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The Business of
TV Anchoring
The role of the TV anchor came to the fore at the beginning of the last decade when
media in Pakistan was liberated and the opportunity arose for many new channels to
emerge. Before this, only PTV could disseminate news (always the government version)
and this was done by newsreaders who would simply appear on the TV screen at a fixed
time and read off a news bulletin in a straight-faced manner. Some of them were the
same people who had earlier been reading news at Radio Pakistan.
When the new TV channels came on the scene, they changed all that and while hard
news was in most cases limited to someone reading out chosen headlines, a new breed
of ‘TV anchors’ was also born. These TV anchors ventured to go ‘behind’ the news and
presented their own interpretations and analyses of the news of the day. Unlike other
countries, where the news anchor was only required to present news in a more casual
and conversational style, the Pakistani breed of news anchors would also invite ‘guests’
to their programmes and analyze the news from different perspectives. Generally, the
guests were also well-known people so that whatever they said carried weight though it
did not matter whether their argument was in favour of the news at hand or against. Perhaps, in the choice of these analysts, what mattered most and matters to this day is the
policy of the news channel. It has also become customary to invite guests representing
both sides of the divide. For instance, while one guest is known to oppose government
policy, another belongs to the ruling party and is all for the government point of view while
a third one plays a somewhat neutral role.
This is all very good and the format goes much beyond simply presenting the news as
it occurs and ventures to talk about the ’ifs’ and ‘buts’ of the news. In this manner, it unravels interesting points of view of people either with independent opinions or people who
conform to one or the other aspect of the issue. However, the process has given rise
to two crucial developments. One, many people have become ‘experts’ whereas their
views were of no consequence earlier and they were not identified with any particular line
of thinking. Two, a new class of ‘news anchors’ has emerged – so-called professionals who never existed before. Many of these anchors were practicing journalists before they
came to TV or had, otherwise, a good understanding of national affairs and Pakistan’s
problems. But many more of these ladies and gentlemen have simply been thrust the job
of anchoring on their shoulders. The result is that instead of competent news analysis
and displaying an educated understanding of their roles, they simply like to bask in the
glory of their jobs and, it seems, their daily appearance on the TV screen is a kind of
joyride that they not only simply relish but also get paid handsomely for.
Some of these people are good at what they do while others are simply ‘faces’ of their
respective channels who toe the line fed by their managements and have nothing much
else to contribute on their own. The better ones among the lot are people like Nadia
Naqi, Kamran Khan, Moeed Pirzada, Talat Hussain, Mubashir Rana, Asma Shirazi, Nasim
Zehra, Shahzeb Khanzada, Shahid Masood, Rabia Anum and Javed Chaudhry. It seems
they do their homework right and uncover those aspects of the developing news that
may have missed public attention. Of them, while Kamran Khan is a seasoned journalist and has a very good understanding of issues, he continuously irritates the viewer by
cutting into whatever his guest is saying. His presentation style is also very high-pitched
and leads the viewer to believe that whatever he is talking about is all very sensational.
Shahid Masood, it seems, has the job of constantly expanding a small bit of real news
like an elastic band, with the result that he keeps on repeating himself and his arguments
are hardly conclusive. The analysis by Moeed Pirzada, Talat Hussain, Asma Shirazi and
Javed Chaudry is well-informed and quite balanced.
Then there are other so-called anchors who it seems treat anchoring simply as any
job and do not have much to contribute on their own. One person who leads the pack is
Hamid Mir who simply lets his guests express their opinions and, it seems, derives some
kind of a pleasure when people with opposing views fight like cats and dogs in his programme. Then there is Kamran Shahid who has this affable habit of frequently laughing
in his show though sometimes it seems as if he is making fun of the guest or the person
whose beep he is taking.
There is constant demand for TV reporters to undergo some kind of training so that
they develop a better understanding of working for television. Perhaps it would be useful
for TV anchors too to take training so that they can do greater justice to their jobs.

The views expressed by the contributors are not
necessarily shared by the editor.
Available on EBSCO and affiliated international
databases through Asianet-Pakistan.

Javed Ansari
Editor
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Readers’ Thoughts
Women Power

Wise Advice!

This is regarding the last cover story of Slogan on ‘Women
Emerging in the Corporate World’. Although women face a lot
of obstacles in the working world, from balancing work and
family to securing financing, more women are operating new
businesses and many of them are at the helm of established
ones. The fact remains that women are crucial to economic
growth around the world yet the equality gap is still there. A
public relations mission is required to attract women to aspire
to senior board level positions – not just because it’s fair, but
because it represents greater prosperity for all.

Being a regular reader of
Slogan magazine, I have been
really impressed with the overall
layout and the content of the
magazine but the sudden closure
of the ‘Beauty and Makeup Tips’
section has me worried. The tips
were undoubtedly of interest in
the magazine. In fact, the magazine should have been properly
distributed to leading beauty parlours so that they could also have
some help.
A new
section
could also
be added
discussing
the current
trends of
lifestyle
and fashion
in terms of weather. This would
be helpful to many people in and
outside the industry.

Ayesha Baig,
Karachi.

Justice for Zainab
The Kasur incident has come under discussion
all over the world and the officials should ensure the
murder mystery be investigated in a proper manner.
Recently, Shahid Masood in his show had alleged that
Zainab’s suspected rapist and murderer was member
of a pornography gang which also includes a minister.
The suspect is said to have some 37 foreign currency
bank accounts. He is accused of being a serial killer who raped
and murdered 6 or 7 girls over the course of two years. The long
investigation in the Zainab murder case should now conclude
with the accused being given the most severe punishment.
Laiba Khatoon,
Lahore.

Maham Rasheed,
Karachi.

Is the Customer Always Right?
Gone are the days when customers were believed to be always
right. Gone are the times when employees and companies would
go to any length to satisfy their customers. In fact, treating the
customers like they are always right can cost your business. Keep
focusing on your customer service and make the customers happy
by meeting their needs. This can be done by empowering your employees to make the right decisions and encourage them to go that
extra mile but if you go with “The customer is always right” policy,
you will definitely land your business in trouble.
Rasheed Akhtar,
Peshawar.

A New Approach
The new section in your magazine, “Guess Who” is a different approach to
reaching the audience and is perhaps an intelligent marketing tactic. The curiosity
to identify the person being described in the “Guess Who” will make the readers
question their minds in recognizing as to who the person is. The one month wait
for the next issue of the magazine after giving the answer will surely make them
even more interested to find out whether they had answered correctly or not. The
curiosity will keep the readers in touch with the magazine which will have a good
effect on its readership.
Izma Khan,
Islamabad.
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Who Said That!

Remember that mindsets
cannot be changed through
force and coercion. No idea
can ever be forcibly thrust upon
anyone. – Pervez Musharraf,
Former President of Pakistan

Despite all our efforts, our
countless sacrifice and over
decades of war, we are being
told that we have not done
enough against terrorism.
– General Qamar Javed
Bajwa, COAS, Pakistan Army

Crime should not pay, it must
be punished. Unfortunately,
in Pakistan big crimes do get
rewarded.
– Imran Khan, Politician

I believe in absolute freedom of
expression. Everyone has a right to offend
and be offended.
– Taslima Nasrin, Author
I’ve never tried to hide the
fact that it is my intention to
become the best. – Cristiano
Ronaldo, Footballer

Everybody has a creative
potential and from the
moment you can express
this creative potential, you
can start changing the world.
– Paulo Coelho, Writer

Our target is to
provide sustainable
energy to far-flung
rural off-grid areas
of Pakistan and we
especially want to
empower women
in these areas
through the project.
– Fiza Farhan,
Entrepreneur

The focus on negative issues
is so great that they are taking
hope away from our people.
– Farooq Qaiser, Artist

In the battle between the heart
and the mind, winners always
listen to their hearts. – Rameez
Raja, Cricket Commentator

Most thermostats
are built by
plumbing
companies. But
you really need to
understand how
to build a phone to
make them better.
– Tony Fadell,
Inventor/ Investor

As an actor, anything
that you have to help
get you into character
is helpful.
– Scarlett
Johansson, Actor
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Corporate Moves
Dr. Ishrat Hussain, former governor of the
State Bank of Pakistan, has been nominated
as Pakistan’s candidate for the position of
Chairman at the International Monetary and
Financial Committee (IMFC) by the Pakistan
Government. Dr Hussain has vast academic
and professional experience of monetary and
financial affairs.
Abdullah Kadwani has taken charge as Group
Managing Director at Geo Entertainment Holdings.
Starting as the CEO of Media International, he took over
as the CEO in partnership with Interflow Group and
launched ICON Media. He was also the CEO of Media
Max and the founder of 7th Sky Entertainment. He
brings with him an experience of more than 25 years in
the TV industry.

Bruno Boris Olierhoek, the CEO of Nestlé
Pakistan, has been elected as the President of
the Overseas Investors Chamber of Commerce
and Industry (OICCI) for the 2018 term. He has
also worked as an International Executive at
Nestlé for more than 20 years, serving in Asia,
Europe and Africa.
Aamir Hafeez Ibrahim
has been appointed as the
Head Emerging Markets
for VEON Group along with
holding his responsibilities
as the CEO of Jazz. Aamir
has over two decades of
international experience
as a senior executive across multiple industries.
Previously he held senior leadership positions at
Ford, Jaguar and Land Rover. Before Jazz, he
was a Senior Vice President at Telenor, where
he led transformation and distribution initiatives
across Asia.
Muhammad Aurangzeb, currently serving
as the CEO of Global
Corporate Bank Asia
Pacific at JP Morgan,
has been appointed as
the President and CEO
of Habib Bank Limited
(HBL). He is a seasoned
banker with more than
30 years of diverse
experience with leading banks in Pakistan and
overseas.
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Usman Akhtar Bajwa, a BS-20 officer of the
Pakistan Administrative Services has been appointed
as Chairman, Capital Development Authority. He
is currently deputed as the Director General of the
Immigration and Passport Department under the
Interior Division.

Dr Zakria Zakar, who has been serving as the Dean of
Faculty of Behavioural and Social Sciences and Director
of the Institute of Social and Cultural Studies (ISCS) at
the Punjab University, will take charge as the acting Vice
Chancellor of the Punjab University. He is a recipient of
the Presidential Pride of Performance in 2015 and also
received the Best Education Award for 2012-13 from
the Higher Education Commission of Pakistan (HEC).

Dr. Werner Liepach has been appointed as the new
Director General by the Asian Development Bank (ADB)
for its Central and West Asia Department. Prior to
this, Liepach was Deputy Director General and Senior
Advisor in CWRD. He was ADB’s Country Director for
Pakistan from 2011 to 2017 and has been with the
ADB since 1992.

John Hennessy, a former Stanford University
President, has been appointed as the Executive
Chairman of Google’s parent company Alphabet Inc.
Hennessy, a computer scientist with expertise in chip
design and deep connections in Silicon Valley, joined
the Google Board in 2004, months before the company
went public. He has been an independent director at
Google and Alphabet since 2007.

Slug
Grapevine

Samina Holds Her Own
Samina Peerzada is one showbiz person who has held her own over the years and while
she has faced many ups and downs both personally and in her showbiz career, she is very
much in control of herself. Her latest show on Youtube is a treat to watch and only because
of the way Samina conducts the show. She politely asks questions and never indulges in
too much controversy. Her soft demeanour makes this a must-watch celebrity show.

Not a Meteor
Momina Mustehsan is a new name rising on the firmament of
Pakistani showbiz and it is only in recent years that people have
become aware of her presence. It’s good that Momina is not like
swift meteor that appears on the skies for a few moments and
then disappears. There is a lot more to her than her voice which
is what she is now known for. Her family is so scattered all over
the globe that it is difficult for her to say that she belongs to a
single city.
She is from an Army background and was born in Quetta and
went to school in different parts of the world. Always focused on
her education, Momina is a biomedical engineer and a mathematician. Both her mother and elder brother are doctors but she chose
to be a musician. Interestingly, Momina has developed a solarpowered vaccine transport cooler to help carry vaccines for polio
which should be a great help for the anti-polio drive in Pakistan.

Spoils of Bravery
It would have been perhaps natural for the
winner of a Military Cross from Queen Victorial
to have carried on in the tradition
in achieving fresh new honours
for the motherland in the line of
bravery. The reality is, however,
quite different.
Subedar Abdul Siddiq, was
decorated for killing 1100 tribal
compatriots with a Military Cross
by Queen Victoria. This gentleman was the
paternal grandfather of a very important current political leader who heads an important
religious party and is found to be in the good
books of every government in power. The
grandson is said to own a tourist resort in Fiji
worth 9 million dollars. The resort is run by
his brother and a retired joint secretary of the
ministry of tourism.
The resort provides all kinds of facilities to
patrons such as liquor, gambling and much
else.

Rediscovering Rekhta
It seems youngsters in northern India are
embracing Urdu in a big way as was demonstrated at the fourth edition of “Jashn-eRekhta” held in New Delhi from December
8 to 10, 2017. To celebrate the literary and
cultural traditions of Urdu – also known as
Rekhta – the Foundation has been organizing a colourful festival for four years that has
been appropriately titled “Jashn-e-Rekhta”.
A welcome feature of the last celebration
was the overwhelming presence of youth
that was a confirmation that today’s young
boys and girls are seriously interested in
upholding and promoting Urdu.
Nandita Das and Nawazuddin Siddiqui talked about their great experience
in making a film on Saadat Hasan Manto.
Ira Bhaskar moderated a discussion on
“Depiction of Urdu Culture in Muslim Social
Films” with Shabana Azmi, Muzaffar Ali and
Waheeda Rehman and Harbans Mukhia
spoke on “Cultural and Literary Interaction in
Medieval India”.

Playing Benazir
Rowling’s Rich
Harry Potter creator J.K. Rowling is
worth an estimated $650 million, thanks
to her earnings from Harry Potter.
The spell cast by Harry Potter on
readers 20 years back, seems unlikely
to lift anytime soon. The seven-book
series has sold more than 450 million
copies worldwide and the film franchise
it spawned has grossed $7.7 billion. No
wonder J.K. Rowling is now worth some
$650 million, her fortune further boosted
by payouts from theme parks in Florida,
California and Japan.

Mehwish Hayat is a
name that has become
synonymous with films like
Punjab Nahi Jaungi which
became the highest grossing Pakistani film, with a
box office earning of Rs 50
crore. Now there has been
talk of Mehwish starring in
a film that we all have been
anxiously waiting for. She
will play Benazir Bhutto.
People are really excited to
see Mehwish play the great
leader.
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The PSL Bonanza

I

n what was once a game that was the
very epitome of fair play, there is now
an inherent tilt towards the other side.
In cricket, the dice is clearly loaded
against the bowlers compared to those
who face them from 22 yards away. Now,
with the advent of T-20 cricket, the bats are
getting heavier and the grounds are getting
smaller. This helps generate the kind of thrills
among spectators and television audiences
alike and that means more eyeballs which
translates into more advertising revenue.
Everyone is a winner in this game.
The Pakistan Super League (PSL), though
a new entrant into T20 league cricket, is also
such a winner. It has attracted the attention of the public, the patronage of media
networks and the support of advertisers
because it offers what the people want.
A fair chance in T-20 cricket is for both the
bowlers and the batsmen to make a contest
even and intriguingly interesting. The modern

10 SLOGAN March 2018

By Ahmed Affan
game, however, is not about the intriguing,
subtle interest. In an era of mass commercialization, everything of interest sells like
little else. And so we have Twenty20 leagues
crowding out much else from the international calendar.
This is what the T-20 format has done
to cricket. There are just 20 wickets in a
contest. Not all of them fall. And among
those which do, many are not as spectacular. So it is easy to bring the boundaries in
so that even a wild swish taking the edge
of the bat can go for a sixer. And then bring
in the heavy bats and start measuring how
far back the ball was dispatched by the
batsman. And, as against 20 wickets, there
can be any number of sixes – the more,
the merrier. And, finally, the icing on the
cake, the cherry on the top: put a bunch of
cheerleaders around the boundary to create
something that supposedly carries great
entertainment value. Cricket, on its own,

does not carry much entertainment value, it
seems. And this is what commercialisation
does.
This is not much different from what happened to, say, wrestling. There is still a professional value that most of us come across
in a four-year Olympic cycle and then there
is the World Wrestling Entertainment (WWE)
variety that hogs the limelight on television
screens round the year. The only difference
is perhaps in the role of the cheerleaders. In
cricket, they are still on the boundary, while
in WWE they are thrown right in the ring!
On another level, the International Cricket
Council (ICC), the game’s governing body,
struggles to chart out its Future Tours Plan
(FTP) because there is, at best, a shrinking
room for bilateral engagements. And even
when there are tours, the visitors – whosoever they may be – struggle to come to terms
with the playing conditions that are alien to
them. Historically speaking, playing away

Cover Story

from home has always been tough, but it
is getting tougher because, among other
things, the skill set of modern cricketers
is below par. The tours are getting shorter
and focus almost entirely on international
commitments without much exposure to
competitive conditions in the shape of
domestic sides.
If you are good against pace, you have
little time to work out your issues against the
spinning ball. Australia’s Usman Khwaja is a
case in point. And vice versa. T20 is where
the money is and success on that front
means much more to professionals (Chris
Gayle and his ilk) and the young get easily
fascinated by those who chance their arms
rather than plan their innings — Shahid Afridi
over Younis Khan, for instance.
The results are there for all to see. Let’s
pick up Ashes, which in many ways is the
prime contest in the Test format. The modern era of Ashes clearly starts in 2005 when
England defied everything and surprised
themselves by winning the contest after God
knows how many years and that too in the
presence of stalwarts such as Shane Warne,

Glenn McGrath, Rickey Ponting and the rest.
Just a year later, almost the same England
side went Down Under and suffered a 0-5
whitewash. On the return tour, it regained
the Ashes 2-1 at home. The seesaw pattern
continued till the latest and the just-concluded edition; the only exception being the
2010-11 series that England won 3-1 in
Australia.
Starting with the 2005 Ashes, the two
sides have played 40 Tests; 20 in each
country. At home England won 10 (50 percent) of them while losing 04 (20pc). Away
from home, it won just 3 (15pc) and lost 15
(75pc). The numbers tell their own story, but
a bit of perspective is essential. Their flip side
reflects on the performance of Australia as
well. If England could win just three Tests in
Australia in the last dozen years, the latter
could win no more than just four when they
were not playing at home in equal number of
attempts over the same period of time.
The problem, as we can see, is not specific to any particular team. It is a problem
that has arisen out of the manner in which
the game is being run and managed at the

global level where commercial sponsors get
to call the shots … most if not all the shots.
The problem with commercialism is
simple; it never knows when to stop, where
to stop. It keeps gaining and attaining momentum that converts it into a juggernaut.
It becomes the proverbial bull that goes
around bashing and smashing everything
fine and refined in that equally proverbial
china chop.
In the 1970s, the Kerry Packer phenomenon – which was purely a commercial affair,
mind you – did bring in a few positive changes and added pace to the game. And things
were settling down when the T20 version
cropped up. And it cropped up only because
there were folks who could not make the cut
and decided to at least have some fun on
their own. Now T20 is a global act and what
is in the process of getting there is the T10
version. Commercialism, remember, does
not know where to stop, when to stop. The
bull of commercialism is bound to destroy
everything fine and refined in the cricketing
china shop. What a pity.
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Branding of Cricket

P

akistan joined the list of countries that hold T-20 leagues
when it started the Pakistan
Super League (PSL) three
years back. It had always
been the desire of the cricket establishment
in Pakistan to hold a cricket tournament of
its own in which it could feature established
and new Pakistani players as well as have
a component for foreign players in each
team. What started this trend were cricket
leagues launched by almost every cricket
playing country. The PSL has all the potential to become attractive in financial terms
in future and will make Pakistan cricket as
strong a brand as the game has become in
other cricket-playing countries.
It is all very nice that by organizing the
PSL, Pakistan has attracted many international names. It is also good that whereas
PSL matches were previously played in
the UAE because the security situation in
Pakistan was not considered conducive to
the holding of the tournament in Pakistan,
now the PSL has progressed and will be
played in the UAE as well as in Pakistan.
In the last PSL event, the Final was played
in Lahore. This time around, the play-off
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By Javed Ansari
matches will be conducted in Lahore while
the Final, based on the winners of the two
play-off matches, will be played in Karachi
on March 25, 2018.
The Pakistan Cricket Board considers
holding of the PSL as a big
achievement and prides itself
in the fact that it has succeeded in attracting international
cricket to Pakistan despite all the
odds it was up against ever since that
fateful day in Lahore in 2009, when the
Sri Lankan team, playing a Test series in
the country, was heading to the Gaddafi
Stadium. It was attacked, apparently by
terrorists, the match was called off midway
and the Sri Lankans hurriedly returned
home. However, Pakistan was since then
boycotted by all foreign cricket teams
and no squad was willing to play in the
country.
This came as a big shocker and
Pakistani cricket fans were since then
deprived of watching foreign cricket
teams coming to Pakistan and playing
in the country at any venue except a
one-off match or two. They were also
deprived of watching their own top

players performing against foreign teams.
As a result, Pakistan cricket sustained a
major setback. In those circumstances,
Pakistan chose the UAE as its ‘home
ground’ because the playing conditions
in that country were similar
to those in Pakistan and
many Test, ODI and T-20
series were played by
Pakistan against

Chris Gayle
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foreign teams in Sharjah, Dubai and Abu
Dhabi.
This was an expensive proposition,
however, as every time Pakistan went
out to play a home series in the UAE, it
cost the PCB a lot of money. The most
popular sport in the Arab world is football
but cricket became popular in the UAE
because Pakistan played so many international matches there though the crowds
mostly comprised the cricket-loving public

the end, the team that wins the Final takes
away a good purse. The game of cricket
was traditionally a 5-day event and to this
day, the purists rate Test cricket as real

from Pakistan, India and other countries
of the subcontinent. Before this, Sharjah
had served as a popular cricket venue as
the Cricket Benefit Fund Series (CBFS),
organized by Abdul Rehman Bukhatir and
former Pakistan Test cricketer Asif Iqbal,
used to be played there. It was, however,
Pakistan becoming a pariah on the international cricket circuit that raised the UAE’s
cricket fortunes. For this purpose, the country even developed new cricket venues in
Abu Dhabi and Dubai and greatly improved
the cricket stadium in Sharjah.
Cricket leagues, based on T20 cricket,
are very good crowd pullers and are proving to be lucrative propositions for those
sponsoring the various teams. They prove
to be very profitable for those playing in
the leagues. The players are guaranteed
good money by the ‘team-owners’ and, in

cricket. To them One Day cricket and now
T-20 cricket does not portray the real spirit
of the game. If a cricket player is to be
judged for his cricketing abilities, it is his
performance in Test cricket that is supposed to bring his real talent out.
Perhaps it was as a rebellion to the 5-day
game that the Australian business magnate
Kerry Packer devised One Day cricket and
created a revolution in the game by stealing away the best players from each Test
cricket playing nation and organizing a One
Day Tournament in Australia. He paid good
money to the players who abandoned their
Test teams and chose to play for him. Before
he arrived on the scene, the money that
players earned from playing Test cricket was
not much. ODI cricket changed all that as
big money crept into the game.
Many sponsors came into cricket to take

advantage of the vast exposure that ODI
cricket offered to their brands and bigtime money came to be involved. The one
day format was much more attractive as
compared to the 5-day game as draws or
‘ties’ became rare and everyone benefited.
The spectators now went home with a result
- one of the two teams winning the limitedovers, 50 overs a side match, the players got
paid good money and the brands benefited
from the attraction that the event generated
through on-ground and print, radio and TV
advertising.
Soon ODI cricket had its own World Cup
whereas Test cricket could never evolve such
a thing. It came to a point when no one was
interested in watching a 5-day Test match
when a one-day encounter usually produced
a clear result. But it seemed that cricket
authorities and the public were not satisfied
even with the one-day, 50 overs format that
lasted a whole day. So they further reduced
the game into 20 overs a side and that is
how T20 cricket was born. Cricket was now
a four hours affair and offered spectators the
opportunity to watch a complete game in
the evening hours. Like the ODI format, T-20
matches were also played on a day-night
basis, though now day-night cricket has also
crept into Test matches.
As things stand today, the public is more
interested in watching T-20 rather than
One-Day or Test cricket – and that is where
the advertisers and sponsors are spending their money. That is the reason too that
Test cricket stadiums are almost empty and
one-day cricket has also lost the sheen it
once had in attracting crowds. T-20 cricket
has over-powered everything else and
considering modern-day exigencies, cricket
has also been transformed into a useful
advertising vehicle where the players make
big money, the advertisers and media treat
it as a lucrative commercial investment –
and the public is happy because the game
is wrapped up in a few hours rather than
continuing for days - sometimes with no
result at the end.
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The Gentleman’s
Game Moves On
By Faizan Usmani

F

or a nation deprived of international cricket for almost a
decade, the rise of its own
international cricket league must
be considered a real achievement. The Pakistan Super League (PSL) is
now becoming a global brand of which the
people of Pakistan can be really proud.
Many other countries have also successfully introduced their own cricket leagues
and now enjoy the huge financial advantages of a relatively new phenomenon called
international T20 cricket and that too under
the patronage of the International Cricket
Council (ICC).
However, behind the façade of enormous
popularity and eye-dazzling glamour, the
game of cricket is no more the same sport
it once used to be. Long past are the days
when the gentleman’s game was celebrated
for its competitiveness, great effort and a
display of sportsmanship shown by cricketers of yore. Gone is the golden era when
cricket was represented by those selfless
players who were devoted and loyal from
head to toe and were equally hailed even
by opposing sides for their unconditional
belonging and lifelong association with their
national teams.
Today’s cricket, in many cases, is
stamped by opportunism, self-interest and
expediency and is represented by firebrand
cricketers, cashing in on every shot they play
or making good use of every ball they leave
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on purpose. The plight of modern cricket
is exhibited by the fact that it has tactically
been taken over by corporate sponsors.
Top cricketers now do not play hard enough
and even the most talented cricketers tend
to avoid Test cricket to prolong their careers
by playing mostly the shortest format of the
game known as T20.

The popularity T20 cricket enjoys is mindboggling. However, the introduction and the
overnight popularity of the shortest form of
cricket has also given rise to unscrupulous
elements known as match-fixers, bookies
and greedy players, making the most of the
cricket leagues organised in many parts of
the world.

Clive Lloyd and Kerry Packer
Cricket and business go together.

Many cricketers opt for early retirement at
the peak of their careers and are auctioned
and purchased by the highest bidders.
The patriotism of today’s cricketers is also
widely questioned and people rightly ask
why leading West Indians players such as
Kieron Pollard, Andre Russell, Sunil Narine
and Darren Bravo prefer the PSL over the
World Cup qualifiers. It appears T20 is
going to change the way cricket is played.

Other than T20, now T10 has also surfaced, along with many weird formats and
leagues yet to be recognised by the ICC. It
appears the current trend of T20 leagues
and tournaments serves the betting mafia
more than ever before.
Because of these reasons, a host of
cricket pundits and both present and former
cricketers are expressing their fear about
the future of Test cricket, the flagship format

Cover Story
of the game which seems to be losing its
popularity by leaps and bounds.
Jos Buttler, the England batsman and
wicket keeper, believes cricket will soon
become a one-format game, making Test
cricket obsolete in the next 15 to 20 years.
Adam Gilchrist, former Australian cricketer
and Michael Holding, the former West Indian
cricketer, share these views and believe T20
will kill both Test and One-Day cricket within
the next 20 years.
Such fears are justified since the rise of
T20 has engulfed the rest of the cricket formats. Its matchless ability to produce results
within hours is helping it sell like hot cakes,
thus allowing sponsors, marketing firms and
business organisations to organize more
leagues and tournaments in a calendar year.
This is a new way to promote and serve
cricket.
Thanks to the increasing frequency of
T20 matches, cricket has now become a
funfair where the slow and steady never wins
the race, as the game now only belongs to
those who better know how to make a quick
buck. It is now a business and marketing vehicle for advertisers and sponsors.
The cricket boards of many countries have
become profitable commercial ventures and
their role as governing bodies or promoters
of the game has become subdued.
T20 leagues are being organised
around the world in greater numbers and the gentleman’s game
is undergoing a major transformation. Let’s hope it also retains its competitiveness,
fair play and ethos. It
also seems that Test
cricket is now a thing
of the past.
Hailed as the father
of modern cricket,
Kerry Packer, who
was primarily a
business tycoon,
invested in cricket
in the early 80s
to turn a lacklustre
sport into an interesting proposition and
events like the PSL
are carrying his mission forward.

The Rising
Popularity of
T-20 Cricket
By Syed Jawaid Iqbal

P

akistan now has its very own T-20
event – the Pakistan Super League
(PSL). In its third year now, PSL provides
an opportunity to the country’s leading
advertisers to associate their brands with
cricket. It also provides a chance for the
public to have the satisfaction of watching

their own teams thrashing it out
in the middle while the advertisers,
besides actually owning teams, have the
chance to associate their brands with the
teams. While the first PSL was entirely
played in the UAE, the Final of the second
edition was played in Lahore and now
the play-off matches and the Final will be
played in Lahore and Karachi, respectively. This speaks volumes for the greatly
improving security situation in Pakistan.
There is a theory that the game of
cricket was given to the Indian subcontinent by the British as a bone of
contention and a continuing source of
rivalry between India and Pakistan. It is

also a fact that out of the eight Test playing countries, four happen to be located
on the subcontinent – India, Pakistan,
Bangladesh and Sri Lanka, while the fifth
one, Afghanistan, may soon join the lot,
considering the way it is going.
It also needs to be weighed that
cricket is one game that is only played in
those parts of the world that were British

Virat Kohli

colonies
or formerly
under British
rule. After
England, the game only thrived in such
countries as India, Pakistan, Australia,
New Zealand, South Africa, the West
Indies, Sri Lanka and Bangladesh. Other
major world nations, such as the USA,
Germany, Russia and China or the
South American continent never took to
cricket. Cricket even did not receive much

Jos Buttler
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encouragement in a country like Canada,
which was formerly controlled by the British.
In fact, there is a story about Adolf Hitler,
the Chancellor of Germany that brings into
focus the mere time-wasting game that Test
cricket is. In the days when Germany played
cricket, there was a Test match going on in
the country. At the end of the five days after
the match ended, Hitler asked someone
what the outcome of the match was. He
was told that there was no result since the
match had been drawn. Hitler’s immediate
reaction was to put all the players in a row
and shoot them dead!
Cricket was primarily a game of the English aristocracy which had been devised on a
particular format as these people had a lot of
time on their hands and could afford to play
a six-day game (until recently, a cricket Test
would be spread over six days – five days
of play and one day’s rest) while the shorter
version would comprise at least 3 days. The
English aristocrats would play cricket as a
form of relaxation. They would be surrounded by beautiful women and drove flashy big
cars. A person would go out and bowl a few
overs and then come back to the pavilion to
enjoy a mug of chilled lager. It was because
cricket was a game of the English aristocracy that it was also termed as a “gentleman’s
game” and phrases like “that’s not cricket’
made their way into the English language.
The best cricket ground in the game was
supposed to be in London and was known
as “Lord’s” because it was the epitome of all
cricket playing fields.
While the English gave birth to bright
dreams in the young minds belonging to the
former colonies as a result of the glamorous
lifestyle that they promoted through cricket,
it seems the English gradually became tired
of cricket and turned their attention to more
instant result-producing forms of sports such
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as football and rugby. But much before they
decided to give independence and carve out
India and Pakistan, they involved the people
of the Indian sub-continent in cricket as a
long-term strategy. While the Indians (mainly
Hindus, Muslims, Sikhs, Christians, Parsis,
etc.) played cricket against foreign teams as
a homogenous side, after the partition of the
sub-continent, India and Pakistan formed
their own teams and the great cricket rivalry
between the two countries began. Along with
Kashmir, this was one of those ‘bones of
contention’ that the British left behind for the
two sub-continental nations to fight over for a
long time. The rivalry continues to this day.
Outside the English world or in Britain’s
former colonies, cricket never made a place.
Their favourite sport was football, which is

today the world’s greatest crowd-pulling
sport and is followed with fierce enthusiasm
across Europe, South America and Africa
as well as by England. In North America,
especially in the USA and Canada, American Football caught on and became almost
a religion, accompanied by baseball and
basketball.
This was also the time when an Australian
gentleman called Kerry Packer realized the
time-wasting characteristics of Test cricket
and devised a shorter form called ODI (One

Day Cricket). This form could be played
over just one day and the best thing was
that it produced a result at the end. Various
companies and brands began to patronize
the new format because it was exciting and
would normally lead to an electrifying end. It
was also a source of much more money for
the players as it was accepted as ‘kosher’
by the cricket boards of various countries as
well as cricket’s governing body, the ICC.
But the sponsors, it seemed, were still
not satisfied, so competitive cricket was
further reduced and the T-20 (20 overs a
side) was devised. This format attracted the
sponsoring companies in a big way because
it involved just four hours of playing time
and was the kind of opportunity players, the
media networks and the advertisers had
been waiting for. The advertisers could hitch
their brands to the format as it had immense
public and media attraction.
Now Test cricket has been left far behind
and no one – the spectators, the advertisers or the media – is willing to waste 5 days
watching, covering or supporting it. After the
advent and rising popularity of T-20 cricket,
this is what has also happened to One Day
Cricket. The T-20 format is what the people
love and want – and various companies are
only too happy to associate their brands
with T-20. This is also why the PSL (Pakistan Super League) was born as did similar
cricket leagues in other major cricket-playing
countries. There is no doubt that the PSL
is bound to capture the imagination of the
public and the advertisers as nothing else
has done so far.
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Promoting Pakistan’s
National Sports
By Dr. Ali Madni

T

oday corporate entities are able to support sports events with more creativity.
Sports sponsorships give companies a
means to reinforce their association with the
public at large. This is a form of relationship
building that creates added goodwill. In
many cases, this also provides the sponsor
or co-partner to reach a specific target market. Co-partners or sponsors always have a
desire to support worthy projects because
this enriches their public image and creates
positive vibes for them.
Many leading companies have taken the
route to relationship building through sponsorships. They include Shell, British Airways,
Google, American Express, FedEx, CocaCola, Emirates and others.
PTCL too acquired a new dimension in
its forward momentum as a patron and
promoter of national sports in Pakistan when
it became a joint partner in the third edition
of the Pakistan Super League (PSL) which
commenced on February 22, 2018 in Dubai.
The fact is that PTCL has always been
in the forefront in encouraging sports and
sportsmen and its joint partnership of the
Islamabad United team playing in PSL is a
logical progression of its proactive involvement in national sports. This is PTCL’s
second year in a row in which it is backing
the Islamabad United team. Through such
support, it is carrying the theme ‘United We
Win’ many steps further. Every Pakistani
loves cricket and nothing unites the nation
like cricket does.
The company’s encouragement of sports
is also evident from the fact that besides
recently sponsoring the Pakistan Cricket
team, it sponsored the Pakistan Hockey
team as well. In this manner, hockey was
revived and promoted. Hockey is Pakistan’s
national game which the country dominated
for many years by winning the Olympics, the
World Cup, the Asian Games as well as the
Champions Trophy titles.
Adnan Shahid, the Chief Commercial
Officer of PTCL, expressed his encouragement when he said, “PTCL is playing its

role in promoting sports in the
country and we
are humbled with
the fact that we
are contributing to
revive the old glory
days of hockey in
Pakistan. Visiting
of international
players is a very
positive sign. I am
sure that more
teams will come
to play in Pakistan
and this will help
to take our national sport to the
next level.”
The company
also sponsored
the Pakistan team
jersey for the T20I cricket series that was
played in New Zealand in January 2018.
Pakistan Captain Sarfaraz Ahmed thanked
PTCL for coming forward and supporting the
Pakistan team. Pakistan won the T20I series
against New Zealand and the company
congratulated the Pakistan team on their
exciting and comprehensive win as the
series was played in tough conditions. This
also brought Pakistan to the top of the ICC
T20I rankings.
The company has championed the cause
of sports in many other ways, both within the
organization as well as at the national and
international level.
It co-sponsored the 6th National Disabled
T20 Cricket Championship at the beginning
of 2018. Organized by the Pakistan Disabled
Cricket Association (PDCA), the tournament
comprised eight teams.
Syed Mazhar Hussain, CHRO, while
expressing his views said, “PTCL believes in
promoting social inclusiveness at all levels,
and endeavours to enhance the quality of life
of the less privileged, especially people with
disabilities. We hope that our modest support
will bring happiness in their special lives.”
The company cares as much for its

employees as it does for its customers. It
arranged a Sports Gala in 2017 in Islamabad,
in which employees and their families participated with immense enthusiasm.
The Gala marked the culminating stage
of preliminary rounds of sports competitions
that had been held earlier in various cities of
Pakistan. The winning teams of badminton,
table tennis, squash, lawn tennis and cricket
were given prizes and trophies in the grand
finale.
Infused with the company spirit and the
cause of sportsmanship, cricket matches
were played amongst different teams representing senior management, executives and
other staff members. A large gathering of
employees and their families witnessed the
cricket matches. The Gala also had a variety
of fun games for the families.
As Pakistan’s leading Telecommunications Company, PTCL is fully aware of its key
role in promoting sports at the national and
international level. The PSL cricket tournament is an important event on the international cricket calendar. By partnering with
the Islamabad United team, the company
has demonstrated its close affinity with the
national aspirations of the Pakistani people.
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PSL Final in Karachi
T

he Final of the PSL will be played at the
National Stadium in Karachi on March
25, 2018. Before this, some matches will
also be played in Lahore. The Tournament
started in the UAE.
Tickets for the PSL matches being
played in Pakistan are being sold online
on Yayvo.com by TCS, Pakistan’s leading
express and logistics service provider.
Babar Azam, Imad Waseem and other
players of Karachi Kings were at the launch
ceremony to add star power to the event.
M. A. Mannan, President and CEO, TCS
Holdings (Pvt.) Ltd, Salman Hassan, CEO,
Yayvo.com, Salman Iqbal, CEO, ARY Digital
Network and Tariq Wasi, CEO, Karachi
Kings spoke on the occasion.
M. A. Mannan said, “We thank PSL and
Karachi Kings for placing its trust in our
ability to manage a delicate task. We were
aware of the issues that cricket fans had to
face in the recent past to get tickets and
made sure to provide them relief. TCS has

TCS Holdings CEO, M. A. Mannan (right) with ARY CEO, Salman Iqbal.

always taken challenging tasks head-on in
the past and will continue to do so in the
future as well.”
Expressing his views about the partnership, CEO ARY Digital Network Salman
Iqbal said, “We are excited to be a part of
this initiative. Karachi Kings is Karachi’s very
own team and I am hopeful that they will
reach the finals this time.” He also shared

African ‘Mona Lisa’
B

en Enwonwu´s 1974 painting of
Adetutu “Tutu” Ademiluyi, daughter
of a Yoruba king, has taken on almost a
mythical status in Nigeria. It was last seen

in 1975 but is now up for sale after its
surprise rediscovery.
The painting will be sold at London’s
Bonhams.
The work was uncovered by Giles Peppiatt, director of Modern African Art at
Bonhams, after a north London family contacted him following lucrative recent sales
of Nigerian artworks. After confirming the
search for “Tutu” was over, the family were,
not surprisingly, pretty astounded.
Enwonwu, who died in 1994, is considered the father of Nigerian modernism.
He made three paintings of “Tutu”, the
locations of all of which had been a mystery
until the recent discovery.
The painting is expected to sell for
around Â£250,000 ($347,000, 282,000 euros) when it goes on sale jointly in London
and Lagos, but Okri argued that its worth
was more than financial.
It´s going to start a fire and start a debate. Never have they given proper due to
African painters. This is the perfect work to
start.

his plans for PSL.
Tariq Wasi, CEO, Karachi Kings, lauded
the efforts of Yayvo.com in multiplying the
joy and excitement of PSL by joining hands
with Karachi Kings as its official partner.
Singer Shehzad Roy and actors Humayun Saeed and Faisal Qureshi, who are
also the brand ambassadors of Karachi
Kings, were present on the occasion.

Cool Twitter Kid
Younis

F

ormer Pakistani cricketer Younis
Khan is the new cool kid on the
block - at least on Twitter.
At the unveiling ceremony of the FIFA
World Cup trophy in Lahore, Younis

Khan was snapped posing with the
entertainment industry’s finest and
of course he looked happy standing
amidst talented and beautiful women.
That’s all Twitter needed. Khan’s
photo with the ladies distracted the
audience from the FIFA trophy’s historic
stop in Pakistan! It was then all about
Khan.
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Australian Government
and Fauji Foods Sign
Partnership
T

he Australian government-funded
Market Development Facility (MDF) and
Fauji Foods Limited have signed a partnership agreement to establish 20 milk collection centres in rural Layyah and Muzaffargarh, districts of southern Punjab.
Australia’s High Commissioner to
Pakistan Margaret Adamson joined Fauji
Foods MD and CEO Javaid Iqbal at a signing ceremony at the Fauji Foods factory
in Bhalwal. Adamson welcomed the joint
investment by Australia and Fauji Foods
which will expand Pakistan’s formal milk
procurement network and increase incomes for smallholders.
Australia’s development cooperation
partnership with Pakistan is focused on

reducing poverty through economic growth
and human development. Investment in the
private sector, nutrition and gender equality are key priorities and are linked to this
catalytic new initiative.
Fauji Foods CEO Javaid Iqbal, highlighting the importance of the partnership said
that farmers can significantly benefit from
an extension service which will educate
them about the best animal husbandry
practices and benefits of pro-active vaccination and de-worming.
MDF is the Australian government’s
private sector development programme in
Pakistan. Since 2013, MDF has partnered
with 46 Pakistani businesses in the dairy,
meat, leather and horticulture sectors and
is now expanding into new sectors in support of business services and sustainable
technologies.

International PR Gets New
Leadership on Energy Platform

T

he Chartered Institute of Public Relations,
the largest membership organisation
for PR practitioners, has
announced the line-up of
its new Energy Leadership
Platform (ELP), following
widespread interest from
members. Led by cochairs Ella Minty MCIPR
Aamir Abbasi
and Paddy Blewer MCIPR,
the ELP will engage on key issues relating to
the energy industry nationally and internationally from March 2018.
The new think tank will comprise seventeen senior qualified professionals with extensive experience in both in-house and external
communications and they will advise across
the energy industrial value chain. Among
them, one prominent name that came
forward is that of Pakistan’s Aamir Abbasi,
MCIPR, DipCIPR from Al-Khair Foundation.
Sarah Hall, CIPR President while talking
about the CIPR aim said, “The CIPR’s mission in 2018 is to assert public relations’ value
as a strategic management function. Nowhere is our case more strongly evidenced
than in the energy sector. The new Energy
Leadership Platform will give professionals
a voice and help public relations gain the
respect it deserves at board level.”

Women Trail in Top Creatives
L

ess than a fifth of the creative industry’s
top award winners were female in 2017,
according to the latest figures released
through The Drum Big Won Rankings —
research examining the top performing
creative business and people working in
advertising all around the world.
This year’s rankings found that only 18.8%
of the people featured on the list of top
industry award winners were women.
The research into the most awarded
people, agencies and creative work included
4,586 separate pieces of work from 1,886
agencies and involved 737 executive creative directors, 387 chief creative officers,
2,279 creative directors, 411 creatives,
1,485 copywriters, 1,846 art directors, 214
planners and 731 designers.
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The top 20 most
awarded chief creative awards rankings were led this
year by Ant Keogh
from The Monkeys
and the list featured
only three women.
The same number
of women also
featured in the top
Drum Creative Awards Winners: Harriet Jones and Lauren Mellman
20 executive creative
with Cheil’s Caitlyn Ryan (middle)
directors list and only
one women was among the top 20 creative
The lists were compiled by calculating a
directors.
points total (or score) from winners, which
Three women appeared in the copywriting
was pooled from a global array of the industop 20, while just four were featured in the
try’s top awards, including D&AD, Cannes
art director rankings.
Lions and the Clios, among many more.

NeWs Buzz

Year of Zayed
E

tihad Aviation Group (EAG) has outlined a year-long program to mark 2018 as the
Year of Zayed. The UAE President Sheikh Khalifa bin Zayed Al Nahyan declared 2018
the Year of Zayed, a nationwide initiative, which will highlight the UAE founding father’s unparalleled role in establishing the UAE Federation and his local, regional and international
achievements as well as his values and principles.
To mark the event, Etihad created a short film ‘Running Boy’ to honour Sheikh Zayed’s
legacy of human development in the UAE. The film follows a boy who runs through
surroundings, which change through the years in celebration of the 46 years that have
passed since the inception of the UAE.
Etihad will also pay tribute to Sheikh Zayed’s humanitarian spirit by planning initiatives
focused on supporting societies and urban development in many countries.
One dirham from every ticket booked was donated to charity and other initiatives
around the world.

Aleem Dar Gets Kohli’s
Good Wishes
P

akistan cricket umpire Aleem Dar has decided to open a restaurant. He decided
to get into the foodservice industry for his
twilight years. Bucking him up was Kohli who,
in a video message, motivated the umpire
wishing him that the restaurant becomes just
as successful as he is.
The main cause behind this venture was
Aleem Dar’s desire to make a school for deaf
children and through the earnings of the
restaurant he would be able to do so. Kohli
hoped the umpire would accomplish what he
wanted to and encouraged everyone to go
and try his restaurant.
Aleem Dar is a respected figure in the
cricketing world and arguably the greatest
umpire to represent Pakistan.

Creative Photo
Shoot
The Hocane (Hussain) sisters bring out
their best on Pakistani social media and this
time it’s Urwa.
Urwa Hocane and Farhan Saeed did a
shoot for Dolce Vita Homes and one of the
photos was oddly composed. So odd that
Twitter couldn’t resist having a field day.
Twitter went crazy during Urwa and Farhan’s wedding and it looks like they’re still
not over the spelling. This time though they
got more creative responses.
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Isabelle Grabs All
Attention
O

ften mistaken for her elder sister Katrina Kaif, Isabelle Kaif is trying to work hard in
making her name in the Indian film industry. The aspiring actress has found some success as well as she grabbed a lot of attention at the ‘Lakme Fashion Week.’
Even with the presence of many stars, it was Katrina’s sister Isabelle who caught the eye
of everyone and grabbed all the attention at the fashion show. As one of the faces of the
makeup line that was hosting the show, Isabelle made an eye catching entry, wearing a
beautiful royal blue, embroidered ensemble.

UBER Official
Taxi for PSL
T

he ride-hailing service Uber has joined
PSL as the official transport partner for
the Series. Uber, operates in more than 600
cities worldwide.

KSA Cinema Re-Opening
S

audi Arabia’s decision to lift the threedecade old ban on commercial cinemas
is expected to bring further growth prospects in its economic landscape. A study
conducted among Saudi residents shows
fresh opportunities for marketers to make
inroads into the Kingdom, with an impact
beyond the immediately affected sectors.
“There are few markets in the world at
the moment as dynamic and fast moving as
KSA. The speed of change is unprecedent-

ed and the compound effect of the changes
makes for a fascinating time in assessing the
impact on both citizen beliefs and consumer
behaviours,” noted Stephen Hillebrand,
CEO, Kantar Insights MENAP.
Despite the dominant influences of foreign
content, Saudi media and creativity has
an opportunity to grow and 36 percent of
movie-intenders already plan to view local
Saudi content with the figure rising to 48
percent for Arabic content.

Teens Need More Support
T

eenagers are far more critical users of
social media than they are credited for
and need to be better supported in reaping
the benefits of social media. A study at the
University of Birmingham closely studies
teens’ online habits, finding that young
people are not simply passive recipients of
all the content available online, as commonly thought.
Analyzing 1,300 responses from teenagers aged 13 to 18, researchers set out to
discover how young people engaged with
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health-related social media and understand
the influence this had on their behaviours

and knowledge about health.
They discovered that most teenagers
would ‘swipe past’ health-related content
that was not relevant to them, such as
‘suggested’ or ‘recommended’ content,
deeming it inappropriate for their age group.
Many were also highly critical of celebrityendorsed content, with one participant referring to the celebrity lifestyle as ‘a certain
lifestyle that we are not living’ because they
were more likely to be ‘having surgery’ than
working out in the gym.
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Mario and the Minions
J

apanese video-game company
Nintendo Co. says a film starring the
plumber in the Super Mario franchise is
in the works, co-produced with Chris
Meledandri, the chief executive of Illumination Entertainment, the U.S. animation
studio behind the popular Despicable Me
series.
Nintendo’s star game designer Shigeru
Miyamoto said the script is mostly finished. He’s promising a “fun” movie, since
Meledandri shares his thinking on creative
projects.
The film was two years in the making
after a meeting between Meledandri and
Miyamoto. It is set for global distribu-

tion through Universal, which co-owns
Illumination, according to the Kyoto-

based maker of Pokemon games and the
popular Switch machine.

Pets are Graduating
S

tudents sometimes claim that their dog
ate their homework. However, one pet
owner can be proud of his pet, who ate his
own degree.
A few years back, a man came forward
to claim that his dog Murphy received
an acceptance letter for admission for a
bachelor’s degree in Biology from Ashwood
University, which is allegedly run by Axact.
The Axact scandal surfaced in May 2015
when The New York Times published a
report that accused the company of selling
fake diplomas and degrees online through
hundreds of fictitious universities, making

millions of dollars annually.
Murphy the dog had
listed his life experience
in biology as working in
a medical lab as he had
gone for several veterinary
appointments with his owner. The dog’s
owner goes on to share the acceptance
letter congratulating Murphy for being approved for the Bachelor’s degree.
The letter also claimed that Murphy was
among the five percent of candidates who
qualified under the CPAAS profile evaluation system.

CPAAS is a globally renowned and patented evaluation system that performs detailed analysis of resumes, online profiles,
past accomplishments and professional
and educational backgrounds through
proprietary global libraries and databases.
Other famous alumni of Ashwood include Aamir Liaquat Hussain.

Deepika Will Give Her Life
D

eepika Padukone’s epic-drama ‘Padmaavat’
has hit theatres and has been declared a blockbuster. The film has been facing trouble since its
initial announcement. Director Sanjay Leela Bhansali
and Deepika Padukone even received open death
threats by some fringe groups.
After the success of the film, Deepika was asked
if a thought that this film won’t release came in
her mind or that she felt depressed. She said, “I
would have given my life too if I had to make this
film release because that is my right as a citizen of
this country. So, if this film took me down that path
where I would have to go to extreme way to whatever it took to make this film release, I would have
done that.”
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Abbas Making
Waves

T

HBL Only Bank in Gwadar
and China
T

he HBL Gwadar branch was inaugurated by the Ambassador of China
to Pakistan, Yao Jing, along with Zhang
Baozhong, Chairman China Overseas Port
Holding Company Ltd. and Rayomond
Kotwal, Acting President and CEO, HBL.
Said Kotwal, “Today HBL stands proud as
it becomes the first bank with branches in
Gwadar as well as China. We are honoured
to be playing a leading role in supporting

the China Pakistan Economic Corridor,
opening new avenues of business, trade
and investment between the two countries.”
Last year, HBL had become the first
Pakistani bank to open a branch in China.
The branch was opened in Urumqi – a city
with enormous potential. HBL was also the
first Pakistani bank to offer CNY accounts
to its customers in Pakistan.

Angelina Jolie visits Zaatari

he 14-year-old son of former Pakistani
cricketer Azhar Abbas, is making waves
in New Zealand. The
teenager has emerged
as one of the brightest
stars in the New Zealand
domestic circuit, playing
for Eden Roskill Cricket
Club. He has piled up
seven centuries in a short
span of time.
“Other people think
what he is doing is
extreme but I just say that
he is a good player for his age,” said the
proud father. “But seven centuries is very
unusual — I’ve not heard of anyone at his
age having done that and they have been
good centuries,” said Azhar, the former right
arm medium pacer turned bowling coach
for Auckland Aces.
The 42-year-old Azhar, who was born in
Khanewal, Punjab, was of the view that it
is his son’s good qualities that have helped
him achieve success early on.

T

he UN Higher Commission for Refugees (UNHCR) special envoy Angelina Jolie visited the
Zaatari Refugee Camp near Mafraq, Jordan. The
UN Higher Commission for Refugees (UNHCR),
called for “a viable political settlement” to the Syrian
crisis.

Nestlé Purina Launched in Pakistan
N

estlé Pakistan has launched one of the
world’s renowned pet foods. Called
Nestlé Purina, it has been launched in collaboration with the Labrador Retriever Club
of Pakistan. This is the first time that an
internationally renowned premium pet food
brand has been launched in Pakistan.
Nestlé Purina has been the global leader
in pet foods for over 80 years and has
provided value by providing high-quality,
nutritious pet products that can help enrich
the lives of pets.
To mark the launch of the brand, a Dog
Show was held at the Rafi Cricket Stadium
in Islamabad. It was judged by the renowned

dog breeder Tabatha Buckley Bettis, who
traveled to Pakistan all the way from America
to be a part of the guest panel. Tabatha has
performed as judge in many countries such
as Australia, the USA, Canada, Ireland, Brazil, Chile, New Zealand and Indonesia.
On making Nestlé Purina accessible to pet
lovers in Pakistan, Waqar Ahmad, Head of
Corporate Affairs, Nestle Pakistan said,
“We are extremely delighted to bring
Nestlé Purina to Pakistan. This brand is the
premium pet food choice for consumers
across the globe. Purina embodies our commitment of providing high quality nutritious
food for cats and dogs.”

All over the world, Purina is a long-time
sponsor of the celebration of dogs of all
breeds and backgrounds. That the trend
making its entry in Pakistan is good news for
all pet lovers in the country and will provide
everyone a chance to see dogs at their very
best.
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A Story of Passion
and Devotion
Former PTV producer Kazim Pasha talks to Slogan.
How did you get into showbiz?
During the old days when banks were not computerised and would
maintain an accurate ledger balance, it was a vital aspect of banking
and I was happy and contented doing that at the State Bank of
Pakistan. What only bothered me was the helplessness of the radio
artistes waiting in queue to get their cheques encashed at the receipt counter as, during those days, cheques were cleared manually
and required time. At times I used to help the old artistes to get their
cheque processed quickly. Impressed with my gesture, they invited
me to Radio Pakistan, Karachi and there Yawar Mehdi introduced me in
a popular radio programme ‘Bazm-i-Tulaba’. I had an appealing voice
and was able to perform comfortably.
And then how did you progress to television?
Producer Mohsin Ali launched me on December
31, 1968 in ‘Naye Saal Kay Naghmay’ as a singer.
My melodious voice won the hearts of not only the
producer but the viewers as well. Despite the instant
success, I never considered myself to be a good
singer and so never concentrated on this particular
form of art. But then TV really attracted me and I
wanted to try my luck in PTV plays. Through an
About Kazim Pasha
Kazim Pasha is a talented person who
had as much drama, if not more, in his
professional career as in his plays. He won
the Tamgha-i-Khidmat for his magnum
opus, Ghazi Shaheed, a drama based on
the disaster that befell the PNS Ghazi in
the Bay of Bengal, filmed in the Arabian
Sea. He has also won the Lux Style Award
for his serial ‘Maa’, a number of awards
for ‘Jangloos’ written by Shaukat Siddiqui,
applause for his historical play ‘Sher Shah
Suri’ and of course, he has been acknowledged for his epic serial ‘Mandi’. At PTV,
besides all the plaudits, he also won the
heart of his colleague Fehmida Nasreen,
who is now his wife. Spend a couple of
hours exchanging ideas with him with
rounds of tea and undoubtedly, you come
back with an exhilarating experience. He
talks about the most inconvenient truths of
life and livens up everything with forthright
frankness.
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acquaintance, I managed to meet producer
Ishrat Ansari, a snob of the first order, who
was sitting in his chair with legs on the table
and reading a newspaper without looking
at the visitor. A person who knew Ansari
had taken me to meet him. Reacting to his
cold behaviour, he remarked, “Agar Sab Log
Adakari Karna Shuroo Kar Dengay Tau Play
Dekhay Ka Kon?” Ishrat Ansari’s uncouth
behaviour laid the foundations of making me
a producer at PTV.
What happened then?
When I was coming out of Ishrat Ansari’s office, I thought that had I been on
the seat where the producer was, I would
have behaved differently. I started getting
small roles in PTV plays but my urge was to
become ‘Ishrat Ansari’ and it never faded.
PTV announced some vacancies
for producers and I immediately
applied. Despite passing the test, I
never received an appointment or
regret letter.
On the insistence of some friends,
I went to the PTV Headquarters
in Islamabad to meet the MD,
Aslam Azhar and discovered that
my file was missing. Nobody was
in a position to tell me anything
about where it was. The file had
somehow slipped behind in the
cabinet where it was kept. When,
after some search, the file was recovered, it
was found to bear a note of approval from
the MD regarding my appointment. But I
was informed that unfortunately the batch
that had been appointed as producers had
almost completed their training and the
appointment was now time-barred. I was,
however, assured that I would be appointed
if any vacancies were announced in the near
future but without any test and other selection formalities. So I was finally appointed
and succeeded in getting nearer to the seat
of Ishrat Ansari.
What has been your memorable TV play?
There were many and fate played a very
significant role in my professional career.
When PTV decided to run a series of 12
historical plays, I was not considered to
produce any of these plays. I was told that
being very junior in the profession I would not
be able to handle a play which required a lot
of research. However, a play on the emperor
Shershah Suri was still without a producer as
the selected producers were reluctant to take

‘Shershah Suri was still without

a producer as the selected
producers were reluctant to take
it just because the emperor
neither had any romantic story in
his life nor any conspiracies and
macabre tales that haunted
his palace’.
it just because the emperor neither had any
romantic story in his life nor any conspiracies

Shershah Suri

Any other incident from your days at PTV?
While I was still basking in the success of
Shershah Suri I was transferred to
Quetta, considered to be a punishment posting in those days. There I
came out with the serial ‘Chhaon’.
The entire cast was from Balochistan, though it was almost impossible to persuade females to do
acting roles there. I looked for female
talent for my serial in the cantonment
area and discovered Laila Zubairi,
who was the wife of an army officer.
The serial just clicked.

PNS Ghazi

and macabre tales that haunted his palace.
For the producers there was nothing to create
glamour and grandeur in Shershah Suri so
I was asked to do the play. I accepted it as
a challenge and started hectic research to
locate some element of romance but despite
spending a number of days in the Liaquat
National Library, I failed to get anything which
could help me in developing a good play.
I was about to withdraw when I got a call
from the librarian who said he had just been
sent a book on Mughal emperors and that
one book had one and a quarter page on
Shershah Suri. I rushed to the library and after
reading the piece, developed a full-fledged
play from the scanty material. It was based on
the fact that Emperor Humayun, while fleeing
to Afghanistan after his defeat at the hands
of Shershah Suri, had left behind his harem
comprising many women. When Shershah
came to know about it, he arranged a safe
journey for the women of Afghanistan with full
protocol. I made an absorbing story from the
incident and won appreciation at the general
manager’s conference in Islamabad.

What made you a good producer?
Basically, my sense of keen observation.
While waiting at the traffic signal, I would observe the mannerisms of beggars, boys selling
flowers and hawkers selling newspapers and
magazines. I still remember that while passing
through the old Sabzi Mandi on University
Road, I would watch the labourers with boxes
of fruit and vegetables on their backs, loading
and unloading carts. I very effectively used
these observations in my serial ‘Mandi’.
How would you describe your career?
My entire professional career revolves
around the saying ‘Man proposes, God disposes’. Though I was not provided a proper
batting pitch, I made century after century.
With 43 serials and over 100 long plays
under my belt, I firmly believe that there are
two main jobs in producing a play, the first is
to be a good producer and the second is to
convince everyone that you are a good director. My mission in life is not merely to survive
but to thrive and to do things with passion,
compassion, humour and style, ignoring all
obstacles.
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Obituaries
ith the death of Asma Jahangir
Pakistan has lost an upright person,
a messiah of the underprivileged and for the
entire world a human rights giant. News of
her death even echoed in the United Nations
and the UN Secretary General while paying tribute to her said, “Asma was brilliant,
deeply principled, courageous and kind. I
convey my heartfelt condolences to Asma’s
family, friends and colleagues, including in
the United Nations and civil society within
which she was such a leader. Asma will not
be forgotten.”
Courageous, Asma’s unwavering determination to meet head-on with evil, fight for the
rights of the downtrodden and struggle to
see Pakistan as a true democracy will always
be remembered. In fact at a time when the

country is passing through a phase
of uncertainty as the institutions
of democracy are getting weaker
and fundamental rights are under
threat, it is a bit too disturbing that
the person who could kindle a ray of
hope is no more with us. Unfortunately the only powerful voice is no more
there and at least in the very near future
we don’t see anybody strong enough
to take her place.
Born and educated in Lahore,
soon after she began her career
as a lawyer, she was first arrested in 1983 for participating in the
Movement for the Restoration of
Democracy (MRD) against the
military regime of Gen Ziaul Haq
followed by many more arrests
and house arrests for fighting

country is getting ready for the general elections, her absence will be more noticeable as
there would be no one to speak as fearlessly
as Asma against the wrongdoings of the
politicians, bureaucrats or generals. And
above all we would miss a person who had
the guts to call a spade a spade even during
the martial laws.
In short Asma’s death at a time when the

the cases of those who had suffered at the
hands of the establishment. In 1987 she cofounded the Human Rights Commission of
Pakistan which earned global appreciation for
its fairness and defence of religious minorities, unprivileged women, children and those
who were too poor to seek redress through
the courts.
Asma was probably the most honoured

By Khawaja Amer

W

Champion of the Masses
Pakistani citizen who received many human
rights awards, honorary degrees and other
awards from universities in the US, Canada,
Switzerland, Belgium, the Netherlands and
the Philippines as well as from think tanks
and governments all over the world.
It goes without saying that people like
Asma Jahangir never die. They live on forever
in the hearts and minds of people.

The Lovable Actor
V

etran actor Qazi Wajid, known for his
superfine performance in teleplays like
‘Taleem-i-Balighan’, ‘Dhoop Kinaray’, ‘Khuda
Ki Basti’ and ‘Tanhaiyan’, died on 11th February 2018, at the age of 87, leaving behind
millions of his admirers to mourn his death.
To his colleagues he was a wonderful,
loving and full of life man. To his fans he was
a great entertainer and a loveable performer
who was able to win their hearts with his
performance in comedy as well as tragic

roles. Being a humble man, he made friends
wherever he went and he will be greatly
missed.
One of the pioneers of Pakistan’s radio
industry, Qazi Wajid remained an integral
part of radio dramas for about 25 years and
soon after the launch of television in Pakistan
joined television in 1966. He was decorated
with a Pride of Performance Award in 1988
by the Government of Pakistan. In addition
to radio and teleplays, he also appeared in
a number of films. His debut film ‘Bedari’
was on children — a copy of the Indian
film Jagirati — produced by Ratan Kumar’s
father. Ratan Kumar made this film when he
migrated to Pakistan
Born in Lahore in 1930, Wajid completed
his early education in Lahore and after a
short stay in the USA, returned to Pakistan.
He spent nearly 48 years in media, as a radio

artiste rendering his voice in plays, including
‘Naunihal’, a weekly drama for children, as
well as ‘Hamid Mian Kay Yahan’ and ‘Qazi Ji
Waghera Waghera’. With a career spanning
more than five decades, the seasoned artiste
made many contributions to radio and TV.
The actor began his TV career with television
plays written by Khwaja Moinuddin.
Otherwise very calm and composed, Wajid had a restless soul and thus could never
watch his films, TV or radio programmes,
even of other artists for that matter. “Perhaps
this is because I can’t sit still in one place or
see something continuously. Ask my wife,
she will vouch for it.” Married for more than
30 years, he had a very contented home life.
They have a daughter who is now married.
Qazi Wajid’s death is undoubtedly a huge
loss to art and viewers of Urdu plays all over
the world.
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Guess Who?
Who is she?

She is a talented actress and is popularly
known for her childhood role in the film series
that were among the 50 highest grossing films
of all time. The series also marked her debut
in the film industry.
She is also a model and activist. She has
appeared in a number of films with her 2017
animated release being the highest
grossing PG film in the US. She
has received 25 awards and was
nominated 35 times.
She designed a spring collection
in 2010 and was named Elle’s
style icon the same year. She also
appeared in TIME’s list of the
world’s 100 Most Influential		
people in 2014.
Your correct guess will
win you a year’s FREE
Subscription to Slogan
Magazine. The first 10
respondents will qualify for
this prize.
Your reply must reach us by
March 15, 2018.

The correct answer for the
February ‘Guess Who’ was

Ali Zafar.

The following persons sent correct
answers and will receive FREE copies
of Slogan for one year: Mustafa Zafar
(Karachi), Kiran Mumtaz (Karachi),
Kashif Hamidi (Lahore), Bushra
Siddiqui (Islamabad), Farzana Raza
(Islamabad), Saira Bano (Islamabad),
Rashid Ali (Multan), Adnan Ahmed
(Peshawar), Sadia Mukhtar (Quetta)
and Naseem Khan (Hyderabad).

Send your reply along with this coupon or e-mail the asnwer and your details to us at: guesswho@slogan.com.pk
The person is
Your Name:
Address:

Telephone / Cell No.:

Email:

Slogan Address: 20-C, Lane 12, Off Khayaban-e-Ittehad, Phase II Extension, DHA, Karachi - 75500, Pakistan.
Reference. March, 2018
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Adnan Siddiqui

Talent Personified
By Syeda Areeba Rasheed

A

dnan Siddiqui, a popular face on
Pakistani TV, has produced a number
of hits. He is talented, hardworking and
committed.
Born on October 23, 1969 in Karachi,
Adnan is young and energetic. He completed his early education in Karachi and
then did his MBA. He got married in 1999
and has two daughters and a son.
Travelling to different countries, eating
different cuisines and writing his own blogs
are Adnan’s favourite pastimes. He started
with modelling and then moved on to acting in 1992. He appeared in the PTV play
Uroosa pairing with Mishi Khan.
He has performed in Pal Do Pal (1999),
Zaib Un Nisa (2001), Mehndi (2003),
Wajood-e-Lariab (2004), Meri Adhoori Mohabbat (2008), Meri Zaat Zara-e-Benishan
(2009), Hawa, Rait Aur Aangan (2010),
Maat (2011), Mohabbat Jaye Bhar Mein
(2012), Ek Thi Paro (2013), Kabhi Kabhi
Pyaar Main (2014), Kitna Sataty Ho (2015),
Dil Tere Naam (2016) and Sammi (2017) to
name a few.
He has appeared in a travel reality show,
Gulls & Guys in 1999, directed by Shoaib
Mansoor. Besides hosting many award ceremonies and functions for PTV, Adnan has
appeared in many commercials and walked
the ramp for many famous designers. He
was also one of the three judges in Miss
Veet Pakistan 2017.

Adnan is very choosy with taking
projects. In his first Hollywood film, A
Mighty Heart (2007), he played a small role
alongside Hollywood’s most charming and
beautiful actress Angelina Jolie and the

Indian actor Irrfan Khan. He played the role
of Dost Alliani in the film. He made his debut
in Pakistani films in 2016 with Yalghaar, a
film based on the true story of a successful
military operation conducted in the Piochar
region of Swat. He did the role of Col.
Imran.
Adnan appeared in the Indian film MOM
in 2017 along with Sri Devi and Pakistani
actress Sajal Ali and received encouraging
reviews for his work as a supporting father
and husband. Although he was offered
roles in films Jism 2 and Mardaani, he
rejected the offers saying that he didn’t like
the roles. On accepting MOM, Adnan said,
“I have been part of the industry for 27

years and I have proved myself. I wanted
to try something different. I wanted to do
something of substance in the Indian film
industry and MOM was a perfect choice.”
Adnan has received wide recognition
and a nomination at the Lux Style Awards
2002 for Best Actor TV. He got the Indus
Drama Award 2005 for Best Actor, HUM
Awards 2012 for Best Actor for Meray Qatil
Meray Dildaar and winner award as Best
Supporting Actor 2010 for Ishq Junoon
Dewaangi at the Pakistan Media Awards.
He says, “The new cinema, as I like to
call it, is a growing baby. There are a lot of
players with growing ambitions hence it is
creating opportunities all across the board
which is a beautiful sight. However, since
it is an evolving industry, we will need time
to eradicate the mistakes and enhance the
strengths.”
Currently, Adnan is working in a period
drama called Ghughi, broadcast on TV
One, which revolves around a romantic relationship between a Muslim and a Hindu.
The play is based on the 1947 partition
massacre and will surely be an emotional
ride, showcasing how people suffered during those times. Adapted by Amna Mufti,
who wrote the 2016 fantasy film Khaemae
Mein Matt Jhankain, Ghughi is directed by
Iqbal Hussain.
Known for his performances in various
films and TV plays, Adnan has made his
name through hard work and has always
been committed to his profession.
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IMC and IAK launch
Clean Karachi Campaign
I

ndus Motor Company (IMC) initiated a
Clean-drive campaign across the city of
Karachi in partnership with Society for I Am
Karachi (IAK). Spread over 4 months, the
drive aims not only to clean Karachi but
to bring citizens together to foster a sense
of civic responsibility, ownership and unity
among Karachites for keeping their city clean
and litter-free.
The drive was initiated in an opening
ceremony from the Umair Memorial Football
Ground in Steel Town which was attended
by members of IMC, IAK, civil society and
the local community.
The spirit shared by IMC at the ceremony
was one that goes beyond producing cars.
IMC believes in playing a leading role in
owning the cities of Pakistan and partnering
with local communities to make cities better,
cleaner and vibrant places to live.
Through this clean drive, IMC aims to share
its Toyota philosophies that have made the
company successful, with the local communities. One such concept is the 5S principle.
The principle and concepts can be applied by
citizens to every task that they do to become
more efficient and deliver quality results while
maintaining cleanliness and becoming more
organized.
Feroz Khan, Executive Committee

Member, Society for I Am Karachi, said on
the occasion that the Society is a city-wide
platform that aims to create a counter-narrative message of hope, pride and ownership
against the current backdrop that is replete
with extremism and despondency by uniting
all groups belonging to Karachi and embracing the Toyota 5S principles to make a
difference.
The campaign entails a series of awareness
and mobilization sessions in which the organizers will visit different communities, towns,

Great Initiative
A

relatively new approach, Seniors Involvement Program (SIP), for people aged 50
or more has been launched. The program
would be conducted twice a week with opportunities for the people to acquire physical,
social and emotional wellbeing to continue
having an active and independent lifestyle.

Nasira Faiz and Rabeea Minal, the organisers of the event, said that SIP is setting
up intergenerational programs with AMI
Preschool and the Day Care Centre which

schools, colleges and vocational institutes to
engage citizens in a meaningful way. These
awareness sessions will help develop a sense
of cooperation and ownership among the
communities in promoting and maintaining
cleanliness in their respective areas and in
their neighbourhoods.
have greatly benefited both young children
and seniors. The activities in the program will
enable the seniors to live their lives according
to their own choice and encourage likeminded people to start pursuing their hobbies, enjoy exercises and learn new skills.
Khalid Anum, Usman Mazhar, Natalya
Gul and Atif Badar were among those who
performed at the entertainment program.
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NAPA Grads
W

hile NAPA (National Academy of Performing
Arts), as the only national institution teaching
performing arts in Pakistan continues to lead a consistent existence, it was strange that it awarded diplomas
to successful graduate batches for 2015, 2016 and
2017 last January.
Shujaat Ali and Uzma Sabeen organised the
convocation. Chief guest Murad Ali Shah gave away
diplomas to graduates in music and theatre.

Azad launched
T

he premiere of the film Azad was held in Karachi recently.
Among those present were Maria Wasti, Shehzad Sheikh,
Atiqa Odho, Ejaz Aslam, Humayun Saeed, Asfar Rehman, Sania
Saeed, Yasira Rizvi, Jinnan Hussain, Adnan Siddiqui, Rehan
Sheikh, Sabreen Hisbani, Imran Abbas, Sanam Saeed, Salman
Shahid, Nimra Bucha, Angeline Malik and Zahid Ahmad. Sana
Humayun was the MC.
Azad has a tight-knit plot and the storyline offers an engaging
journey of self-discovery. It is a joint venture of
Bling Studios and Roomi Films. The music is
by Ali Moin and Abbas Ali Khan.
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Golden Chick in
Karachi
G

olden Chick, an American fast-food
chain, has launched an outlet at
Seaview, Karachi. The Golden Chick chain is
known for its oil-free recipe of mouth-watering chicken that is either fried or roasted.
This is a central Texas-based US fried
chicken chain and will initially open three
restaurants in Pakistan. It aims to raise the
number to 30 in the years to come. The chain
will also introduce ‘roasted’ chicken charga.

Esquires Coffee
Opens

E

squires Coffee is opening an outlet in
Zamzama, Karachi. The chain comprises more than 130 coffee houses in
the UK, Canada, Middle East, Ireland and
China. The chain offers healthy food using
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local ingredients and caters to local tastes
and habits.
Keith Jackson, Executive Chairperson
Cooks Global Foods says, “Pakistan’s
economy is growing strongly and according
to the World Bank, growth is expected to
accelerate between now and 2020. It also
has a fast-growing middle class hungry for
international brands and experiences.”
Esquires Coffee was the top rated coffee

franchise in the United Kingdom in 2017.
Bearhug Chief Executive Jehanzeb Paracha, the master franchisee for Pakistan,
said, “The country’s best coffee houses are
at the hub of local communities. They are
meeting places for families and friends and
a place to informally conduct business from
early morning often late into the evening.”

Launches

Schole Launched
A

launch event of the Schole International Academy took place in Karachi.
A one-of-a-kind school, it aims to put the child’s needs and comforts first. It also
boasts a gymnasium and swimming pool facilities, both for parents and children.

Aakhri Station Starts
A

akhri Station, a new drama serial, was launched in February. Guests on the occasion
included Sanam Saeed, Sarmad Khoosat and Roshaneh Zafar.
Written by Amna Mufti, the seven episode mini-series highlights women and genderspecific issues in a sensitive and realistic manner. The sound track, an excellent interpretation of an Amjad Islam Amjad poem, Mujhe Apne Jeenay Ka Haq Chaihiye, has been
composed by Arshad Mahmood and sung by Tahira Syed. Shabana Azmi, an advocate of
women’s rights, has narrated a verse from the poem in the title track.
The promo and the message by Shabana Azmi were presented to the guests who appreciated the effort.
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Cow to
Consumer
N

BOOK

estlé Pakistan hosted a book
launch recently. In the book, they
have narrated the story of milk in Pakistan. Ttitled Drop of the Divine: A Story
of Milk in Pakistan, the book has been
developed by Markings Publishing. It is
a beautifully photographed book that
shines the spotlight on the history and
journey of the packaged milk sector in
the country.
Pakistan is the fourth largest milk

and started distributing milk in densely
populated areas with the help of mobile
milk collectors (dodhis). During the early
80s, the Government of Pakistan introduced favourable policies to fuel growth
of the dairy and packaged milk industry.
Following this, in 1988, Nestlé partnered
with Milkpak Limited to revolutionize the
dairy industry in liquid and powdered
milk.
Nestlé Pakistan currently stands as
Pakistan’s leading
food and beverage company with
an extensive dairy
product portfolio of liquid and
powdered milk
that has continued
to enhance the
lives of Pakistanis
for over 30 years.
Commenting on
the significance
of the packaged
Barbara, H.E. Thomas Kolly, Bruno and Erma
dairy industry,
producing country in the world, with the
Bruno Olierhoek, CEO, Nestlé Pakistan
contribution of dairy and livestock to
said, “Apart from tracing the dairy trail
the national GDP at a staggering 11%.
and the packaged milk industry in PakiIt’s little wonder then that the constantly
stan, the coffee table book also features
evolving and prolific dairy sector in
insights from those associated with the
Pakistan has been through monumental
country’s dairy
changes since the beginning.
sector over the
As mentioned in the
book, since independence most of
Pakistan’s population
lived in the rural areas.
Households tended
cattle and produced
raw milk for their own
consumption. Over
the years, as Pakistan
experienced a great
surge of urbanization, farmers became
more enterprising
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Waqar Ahmad and Syed Babar Ali

Aatekah and Zara

years. We hope this book goes a longway in adding to readers’ knowledge
of the evolution of packaged milk, both
liquid and powder in Pakistan”.
Kiran Aman, CEO Markings, said,
“Working on a book about milk for
Nestlé was totally characteristic of Markings Publishing, solely because I know it
has never been done before in Pakistan.
It showcases the growth of packaged
milk in dairy sector, the potential we
have and the room for so much more to
happen in future.”
It is often taken for granted where
packaged milk comes from and how it
reaches the consumer. Drops of the
Divine takes the reader behind the
scenes and tells the story from the
cow to the consumer.

Syed Yawar Ali and Haseeb Aslam

Reviews

Padmaavat
- a film sans balance
I

ndian cinema has a traditional touch,
the vibrant colours, the melodies, the
drama and a power which never fades.
The generation born in the 90s has been
brought up on films made by Yash Chopra,
Imtiaz Ali, Karan Johar, Rajkumar Hirani and
many others. One such director is Sanjay
Leela Bhansali who is known for historical
films made with an extra touch of grandeur.
Bhansali can make films that are equally
good in terms of screenplay and cinematography. The film Padmaavat falls in that
class.
Released after much ado, the film has an
intriguing story. Watch Padmaavat and get
ready to witness a three hour long lavish
3-D display of passion, love, determination,
greed, a little bit of madness and lots of
twists and turns.
The film is a work of fiction based on
a Sufi poem written in 1540 by Malik
Muhammad Jayasi. Bhansali has given the
story his own flair and has added on to the
story to give it more volume. The trio of actors in the film - Deepika Padukone, Shahid
Kapoor and Ranveer Singh - has done
justice to the characters through some very
good acting.
The plot revolves around Rawal Ratan
Singh (Shahid Kapoor). He is the ruler of
Mewar and is married to Rani Padmaavat
(Deepika Padukone) who is known for her
beauty far and wide. Bhansali has given the
film an almost fairytale touch by depicting the king and queen as living a perfect
married life.
The first half of the film is all smiles and
laughter around rituals and festivities until a
dark cloud pervades the atmosphere. While
Rawal Ratan Singh and Rani Padmaavat
are busy painting their life with the colours
of love, Sultan Alauddin Khalji (Ranveer

Singh) is turning out to be a conqueror
everyone fears. He is shown to be so ruthless that he kills his own uncle to get the
throne. He is depicted as a power-hungry
conqueror who wants to rule the world and
is not afraid to go for unfair means.
On the other hand, Rawal Ratan Singh
has all the Rajput traits of pride, wisdom,
honesty and justice. His queen supports
his beliefs and stands by him in all his
decisions. Sultan Alauddin Khalji on hearing
about the beauty of Rani Padmaavat believes that he will rule the world if she unites
with him. He then sets out to conquer
Padmaavat, treating the matter like any
other adventure.
The second half of the film is more about
witnessing the peak of an obsession of the
Sultan who is desperate to have Padmaavat. As the story unfolds, Rani Padmaavat
turns out to be more in command of her
emotions and takes some rational decisions on behalf of her husband. Due to her
cleverness, she is even able to outsmart
the king. Padmaavat by the end turns out
to be more intense and dark.
All characters depict their qualities with
full justice. Shahid Kapoor plays his character exceptionally well, brimming with Rajput
pride. He is a ruler who has won the hearts
of his people and his queen and till the end
he doesn’t let go his honesty and integrity.
Deepika has played the radiant beauty well
throughout. However, in the first half, she is
overshadowed by the other two characters. She gets to show her acting range
after the interval as her character comes
to life when her appeal goes beyond being
superficial.
The star of the film is Ranveer Singh who
mesmerizes the audience as he plays the
Sultan. He brings a regal aura to the character, his eyes lined with kohl, a scarred
face and a greasy torso. The film, in a

nutshell, portrays all human emotions, varying from positive to negative, depicting the
extent to which people can go to protect
their pride and honour as well as their dark
obsessions.
It is unfortunate that while the film has
been the cause of so much hate in India
against the Muslims, director Sanjay Leela
Bhansali has failed to bring out the real
Alauddin Khilji in the film and has only portrayed him as a cruel, despotic ruler. The
fact is that Alauddin Khilji was the originator
of many reforms and these should have
had some place in the film to bring out
that particular aspect of the Muslim king’s
personality.
For example, Khilji was keenly aware that
a truly Islamic state could not be set up
in the specific conditions existing in India.
He was an ambitious builder and started
the construction of a huge Minar near the
Qutab Minar but his project could not be
implemented because of his death. He did
succeed, however, in completing the Alai
Darwaza, a gem of Islamic architecture.
He is also remembered for his agrarian
and market reforms. He brought more and
more land under his control and minimized
the number of intermediaries between the
farmers and the emperor.
His market reforms and their effectiveness was a cause of wonder to his
contemporaries. He set up three markets
in Delhi, one for food grains, another for
cloth of all kinds and for expensive items
such as sugar, ghee, oil, dry fruits, etc. and
a third one for horses, slaves and cattle. He
was successful in controlling food prices
and equitable distribution by keeping a
tight check on food supply, storage and
distribution practices. Khilji also instituted a
successful system of rationing during times
of scarcity and heavily invested in setting
up his army.
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Rebel’s Diary

Drugs Are Good
H

ow can drugs represent something
positive? Drugs are indeed poisonous but the amount in which a drug is
taken determines the effect. While a small
amount speeds you up, a larger dose can
even kill you. Different kinds of drugs affect
in different ways. Some affect the mind,
distorting the person’s perception of what
is going on around him, resulting in odd
and inappropriate actions.
There are many benefits of taking drugs
that the common man is not aware of.
Drugs are the best thing to make one feel
relaxed. They help to mellow out your
worries and ease pain. A person becomes
excited and feels high, which reduces
stress. Unlike many common people, a
drug user is accepted by people like him.
Drugs give the benefit of not dealing with
your problems anymore as they are the
best solution to keep your problems away.
A lot of money can also be earned selling
such drugs as there are a lot of other drug
users who want the same results.
While using drugs, many people feel different and look cool. Taking drugs can also
get you kicked out of school but on the
positive side, you don’t have to wake up
early in the morning and obviously without
proper education no one will allow you to
work for his or her company which makes
you tension-free as well. And because
you don’t have a job you don’t have any
responsibility too. Drugs also kill boredom and introduce the real fun in life. The
famous quote “Practice makes a man perfect” stands true here as the user becomes
exceptionally well-practiced in lying. The
additional knowledge the drug users gets is
where all the local pawn shops are.
Drugs are described as a social lubri-
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cant, making you feel a part of a social
group. They help boost confidence and
unleash creativity. They open up the user
to new experiences and make him think
‘out of the box’. A serious substance called
DMT or dimethyltryptamine can make your
mind do wonders by opening you to the
world like never before. With many positive
experiences, it is a shame that experts are
just beginning to scratch the potentials of
drugs. It is due to drugs that users can tap
into aspects of themselves that modern
society would rather see suppressed. Drug
addicts look beyond the boundary to have
an impression of their own potential.
Great artists, musical performers and
other talented people get an edge using
pot and psychedelic substances. Lance
Armstrong, Steve Jobs, James Watson,
Diego Maradona and Jimi Hendrix have
openly acknowledged taking such drugs.
Even Bill Gates has admitted to experimentation. Queen Victoria also found that
marijuana eased her monthly physical and
emotional discomforts. Drugs taken by
athletes help them to recover more quickly
after an injury and enable them to train
harder. Some drugs also improve reaction
and concentration and that is why many
athletes are found taking drugs before
going to a competition as it gives them
psychological as well as physical benefit.
Drugs are also used by many bodybuilders to build muscles, gain weight and feel
confident and positive. Drugs enable them
to perform better in this most physically
demanding sport.
Prescription drugs also have their own
place in society. Many diseases that people
suffer from can be taken care of with prescription drugs. They are relatively effective
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and safe for common illnesses. Antibiotics
for infections, flu medication and prescription cough medicine are only used when
the person is sick. However, making it a
habit by taking them on a regular basis and
becoming addicted can land you in danger
and an overdose can lead to death. So you
must be vigilant and informed.
Don’t forget that medicines are all drugs
but the content is limited and legal and can
be given by doctors to make the person
feel better. Many diseases that were not
curable before are now cured by medicinal
drugs. Researchers and drug companies
have found solutions to fatal diseases like
AIDS, haemophilia, heart conditions, some
cancers, sickle-cell disease, etc. These
drugs help them to maintain a well-functioning body because without them they
will have a lower quality of life. According
to the 2008 American Heart Association
President, Daniel W. Jones, MD, “More
people are now taking blood pressure and
cholesterol-lowering medicines because
they need them.”
Every drug comes with some benefits
and risks and both should be carefully
assessed to identify the amount of benefit
and risk of the drug in question. Don’t let
rumours and half-truths confuse you. Just
remember the level of excitement and fun
you can have while taking drugs. If you
are outdoors or at a party, due to euphoric
reasons, you can hear music in much
higher contrast and lights are also brighter
which makes everything look prettier. You
no more have to worry about food as drugs
make you feel full. Also, your new friends in
the drug using circle are more exciting as
compared to other social groups. So, go
on and live your life on your conditions.

Business Ideas

Is Necessity the Mother of Invention?
Companies must keep a finger on the pulse of society to produce best-suited products and solutions.
By Faizan Usmani

I

n today’s corporate world, most organisations claim to be a part of society. However, when it comes to their responsiveness
and sensitivity to pressing issues faced
by the common man, companies do not
modify their products or reinvent them from
scratch to help people adjust to the socioeconomic conditions they are living in.
In most cases, companies miserably
fail to bring much-needed value addition
to their products and services because
they tend to offer uniformed, non-modified
products globally without considering the
socio-economic vulnerabilities of their realtime consumers.
Particularly in this part of the world,
even hi-tech firms and leading international
manufacturers refrain from redesigning or
modifying their products at a commercial
scale based on the ground needs of their
consumers.
In many countries, including Pakistan,
mobile phone snatching is a common
phenomenon which even takes many lives.
However, there could be mobile-phone sets
available with built-in mobile-saving features
or applications that may help reduce the
possibility of snatch-and-run theft or help
recover the snatched or stolen phones at
the push of a button.
The prevailing energy and power crisis
has been affecting more or less all business
organisations in Pakistan but industry has
yet to produce a single machine or invention
that can work without energy. In addition, it
normally requires a great deal of energy to run
elevators and cargo lifts in manufacturing settings in particular. However, opposed to the
common belief that necessity is the mother
of invention, many technically and technologically equipped firms are unable to produce
alternate machinery for carrying and moving
people or goods up and down without consuming any fuel or energy.
Another example of manufacturing complacency relates to public buses in which many
commuters have to travel on the rooftop
owing to a severe lack of public transport

in urban areas, in particular. Despite this,
transport manufacturers have not redesigned
their vehicles with sufficient space and proper
seating arrangements on the bus rooftops
of the vehicles to help passengers travel
safely without risking their lives. Similarly, as
per some statistics, the average household
in Pakistan comprises 6.7 persons wherein
some 7.2 persons live in urban households and 6.5 persons in rural
households. However, no
economic automobile or socalled ‘family car’ is able
to accommodate more
than 5 persons of a family.
The introduction of
the six-seater rickshaw
and the motorcycle rickshaw, commonly known as
Qingqi, are locally produced
contraptions that became immensely
popular among the masses because
of truly being ’a people’s ride.’ But
overall negligence and complacency
shown by leading automobile companies
induced local contrivers to step into their
shoes to serve the common man’s needs.
Owing to the lack of a proper public
transport system in Karachi, hundreds of
thousands of people travel by motorcycle
on a daily basis, but motorcycle manufacturers have not yet introduced a tailor-made
motorcycle designed as per prevailing law
and order conditions of the city. Some hailride companies have, however, exploited
the situation and now you can call a motorbike on your smartphone just as you would
call a taxi.
In Karachi, there is almost always a
ban on pillion riding, commonly known as
double sawari, giving citizens no choice
but to use overcrowded public transport.
In view of this everyday phenomenon,
motorcycle manufacturers need to design
and introduce a ‘law-abiding’ motorcycle
that can be safely used for travelling, carrying more than a single person, even without
violating the pillion-riding ban.
In addition to that, women mostly sit
sideways on the pillion seat of a motorcycle

due to socio-cultural values and trends of
Pakistani society. However, sitting sideways
on a motorcycle with feet on the footrest is
not an easy task. Since women also have
to hold a baby in hand, it requires additional
care to keep the body in balance while
travelling and a little negligence could cause
serious injuries to women pillion riders.
This suggests that the current
design of the motorcycle is
practically flawed, because
it is not ‘culture-sensitive’ or
‘women-friendly’ and it
does not provide muchneeded protocol to the
lifestyle led by women
comprising half of Pakistan’s total population.
A slight modification to a
product’s design sometimes
works a long way for society. For example, tyre manufacturers must produce tyres with unique, non-identical
impressions (like a thumb impression)
imprinted on a tyre’s surface. The proposed
set of tyres will help the police, the traffic
police and the law enforcement agencies
chase a criminal or offender on the run.
This idea leads to a new concept
of ‘Licenced Tyres,’ allocating a specific impression to a vehicle’s tyres on
a permanent basis. The proposed tyre
impressions may also reflect a vehicle’s
chassis and engine number, the owner’s
name, the vehicle’s identification number,
etc. Implementation of the idea will help
tyre manufacturers multiply their sales,
as this will discourage the sale of used,
second-hand tyres, will improve the flow
of traffic and will benefit law and order in
the long term.
Making or designing a product or solution tends to be a multidimensional task
which cannot be complete without deeply
studying the target market and its sociocultural trends. Therefore, companies
and manufacturers need to keep a finger
on the pulse of the society’s character
and individuality to offer it the best-suited
products and solutions.
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Humour

End of Comedy
By Khawaja Amer

A

merican journalist Erma Bombeck rightly
said, “There is a thin line that separates
laughter and pain, comedy and tragedy,
humour and hurt.”
Though we all love good humour, the hard
fact is all humour is not really entertaining
just because it lacks the finesse required
in overall presentation and production of a
good comedy. The timing and appropriate
use of dialogue makes a comedy worth enjoying, hence for a good comedian this is an
asset. Likewise, distasteful or wrongly timed
humour can be not only boring but to a great
extent disgusting. Therefore, it’s important
for comedians as well as the writers and directors to understand that good humour can
make the audience happy and cheerful, but
poor humour can be one of the strongest
repellents known to man.
Pakistan has produced very few really
good writers in this particular genre. They
include people like Kamal Ahmad Rizvi,
Anwar Maqsood, Hasina Moin and Athar
Shah Khan. Intelligent and sophisticated
performers include Moin Akhtar, Lehri and
Nannah of Alif Noon. Though quite a few rating wise good comedy plays like ‘Bulbuley’
and ‘Hum Sab Ajeeb Say Hain’ are doing
fairly well they cannot be compared with
the golden oldies like ‘Alif Noon’, ‘Fifty Fifty’
and Munnoo Bhai’s ‘Sona Chandi’. These
serials are very popular even today because
they represented society’s values and dealt
with its issues. Even the Indian film and TV
industry has copied Pakistani comedy but
today the Pakistani comedy industry has
gone down a road which cannot be termed
as comedy.
Quite contrary to subtle comedy, slapstick
is a kind of humour in which fun or laughter
is created by overstated actions which exceed normal movements and lack a punch
line. There were some very good comedians
and the name which instantly comes to mind
is that of Rangeela. Very much like Charlie
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Chaplin, he was also a producer, director, composer and a singer. The slapstick
remains a key component of his acting and
he undoubtedly excelled in it. Some other
comedians also tried to copy his style but
failed.
Rangeela was not
liked by some who
preferred neat and
subtle comedy. But he
was still very popular. There were other
comedians as well such
as Munawar Zarif, Nirala
and Lehri. Surprisingly,
there are no Rangeelas
in the present breed of
comedians. Even then, people like Khalid
Abbas Dar, Sohail Ahmed (Azizi), Albela,
Abid Kashmiri and Amanullah have made a
place for themselves.
What the present breed of comedians is
doing is nothing short of meaningless comedy. Express TV’s ‘Khatarnak’ and Dunya
TV’s ‘Hasb-e-Haal’ and ‘Mazaq Raat’ can be
rated as above average shows. People like
these shows because socio-political events
are discussed in a lighter vein. Generally,
the quality of comedy shows is going down.
There are no more people like Kamal Ahmed
Rizvi, Athar Shah Khan and Anwar Maqsood
and actors like Moin Akhtar, Nanna, Lehri,
Jamshed Ansari and Behroze Sabzwari.
Who can ignore Umer Sharif, a stand-up
comedian and stage, film and television
actor known for his spontaneous acting?
He is known for his dialogue delivery, timing
and knack to win the hearts of the audience
in the first go. Another actor who has been
able to make his presence felt in Pakistan as
well as in India is Shakeel Siddiqui who rose
to prominence in India after appearing as a
contestant in Comedy Circus.
The standard of comedy has declined
since the PTV days. The first episode of
‘Alif Noon’ was broadcast in 1965. Written
and directed by Kamal Ahmed Rizvi, each

episode had a different
story and in every episode ‘Allan’ was shown
as a small but clever
businessman, coming
up with some im-

moral tricks to earn fast money. But Nannah
always sabotaged his schemes by disclosing the truth. The serial never lost its grip on
viewers and remained popular till the last
episode; it is popular even now. ‘Fifty Fifty’
was written by Anwar Maqsood and directed
by Shoaib Mansoor. The cast included Ismail
Tara, Zeba Shehnaz and Majid Jehangir.
Some popular songs of Naheed Akhtar and
Ghulam Ali were also featured on the show.
According to producer and writer, Vasay
Choudhary, “People typically ignore this
crucial aspect when discussing the glory of
old drama. Yes they were good, but all of
them were produced by the state television network where the drama teams were
official employees and had enough time to
take each project individually,” he explains.
Choudhary believes that the mass production of television dramas has compromised
the quality which was seen in the 90s.
Sarmad Khoosat says, “There’s no
celebration around TV anymore as it used to
be. It has become a wallpaper medium now.
Also, previously there was nothing to do after
sunset except watching TV since there was
no cafe culture back then.”
All said and done, comedy is a serious
business and nobody is now ready to take it
seriously.
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