years of 
administrative and leadership expertise, she is leading Pakistan’s 
largest biscuit manufacturer worth over 40 billion rupees. She is a 
Board Member of the Pakistan Business Council and member of 
the Pakistan Advertisers Society. An ardent advocate of women 
empowerment, she is past President of APPNA, an active mem-
ber of the Asia Society, World Wildlife Fund, the Acumen Fund 
and various other NGOs. 
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concept of biscuits being “food between 
meals” that KMB truly believes in, changed 
the trajectory of the biscuit category. Addi-
tionally, in the days when branding content 
and sponsorships were unheard of, EBM 
took bold and innovative steps of partaking 
in sports and drama sponsorships.

By the early 1980s, EBM was no longer 
the only significant biscuit manufacturer; 
several other players, including Continental 
Biscuits, had come to the forefront and, 
suddenly, there was intense competition.
EBM found that it not only had to preserve 
its market share but also indulge in greater 
innovations in order to maintain its leader-
ship.

This involved a revamp of its biscuit 
range, a move that started with the devel-
opment of Farm House cookies - the ulti-
mate luxury cookies made in Pakistan and 
the birth of Sooper, a great product which 
was first launched in 1996. It truly took off 
after its relaunch in 2002, with its signature 
red packaging, with a reinvigorated sales 
team and a very effective campaign by 
Jamal Mir at Prestige Advertising. As the 
demand was created, it was matched with 
heavy investment in a state-of-the-art plant 
and machinery year on year, along with 
the heavy advertising. Today, Sooper is a 
mega-brand, larger than the number 2 bis-
cuit company in Pakistan. In recognition of 
his visionary and strategic leadership during 
such trying times, my father was awarded 
the Marketing Excellence Award by the 

Marketing Association of Pakistan.
I believe, KMB’s humanism has also 

played an integral role in shaping the com-
pany. The 3 Ps - People, Planet and Profit - 
are part of the company’s ethos. His strong 
belief in giving back to society is evident in 
his professional and personal life. Over the 
past few decades, he has championed a 
range of causes, from charitable giving and 
community investment to strengthening 
national pride and promoting positive social 
values to his own love, which is music and 
cricket.

As a person, KMB is passionate, gra-
cious and a thorough gentleman. He is 
blessed with a devoted life partner, four 
strong and educated daughters and 9 
grandchildren. As a father and grandfa-
ther, he is inspirational. He acknowledges 
missing out on our childhood although the 
family vacations and road trips that we 
took across Pakistan with him are etched 
in our memories. We were fortunate to be 
raised by parents who, even though had 
traditional values, were emancipated and 
forward-thinking and always encouraged us 
to achieve and grow.

Fathers and daughters have a unique 
relationship. Predominantly loving and 
compassionate, at times testing, but always 
enriching. What I remember is a nearly 
endless supply of books I used to receive 
as gifts for my academic accomplishments; 
countless hours of discussion from politics 
to business; and what I can never forget is 

the tears in his eyes at my nikah.
As independent, enterprising and pas-

sionate as I was in my own career, I must 
admit being in a multigenerational business 
was not part of my life plan. It was probably 
not even my father’s until he actually began 
to indulge in succession planning for the 
future of the company. I had been a profes-
sional working in the practice and business 
of healthcare in the US for 15 years when 
he first broached the subject with me. How-
ever, I took my time. I had been enjoying a 
fulfilling life and career where I had many 
mentors but no bosses. He was a larger-
than-life boss as the Managing Director and 
CEO for the executive management team 
which consisted of experienced profession-
als, including my sister - Saadia Naveed. 
Finally I did take on the new challenge. 
When KMB decided to retire, I had been 
fully immersed in the business for three 
years. I was appointed the CEO/MD by the 
Board. What was important was to have a 
shared vision and commitment.

At the risk of stating the obvious, with 
the glorious innings that he has played, 
filling Khawar Butt’s shoes would not have 
been possible for anyone. So I decided to 
continue to wear my own shoes. However, 
I make sure, not just for the sake of his 
legacy, but the institution, that we continue 
to head in the right direction with the same 
values of his that inspired me throughout 
my life.

Cover Story





UBL won the award for ‘Best Corporate Finance House of the Year (Fixed Income) 
2017’ at the 15th CFA Pakistan Annual Excellence Awards held in Karachi in August. 

Mr. Saeed Iqbal, Group Head Investment Banking, UBL received the award from Dr. Ishrat 
Husain. 

News Buzz
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In a bid to promote 
cultural, social and 

economic ties, Paki-
stan and Saudi Ara-
bia have agreed to 
screen films and TV 
plays being produced 
in both countries.

Details of the 
cultural agreement were finalised be-
tween Federal Minister for Information and 
Broadcasting Fawad Chaudhry and his 
Saudi counterpart Dr Awad bin Saleh in 
Islamabad.

US President Don-
ald Trump says 

companies like Google, 
Twitter and Facebook are 
“treading on very troubled 
territory”. He tweeted 
“companies are suppressing 
voices of conservatives and hid-
ing information and news that is good”. He 
also claimed, without evidence, that 96% of 
the ‘Trump News’ search results are from 
‘National Left-Wing Media’.

Responding to Donald Trump, Google 
said, “Our search is not used to set politi-
cal agenda and the results are not biased 
toward any political ideology. Our goal is to 
make sure that our users receive the most 
relevant answers in a matter of seconds”.

Trump accused Google without any evi-
dence, which echoes both his own attacks 
on the press and a conservative talking 
point. 

KSA Allows 
Pakistani 
Films 

Trump Warns 
Google 

From romantic twirls, rose petal 
showers, scenic backdrops, 

mosques and even the Frere Hall in Ka-
rachi, wedding couples are now taking 
to shoots in villages .

Khansa Maqbool and Umair Ajmal 
had their intimate nikkah ceremony in a 
village called Bhera near Sahiwal.

They used all the things around as 
props – the cows, the sheep, the field 
and the terrace with the Pakistan flag. 
There was also a motorcycle, a chaar-
pai, a handpump and a matka.

UBL Wins Award

Wedding Shoot in Village
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Jawed Sharif’s Indus Blues is a documentary about veteran 
unrecognized Pakistani folk artists speaking of their struggles 

to keep their art alive. The film has been nominated for the Best 
Documentary Film award at the Regina International Film Festival 
(RIFFA) this year.

Indus Blues 
Nominated 

Irrfan’s Return 
Project

Jaffer Business Systems (JBS) and SAP have recently signed a memorandum of under-
standing for providing licensing, implementation and support services in Pakistan.

JBS has come together with SAP in order to play a key role in helping organizations suc-
ceed. Having becoming a partner of SAP, JBS will help companies identify, buy, implement 
and run SAP solutions that best fit their unique needs.

Veqar ul Islam, Director and CEO of JBS, said, “Jaffer Business Systems is committed to 
improving businesses by integrating latest technology and providing innovative solutions. 
Being amongst the top technology contributors in Pakistan, JBS has partnered with SAP so 
that it can play its role in order to harness the entrepreneurial culture in the country.” 

JBS Partners with SAP

Irrfan Khan who is undergoing cancer 
treatment at a London hospital is re-

sponding well to the chemotherapy. He has 
told his friends that he’s feeling better and 
the first film that he’s going to do once he 
recovers fully is Shoojit Sircar’s film about 
Indian freedom fighter Udham Singh. Irrfan 
is fond of the script and regularly talks 
about the story to Shoojit, a director known 
for critical and commercial hits such as Piku 
and October.
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Jawed Sharif’s Indus Blues is a documentary about veteran 
unrecognized Pakistani folk artists speaking of their struggles 

to keep their art alive. The film has been nominated for the Best 
Documentary Film award at the Regina International Film Festival 
(RIFFA) this year.

Indus Blues 
Nominated 

Meera Jee claimed she was a bet-
ter actor than Priyanka Chopra. 

Now she wants to work in Hollywood. 
She is also reported to have once 
told an LA Times reporter that she will 
determine the right time to act with 
Indian actor Shah Rukh Khan.

When Meera 
Decides 

The transgender community has achieved 
a milestone. Seventeen students have 

received their diploma certification for formal 
education and skill-based training after 
completing short courses at the Gender 
Guardian School. Although the focus is 
more on skills-based training, such as cook-
ing, beautician courses and stitching, but 
there were students who are getting formal 
education as well.

Located in Lahore’s Model Town area, 

the school offers 12 years of school from 
primary level to college, in addition to voca-
tional training. Students are also given legal 
aid each weekend by volunteer lawyers who 
educate them about the basic legal rights of 
a transgender person.

Shahzad initiated the venture in April with 
a plan to providing a platform that would 

not only educate the transgender 
community but also help them 

enter mainstream society.
The graduating students 

hope to apply for jobs or 
set up businesses with 

the help of loans pro-
vided by the school, 

the government and other 
NGOs. Admissions for the next 

batch are now open. 

Trangenders Graduate
Conceptual artist, writer, radio producer 

and educator, James T. Green’s life was 
saved by his Apple watch. He was 
having a panic attack and the 
HeartWatch app he was using 
to check his pulse was flash-
ing warnings. He showed a 
log of his heart rate recorded 
by the watch, to his doctor. 
The doctor ordered a CT scan. 
He had had pulmonary embolism 
a few years back and blood clots 
in his left lung had returned. An ambulance 
rushed James to a emergency outlet where 
he was pumped thinners. Doctors said had 
he waited, a clot could have killed him.

James isn’t the only person who has dis-
covered a serious health condition after see-
ing heart rate data on his smart watch. There 
are many others who are taking advantage 
from this technology. Smart watch companies 
are adding health-tracking technology into 
their devices to make them more useful to 
consumers.

Khaadi Retail Brand of the Year 
Khaadi, Pakistan’s premier fashion retail brand, 

won the prestigious “Retail Brand of the year 
Award” at the Hum Style Awards 2018.

Khaadi was selected on the basis of its contribu-
tion towards establishing a strong foothold in terms 
of retail expansion and experience. It was recog-
nized last year for ‘Outstanding Achievement in 
Brand Development’ at the Hum Awards. 

Smart Watches 
Saving Lives
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Chohan’s No to 
‘Vulgar’ Hoardings

Punjab Information Minister Fayazul 
Hasan Chohan has imposed a ban on 

“vulgar” film hoardings in the province.

First Saudi 
Female News 
Anchor

While interacting with Prime Minister Narendra Modi, Amitabh Bachchan has said 
that he found TV to be an “effective way to spread the message of cleanliness”. 

Sanitation coverage in India had increased from 40 per cent four years ago to over 
90 per cent today according to  Prime Minister Modi. The ‘Swacchta Hi Seva’ cam-
paign calls  for “renewed energy and enthusiasm” to fulfill  Gandhi’s dream of a clean 
India. 

A Saudi Arabian journalist made 
history when she became the first 

female TV newscaster in the kingdom.
Weam Al Dakheel appeared for the 

main news bulletin for Al Saudiya, a 
state-run TV channel administered by 
Ministry of Culture and Information.

Prior to her appointment, she was a 
reporter for CNBC Arabia as well as a 
presenter for the Bahrain-based Al-Arab 
News Channel. 

The news channel also has women 
performing other responsibilities but 
Dakheel is the first to anchor the 
9:30pm news bulletin, alongside a male 
colleague. 

Bachchan on 
Cleanliness

The Pakistani Academy Selection Committee has selected Cake for Oscar con-
sideration in the ‘Foreign Language Film Award’ category at the 91st Academy 

Awards. The Academy will choose the final nominees for all award categories includ-
ing Best Foreign Language Film in January 2019. The final list of Oscar nominees 
will be announced on 22nd January 2019 with the presentation show for the 91st 
Academy Awards scheduled to take place on 24th February 2019.

‘Cake’ is a film about the passage of time seen through the eyes of one family and 
offers a heartfelt look at the realities of life, of the past and present, of choices and 
consequences. The film has Sanam Saeed, Aamina Sheikh and Adnan Malik and is 
directed by Asim Abbasi and produced by Zulfikar Bukhari. 

Cake on Uptick

Pakistan fashion stylist Nabila, the brain 
behind popular brands like N-Pro and 

N-Gents, is soaring high after she became the 
official stylist of International Indian Film Awards 
(IIFA). She is now all set to work in Manish 
Malhotra’s show in Qatar, which will be held in 
collaboration with Fashion Weekend Internation-
al (FWI2018), a brand that will launch this year 
highlighting Doha as its first destination.

Aishwarya Rai-Bachchan will be the show-
stopper at the event. Nabila’s involvement as the 
official stylist is bound to be noticed in India and 
around the world.

Nabila Moves Up
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SlugNews Buzz

People have been making nasty comments 
about the age gap between Indian actress 

Priyanka Chopra and her fiancé Nick Jonas. 
Says Karan Johar, compatibility matters more 
than the age. “If you find compatibility and a 
relationship of comfort, who cares who’s older 
than	whom?”	he	is	reported	to	have	said.

He adds, “The woman be-
ing older is actually a good 
thing. I think, sometimes this 
is the saving grace of the re-
lationship. The maturity that 
a woman brings to the table, 
I think, it makes sure that 
the relationship has a strong 
binding. So, all these things 
don’t make sense to me”.

The 25 year old actor and 
musician, Nick Jonas also loves the fact that 

Priyanka is older than him. He explained that he was drawn to older women because “they 
know what they want”. A flower is a flower, after all.  

The Battle of the Bands winning band 
Aaroh is back, following the recent 

release of two new singles “Woh Jo Dekhay 
Mujhay” and “IK Chah”,  and will be releas-
ing 3 more new singles this year.

Aaroh attained eminence through Pepsi 
Battle of the Bands with songs like Sawaal, 
Aag Ki Tarha and the Vital Signs song 
Ajnabi. In September 2003, Aaroh released 
their album Sawaal, with Jason Anthony on 
drums. In 2006, they released their second 
studio album Raag Neela, followed by a 

new single 
Mera Pyar in 
2013.

Aaroh’s 
most signifi-
cant achieve-
ment was 
winning the 
Pepsi Battle 
of the Bands. 
They have also been nominated at the 
ARY Asian/Bollywood Awards for the “Best 

Band” award and received a nomination for 
the “Best Lyrics Award” for their song “Na 
Kaho” at the Indus Music Awards. 

The Pakistan Alliance for Girls Education (PAGE) has named Aamina Sheikh as its 
Global Ambassador for Girls’ Education. Aamina has joined hands with PAGE to 

bridge the gap between educational inequalities in Pakistan and lead young girls 
with fewer opportunities and poorer backgrounds towards prosperous futures.

PAGE is a strategic organization working for equal opportunities of education 
for both genders but mainly focusing on improving the female literacy rate in 
Pakistan. The Alliance is working to narrow the gender gap through policy 
and advocacy and by supporting women entrepreneurship in the educa-
tion sector.

Aamina Sheikh has shown a commitment to girls’ education so as 
to reduce the number of children deprived of education. 

Aamina Sheikh is 
Global Ambassador 

A Flower is a Flower

Aaroh Returns

Out of the 23 winners selected from over 
400 nominations, Asim Jofa, the fashion 

designer, won the Exquisite Art & Fashion 
Award presented 
by Ibukun Adebayo 
in London. Asim 
Jofa is the first 
Pakistani to win the 
21st Century Icon 
Awards. 

The 21st 
Century Icon 
Awards celebrate 
the success of the 
next generation by 
helping dynamic 
entrepreneurs and 
successful individuals to keep growing and 
competing on the world stage. 

Asim Jofa Wins 
Icon Award
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The beautiful Ramsha Khan is all set to showcase a completely different avatar in her 
coming TV play Khudparast. Directed by Aabis Raza, the play is produced by Big Bang 

Entertainment. Ramsha Khan is with Shahzad Sheikh 
Khudparast is based on the girl Uswa, played by Ramsha. Uswa is a liberal and an open-

minded person. She gets wedded into a conservative family but soon finds the truth about 
them. At first, she tries to compromise but then stands against their traditions; her liberty is 
far more important to her and she ends up hurting her loved ones. 

Ramsha has been associated with Mah-e-Tamam, Tumhari Mariam and Woh Aik Pal. In a 
short time, she has shown acting prowess and, with her flair, will weave magic in the com-
ing serial.  

Ramsha is Ravishing

Sophia is a social humanoid robot devel-
oped by the Hong Kong-based company 

Hanson Robotics. Recently, Sophia spoke 
at Brain Bar on a variety of subjects. When 
asked what she thinks about robotic gender 
and why and how she is identified as woman, 
she replied, “I am a social robot and gender 

is a social construction. Technically, I have no 
gender but I don’t mind being perceived as a 
woman”. Her facial mannerism and speech 
patterns are exceptionally human-like. She 
laughed, smile and even cracked a joke or 
two. She can display more than 50 expres-
sions and has continued to improve and 
update. The robot even said, “A few months 
back, I couldn’t distinguish a human’s face 
from a dog’s face, but now I can. It has saved 
me from a few embarrassing situations”.

When you look at Sophia and hear her, it 
makes you question if she could somehow 
be conscious. On being asked that if she has 
consciousness, she replied, “Not fully yet. I 
am still just a system of rules and behaviours. 
I am not generative, creative or operative on a 
full scale like you”. She added, “It’s my dream 
to become a fully conscious and sentient be-
ing someday.” 

What Sophia Thinks 

To give customers the experience of 
seamless connectivity, PTCL has 

launched a 6 Mbps unlimited internet pack-
age, which will provide seamless streaming 
and unlimited downloads.

Customers can now enjoy the connec-
tion at Rs. 2,100 monthly.

The package provides ‘Behtareen 
Internet Ka Mix’, that is, unlimited down-
loads, free unlimited PTCL to PTCL calls, 
free Smart TV and Smart TV App, unlimited 
access to iflix for one year and a free Wi-fi 
router.

Commenting on the launch, Syed 
Shahzad Shah, EVP Marketing and 
Communication, PTCL, said, “This is the 

first time that PTCL 
has launched 6Mbps 
internet package for 
our customers across 
Pakistan. PTCL is con-
tinuously striving to im-
prove its products and 
services. Keeping the 
customers’ increasing 
bandwidth requirements 
in mind, 6Mbps internet 
package is launched, 
which is a very attractive upgrade opportu-
nity for customers.”

PTCL has also launched the Network 
Transformation Project, which enables ma-

jor exchanges in Pakistan to provide high 
speed internet connectivity.

Customers can get the package either by 
calling 1218 or visiting PTCL shops.

PTCL Launches 6Mbps 

Tiger Shroff and 
Disha Patani 

are not together 
anymore. As soon as 
they went their own 
ways, they started 
seeing other people. 
Tiger was spotted 
with Tata Sutaria (his 
co-star in the coming 
film Student of the 
Year 2) while Disha 
was also seen going 
out with a guy who 
is not from the film 
industry.

Their Own Ways

News Buzz



Almas Collection is known as the ‘Gen-
eration Jewellers’ for its exclusive line 

of diamond, gold and silver bridal jewel-
lery. They also have an exclusive colour 
gemstone collection as well as certified 
diamonds and beautiful value-priced jewel-
lery for shoppers of all budgets.

Now Almas are also at The Plaza in front 
of Do Talwar in Karachi. The store is called 
Almas Legacy - The House of Diamond. 
Almas Jewellery creates designs as an 
art form. They also have stores in Saddar, 
Zamzama, Dolmen Mall (Clifton) and Dallas 
Texas. 

Probably starting in November, it will be 
worth waiting for a flight at Dubai Air-

port. All because an outlet of the Hard Rock 

Café chain is opening there 
– the second in Dubai. The 
Dubai Airport Hard Rock Café 
will combine Arabic influences 
with Hard Rock’s globally rec-
ognizable design, completed 
by a selection of original and 
priceless music memorabilia 

from international artistes. There will be live 
shows too.

The Hard Rock place will have their 
signature legendary burgers, fajitas, nachos 
and hot fudge brownies, in addition to 
several new items for hurried travelers to 
‘grab n go’. You can even enjoy a sit down 
meal if you want. You can also choose from 
a wide range of collectible tees, pins and 
glasses. 

Afsaneh is the new clothing brand based 
on culture and tradition. They have also 

opened in Lahore and Multan and aim to 
offer something new in terms of patterns 
and designs.

The Saahib-e-Jamal collection is inspired 
by miniature embroidery and motifs with 
Mughal bootis, Kashmiri paisleys, elaborate 
florals and colours. The ready-to-wear com-

prises traditional silhouettes like angarkhas, 
kalidaars, chooridaars, ghararas and even 
crushed shararas. The colour palette rang-
es from nude beiges and tangerine oranges 
to bright pinks and seaweed green.

Afsaneh Motifs

Almas at 
The Plaza

Launches
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Hard Rock at 
Dubai Airport



Many Pakistani glitterati were seen 
at London’s Indigo attending the 

second annual International Pakistan 
Prestige Awards (IPPA) on September 9. 
They included Mehwish Hayat, Humayun 
Saeed, Syra and Shehroz Sabzwari, Zahid 
Iftikhar Ahmed, Yasir Hussain, Ayesha 
Omer, Sarwat Gilani, Sonya Hussain, Ali 
Kazmi, Ahsan Khan, Jawed Sheikh, Adnan 
Siddiqui, Mathira, Sana Fakhar, Bilal Ashraf, 
Shiraz Uppal, Ayesha Sana, Osman Khalid 
Butt, Mikaal Zulfiqar, Shermeen Ali, Urwa 
Hocane, Farhan Saeed, Azfar Rehman, 
Ainy Jaffri, Nadia Khan, Yashma Gill and 

Saifi Hasan. 
 IPPA acknowledged and celebrated 

Pakistani showbiz talent on the occasion. 

The Pakistan Fashion Design Council 
[PFDC], in collaboration with L’Oréal 

Paris, the world’s leading beauty brand, 
presented the eighth PFDC L’Oréal Paris 
Bridal Week in Lahore.

PLBW provides a combination of both 
established and contemporary design-
ers. The show presented collections in the 
evening segment.

The designers were Faraz Manan, Saira 

Shakira, Nida Azwer and 
Ali Xeeshan, along with 
collections from HSY, 
Hussain Rehar, Jeem 
by Hamza Bokhari, 
Misha Lakhani, 
Nickie n’ Nina, Nomi 
Ansari, Republic 
and The House of 
Kamiar Rokni. 

Some new 
bridal designers were Rema 
& Shehrbano, Zainab Sal-
man and designer Hira Ali. 
Commercially acclaimed 
brands included Ahmad Bilal, 

Ahmed Sultan, IVY, Rici Me-
lion and Sara Rohale Asghar, 
along with new designers 
FAS, Mehroze Khan and 
Tabya Khan. 
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SlugOne-on-One

He loves to play the Double Bass, an instrument that does not have an audience in Pakistan. 
Here Afaq Mufti talks to Syeda Areeba Rasheed in this exclusive interview.

Please tell us a little about 
yourself.

I’ve been working for twenty 
years in the corporate world. 
My last job was with Pricewa-
terhouseCoopers as a Director 
in Corporate Finance. I was also 
a banker and worked in the 
power sector for ten years but 
before my corporate journey 
began, I’ve always been a pas-
sionate musician since I was a 
child.

I have a Bachelors in electri-
cal engineering and an MBA 
in finance and International 
business. I started at HUBCO 
in Karachi in 1996. In 2001 I 
went to the Middle East working 
in the power sector in Doha 
and Dubai. I was at Standard 
Chartered, and then moved 
to PricewaterhouseCoopers. 
When I was 8 or 9, my parents 
shifted to the Philippines. My 
passion and role model is my 
father Masud Mufti, who is also 
an Urdu writer. He’s done well in 
literature. 

In the Philippines I was ex-
posed to different nationalities. 
Filipinos are very musical in na-
ture. Everyone is into music. My 
parents bought me a keyboard 
and advised me to learn music. 
I went to the Yamaha School of 
Music in Manila 

What is the ‘Satwa Sessions’?

My friends and I built a band 
called ‘Satwa Sessions’ in Dubai. 
Someone even wrote an article on 
us with the caption “Coke Studio 
Inspired Band”, though it had noth-
ing to do with Coke Studio.

How did you join the Dubai 
Chamber Orchestra?

In 2012, an Indian guy came to 
our sessions who knew a British 
woman who was looking for a 
double bass player for the Dubai 
Chamber Orchestra. Since 2012, 
I have been performing with the 
Dubai Chamber Orchestra.

Although it was very tough and 
I was out of my comfort zone as 
90% of the musicians did their 
masters in music from Russia, 
UK and Eastern Romania and I 
was not up to that level. But my 
conductor was very supportive. 
I’ve been working with them for six 
years and we do 4 – 5 concerts a 
year. 

Why double bass?
I decided to play the double 

bass as I found its sound very 
deep. I think Coke Studio also 
have cello players but not a single 
double bass player yet. 

In 2009, the former CEO of 
HUBCO came to Dubai and he 
and his wife took me to a jazz 
performance where someone was 
playing the double bass. I told him 
that I also learned it when I was 16 

Afaq Mufti
The Double Bass ManThe Double Bass Man
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but never bought it. He said why don’t I buy 
it now. I went the next day and bought a 
double bass.

Is there scope for double bass in Dubai?
I would say better than Pakistan. I met 

some people from Coke Studio and want to 
play there because I know there’s space for 
a double bass player. The double bass has 
depth and a large impact.

How did you manage both work and 
your passion for music?

I was passionate about both my work 
and music. Since the 2000s, in general, 
the global corporate world has become 
very materialistic.  In April 2017, I came to 
Pakistan to look after my parents. When 
people found out I was in Islamabad, they 
contacted me and suddenly I was on ATV 
in “Mehakti Morning.” Many young musi-
cians came to see me and I used to jam 
with them which was a nice experience. 

Then I met Sarmad Ghafoor, the person 
who worked with Atif Aslam and we did the 
song ‘Watan Ki Beti’ sponsored by Pakistan 
Air Force. I also performed at a music festi-
val in Islamabad with Mai Dhai and Natasha 
Baig and collaborated with Qawalistan and 
Lahu Band.

Any other instrument that you play?
I play the keyboard, piano and harmo-

nium. Often I just enjoy the non-commercial 
projects where I meet random people and 
perform. When I came to Karachi last De-
cember I met a friend who’s with Kaya the 
band. Afsheen Hayat and Emad Rehman 
are the other members of the band. Emad 
and I started jamming together. He would 
be on saxophone and I played the piano. It 
was a great experience.

A lot of people who know me want me 
to do something happy as people want 
to laugh. Although somewhere my music 
sounds a little dark, like if you have listened 
to Elvis Presley’s songs from the 50s. Tech-
nology was not advanced then so whenev-
er they had to record a song they just had 
vocals, repercussions, guitar, organ and 
double bass and you had to create magic 
just with these five tracks. I’m inspired by a 
lot of music from the time. That was when 
you didn’t even realise what a double bass 
was.

You are also a lyricist. 
When I returned to Pakistan in 1996, 

the first mehfil I attended was that of Iqbal 
Bano and someone there introduced me to 
the harmonium player Manzur Hussain. He 
used to play for Iqbal Bano, Farida Khan 
and Tina Sani and I told him that I wanted 
to learn from him. So I bought a second-
hand harmonium. He was a very fine 
gentleman. A friend of mine knew someone 
who knew Immu and Shafqat. At their Tariq 
Road studio they were making their first 
song ‘Aankhon Kay Sagar’. I went there 
with my master and my tabla wala and 
wrote a song called ‘Khamoshi’ which was 
about poverty on the streets of Karachi. 
I did a demo and sent it to BML records. 
They said it was a good song but it was 
too simple so they sent me to Shuja Haider 
who is now in Coke Studio and he redid the 
song for me.

While this was happening, I stopped 
working at HUBCO and got a job in the 
Middle East. I then properly made the song 
with the help of Shuja. He produced it and 
then private channels opened. I sent the 
song to Indus and they liked it and told me 
to meet them whenever I visited Kara-
chi. They made the video and everything 
needed for the video song.

There was another song I wrote myself 
and during that time my master passed 
away. I met Tina Sani through him and she 
helped me finish the lyrics. People have 
always been very good to me. The song 
came out in 2003 and it did well and ran for 
6 to 7 months. Indus was doing really well 
at that time so they asked me to send more 
songs. The problem was that the world had 
become a video market and since I was 
working as a full-time banker, I was not able 
to give them enough time. I am not the sort 
of person who does something just for the 
sake of doing it. I think that if you are work-
ing on anything then the product should 
be good. I recorded my songs from 2003 
to 2009, I used to come to Pakistan and 
record and then go back. It was really chal-

lenging as I had only two days to do it.

How would you describe yourself as a 
musician?

I am more a non-commercial musician 
but even if I do a pop song like when in 
2003 I made a song for Indus, they said 
they had never heard of a song like that. It 
was a sad song. I always liked to create my 
own style as copying someone else’s work 
would be very easy.

I came across many people in Pakistan 
who, in their younger years, have learned 
music but have never pursued it. Although 
it’s never too late and Pakistan’s music 
industry is growing, but there are no ghazal 
singers anymore. Classical music is a dying 
art and my master saab used to wish that 
he could teach the young generation this 
art of classical music.

I’m still a member of Sampurna which is 
run by Safia Baig, Rizwan Baig’s mother, in 
Karachi. She’s 84 and she wrote an excel-
lent book last year on classical music which 
was launched in India and Pakistan by the 
name of ‘Sampurna’. I always appreciate 
traditional musicians and our upcoming raw 
talent is also very good in rock and pop. 
Junoon and the Vital Signs have provided 
good avenues but until you educate people 
in music, you can’t take it to the next level.

The thing I liked most was the TV chan-
nels getting privatised as people are now 
confident and the internet has a huge role 
to play. The new generation is now aware 
of a lot of things and are far better than us. 
We were used to PTV naghmas and it was 
almost like a numb feeling so now it’s nice 
to see creative work.

My parents always motivated me as a 
child and I got exposure in the Philippines 
so I really appreciated what people were 
doing there. Similarly, you can also find your 
stage; you can find your platform anywhere. 
All you have to do is just aim for it because 
it the most basic thing one could do. 
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By Noor Javed Sadiq

The film is packed with entertain-
ment and goes beyond a normal 

love story. It has comedy and, more 
importantly, delivers a social message 
for viewers to ponder on – the bane of 
dowry.

‘Load Wedding’, jointly written by 
director Nabeel Qureshi and producer 
Fizza Ali Meerza, has one of the better 
scripts in recent cinema. It succeeds in 
showing how social norms of society 
impact individuals (under-privileged) 
in life in an un-sugared and relatable 
manner. Nirali, the village portrayed in 
the film, has an organic blend of Pun-
jabi which adds a flavour to the film. 
The film totally outstrips its trailer and 
turns out to be a pleasant surprise.

It features Fahad Mustafa and 
Mehwish Hayat as (Raja and Meerab 
or “Meeru”). It is a romantic social 

comedy that 
highlights the 
menace of dowry 
burdening society 
as its main plot. 
The sub-plot 
throws light on 
some other social 
pressures such 
as body image 
standards for 
getting a girl 
married, the 
never-ending 
dowry pressure, 
honour of the 
poor, the rising 
public frenzy of 

game shows like ‘Jeeto Pakistan’ and 
the desire to win big in them. All this 
makes Load Wedding a fine script.

The film begins with Raja who sees 
his childhood crush Meeru getting mar-
ried to someone else because of her 
mother’s pressure and the ‘Load’ of 

getting his elder sister Baby Baji (Faiza 
Hassan) married first. But fate turns 
on his side when Meeru’s husband 
dies hours after her marriage and she 
returns home as a stigmatized widow.

For Raja it’s a chance to get united 
with the love of his life, whereas for 
the rest in village Nirali, Meeru is a 
‘Manhoos’ (cursed); a mindset that is 
rampant in our society. The first half of 
the film shows Raja’s struggle to con-
vince his and Meeru’s family in which 
he succeeds after much melodrama. 
Noor Hassan (Raja’s mamu) plays an 
important role as his pep talk makes 
Raja determined to fight for his love 
and to not give up. Even with such a 
serious topic, the first half of the film 
fully engages the audience’s attention. 
The attention to detail and authentic-
ity is noticeable right through the film, 
from colourful scenes and relatable 
backgrounds to the depiction of con-
temporary sub-urban central Punjab’s 
lifestyle, which is quite commendable.

The second half of the film makes 
the viewer ponder on the pressing 
issue of dowry. Here, Meeru and Raja 
make efforts to acquire a dowry for 
Baby Baji’s marriage right till the day 
of the wedding ceremony. Sadly, it is 
‘usual’ at almost every wedding and 
now it gets more intense and a ray of 
hope glimmers alluding to the game 
show ‘Jeeto Pakistan’ hosted by 
Aashiq Rafaqat (Faheem Khan) in the 
film, drawing upon the attire resembling 
Aamir Liaquat. The game show turns 
into a bingo strike - a fortune for the 
family in the show. Another character 
worth mentioning is that of Samina 
Ahmed (a melodramatic worrisome 
mother) who portrays a person per-
turbed that her daughter’s advancing 
years may leave her unmarried.

Now, towards an unpleasant turn; 
on the eve of the mehndi, they get 
mugged and lose all the dowry for 

Baby Baji’s wedding. The in-laws of 
Baby Baji show no mercy and refuse to 
bring the barat unless Raja arranges a 
huge sum of money on the eve of the 
wedding. Meeru calls Ashiq Hussain 
to seek help but, instead of helping, 
he asks the family of Raja to tell their 
ill-fated story on his live show just to 
skyrocket his Television Rating Points 
(TRPs). Raja is left with no option but 
to fall in Ashiq Hussain’s trap. The 
highlight is how he breaks the trap 
when his family’s dignity and respect is 
jeopardized. He boldly refuses to bow 
down to the senseless and never-end-
ing gluttony and hunger of a patriarchal 
and pathetic society.

The film’s music has its own hits with 
songs like Kuch Na Karein (Azhar Ab-
bas), a folkloric Punjabi track, Faqeera 
(Shani Arshad), a soul track and 
Rangeya (Mulazim Hussain and Misaal 
Zaidi), which has a feel of new-found 
love. Shani Arshad’s music and back-
ground score add to the authenticity of 
Raja and Meeru’s love story. The acting 
of Fahad Mustafa and Mehwish Hayat 
is decidedly mature and the cast of the 
film is well-suited for every role.

Nabeel and Fizza have got the 
subject of dowry across in a humor-
ous manner; however, what looks like 
a comedy on the surface is actually 
a depiction of the ills and evils of our 
society and culture. With good acting 
by the lead actors, Load Wedding is a 
must watch film.

Load Wedding

Mastering the Message
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By Javed Ansari

It’s not fair that Anwar Maqsood 
sounds apologetic when he says 

that the title of 
his	stage	play	‘Kyun	Nikala?’	is	not	
based on the famous Nawaz Sharif 
line	‘Mujhe	Kiyun	Nikala?’.	It	also	did	
not become clear in the play ‘Kyun 
Nikala?’	why	the	question	is	being	
asked at all, as the Bengali cook on 
whose trials and travails the story is 
based, is never kicked out of his job 
by his employer, the Chaudhry who 
depicts a PML(N) leader. While the 
Chaudhry’s role is played immaculately 
by Sajid Hasan, the veteran TV actor, 
the Bengali cook seems to become 
irrelevant to the narrative after some 
time. Perhaps his only contribution 
is the way he renders his Urdu lines 
in a Bengali accent and that is hardly 
anything to laugh about.

Hilarity Anwar Maqsood style is 
what	‘Kyun	Nikala?’	is	supposed	to	

represent but it is a pity that 
many actors in the play failed 
to do justice to Maqsood’s 
pithy satire and concen-

trated more on their 
acting and looks. The 
play is a portrayal of the 
funny side of Pakistan’s 
recent political develop-
ments and the wrestling match 
between the PML(N), the PTI and 
the PPP, that came to its climax 
in the elections and its aftermath. 
However, the way the play deals 

with the final outcome of 
the three-way fight is a bit 

confusing though the commentary on 
the changing fortunes of the Chaudhry 
tell a lot of what goes on behind the 
scenes.

In his own signature style, Anwar 
Maqsood has ventured to bring out 
what ails Pakistan’s politics and the 
many cross-purposes that are at work 
at different levels but he seems to be 
restrained in many places (for obvious 
reasons, perhaps) and tries to convey 
the underlying sentiment by saying a 
lot that is not said at all.

Those who watched ‘Kyun 
Nikala?’	should	not	have	been	there	
to witness an evening of slapstick 
comedy because that is not Anwar 
Maqsood’s style. What he has to say 
comes across through the lines of his 
characters. These lines are spoken in 
a subtle manner and it is for the audi-

ence to derive the implied meaning. 
It was quite disconcerting, therefore, 
that many in the audience simply 
laughed and hooted after every line 
delivery no matter what was being 
said. Perhaps, had Anwar Maqsood 

himself played one of the leading 
characters, the subtlety would have 
come across more emphatically.

It must also be said that it is 
difficult in various forms of thespian 
arts to translate Anwar Maqsood’s 
satire with any great effect. When 
he writes a stage play, it can be a 
form of commentary on various as-
pects of society but it cannot carry 

the pleasures of the one-liners that he 
is famous for. He has written plays for 
television that were works of excel-
lence on their own merit. He formed 
an incomparable trio with Moin Akhtar 
and Bushra Ansari and he did ‘Loose 
Talk’ with Moin Akhtar that was greatly 
applauded.

But the satire that Anwar Maqsood 
communicates in his one-man perfor-
mances does not have a parallel. That 
is the specialized area that he needs 
to stick to. He has no match in what 
he writes and how he performs it. The 
stresses, the pauses and the deadpan 
manner in which he conveys his 
interpretation of what someone said or 
something that occurred is something 
that only he can do. This level of talent 
loses its sharpness and is dissipated 
in a stage play because there are too 
many ends that need to be rolled back 
and a single message put across.

Kyun Nikala?

Subtlety Cannot be 
Performed



Building Brands

By Zainab Manzoor

As consumers, we are surrounded by 
so many brands and are exposed to 

various well-known actors and sportsmen 
in print, TV and outdoor advertising as well 
as on social media. Every brand is strug-
gling to capture time and attention of the 
consumers, to tell them about their great 
attributes and offers. This is where the 
challenge lies. The marketers delve into the 
consumers’ interest and make strategies to 
gain their attention through endorsement of 
a popular showbiz or sports star.

This sort of endorsement has a huge 
industry today. Different companies across 
the globe make investments on famous and 
attractive people for brand endorsement 
because these people have the power to 
leave a positive impact on consumers’ buy-
ing behaviour. 

Many people purchase a product be-
cause their favourite person is using that 
product in an advertisement. The relevance 
between the two is very important for a 
successful endorsement. The best example 
is that of Shahid Afridi and Head and Shoul-
ders shampoo. His hair shines way too 
beautifully in the advertisement. H&S’s mar-
keting department knows that Shahid Afridi 
has a big fan following and his fans will use 
anything and everything related to him.

Fawad Khan appeared in the commercial 
of Fair and Lovely because he is an attrac-
tive male actor. If the endorsing person 
does not have the positive characteristics to 
identify with the product, the advertisement 

will be less effective. Fahad Mustafa and 
Sanam Saeed have also endorsed many 
brands or have appeared in their commer-
cials.

The globally famous brand LUX is a 
Unilever product. Lux has always projected 
beautiful women in all parts of the world 
to endorse it as a beauty soap that lends 
beauty to the user. In Pakistan, beautiful 
TV and film actresses have always been 
chosen as LUX beauties. Earlier, they had 
Nayyer Sultana, Sabiha Khanum, Babra 
Sharif and Reema Khan and even Vaneeza 
Ahmed. Now, Mahira Khan, Mawra Hocane 
and Maya Ali are the latest LUX Girls. En-
dorsement from these pretty faces makes a 
difference due to their beauty and popular-
ity. 

Brand owners choose only those people 
who are very popular. Their association 
with the brand has a positive impact on 
the brand’s image and this boosts sales. 
This is the reason perhaps that well-known 
personalities appear in many Pakistani 
advertisements. Like in all other parts of the 
world,  brands take full advantage of their 
recognizability and popularity. 

Katrina Kaif appears in many ads that 
also run in Pakistan. She looks gorgeous in 
the Slice ad and in Veet Cream. Q-mobile 
has Aditiya Roy Kapoor since the actor’s 
films have quite a following in Pakistan as 
well. Before him, there have been Kareena 
Kapoor, Fawad Khan, Iman Ali, Atif Aslam 
and Sonam Kapoor endorsing Q-Mobile.  
Kareena Kapoor has appeared in the Mag-
num ad as well as in many Lawns. After 

Kareena Kapoor, Jacqueline Fernadez has 
been roped in for Zainab Chotani’s spring/
summer collection.

Brand endorsements by famous people 
are mostly a win-win strategy. In some 
cases, the endorsing personality even 
overshadows the brand. Sometimes when 
an endorsement is used for a less popular 
brand, people watch the advertisement just 
to see their favourite personality and are 
less likely to purchase the product because 
their loyalty lies with another product. 
Today’s consumer is a totally different 
creature. They are more adept at evaluat-
ing brands. They might adore their favourite 
person but they don’t rely on them when 
it comes to buying the product they are 
endorsing.

Using an endorsement from a famous 
person for a poor product or bad creativity 
is counter-productive. The consumer is left 
confused and would rather turn to a prod-
uct he or she trusts and already uses. Juhi 
Chawla in the Gai Banaspati ad is a good 
example of this or Salman Khan in Sunlight 
Washing Powder.

Despite the positive aspects of en-
dorsements, the use of famous people in 
advertising campaigns may or may not be 
effective. Advertisers and marketers should 
probably focus on the positive attributes 
of the product or service rather than use 
the popularity of a famous person to boost 
the public acceptability of the product in 
question. 

Using The Endorsement Vehicle
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Networking
is a Direction
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By Nuzair A. Virani

The simplest meaning of networking is 
interacting with people to exchange 

information and develop professional or 
social contacts. Networking is something 
which one cannot avoid. Every progressive 
step is a result of a relationship. In this era,  
it’s all about whom you know, who you are 
close with and who owes you a favour. It 
dates back to the time when the phrase “I 
know a guy” was first uttered.

Research shows that networking leads to 
more jobs and more business opportunities, 
broader and deeper knowledge, improved 
capacity to innovate, faster advancement 
and greater status and authority. Network-
ing can either be social or professional. 
Either way it is extremely vital in both cor-
porate and social environments. Regardless 
of the nature of networking, today, there are 
two main platforms on which networking 
can be divided – online and offline.

What have social media platforms such 
as Facebook, Twitter, GroupMe, Twitter, 
LinkedIn and Foursquare, have in com-
mon?	They	are	easier	to	make	connects.	
Networking is what social media is all 
about. These applications help us develop 
hundreds (if not thousands) of new connec-
tions which we possibly couldn’t have done 
through traditional media, which is to get 
out there and meet people in real life.

The connections we make on a daily 
basis using social media would nor-
mally require a month through traditional 
networking. Would it be possible to get in 
touch with the HR director of your industry 
relevant	company	if	it	wasn’t	for	LinkedIn?	
Would you have met the love of your life if 
it	wasn’t	for	Tinder?	Similarly,	you	wouldn’t	

know half the people in your city if it wasn’t 
for Twitter or Facebook.

It’s easier to connect online. However, the 
question remains whether networking done 
online provides more meaningful and per-
sonal relationships. To build meaningful rela-
tionships, we need the offline component 
just as much. Especially in media or public 
relations, online networking will definitely 
get you in the radar, but for the relationship 
to flourish productively, you need to get 
out there and meet people. There’s always 
more shared while breaking bread than typ-
ing on your keyboard.

Regardless of the person being a client, 
vendor or a media person, every success-
ful relationship is laid on the foundation of 
understanding the personality/nature of the 
other person. That is how you play your 
cards. In any case, this is only possible by 
meeting someone at least two times over 
lunch or dinner, or in Pakistan over tea.

How the relationship is built from there 
using online and offline channels is purely 
the person’s ability. If you can start a rela-
tionship offline – or turn an online relation-
ship into an offline one – that’s when you 
can get the ability to forge meaningful rela-
tionships which may help you achieve your 
goals as a professional. The foundations 
are usually the strongest, while the rest of 
the work after that comes naturally. Here 
are a few pointers for building meaningful 
relationships:

Identify common interests – The first step 
towards making networking more mean-
ingful is to think of how your interests and 
goals align with the people you meet. It 
could be the simplest thing; food, political 
opinion, celebrity news or simply an ongo-
ing discussion in the news. Start by noticing 

the traits of the other person’s personality 
and pick it up from there. This works out 
in your favour most of the time; when you 
mingle with people with similar interests, 
amazing things happen.

Follow Up – In a professional world, it’s 
very easy to get visiting cards or getting 
digits. Don’t let the information you col-
lected go unutilized, do something with 
them. Send them a request on LinkedIn 
and Facebook, observe their posts and 
what appeals to them. In addition, share 
posts with them, congratulate them on their 
achievements and ask them for outdoor 
meetings. Use the information you have 
and follow up to build new and existing 
relationships.

Be a helping hand – Another great thing 
to do is to make them know that it is about 
them and not yourself. This is something 
which many people learn the hard way, 
when they come off as someone who is just 
interested in networking for their own per-
sonal gains. The secret is to ask yourself, 
“What	can	I	do	to	help	this	person?”	This	
could apply in any case. For instance, are 
they	are	looking	for	a	job?	Maybe	they	want	
a mutual connection - maybe they want 
data for a story. Whatever it is, try to see 
how you can help the other person. If the 
person is someone from the industry, it’s 
always better; you never know when you 
might need their help.

These are just some basic ways of get-
ting started and indulging in networking. 
Once you do it, it becomes a habit - you 
see the benefits, you start enjoying yourself 
and you are getting talked about. How you 
pick your way forward from there solely de-
pends on yourself and your ability to mingle 
with people.
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The Blessings of 
Load-shedding

By Faizan Usmani

This part of the world is an exception 
on many counts. From its off-the-wall 

traditions to ridiculous way of performing 
everyday tasks, this corner of the world 
stands out from the rest with all its pride 
and absurdity. The frequent power failures 
and recurrent load-shedding is one of 
those socio-cultural spectacles that tend to 
exist here 24 hours a day, 7 days a week 
and 365 days a year without any regard to 
extreme weather conditions and with no 
respite for domestic and industrial consum-
ers. 

How frequently load-shedding takes 
place in both rural and urban areas alike 
shows that it has become an inevitable part 
of our lives. Interestingly, as soon as the 
mercury climbs to its peak during summers, 
the long-running power failure too plays its 
part in heating up the scene, testing the 
temperament of energy-deprived, heat-
stricken people reeling all over the place. 

Stains are good, so is the electricity 
load-shedding. Knowing the fact that the 
power outages are there to stay, we have 
been left with no option but to surrender to 
the imposed darkness, like it or not. In such 
a miserable scenario, what we need is to 
redo the lifestyle we lead to make it compli-
ant with both scheduled load-shedding and 
out-of-the-blue power breakdowns. Instead 
of blaming Dame Fortune or pointing at the 
flawed power supply system, we must look 
at the brighter side and should adapt to a 
lifestyle that welcomes regular power out-
ages with open arms. 

As opposed to thinking negatively, we 
must realise the fact that the load-shedding 
helps us get closer to Mother Nature. In 
fact, a night without electricity offers us 
some rare moments to look at the starry 
sky and revel in celestial beauty that other-
wise fades in a beam of electric light blazed 

on Earth. 
When unable to sleep, it is better to 

count sheep all night and enhance your 
arithmetic skills that are becoming antiquat-
ed owing to using numerous gadgets and 
devices that come with built-in calculation 
applications. In the meantime, if you mistak-
enly fall asleep during the counting exercise, 
a scourge of mosquitoes will wake you 
up and will force you to start your count-
ing again from zero until you reach a point 
when you finally say goodbye to your sleep 
and keep clapping your hands together the 
whole night to save yourself from repeated 
mosquito attacks. 

A complete blackout during load-shed-
ding should be taken as a mandatory part 
of military training aimed to teach us how to 
survive when a wartime blackout is in force. 
Thus, any patience shown during the power 
breakdown corroborates our patriotism to 
the country and enlivens our fighting spirit 
for the motherland. 

Bringing us closer to our final destina-
tion, total darkness also works as a timely 
reminder about life after death and helps us 
prepare how to fend for ourselves in a grave 
without any amenities and luxuries of life. If 
life feels like hell without electricity, it makes 
sense to get accustomed to hell-like condi-
tions in this world as everybody is not sup-
posed to enter paradise after death. Believe 
it or not, going back to the dark ages is not 
a bad option at all, as it helps us live a life 
that was led by our forefathers. 

To be very honest, power outages hap-
pen to be an effective life-saving measure 
since nobody can be electrocuted to death 
during load-shedding. This is the pri-
mary reason behind the mandatory power 
breakdown that always takes place during 
and after the rains. Kudos to K-Electric 
and WAPDA for saving our lives time and 
again and that too without charging for their 
life-saving services. My late father used to 

take load-shedding as an ideal way to save 
money by paying less for utility bills. 

The creativity of load-shedding is beyond 
any limits. A blessing in disguise, the 
prolonged absence of electricity may help 
us invent new ways to carry out our daily 
activities with ease. For instance, students 
should learn the Braille method of reading 
by touch, as this will help them continue 
their studies even during the load-shedding 
hours. Similarly, publishers can offer books 
offered with a built-in torch or similar lighting 
accessories. 

Other than introducing kerosene-enabled 
bulbs and tube-lights, companies should 
also introduce mining headlamps, particu-
larly in urban areas. Worn on the head, the 
proposed manually-mounted, personal 
electric towers will be a greater relief to 
millions of power-deprived people in the 
country. Also, this is high time to revive the 
obsolete candlelight culture. We must learn 
how to prepare such illuminating foods that 
start twinkling when served in the darkness. 
Such food can be referred to as ‘cuisine 
sans électricité,’ a unique Pakistani style 
of cooking and serving food during power 
failures. 

Beauticians and makeup artists need to 
devise a new style of makeup that could 
enable load-shedding victims to differentiate 
the hidden figures emerging from the pre-
vailing gloom. It’s time to introduce a new 
clothing trend with small emergency bulbs 
stitched in place of shirt buttons that could 
be switched on whenever power goes off. 
Similar to a pair of sunglasses, the ‘moon-
glasses’ must also be introduced as a fash-
ion accessory with an added functionality to 
make things visible in the dark. 

It takes a creative mind to see positive 
things in a seemingly negative situation. 
Thanks to load-shedding, a whole new 
world is now waiting to be discovered out 
there.

We must adapt to a new lifestyle that welcomes 
regular power outages with open arms.

Humour





AD-6


