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Repeated statements seem more truthful than novel ones; the illusion 
was thought to be limited to uncertain statements, or those in which 

people had no other information available, such as prior knowledge. Are 
the myths around Covid-19 in that category?
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With the death of 26-year-old physician Dr Osama Riaz, the first 
Pakistani doctor to die from coronavirus, it has become clear that 
there is an immediate need to take the protection of doctors, health 

workers, and paramedical staff as a priority. Dr Riaz had contracted the virus 
while physically handling Covid-19 patients who had returned to Gilgit-Baltistan 
(GB) from overseas and other parts of Pakistan. While it is strongly appreciated 
that Dr Riaz is being awarded the highest civilian award for his sacrifice and a 
substantial monetary compensation is being given to his family, such measures 
can only serve as a partial token of kindness in relate to the kind of heroism 
he has shown. There is much more that needs to be done to prevent such 
tragedies from happening again. Over 2000 pilgrims returned to GB from Iran 
via the quarantine facility at Taftan but no proper screening was done at Taftan 
and over 80 of them were found to be infected. So, now what is to be done to 
protect our health workers?

Five elementary protections are as follows: N95 masks, protective gowns, 
gloves, face shields, and scrubs. While common people can use ordinary 
masks to protect them, for medical staff N95 masks are an absolute must. 
These masks are highly recommended to be included in protective kits for 
all medical staff as they are a first defence from airborne particles and from 
liquid contaminating the face. We have seen in Pakistan that many doctors and 
health workers are using ordinary masks that are not good enough for those 
who are regularly in contact with the affected people. Since the pandemic is 
likely to last for many weeks or maybe even months, there is an urgent need 
to distribute N95 masks to all our healthcare professionals. There are over 200 
thousand doctors in Pakistan and at least around a million healthcare workers. 
And if we fail to give them the masks we may start losing our heroes in the 
field. Then there are gowns and gloves that need to be distributed on a mass 
scale.

It is good that China has reportedly sent over a million items including 
gowns, gloves, and masks. There is also a need to arrange regular cleaning 
and washing of facilities, equipment, and other reusable protective gear such 
as gowns. They get infected and cannot be used without washing again. If 
our healthcare workers run out of clean protective equipment, they cannot 
treat people with Covid-19. Healthcare workers such as nurses and ward 
attendants cannot enter patients’ rooms to give them medication, meals or 
even put breathing tubes in or provide them with any type of care, unless 
they themselves are fully protected. These people are our heroes and must be 
appreciated, protected and respected. The foremost responsibility for this lies 
with the state, but of course private entities and individuals are also needed 
at this time to contribute in whatever way they can to help our heroes on the 
frontline of the struggle against Covid-19.

protecting Today’s 
heroes
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Truck Art

This is with reference to the last month’s cover story on the truck art industry 

titled ‘Art on Wheels’. Truck art is a popular art form in Pakistan and is pursued 

by the local transporters with diligence and pride. The real beauty of truck art has 

more impact at night when the beautiful vibrant colours glow. The truck artists spend 

a lot of time to learn the drawing and painting techniques from the masters who 

have excelled before them but it has always been considered cheap and the art 

of the poor which is why it has never created the wow effect as the trucks. Many 

trucks in Pakistan now showcase floral patterns with bright colours, poetry lines, 

and women empowerment messages. As it is, truck art in Pakistan is well-known 

for its traditional patterns and colours.

Tanzila Mumtaz,
Islamabad.

Online Ease
The shift towards e-marketing has increased with the in-

crease of new technologies in today’s world. People find it 
more convenient in looking for their desired things online and 
ordering them rather than going to a shop to buy. There is no 

doubt that e-com-
merce has taken 
over the world and 
people are now 
finding more ways 
to make things 
easier for them. 
As technology has 
improved, it has 
empowered con-
sumers as well. 
More than 50 per-

cent of the people are now shopping online without any worries 
as their smallest wishes are just one click away. The increase in 
e-commerce and the effective buying decision of the consumer 
has made life easy for everyone.
Talbia Mehdi,
Karachi.

Freelance Nation
I have recently heard a lot 

of buzz around the word 

‘freelancing’, especially 

among the youth. 

Graduates no longer 

squander time over full-

time jobs but instead earn 

a decent living through 

freelancing. The current 

government of Pakistan is 

too encouraging people 

to explore the online world 

of earning, as it would not only benefit the individual but also enhance the 

foreign exchange reserves of the country.

A study shows that Pakistan is ranked fifth in the world in terms of 

growth in earnings by freelancers. Every year hundreds of thousands of 

people graduate and enter the job market searching franticly for jobs; jobs 

that are just not there, but now with online freelancing, a whole new avenue 

of unexplored jobs has been opened.

Muhammad Haider,
Islamabad, Paksitan.

readers’ Thoughts

Killing Spree
The novel coronavirus has spread in the entire country killing thousands of people. Originating 

from the markets of Wuhan in China, this contagious infection has transcended borders and 

positive cases have been reported in most countries around the world. It has disrupted travel, 

cities have been quarantined and borders closed to the international movement. The human 

cost of this pandemic continues to rise and it is wreaking havoc in the global economy. Many 

cases of infection with coronavirus have also been attributed to human-to-human infections 

via respiratory droplets while sneezing and coughing. The governments of every country have 

taken precautionary measures in the form of the lockdown of the cities to avoid spreading this 

contagious virus that is on a killing spree.

Fred Andrews,
Riverdale, U.S.
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Who said That!

“Keep reading! Keep travelling! Keep thinking! 
And finally you will be there, in the Land of 
Wisdom where the mind has the power of an 
eagle’s eye! ”
– Mehmet Murat Ildan, Turkish writer.

“There’s an expression in Persian, ‘to play with the lion’s 
tail.’ I wasn’t what Iranian society wanted me to be - a 
good girl. I played with the lion’s tail.”
- Golshifteh Farahani, Iranian actress.

“It’s fine to celebrate success but it is more important 
to heed the lessons of failure.”
– Bill Gates, American entrepreneur.

“You know it’s love when all you want is that 
person to be happy, even if you’re not part of 
their happiness.”
— Julia Roberts, American actress.

“Fall in Love with souls, not faces.”
- Mehwish Hayat, Pakistani actress.

“If you want to know what a man’s like, take a good 
look at how he treats his inferiors, not his equals.” 
– J.K. Rowling, British author.

Missing Seat 
Belts
Nobody can deny the fact that wearing a 

seatbelt is very much important while 

you are driving. It reduces the risk of death by 

45% and cut the risk of serious injury by 50%. 

However, in most of the TV shows and drama 

serials aired on private channels, characters 

are shown driving the vehicle without wearing 

a seatbelt. This is not at all representing a 

positive sign and shows the negligence of the 

authorities that have failed miserably to make 

TV channels conform to its basic rules and 

regulations regarding producing safe content 

for viewers. Much has been done to create 

awareness of the public about smoking. Now, 

the same efforts are required to raise awareness 

about wearing seat belts while driving as it is for 

our own benefit.

Shazia Parveen,
Gujranwala

Living with the 
Dirt
We have often heard that India is the most 

unhygienic country in terms of open 

defecation but our own country is also not 

behind in terms of being unhygienic. 

Millions of Pakistanis contract 

water-borne diseases 

every year often resulting 

from their contact 

with faecal matter. 

Pregnant women are 

more at risk of getting 

themselves affected as it 

results in the death of their 

child. This is the main reason 

Pakistan has the second highest child mortality 

rate in SouthAsia. Developed cities like Karachi 

and Lahore are even making use of open 

spaces as there are very few public toilets. The 

fact that politician and other officials in power 

have failed to recognise the issue at hand is 

causing more seriousness to the matter.

Wajahat Ali,
Lahore.

“Be brave, be bold, be free.”
– Angelina Jolie, American actress.

“In life go straight and turn right.”
- Salman Khan, Indian actor.



War of Words

Cricketers Gautam Gambhir and Shahid Afridi again got into 
a war of words. Said Gambhir, “Someone who doesn’t 

remember his age how will he remember my records!” He was 
apparently responding to a passage from Shahid Afridi’s autobi-
ography, ‘Game Changer’ in which he had written that Gambhir 
had no special records to speak of.

Her second Home

Margaux McDonald 
was Canada’s 

trade commissioner 
to Pakistan. In just 
two years she fell in 
love with the coun-
try and called it her 
second home. Now 
back in Canada, she 
has tweeted that she 
missed the wonder-
ful people of Pakistan 
and wished them good 
health and persever-
ance. Margaux’s stay in Pakistan was a happy one as she met 
some amazing people.

crisis of Hatred

Indian novelist Arund-
hati Roy has claimed 

that the Covid-19 
pandemic had exposed 
India’s crisis of hatred 
against the Muslims.

She has said the 

Indian government was 

exploiting the pandemic 

to ramp up suppression 

of Muslims, comparing 

the tactic to the one used by the Nazis. She accused the Indian 

government of exploiting the coronavirus outbreak to inflame tensions 

between the Hindus and Muslims.

"This crisis of hatred against Muslims," she said, "comes on the 

back of a massacre in Delhi, which was the result of people protesting 

against the anti-Muslim citizenship law.”

Just a truck-load

Singer Abrarul Haq says he would do an online concert for 
a truckload of charity – food that he would distribute to the 

under-privileged affected by Covid-19.
He said he had received an inquiry from the US about an online 

concert. He replied that he would not charge for the concert but 

would need a truck-load of food items for the poor. 

slogan May 20208
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newsbeat

Zahid Ahmed has been signed for the 
lead role in the film ‘Ghabrana Nahi 
Hai.’ His lead girl is  Saba Qamar. 

The two have appeared together many 
times in the past. Ahmed plays the role of a 
police officer helping a girl who is stuck in a 
turmoil. He hopes to impress her with a very 
elaborate lie and that forms the crux of the 

story.
His last performance for ‘Ishq Zahe-

naseeb’ had a lot of appreciation. Talking 
about the film, Ahmed says it is a complete 
family entertainer with subtle, yet impactful 
social messages built cleverly into the script.

It is produced by Jamil Baig, who is 
known for his contributions to the revival of 

Pakistani cinema by establishing the larg-
est multiplex chain in the country, Nueplex 
Cinemas, and by co-producing films under 
the banner of Excellency Productions. The 
film is written by Mohsin Ali and directed by 
Saqib Khan. The cast also includes Syed 
Jibran, Nayar Ejaz, Sohail Ahmed and Afzal 
Khan. 

Atif Aslam giving Azaan in his soul-
ful voice is the most beautiful thing 

you will come across on social media in 
the COVID-19 pandemic. Atif Aslam has 
thanked the COVID-19 heroes who are 
working day and night time 
to ensure people’s safety.

Many celebrities 
acknowledged Atif 
Aslam for his act. Some 
even went on to say 
that those who didn’t 
listen to the Azaan will 
now listen carefully and 
Atif Aslam will get the reward. 
Many non-Muslims appreci-
ated the voice of Atif Aslam 
and said that though they 
were unable to understand 
what the Azaan meant, 

they truly felt at 
peace. Well, that’s the 
power of Azaan. 

power of azaan

On April 4, 2020, Google celebrated 
the legendary Pakistan squash 
player Hashim Khan who was 

widely revered as one of the sport’s all-time 
greatest players. It was on April 4 in 1951, 
when Hashim Khan won the British Open 
Squash Championships. This propelled 

him from relative obscurity to the status of 
an international icon.  

Born in 1914, Khan was raised in 
Peshawar. His father worked at a British 
officers’ club with squash courts where 
Khan apprenticed as a ball boy. Learn-
ing the ropes of the sport in his off-hours, 
Khan played barefoot on the club’s rough 
brick courts — an early testament to his 
tenacity. By the time he was 28, Hashim 

Khan had become a squash pro and, soon 
after, a national squash champion. After 
winning three national titles, Pakistan sent 
him to represent the country at the 1951 
British Open.

Khan dominated the event during his 
first appearance at the British Open and 

was considered squash 
world champion. He 
returned to Pakistan a 
national hero. Over the 
next 46 years, the British 
Open tournament was 
won 29 times by either 
Khan or one of his rela-
tives, including renowned 
players Jehangir Khan 
and Jansher Khan. Es-

tablishing a career that earned him a spot 
in the U.S. Squash Hall of Fame, Hashim 
Khan won seven British Opens, five British 
Professional Championships, three U.S. 
Opens, and three Canadian Opens.

Jehangir Khan is Hashim Khan’s nephew 
and is considered the greatest player in the 
history of squash. During his career he won 
the World Open six times and the British 
Open a record ten times.    

g h a b r a n a  n a h i  h a i 

google doodles hashim Khan
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newsbeat

Uber has announced launch of Uber 
Delivery in Lahore and Islamabad.

There is a dire need for delivery of 
basic groceries, medicines and neces-
sary items for people observing social 
distancing. Uber Delivery has made it 
possible for Uber partner-drivers to take 
delivery orders of a certain cash value, 

which, in addition to bringing conve-
nience, is also in return allowing drivers 
to earn an income during these economi-
cally turbulent times.

The company has guided partner-
drivers to undertake standard safety and 
sanitization measures during and after 
deliveries, following the directives issued 
by local authorities. The delivery service’s 
availability will also be subject to the 
mandate given by them. 

Uber delivery 

hand Washing Movement
Pakistani celebri-

ties did their share 
by creating videos 

on proper handwashing 
methods, labelling it as the 
‘Hand Washing Movement’. 
Catwalk Cares took the 
vital initiative to mobilize 
stars like Imran Abbass, 
Sarwat Gillani, Fahad Mirza, 
Nadia Hussain and Faisal 
Qureshi to share their home 
handwashing videos using 
Lifebuoy soap, explaining to 
fans the recommended 20 
seconds message from WHO. This followed 
them tagging their friends and Reema Khan, 
HSY, Mashal Khan and Fakhr-e-Alam took 
on the movement.

According to CEO of Catwalk, Frieha Altaf, 

“I’m extremely grateful to the celebrities as 
they did not charge for this public service 
message.”

The movement has caught on with fans 
alike globally, using the WHO hashtag #safe-
hands and locally as #haathonkihifazat.

On an average, a human being touches 
their face 23 times in an hour. Washing 
hands for 20 seconds can save your life and 
that of others. UNILEVER donated 200 mil-
lion to fight the virus in Pakistan, of which 2 
million were Lifebuoy soaps. 

A Fast and Furious spinoff ‘Hobbs 
and Shaw’ sequel is in the works. 
Dwayne Johnson and Jason 

Statham’s film ‘Hobbs and Shaw’ was the 
first spinoff in the franchise; the film was a 
massive hit raking in huge amounts at the 
box office.

Dwayne Johnson revealed the news 
in a live Instagram Question and Answer 
session where he said: “We are develop-
ing the next (Hobbs & Shaw) film and I’m 
excited about it.”

The film stars Dwayne Johnson, Jason 

Statham, Vanessa Kirby and Idris Elba in 
the lead roles. Dwayne Johnson and Jason 
Statham repeated their roles from the Fast 
and Furious films while Idris Elba played 
the bad guy and Vanessa Kirby was seen 
as Jason Statham’s sister.

‘Hobbs and Shaw’ is the spinoff talking 
about WWE wrestlers moving into films, 
like John Cena in ‘Fast and furious 9’ as 
he will be playing the role of the villain 
in the film and Dom Toretto’s brother. 
The film’s trailer is full of action-packed 
sequences. 

‘hobbs and shaw’ 
sequel 
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newsbeat

The trailer of the Pakistani film ‘Zarrar’ 
is out. Shan Shahid is playing an ISI 

agent. 
There are some maulanas too. The 

film looks as if it’s 
full of action and 
thrills, featuring 
Kiran Malik, Na-
deem Baig, Nayyar 
Ejaz, Shafqat 
Cheema, Shah-
nawaz Zaidi, Kadir 
Calpin, Cyrille 
Mansuy, Adnan 
Butt and David 
Laurence.

‘Zarrar’ is written 
and directed by 
Shaan Sha-
hid. The film revolves around intense 
patriotic sentiments. The power-packed 
suspense thriller is expected to be at 
cinemas in 2020. 

Yashma Gill has released a song 
‘Sunno’ to raise awareness about 

the coronavirus pandemic.
The actress has decided to use her 

voice for 
the right 
reasons 
as she 
sings 
to warn 
people of 
the up-
coming 
disaster. 
The 
song is 
accom-

panied by a laidback video recorded 
without any human interaction or any 
fancy gimmicks. The singer can be 
heard calling everyone to take neces-
sary precautions like practising social 
distancing and staying at home.

The actress uses the platform to help 
people understand the severity of the 
situation and expresses her exaspera-
tion over the carefree attitude of the 
masses. 

 ‘zarrar’ out

There is a surge in AI, IOT and 
AR in Pakistan, signalling the 
fourth industrial revolution. 

IGNITE has taken certain initiatives 
to enhance youth skills to meet the 
growing requirements of the digital 
industry. Another important aspect 
is digital skills, i.e. the ability to learn 
and work online with creativity, per-
severance, and continued learning as 
these are fundamental to the world 

being shaped by the fourth industrial 
revolution.

An increasing number of tasks, 
previously performed by humans, 
are now being performed by AI and 
Robotics. Creativity, not yet attained 
by AI, is going to be of much greater 
value than the simple accumulation of 
knowledge. More and more jobs are 
going to be short term gigs in a fast-
changing environment. 

zoya nasir on youTube 
Zoya Nasir, who rose to mainstream 

notoriety after her performance in 
‘Hania’ where she played the role of 
an abused wife, has now launched her 
own YouTube channel.

This next chapter in her many hustles 
furthers the fact that the actress is here 
to stay. Highly praised as a beautician 
and an actress, Zoya Nasir, has now 
joined the world of YouTube and would 
be sharing her craft with audiences. 
The actress made her debut on the vid-

eo-sharing platform with a video on her 
‘go-to makeup look.’ The actress also 
revealed her upcoming salon, which 
was another surprise for her fans.

The actress has proved her versatil-
ity and mettle as an actor and can also 
be seen on-air currently in 7th Sky 
Entertainment’s ‘Deewangi’ that is on 
Geo TV. 

digital 
revolution

singing ‘sunno’
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newsbeat

TECNO, a top-tier smartphone 
brand has successfully added 
another feather in its cap while 

making history with a New Guinness 
world record. In a recent mobile launch 
event in Nigeria, themed ‘Magic of the 
Unseen’ TECNO caught everyone by 
surprise, with the largest flipbook (2.2 
✕ 2.2 wide printed picture) captured by 
the lens of TECNO Camon 15.

The largest flipbook displayed at 
the launch event is a compilation of 

the largest set of super clear images 
ever assembled, at almost 5 square 
meters. This flipbook is one of a kind, 
with 64 pages in total and every single 
page size is 4.676 square meters 
(2.17*2.15meter). This makes a giant 
picture of 299.26 square meters in total.

Camon 15 with TAIVOS technology is 
pushing the boundaries of mobile pho-
tography. Its ultra-clear 48 MP Quad 
camera produces a brilliant high defini-
tion picture, even on zooming it to 8 
times. Every detail is perfectly captured 
and vividly displayed.

TECNO is always committed to 
bringing cutting edge technology and 
the latest.

TeCno record Connecting hearts

new poetry

After making a huge hit in cinemas in 
Pakistan and abroad, everyone’s be-

loved Mangu from the animated comedy 
film ‘The Donkey King’ is here with a pub-
lic service anthem to give an important 
message to the masses.

The makers of the film have released 
a public service anthem requesting 
everyone to practice social distancing 
to play their part in the fight against the 
disease. The inspirational anthem ‘Darna 
Nahin Larna Hai’ has been composed by 
Shuja Haider, with Asrar’s vocals while 
the writer-director of the blockbuster 
animated film Aziz Jindani has written the 
lyrics.

In the video for the anthem, Mangu 

urges everyone to keep an appropriate 
distance from others but keep hearts 
connected. The video also sees cameos 
from other characters of the film as they 
ask people to avoid going out of the 
house unnecessarily. The video ends with 
the message ‘Stay home, stay safe’.

‘The Donkey King’ released in Pakistan 
in October 2018, has been produced by 
Geo Films and Talisman Studios. The film 
features the voices of Afzal Khan, Ismail 
Tara, Hina Dilpazeer, Ghulam Mohiuddin 
and Jawed Sheikh. The film was released 
in cinemas around the world and was 
also dubbed in many languages, includ-
ing Turkish, Ukrainian, Russian, Korean, 
Spanish, Basque and Catalan. 

With people practising social distanc-
ing, Director Aehsun Talish has come 

up with a masterpiece. He has written a 
poem about the COVID-19 pandemic that 
will surely boost morale and motivate.

Aehsun Talish has directed many serials 
such as ‘Boond Boond’, ‘Suno Chanda’ 
and ‘Suno Chanda 2’. He had also received 
an award for the best director at the 18th 
Lux Style Awards.

The poem reads, “As you know in this 
fast-paced so-called metropolis where 
speed was important than heed, where 
hype was greater than life, where orals were 

heavier 
than mor-
als, where 
might was 
heavier 
than the 
right, where 
lowers were 
lower than 
the low, 
where wow 
sounded bigger than a vow, where a man 
was important than a life, where Rome was 
more sacred than a hive…. now as we are 

in the midst of this clink where even a spar-
row doesn’t come to sing… cuckoos are 
far gone and upon their opus, they chime 
silently as if laughing quietly on the scared 
drumbeat of our hearts… money cannot 
buy patience, goodness, calm, peace, se-
renity, tranquillity, wholeness but space not 
time, dress not style, story not the story-tell-
er, goods not the seller… food for thought 
is finished now and we need to cook again, 
again with worldly gain not grain… meat of 
love, the veggie of trust with the spice of 
hunger…. hunger for truth for benevolence, 
for devotion, adoration and affection…” 
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A 36-year-old nurse in England lost 
the battle against COVID-19 just mo-

ments after her husband whispered to 
her ‘don’t worry about the kids’.

Areema Nasreen, mother of three, 
was working in intensive care at Walsall 
Manor Hospital  in the Midlands.  She 
tested positive after she developed a 
soaring temperature, body aches and 
a cough. She had no underlying health 
conditions and had worked for Britain’s 
NHS for 16 years. 

nurse Who 
lost lifeWes Anderson’s coming film ‘The 

French Dispatch’ has been 
delayed until October 2020. The 

film will now release on October 16 instead 
of July 24, due to the coronavirus pan-
demic. The film has Tilda Swinton, Frances 
McDormand, Jeffrey Wright, Adrien Brody, 
Benicio del Toro, Owen Wilson, Lea Sey-
doux and Timothee Chalamet.

The trailer tells us the story of a maga-
zine with Bill Murray’s character as the 
editor. His team of writers go out in search 
of stories and what they find is sleek and 
appealing. The film has been described 
as a love letter to journalists, centring on 
three storylines. It brings to life a collec-

tion of tales published in the eponymous 
The French Dispatch, based in the fictional 
French city of Ennui-sur-Blasé.

The film is inspired by Anderson’s love 
of The New Yorker and some charac-
ters and events in the film are based on 
real-life equivalents from the magazine. 
One of the three storylines centres on the 
May ‘68 student occupation protests, 
inspired by Mavis Gallant’s two-part article 
‘The Events in May: A Paris Notebook’. 
Another storyline, involving Adrien Brody’s 
character of Julien Cadazio, is based on 
‘The Days of Duveen’, a six-part feature 
in The New Yorker on art dealer Lord 
Duveen. 

‘The French dispatch’

Getting rave reviews for ‘Kahin Deep Jalay’, 
‘Muqaddar’, ‘Deewangi’, ‘Munafiq’ and more, 
7th Sky Entertainment, under producers 

Abdullah Kadwani and Asad Qureshi, is coming up 
with another signature project featuring everyone’s 
favourite real and reel life couple, Ayeza Khan and 
Danish Taimoor.

‘Mehar Posh’ is written by Misbah Nosheen who 
has previously written the ‘Ramz-e-Ishq’. The drama 
follows the story of Mehru and Shahjahan, two next-
door neighbours who cross each other’s paths and 
face some unfortunate circumstances. The play has 
been directed by Mazhar Moin. Other members of the 
cast include Sania Saeed, Ali Abbas, Rehan Sheikh, 
Iffat Umer, Ismat Zaidi and Zainab Shabbir. 

They reuniteThey reunite
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“Repeat a lie often enough and it 
becomes the truth”. This is a 

dictum attributed to  Adolf Hitler’s close  
associate Joseph Goebbels. It is said that 
lies are stronger than the truth. Needless 
to say, truth is the ultimate virtue. But lies 
are all around us. Perhaps lies provide 
a much-needed refuge from the harsh 
realities of a harsh world we humans have 
worked very hard to create for ourselves 
and for those who would come after us.

There is a very disturbing habit that 
we do not always pay attention to. An 
American friend of mine I was once hav-
ing a discussion with about privacy said 
something that was very convincing. I was 
complaining about Facebook selling our 
data to companies such as Cambridge 
Analytica and many other businesses that 
exploit this data for marketing purposes. 
He said we actually do not want privacy. 
He reminded me how we post pictures of 
our dinners, pets, gym, children, even a 
book we may be reading, and so forth.

Similarly, we actually do not perhaps 
want the truth. We may be encourag-
ing lies all around us with our passive 
behaviour. Take for example the TV ads 
we see everyday. There is one common 
element in all of them: Lies. When I was 
very young, I remember those cigarette 
ads and I am sure many of us remember 
them, where a handsome man would 
win the snooker game, win a fist fight 
too, drive a car really fast, and even fly 
a helicopter. A pretty girl around would 
fall in love with him. And then he would 
smile and flash the cigarette pack with 
the girl standing next to him.What the 
ad was striving for us to internalize was 
that if you are a man like him or if you 
want to be like him, you should not only 
start smoking but smoke his brand.

Now such ads are a form of propa-
ganda and they have gotten more slick, 
bizarre, and ridiculous. Tea consumed 
of a particular brand can help our minds 
think more. Shampoo ads make hair 

so shiny that one might have to wear 
sunglasses eventually if they continue 
to notch up that fake shine. Some ads 
even show men and women jump-
ing from a flying plane after they have 
consumed a certain sugar and carbon 
drink – or a beer. We all know these are 
all lies but we have so deeply internal-
ized this culture of passive acceptance 
that we indirectly encourage these lies. 

Coronavirus has invaded the entire 
world at this point. Anyone in any part 
of the world can get infected. But while 
the virus is invading one country after 
another, the lies are moving faster and 
stronger than the virus. The world is chas-
ing the virus, after an opportunity was 
missed to preempt it but at times it ap-
pears as if the virus has to catch up with 
the lies. I used to believe that Pakistan 
was a comfortable home to conspiracy 
theories but after spending a decade 
in America, I have come to the conclu-
sion that imbecility has no nationality. 

Repeated statements seem more truthful than novel ones; the illusion 
was thought to be limited to uncertain statements, or those in which 
people had no other information available, such as prior knowledge. 

Are the myths around Covid-19 in that category?

Covid-19 Myths 
and Reality
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There is one indisputable fact about 
conspiracy theories: they are very 
entertaining. And that is where the real 
problem lies. Conspiracy theories do not 
always reflect the creativity of the minds 
that create them but rather the mental 
laziness of those who believe in them. 
Conspiracy theories provide us an easy 
answer. People are always on the lookout 
for an easy scapegoat for a problem they 
cannot control and comprehend. Such 
theories prevent critical thinking. They at-
tack our brain rendering them useless just 
as the coronavirus renders our lungs use-
less. People easily settle for conspiracy 
theories as the reason behind a problem 
they do not understand. No further and 
deep thinking is required. A convenient 
explanation is found and settled for. 

That mental laziness is a bigger 
problem than the Covid-19 because 
while the virus is a passing one and its 
lethality would be history one day; the 
addiction to conspiracy theories is a more 
alarming sickness because, for one; it 
is not even seen as a sickness and two; 
it will only strengthen problems such as 
Covid-19. Such minds are perfect hosts 
for the virus of the conspiracy theories. 

The funny part is that there are so 
many conspiracy theories that it is really 
hard to catch up with all of them. At 
the time of writing, there are a bunch 
of them and I am sure by the time this 
piece is published, there would be an 
exponential increase in them along with 
an increase in their adherents. It is as 

though they are tailor-made for people 
all across the world. Who made the 
virus and what are they trying to achieve 
with it depends on whom you ask.

For those who always view America 
suspiciously believe that the Americans 
made this virus to contain China. Another 
conspiracy theory is that the Chinese 
made it to destroy the West. Some 
believe it was mistakenly leaked from a 
Chinese lab. There are also those who 
strongly believe that Microsoft founder 
Bill Gates made the virus to kill half the 
population of the world. I still want to 
know what Gates would achieve with 
it. If nothing works, you can always 
count on the Indians to tell you that 
Pakistan made it. And they also have 
a vaccine for the virus - cow’s urine. 

These believers do not care to draw 
any lines between the economies of 
China and the United States. If the United 
States did this to destroy China, that 
would clearly mean the destruction of 
the American economy as well because 
who is going to make the products 
that the crazy consumerism in America 
demands? Similarly, if China did this to 
destroy the West, who will buy Chinese 
goods? Who will China be manufacturing 
for? Poor countries do not have much 
buying power or the demand that Europe 
and America have. China is practically a 
manufacturing plant for major American 
corporations, including Apple. The two 
largest economies are simply intertwined. 
They may be at loggerheads over trade 
and espionage issues but both need each 
other. That is the part the conspiracy 
theorists somehow fail to explain. 

Many believe that 5G internet caused 
the virus. Numerous videos are mak-
ing the rounds on social media show-
ing dead birds allegedly having been 
killed with harmful rays emanating from 
the 5G towers. Many 5G towers were 
set ablaze by the adherents of such 
conspiracy theories in England. The 
burning 5G towers were starkly reminis-
cent of the destruction of the Buddhas 
of Bamiyan by the Taliban in 2001.

The real bad news is that despite 
magical advancement in global com-
munication and access to information, 
the world is still not well-informed. 
There are more lies than the truth.  



‘so Kamal’ 
Collection 
Pakistan’s premium retail brand, So 

Kamal, has launched its new Spring-

Summer 2020 Collection featuring 

model Mushk Kaleem. The collection takes 

inspiration from the rich vibrancy of spring and 

crafts a blend between tradition and modern 

design philosophy. The collection has a wide 

range of intricately-crafted ensembles, all of 

which are artistically illustrated in prints and 

embroideries to present a complete look for 

every occasion.

With the collection, So Kamal has also 

introduced its #SoKamalGirl initiative as a 

platform and narrative under which its entire 

brand campaigns for 2020 will be introduced. 

Under this new campaign, they will be explor-

ing a series of creative, progressive and pow-

erful initiatives for women. This will include 

scouting, nurturing and giving a platform to 

new talent in fashion, the arts and creative 

fields; championing causes and organizations, 

working towards key issues such as women 

empowerment, financial inclusion of women 

and spreading awareness about women 

rights. The #SoKamalGirl is 

on its way to evolving into 

a movement of mindsets 

which puts women at the 

very heart.

The So Kamal collec-

tion is an assortment rang-

ing from 100 to 150 unique 

design and has a varied pal-

ette, from urbane mid-tones 

to pastels with joyful multi-

colours, impeccable solids, 

vibrant ombre and powdery 

rainbows. Dupattas in the collection range is 

made from a series of diverse fabrics, from 

printed jacquard brosha, dyed embroidered 

jacquard, paste-printed chiffon, embroidered 

organza, printed tissue silk, gold motif jac-

quard, embroidered textured organza and 

embroidered net.

The collection is a lot of sophistication 

and glam and a variety of shades and styles. 

The pieces in the collection are available at 

accessible prices, from a minimum of PKR 

950. These are vailable nationwide at all So 

Kamal retail outlets and online.
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Jhooti

Deception is a Weak Link
By Muhammad Ali Khan

The TV sector in Pakistan has im-
proved a lot. Talented artistes toil 

day and night to deliver their best on-
screen work to entertain audiences. 

Recently, the serial ‘Jhooti’ created 

hype. The trailer showed Iqra Aziz as 

the victim of domestic abuse. However, 

what came next was unexpected as she 

laughed wickedly on how brilliantly she 

could act and lie about such a thing, 

revealing that the bruises were nothing 

but makeup. 

Written by Ali Moeen and directed 

by Syed Ramish Rizvi, ‘Jhooti’ is about 

a young girl Nimra who is selfish and 

self-centred and dreams of having a 

luxurious lifestyle. At various points in 

the serial we witness Nimra saying things 

like, “Main paida ghareebon me hogai 

thi, marungi ghareeb nahi” and “main ek 

parchoon waley kay ghar paida hogai 

hu, ek parchoon waley ki gharwali nahi 

banungi”.

The protagonist Nimra belongs to 

a middle-class family and has the bad 

habit of lying in order to get whatever she 

wants. She deceives with such conviction 

that she never gets caught. Her father 

Akbar, played by Tauqeer Nasir, works 

as a shopkeeper and earns a decent 

living. He loves Nimra so much that 

he supports her all the way. However, 

Nimra disapproves of her father being a 

shopkeeper. She also looks down upon 

her family for their undesirable socio-

economic background.

The story unfolds when Nasir, played 

by Ahmed Ali Butt, falls in love with 

Nimra and sends his marriage proposal. 

Nimra despises Nasir as she finds him 

creepy and also because he was also 

a shopkeeper. However, she ends up 

marrying him on her family’s pressure but 

she is sharp and cunning and knows what 

she wants. Her friend Samina, played by 

Iman Zaidi, advises her to make quick 

money through her husband’s property 

and money. Nimra then starts playing 

mind games with Nasir and his parents, 

Shaista Jabeen as Zubaida and Zahid 

Qureshi as Manzoor, alleging that her 

husband beats and tortures her on minor 

issues. All this drama is to get away from 

Nasir and then claim her alimony. While 

deceiving everyone, she meets a man 

named Ali (Yasir Hussain) and falls in love 

with him. Ali also confesses his love and 

soon they are planning to get married.

Though one can think that Nimra’s 

desire for money might be because of the 

middle-class life she was living but her 

blind pursuit of money could have either 

led her towards a psychological problem 

or her turning into an evil woman. The 

serial shows both. Some of her actions 

are just inexplicable like when she breaks 

a TV set that Nasir buys without any 

obvious reason. Her eldest sister-in-law 

Zubia (Madiha Rizvi) remains the target of 

Nimra’s constant lies and deceit, further 

proving her evil nature. While the second 

eldest brother Majid (Qasim Khan) is 

aware of Nimra’s nature and the whole 

family is sceptical, her father seems 

completely blind to her manipulations. 

Her thirst for money is so much that when 

Samina asks her what she would do with 

all the money, she very casually replies 

that first, she will collect all the money and 

then decide.

Iqra Aziz is famous for her ‘over-acting’. 

In ‘Suno Chanda’ Iqra always managed 

to over-act. She may seem getting deep 

into the character but at times it is simply 

unnecessary. Yasir Hussain is like a breath 

of fresh air. Ahmed Ali Butt also stays true 

to his role as a depressed love-struck 

man who has been deceived by his wife. 

Everyone in the serial is playing their part 

with conviction. Iqra’s character is hated 

by everyone, which is the main aim of the 

plot: she does need to work a little bit on 

her extra expressive nature.

‘Jhooti’ has drawn viewers’ attention 

because of the real-life couple Iqra and 

Yasir’s wedding and also because of 

domestic abuse being misused in the 

plot. ARY Digital should realise that the 

content might disturb many as domestic 

abuse is a serious issue in society that 

needs to be handled with care.

Iqra Aziz, Yasir Hussain and Ahmed 

Ali Butt were also criticized for taking up 

the script. However, the writer believes 

that the serial has a bigger point to drive 

home. It is a fact that a lot of women do 

consider a man’s salary before getting 

married but that is a mindset that needs 

to be done away with.

ARY Digital needs to up its game 

too as it seems that after the success 

of ‘Meray Paas Tum Ho’, they are into 

portraying women as home-wreckers.  
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the WAy BAck

Real Life Struggles 
By Syeda Maham Rasheed

‘The Way Back’ is a sports-drama 

that dwells on one’s struggles 

with addiction and the challenges 

that life throws at a person. The film 

entirely focuses on Jack Cunningham, 

played by Ben Affleck, who is an alco-

holic and is coming out of a marriage. 

The woman who still cares for him but 

can’t bear to be with him anymore. 

The description does match the real 

life of Affleck for whom the film serves 

as a way to talk about his personal 

struggles publicly. The only difference 

is that Affleck is a public figure while 

Jack is not.

The film starts with Jack, a con-

struction worker in the lower-middle-

class L.A. community of San Pedro 

near the docks, who cannot move 

without alcohol. His addiction is visible 

in the way he longs for booze after his 

shifts at work and his ever-lasting beer 

can that sits on the shelf of his bathroom 

which he enjoys while showering. The 

desire feels more like self-destruction. 

Even at family gatherings, he is only 

concerned about alcohol that angers 

his sister Beth (Michaela Watkins) who 

invites him to a Thanksgiving dinner at 

her home. She presses him on how 

he has been living which flares up his 

temper with such violence that it even 

surprises him.

 He spends his nights at a dive bar 

where he is a regular and his refrigera-

tor is full of beer cans which he empties 

while he mumbles himself to sleep. In 

short, Jack is all about drinks, collapses 

and hangovers. Though his addiction 

seems to be somewhat obvious after 

his one and a half year split with his wife 

Angela (Janina Gavankar) which sends 

him spiralling, Jack’s story unspools 

gradually revealing that it’s rarely just 

one thing that drives a person to addic-

tion. What the film manages to success-

fully convey is the sheer joylessness of 

drinking to excess for many addicts.

 Jack was once a basketball play-

er star in high school with a university 

scholarship. He was full of life and prom-

ises when suddenly something fell apart 

for him, for unknown reasons, and he 

left the game forfeiting his future. Now, 

when he is asked to coach the bas-

ketball team at his alma mater, his first 

instinct is to turn it down. The priest in 

charge of his former high school urges 

Jack to step in as the basketball coach 

for the flailing team after the previous 

coach’s health problems take him out of 

the job. Eventually, he accepts the offer 

and things start falling back in place.

 Jack gets the uninspiring team 

back into shape by opting for a full-court 

press and swapping out the positions 

and the roles his players usually carry 

during which he stops drinking at some 

point. With Jack’s dedication and the 

efforts of the team, these undersized 

underdogs start winning.

 Director Gavin O’Connor, having 

previously excelled in his two uphill-

climb sports stories ‘Warrior’ and 

‘Miracle’, is on familiar ground.  With 

Jack assessing what he has got to 

work with and figuring how to squeeze 

the most out of his modest resources, 

O’Connor keeps his eye very closely on 

him as a film like this depends on its 

central character. O’Connor and Brad 

Ingelsby together as writers make the 

atmosphere crucial with a well-struc-

tured script while the cinematographer 

Eduard Grau creates a vibe of both 

nostalgia and headache of a constant 

hangover. The basketball game seems 

real along with the fans, referee and 

the players, as they all depict their 

roles effectively. Also, the editor David 

Rosenbloom makes some smart edit-

ing choices as you see Jack coaching 

the kids at practice and the way he de-

tails the plays is later shown in the final 

game where the kids are executing the 

same moves.

 Affleck depicts the anguish and 

self-disgust that dominates Jack’s life 

with familiarity. He does not shy away 

from the character’s unpleasantness. 

He’s rather into it, accepting the man’s 

flaws and failures which make his acting 

so intense in the film. As the title of the 

film bluntly suggests, the character and 

the project was important to Affleck for 

personal reasons as well.

 ‘The Way Back’ is a film that focus-

es more on audiences with whom they 

can resonate rather than box office suc-

cesses or awards. The way Ben Affleck 

lives his personal life on-screen needs 

a great amount of courage and thus it 

should ensure the audiences in finding 

what they are looking for. 



19slogan May 2020

AD-3



AD-4


