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Editor’s Desk

May 2019 Vol. 24 No. 5 Scores of advertising agencies operate in Pakistan. Only some have foreign affiliations 
but it seems all agencies produce their TV commercials outside the country. Looks 

like Pakistani ad practitioners do not yet know how to make a good commercial. The 
industry probably lacks the resources or the creative faculties to produce acceptable work. 
Pakistani ad agencies don’t seem to know how to write good, selling scripts and shoot 
them. They would rather go abroad to get more professional assistance. In countries like 
India, Thailand, Malaysia, etc.,they shoot at low cost because a commercial shoot there 
can be done even in one day, processed and edited the next day and is ready on the third 
day after due post-production work. If the commercial is shot in Pakistan for some reason, 
so pathetic is the work ethic that the director wakes up in the afternoon after early morning 
outdoor light has been lost, the actors come late to the shoot and there is no script. So, 
the next day, they make-do with whatever the brand people suggest because they are in a 
hurry to get the job done.

The public does not remember the commercials made over the last 10 years because 
they did not have enough recall value but it is easier to recall the TVCs made 30 years 
back. If there’s a TV play or film to be made in India, it has a proper script. They don’t copy 
the story but adapt it. It’s all about thorough groundwork, education, writing and directing 
skills, professional acting talent and ethic and proper learning. A TVC is supposed to de-
liver the message in the least possible words and in a minimum time span. For that, good 
professional background is needed along with good craftsmanship in every department. 
There is also a need to keep the brand people away from the entire shooting process to 
avoid their unnecessary interference.

In the Sprite ad, a girl is wearing jeans and is sitting at a dhaba with her friends, enjoying 
spicy food and Sprite. Does this really happen in Pakistan? Here, girls and boys anywhere 
– in cities and villages - don’t sit at dhabas and they don’t wear such attire. In the Lux ad, 
the clothes worn by Mahira Khan, Mawra Hocane and Maya Ali do not depict Pakistani 
society. Indian actress Katrina Kaif is also seen in many Pakistani commercials like Slice 
and QMobile. Aditya Roy Kapoor was brought in as the QMobile brand ambassador and 
there were no problems about him being an Indian. But when the PAF and the Indian Air 
Force clashed in Kashmir, Pakistani cinemas stopped showing Indian films. As it is, no 
Indian TV channel is allowed to broadcast in Pakistan. The same, backed by Indian enmity 
against Pakistan, happens on the other side of the border. Despite all that, India’s Kareena 
Kapoor was seen in the Levers Magnum TVC. She also appeared in many Pakistani Lawn 
commercials. Not to be left behind, Jacqueline Fernadez followed her footsteps, shooting 
for Zainab Chotani’s spring/summer collection. It is also a fact that Katrina Kaif has never 
visited Pakistan and neither have the other big names. Does this mean that since Pakistan 
does not have enough good talent of its own, its advertisers are willing to accept the cre-
ative flair of a country which is its enemy otherwise? 

It is such a paradox that while everything Indian in banned on Pakistani TV channels and 
in Pakistani cinema houses, patriotism is consigned to the dustbin. What a pity that no 
thought is given either by the government’s media controlling body, the advertising agen-
cies, the advertisers and the actors, to the fact that Pakistani creativity is not allowed to 
come forward and local advertising budgets are squandered away outside Pakistan. This 
is the reason that no opportunity is given to the local TVC-making industry to grow and the 
agencies have to run abroad every time the client wants a commercial made.

If there were any attraction of profit in the local industry, perhaps investors would be in-
terested in spending money, which would mean that modern studios with the latest equip-
ment and facilities would be installed and openings would be created in all departments for 
young people to train and join the industry. If this happened, those advertisers who spend 
their advertising budgets in having their TV commercials made in other countries would be 
encouraged to have their commercials made in Pakistan at much less cost.

The Paradox

Javed Ansari
Editor
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Dressing Sense
This is regarding the last month cover story on ‘If Gowns Could Talk’. The 

concept behind this was the Victor&Rolf show that comprised of avant-
garde dresses inspired by the internet’s best memes. Dressing style and sense 
are indeed changing but how could one wear dresses designed by the designer 
Victor&Rolf while attending a party or a function. Yes, the dresses are cool but, 
from my point of view, no one would want to wear it. And if gowns could literally 
talk, they would have the same opinion too.

Samina Kirmani,
Karachi.

Summer is Here!

We are indeed facing the worst summer this time and so it 
becomes even more necessary to find ways to bear the 

scorching heat that keeps increasing day after day. Air-conditioners 
and other cooling 
machines no doubt are 
serving as life savers in 
summers but we also 
cannot forget the huge 
bills they cost us and 
utterly drain our wallet. 
The best way to beat 
the heat is by keep-
ing yourself hydrated, 
taking a cool bath, not 
going out unnecessarily 
and seeking shade when outside. You should also consume fruits 
and salads as much as possible and wear lightweight clothes. 
Kashan Iftikhar,
Karachi, Pakistan

Where Are We Heading?

Pakistani TV news 
and discussion 

programmes are noth-
ing but a means of en-
tertainment these days. 
As it is, Pakistan is an 
entertainment-starved 
country – a country 
where even eating out 
or having chai outdoors 
is a form of entertain-
ment. TV news on non-PTV channels adds spice to the proceed-
ings by inserting sound effects and turning the most insignificant 
piece of news into ‘breaking news’. They need to understand that 
not every news could be breaking news and PEMRA should also 
call up these channels in order to regulate news on professional 
lines.
Mohib Akhtar,
Lahore, Pakistan.

Readers’ Thoughts

 Complexed People?

Recently Pakistan hosted its first Pakistan Tourism Summit which 
was initiated by Federal Minister for Tourism Atif Khan. The 

Summit got a backlash from the masses as the banner for the sum-
mit included all foreign vloggers [video 
loggers] and no Pakistani vloggers. 
Many vloggers came forward and 
said that they were not invited and it 
was sad to see how the local vlog-
gers were neglected. What made me 
write to Slogan is the fact that I was 
taken aback when I read the reply of 
Taimoor Salauddin and Umer Khan, 
two most famous Pakistani travel vlog-

gers. It was rather disappointing to know how Pakistanis step back 
and play safe where authorities take a questionable decision and are 
least interested to become a face in doing something internation-
ally. Taimoor’s assumption probably is that Urdu is only understood 
by Indians and Pakistanis so he doesn’t need a summit to promote 
tourism as his videos are Urdu shows. He is living in a bubble. Both 

Umer and Taimoor said they make 
videos for themselves but then 
my question is why are they made 
public?  One does not understand 
why Pakistanis are complexed?  
It is this reason that Pakistan is 
where it is today?
Alia Rafiq,
Lahore, Pakistan



Work do comes first, but it is not as important as 
your health. 
– Iman Ali, Actress

Who Said That!

“When the uncertain future becomes 
the past, the past in turn becomes 
uncertain.” 
– Mohsin Hamid, Writer.

“I thought I could wake up this sleeping country 
with my cries, but still they sleep as if in a 
dream.” 
– Fatima Bhutto, Writer.

“History is more about 
collective forgetfulness than 
collective memory.” 
– Dr. Afshin Shahi, Lecturer.

“Be able to delegate, because there are some things 
that you just can’t do by yourself.”
 – Meghan Markle, British royal.

“If you are still poor at 35, it’s your fault.”
– Jack Ma,  co-founder,  Ali Baba Group.
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Bangladesh a 
Growing Economy
Bangladesh is not a flower garden 

for its people. The air pollution 
there has made the indoor and outdoor 
atmosphere hazardous. We breathe toxic 
fumes every day. The lives of our children 
are at stake. That the Bangladesh’s 
economy is the fifth fastest growing 
economy in the world is far from reality. 
Yes the economy is growing but not for 
its people. It is growing only for the politi-
cians who are corrupt and put money in 
their pockets. What Bangladesh needs is 
not macro growth but micro reforms to 
guarantee the health of a better country. 
Then only will Bangladesh be able to say 
that its economy is one of the fastest 
growing in the world.
Waqar un Nissa,
Dhaka, Bangladesh

Truck Art Adds Life

Truck art is gaining momentum in 
Pakistan at a good speed. Truck art 

motifs are used in fab-
rics, which make them 
very colourful. You get 
to see dull coloured 
kurtas with a truck art 
motif on the neckline 
or elsewhere, making 
it colourful and grace-
ful. Even lawn prints 
are full of oranges, 
yellows, reds and 
pinks. The best part 
is that you can wear 

these kurtas on top of churidars as well 
as jeans. Adding so many colours to your 
outfits makes you feel full of life because 
your outfits have a very important place 
in whatever you do.  
Tooba Siddiqui,
Karachi, Pakistan

Success and failure are both part of 
life. But both are not permanent.
– Shahrukh Khan, Actor 



Outs and Ins

Sometime back TV anchor 
Shahid Masood suddenly 

left his show on a Pakistani 
news channel and was said 
to have made his exit from 
the country. His where-
abouts are not known but 
there has been some news 
trickling in that the Shahid 
Masood was under severe 
mental pressure and was on 
the verge of a nervous break-
down after what he went 
through after he was under 
arrest in Pakistan. He had 
TV show on which he would 
appear as a current affairs analyst. He would do all the talk-
ing while his female partner would ask a few dumb ques-
tions to which doctor sahib would give a long-drawn reply. 
Perhaps the ‘badmashiya’ whom Shahid Masood talked so 
vociferously about got the better of him! He is now said to 
be back in Pakistan on another channel. What happened to 
the ‘mental pressure’?

Cricketer-turned-TV anchor PJ Mir is also 
reported to have joined the new TV channel ‘Aap’. 
He seems to have spent a lot of time on ARY News. 
Is he also going to go after the ‘badmashiya’? 
Perhaps cricket affairs would be a good start.

Honour for Mehwish Hayat

Everyone was agog when Me-
hwish Hayat got the Tamgha-

e-Imtiaz on March 23. They all 
wondered why she was chosen 
for the honour when there were 
so many other showbiz people 
who deserved recognition. Many 
film and TV people congratulated 
her while there were many others 
who asked questions. They said 
the girl had only done a few films 
and had not made much of an 
impact as a performer. There 
were so many others before her 
so why was she given prece-
dence?

Cheerleading Shot Down

The PSL or Pakistan Super League is crowd entertain-
ment in the name of cricket. For the 4th PSL event, 

there was a proposal from the he Pakistan Cricket Board 
that each match should also have a batch of cheerleaders 
who would perform during the matches to raise the spirits of 
the playing teams. They thought this would also get bigger 

crowds. The Board said the cheerleaders would not be in 
‘provocative’ clothing and would be dressed modestly. It 
seems though that the idea did not cut much ice with any 
of the participating teams or team owners and cheerleading 
did not get much traction.

Ali Zafar Supports Autism 
Sufferers

Autism is a malady that not many people 
know about and those who suffer 

from it sometimes don’t even get the 
right medical treatment. It was to cre-
ate awareness about autism that actor 
Ali Zafar joined a walk on World Autism 
Awareness Day in Lahore on April 2.  He was 
joined by many people as he tried to raise 
awareness about autism in Pakistan. 
His message was that there is a need 
to create an inclusive society in the 
country where physical barriers 
are eliminated and persons with 
disabilities are included in every 
sphere of social, economic and 
political life.

Air India Flies Into 
Bad Weather

India too has a sob story like PIA. It’s called Air India – 
the state-owned airline.  The airline ran into further bad 

weather when Pakistan banned Indian aircraft from flying 
over it after the February 27 skirmish when the Pakistan Air 
Force shot down two Indian aircraft for violating its airspace. 
As a result, Air India had to either cancel or divert its flights 
going westwards. The airline’s 
flights going to the US east 
coast – Washington, New York 
and Chicago – have been the 
most affected. Already surviv-
ing on government bailouts, 
the airline is suffering from more 
revenue losses.

Grapevine

SLOGAN May 20198



9SLOGAN May 2019

Newsbeat 

Pakistanis Among
Forbes 30 Under 30
Five Pakistanis and a local start-up 

have made it to the Forbes 30 Under 
30 Asia 2019 list of entrepreneurs 

and game-changers. Some 300 names 
were chosen for the 30 Under 30 Asia list 
from over 2,000 entries, which were heavily 
researched by a team of reporters and vet-
ted by an A-list of judges.

The winners from 

Pakistan are:

Ahmed Rauf Essa, 27, 

who co-founded Telemart, 

which Forbes describes 

as "one of the largest 

e-commerce platforms in 

Pakistan, while in business 

school at the age of 23".

Karishma Ali, 21, the only female football 

player from Chitral playing at the national club 

level. She has represented 

Pakistan at the Jubilee 

Games in Dubai and 

also formed the Chitral 

Women’s Sports Club.

Laila Kasuri, 29, a 

water analyst with the 

Global Green Growth 

Investment's Policy 

Solutions Division. Forbes 

says that she has led 

research at organizations 

such as the World Bank, 

the US Army Corps of 

Engineers, and the UC 

Davis Centre for Watershed Sciences on 

climate-smart irrigation, flood risk reduction 

and river basin planning.

Zainab Bibi, 29, 

established the Pakistan 

Society for Green Energy 

in 2013 to develop new 

methods of renewable 

energy. "Since its founding, 

the company has 

successfully developed a 

biofuel from waste tissue paper and introduced 

Camelina Sativa, a drought-resistant plant that 

can be made into bio-diesel," says Forbes.

Zain Ashraf Mughal, 28, founded Seed 

Out – a non-profit, non-religious and non-

political crowd-funding platform – four years 

ago. It has raised over 600 entrepreneurs in 

four cities across Pakistan 

since then, with an average 

funding of Rs. 90,000 per person.

The start-up company Roshni Rides, 

a female-friendly carpooling platform for 

commuters based in Pakistan, has also been 

chosen. The company was founded by Hanaa 

Lakhani, Hasan Usmani, Gia Farooqi and 

Moneeb Mian. "The four co-founders wanted 

to provide reliable transportation service 

for refugees and their company arranges 

affordable rickshaw rides along designated 

routes between a refugee camp and common 

destinations such as markets and hospitals”, 

says Forbes.

The federal government has 
appointed 
Muhammad 

Younus Dagha as Fi-
nance Secretary. He 
was previously the 
federal Commerce 
Secretary. Dagha 
is a seasoned civil servant, who joined 
the government in 1985. His experi-
ence spans energy, finance, commerce, 
international trade and public administra-
tion. He holds post-graduate degrees 
in business administration, economics, 
law and commerce which has made him 
suitable for the multifaceted assignments 
in his career.

Dagha Appointed 
Finance Secretary

Facebook and Pakistan’s Ministry of 
Information Technology along with 

the National Technology Fund (IGNITE) 
launched the first Facebook Innovation Lab 
located in the National Incubation Centre 
(NIC) at the Lahore University of Manage-
ment Sciences (LUMS).

The Facebook Innovation Lab is the first 

such lab launched by Facebook in Pakistan. 

It will focus on providing infrastructure access 

to developers, entrepreneurs and community 

groups enabling them to network, train and 

grow their expertise. It will also help developers 

build products and applications using emerging 

technologies like Virtual Reality (VR).

The Lab also aims at encouraging South 

Asia’s spirit of entrepreneurship and start-up 

growth. In addition, the Lab will host initiatives 

such as housing community events and 

workshops and providing training for start-ups. 

A key feature of the Lab is that it welcomes 

start-ups and entrepreneurs based in Pakistan 

who would like to deep dive into the emerging 

technology space.

First Pakistan 
Technology Lab
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Pakistan Advertisers Society 
(PAS) recently held its annual 
Chairman’s Dinner on April 19, 

at Cafe Flo in Karachi. The dinner 
was a casual affair for the advertising 
and media industry. Invitees included 
advertisers, agencies, media, research 
consultancies and executives from 
other industry bodies.

 The purpose was to nurture 

relations and elevate interaction 

that goes beyond business and official 

meetings. The PAS council also bid 

farewell to outgoing Chairman Mr Saqib 

Zia, Commercial Director at P&G Pakistan, 

who is transitioning to the Middle East on 

official assignment. Mr Zia stated that it 

was enthralling to lead such a 

dynamic group of individuals. He 

wished the Society to continue 

the rigorous pursuit of working for 

the local industry and increase its 

outreach. Mr Asif Aziz,  Commercial 

Director at Jazz, was elected as the 

new PAS chairman. Dr Zeelaf Munir, 

MD & CEO EBM, was designated 

as Vice Chairman.

 Speaking on the occasion, 

Asif Aziz acknowledged that he 

would continue with the PAS inclusive 

approach and attempt to work on a few 

collaborative ventures with advertisers, 

creative agencies, and media.  

Newsbeat

PAS Chairman’s Dinner

Rap of Peace
Not a film but a rap song is sending 

the message of peace, harmony 
and mending the broken ties 

between Pakistan and India. The three 
sisters, Bushra Ansari, Neelam Ahmed 
Bashir and Asma Abbas have released 
their first video on YouTube. The video is 
a song Humsaye Maa Jaye performed 
by Asma Abbas and Bushra Ansari. It is 

a rap number written by Neelum Ahmed 
Bashir that speaks from the hearts of 
simple Indian and Pakistani persons. The 
song has honesty, hope and the mes-
sage of coming together as war only 
causes distress. The message is receiving 
positive feedback everywhere. The song 
crossed an estimate of 1.7 million views 
on YouTube in its first week of release. 

Mark Zuckerberg, co-founder of 
Facebook, has plans to initiate 
a tab for authentic journalism 

on Facebook. The tab will focus on reli-
able journalisic news as at least 11 to 19 
percent users on Facebook want to know 
what’s happening in the world. This will 
help the news organizations to transition 
with little ease to digital content. Looks like 
finally journalism is getting its due oneline 
spot! 

News Tab on 
Facebook
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Newsbeat

Religious scholar Tariq Jameel was 
presented a Golden Play Button 
by YouTube on reaching 1 million 

subscribers on his official channel.
He did the unveiling of the golden 

button and then continued on to talk 

about how this is a moment of happiness 
for him and that he is blessed to have 
been awarded the prestigious award.

Previously, Pakistani YouTube channels 

including Kitchen with Amna, Irfan Junejo, 

Memoona Muslima and P4Pakao have 

achieved 100,000 subscribers.

Tariq Jameel 
Gets Golden 
Play Button 

Every year, L’Oréal Paris Excellence 
Crème nominates a critically-lauded 
designer to prepare an exclusive 

capsule collection inspired by the rich 
shades of L’Oréal Paris Excellence Hair 
Colour. This year it has collaborated with 
Pakistan’s renowned fashion couturier 
Shehla Chatoor under the prestigious ‘Am-
bassador of Fashion’ platform for the new 
‘Excellence Deep Ashy Collection’.

The major influence behind Shehla 
Chatoor’s upcoming collection comprises 
Excellence Crème 4.1 Profound Brown, 5.1 
Profound Light Brown and 6.1 Dark Ash 

Blonde which are cool-toned shades with 
ashy reflects. The Deep Ashy Collection 
amalgamates sophisticated classic colours 
with intense reflects and shine.

With this campaign, L’Oréal Paris aims 
to encourage women to own their colour 
and wear confidence while enjoying and 
believing in their beauty. The collection has 
Sadaf Kanwal, Zara Abid and Alicia Khan as 
leading models who are photographed by 
Fayyaz Ahmed, video-graphed by Hamad 
Khan with hair styling led by Tabesh Khoja 
and makeup by Nabila Salon.

Kangana Ranaut and 
Rajkummar Rao’s upcoming 

film ‘Mental Hai Kya’ will now 
release on July 26, the same day 
Hrithik Roshan’s film ‘Super 30’ 
is releasing. Due to the growing 
speculation about the two films 
releasing on the same date, 

producer Ekta Kapoor’s 
Balaji Motion Pictures 

has put out a 
statement stating 
that the reason 
for the change in 
the release date 
is purely trade 
based. Reliance 
Entertainment, 
which is 
bankrolling ‘Super 

30’, also took to Twitter 
and confirmed that the 
film will release on July 
26, without any change. 
‘Super 30’ is directed by 
Vikas Bahl.

‘Mental Hai Kya’ 
was initially scheduled to 
release on March 29 but 
was later postponed to June 21. 
The final release date now is July 
26. Hrithik Roshan’s ‘Super 30’ 
was earlier scheduled to release 
in January 2019. It was even 
reported that the film might clash 
with Kangana’s ‘Manikarnika’ but 
this clash was averted as ‘Super 
30’ got pushed. It was then 
announced in January that ‘Super 
30’ will now release on July 26..

Beauty Meets Fashion

Hrithik-Kangana Clash

Shehla Chatoor with model Sadaf Kanwal
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Sania Maskatiya has launched her spring collection titled ‘Maneli’. The 
collection captures the ephemeral feeling of a summer romance, 

real-life looks and a new sense of ease. Its floral patterned peshwas are a 
perfect depiction of spring. Some of the pieces even have blowy, breezy 
ruffled dupattas.

The collection comprises 17 digital printed vignettes that are 

handcrafted for the blossoming spring season. The designs are 

incorporated with colours like luminous papaya, gold jacquard, cherry 

red, emerald green and sweet, ladylike pastel. Maneli is available 

at all Sania Maskatiya outlets in Karachi, Lahore and online.

Transgender activist, Kami Sid stepped into the world of fashion back in 2016. Along 
with her social work, she had been busy doing shoots. Then she did a short film and 

a drama and now she will be walking the ramp as a mainstream model in Hum Show-
case.

Sid feels that the transgender community needs to step into the spotlight to create 

awareness and change societal perceptions, which is what she aims to do with her work in the 

entertainment industry. According to her, the transgender community has remained backstage 

for too long and now they should come forward and let people know that they too are a force 

to be reckoned with.

After years of success of 
Islamabad’s land-

mark restaurant Tuscany 
Courtyard and Mughlai 
Courtyard, Khurram Khan 
and Sikander Khan have 
joined hands to launch a 
new pan-Asian Restaurant 
Nom Nom Wok in Islamabad.

Located in Islamabad’s F6 

Kohsar area which is known for its cafes and 

restaurants, the pan-Asian cuisine is designed 

by Ifran Naveed and Saad Kureshi of Architects 

Inc. Qualified and trained staff has been hired to 

ensure smooth running of the restaurant.

Breaking Stereotypes

Spring Collection
by Sania Maskatiya

Nom Nom Wok 
Launched in 
Islamabad

To make things more safe and secure, 
face-reading cameras will be installed 
at Karachi, Lahore and Islamabad 

airports. This will be done with the help of 
foreign expertise. The project will 

start with Islamabad Airport. 
The cameras will be placed at 
different spots in the arrival 
and departure lounges and 
will keep track of the people’s 

movements. Perhaps this is one 
way in which more security can be 

ensured at these arrival and departure 
points. But people move in and out of the 
country through other routes as well, such 
as roads and non-conventional land routes 
across borders and even the seashores.

Face Reading 
Cameras 

An exercise was conducted to 
judge the performance of senior 
police officers in Lahore.  A 

policewoman Anoosh Masood Chaudhry, 
heading the Model Town investigation 
wing, got the first position among SPs 
from six divisions.

Woman SP
Tops 
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Going Forward

By Syeda Areeba Rasheed

The ride-hailing service Ca-
reem has been acquired 

for $3.1 billion by Uber. This 
is the largest technology sec-
tor acquisition in the Middle 
East and will pave the way 
for more countries to invest in 
such countries as Pakistan.

Careem is a game-changer 
service for the region. It has 
been a little over five years 
when it started. Mudassir 
Sheikha, a Pakistani born in 
Karachi, is the co-founder and 
Managing Director of Careem 
which is based in Dubai and 
offers its services in 90 cities 
spanning 15 countries from 
Morocco to Pakistan.

Mudassir Sheikha co-founded Careem 
Networks FZ LLC in 2012 and serves as 
its Chief Executive Officer. He initially spent 
two years in Karachi where he established 
and headed Mobile Complete's offshore 
development center. Prior to joining 
Mobile Complete, he founded Solerent 
and served as its Director. He was also 
part of the Venture Finance group at 
Garage Technology Ventures, where he 
worked with seed-stage companies in the 
software and consumer Internet industry. 
As an Associate Partner at McKinsey & 
Company, Mudassir advised clients on 
strategy and business building. He spent 
a decade in the Silicon Valley building 
technology startups and was the co-
founder of DeviceAnywhere.

Before Garage, Muddasir Sheikha held 
various technical positions at Brience and 
Trilogy Software. In his early days, he also 
worked as a Consultant at Ernst & Young. 
He holds a Masters in Computer Science 
from Stanford University and Bachelors in 
Computer Science and Economics from 
the University of Southern California (USC). 
While Mudassir Sheikha had his early 

schooling in Karachi, he also spent a year 
at LUMS in Lahore.

Building upon his experience of working 
in Silicon Valley, Mudassir launched his 
mission to develop something meaningful 
after leaving a secure career at McKinsey. 
His Swedish colleague Magnus Olsson 
joined his mission.

The task at hand was to find a 
meaningful purpose for the business 
they wanted to build. They looked at the 
possibilities of establishing a ride-hailing 
service but did not want to be just another 
addition to already existing services.

When Mudassir and his partner went 
deeper into the market, they found that 
living conditions of cab drivers in the UAE 
and elsewhere in the Middle East were 
appalling. Most of them were living in 
groups in a single room and working all 
seven days to send money back home. 
Sheikha and Olsson decided to build a 
solution for this often ignored segment 
of the population and it is then that their 
business found a purpose.

Calling their employees Captains was 
the first step to bring respectability to the 

profession. Sheikha and his 
team did not only focus on 
providing tech training to their 
Captains, but also educated 
them on professionalism, 
compliance of rules and 
procedures and, most 
significantly, customer service.

Careem’s ride-hailing 
service was a big boon, 
especially in cities like Karachi, 
where the public transport 
system had simply collapsed 
and there was no solution in 
sight. The city did not have a 
proper mass transport system. 
On the on hand, the Sindh 
government was making empty 
promises to set up a public 
transport system and, on the 
other, while the minibuses, taxi 

cabs and rickshaws were simply fleecing 
the people. When Careem came on the 
scene, all this changed because it offered 
cab rides in comfortable cars and at 
reasonable rates. What more, the Careem 
captains treated their passengers with 
dignity and respect.

Similar stories were repeated in other 
cities in the region where either problems 
of the absence of public transportation 
existed as in Karachi or cab rides were 
exorbitantly expensive and the attitude of 
cab drivers terse and uncooperative.

It’s clear that Careem values the 
impact it is having in the region, something 
Mudassir Sheikha refers to all the time. 
But beyond the world of ride-hailing and 
transport logistics, Sheikha wants its deal 
with Uber to kick-start something much 
bigger.

“A transaction of this magnitude 
puts the region’s emerging technology 
ecosystem squarely on the map of regional 
and foreign investors,” says Sheikha. “It 
will radically and irreversibly enhance the 
support and funding opportunities for local 
entrepreneurs.” 

Kick-starting something much bigger
Uber acquires Careem
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By Hadiqa Iqbal

The hustle of daily traffic, street fights, 

high dreams with no money, the bro-

like swag, grittiness, glamour, darkness 

and still great hopes for the future - ‘Laal 

Kabootar’ packs it all in 90-minutes. The 

film is directed by Kamal Khan and pro-

duced by Hania Chima and Kamil Chima 

in collaboration with Geo Films and Nehr 

Ghar Films. ‘Laal Kabootar’ has driven its 

makers to new heights. It shows that not 

only love stories, comedy or adventure 

can be good film storylines but stories 

based on reality are even more interest-

ing. 

Precisely, ‘Laal’ symbolizes love, vio-

lence and bloodshed and ‘Kabootar’ 

symbolizes freedom and escape. The title 

suits the film as the characters are 

in search of freedom from their mis-

haps but the darkness, misery and 

bloodshed all around them does not 

let them do it. ‘Laal Kabootar’ is not 

about a red pigeon neither about a 

pigeon that yearns to fly but ends 

up in blood.

The plot of the film moves around 

two people - Aliya Malik played by 

Mansha Pasha and Adeel Nawaz 

played by Ahmed Ali Akbar. Aliya is 

the wife of a reputed journalist No-

man Malik. She faces tragedy when 

her husband is murdered in a targeted 

killing during a traffic jam. Adeel drives a 

cab. During rides he tells passengers to 

give him 5-star ratings - something almost 

every cab driver does in Karachi these 

days. He actually dreams about running 

away from Pakistan and going to Dubai.

The film starts with Adeel talking to 

someone (he has connections in the un-

derworld) about arranging something for 

him so that he can go to Dubai. Adeel 

is not happy with his past and wants to 

completely alter his life by changing his 

present and the only way out, he thinks, is 

to run away to Dubai for which he is ready 

to take every possible shortcut, legal or 

illegal. For such shortcuts, Adeel tells his 

underworld friends to steal the belongings 

of his passengers which he later exchang-

es with them and then sells the items.

The film sets off on a rollercoaster ride 

with Adeel and Aliya talking about 6 lakhs 

to accomplish each others’ motives; Aliya 

wants Adeel to kill her husband’s criminals 

and take revenge while Adeel wants mon-

ey in return so that he can go to Dubai.

The plot also zooms in on a corrupt po-

lice inspector, Ibrahim, played by Rashid 

Farooqi, who somehow links to the crime 

thriller story of Aliya. There were two pos-

sibilities for Ali Abbas Naqvi (the screen-

writer) – either to merge the role of the 

inspector with that of Aliya and get the 

criminals caught. This would have been 

completely boring as the inspector would 

continue his dishonest acts in return for 

money and personal gain, like every cor-

rupt cop does. 

To move the film on a realistic track, 

inspector Ibrahim remains corrupt till his 

daughter dies in an attack on his house 

on the orders of Bilal Shahi. Ibrahim is a 

very loving, caring and concerned father 

and husband. The character of Bilal Shahi 

is played by Syed Muhammad Ahmed. He 

belongs to the land mafia and is a corrupt 

builder who kills those who come in his 

way. Noman Malik got killed on his orders 

as he said that the land fire, deliberately 

set off by Bilal, was not an accident but 

a planned incident. Inspector Ibrahim also 

faces the consequences by losing his 

daughter since he was threatening Bilal.

The film reaches its climax when the 

name of Asad Mama, played by Saleem 

Mairaj, is disclosed as the criminal who 

carries out attacks on the orders of Bilal 

Shahi. This is where the revenge takes 

place. Inspector Ibrahim is soon killed but 

takes Bilal’s son with him by shooting him 

in front of Bilal as his son was also inno-

cent just like his daughter, but sadly both 

became a casualty. On the other side, Ad-

eel rescues Aliya from the hands of Asad 

Mama while Mama himself gets killed by 

Aliya.

The last scenes of the film show some 

past videos of Noman and Aliya along 

with a WhatsApp chat between Ad-

eel and Aliya, which shows that Ad-

eel is finally in Dubai but now wants 

to return to Pakistan, just like every 

Pakistani. This last scene is quite 

realistic but the videos of Noman 

and Aliya are quite irrelevant. Their 

placement could have been in the 

start when the wife was mourning 

her husband’s death.

The film also has Shamim Hilali, 

Akbar Islam, Syed Arsalan, Saad 

Fareedi, Hammad Siddiq, Ishtiaq 

Omar, Meesum Naqvi, Faiza Gillani 

and Kaleem Ghouri. Mo Azmi, the cin-

ematographer photograps the worn-out 

walls of Karachi, posters of WWE wres-

tler Kurt Angle, Raveena Tandon and Rani 

Mukherjee to give the city of lights an ac-

tual touch of reality. The noise of the city 

hustle, hawkers and horns also portrays 

the true atmosphere of Karachi. Shooting 

over 20 locations in 35 days from one end 

of the city to the other is a stupendous 

task because it brings out a Karachi never 

seen before .

‘Laal Kabootar’ depicts the real Karachi 

– a good reason that makes the film worth 

watching.  

The Grit and 
Glamour of Karachi 

LaaL kabooTar
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By Muhammad Ali Khan

When the trailer of the film ‘Five 
Feet Apart’ came out, I thought 

it was going to be another story about 
two people in love struggling with 
a disease, the same as we saw in 
‘The Fault in Our Stars’. Initially, I 
was not interested to watch one 
more film where in the end one or 
both die due to the illness. After 
the release, when viewers ap-
plauded the film, I became eager 
to watch it too.  

Five Feet Apart basically 
discusses cystic fibrosis (CF) that 
produces a heavy mucus in the 
body which clogs the lungs and can 
be life-threatening. In the U.S. alone, 
30,000 people are affected by it. 
Although many sufferers were happy 
to see that their disease was getting 
awareness through media, others 
thought that showing romance between 
the two leads wasn’t necessary, 
keeping in mind the consequences 
this might have on the cystic fibrosis 
patient.

The film is based on the original script 
by Mikki Daughtry and Tobias Iaconis. 
First-time director Justin Baldoni came 
up with the idea of the film from his 
documentary series ‘My Last Days,’ 
based on young people dealing with 
illness. He met the YouTuber and 
cystic fibrosis activist Claire Wineland, 
who passed away in September 2018 
during the making of the documentary 
and the film is a tribute to her. Justin 
even hired a cystic fibrosis nurse and a 
few patients to avoid missing details.

The story is about two teenagers 
Stella Grant (Haley Lu Richardson) 
and Will Newman (Cole Sprouse) who 
are struggling from cystic fibrosis in a 
hospital. For Stella, the hospital is her 
second home as she takes lengthy 
treatments and has a maternal head 
nurse Barb (Kimberly Hebert Gregory) 

and her best friend Poe (Moises Arias), 
another patient. She also has advanced 
obsessive-compulsive disorder (OCD) 
and control issues and follows every 
rule of the hospital. She takes care 

of her medicines and is waiting for a 
lung transplant. She also maintains 
a website through which she informs 
everyone about her journey of dealing 
with cystic fibrosis.

Will Newman is exactly the opposite. 
He continuously breaks the rules and 
is not serious towards his treatment 
of CF. He is at more risk as he also 
has a condition called B. Cepacia 
which depletes his lungs function 
rapidly, making him ineligible for a lung 
transplant and a danger to other CF 
patients. He has even put a handmade 
sign on his door stating ‘Abandon all 
hope, ye who enter here’. His attitude 
worries Stella and she somehow makes 
him promise to take his treatment 
more seriously in exchange for letting 
him draw her. Their relationship soon 
blossoms.

The title of the film refers to the 
six-foot-rule CF patients are advised 
to maintain to avoid transmitting 
infections. ‘Five Feet Apart’ refers to the 
one step the couple takes to be with 
each other. In one of the scenes Stella 
says, ‘After all CF has taken from me, I 
don’t mind stealing one foot back.’ And 
so they have a date within the walls of 
the hospital using a five-foot pool cue 
to measure their distance.

Poe suddenly dies making her grieve 
of another person close to her, just 
like her friend Abby and her sister. Will 
knows about her loss and he doesn’t 
want her to see him dying as well. So 
he makes her close her eyes while he 
leaves. The doctors then follow through 
with Stella’s lung transplant. The film is 
at its best when they are negotiating the 
difference between ‘life is short’ and ‘it 
could be a lot shorter’. Their journey of 
love even in a situation like this is what 
keeps you glued to the screen.

Haley as Stella with messy hair and 
oversized sweaters very intensely 
depicts the grief she is having about 
losing her dear ones one after the 
other while Cole as Will with his tousled 
hair and impulsive attitude shines 
through the film. Due credit must be 
given to these actors for delivering fine 
performances as two lovers who were 
unable to live together or apart. The 
character of Poe played by Moisés Arias 
was beyond words in his depiction of a 
cystic fibrosis patient. He has really put 
his heart and soul into the character. 
Another powerful character is that of 
Kimberly Herbert Gregory as the lady 
nurse Barb.

Five Feet Apart is definitely the film 
that has a future beyond its profit 
margins as it earns emotion through a 
story based on a real dilemma. Most 
of us are not even aware of the fact 
that finding a cure for CF has always 
been a matter of inches. In the 1950s, 
most kids with the condition were not 
able to survive after crossing the age 
of 10. These days, the life expectancy 
for such patients is 37, far better than 
in the 1950s. The song we hear at the 
end ‘Don’t give up on me’ by Andy 
Grammer very aptly expresses the 
theme of the entire film in a short time. 
The film is indeed the best tear-jerker in 
a long time. 

FivE FEET aparT

Best Tear-Jerker



16 SLOGAN May 2019

Reviews

Ek Ladki ko dEkha To aisa Laga

B
O

O
K

By Syeda Areeba Rasheed

The Jinnah Anthology was first 
published in 1999 to tie up with 

the premiere of the film ‘Jinnah’ which 
was directed by Jamil Dehlvi. The idea 
came to Liaquat H. Merchant who is 
the grandson of Muhammad Ali Jinnah 
and the President of The Jinnah So-
ciety which he founded in 1997. A lot 
of hard work and effort has gone into 
upgrading the quality of the book. 

It is a study of Muhammad Ali 
Jinnah from multifarious perspectives – 
Jinnah as lawyer, parliamentarian, Indian 
nationalist, Congress leader, Muslim 
League leader, ambassador of Hindu-
Muslim unity, politician, statesman, 
visionary and liberator. He became 
Quaid-e-Azam to his people when, in 
the words of his famous biographer and 
historian Professor Stanley Wolpert, ‘he 
changed the course of history, altered 
the map of the world and created a 
Nation-State, a triple achievement. 
Hardly anyone can be credited for 
achieving all three.’ The quote has been 
taken from his book ‘Jinnah of Pakistan’ 
and is also printed on the back cover of 
The Jinnah Anthology.

In Pakistan, Quaid-e-Azam 
Muhammad Ali Jinnah seems to have 
become an outsider and so are his 
principles. Though he is still respected 
as the father of the nation, rarely is 
he talked about in public or political 
debates on issues related to the future 
of Pakistan. Yasser Latif Hamdani, a high 
court advocate and author of the book 
‘Jinnah: Myth and Reality’, vouched for 
this at the launch of the book stating, 
‘Jinnah did not want a Pakistan where 
it was the prerogative of the state to 
decide as to who was a Muslim and who 
was not. He would not have wanted a 
country where Aasia Bibi would have 
faced humiliation and persecution just 

because of her faith.’ He also said that 
the first cabinet that Jinnah made after 
independence consisted of a Hindu 
member and an Ahmadi, although the 
Ahmadis were not declared a minority 
by then.

Several books on Jinnah have been 
written in the past but this book is unique 
in its own way with records, personal 
reflections on his life, biography, history 
and his judicial pronouncements, all 
rolled into one. It will not only interest 
scholars and historians but also be of 
attention to students and the public as 
some of the material in the book has 
never been published and, if published, 
was out of reach of general readers.

According to Liaquat H. Merchant, 
it was not easy to understand Jinnah 
as he was different to different people. 
But all he wanted for the Muslims was 
political and economic independence. 
Abdul Basit, former High Commissioner 
of Pakistan to India, also shared his 
views at the launch saying that we as a 
nation have not done justice to Jinnah’s 
ideals. Sikandar Hayat, Professor of 
History at FC College in Lahore and 
author of the book ‘The Charismatic 
Leader Quaid-e-Azam Muhammad Ali 
Jinnah and the Creation of Pakistan’ 
emphatically asserted, ‘This Anthology 
cannot, and should not, be taken as a 
coffee table book, for, in my opinion, it is 
not! It’s serious work.’

The book has various photographs 
from Jinnah’s both personal and 
professional life, his personal 
recollections of contemporaries such 
as Princess Abida Sultaan of Bhopal, 
Justice Z. Z. Chana, Begum Shaista 
Ikramullah and Sharifuddin Pirzada, to 
name a few. His impression of people 
has always been inspiring. While 
Beverly Nicholas titled Jinnah as the 
‘most important man in Asia’, Aga 
Khan III called him the most remarkable 

statesman among Clemenceau, Lloyd 
George, Churchill, Curzon and Mahatma 
Gandhi. Other than essays and articles, 
the book  has excerpts from various 
books, speeches, statements and 
quotes, along with Jinnah’s will. The 
obituary in The Times and The Hindu 
have also been reproduced.

The tribute section in the book has 
various well-known people paying their 
respects to Mr. Jinnah. Sir Stafford 
Cripps was of the opinion that from the 
moment Jinnah assumed the role of a 
leader of the Muslims in India, he was 
never challenged in that leadership. He 
showed himself as an outstanding figure 
and one to whom the Muslims looked 
upon for their guidance and inspiration. 
Sir Cowasji Jehangir (a Parsi leader 
and member of the Indian Legislative 
Assembly) also said that nothing could 
sidetrack him from what he considered 
was the path of duty, truth, righteousness 
and equity. No amount of opposition, no 
threats and no danger could daunt him 
in his determination. He was a man full 
of courage and tenacity.

The Jinnah Anthology series came 
to a conclusion after twenty long years, 
with its fourth and final edition. All earlier 
editions have been sold out and the 
book is in constant demand by the 
people from both within and outside the 
country. 

First Love 
story on LgbT 

THE JINNAH ANTHOLOGy – 4TH EDITION

Book Title : The Jinnah Anthology
Author :  Liaquat H. Merchant and  
  Sharif Al Mujahid
Publisher :  Lightstone Publishers
Pages :   344
ISBN :   9789697160693
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By Faizan Usmani

On the 26th death anniversary of 
Urdu poet Habib Jalib, a two-day 

`Habib Jalib Awami Mela` was held at the 
Alhamra Art Centre in Lahore on March 
12 and 13. Organised by the Habib Jalib 
Memorial Foundation, the festival kicked 
off by giving Habib Jalib a standing ova-
tion amidst deafening claps and cheers, 
turning the session into colourful literary 
mela with all its razzmatazz. 

The Mela was held in the name 
of remembering the poet Habib Jalib, 
known as the voice of the oppressed. 
The event was attended by thousands 
of Jalib’s fans and admirers who all were 
wearing red scarves and were shouting 
and chanting slogans like `Habib Jalib 
Zindabad` at the top of their voices. 

A veteran journalist and Urdu poet 
Dr. Kanwal Feroze officially inaugurated 
the two-day Mela by cutting a red ribbon. 
He said Jalib was not only a poet of high 
calibre but the name of a movement 
that represented the most oppressed 
sections of the society, particularly 
the labour class. He said Jalib did not 
compromise on his principles and always 
led a life of dignity and resilience. “The 

fact that a function is being held 
to commemorate the memories 
and the contributions of Jalib is a 
befitting tribute to him and is also a 
reminder that such people remain 
alive in the hearts of people.” 

The inaugural session was 
graced by film actress Nisho, film 
writer Nasir Adeeb, writer and 
producer Pervaiz Kaleem and writer 
Aslam Gurdaspuri. Were all these 
people of the same views as Jalib 
propagated in life was not clear.

Many others were also present 
on the occasion, such as Athar 
Ali Khan, Director, Lahore Arts Council 
Executive and Dr. Sughra Sadaf, Director 
General, Punjab Institute of Language, 
Art and Culture. In his speech, Aslam 
Gurdaspuri explored the life and works of 
Habib Jalib. He said Jalib was truly a poet 
of the masses as his poetry carried the 
sensitivity and care for the common man. 

“Many people were jealous of Jalib in 
his times but that could not discourage 
him from raising his voice against the 
dictatorial regime. In fact, poets of Jalib’s 
era did not have his kind of genius which 
earned him such great acclaim,” he said. 

Nasir Adeeb said Jalib was a down-

to-earth and simple fellow who dedicated 
all his life to the cause of highlighting 
the rights and needs of the common 
man. His poetry was a great source of 
solace for the poor and downtrodden. 
“I always follow Jalib while writing my 
film stories, for he rekindled a new 
spirit in me as a writer,” Adeeb said. 

What difference did Nasir 
Adeeb’s films make to the Pakistani 
cinema is a big question.

Film actress Nisho also addressed 
at the ceremony. Poetry recitation with 
some music performances added to 
the charm of the two-day event. 

Habib Jalib
Mela Celebrated

Around Town
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By Kiran Farooq

‘Feed yourself with my life's work, how 
many ‘Likes’ is my life worth?’ 

– a  line from one of The Chainsmokers’ 

songs made me realize how well perhaps new 

age musicians can relate to it.

Pakistan’s music industry is full of people 

who are working behind the scenes. These 

people play a vital role in shaping the music 

which gets to us. They may not be on tours 

singing on stage but in one way or the other 

they are responsible for what we hear.

Fahad Bukhari is one such individual. He 

belongs to the young generation that has still 

not come to the fore but when I got a chance 

to talk to him about his work so far, I came to 

know that he has plans for setting up a studio 

besides the music ventures he would like to 

work on. It was also clear that he was aware 

of the current landscape of Pakistan’s music 

industry. 

Fahad’s passion for music developed at a 

very young age and his father was the one who 

always supported him in his creative pursuits. 

At a young age, Fahad Bukhari is so many 

things. He is a musician, an instrumentalist, a 

teacher, an audio engineer, a music producer, a 

composer, a sound designer, a studio designer, 

an acoustician and a whole lot of other things. 

“I believe in adapting to different roles with 

different professional requirements,” he says. 

“My job as music producer and audio engineer 

is multifaceted and cannot be pigeonholed 

into one. I’ve vested myself in music in various 

forms, from composing music and creating 

background scores for films, documentaries, 

trailers and TVCs, to teaching students sound 

design, audio engineering and location sound 

recording”. 

He goes on: “In the current era, music 

professionals have to wear different hats. Things 

which were appropriate 10 years ago or so are 

redundant now and you cannot get into music 

just as a composer or engineer. Now you have 

to do everything and understand every part of 

the process. You have to give your 100% and 

be more than just one thing,” he explains. 

After completing his education from 

Malaysia’s International College of Music 

and SAE Institute Malaysia, Fahad came to 

Pakistan and worked with a diverse group of 

international and national musicians, including 

Mekaal Hasan, Mary McBride, Haniya Aslam, 

Sounds of Kolachi and Yousuf Bashir Qureshi 

(YBQ). He has worked on designing Pakistan’s 

one-of-a-kind recording studio, Prodigy Arts, 

where he honed his skills as an audio engineer, 

music composer and instrumentalist, and also 

co- produced his debut album ‘Elhaam’ by 

Sounds of Kolachi along with Mekaal Hasan 

and Ahsan Bari. 

Fahad designs studios for musicians. 

He says, “Prodigy Arts is one-of-a-kind 24-

track recording studio. The studio design was 

approved by Asif Iqbal who was a core member 

of the PTV studios and the only acoustician 

of his time.” He has also worked with Sharp 

Image, Pakistan’s biggest animation and VFX 

post-production house, to incorporate a mini-

cinema design at their studio. “The current 

status of the industry only allows you to do 

more with less, therefore the more resilient you 

can be with you work, the better your chances 

of success,” he says. 

Talking about the current music landscape 

in Pakistan, he says, “The thing about music 

is that you can access it no matter where you 

are on the globe. Similarly if we go beyond 

Pakistan’s borders, I see a lot of great things 

happening. Nowadays people are exploring and 

experimenting, resulting in an amalgamation 

of instruments and sounds particular to the 

region.”

An all-purpose studio, Audissey is Fahad’s 

brainchild and is a one-stop sound solution. 

“The idea is to have a studio where music 

production, composition, recording, post-

production, mixing and mastering can take 

place.” 

Fahad wants a studio that can cater to the 

needs of diverse audiences. “We are currently 

involved in doing background score for short-

films and sound for TVCs as we make a move 

towards commercial clients..  

His plans for the future? “I’m inclined 

towards giving background scores for films 

as I see myself producing and exploring 

more theme-based audio content. Sound 

for television commercials is another area 

which is so exciting and has a lot of room for 

experimenting. In order to keep myself synced 

with the technical side, I take up mixing and 

mastering projects of soundtracks and albums 

as well. I like to compose and keep exploring 

difference sound formations as a way of self-

development and expression."

Asked about the misconceptions that 

people have about the profession, he says, 

“There are a few common misconceptions. 

People think it’s easy - that you’ll be successful 

quickly and it will be all about you. Many people 

also believe visuals are more important than 

audio. I love the way a film can be enhanced 

by its background score. I choose to believe 

that soundtrack is at least equally, if not more, 

important as the visuals. Given that creating 

meaningful sound is what I live for, seeing my 

work enhance a moving image and evoke 

profound emotions is the greatest feeling one 

could wish for.”  

The writer is a freelance contributor and 

communication practitioner. She can be 

reached at kfnaim24@gmail.com
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