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The middle class in Pakistan is expanding despite all the problems the people face in 
terms of law and order and the growing political uncertainty. There is rapid urbanization 
and the number of women in the workforce is growing. All this is leading to better dispos-
able incomes. Convenience is said to be the deciding factor for the purchase of products 
and services. Even then, many people are increasingly becoming brand-conscious which 
is leading to changes in shopping habits. This is because internet access and mobile 
technology have increased and widened horizons and this has further empowered the 
consumer. An interesting offshoot is more online shopping and effective buying decisions.

The increasing brand consciousness of Pakistanis is attracting more brands to 
Pakistan, not just in terms of fast food, but also in clothing, shoes and other FMCGs. 
Many multinational companies have set up their manufacturing units in Pakistan or have 
expanded the existing ones to produce more brands. While the drugs policy in Pakistan 
is stringently controlled by the government, at times unjustly, it is true that many foreign 
pharmaceutical firms are expanding the local manufacture and sale of pharma products 
and also branching out into OTC (over-the-counter) products.

The market is also attracting more female make-up and personal care brands as com-
pared to products for men. It is a pity though that despite the increasing urban population 
– some 35% - in a country of over 200 million, Pakistan is still behind India in the area of 
retail outlets for many American and European brands. One leading American cosmetics 
brand has some 40 retail outlets in India and not a single one in Pakistan. Even though 
India’s population in over a billion and the population of Pakistan is just one-fifth of that, 
the country needs to bring about drastic improvements in its retail sector. The news in the 
fashion clothing sector is better for both men and women. In fact, the market has also 
encouraged many local female fashion clothing lines to expand their offerings as well as 
their store networks or for new local brands to jump in.

Surprisingly, when it comes to fast food in Pakistan, the concept of “American is best,” 
reigns supreme despite the blow hot, blow cold relations between the two countries. 
Food is said to be the only entertainment in the country. Since people are frightened 
because of the law and order situation, they don’t go anywhere except to food outlets. 
Between 2008 and 2013, annual disposable incomes in Pakistan are reported to have 
increased by 23% and consumer expenditure by 24.5%. The retail value of the fast food 
sector was estimated to be growing by a robust 23.5%.  In the middle of all this, the retail 
value of fast food chains in Pakistan is said to have grown by a very healthy 112%.

Affluent consumers in Pakistan do not frequent fast food restaurants. But US fast food 
chains are now enjoying significant growth as a result of the changing eating habits of the 
growing middle-class. According to a newspaper report, the Pakistani middle class has 
welcomed fast food due to the variety of bargain deals they offer in addition to their ex-
panding menus, atmosphere, attitude and strict hygiene standards. The middle class now 
has more disposable income to spend at these fast food restaurants. Some lower-income 
consumers are also lured in by the fast food outlets through affordable meal deals.

A recent report in Bloomberg News noted that a chicken fast food chain in Pakistan 
plans to open an additional 40 outlets in the country over the next five years, expanding 
its current network of 64 outlets in 18 cities. Fast food investors say that Western brands 
have only just scratched the surface. One popular American fast food chain has an-
nounced plans to grow over the next few years by expanding into second- and third-tier 
cities such as Gujrat, Sahiwal, Jhelum, Sukkur and Khairpur, meeting the fast food needs 
of a whole new group of increasingly affluent consumers.

While the fast-paced expansion of the Pakistani middle-class will no doubt continue to 
drive significant demand for brands in the coming years, perhaps the greater factor will be 
the purchasing power wielded by the growing number of young consumers. Internet-sav-
vy communication through social media networks and greater awareness of international 
trends and fashions is expected to drive a significant proportion of younger consumers to 
connect with their global counterparts and experience global brands.

Increasing Brand 
Consciousness
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Who Said That!

‘In Pakistan, the cultural 
vacuum has been very 
debilitating, because culture 
was never a priority of the 
State.’ 
– Salima Hashmi, art expert

‘When you try to become too 
westernized and spend all your 
energy and time learning about 
someone else’s culture at the 
cost of your own, that does not 
leave you as a very intelligent 
person.’ - Mian Yusuf 
Salahuddin, art buff

 “Everything will be around the 
children. I haven’t worked for 
over a year now because they 
needed me home. Everything 
was just stopped. I’m really 
sitting and talking with them 
because everything affects 
them. Every location, 
every type of project, 
I’m going to have to 
adjust it to however 
much they can 
handle.” 
- Angelina Jolie, 
American actress

 “I hope some will be sad 
that they will now hear less 
about the lifestyles of pigeons, 
seagulls, and helicopters 
although I fear the general 
feeling will be one of huge 
relief.”  – Henry Blofeld,  
cricket commentator

‘ I was getting a new script every day. Cut to six 
months later and producers are saying there’s 
no scope, let’s go back to dramas.’
 – Mahira Khan, actress

   ‘I have learned that delivering 
the best possible palliative care 
to children is vital, providing 
children and their families with 
a place of support, care and 
enhancement at a time of great 
need is simply life-changing.’
 – Kate Middleton, wife of Prince 
Andrews

‘If you come to Sindh, the 
province that I live in, people 
identify very strongly as Sindhis 
with their own language and 
their own history. If you go to 
the Punjab, people identify 
very strongly as Punjabis. What 
does it mean to be Pakistani?’  
– Fatima Bhutto, daughter of 
Murtaza Bhutto

‘Pakistan must detach itself 
from American influence and 
pull out of the “war on terror” in 
order to create prosperity and 
achieve regional peace.’ 
– Imran Khan, PTI chairman

‘Whenever Nawaz Sharif comes 
to power, he gets a country 
afflicted with a lot of challenges 
and when the country starts 
making progress and attaining 
stability, his government is sent 
packing.’ 
- Maryam Nawaz, politician

‘After I learn more 
English, I’ll work hard 
and make more films.’ 
 - Zhang Ziyi, 
Chinese actress
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Readers’ Thoughts

Utterly Patriotic
This is about Slogan’s story on Patriotic Films. Pakistan 
has showed that its people are always true to the soil. 
This film and drama industry has managed to attract 
audiences through its emotional yet patriotic content. It 
has become more of a trend now to have some patriotic 
element in a film or play to muster a larger audience. 
Although the people are facing many difficulties in the 
country, but when it comes to being patriotic they show 
their inner self and the unconditional love they have for 
their country which will never end.
Maham Rasheed,
Islamabad.

Hello Cricket!
After the successful victory of the PSL-2 final in Lahore with 
some international cricketers also playing, Pakistan has once 
again opened doors for international cricket. The Sri Lankan 
team visited Pakistan to play at a T20 fixture in Lahore which 
was good news for the fans who were deprived of interna-
tional cricket at home for the last eight years. This collabora-
tion of Sri Lanka with Pakistan is a message for the whole cricket world and one must not forget that 
this is the same cricket team that back in 2009 became the victim of a terror attack in Lahore, totally 
halting international cricket in Pakistan. Now it seems that other countries will also play their tourna-
ments in Pakistan.
Mohib Akhtar,
Karachi.

Breaking News 
Pakistan is mostly known for 
its ‘breaking news syndrome’ 
which often lands channels in 
great trouble, as they make 
factual errors and increase 
the confusion. News channels 
are always in a hurry to show 
news ahead of other channels, 
a practice that probably every 
channel performs. Rival media 
organisations need to under-
stand that this is impacting the 
masses in a negative fashion. 
Numerous actions have been 
taken by the TV channels with 
regard to several social, eco-
nomic or political problems, but 
there are no such precautions 
taken by them when it comes 
to checking the authenticity or 
validity of news before shar-
ing it with the public. The trend 
of ‘Breaking News ’ must be 
brought to an end as it always 
affects society at large.
Fatima Saeed,
Islamabad.

Losing Legends
Television actor Iftikhar Qaiser 
was a fine actor. He worked 
in Urdu, Pushto and Hindko 
plays and shot to fame in the 
’90s with a comedy sketch in 
which he read satirical poetry 
using the famous refrain “Ab 
main bolon ke na bolon.” He 
was admitted to the hospital 
a week before his death. He got the President’s Pride 
of Performance award and there is no denying the fact 
that a legend like him will be missed.

Namra Munawwar,
Peshawar.

Young Talent
Many young Pakistanis have gone on to do great things and have made their 
mark around the globe. We have amply demonstrated that Pakistan refuses to 
be overlooked in any aspect, be it education, sports, IT, acting or even video 
games. We have Saad Ali, the only Pakistani Formula 1 racer, Laraib Atta, 
Pakistan’s first and youngest female visual effects artist in Hollywood, Haris 
Khan, the youngest smartphone app developer at the age of 11 and many 
others. Another addition to the list is Shaheer Niazi, the electric honeycomb 
researcher who surprised all other scientists with his incredible research on 
electric honeycombs at the International Young Physicists’ Tournament held in 
Russia last year. On returning, he decided to get his research work published 

which took him another year. He re-
ceived the letter of acceptance just 
days ahead of his 17th birthday.
Ahsan Siddiqui,
Karachi.

Peak Factor
Over the past few months, users are criticising ride-hailing services of Uber and 
Careem. The story of surge pricing started with Eid-ul-Fitr. People who were 
at ease that they could travel conveniently to meet their loved ones on the oc-
casion were heartbroken by the sudden surging of prices. Many people have 
complained about the very high charges of Careem but later it was found that 
there were some technical issues. The negligence on the part of both Uber and 
Careem could result in losing their valued customers as well as the image of the 
companies. Although both these ride-hailing services have become a necessity, 
people are still tense about fares hitting the sky for one reason or another.

Rehan Siddiqui,
Lahore.



By Khawaja Amer

I
n terms of changing market trends, 
future markets will revolve around handy 
gadgets such as mobile phones, tablets, 
etc. The market today is racing towards 

a new direction - a trend just unthinkable 
only a couple of decades back. It is definitely 
difficult if not impossible for the oldies, the 
conventional marketers to keep pace with 
the emerging market trends. Marketing 
has now turned into a highly personalized 
relationship between the marketer and the 
customer, because both with their smart 
phones, are just a call away.

The amazing development in IT and the 
immense interest of the millennial generation 
in technological development has com-
pletely changed the concept of marketing. 
When  we talk of marketing today, change 
is the name of the game. In fact, just when 
you think you’re getting the hang of things, 
you realize that you may be lagging behind. 
The 2016 marketing technology landscape 
Supergraphic unveiled at the MarTech 
Conference listed 3,874 marketing solutions 
representing vendors from a wide range of 

marketing areas. The number of companies 
offering marketing solutions in Supergraphic 
went up from approximately 150 in 2011 to 
3,874 in 2016. That’s tremendous growth in 
just five years.

Marketing is a domain that has seen 
many changes and the countries which 
could afford to keep pace with the changes 
have become powerful financial hubs. The 
Pakistan economy currently ranks 43rd. It is 
forecast to be the 18th by 2050. This shows 
that the country is definitely progressing. 
Only some decades back, companies and 
manufacturers were using only two media 
to market their products and brands. From 
1947-1964, advertisers depended only on 
print and radio. It was in the late 60s and 
70s that companies started using TV as a 
third medium for marketing and realized the 
power of this new medium. In the late 80s, 
agencies started using computer graphics 
for TV commercials which instantly attracted 
the masses. The creative advertising agen-
cies further developed TVCs with anima-
tion and visual effects. Internet ever since 
its arrival in Pakistan in around 1995, has 
gradually become a marketing tool for many 

brands. 
Pakistan did not lag behind in coping with 

emerging market trends. It is encouraging to 
note that Morgan Stanley Capital Internation-
al (MSCI) has reclassified its Pakistan Index 
to the higher status of ‘Emerging Markets’. 
The decision has upgraded Pakistan from 
the stature of ‘Frontier Markets’ to ‘Emerging 
Markets’ and is expected to generate inflows 
of global portfolio investment, amounting to 
$475 million by the end of 2017. 

Modern marketing techniques are playing 
an important role in boosting businesses in 
Pakistan. The rapid progress in the IT sector 
has brought enormous changes to the way 
national and multinational organisations are 
doing advertising and marketing today. The 
phenomenal growth of smart phones has 
created new ways and means for advertising 
and marketing. Now we receive a number 
of messages on our cell phones regard-
ing sales promotions and arrival of new 
products from a number of big brands like 
Khaadi, Amir Adnan, Interwood, Habitt and 
a host of others. Fuelled by the explosion of 
devices to access customers directly and 
personally, marketing trends in Pakistan have 
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Marketing in Pakistan is taking good advantage of 
conventional and e-marketing.
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By Syeda Areeba Rasheed

T
he tremendous global shift towards e-commerce over the last decades has 
finally made an appearance in Pakistan as well and as a result, things are 
moving along briskly. With the arrival of 3G and 4G/LTE a couple of years 
ago, e-commerce managed to flourish more. It is estimated that by 2020, it 

is set to cross the $1 billion mark. This may seem quite low, given that the country’s 
overall retail market is worth $152 billion but Pakistan’s e-commerce is taking time to 
gather up steam since internet and mobile penetration is low in the country by world 
standards in terms of a population of 200 million. Although a very large number of 
consumers remain offline, there is still room for growth and things are only going to 
go up as long as the technology infrastructure keeps up.

E-commerce has opened doors for those who do not have the time or savings 
to start up their own ventures on the side. Around 60 percent of our population is 
below 30 and seeing the rising trend of start-up businesses in Pakistan it is clear that 

this country has a bright future online. The biggest example of this is the number of 
Facebook pages that are selling such as grocery, labelled goods, shoes, jewellery 
and clothing. Also, take the example of Black Friday 2016; it was a massive success 
for almost every participating e-retailer in Pakistan.

With the e-commerce market slowly and gradually getting on its feet, busi-
nesses do not have to be very innovative and can replicate from around the world 
in Pakistan. While Uber is the world’s leader in ride-sharing, it has received tough 
competition from Careem which had the benefit of starting operations in Pakistan 
from a more local perspective. Shopping online has also become so much easier 
with Easypaisa, Innova8 and Finja. JazzCash and EasyPay are working hand in hand 

Cover Story

changed completely as customers are now 
getting instant information on a daily basis 
from their favourite brands.  This trend helps 
manufacturers to develop a rapport with their 
customers and market their products rather 
conveniently and effortlessly as they do it just 
with the touch of a button.

With the introduction of Facebook and 
twitter, marketers now have another very ef-
fective platform to communicate with peers, 
customers and potential consumers. It per-
sonalizes the “brand” and helps the marketer 
to spread his message in a relaxed and con-
versational manner. Almost all marketers are 
now also going for social media marketing. 
The trend is going viral and Pakistan is now 
taking a big part in developing social media 
marketing standards. 

Today, brand communication is all about 
individually connecting with people and 
retaining that connection on a regular basis. 
When the marketers are on social media, 
customers can also view what the company 
says about the product and what friends, 
media, peers and relatives are saying as well. 
This helps them to select the brand they can 
trust or can relate to. It goes without saying 
that understanding customers is the key to 
provide better service and the best way to 
understand customers is through comments 
on the Facebook page. 

Growth	of	
e-commerce in 

Pakistan
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as the main payment partners with Yayvo and Daraz. Major banks 
also offer additional discounts to their Credit and Debit cardhold-
ers, which is a major move for the industry away from the Cash on 
Delivery payment method.

“Since Pakistan has been adding more than one million new us-
ers to its mobile Internet base every month, the 3G and 4G services 
has served as a game-changer,” says Arzish Azam, founder and 
CEO of Just Price, taking internet penetration from 10.9 in 2013 to 
13.8 in 2014. “3G is reaching remote areas and adding new internet 
users thus, boosting our traffic,” Shayaan Tahir CEO of Homeshop-
ping.pk says, adding that 50% of their traffic is now coming from 
the mobile phone platform. Umar Saif, Founder of Plan9, Pakistan’s 
largest technology incubator, has also highlighted the importance 
of younger users in urban areas. A research study conducted by 
the shopping portal Kaymu.pk shows that people in the 25-34 age 
brackets have the highest number of e-commerce users.

Pakistan’s online growth is very well noticed around the world. A 
few months earlier, a delegation from Alibaba landed in Islamabad 
and held meetings with Finance Minister Ishaq Dar and other of-
ficials. Also, a delegation headed by Alibaba President and Director 
Michael Evans met with the former prime minister Nawaz Sharif. 
Adam Dawood, head of Yayvo.com said, “There have been massive 
strides in e-commerce in the last few years, especially in the online 
retail market sector. Yayvo has exceeded its revenues of the previ-
ous year in the first five months of this financial year.”

About the rapid growing industry, Farees Shah, the general man-
ager of video-on-demand service iflix said, “Pakistan is one of the 
fastest growing markets in the world and the 3G and 4G technolo-
gies are playing a significant role in that.” The industry has a lot 
of potential to further grow and many local investors have shown 

their interest in shaping the economy but there is still a long way to 
go. Imran Ali Khan, the CEO of Zameen.com, believes that there is 
room for growth as a large number of consumers remain offline but 
if the technology infrastructure keeps up, Pakistan’s e-commerce 
sector is definitely going to touch new heights.

Although Pakistan is flourishing in e-commerce, more support 
from the government would be very much encouraging. Nadine 
Malik, the CEO of Jovago, is of the opinion that the government 
should take initiatives to support and bolster e-commerce in Paki-
stan. “We need regulations and incentives for the industry. I believe 
that financial technology (FinTech) is going to be the next big thing 
in Pakistan.”

Other than FinTech, the easiest way to make consumers sit up 
and spend money is fashion. “Globally, the biggest chunk of e-com-
merce is fashion and electronics and in the 18-35 age brackets, it is 
most important as they are making all of the technological decisions 
in the household. Only they can decide whether they would use iflix, 
Netflix or cable or which phone a parent will buy,” iflix’s Farees Shah 
says. Yayvo’s Adam agrees, saying, “Fashion is a big seller. While it 
is easy to buy things physically in cities like Karachi but with online 
shopping, anyone from across Pakistan can buy from the comfort 
of their home.”

With such easy access to almost all the necessities, some other 
industries are also coming towards e-commerce. Although Pakistan 
does not surpass the world in e-commerce but it is surely increas-
ing rapidly, opening doors to not only business owners but also 
the society and if businesses want to succeed more in Pakistan, it 
cannot be done without developing a distinctly Pakistani identity, 
a large part of which is coming up with locally inspired and locally 
driven events.

Traditional and Digital 
Marketing Co-exist

By Faizan Usmani 

J
ust like other business functions, 
marketing is evolving – for the 
better. The pace of evolution in this 
area is quite high than other areas. 

In the current era of globalisation and tech-
nology explosion, marketing professionals 
cannot afford to go by the book when it 
comes to structuring and implementing a 
marketing plan. 

Not similar to such universal business 
functions as human resource management 
(HRM), legal, IT, accounting and finance, 
etc., marketing is not static; it’s highly vola-
tile, impulsive and erratic and it needs to 

regularly adjust, modify and re-evaluate its 
ways to achieve the desired results. In any 
business organisation, its marketing unit 
has to see beyond well-established rules or 
think ahead of classic case studies to make 
things happen on the 
ground in real-time. 

Therefore, many 
marketing experts now 
believe there is no 
such thing in the world 
as traditional market-
ing since traditions are 
identifiable, long-
lasting in nature and 
are passed through 

generations. However, the world of market-
ing is ruled by uncertainty, ambiguity and 
precariousness and marketing personnel 
need to move cautiously at every stage 
and get ready to redo its strategies if things 
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don’t happen as planned. 
“Methods of traditional marketing can in-

clude print advertisements, newsletters, bill-
boards and flyers. Other forms of traditional 
marketing include television commercials, 
as well as radio advertising focused on a 
business, product or service,” says Valencia 
Higuera, a US-based finance expert. 

However, Higuera believes while several 
business organisations tend to follow tra-
ditional marketing strategies and methods 
to win new business and customers, many 
other companies have started adding, 
mixing or completely replacing traditional 
marketing with new, fresh and innovative 
marketing tactics. According to her, these 
fresh methods often revolve around the 
internet and are subject to customers hav-
ing access to an online medium and being 
internet savvy at the same time. 

“While newer marketing methods do 
work and can increase a company’s client 
base, completely replacing traditional mar-
keting with the latest marketing techniques 
can prove dangerous,” she says. 

Although many companies have started 
using innovative, non-traditional, online 
marketing tactics, they have to take into ac-
count all kinds of costumers, including ones 
that may not have access to a computer 
or smart device, says Stef Cowie, a digital 
marketing expert from the UK. “It may seem 
odd to us that some people don’t use 
devices or online services, but it is indeed 

true. Despite the benefits of online market-
ing, traditional marketing is still important for 
businesses,” according to Cowie. 

This shows the fact that traditional mar-
keting is not losing its ground or becom-
ing obsolete in today’s world. In terms of 
numbers, those who consume traditional 
media are in a clear majority over digital 
media users, thus a marketing division of 
any business organisation can make the 
most of old-school marketing strategies 
even in today’s modern era ruled by smart 
devices and the rest of the high-tech com-
munication tools. 

Ivan Widjaya, founder of online mar-
keting agency Previso Media, believes 
traditional marketing has the ability to reach 
out to corners where internet connection 
is scarce. “That, along with the fact that 
older people who are still a large part of the 
customer base, are more familiar with tra-
ditional marketing methods and they make 
it something that will surely continue being 
utilized for years to come,” he says. 

Traditional marketing pertains to real 
world communication, according to John 
Souza, the founder of the US-based Social 
Media Marketing University. He says, 
“People can touch, feel, hear and interact 
well with this form of marketing. In a battle 
for supremacy, traditional marketing is fall-
ing behind, but that doesn’t mean that it’s 
down and out, as businesses still need real 
world promotions to succeed.” 

While both traditional and digital market-
ing methods have their merits and demer-
its, a smart combination of both can do 
wonders for businesses. Comprising both 
digital and traditional media, it all takes an 
all-inclusive marketing mix to deliver excep-
tional results. However, many marketing 
campaigns tend to fail despite a cautious 
and well-balanced integration of traditional 
and online marketing tactics. 

This suggests other factors also play a 
leading role in making any marketing effort 
a huge success. Making available a wide 
breadth of communication devices with 
unique features, rapidly expanding technol-
ogy is one of the chief factors that make 
marketing quite a challenging pursuit to be 
competent at. 

Besides technological advancements,  
growing consumerism among people from 
all socio-economic backgrounds has made 
it difficult for marketing professionals to 
target their efforts, as today’s consumers 
tend to buy those things they don’t need at 
all, while skipping those products they must 
have in their shopping carts. 

Thus, a win-win marketing approach 
should always be based on a comprehen-
sive, all-encompassing study of the target 
audience that now uses both traditional and 
online media to make its buying decisions. 
But as long as traditional media is alive, 
traditional forms of marketing are also there 
to stay. 

Cover Story



Discuss the growth of e-commerce 
industry over the years?

Pakistan is amongst the world’s fastest 
growing e-commerce markets. Its e-
commerce sector is estimated at over $200 
million and is growing exponentially with 
the increase in internet users. If this trend 
continues over the next three to five years, 
it will help the e-commerce industry exceed 
the $1 billion threshold in 2020. Currently, 
internet penetration in Pakistan is estimated 
at 18 per cent, which is a very healthy sign. 
This rate will serve as the real facilitator for 
overall e-commerce growth in the country.

In addition, one can see the rising trend 
of the start-ups in Pakistan. A lot of start-
ups have been launched by fresh graduates 
and they serve as an encouragement to the 
youth to take similar initiatives and come 

up with fresh ideas relating to e-commerce 
businesses.

By far what are the contributions the 
industry has made that lead to the eco-
nomic growth of Pakistan?

E-commerce in Pakistan is still in its 
emerging state where it is difficult to get ac-
cess to information about ongoing trends. 
But indirectly, we have seen many trends 
which firstly, according to World Bank data 
includes final consumption expenditure 
amounted to almost 90 percent of the 
country’s GDP, one of the highest in the 
region, second is the introduction of 3G/4G 
services in the country that has risen rapid-
ly, with internet subscriber growth averaging 
over 10pc per year and total subscribers 
crossing the 30 million mark in 2016 and 

lastly the rural population’s spending power, 
as can be seen by its impact on Fast Mov-
ing Consumer Goods (FMCGs), but limited 
places to spend it on. E-commerce sector 
has bridged the gap and made the much 
sought after goods available for them. Avail-
ability of cheap smartphones and low cost 
of 3G/4G services has made Pakistan’s e-
commerce Mobile-first. Even at Yayvo.com, 
65% of our traffic is through Mobile devices.

What is the environment like when it 
comes to competing with others?

Knowing the fact that a number of big in-
vestors are already in the market, Yayvo has 
been following quite a distinctive business 
model. Honestly speaking, Yayvo is more 
than a typical e-commerce organisation. 
This is because it is supported by the larg-
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Growth	in	Pakistan’s
E-commerce Sector is 
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est logistics conglomerate of the country. 
This makes Yayvo the most secure, as well 
as the fastest online channel to purchase 
goods and receive orders.

There are lots of e-commerce players 
in the market and many who are losing on 
margins due to heavy discount offerings 
but we work with highest margins in the 
e-commerce industry.

Yayvo’s main focus is fast delivery, great 
customer service and great customer 
experience. We do 60 minutes deliveries; 
no other e-commerce company can say 
the same. Another big advantage is our 
network of express centres. You can walk 
into any of our 800+ express centres and 
return a product or even order a product 
if you don’t have access to the internet at 
home.  All of this sets Yayvo apart from oth-
ers in the market and allows us to maintain 
a unique position in the hearts and minds of 
the customers.

What are the current limitations in the 
industry?

Although Pakistan’s economic industry 
is growing we do have limitations and chal-
lenges that we face with relation to trust in 
e-commerce, its adoption and acceptance. 
The Pakistani traditional mentality prevails, 
whereby strong familial relations are main-
tained with offline retailers and this poses 
a problem when those relations lead to 
loyalty and thus the unwillingness to branch 
out and purchase items elsewhere. Digital 
payments represent another key hurdle 
for Pakistan’s e-commerce sector. While a 
number of products like JazzCash, Easy-
Pay, Keenu etc. are available today, cash on 
delivery is still a preferred mode of payment. 
This increases the liquidity requirements for 
e-commerce companies and also forces 
them to have dedicated teams that manage 
cash receipts for the company, thereby rais-
ing operational costs.

What kind of innovations has been done 
so far?

E-commerce has witnessed many in-
novations which include augmented reality 
technology that enables the customers to 
do 3D shopping, drone delivery and using 
of digital payment platforms to make the 
financial transactions easier for the custom-
ers. Other than that it has eliminated the 
use of physical wallets for the customers 
while upgrading their mobile phones and 
mentioning the amount in the vendors’ 

point-of-sale systems when they checkout.
In Pakistan, ChatBots have also been 

introduced whereby computer programs 
conduct conversations via auditory or 
textual methods. This is the newest form of 
business to consumer interaction. Targeted, 
innovative marketing is also another way to 
go about doing things in the present and 
future where the use of keywords and the 
manipulation of stored data can help to pro-
mote and market your products.

Which areas according to you are yet to 
be discovered?

The e-commerce sector of Pakistan has 
a lot more to explore. In Yayvo as well, we 
go beyond our reach to explore the feasible 
options like Drone delivery and NFC pay-
ment solutions. We even look for possibili-
ties that were never discovered before.

Which sector according to you has the 
most importance among the customers?

It’s all about customer demand. What 
we see in the market and from our own 
experiences is that the customer is centred 
around items which complement their life-
styles and living standards above all else.

Most of our sales these days comes from 
electronic items especially cell phones and 
fashion/clothing. It is our considered opinion 
that these are the sectors/categories which 
will continue to register significant volume 
and revenue increases in the coming time.

What is that particular thing that can 
make a big difference for customers in 
Pakistan?

If you ask me, then it would be probably 
the ‘Fastest Delivery Service’ as customers 
are very much enthusiastic when it comes 
to getting their delivery on time.

With the logistics network of TCS at our 
back, we have set industry benchmarks 
and pioneered rapid delivery around Paki-
stan. With innovations like the TCS Hazir 
service whereby selected products can be 
delivered within 60 minutes of order place-
ment and TCS Hazir Sub Kuch through 
which a customer can get anything he or 
she needs (halal or legal) by calling us or 
interacting through our website – TCS and 
Yayvo have stepped beyond the norms of 
the market and created our own USP’s and 
top of the mind recall.

We are now also working on an open 
box and partial delivery options where 
customers can order multiple items and 

choose what they like or dislike at the time 
of delivery and send back items they do 
not wish to keep. This allows the customer 
even greater facilitation by allowing them to 
pick and choose what they want to keep or 
pay for – leading to greater customer satis-
faction and trust building when it comes to 
online purchases.

Do we have a bright future for the e-
commerce industry in Pakistan?

With many new online ventures rapidly 
rising and existing businesses recording 
unprecedented growth rates, there is still 
a lot that needs to be done to reach the 
true e-commerce potential of the country 
and compete with other big players in the 
region. However, with growing internet 
penetration, availability of smartphones and 
slow but steady increase in awareness, the 
future for e-commerce in Pakistan looks 
bright.

TCS formed TCS E-com as a separate 
business organisation some two years 
ago. At that time, we had a clear idea in 
our mind about the growth potential of the 
country’s e-commerce sector. We under-
stand the fact that e-commerce is quite 
a new business domain compared to the 
rest of the industry. We do also realise the 
fact that it takes a dedicated team, as well 
as a solid and well-established structure 
to materialise the company’s e-commerce 
goals. We believe the e-commerce industry 
tends to be a high growth area and we are 
committed to making the most of such a 
robust and fast-paced business.

In addition to that, a number of foreign 
companies are showing their interest in the 
Pakistani market and want to capitalise on 
the country’s economic potential. Rocket 
Internet happens to be the leading investor 
in the country’s e-commerce sector and 
now Alibaba.com has shown interest as 
well. This shows the e-commerce industry 
has got momentum, as well as the trust it 
was missing a few years before.

To develop the country’s e-commerce 
sector, the Government of Pakistan is also 
taking interest with the formulation of work-
ing groups for policy development and is 
taking professional advice from both the pri-
vate and public sectors. TCS is one of the 
three private companies invited to take part 
in this landmark initiative. Currently, we are 
working with the government for the formu-
lation of relevant policies and guidelines for 
the industry.  
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Bond bonds with Engro 
Engro Corp has appointed Bond Advertis-

ing as its advertising agency following a 
review.

Says Aman ul Haque, Head of Engro 
Corporate Communication and Engro 
Foundation,

“After an extensive exercise, Engro Corp 

is happy to have a leading creative house 
Bond Advertising on board as its agency. 
We are confident that this partnership with 
Bond will help Engro position itself as a lead-

ing corporate brand that is purpose-driven 
and focused on investing in the future of 
Pakistan.”

Seema Jaffer, CEO, Bond Advertising, 
commented,

“We are excited to partner with Engro 
Corp, a leader, an icon in the Pakistan 

corporate sector. We look forward to 
a creative partnership that will grow 
the brand’s influence in key areas and 
strengthen its overall brand positioning 
and engagement.” 

Bond has a diverse team of strate-
gists and creatives and has won many 
prestigious awards for their impactful 
work including the PAS Local Cam-
paign of the Year, PAS Best Financial 
Advertising for 3 years and the PAS Best 

Event Campaign. The Agency deploys deep 
expertise across sectors including financial 
communications, energy, health, social 
change and corporate communications. 

The Pakistan government has 
fined 36 channels a total of Rs. 1 

million. They were reported to be showing 
immoral content of foreign countries. 

All channels follow the rules and are 
kept under surveillance by PEMRA. 
However those channels which are not 
following them are fined.

Some of these channels that show 
drama are said to be destroying Pakistani 
culture because their  content is heavily 
influenced by either Western or Indian 
content.

Channels 
fined

L’Oréal	collaborates	
with	fashion	platform
L’Oréal Paris Excellence will soon unveil its new collaboration with 

a renowned couturier under the prestigious ‘Ambassador of 
Fashion’ platform which aims to consistently innovate by launching 
an all-encompassing beauty and fashion trend.

The ‘Ambassador of Fashion’ is a platform where beauty amal-
gamates with fashion. Every year, L’Oréal Paris Excellence partners 
with the top designers from the Pakistani fashion industry, which 
is prevalent from their journey commencing from 2015 with Nomi 
Ansari, followed by Khadija Shah, Kamiar Rokni and HSY.

Carrying 
on with the 
legacy of this 
esteemed cam-
paign, L’Oréal 
Paris is set to 
announce the 
next collabora-
tion in the up-
coming weeks. 
This would not 
only create a 
collaborative 
campaign but 

would also showcase the latest L’Oréal Paris 
Excellence Intense hair colour col-
lection that features three new 
shades and the designer’s luxury 
couture collection that will be 
showcased together at the 
PLBW.

Rated 
the world’s 
no. 1 hair 
colour, 
L’Oréal 
Paris 
Excellence 
Intense 
gives you 
the ability 
to reach a 
gentle and strong hair colour by spreading evenly throughout the hair 
along with a unique triple treatment with pro-keratin, ceramide and 
collagen for smooth, silky and replenished hair. Designed by colour 
experts at L’Oréal Paris, it also creates a noticeable colour effect even 
in dark hair with its richly luminous colours.  Nomi Ansari with Mehreen Syed, Sadaf Kanwal and

Areeba Habib amongst others!
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Riz Ahmed is a British-Pakistani who has won an acting award at the Emmys, setting a precedent as the first person of Asian origin and 
a Pakistani to win the award.

The award is for his portrayal of Nasir “Naz” Khan, a Pakistani/Iranian-American college student in ‘The Night Of’. He is accused of 
murdering a young woman. The film is about the dramatic effects of racism in the criminal justice system and Riz has won the award for 
Outstanding Actor.

Pakola celebrated the 70th Independence Day with special colourful cans 
paying tribute to the father of the nation, ‘Quaid-E-Azam’ and Pakistani 

truck art. This sparked a debate that raised concerns on the packaging of the 
Pakola cans. People asked what was going to happen to these cans? Would 
they be thrown away?

The can with Quaid-e-Azam’s picture printed on it cannot be disposed off as it 
would be a sign of disrespect to the leader.

Recently, a Coke campaign had the late Abdus Sattar Edhi’s picture printed 
on bottles.  

Actor-writer Mariam Saleem 
Nawaz impressed viewers 

with her comic timing at the 16th 
annual Lux Style Awards earlier 
this year and is gearing up for her 
big screen debut. She will be seen 
with Shehroz Sabzwari, who made his 
debut with Chain Aye Na earlier in 2017. 
Sabzwari recently shared a picture with Mariam 
from the set, which is a confirmation of sorts. When 
contacted, Mariam did confirm that they are work-
ing together and that the project is actually a film. 
However, the actor was reluctant to say anything 
further about the project since she is under a con-
tract to not reveal any details about the film except 
that it has entered production stage and they are 
currently shooting for it.  

Riz	Ahmed	first	Asian	to	win	Emmy

Pakola Cans Spark Debate Mariam’s	film	
debut
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Remembering Jinnah
Muhammad Ali Jinnah articulated the aspirations of the Muslims of India which resulted in 

the creation of Pakistan, then the largest Muslim state on the world map.
He was a lawyer, politician and a great visionary whose immense struggle made the 

tough task of the foundation of a Muslim state possible. For being a driving force behind the 
establishment of this country, Jinnah is known as Quaid-i-Azam, meaning Great Leader and 
Baba-e-Qaum meaning Father of The Nation.

Here are some rare pictures revealing his personal life moments as well as the indepen-
dence struggle! 

Noor Jehan
honoured

2017 marks Pakistani melody queen Madam 
Noor Jehan’s 91st birthday and this year 

Google honoured her with a special doodle. She 
sang nearly 10000 songs in various languages in 
her lifetime, most of them in Urdu and Punjabi. 

She was a recipient of ‘Sitara-e-Imtiaz’ as well 
as ‘Tamgha-e-Imtiaz’. 

NeWs Buzz
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Blue Band and Special Pakistan 
Join Hands 
Blue Band launched its campaign ‘Acchai Barhnay Do’ this 

year with the aim to create a more inclusive environment for 
kids all over Pakistan. Blue Band is Pakistan’s leading spread. It 
aims to reinforce the importance of social inclusion for parents to 
promote the removal of barriers for differently-abled kids.

It joined hands with Special Olympics Pakistan and organized 
the ‘Both Buddy & Me’ race. The race was conducted at Paki-
stan’s largest inflatable race course at the Beach Luxury Hotel 
where kids were paired up in a buddy system with differently-

abled kids to finish the obstacle course together as a team. This 
helped bring the kids closer, while reducing barriers for differently-
abled kids through an opportunity to showcase their skills in 
sports and games. 

The race hosted a crowd of over a thousand people which 
included Syra Shahroz, Nida Yasir, Shahroz Sabzwari, Zhalay 
Sarhadi, Shaista Lodhi, Sunita Marshall, Amna Sheikh, YBQ, 
Muznah Ibrahim, Adnan Shah Tipu, Mohib Mirza, Amna Malik, 
Faysal Qureshi, Mani and Hira and Hassan Ahmed. 

Shehroz Sabzwari, Syra Shehroz, Buddy and Hasan Rizvi Mani and Hira

Pie Five Pizza 
Coming to Pakistan
The casual US-based restaurant, Pie Five Pizza Co has announced expansion plans 

outside America. It will open its first international outlet in Pakistan in 2018.
The chain has entered into a partnership with Ali Shahid Butt and his partners at AR 

Pizza, LLC. Pie Five will be opening around 40 outlets in Pakistan in the next 7 years. Hamza’s 
remarks	on	BOL

PEMRA has pulled up the BOL Net-
work for its program, HQ Debate. 

PEMRA says the host of HQ Debate, 
Hamza Ali Abbasi has allegedly passed 
derogatory remarks about the Pakistani 
passport. The program was focused on 
the Rohingya Muslims crisis.
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While Punjab Nahi Jaungi turned out to be another milestone 
in Pakistan’s film industry, Bank Alfalah, once again, filled 

in as the principal sponsor of the film. The bank already had a 
reputation for supporting films, fashion, innovation and sports 
through its Rising Talent platform and other channels. Through 
Bank Alfalah, numerous filmmakers, fashion designers, innova-
tors and sportsmen have had the chance to feature their ability 
and lift their careers. The bank has lent support not only to es-
tablished banners but also to new filmmakers through the Rising 
Talent platform which helped in the revival of our film industry.

The Bank Alfalah sponsored romantic comedy film from the 
makers of ‘Jawani Phir Nahi Ani’ and director Nadeem Baig 
received a positive and exciting response from the audience. 
Written by Khalil-ur-Rehman Qamar, the film focuses on a love 
triangle involving Humayun Saeed, Mehwish Hayat and Urwa 
Hocane as lead actors. Other notable actors in the film include 
Ahmed Ali Butt, Saba Hameed, Sohail Ahmed, Azfar Rehman 
and Naveed Shehzad.

Punjab Nahi Jaungi is a film packed with entertainment and 
has won millions of hearts making it a must watch for all. 

Grab	Your	
Popcorn
Grab	Your	
Popcorn

NeWs Buzz

There has been an increasing trend in the market these 
days regarding fruit drinks and juices. The packaging 

boasts of ‘pure’ and ‘100% fruit juice’ which has caused 
consumers to be misled resulting in deceptive marketing. The 
Competition Commission of Pakistan (CCP) has issued show 
cause notices to many fruit juice manufacturers. They have 
violated Section 10 of the Competition Act, 2010. The claim 
‘100% pure’ is found on the packaging of most of these fruit 
juices, which is not correct.

Major Juice Brands 
on the Mat

Momina and 
‘Ghoom	Taana’
Momina Mustehsan’s song  “Ghoom Taana” features the 

voice of seven girls, with Momina herself leading the 
vocals. They transport the listener somewhere else entirely. 
The music and composition is by Salman Ahmed.

Momina says the song is closest to her as it frees your life 
and empowers you to live it fully. 
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The creators of Pakistan Man, a superhero comic by HS Comics have just added a new 
superhero to their comics, Pakistan Girl.

Pakistan Girl is Pakistan’s first ever female superhero comic book featuring art by Hassan 
Siddiqui and Hyder Ali.

The comic book tells the story of a typical young Pakistani Girl ‘Sarah’ who loves her pet 
cat, reads books and goes out with friends to spend time. But she has a secret identity 
that makes her special.

Sarah discovers her secret powers after a confusing period in her life and immediately 
puts them to use for a good in a country where there is corruption deeply embedded.

Her goal is to provide people with hope and defend them against the evils that are 
deeply rooted in society. Moreover, she is a beacon of inspiration for young Pakistani girls 
and boys to stand for what’s right.

The Pakistan Broad-
casters Association 

(PBA) elected its new 
office bearers at its 
annual general council 
meeting held on Tues-
day, Oct. 31, 2017.

Mian Amer Mah-
mood, Dunya Group 
was elected chairman 
of PBA, Sultan Lakhani, 
Express News, vice 
chairman, Salman 
Iqbal, ARY Group, 
senior vice president and Mir Ibrahim Reh-
man, Geo Group, secretary general.

Punjab Chief Minister Shehbaz Sharif 
congratulated all the new office bearers 
and expressed the hope that they would 
continue working for the resolution of issues 
facing the broadcast industry.

Hundreds of 
motorists 

safely completed 
the Pakistan 
Motor Rally, 
driving more 
than 3,000km to 
commemorate 
the nation’s 70th 
year of independence.

More than 300 jeeps, 500 motorcycles and 
150 vintage cars from 23 motor clubs across 
the country were involved in the rally, which the 
Pakistan Army organised.

Motorists began driving on October 21 from 
Khunjerab Pass, near the border with China 
and passed through Gilgit, Islamabad, South 
Waziristan, Quetta and Karachi and finally 
reached Gwadar in Balochistan.

The Pakistan Motor Rally covered the entire 
length and breadth of the country to send a 
message of hope and peace, promote adven-
ture sports, showcase the tourism potential, 
cultural heritage and sports talent and network 
clubs.

First Pakistani 
female	superhero	

New	PBA	Office	
Bearers

Pakistan Motor Rally
Celebrating 
70	years	of	
Independence

‘My	Pure	Land’	will	
make waves
‘My Pure Land’ is a Pakistani film that has 

been directed by the British Pakistani 
filmmaker, Sarmad Masud. It follows the story of 
a rural family from Sindh that gave birth to the 
‘toughest woman in Sindh’. 

Khuda Baksh’s family breaks the stereotype 
for young girls in rural areas. They have a stern 
father who forces his daughters to stay in the 
kitchen, but in an interesting turn of events, the 
girls are taught to load guns even before they 
can finish learning the alphabet.

As the story continues, the family is torn 
between a brother murdered and the father 
imprisoned, over a land dispute. The women are 
left in charge for the protection of their land.

With rural Pakistan set as a backdrop and a 
cast consisting of Suhaee Abro, Salman Ahmed 
Khan, Razia Malik, Tayyab Ifzal and Eman Fatima, the 
film is bound to make waves.

Mian Amer 
Mahmood

Salman Iqbal

 Sultan Lakhani

Mir Ibrahim 
Rehman



 

Dialogue

Tell us about your career journey from the 
beginning to becoming the CEO of Indus 
Motor Co.

I am a Chartered Accountant by educa-
tion and profession. I started my career at 
Fergusons and also attended the Advance 
Management Program at Harvard University 
and the Accelerated Management Program 
at Wharton School of Business in the USA. I 
joined Indus Motor Company (IMC) in 2000 
as Deputy Manager in Finance, eventually 
serving in diverse key roles in the Parts, Sales 

and Marketing departments. My tenure at IMC 
has enabled me to avail the opportunity of 
acquiring diverse, end-to-end experience of an 
integrated, large-scale manufacturing concern.

I was appointed CEO in January 2017. 
Being associated with IMC for a long time has 
helped me to build a firm grasp on the dynam-
ics of the management, plant and supply 
chain. With the rapid changes occurring in the 
industry, every day becomes more challenging 
and demanding, but thankfully I have the help 
of a highly competent team to take IMC to new 
heights.

We grew to be a 65,000 unit company this 
year. Our dealer network has expanded and 
new models have been introduced over the 
years.

How do you view the current state of the 
automotive industry?

With the new auto policy in place, there is a 
lot of investment to be injected into the industry 
along with new reputed brands coming up. 
The projected volume of 350,000 units per 
annum by 2020 will be achieved sooner than 
expected. If we focus on giving the customers 
more choices and rely more on localization, 
investment in the sector is inevitable. There 
was several years’ gap between the expiry of 
the previous policy and the announcement 

of a new policy which had caused a loom-
ing uncertainty that did not facilitate planning 
and investments if the fundamentals were to 
change suddenly. With the promulgation of 
the new policy, investments are pouring in with 
several global players looking to invest in the 
sector. However, there should also be a focus 
on localization and transfer of technology, 
because that’s where the true growth of the 
industry lies. To attract further investment and 
support localization, I think similar incentives 
should be given to parts manufacturers as well 

the current OEMs to expand rapidly. 

Q. What are the different vehicle categories 
in the automotive sector?

A. From a broader perspective, the auto in-
dustry product categories can be differentiated 
based on vehicle size and its dominant use. 
The Passenger Car (PC) segment consists of 
those vehicles that are used for the transporta-
tion of people like 800cc-1800cc hatchbacks 
and sedans. The second category is the Light 
Commercial Vehicle (LCV) category, which falls 
in the multipurpose vehicle segment for carry-
ing people and/or light goods like 1-ton pickup 
trucks. Sports Utility Vehicle (SUV) category 
distinctly exists in other large markets but in 
Pakistan, due to its very small size, we had to 
include it in LCV. Another category is the Heavy 
Commercial Vehicles (HCVs) that caters only to 
heavy trucks and buses. Other categories are 
tractors, motorcycles and also include three-
wheelers in the transportation slot.

Q. What have been IMC’s best selling cars?
IMC’s flagship product requires no introduc-

tion. The Toyota Corolla is currently in its 11th 
generation. This model by far is the most 
preferred in the market, currently enjoying an 
unmatched demand globally. Pakistan is con-
sidered as a Corolla-loving nation, being the 

highest selling Corolla seller in the Asia-Pacific 
region, almost 6 times in the past decade. It 
is also fascinating to note that Pakistan was 
the 4th largest Corolla nation after USA, China 
and Brazil in the previous calendar year. Other 
models are the most favourite Toyota Hilux 
whose 8th generation was launched under the 
brand name of Hilux REVO. Toyota Fortuner 
entered the 2nd generation and has been 
highly appreciated by customers across the 
country.

What is the role of social media in the 
marketing and promotion of automobiles? 
Is IMC making a transition from offline to 
online marketing?

Social media is undoubtedly a very impor-
tant platform to interact with customers and 
to market products. We have our social media 
strategies in place and are working towards an 
integrated marketing plan, which incorporates 
social media in a meaningful way. I also feel 
that our dealers, suppliers and employees play 
a pivotal role and their contributions should 
also be highlighted through social media.

Late delivery has been an ongoing issue in 
the auto industry. How are you planning to 
reduce the delivery time?

As a respected company, we make every 
effort to make our products and services avail-
able to customers in an efficient and customer-
friendly way. However, this is one area where 
our multiyear struggle continues without any 
significant success. The Company’s distribu-
tion model is based on independently-owned 
dealers, located throughout the country who 
continue to grow. Unfortunately, between the 
customer, the dealer and the company, there is 
an intermediary layer of investors operating in 
the undocumented sector who book vehicles 
and artificially create a false waiting period 

‘Media	can	play	a	very	significant	
role	in	the	development	of	
Pakistan’s automobile industry.’
Ali Asghar Jamali, Chief Executive Officer, Indus Motor  Company, in an exclusive interview with Slogan.
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and exploit this for further sale to customers 
who are impatient to obtain their vehicles. 
This vicious cycle rewards the unscrupulous, 
undocumented investors while preventing us 
from being able to directly connect with our 
customers.

We don’t take bookings for multiple vehicles 
on one NIC until the customer is proven as 
genuine. Also, we encourage registration of 
vehicles before delivery to cater to genuine 
customers. While the Auto Development Policy 
(ADP) proposed measures to address this 

issue on a long-term basis, we responded 
in time to all our obligations. Regretfully, the 
government has yet to consider the proposals 
we tabled to curb the menace of premium, 
which has resulted in dissatisfaction of our loyal 
customers. Our proposal aims at the imposi-
tion of a transfer tax on the first buyer who, 
as an investor, is selling the vehicle soon after 
taking delivery. The Company believes this 
would considerably discourage investors and 
safeguard genuine customer-interest.

Tell us about your production facilities and 
how CSR is incorporated into production 
and management at IMC.

A. We have 2,800 plus employees. We 
regularly induct apprentices after their ma-
triculation; train them rigorously for 3 years, 
both in classrooms and in on-the-job training. 
Successful apprentices are then employed 
at our production facilities and trained on the 
world-renowned Toyota Production System 
and Toyota Way i.e. Respect for People and 
Continuous Improvement. We feel proud that 
our apprentices have proved their skills in the 
AP Region Skill contest and won a Gold medal 
in Thailand, beating skilled Toyota workers from 
India, Thailand, Malaysia and other Asia Pacific 
Toyota manufacturing countries. Our Sustain-
able Development Goals directs us to focus on 

sustainable methods of business.
Since inception, we are involved in a lot 

of CSR activities. We have solar panels 
installed within the premises of our head 
office. With these installations, there is 
significant reduction of CO2 emission an-
nually, leading to cost-efficiency. We aim to 
be self-sufficient in power by installing more 
solar panels in the near future. This year, 
we have initiated a Tree Plantation Drive for 
planting one tree per employee. Our target 
is to plant 3100 more trees to achieve 

a total of 8000 trees by 
the end of 2017-18. We also conserve the 
wastewater from the production facility, which 
is purified and re-used to water the plantation 
inside our plant. 

IMC is also involved in various external CSR 
initiatives, such as “Toyota Goth Education 
Program” where we provide full financial and 
other support to 250 underprivileged students 
annually. IMC released a total contribution of 
Rs. 130 million to the Patients Aid Foundation 
for infrastructure development and medical 
equipment for the under-construction Surgical 
Complex at JPMC. As per its policy, IMC allo-
cates 1% of its profit before-tax of the previous 
year for its annual CSR budget. During the 
last five years, we spent Rs.545 million in our 
various CSR activities in the sectors of health, 
education, environment, road safety, commu-
nity services, etc.  

What role can the media play in the devel-
opment of the automobile industry?

Media can play a significant role in the devel-
opment of the country’s automobile industry. 
They can help in resolving the issues that the 
industry faces and help voice the concerns of 
the industry and customers alike. Unfortunate-
ly, this is not being done at present. The auto 
industry is a large contributor to the economy 

of the country and its survival is essential. In the 
past, we have seen the exit of very big players 
from the market as these local producers 
could not sustain themselves amidst fluctuat-
ing government policies. The old used cars in 
the market and the ‘On Money’ issues are vis-
ibly eating the local industry and no substantial 
step has been taken to curb these problems. 
The media can step in and ensure that these 
problems are effectively highlighted, but this 
has not been the general practice. It would 
have affected the local producers and deters 
investments on a large scale.

How effective is the use of the right media 
mix for a product launch?

To launch a product using the right media 
mix is very important. As far as our vehicles 
are concerned, we have always engaged 
both ATL and BTL, including print, TV and 
billboards. Social media is also becoming a 
mainstream medium for the millennials. It is 
a cost-effective and powerful medium that 
engages with prospective customers in a 
2-way fashion. Our core consumers and their 
influencers in decision-making are all active 
on social media and therefore, our noticeable 
presence is essential there. However, the key 
is to integrate all media platforms instead of 
relying on a single medium.
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Ali Asghar Jamali gives his candid views on 

Pakistan’s automobile industry in general 

and Indus Motor Company in particular, with 

reference to the state of foreign investments 

in the sector, as well as the challenges the 

industry faces on numerous fronts.
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Supergirl 

By Ulfat Hasan

In a country where cricket and hockey 
dominate sports, there’s also no dearth of 
athletes being just as dedicated to other 

sports. Badminton is one of those sports 
which has always offered great potential, so it 
was pretty interesting to talk to a person who 
eats, sleeps and dreams badminton. What 
is really impressive is how fast a badminton 
player plays at the highest level — the fastest 
smash is faster than 300 mph! And who could 
be the most appropriate person to discuss 
the game of badminton with than Palwasha 
Bashir, Pakistan’s ace female badminton 
player.

The gifted player blossomed into a star 
soon after winning back-to-back national 
titles. She became a sensation by winning a 
bronze medal at the South Asian Federation 
(SAF) games in 2010. She is fortunate that 
unlike many Pakistani women she is able to 
continue playing badminton even after her 
marriage. Since her husband has also been 
a badminton player, she is not only allowed 
to continue but even gets tips from him. Very 
fondly, she says, ”When you have a wonder-
ful husband by your side, it is an extremely 
incredible thing! There’s nothing like the feeling 
when he is there for you in every way – even 
if it is giving advice on your toughest career 
decisions.”

To become a badminton champ and play 
at the international level, Palwasha had to 
overcome huge hurdles in her way. She is 
a highly dedicated player and her overhead 
smashes and subtle strokes are definitely a 
treat to watch. Her effective use of dropshot 
and netshot confuses her opponents. While 
speaking about her commitment to the sport, 
there is a twinkle in her eye. “I’ve been playing 
badminton since my childhood and even now 
I practice with my coach for not less than six 
hours daily. Come what may, I just can’t afford 
to take a day off,” she says.

Palwasha says her hard work bore fruit 
when she was selected in the Under-19 team 
to represent Pakistan in Malaysia and Korea 
for the World Juniors and Asian Juniors. She 
still remembers the matches she played in 

these countries.
Her favourite badminton players are Lin 

Dan, a professional player from China, a 
two-time Olympic Champion, five-time World 
Champion, as well as a six-time All England 
Champion and Carolina María Marín Martín, 
another professional badminton player from 
Spain who became the first Spanish player to 
be ranked World No.1 in women’s singles.

Talking about her passion for badminton, 
Palwasha says that since childhood she loved 
sports and was exceptionally good in cricket 
and badminton. She made her debut in bad-
minton by winning the Mixed Doubles title in a 
national ranking badminton tournament.  She 
got great encouragement and admiration from 
sports lovers which inspired her to play with 
more devotion and ultimately made her take it 
up as a career.

She is of the view that with little support and 
proper funding from the government this sport 
has sufficient potential to produce players 
who can qualify for international tournaments. 
Though Pakistan Badminton Federation (PBF) 
is doing a lot to promote the game, the pau-
city of funds is restricting them. A lot can be 
done if the sport also gets support from the 
private sector, just as cricket does.

Speaking about her career highlights, 
Palwasha says that being the only Pakistani 
female badminton player to win a bronze 
medal in the SAF Games singles and also 
recently winning the Pakistan International 
series for both single and double titles were 
definitely the high points of her career. But 
then she gives due credit to her racket brand, 
that is Yonex e-tune.

Talking about her best and worst experienc-
es, Palwasha says that winning matches was 
always the best experience in life while getting 
injured during a tournament was the worst. 
But then she is one of those who never give 
up for she believes that with time and practice 
nothing is difficult. She also says, “Sometimes 
you need to lose the small battles in order to 
win the war and you always learn from your 
mistakes.”

Had Palwasha not been a badminton 
champion, she would have been a cricketer. 
This would have been probably because her 

elder brother 
Yar Mohammad 
Bashir was also 
playing national 
level cricket but 
an injury while 
playing in Lon-
don ended his 
cricketing career. 
She considers 
her father Capt. 

Bashir to be the inspiring force who taught her 
how to be successful in life and how to live life 
gracefully. The most proud moment of her life 
was when she won the bronze medal in the 
SAF Games and the Pakistan flag went up.

She fondly remembers her coach who 
always stood by her and made her believe 
that she could achieve whatever she wanted. 
She also commended national organizations 
like the National Bank, WAPDA and Pakistan 
Customs for providing comprehensive kits 
and training facilities to sportsmen represent-
ing respective departments as these kits are 
pretty expensive.

Some anonymous sportsman rightly said, 
“Sportsmanship does not mean only tak-
ing part in sports and playing the game in 
conformity with the rules prescribed, but also 
playing the game of life in the spirit imbibed on 
the playing fields. A true sportsman is he who 
observes all those rules in life which he has 
been taught to observe in games. One who 
has achieved skill or proficiency in games but 
does not learn to apply the principles of sports 
to life in general does not deserve to be called 
a sportsman.”

A Real Champ
Palwasha Bashir



Munafa	Thoughts
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New Product and 
Service Ideas

By Faizan Usmani

Let’s talk about new business ideas. 
From ‘made-in-space’ products to 

underwater eateries, edible ice-cream 
sticks, a coloured salt, a bubble gum 
with an antimicrobial mouthwash, etc., 
new business ideas are always fascinat-
ing. Besides delivering ROI to the busi-
ness, the success of new ideas helps 
companies to become trailblazers and 
trendsetters.

From ‘me too’ product ideas to ‘out of 
the box’ business initiatives, a variety of 
creative options are always available to 
organisations to start with and if these 
new ideas are implemented through me-
ticulous planning with a reasonable invest-
ment, they may lead an otherwise strug-
gling business firm to a win-win situation. 

To make this happen, one needs to 
understand consumer needs and find out 
those that have yet to be fulfilled by existing 
brands. Take, for instance, baby diapers. 
Despite the availability of globally-known 
brands, none of the baby diapers or nappy 
are gender specific and are always available 
with the same design for both boys and 
girls. 

Produced according to predefined size 
standards, these fit-all, ready-made diapers 
are not customised enough to fit every 
child’s needs accurately. Thus, an excel-
lent opportunity is available to make the 
most of custom-made baby diapers and 
tailored nappies offered in different designs 
and colours to make it an essential item, 
particularly for high-end customers. 

It just takes a bit of keen observation 
to generate a viable business idea. For 
instance, the lack of public toilet facilities is 
a common problem in urban areas. On the 
other hand, available toilets in the city that 
are managed by the municipal corpora-
tion are ‘not user friendly’ at all. Besides 
offering very limited space to users with 
totally unhygienic conditions, these facilities 
commonly lack water, toilet papers and 

other lavatory accessories. These public 
toilets are not usable with any consideration 
given to women, children and disabled and 
senior citizens. Offering a fully-sanitized and 
hygienic environment for all age groups, 
wheeled mobile toilets, equipped with es-
sential facilities, can be introduced by the 
private sector in major cities of the country. 

In fact, there are scores of untapped 
ideas that may serve consumers in a 
number of ways. For instance, the fabric 
of lawn, in general, is taken as a women’s 
clothing fabric, while no such fabric is of-
fered for men. The introduction of ‘gentle-
men’s lawn’ as a standard fabric for men’s 
clothing could be a huge success. 

Many people don’t like wearing a neck-
tie. This may help cater to a totally new and 
untapped market by introducing a necktie 
that is not knotted like a traditional tie. 

When it comes to introducing new 
products and services, business strategies 
do need modifications as per consumer 
background, cultural values and social 
trends. Therefore, it is vital for a business 
organisation to first identify the unfulfilled 
need that could better serve its potential 
customers. 

For example, those men and women 
who want to stay in shape or reduce their 
weight tend to join fitness centres and slim-
ming clubs. Those who are already thin, 

skinny and quite underweight don’t 
find a dedicated place, which could 
help gain the required body mass. For 
such people, an exclusive ‘Diet Res-
taurant’ could be possible where they 
can order food as per its nutritional 
value rather than its taste. 

This concept may help transform 
restaurants and eateries into health 
awareness centres, where waiters 
and waitresses could be serving as 
nutrition advisors and food consul-
tants. The unique ‘Diet Restaurant’ will 
mostly attract those people who find it 
difficult to follow a diet plan just as the 
doctor ordered, owing to procrastina-

tion and lack of discipline or due to the im-
mediate accessibility of the food required. 

Making the most of the ongoing energy 
crisis in the country, business innovators 
should introduce such manual machines 
that could be run without using gas or elec-
tricity and could work as makeshift alterna-
tives of power-run machines, especially 
during power outages and load-shedding. 

For instance, “Manual Water Drainage 
Pumps” could be used to pump away the 
huge amount of rainwater accumulated in 
the courtyard, basement and in other areas 
of homes and residential buildings. 

During heavy rains, gutters overflow and 
are choked with filth and rubbish and it 
becomes difficult to remove the accumu-
lated rainwater by using buckets or other 
drain tools. Offered with manually oper-
able features, the proposed water-draining 
pump would be more or less a compound 
machine, comprising a well-arranged sys-
tem of pulleys attached to a garden hose. 

Tapped or untapped, new product and 
service ideas are always fascinating and 
offer a ray of hope to businesses. Believe 
it or not, nothing can be more gratifying 
than improving or adding some value to 
consumers’ everyday lives. Now it’s your 
turn to unleash your creativity and take 
your business to new heights through new 
product and service ideas. 
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Social Crisis

Numerically speaking, in a country like 
Pakistan, where the population of men 

is 51% and women, 48.76 per cent, the 
question of polygamy does not arise at all 
yet Dr. Jan Muhammad of Quetta has 35 
children from his three wives - and he is not 
the only one; there are many more. Though 
having more than one wife is very common 
in the Arab world, it’s not a rarity in Pakistan.  
Polygamy is a marital culture providing a 
solution for a variety of social ills and, most 
importantly, a solution to the problem of 
destitute women. But then, the reality of po-
lygamy is rather complicated. Some men go 
for a second wife if they fail to get children 
from the first one and that too because of 
pressure from the family, presuming that the 
man does not have any medical problems. 
Some men marry again because of the 
deteriorating health of the first wife, some 
fall in love despite having children in an ar-
ranged marriage, some are hooked by a fast 
woman and the rich vaderas and landlords 
go for a second, third even fourth marriage 
because they can afford it.  In short, there 
are a host of valid reasons for polygamy in 
a Muslim society. This is despite the fact 
that some religions prohibit polygamy but 
this has failed to restrict their believers to 
remain contented and happy with one wife.  
The fact remains that man is by nature a 
polygamist.

Cases like Dr. Jan Muhammad have a 
number of problems too. With the growing 
numbers of wives, the number of children 
also grow and things become unmanage-
able. According to a research report in 
cases where the father had more than 10 
children from two or more wives, the chil-
dren reported that their father could often 
not recognise them, asking them to which 
mother they belonged when they went to 
ask for pocket money or school fees. Thus 
polygamy has a number of complications 
too.

A friend once narrated the story of his fe-

male colleague who readily agreed to tie the 
knot with her boss whose grandsons and 
granddaughters were studying in college. 
When asked how on earth she accepted 
the proposal of an old man, she said that 
coming from a lower middle class back-
ground she could never even dream of living 
in a 1000 sq. yard house in a posh locality, 
move in a luxury car, spending evenings in 
the club, buy designers clothes, bags and 
jewellery. So, despite being his third wife, 
she was happy and contented with life. In 
short, if husbands are capable enough to 
care for them rather equally - financially as 
well as emotionally - and the first wife does 
agree to the second wife, then there is no 
point in making a fuss about it.

Women living in monogamy may not be 
protected fully because then men often 
enjoy extramarital affairs without incurring 
any permanent and regular expenses, and 
thus ‘play around’ with no accountability. 
Numerous mistresses and illegitimate chil-
dren are left unpunished in many countries 
but polygamy means protection for women 
tagged to one man, with legitimate children 
and moving around with respect. Therefore, 
polygamy seems to be an ideal solution to 
curb many social evils prevalent in the West 
because of so many restrictions. 

It has also been observed that polygamy 

is becoming more and more popular than 
ever in the West. According to a report 
published in the Daily Beast, New York, 
polygamists have managed to find moral 
support with surprising speed. Americans’ 
approval of polygamy over the past 15 years 
is most dramatic. Support for polygamy in 
the United States is at an all-time high. Gal-
lup polling on American values and beliefs 
recently found that acceptance of a person 
having many spouses at one time had 
grown in the U.S., with 17 percent of people 
saying the practice is “morally acceptable.” 
That number marked the highest rate on 
record, dating back to 2003, according to 
Gallup data.

Pinning down the exact cause of the 
trend is tricky, as Gallup notes it’s coincided 
with a general increase in liberal views on 
social issues like same-sex relationships 
and premarital sex, but hasn’t come with 
a correspondingly permissive legal shift on 
the issue. Polygamy, in fact, is illegal in all 50 
states of the US.

If a man marries another woman without 
the consent of his first wife, then this is ethi-
cally not correct and it amounts to cheating 
a partner.  Seeking more wives is not always 
a rational thing to do but this is a decision 
one should leave to the individuals involved 
to make.

Polygamy
-boon or bane?
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M
orning shows in Pakistan have 
been at their boom for quite 
a while. Now they are often 
under discussion for various 

reasons. As there’s a whole lot of people 
who watch these shows either to get edu-
cated or entertained, it is equally important 
for the hosts to have the intelligence and 
sensibility to conduct these shows.

Most people tune into HUM TV and 
ARY Digital to watch drama. The morn-
ing shows which air on these channels, 
get the most viewership. Nida Yasir and 
Sanam Jung are the two most-followed 
and most-watched morning show hosts. 
Both were actors before they turned to 
hosting. 

Both Nida and Sanam have proved their 
consistency and commitment because 
they have been associated with their 
respective channels for years. But are 
they really suitable for the job? Hosts who 
come up with new ideas are appreciated 
for their creativity. In Pakistan, however, the 
criterion is somewhat different.  The one 
who can talk non-stop for 2 hours every 
morning is deemed as a perfect host. All 
the morning show hosts are expected to 
promote a specific kind of content and the 
one who does that effortlessly maintains 
her place for a longer period.

There are so many instances where both 
Nida Yasir and Sanam Jung make you feel 
bad for the audiences that enthusiastically 
show up on their shows. Those innocent 

ladies not only make their shows happen-
ing but the amount of effort they put in to 
appear on TV is seen through their dress-
ing and overall get up but they are treated 
like doormats. When it comes to Nida Ya-
sir, if she spots someone in the audience 
who is healthy or has a dusky complexion, 
she makes sure to convey it to them. She 
later apologizes but her instant reaction 
shows her mental capability and calibre. 
She thinks it is perfectly all right to com-
ment on someone’s weight, height, facial 
features and complexion while completely 
ignoring the fact that she might be hurting 
people who come to see her. Sanam Jung 
is equally bad because she not only ig-
nores her audience but snubs them trying 
to show that she has no time for them. For 
her, connecting with her audience means 
commenting on their jewelry, dresses or 
makeup while she totally misses the point 
that one doesn’t need these half-hearted 
compliments if they do not come with 
respect or courtesy!

Sanam Jung can be deemed better in 
this regard since she is so full of herself, no 
one else crosses her mind and she keeps 
on yapping about herself, her husband, 
her mother, her mother-in-law and her 
daughter. Since Sanam can’t think about 
anyone else but herself and her family, 
it does make it easier for her to screen 
her thoughts as most of the times she is 
not even paying attention to the one she 
is having a conversation with. Nida Yasir 

really has no filters and that is one of her 
worst traits. But she always tries to cover 
up her blunders after she blurts them out 
which shows that she has a thing called 
conscience but that seems pointless as 
she always says the weirdest of things that 
are on her mind, be it related to someone’s 
beauty, complexion, weight or general life 
experiences. It is good to be honest but 
one should always know how to word their 
thoughts because there’s a fine line be-
tween being ill-mannered or being straight 
forward and Nida Yasir falls in the former 
category!

A good host is one who lets her guests 
take center stage but not every host fol-
lows that rule. It can be said that Nida 
Yasir is better, though the reason might 
be a bit quirky – since she really likes to 
probe into people’s lives and she loves 
asking personal questions. She makes 
sure that her guests feel heard and for that 
reason she gives them undivided atten-
tion, lets them talk out about their secrets 
since this is something even she herself 
takes pride in. Sanam Jung, however, is 
so engulfed in herself, her life, her family, 
her daughter that she barely pays attention 
to what her guests are saying. So many 
times she ends up asking them the same 
thing that they had just spoken about 
which shows that her attention span when 
it comes to her guests is quite low. Also, it 
has become so obvious now that Sanam 
Jung just looks for an opportunity to slip 

Who is the most 
annoying?

Who is the most 
annoying?

Morning Pain

Nida Yasir



in her personal talk in between the 
sentences of her guests because she 
‘assumes’ people will be thrilled to 
know the story of how she wakes her 
husband at night for phone charging 
cable since the power supply is on 
his side of the bed. Yeah, she said it 
and yeah, you read it right! Sometimes 
Sanam Jung asks a question and 
even answers it herself! There are also 
times when you actually feel that the 
producer has to remind Sanam Jung 
to stop talking about herself and let 
her guests answer the questions!

Sanam Jung beats Nida Yasir by 
a huge margin because latter might 
speak about herself, she still is not 
as self-obsessed to the extent of 
being narcissist as Sanam Jung is. 
Nida Yasir does share a thing or two 
about herself and her life but she does 
that most of the time to make fun of 
herself, which shows that she is pretty 
down to earth and finds it perfectly all 
right to share her imperfections where-
as Sanam Jung thinks she is perfect 
and no one comes close to her. The 
way Sanam Jung speaks so highly of 
herself, her husband and her daugh-
ter goes to show that she lives in a 
bubble filled with arrogance and pride 
which makes her believe that everyone 
else is a nobody and she is everything, 
which is another reason why she can’t 
stop talking about herself!

A host’s posture and body language 
also contributes a great deal to the 
overall viewing experience. Sanam 
Jung is most often seen in formal 
attire in her shows and carries a more 
made-up and glamorous look which 
she isn’t always comfortable in. It is 
quite obvious that she is more of a 
jeans t-shirt or kurta tights kind of a 
girl who finds it really difficult to carry 
a dupatta around. She is constantly 
struggling with her dupatta and even 
her posture. She also makes it appar-
ent that these few hours when she has 
to sport a look which makes her really 
uncomfortable are not a walk in the 
park. Her discomfort is not only annoy-
ing but also distracting because that 
is the last thing which a viewer should 
be noticing while watching a show. 
Nida Yasir on the other hand is more 

comfortable on her show and most 
often isn’t self-conscious even though 
there have been many times when her 
stylists didn’t style her perfectly.

Conducting a live show demands a 
great deal of confidence and it also re-
quires the ability to multitask since the 
show hosts are not only dealing with 
the guests and the audience but at 
the same time they have to keep the 
viewers engaged too. Apart from this, 
they are constantly being directed by 
the director which can be distracting. 
Another challenge in Pakistani morning 
shows is that most often there are 
more than enough guests on the sets. 
Making sure that things do not turn 
chaotic is also a major task which the 
host needs to accomplish in order to 
make the show more coordinated. 
While both these hosts have tons of 
confidence, overall, Nida Yasir man-
ages to juggle all these things better 
than Sanam Jung. One reason for this 
is also that she does not let her guests 
completely take over even if they are 
very talkative and confident individuals. 
Nida’s show is usually as crowded as 
Sanam’s show but the big difference 
is that she handles the crowd better 
than Sanam who is always fighting for 
time because she talks just as much 
as her guests. Also, very often she fails 
to give the same amount of attention 
to all the guests which is why some of 
the guests might not get to share their 
views on her show even if a particular 
guest is an expert who was invited for 
a specific reason. Often she ends up 
asking questions which can very easily 
be termed as just plain foolish! Both 
the hosts clearly do not invest time in 
finding out more about their guests 
so that they can delve deeper into the 
details and end up spending a great 
deal of time asking basic questions.

There was a time when Sanam Jung 
wasn’t half as annoying as Nida Yasir 
but after years of “hard work” she can 
now be crowned as the most annoying 
host. The people behind Jago Paki-
stan Jago also have a big role to play 
in turning her into an annoying auntie 
instead of a creative and intelligent 
woman.      

Morning Pain

Sanam Baloch
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By Zainab Manzoor

A Pakistani media group, Urdu1, has 
released a play titled ‘Baaghi’ on the 

life and struggles of the late Qandeel Ba-
loch. Although Qandeel did not achieve 
much as a professional model or actress, 
she shot to fame on the social media. 
She is said to have been murdered by her 
brother in the name of family honour and 
that was about all that Qandeel can be 
remembered for. Her good and bad quali-
ties have been shown in the play, though 
to what purpose is anybody’s guess. The 
character is played by Saba Qamar, who 
says, “Qandeel presented the double 
standards that exist in our society. There 
are stories that need to be told and I 
want to help tell them.” Other people in 
‘Baaghi’ are Ali Kazmi, Sarmad Khoosat, 
Osman Khalid Butt and Khalid Malik.

It is quite interesting that while Saba 
Qamar has a great acting career going for 
her, she has chosen to play Qandeel Bal-
och in a TV play. If anything, Qandeel was 
a non-starter and she never made it to 
doing even 

a minor role in a film or TV play. Instead 
of riding on the fame of an established 
actress, Saba is lending significance to 
a girl who never quite made it. She only 
exploited the sensation-hungry Pakistani 
social media and her story was picked 
up from there by TV channels trying to 
outdo each other in spreading unmerited 
stories.

Qandeel Baloch is dead now because 
she generated hate for those women 
who don’t comply with social norms. In 
Pakistani society, there are so many other 
Qandeels who want to become models 
or actors but are exploited in the same 
way as the late fame-seeker.

Qandeel fled from her village to work 
in the fashion industry and became a 
rebel. She was a self-made model who 
used the social media and uploaded her 
videos without any reason. Her feud with 
a cleric made her life complicated and in 
order to seek safety, she moved back to 
her village where she was murdered by 
her brother.

“We live in a society that prefers to 
brush its ills under the carpet,” says 
Baaghi’s screenwriter Umera Ahmed. 
There needs to be an understanding 
to be developed as to what causes 
a normal girl to become a woman 
of bad repute. When a girl has no 
education and no support but only 
dreams, then she resorts to using 
her body. When parents educate 

their daughters, then 

they become Arfa Karims. But when 
the girls are deprived of education and 
freedom of expression, they become 
Qandeel Balochs.

The rate of honour killings in Pakistan 
is on the up because there is a lack of 
understanding about women’s rights. The 
Human Rights Commission of Pakistan 
has revealed in its annual report for 2016 
that some 1,100 women were targeted.

The title of ‘Baaghi’ denotes the fact 
that Qandeel became a rebel in a patriar-
chal society where men control women 
almost in every aspect. Can a woman 
question a man? Can they argue with 
men? Will people of our society support 
that girl?

Through the story of the play, the writer 
tries to create awareness about the rights 
of women. Islam has given a lot of free-
dom to women but why women suffer is 
the all round illiteracy. 
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It was a pleasant and fragrant Karachi evening 
when Jawaid and his wife Zeba held a Din-

ner at their home in Karachi in honour of Dr. 
Daniel Ritz, President & CEO, PTCL.  Senior 
PTCL executives present on the occasion were 
Adnan Shahid, Chief Commercial Officer, Syed 
Shahzad Shah, EVP Marketing and Fariha Tahir 
Shah, Head of Corporate Communications. 
Syed Mazhar Hussain, Chief Human Resource 
Officer, PTCL was also there.

 Along with Mian Raza Rabbani, Chairman, 
Pakistan Senate, there  was a whole cross-
section of society that was there to enjoy the 
evening – leading lights from media, advertising 
agencies, the corporate sector as well as politi-
cians, diplomats, bureaucrats and many oth-
ers. Senior CMC executives were also on hand 
as it was a good chance to intermingle with 
those whom they otherwise meet as clients.

The hosts could be seen welcoming guests 
with their usual warmth. They welcomed 
Sarmad Ali, of the Jang Group, Tahir A. Khan, 
CEO of Interflow Group, Shahnoor Ahmed, 
CEO, Spectrum Communications, Imran 
Irshad, CEO, Pirana Advertising, Qazi Asad 
Abid, Chairman, Ibrat Group, Wamiq Zuberi, 
CEO & Editor-in-Chief, Business Recorder, 
Dara Bashir, CEO, Manhattan 
Advertising, Jamal Mir, CEO, 
Prestige Communications, 
Fahd Haroon from Samaa 
and Mujahid Barelvi from 
Channel 24.

 Then there was Admiral (R) 
Khalid Meer, the former chair-

man of KPT and Admiral (R) Ahmed Hayat, 
the current CEO of Bahria Town.  Earlier, he 
was chairman of the KPT. Major General (R) 
Aqeel Hasan was also there. Lt. Gen. (R) Moi-
nuddin Haider, the former Governor of Sindh, 
was his usual colourful self.  Gen. (R) Tariq 
Waseem Ghazi, a former Corps Commander 
of Karachi and Secretary of Defence was 
there.  Najam ud Din Shaikh, who is a former 
Secretary of Foreign Affairs and also served 
as Pakistan’s Ambassador in the USA, was 
also among the guests along with his wife 
Rana Shaikh, who once headed PTV.

Politicians who lit the occasion included 
former ministers Irfan Khan Marwat, Mir Hazar 
Khan Bajarani and Naeem Rana, besides 
Khushbakht Shujaat, Nehal Hashmi and Sena-
tor Ahmed Ali.

 It was so stimulating to enjoy the company 
of Javed Jabbar, former senator and Federal 
Minister, Justice (R) Shaiq Osmani, Razi ur 
Rehman, former Chairman, SECP, Shaukat 
Tareen, former Minister of Finance and Chair-
man, Silk Bank 
and Abdul Aleem, 
Secretary General, 
OICCI.

Nafees Siddiqui, the well-known political an-
alyst, strategist and columnist of the PPP was 
noticed mingling with the guests. Amin Gulgee, 
sculptor and artist and son of the famous Gul-
gee was there to talk about his latest creations 
and then there were Anwar Maqsood, the 
famous television personality and playwright, 
Arshad Mahmud, TV and music personality 

and art critic Fauzia Naqvi. 

An	Evening	of	Fun	and	Fragrance
CMC	hosts	Reception	for	PTCL	President	&	CEO

D
r

a
m

a



Events

Many useful corporate insights came from Ali Ahmed Khan, 
managing director, Engro Foods, Ehsan Malik, CEO, Pakistan 
Business Council and former Chairman, Unilever Pakistan 
and Ali Habib of UBL. Also among the guests were Ameena 
Saiyid, Managing Director, Oxford University Press and Amin 
A. Hashwani, director, Hashwani Group.

Also lending great significance to the evening were Asif 
Ikram, CEO, SICPA, Basheer Ali Mohammad, Chairman Gul 
Ahmed Textiles, Dr. Sadia Naqvi, Director, Aman Founda-
tion,  Hussain Dawood, chairman, Dawood Group and Engro 
Corporation, Khalid Awan, Chairman, TCS 
Holdings, Sirajuddin Aziz, President & CEO, 
HabibMetro Bank, Sohail Wajahat, former 
Chairman, Siemens, Tariq Kirmani, former 
Chairman, PIA and PSO, Waseem Haqqi, for-
mer Chairman, Board of Investment and Zafar 
Khan, former head of PIA and Engro.

Also illuminating with their presence 
were Dr. Iftikhar Salahuddin, Dr. Adil Mufti, 
Ferozdeen, Barrister Sajid Zahid, Asad Ashraf 
Malik, Kader Jaffer, former High Commis-
sioner of Pakistan in the UK, Emil 
Wyss, Consul General, Switzerland,  
Masaharu Sato, Consul General, 
Japan, Stephen P.  Knode, Senior 
Commercial Officer, US Consul-
ate, Razzak Bengali, Munir Kamal, 
Chairman, Pakistan Stock Exchange, 
Nadeem Karamat, 
Mohsin Tabani, Ejaz 
Ahad,  Dr. Muhammad 
Ali Jawad, Navaid 
Khan, Dr. Azmat, 
Shamim Alvi,   Brig. 
Jawaid, Mazhar Valjee 
and Zahid Khan.
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Two	Days	of	Inspiration

Celebrating Women

The National Digital Design Conference 
took place in Islamabad on September 

23 - 24, 2017. It was attended by CIOs, 
CCOs, Creative Directors, Educators, 
Product Managers, Brand Managers and 
students representing organisations ranging 
from banking and finance to media, advertis-
ing agencies, start-ups and MNCs.

The theme  was ‘Women In Design’. Fea-
tured talks at the conference highlighted the 
journey of women who have made extraor-
dinary contributions to the world of design 
and helped pave the way for other women. 
The live design challenge, creative fair and 
workshops were also interesting.

The Conference offered a single platform 
for creatives in Pakistan to refuel their creativ-
ity, find inspiration, stay ahead of new design 
technologies and claim their area of mastery 
by learning directly from local and interna-

tional design influencers. The conference 
presented a softer, more vibrant image of 
Pakistan by bringing many important per-
sonalities to the country and introducing 
them to the progressive side of Pakistan.
With Stefan Sagmeister and Debbie 

Millman, the moot has set the bar high for 
future conferences. The event was well-orga-
nized by Nida Salman and Sana Khalid.

A three-day festival from August 12 to 14, focused on the 
women of Pakistan. The festival was organised by High 

Events and was launched at the Global Marquee, Karachi. The 
festival began with a seminar on woman empowerment and 
culminated in the Pakistan Women Festival Awards. It was fol-
lowed by a women health seminar. An art exhibition took place 
all day and the evening ended with a scintillating concert that 
lifted spirits.

Events



IPPA	in	London
The first IPPA (International Pakistan Prestige Awards) took place 

in London on September 17 at Hilton Park Lane amid a lot of 
fanfare and showbiz personalities from Pakistan and was a huge 

success. Celebrating Pakistan’s 70th Independence Day, 
this was the first IPPA acknowledging the greats from 
Pakistan’s film, music, TV and fashion sectors.

London’s crème de la crème from the expatriate 
community as well as the corporate sector showed 

up in large numbers to demonstrate their support 
for Pakistani talent, while members of the show-
biz industry of Pakistan flew to London to make 
the event a roaring success.  Glitz, glamour and 

a sense of wonderment defined the first IPPA held at Hilton Park 
Lane. Mukhtar Ahmed Chohan and Ali Malik, the organisers of the 
event appreciated HUM TV, the sponsors and the audience for their 
support in making the event in London possible.

Events
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Mediators Private Limited (MPL) won 
two prestigious Awards from IPRA 

(International Public Relations Association) in 
the Healthcare Agency category this year. The 
awards were presented by IPRA President 
Bart de Vries at a ceremony held in Sofia, 
Bulgaria.

Pakistan entered the Awards for the first 
time and received appreciation for its work 
towards eliminating polio - a dreaded disease. 
Both the awards were presented for the cou-
rageous Mediators campaign on “Students 
Movement Against Childhood Diseases 
(SMACD) - a collaboration between UNICEF 
and Mediators.

Said Dr Samia Babar, “The main reason 
for the Mediators campaign were many 
misconceptions and a lack of information and 
knowledge of Pakistani children suffering from 
various diseases such as Measles, Hepati-
tis-B, Poliomyelitis, Childhood Tuberculosis, 
Hib Pneumonia, Meningitis, Pertussis and 
Neonatal Tetanus. Our campaign served as a 
means of awareness and helped in strength-

ening future genera-
tions in Pakistan.”

IPRA Golden World 
Awards are presented 
every year. Recipients 
take pride in the ac-
knowledgement given to them through their 
entries which meet international standards 
of excellence in public relations. IPRA has 
been recognized over 60 years by the United 

Nations and is now present across the world 
wherever public relations is practised.

Mediators will turn 30 in 2018 and is an 
affiliate of Burson-Marsteller.

A Round Table Conference organised 
by 101 Friends of China and Pakistan 

Observer on the theme of ‘China – The 
Peace Maker’ was quite a success. The 
Conference was held on September 27, 
jampacking the Khorsheed Memorial Hall of 
the Avari Hotel in Karachi. Faisal Zahid Ma-
lik, Vice Chairman of 101 Friends of China 
and Editor-in-Chief of Pakistan Observer, 
briefed the guests about the overall achieve-
ment of the think-tank and the newspaper.

Sindh Governor Muhammad Zubair was the chief guest while Mr. Wang 
Yu, Consul General of China, was the guest of honour. Some renowned 
personalities from finance, education, commerce and journalism shared 
their views about the topic. It was a very inspiring and productive event.

Mediators
Wins Two IPRA Awards

 IPRA GOLDEN WORLD AWARDS

Celebrating China
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Dr Samia Babar, Managing Director Mediators with IPRA President Bart de Vries.

Babar Ayaz, Chairman 
Mediators
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By Syeda Areeba Rasheed

Sometimes makeup can be like a box of 
crayons with many different colours to 

play with and ends up with gorgeous results. 
Most of the time, makeup is what happens 
when we’re outdoors, passing by a mirror 
between meetings and applying lipstick at 
red lights. But with makeup comes mistakes. 
Mistakes happen, especially in application. 
But making the same mistakes over and 
over again, without registering that they’re 
mistakes in the first place, is a serious thing. 
Not only the beauty newbies are prone to 
errors, but even if you’re a professional, 
you’re bound to pick up a new trick or 
two. Everyone has their own makeup style, 
but everyone is also still trying to sidestep 
makeup mistakes and find tips and tricks to 
make each day a little easier and more pol-
ished. So now it’s time for some little friendly 
intervention in guiding you to never make 
such mistakes again. After all, your beauty 
reputation is on the line.

Applying Makeup in Unnatural Lightning
Putting on makeup in a half lit room may 

result terribly. Imagine you are heading to 
your sunny office after having makeup in 

your dark bathroom. We guarantee your 
co-workers will see your blending errors. 
It might feel silly, but doing makeup while 
sitting on the porch could give you the best 
results as natural lighting is just the perfect 
thing that goes with your makeup.

Matching Your Foundation with the Back 
of Your Hand

Whenever we visit a department store we 
generally test the foundation by rubbing it on 
the back of our hands. Well, if you are also 
doing the same, then you are probably mak-
ing a huge mistake. Your hands and face 
do not have the same level of exposure to 
the sun and will never have the same colour. 
Always try your foundation on your jaw-line 
to get a perfect match.

Beauty Beat

Makeup Mistakes
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Neglecting the 
Neck

We must 
never forget 
that our 
neck is also 
as important 

as our face as 
it is the easiest 
way to gauge 
someone’s age. 
There’s no point 

having a beautiful 
face if your neck 

is going to be a leather boot. Apply lotions, 
potions and foundation to the face and to 
the neck to keep looking taut, youthful and 
glowing.

Using Bronzer Correctly
Bronzer can be a little clumsy sometimes. 

Finely apply a shimmery bronzer to the 
bridge of your nose, cheekbones, chin and 
forehead to fake a real tan as the idea is to 
look sun-kissed and bronze, not orange.

Grooming Your Brows
Eyebrows have power as they are the 

quickest shortcut to a framed face. Use 

eyebrow pencils and brow gel to colour and 
set your brows in place as a good set can 
completely change the look of your face for 
the better. Try grooming your brows more 
often.

Coating the Top of Your Eyes
Mascara makes your lashes look darker 

and more beautiful. But every time you blink, 

the tops of your lashes show and that is 
the place where you often forget to apply 
makeup. So remember to coat both the 
tops and bottoms of your lashes.

No Faking of the Lip
Don’t wear a lipstick that is too dark for 

your complexion. Look for a lip pencil that 
mimics your natural lip tone and simply 
sketches around the lip line. If you shade 
and shape the lips rather than line them, 
this will keep the lip liner looking modern 
and beautiful, regardless of the lipstick or lip 

gloss shade you choose to wear.

Overdoing the Fragrance
All of us want to smell fresh and clean, 

but no one needs to smell your scent long 
after you have left the room. Apply the scent 
modestly to pulse points only and resist the 
urge to douse your clothing. While using 
perfume, use three sprays at the maximum. 
If you want to wear Eau de toilette, don’t 
exceed four sprays.

Slouching When You Walk
If you slouch when you walk, you appear 

insecure and unsure of yourself. If you walk 
with your head held high, you come across 
as confident and poised for success. Not 
many things can be more attractive than 
that.

Going to Sleep With Your Makeup On
Never ever go to sleep with your makeup 

on. The chemicals in your makeup block 
the secretion of sebum, which later causes 
pimples and acne. The makeup will travel 
into your pores and stay there making them 
appear bigger. If you don’t want to stand by 
the sink every night, grab a makeup remov-
ing wipe and say goodbye to the day’s blush 

and foundation.

Focusing On Your Individual Features
Every face is different and just because 

you mastered that smoky eye tutorial you 
found on YouTube does not mean it is going 
to work for you. Do your homework on how 
to flatter your face and enhance your best 
features while drawing attention away from 
the ones you are not as fond of.

Preserving Old Products
Often we find it tempting to hold on to 

products that we find very appealing to our 
skin, but it can do serious damage too as 
everything comes with expiry dates. Re-
member to throw away blush, powder and 
eye shadow after two years. Mascara has 
a short shelf life of three months while most 

lip products last only for a year. Foundation, 
concealer and eyeliner should be retired after 
six months of use.

Not Cleaning Your Makeup Brushes
Cleaning makeup brushes is boring and 

no one wants to do it. But neglecting clean-
ing them can lead to pesky breakouts all 
over your face. It will also affect your makeup 
application, as brush bristles will have built 
up the product, so you won’t achieve a 
smooth and flawless look. Aim for a brush 
deep clean at least once a week.

Sometimes the best and most effective 
beauty regimens require an extra step. But 
double the work means double the results 
and I promise it will be worth it.

Beauty Beat
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Celeb Trends

With a booming fashion industry and bold designers such as 
Ali Xeeshan, HSY and Sana, there are new Pakistani trend-

setters such as Meesha Shafi who cannot only silence a room 
with her soul-stirring voice but always steals the show with her 
killer outfits. The epitome of class and grace, Mahira Khan always 
takes the cake with her show-stopping ensembles. Fawad Khan, 
the Kapoor & Sons star knows how to accentuate his good looks 
with well-fitted suits and perfect hair. Mawra Hocane is on point 
with the latest fashion trends and is never afraid to take risks with 
her wardrobe. Sohai Ali Abro doesn’t only dominate the stage 
with her amazing dance performances, her outfits are always 
great too. Whether it’s traditional or Western wear, Syra Shehroz 
is always flaunting the latest trend and her gorgeous accessories 
prove it’s all in the detail. You can put him in a suit, chop off his 
hair, or put him in a traditional shalwar kameez with a waist coat, 
Hamza Ali Abbasi still looks like he walked straight out of Vogue. 
Maya Ali adds class to just about anything she wears. Fahad 
Mustafa knows the importance of a well fitted blazer, whether it’s 
on a plain T or a suit. Sanam Saeed, the Zindagi Gulzar Hai star 
proves beauty is in simplicity.

Pakistan Tops ‘Blue 
Whale’

Despite spreading awareness 
months before the youth of 

Pakistan were even familiar with 
the words ‘Blue Whale Challenge’, 
efforts have seemed to go down the 
drain.

Despite countless efforts towards preventing the deadly suicide 
game going viral , Pakistan ranks at #1 for most searches world-
wide for the term ‘Blue Whale’ according to Google Trends.

Triple Talaq Blowback

There is a mass movement across India to 
oppose the demand of Muslim women 

to outlaw triple talaq, the practice of instant 
unilateral divorce by Muslim husbands. The 
Bharatiya Muslim Mahila Andolan (BMMA) 
had collected more than 50,000 signatures 
in support of its campaign to have it banned. 
BMMA is writing to women’s commissions in 
different states of India for their support to 

abolish practices such as triple talaq and halala, which requires 
a divorced Muslim woman to marry another man, consummate 

that marriage and obtain a divorce in order 
to re-marry the man who divorced her.

The Right Reasons

In a recently released online video called 
Find Your Beautiful, Radhika Apte looks 

at a picture of her six- year-old self in a 
dance costume. ‘I often wonder what 

I would say to you if I met you today?’ she asks her 
younger self. Through the video she addresses a cross-
section of women asking them to love themselves and 
to find the beauty within. Her voice is personal, emphatic 

and she almost sounds like that one friend who never fails 
to perk you up on a bad day.

Outsider’s Quest

At first it’s a bit odd to think of Ratna 
Pathak Shah as Naseeruddin Shah’s 

daughter in ‘The Father’. You wonder 
why she chose that role. But to watch the 
play is to witness 40 years of her theatre 
experience unfold before you. She plays 
the devout daughter of a man who has 
Alzheimer’s disease and is losing grip on 
his life. It is a subtle yet heartbreaking role 
reversal where we see the daughter now 
taking care of a father, who has nearly been reduced to a baby 
and needs to be spoon fed.

Sitting at her peaceful little Bandra abode, surrounded by walls 
covered with posters of various plays, Ratna exudes the energy of 
an artist who has found a whole new dimension to her craft. Her 
love for the form surpasses the exhaustion of rehearsals, or the 
compulsion to find something new within her character every time 
she performs.

China-Pakistan JV

A leading Chinese furniture com-
pany will collaborate with Pakistan 

Furniture Council (PFC) to manufacture 
high-end furnishing products in a bid to 
compete as well as capture a fair share 
in the international market.

“China was interested in enhancing 
furniture business with local furniture 
producers, undertaking joint-venture 
projects either in China or in Pakistan 
and sharing technology with Pakistan,” 
Mian Kashif Ashfaq, chairman PFC, says.

Jazz Towers Acquired By Malaysian Firm

Malaysian telecommunication infrastructure services com-
pany, in collaboration with Dawood Hercules, has acquired 

Jazz communication towers for $940 million. Malaysia’s edotco 
has acquired 13,000 Jazz-owned towers business Deodar 
through its wholly owned subsidiary Tanzanite Tower Private Lim-

ited. Dawood Hercules will acquire 
45% shareholding in the subsidiary. 
The sale proceeds would be invested 
in expanding the company’s network.

Since current account deficit is 
the biggest challenge for Pakistan 
and is draining the country’s foreign 
currency reserves, the almost billion-
dollar foreign direct investment (FDI) 
by the Malaysian firm will not be less 
than a blessing for the country.

Grapevine
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Corporate Moves

Zia Akbar Ansari has been appointed Chief 
Executive, Ados Pakistan. He has over twenty 
five years experience with Akbar Group of 
companies and has served the group as its Chief 
Operating Officer and Chief Executive.

Henna Inam has been appointed Director, Engro 
Corporation. She is an MBA from the Wharton 
School of the University of Pennsylvania, USA. With 
more than 20-years experience, she has previously 
served P&G and Novartis. She is the CEO of 
Transformational Leadership Inc. and is an executive 
coach and speaker. She has also authored the book 
“Wired for Authenticity.”

Hasan Saeed has been appointed Manager, 
Corporate Communications, Telenor Microfinance 
Bank. With over 7 years experience in public 
relations, corporate communications and CSR, he 
has previously served TCS Holdings and Pakistan 
State Oil.

Rehmat Ali Hasnie has been appointed 
Chairman, Agritech Limited. He has more than 
25-years experience in investment banking, 
project finance and financial markets. Currently, 
he is serving as Chairman of the Board, First 
Credit and Investment Bank, as a Nominee 
Director, National Bank Modaraba Management 
and as a Director, Pakistan Mercantile Exchange 
and Fauji Akbar Portia Marine Terminals. He had 
earlier served the Investment Banking Group and 
National Bank of Pakistan.

Manzoor Ahmed has been appointed Director, 
Mari Petroleum. He has experience of over 
26 years of the mutual fund industry and has 
worked with National Investment Trust (NIT). He 
is a Certified Director from Pakistan Institute of 
Corporate Governance. He is an MBA, holds an 
Associate Diploma from the Institute of Bankers 
Pakistan and has attended various training 
programmes at the London Business School 
and Financial Markets World, New York.

David Clark has been appointed Head of 
Making It Happen by London Advertising. He 
started his advertising career at Farm as head 
of TV for 11 years and has also served FCB 
Inferno and A+C Studios as Executive Animation 
Producer. He has worked on such international 
brands as BMW, Sky and Virgin.

Kamran Yousuf Mirza has been re-appointed 
Chairman, Philip Morris Pakistan. He is a qualified 
Chartered Accountant from the United Kingdom and 
is also serving as Director on the Boards of Abbott 
Laboratories, National Commodity Exchange, State 
Bank of Pakistan and Pakistan Textile City. He has 
served in leading positions with A. F. Ferguson & Co., 
Abbott Laboratories, Export Processing Zone, Pakistan 
Business Council, Overseas Chamber of Commerce 
& Industry (OICCI), American Business Council, 
Association of Pharmaceutical Multinationals, Pakistan 
State Oil, Pakistan Steel Mills and National Bank of 
Pakistan.






