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Editor’s Desk
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Pakistani cinema is said to be blessed with talented directors who have produced films 
that are timeless classics. Now there is a revival of the film industry in Pakistan. Pakistani 
films are not just for the local audiences but are reaching out to people worldwide. They 
are not only going to international film festivals but are also trying to aim for Oscars, though 
fruitlessly. The case of Sharmeen Chinoy is a different one and the less said about it, the 
better. What was set to be a box-office game changer, Mahira Khan’s Verna, the much 
hyped film, failed to impress the audience. Punjab Nahi Jaungi starring Humayun Saeed 
and Mehwish Hayat was a clear winner at the box-office. The mega budget movie received 
an overwhelming response from cinemagoers nationally and internationally and had the 
best opening weekend for any Pakistani film. Pakistan’s first super hero film Project Ghazi 
had a super disastrous start when it crashed at its premiere in Karachi. Superstar Hum-
ayun Saeed playing the male lead in the film was so disappointed that he left the show 
midway fuming over how bad was the editing.

“There were so many technical issues and the film background sound was not good. 
I left the premiere after half an hour and convinced the producers to delay the dates of 
the film release because I was not satisfied with the final product of Project Ghazi. So, we 
decided to release the film after four months,” said Humayun Saeed.

Directed by Hassan Rana, Yalghaar didn’t manage to make good business at the box-
office. The film was based on a true story about the 76 hours of successful military opera-
tion conducted in the Piochar region of Swat district. It was about the young, passionate 
officers and soldiers whose patriotism knew no bounds.  The film managed to earn Rs180 
million worldwide. Directed by Farhan Alam, written and produced by Mashood Qadri, 
Sawwan was based on a true story of a disabled child who lives in a valley in the moun-
tains of Balochistan rejected by his father, intimidated by society, harassed by friends and 
left alone due to his disability. The film won ‘Best Foreign Language Feature Film’ award 
at the Madrid International Film Festival 2017 and the ‘Best Film’ and ‘Best Soundtrack 
Award’ at Salento International Film Festival in Italy.

Then Sahir Lodhi’s Raasta opened to a variety of negative reviews. The film, made with 
a budget of Rs85 million, managed to make a profit of only Rs2 million on the very first day. 
Many film critics said about Raasta that it was a flop. The response, apparently, didn’t go 
well with Lodhi hence he decided to hit back at the critics. At a press conference he spoke 
about the matter and especially retaliated against the comments that stated: ‘Sahir is a 
cheap actor and has cheap fans.’ He yelled and questioned the individuals, that who gave 
them the right to differentiate between the audiences. He said, “I am standing with the 
people of Pakistan.” He further asked, “How can you call them cheap.”

The cast of Maula Jatt 2 was accused of copyrights violation. Director and producer 
Serwar Bhatti of 1979 film Maula Jatt had moved the petition through his counsel saying 
that his client was the producer of the original Maula Jatt and held all the rights to this film,  
including title and cinematographic works and the censorship certificate was also issued 
by Central Film Censor Board, Islamabad in the name of the petitioner as a producer. The 
petitioner said that the respondents had no right to use the title, script, characters, dia-
logue, poetry, music, etc. Namaloom Afraad2 proved to be dud at the box-office despite 
having a powerful star cast. After a month, the Punjab Film Censor Board too issued a 
notification against the film and called for its suspension in Punjab theatres citing ‘persis-
tent complaints from different quarters’. Shaan Shahid’s film Arth 2 which was a remake 
of Mahesh Bhatt’s 1982 Arth failed to impress. With a combination of Uzma Hassan and 
Shaan Shahid, Arth 2 was expected to break a few records at the box-office but failed to 
weave any magic. Set in the midst of Karachi’s true spirit, Rangreza brought together the 
vibrant nature of the city of lights in a compact cinematic experience.
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Pakistani TV Drama Industry

The Pakistani TV drama witnessed some brilliant performances in 2018. Also, we got to 
watch some of the most heart-wrenching and striking stories on the small screen; sto-

ries addressing social issues that were previously considered taboo and usually remained 
hidden behind closed doors. The drama segment is now totally different as it has devel-
oped positivity but still needs to bring some fresh stories to the screen, particularly comedy 
shows, as we have very few of them. There is a recent wave of ambitious productions that 
has further raised hopes for TV drama. Pakistan’s TV drama is headed in the right direction 
in terms of writing and directing talent, public sentiment and entertainment..
Umme Saalim,
Nowshera.

February 2019

www.slogan.com.pk

T H E  M E D I A  &  C O R P O R AT E  W O R L D  M A G A Z I N E

 Fall & Rise  Fall & Rise TV DramaTV Drama

Personality:

Aziz Jindani

Festival:

Basant Feeling

Dialogue:

Arshad Husain

Drama on Pakistani television has been through 
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Knight in Shining Armour

Slogan Magazine is a breath of fresh air as it brightens up my mood. The layout is vi-
brant and colours are used in the right amount. It gives me an insight on what genu-

inely is happening in Pakistan. The section ‘Who Said That’ satisfies my intellectual juices 
and I thoroughly enjoy going through the news buzz and profile sections of the magazine. 
Amidst facing challenges, Pakistan surely has great potential, and Slogan’s profile section 
is a reflection of such people, who have not let time and hardships define their lives. I 
want to extend my blessings to the team of Slogan – who is writing and publishing the 
honest, real and brighter side of 
Pakistan that is there but sadly is 
not highlighted customarily. I would 
like to thank Slogan Magazine for 
bringing out an ethically sound 
publication year after year.
Chloe Hugo,
Northern Ireland.

Lack of Originality

It is a sad fact that Pakistan as a country is not making any advances towards develop-
ing a professional advertising sector. The TV commercials for various advertisers are 

also not made in Pakistan which means that this sector is not making any progress. The 
manufacturing companies are making great profits by selling their products and services 
to a vastly growing population. These profits are not re-ploughed in the country but are 

sent abroad to their principals. It is a pity 
that audiences in this country of over 
200 million people mostly get to see TV 
advertising that is adapted from other 
markets. If this continues, what will the 
future hold for the advertising sector in 
Pakistan?
Tooba Siddiqui,
Islamabad.

Readers’ Thoughts

Good Decision

We all have grown up hearing the 
line, where are your manners? It’s a 

sigh of relief to see that the International 
Cricket Council has showed no leniency 
about the comment made by Pakistan 
cricket team captain Sarfraz Ahmed 
against South African all-rounder, Andile 
Phehlukwayo. In Pakistan, cricketers are 
no less than superstars hence, this lesson 
will leave a lasting impact on the masses 
as it has clarified that racism in any shape 
or form is intolerable at the national and 
international level. Pakistan cricket, in 
general, is going through a rough phase 
and it seems this incident has only added 
to it. Hopefully, people will learn from it 
and, as a society, including the so-called 
superstars, will control their language and 
avoid racism as a conscious effort.  
Shayan Sheikh,
Hyderabad, Pakistan.



Who Said That!

Equal Rights?

Although women face a lot of obstacles 
in the business world, from balancing 

work and family to securing financing, more 
women are operating new businesses and 
many of them are at the helm of established 
businesses. The fact remains that women 
are crucial to economic growth around the 
world yet the equality gap is still there. A 
public relations mission is required to attract 
women to senior board level positions – not 
just because it’s fair, but because it repre-
sents greater prosperity for all.
Fatima Shabbir,
Islamabad.

Dine-out Made Easy

Until recently, the only entertainment for 
Karachiites was dining out, but the 

flourishing food industry with cafes opening 
at every corner have changed for the better. 
Being a health-conscious person, I always 
found it difficult to dine out but now with the 
calorie count mentioned in a lot of restau-
rant menus, I am a happy person. Now 
there are places where one can go and 
eat – have salads and grilled yummy food 
at reasonable prices. Good that society 
is becoming more aware of what they are 
eating. Pakistan is surely progressing in the 
food industry and that is a treat for me. 
Najeeba Nazeer,
Karachi.

“There is nothing called negative character. The negativity 
and positivity exists in all of us.” 
- Nawazuddin Siddiqui, actor.

“Pakistan is a great nation and 
Pakistanis are great people.” 
- Asia Bibi, Pakistani citizen.

“This system is too confusing for the literate 
to wrap their heads around. We cannot 
imagine how the illiterate will understand it,” 
- Senator Rubina Khalid, chairperson, NA 

parliamentary committee.

‘Your targets can only be realized on the basis of 
dreams”.  
- Recep Tayyip Erdogan, Turkish President

“As women we are expected 
not to be happy at our 
weddings, but why not?” 
– Faiza Saleem, comedian.

“There is so much to the song – the sur, shayer ka 
dard, the singer’s delivery but one can’t feel any of that 
in today’s music” 
– Farida Khanum, singer.

“5% urban educated elite aside, women 
seem to be the playground (battleground) 
where we practice a medieval form of religion” 
– Shoaib Mansoor, TV producer.

“I’m asking all Pakistanis living in the country 
and overseas to support the Diamer and 
Bhasha Dams. So we can mobilize Pakistan 
into a better future.” 
– Akon, singer.

“It will take some time for cinema to 
evolve to the point that it truly can 
be considered to have revived” 
– Noman Ijaz, TV artiste.
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50 Sexiest Asian Women

This speaks a lot for the beauty factor in 
Pakistan. Pakistani actor Mahira Khan got 

the fourth spot in Eastern Eye’s 50 Sexiest 
Asian Women list for 2018. Sanam Saeed 
bagged the 19th position.

India’s Deepika Padu-
kone topped the list. This 
happened for the second 
time for Padukone in three years. 
Last year’s topper, Priyanka Chopra, came 
in second as she celebrated another year 
of being a great global ambassador for 
India, including her high-profile nuptials 
to singer Nick Jonas. Talking of nuptials, 
Deepika Padukone created also great 
waves with her marriage to actor Ran-
veer Kapoor.

Pakistani actor Sanam Saeed got the 19th place on the list 
for “pushing the creative boundaries in Pakistan and regularly 
speaking about a wide array of important social issues includ-
ing women’s empowerment”.

Karachi to West End

It may come as a surprise to many but 
the well-known actress Margaret Lock-

wood was born in Karachi in 1916. She 
was the daughter of a British railway 
clerk who was posted in Karachi. At the 
age of 12, she played a fairy in “A Mid-
summer Night’s Dream”. Her film career 
began in 1934 with Lorna Doone (1934). 
She was already a seasoned performer 
when Alfred Hitchcock cast her in his 
thriller, The Lady Vanishes (1938), op-
posite Michael Redgrave. She did occasional 
performances on the West End stage and appeared on 
television, making her greatest impact as a barrister in the ITV 
series Justice.

Mumbai Triangle

There was a time in the Indian film industry when there 
was a famous love triangle that everyone talked about. 

Amitabh Bachahan - Jaya Bachchan -Rekha. Jaya Bach-
chan was Amitabh’s wife and Rehka was the actor’s love 
interest that was epitomized in the film Silsila. In the end, 

Jaya Bachchan 
won and Rekha 
graciously walked 
out of Amitabh’s life – 
though at the cost of 
great heartburns.

Now Rekha and 
Amitabh consciously avoid running into each 
other. Rekha’s hilarious reaction was recently noticed when 
she realized she was being photographed with a portrait of 
Amitabh Bachchan hanging behind her. She immediately 
moved out of the frame.

Rekha and Bachchan are rumoured to have dated each 
other in the late 70s. The two don’t share a close bond any-
more and make sure they aren’t clicked together. They also 
avoid bumping into each other at award functions and other 
public events.

Back to Square One

Ever since it started in 2008, Coke Studio has been pro-
moting Pakistan’s multiculturalism. Rohail Hyatt produced 

the show until Season 6 and 
was  replaced by Strings 
members Bilal Maqsood 
and Faisal Kapadia. In 
March 2018, Ali Hamza and 
Zohaib Kazi took over. It is 
now being speculated that 
Rohail Hyatt will return for 
Season 12.  Ali Hamza has 
hinted that he would be 
stepping down because of 
personal reasons. Last season Coke Studio got into a lot of 
controversary with such numbers as Ko Ko Korina sung by 
Ahad Raza Mir and Momina Mustehsan.

Jet Story

Cricketer Virat Kohli and actress Anushka Sharma, who 
were married about a year back, have been doing a lot of 

travelling together. As the two were mobbed at the Auckland 
Airport in New Zealand recently, they have now taken to zip-
ping about in a private jet. What would happen to the airlines 
if everyone started taking to the air in his own chartered jet? 

But wait! It’s only well-heeled 
folk like Kohli and Anushka 
who can perhaps even afford 
to travel in a private aircraft. 
They can even buy one if the 
going gets really tough.

Grapevine
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More than the Figure

Priyanka Chopra’s next project is based on a Netflix series called Wild Wild 
Country which she is producing by herself. The story follows the contro-
versial Indian guru Rajneesh's (aka Osho) cult-base in America. Priyanka 

Chopra and Barry Levinson are developing the character of Sheela who was the 
disciple of the guru. Priyanka Chopra will play Sheela.

The Pakistan Cricket Board (PCB) 
has announced the appointment of 
Wasim Khan as its new Managing 

Director. Khan 
is an MBA 
from Warwick 
Business 
School and 
a former 
professional 
cricketer with 
a wealth of 
experience in 
cricket and 

cricket management. In a 58-match first-
class career, he scored 2,835 runs with five 
centuries and 17 half-centuries, with the 
highest score of 181. He was awarded an 
MBE (Member of the Most Excellent Order 
of the British Empire) in 2013 and, two 
years later, was appointed Chief Executive 
of the Leicestershire County Cricket Club. In 
2005, he was asked by Lord Mervyn King, 
former Governor of the Bank of England, 
to lead a £50 million community develop-
ment project that operated in 11,000 state 
schools and engaged 2.5 million children 
across England and Wales.

Senator Sherry Rehman is not for PIA cabin 
crew’s body shaming. She wants focus 
on big structural and safety issues like the 

routes and fleets rather than the waistlines of the 
crew. PIA has made a policy to address com-
plaints of passengers about "obese" cabin crew. 
One question being asked is what is the desired 
standard/BMI for PIA cabin crew? Also, what 
took PIA so long to notice the obesity of its cabin 
crew?  While most people agree with the senator, 
some are still adamant that the cabin crew should 
maintain their physique. Sri Lanka is set to launch a campaign 

to promote its popular Ceylon Tea 
this year. The campaign will start 

from China in May and Russia in Septem-
ber, followed by Germany, Ukraine and 
Japan. The country’s Plantation Ministry 
aims to create global awareness of Ceylon 
Tea. It will be promoted with the lion logo, a 
symbol of Sri Lanka. An estimated 25 mil-
lion U.S. dollars have been earmarked for 
the campaign.

Promoting 
Ceylon Tea

Another Venture 
for Jon Bird

Priyanka as Guru 
Osho Disciple

New MD at PCB

VMLY&R has pro-
moted Jon Bird 
as Chief Retail 

and Commerce Officer. 
He will be leading 
global commerce em-
ploying e-commerce, 
relationship marketing 
and connected retail, 
across all major mar-
kets. Bird joined Y&R 
as Global Managing Director of the retail 
marketing division Labstore in 2014 and 
was promoted to executive director, global 
retail and shopper marketing for Y&R two 
years later. Earlier, Bird served as director of 
retail marketing for M&C Saatchi and CEO 
and executive chairman and IdeaWorks.

Newsbeat 
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Ban Backfires

London, New York, Milan and India 
Fashion Week had been burning 
fashion runways. Now the Fashion 

Design Council of Bangladesh (FDCB) 
has initiated the TRESemmé Bangladesh 
Fashion Week 2019.

This will breathe new life into 
Bangladeshi fashion and design. The 

event is certainly something to look out 
for. Participants will include Rifat Rahman, 
Tashfia Ahmed, Sadiya Mishu, Musarrat 
Rahman, Swati Kalsi from BD, Bhutani 
designer Kencho Wangmo, Pakistan’s 
Faiza Samee (known for designing three 
wedding dresses for Benazir Bhutto) and 
Anu Shrestha from Nepal.

The ban on Turkish soap operas in the 
Arab world has backfired as people 
have started learning Turkish to watch 

dramas on websites of Turkish channels, 
according to Miriam Berg, an assistant pro-
fessor at Northwestern University in Qatar.

The Dubai-based MBC Group, the 
Middle East and North Africa’s largest private 
broadcaster, had pulled the plug on Turkish 
soap operas, amid a rift between Turkey and 
some Gulf countries as Ankara backed Qatar 

in a blockade imposed by them.
The main target of the ban was to hinder 

Turkey from using its soft power to create 
a positive image of its culture in the Arab 
world. But the ban has backfired. Actually 
the opinion has shifted from positive to very 
positive. It’s so positive that many of the 
Arabs think it is unjust to ban these shows 
as entertainment and politics should not be 
confused. Fair enough!

Sonia Nisa, a 
calligrapher, has 
made a portrait 

of Prime Minister Imran 
Khan, using the words of 
the national anthem. She 
has used black non-drip 
gloss, metal gold paint 
and different sized paint brushes to do the 
portrait. It took her eight to ten hours to fin-
ish it. Sonia does not have any art qualifica-
tion and it is her sheer talent and devotion 
that led her to produce the portrait. The 
portrait will be displayed at an art exhibition 
in Doha.

Imran’s Portrait

The President of the Maldives, Ibrahim 
Mohamed Solih, has launched a free 
education scheme for students in the 

Maldives. It is a key campaign pledge and a 
signature policy initiative of the new admin-
istration. Students at the Maldives National 
University and the Islamic University of 
Maldives will no longer have to pay course 
fees. The scheme will also cover a very 
high percentage of course fees at private 
colleges. 

Free Education in 
the Maldives 

Fashion Statement

Newsbeat
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Newsbeat

Next 
AdAsia in 
Lahore

AdAsia 2019 will be held in Lahore 
from December 2 to 5. Pakistan 
earlier hosted the 16th AdAsia 

(in 1989) also in Lahore and it was a 
roaring success. The logo of AdAsia 2019 
was designed by Shahzad Nawaz. The 
theme of the ad congress is ‘Celebration 
of Advertising and Creativity in Asia.’

A delegation of Tencent, one of the 
world’s biggest Chinese music 
companies, called on Federal 

Minister for Information and Broadcasting, 
Chaudhry Fawad Hussain and showed 
their keen interest about investing in the 
production of films and music in Pakistan.

Fawad Chaudry invited the Chinese 
filmmakers to come to Pakistan and shoot 

the scenic beauty of the 
country’s northern areas. 
The minister stressed 
the need for a formal 
agreement between the 
Chinese company and the Ministry of 
Information to rejuvenate music and film in 
the country.

Chinese to Invest in 
Pakistani Films and 
Music

First Female Hindu Judge

Suman Pawan Bodani is Pakistan’s first Hindu judge. She is 
from the rural area of Shahdadkot in Sindh. She was 54th 
in the merit list for the appointment of civil judge/judicial 

magistrate. After completing her LLB from Hyderabad, she moved 
to Karachi to pursue her LLM from SZABIST. She was affiliated 
with Justice (R) Rasheed Rizvi's law firm where she practiced law 
for two years.



Dialogue

Please tell us a bit about your 
professional genesis.

My first media training came from 
Abbas, a person who used to look after 
print at Lintas.  I met Mr. C.A. Rauf three 
times and the third time we met, in 1997, 
he offered me to work for him. He told 
me to join from the very next day and I 
still can’t forget that I was paid Rs. 5,950 
for the job but I agreed. Rauf sahib was 
a very nice person. He used to come 
to the office and have sessions with the 
new employees. I was also one of them 
so I had the pleasure of knowing how 
he faced difficulties and achieved great 
heights. It would not be an understatement 
to say that C.A. Rauf, Javed Jabbar 

and Anwar Rammal were the crème of 
advertising and established outstanding 
agencies in Pakistan and also motivated 
international agencies to come here. 
They were geniuses in every way.

I got to learn from some of the 
best people in the industry. From 
working with Rauf sahib till today, I’ve 
been learning every single day.
How are you dealing with the media 
situation now that the government is 
also getting into the act? Advertising 
agencies think media houses have 
destroyed their business. Is that true?

Legislation is the work of the 
government which, unfortunately, previous 
governments were not doing. To say 

that the government is making things 
difficult for the media houses would be 
wrong. Every government advertisement 
is for the people, be it polio vaccination, 
health messages, etc. The government 
should be facilitated. The government 
has also started working with professional 
agencies. Their recent campaign 
‘Pakistan Banao’ was designed by us. 

We don’t have rules and regulations 
in this industry and that is the reason 
TV channels, creative agencies and 
print and radio are in decline. This is 
because of poor financial management 
and planning. The media has to act 
collectively. Do we produce something 
that creates synergy, has competition 

Fouad Husain, Chief Executive Officer, GroupM, a leading media buying 
agency in Pakistan, talks to Slogan in this exclusive interview.

‘People are very talented in 
Pakistan but their potential is not 
correctly utilised.’
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Dialogue

and yet pays employees monthly? I still 
ask some company owners that how can 
they even ask their employees to work 
when they don’t pay them. Legislation is 
necessary and is gradually taking over.
How is specialized media planning and 
buying an advantage for advertisers?

Globally, when Mindshare was formed 
in London in 1996, it was the media 
departments at J. Walter Thompson 
and Ogilvy that were merged. The 
more volume you can derive, the better 
discounts you get. You give value back 
to your clients. Over time, it went from 
discount generation to value creation and 
today clients work with discounts, value 
propositions and as business partners. 

We work on three personalities at a 
time or even less, yet we are the company 
that came to Pakistan in 1999 and today 
we are market leaders for our honesty with 
our clients. We have very strong global 
systems and have the best auditors from 
the Big Four audit companies. In terms 
of annual training budgets, there is no 
other agency that spends so much to 
send their people abroad for exposure 
and training. So, we are slightly ahead 
of the curve. Today, whenever there’s 
something new about to come from media 
or clients, it is discussed in this office.
Where do you get trained 
management for your business?

GroupM has the best-trained systems 
globally. I was also trained at GroupM 
and was lucky to visit countries and 
hear international speakers. GroupM 
sends people every year for training. 
For the first time, one of our persons is 
going for a four day seminar to France. 
This helps us as there’s a lot to learn. 

People are very talented in Pakistan 
but their potential is not correctly utilised. 
Earlier agencies did not pay attention to 
their employees’ training and development. 
They didn’t understand  that the difference 
was huge. My employees regularly go 
for training and I hardly think about hiring 
senior management from abroad.
How do you bring cost-
effectiveness in media planning 
for both advertisers and media?

Cost-effectiveness is very simple 
in terms of clients. You need to make 
sure that in the media you are planning 
or buying, the message of the client is 

properly delivered to the audience. Our 
work is to advise them whether they 
can benefit from television or digital 
and also not go only for the top three 
newspapers but rather opt for ten 
regional newspapers in order to expand 
the message as far as possible.

Another advantage for clients is 
that we have a strong relationship with 
managements. GroupM follows a policy 
that if there is a 90 days credit period, 
the cheque must be delivered within 90 
days without delay. We don’t treat media 
as a vendor. Just as we are business 
partners for clients, media is a business 
partner for us. For any big project, like 
Pakistan Idol, we advise in all areas - from 
designing, optimal pricing and the duration 
of advertisements during breaks to how 
to sell to the clients. Sometimes they 
bring up some raw stuff as well but then 
it is our job to brainstorm and produce 
the best possible work that relates to the 
market. In a nutshell, you have to help 
each other to be a market leader and 
that’s where we have the expertise.
What is the future of digital 
advertising in Pakistan?

Digital is growing very fast and 
it will hurt TV badly. Print and radio 
are in decline but cinema is growing. 
The more the number of multiplex 
screens, the better will be the cinema 
industry. In the next three years, the 
number of films produced every year 
will go up by three times because with 
the increase in screens, the revenue 
potential will also increase and people 
will be interested in investing.

Some films are still good today but 
they lack technical expertise. If you 
compare Chinese films of 15 or 20 years 
back, they were similar to Hollywood’s 
70s films. Today, Chinese and Hollywood 
films are equal in quality and some 
Chinese films have better screenplays 
as they are not on CJI while the West 
works only on green background where 
you can edit everything. CJI does 
not have that real-feel. In the chariot 
race scene in Ben Hur, released in 
1959, 70 people died as the race was 
live. It is not always about upgrading 
technology and improvising things. 

Print is in decline as they seem to 
think no one can beat them. Radio 

died because it had no innovation or 
investment plans. TV is dying as they 
believe people will watch it no matter 
what they broadcast. With digital, 
people watch what they want to watch. 
Digital will also die at some point and 
the evolution time will shrink. Like TV 
had 50 years, digital might have 20. 
We have to be ready for tomorrow.
Why are most TVCs not 
made in Pakistan?

We honestly don’t know how to 
make them or script them. We go to 
India as they are far more professional. 
If they have an 8.00 am shoot, the 
entire crew will be on the set by 7:30 
am. They even shoot a commercial in 
one day and process it for editing the 
next day. The commercial is ready the 
third day. In Pakistan, if the director 
wakes up by afternoon, there is no 
morning shoot and they have to wait 
for the next day for the proper light.

We also lack creative writers. No 
one remembers the advertisements 
made in the last 10 years in Pakistan 
but everyone is familiar with ads like 
‘Subah Mina ka Sham Minah ka’ 
and ‘Aye Khuda Mere Abbu Salamat 
Rahein’ made 30 years back. 

Today, if there’s a TV play or film to 
be made in India, it has a proper script. 
They don’t copy the story but adapt it. 
It’s all about groundwork, education, 
writing skills and proper learning. In my 
literature class, we used to learn precise 
writing. In TVCs, you deliver the message 
in the least possible words and you 
need a good educational background.
Your agency has won many 
international awards. How 
does that help?

Because our international credentials 
are so strong, we don’t need to 
introduce ourselves to multinational 
clients. Also, if a new multinational 
client desires to expand their business 
to Pakistan, we automatically get a call 
as Mindshare is already their agency.

Winning awards helps us with 
local clients as well, like Tapal, Dalda, 
Habib Bank and Colgate. They are not 
multinationals but when they see that we 
work with multinationals, they have faith 
in us. We win awards on the basis of our 
work and in the areas we specialise.
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Alkaram Launches
Spring/Summer Collection 2019

Alkaram Studio launched its Spring Summer Col-
lection’s Volume 1 on February 23rd.  

Alkaram Spring/Summer Collection is a mélange 
of soothing pastels and radiant hues inspired by 
the warm sunlight and clear blue skies typical of a 
crisp summer morning. The collection is a waltz of 
colours, a harmonious union of distinctive patterns 
that never fail to strike which makes it the perfect 
choice for your wardrobe staples and favourites.

Alkaram continued their journey with the multifac-
eted Ayeza Khan as their ambassador who perfectly 
embodies the timeless grace and effortless elegance 
the brand has always echoed. Star of numerous hit 
drama serials such as Pyarey Afzal and Koi Chand 
Rakh, Ayeza is an award winning actress whose stel-
lar performances and a humble personality has won 
hearts in the subcontinent.

The collection was launched exclusively online ear-
lier and is now available in stores as well!
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Profile

A household name in the Bangladeshi film and television industry is 
that of Nusrat Imrose Tisha. She is a singer turned actor who has 

won a National Award. She is a model and a TV and film actress 
and her elegant demeanour and impeccable acting have won her 
leading roles in many films and TV plays.  

Nusrat Imrose Tisha started her acting career as a hobby 
and a child actor in a TV drama “Sat Pohorer Kabbo”.  
The multi-talented actress came into the limelight 
through a talent hunt program “Notun Kuri” where 
she came second. Two years later, in the same contest, 
she won the Gold Cup award. She also came up with 
a music band called “Angel Four” that released 
an album as well. Sadly it did not go well and 
after her father and Ustad (teacher) passed 
away, she lost her passion for singing.

Born in Bangladesh in 1983, she is 
the daughter of Enamul Haque and Shahin 
Mahfuza. She comes from a musical background 
and her music learning started at the age of 5. A 
Media and Communication graduate from North-
South University, Nusrat Imrose Tisha first stepped 
professionally in the industry as a model at the age 
of 17 in a TVC “Meri Lip Gel” which was praised 
by the media. This led to more ads for brands 
like Coca Cola, Keya Cosmetics, Citycell 
and Bombay Sweets. After winning at 
Meril Prothom Alo Awards in 2003 and 
2004, she started appearing in TV plays 
and impressed audiences with her acting. 
By 2004, she had acted in 14 TV plays. 

In 2005, Nusrat took a break from her 
career. It is rumoured that her break 
was subject to her relationship with TV 
series and film director Mostafa Sarwar 
Farooki to whom she got married in 
2010. Tisha says she needed the break 
to deal with the change and to prepare 
for a better life. The relationship started 
in 2005 with Tisha getting the impression 
that Farooki was a rude person but she 
found a good friend and a human being 
in him. After they got married, Tisha 
confessed that he had become more 
disciplined and responsible than before. 

Nusrat Imrose tIsha

Superwoman!
Nusrat Imrose Tisha is a National Award winning 
Bangladeshi actress and model. She has done 
popular television dramas and films.
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She now finds him to be a completely 
changed person and she says sometimes 
it is hard for her to keep up with him.   

Her notable works so far are Kebol 
ee Raat Hoye Jai, Sixty Nine, Brazentina, 
Bahattor Ghonta, Day Out, Golapbhromon, 
Angry Bird and Doob: No Bed of Roses.

After a four year gap, she returned 
to the film and television industry in 2009 
with a drama film “Third Person Singular 
Number” directed by Mostafa Sarwar 
Farooki and Anisul Hoque. The film was 
inspired by the book ‘Tin Parber Jibon O 
kichhu Bastab’ - a case study by Syed 
Manzoorul Islam. It was the story of a 
young woman Ruba who was in a live-in 
relationship with a guy who got jailed. The 
film followed her struggles after that and 
showed her navigating a conservative 
society. Her comeback was of cutting-
edge quality and the film was a great hit. 
Since then, there was no looking back 
for Nusrat. She got busy with films and 
TV plays.  Her films like Runway (2010), 
Duboshahar (2013), Mental  (2016) and 
Ostitto (2016) were received well. Her 
film released in 2012 was nominated 
for the Meril Prothom Alo Awards in the 
Best Film Actress Popular category. 

In 2017 Tisha was seen in Doob: No 
Bed of Roses where she was cast against 
Irrfan Khan. Doob is a Bengali word that 
roughly translates into lawns and pastures, 
especially in southern India. The story 
builds up around two families discovering 
the finer fabric of love when the headman 
of the family passes away. As a successful 
filmmaker, Irrfan Khan is shown facing 
a midlife crisis when he has a tryst with 
his daughter’s childhood friend, causing 
a national scandal. Farooki was inspired 
to make this film because of a real-life 
incident that shook the very foundations of 
Bangladesh’s judgemental Muslim society. 

The film shows how women struggle 
in society and find strength in despair. 
The film was initially banned and denied 
a censorship certificate in Bangladesh on 
the grounds that it was based on the life 
of the late Bangladeshi author and film 
director Humayun Ahmed who divorced 
his wife of 27 years after falling in love with 
an actress 33 years younger than him. The 
ban was eventually lifted and the film was 
released in October 2017 in Bangladesh, 
France, India and Australia.  It is said 
that No Bed of Roses will be representing 

Bangladesh at the Oscars. Nusrat Imrose 
Tisha is a versatile actress who makes 
every character her own and works really 
hard to do justice to it. In an interview when 
she was asked which superpower she 
would like to have as a superhero, her reply 
was that she wanted to be a superwoman.

As part of the 40 years anniversary 
celebration, Nusrat Imrose Tisha was 
appointed by the South Korean Ministry of 
Foreign Affairs as a ‘goodwill ambassador’ 
for its Dhaka diplomatic mission. 

She has also won Meril Prothom Alo 
Awards for Best TV Actress in 2009 and 
2011, while, from 2010 to 2014, she 
won the Meril Prothom Alo Awards for 
Best TV actress in the popular category. 
She has also 

won the Bangladesh National Film 
Award in 2016 for Ostitto.

Her work and age do not match with 
the amount and varied genres of work 
she has done. From music to modelling 
to acting, she has proved her mettle in 
everything that she has set out to do. She is 
confident, sure and humble. Her dedication 
needs no explanation as, for her, hits or 
flops are not important as she loves her 
work and enjoys focusing herself fully.

Nusrat Imrose Tisha is not just 
a girl next door. Her dynamic roles 
and performances have made her a 
superstar. This is all for the right reasons 
because she is hardworking to the 
core and is surely a  superwoman. 

Profile
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By Muhammad Ali Khan

Sharmeen Obaid Chinoy has 
produced another animated series 

- ‘Aagahi – Apnay Mustaqbil Ki’ for 
the social media.  The series aims to 
educate Pakistani women about their 
legal rights. It demonstrates how to 
file an FIR, etc. It explains the law on 
domestic violence, divorce, cyber-
crimes and inheritance and shows the 
procedure for reporting such issues 
and who should be approached for 
help. Other topics include forced 
marriages, divorce rights, inheritance 
rights, domestic violence, sexual abuse 
and acid attacks.

The Urdu word ‘Aagahi’ means 

‘awareness.’ This is a public service 

campaign consisting of 14 short animated 

films. Each short film has been conceived, 

produced and directed by SOC Films and 

is between 2 to 3 minutes long. Covering 

the law, its interpretation and the security 

it gives to the person in question, the short 

films clarify legislation as stated in the 

Pakistan Penal Code and give an overview 

of how the legal provisions granted to 

them can be applied.

The first episode of the series ‘How to 

Register an FIR (First Information Report)’ 

gives insights into how women can file an 

official FIR at the local police station and 

further highlights the crimes that one can 

file an FIR against. These crimes include 

murder, rape, theft, kidnapping, domestic 

violence, acid attacks and others. The 

police have the authority to arrest the 

alleged culprits of these crimes without 

any warrant. It is worth noting that the 

police can only begin an investigation once 

an FIR has been registered. With a voice-

over by Aamina Sheikh, a leading actress, 

the narration is in Urdu with English 

subtitles. The series is also available in 

regional languages to cater to all Pakistani 

women.

The victims of domestic violence often 

lack the courage to stand against their 

abuser because they have no support 

and no awareness of their legal rights. 

They continue to live under the burden 

of inhumane doctrines set by the men in 

their family. In Aagahi, domestic violence 

has been divided into various episodes. 

Episode 2 identifies different forms of 

abuse such as physical abuse, sexual 

abuse, psychological abuse and economic 

abuse while episode 3 informs viewers 

on how to seek protection against such 

violence. The video educates women on 

the various steps they can take to protect 

themselves such as filing an FIR, seeking a 

protection order, visiting the medico-legal 

centre at a government hospital or seeking 

refuge at a shelter, if needed. The series 

additionally shares telephone numbers 

of various helplines, counselling services, 

shelters and legal support services where 

women can seek help.

The fourth instalment of the Aagahi 

campaign sheds light on the Nikahnama. 

The video titled ‘Know Your Nikahnama’ 

has details about the various sections 

in a Nikahnama, highlighting important 

information that the bride should know 

before she signs this legal document. 

It is surprising that many brides are 

never given the chance to review their 

Nikahnama as it is considered wrong to 

have obligations in the Nikahnama, a taboo 

conceived by certain illiterate people. The 

three-minute video talks about the rights 

that are extended to the bride through the 

Nikahnama, like the amount of Mehr, the 

right of divorce and the fixed monetary 

allowance the husband gives to his wife 

every month. It also has details of various 

helplines, counselling services and legal 

support services for people who may have 

inquiries concerning their Nikahnama.

Getting a divorce in Pakistan is really 

difficult, firstly, because it is considered 

taboo if a woman even talks about 

getting a divorce and, secondly, because 

the people lack knowledge. The series 

outlines the process of ‘Talaq and Khula’ in 

the fifth episode. It gives details about how 

the groom must give the right to divorce to 

the bride through the Nikahnama. In case 

the husband doesn’t grant his wife this 

right, she can still seek Khula and apply 

for a divorce through the family court. The 

episode also describes the twelve grounds 

on which a married woman can apply for 

Khula.

The series explains how a woman can 

file for Khula (divorce) through the courts. 

The sixth short film ‘Filing for Divorce’ 

(Khula Laynay Ka Tareeqa) answers the 

questions about registering the divorce, 

who keeps custody of the children and 

whether or not the wife has to return the 

Mehr given by her husband.

According to a study, Pakistan is the 

second worst country when it comes to 

gender equality. Moreover, it is the third 

most dangerous place for women around 

the world as various cases of domestic 

abuse, violence and rape have hit the 

headlines in recent years while many go 

unreported.

‘Aagahi – Apnay Mustaqbil Ki’ is an 

attempt to fight various social injustices. It 

serves as a tool to inform women about 

their rights and how they can claim these 

rights. The series is also being shared free 

of cost with all news channels for wider 

dissemination. The initiative can prove to 

be a game-changer in putting an end to 

abuse against women and the first step 

towards change is awareness. 

Review

The Rights of Women 
Aagahi – Apnay Mustaqbil Ki
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