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Census of the population of a country is very important. It is a means of determining 
what the population numbers are and how various areas of national endeavour must 
be planned and provided for on the basis of that population. In democratic countries, 
the population census also provides a basis for parliamentary representation at various 
levels, starting from the basic population unit to the highest rung of the ladder.  Like all 
other countries, Pakistan too is supposed to have a census every 10 years and the re-
quirement is also a requisite of the nation’s Constitution. It is unfortunate, however, that 
Pakistan is one of those four nations in the world today where a census has not been 
held for many years. The other three countries are Afghanistan, Lebanon and Somalia.  
Pakistan did follow the principle of holding a census every 10 years, with the first cen-
sus being conducted in 1951, the second in 1961 while the third census was held in 
1972 instead of 1971 due to the political environment in the country and the war with 
India. The fourth census was held in 1981 and the fifth one, which was due in 1991, 
was held in March, 1998. Since then, for the past 19 years, the country has not had a 
census. The sixth census is being held this year, that is 2017 and that too because the 
Supreme Court of Pakistan has directed the government to hold a proper headcount.

The results that emerge once a census is completed impact the nation’s future plan-
ning in a number of ways. In the marketing sector, census statistics enable planners to 
base their strategies on the numbers in the various population categories and social 
classes so that the products and services they are marketing correctly impact the num-
ber of people in every social class. For the past two decades, marketing professionals 
in Pakistan were sort of blind because they were unable to allocate marketing spending 
as they did not know how many people belonged to each income category. They sim-
ply based their population projections on guesstimates since they did not have a clear 
idea as to how many people lived where and to which income group they belonged.

Just as a small business needs demographics to identify the buyer for its product or 
services , the multinational company too needs the information to formulate its market-
ing strategies and to determine such key aspects for its products as packaging and 
pricing and to have advertisements designed as per the target market. In fact, the bud-
get spend split between the media, namely print, TV, radio and social media, is driven 
by the various income groups and socio-economic classes (SECs) that are likely to buy 
the products. Since it is not possible for any business to address each consumer sepa-
rately, demographics prove very effective in determining those groups of consumers 
who would have similar characteristics. Identifying the target consumer is an important 
aspect of any business plan. It is important to know the target market and to be aware 
of its particular characteristics. Once a target market is known, it is easier to focus the 
selling message and to determine which group of people will be most likely to benefit 
from the product. When this is done, it is more convenient to determine pricing and the 
means of promotion of the product.

Population estimates is an important function of a census because, through this tool, 
it is possible to know the geographic distribution of the population and other important 
features of the target group such as education levels, age, sex and the average num-
ber of household members. As compared to sampling, in which information is obtained 
only from a subset of a population, the census provides a wide-angle view. Once cen-
sus data is obtained and collated, it is used for research, marketing and planning and 
as a baseline for designing sample surveys. The information generated by a census 
is critical for development. The data obtained through a census is essential for policy-
makers so that they know where to invest. So far, for many years, Pakistani planners 
and marketers had to make do with outdated or inaccurate data about various popula-
tion segments and the needs of the population were not appropriately addressed at 
any level, whether local or national. Once the current census process in Pakistan is 
complete and, hopefully, it will be done in a transparent manner, it will be possible for 
planners in all walks of life to spend money more judiciously and more accurately.

Market Planning
and Census
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Who Said That!

“Men, I think, are better at friendships, some-
times, than women. I think that men forgive 
more easily.” Idina Menzel

“Considering I had so many eyes on 
me, I suddenly realized my private life 

affects a greater number of people than 
just me.” Kristen Stewart

“I’m very impressed with 
Karachi, because it is better 
than what we hear about all the 
time.” Naaz Norouzi

“I am never aware of what people say or 
write about me. My career is just for me.” 
Priyanka Chopra 

“I am not saying women are greater than 
men. I just feel there should be similar 
treatment for both.” Alia Bhatt

“Everyone knows that for 
three years of my life 
I didn’t have a job.” 

Arshad Warsi

“Filmmakers can break 
stereotypes around the 
world by turning their 
cameras to cap-
ture shared human 
qualities.”Asghar 
Farhadi

“I’ve been raped, I’ve been 
sexually abused as a child 
and I’ve been fired because I 
wouldn’t sleep with my boss.” 
Jane Fonda

“The foreign players 
who participated in 
the PSL final in Lahore 
were Phateechar.” 
Imran Khan

“These were my skills not 
beauty that helped me 
survive in showbiz.” 
Javeria Abbasi

“Our youth has been 
ruined by Indian films, 

especially those of Sal-
man Khan.”Rabi Pirzada

“I would love to work in Pakistan 
again if I’m offered good roles.” 
Shabnam

“It was the audience’s appetite 
for obscene content that con-
tributed to the film industry’s 
decline and its eventual down-
fall.” Qavi Khan

“We are giving our women all 
the freedom and opportunities, 
but are we actually respecting 
them?” Juhi Chawla

“We’re part of the problem, but we also desperately 
want to be part of the cure and we are working 
toward that in our storylines.” Mandy Patinkin
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Readers’ Thoughts

Gloomy Situation
This is about Slogan’s story on Pakistani films to be 

released in 2017. Like 2016, quite a few films are lined 
up for release this year but we cannot expect such half-
baked efforts are enough to revive the industry. At present 
we even cannot sustain, let alone compete with foreign 
cinema. For the cinema’s revival, the government contrib-
utes nothing more than mere lip service. Isn’t it sad that 
cinemas still need Indian content to survive, while the lack 
of substantial investment has been leading Pakistani cin-
ema to nowhere. How can we expect anything positive in 
such a gloomy scenario? 
Rukhsana Tabassum,

Karachi.

Useless Awards 

The Nigar Awards may be back after a long 
12-year gap.  These days, it has become 

quite a trend to host a grand ceremony ev-
ery so often to give awards to both leading 
and emerging TV and film artistes in acknowl-
edgement of their talent. Though the trend 
looks positive, but what is the ultimate objec-
tive of such razzmatazz? Considering the overall poor status of the country’s cinema, as well as the 
monotonous work being produced by TV channels and production houses, how can such awards and 
accolades serve the country’s ailing entertainment industry? 
Inam-Ur-Rehman,

Sargodha..

Losing Zameer
The demise of Farooq Zameer 

is shocking for the lovers of 
the performing arts. He had an 
exceptional acting prowess and 
versatility and was widely known 
in showbiz circles for his decen-

cy, politeness and mannerism 
as an actor. He was also one 
of those artistes who had a rich 
educational background and 
vast experience in both theatre 
and television. No doubt, Farooq 
Zameer’s death is a great loss to 
the showbiz industry. 
Mehtab Ali,

Nawabshah.

Online Entertainment Boom 
The rise of digital communication technology 

has changed the way we access entertain-
ment. The good news is that the world’s leading 
online entertainment networks (Netflix, Iflix etc.) 
have started their services in Pakistan, offering a 
variety of TV channels and programmes available 
24/7 through limited free access and paid sub-
scriptions. Particularly after the introduction of 3G 
and 4G, we now have plenty of options, making 
it easier to watch our favourite shows, films and 
documentaries. Keeping the massive popularity being enjoyed by online 
platforms, I believe they would soon replace the offline entertainment 
channels.   
Seema Muzammil,

Karachi.

Bad News
‘Thora Jee Le’ is the first Pakistani film released in 2017. It is 

written and directed by Rafay Rashdi. Shot in Karachi and 
Larkana, the comedy film revolves around seven individuals with 
different backgrounds whose lives are dramatically transformed 
once they enter the practical world. Comprising a relatively new 
and inexperienced cast, the film fails to make any impression, 

unfortunately. Not only is 
its story poorly written, it 
also falls short in creating 
an impact on the viewers. 
Made in a slapdash manner, 
‘Thora Jee Le’ is certainly 
not good news.
Saima Iqbal,

Rawalpindi.

Pointless

I  recently watched a play ‘Chewing Gum’ on Hum TV. It was 
basically a sequel of the series ‘Kitni Girhain Baqi Hain’ di-

rected by Angeline Malik. Sorry to say, I could not understand the 
purpose of discussing such taboo issues as homosexuality and 
that too in a play aired during prime time. I am a big supporter of 
woman empowerment and liberation. However, everything should 
be shown in its limits in accordance with the social norms and cul-
tural values. It appears today’s scriptwriters are short of ideas and 
are unable to depict real life issues. 
Salman Mohsin,

Lahore.
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By Hafiz Inam 

I
t is quite satisfactory to see in a country like Pakistan that cul-
tural and social events such as food festivals, music concerts, 
ghazal nights, etc. are being held. Such gatherings provide some 
breathing space to the fun-starved nation who has been miss-

ing outdoor entertainment for a long time due to a perilous secu-
rity situation. At such events, people come with families, have their 
meals with them or buy from the foodstalls and enjoy the ambiance. 
Among these are literary festivals which are held annually in Kara-
chi, Islamabad and Lahore on the premise of promoting literature. 
Thousands of book lovers attend the festivals. The country finds the 
festivals a silver lining at a time when the cultural space has shrunk 
significantly and places like reading rooms, libraries and bookshops 
have either disappeared or are deserted. These invigorating occa-
sions are spectacular by all means but there are also some serious 
questions that need to be answered. The most pertinent is: apart 
from providing some entertainment to a well-to-do segment of so-
ciety, what significant role are literary festivals playing in serving lit-
erature?  

The prime objective of a literary festival is to create interest in read-
ing  and promote literature. It is also expected from such a festival 
that it helps to discover a new breed of writers and brings them in 
the limelight so that readers would know about them and read their 
work. Some kind of critical discussions are also expected to take 
place at such festivals. This is in addition to book launches, mushai-
ras, appearances by authors, etc. In a country where book reading 
is dying, it is good that literature festivals are taking place. Sadly, 
however, these festivals arranged in the name of serving literature fail 
to do the job. Other than commercial imperatives and media hype, 
these festivals do nothing except coming across as ‘fun melas.’ 

The need of gatherings where literature is promoted is always 
there, especially when the trend of online reading is catching quickly. 
In fact, there is nothing wrong with online access of literary works 
but what is done is just not that and it is still carried out in the name 
of ‘promoting’ literature. Just look at the participants invited over 
the years to literature festivals in Karachi, and Lahore. They include 
people like Asma Jehangir, Naseeruddin Shah, Sharmila Tagore, 
Shabnam, Bobby Sager, etc. It is a bewildering thpught that there 
would be a connection between these people and literature. What 
is the festival about - literature or entertainment? What about the 
legions of writers, poets, journalists, critics, literature teachers and 
students? 

What are performing arts and the people connected with these 
arts doing at literary festivals? Given that  beautiful performances by 
Suhae Abro and Shabnam Saiyid, Saif Samejo’s melodious voice 
and Faraz Anwar’s guitar riffs or a dhamaal by a sufi group 

Literature Festivals 
or Culture Melas?
Literature Festivals 
or Culture Melas?

The literature festivals are
not serving literature.

The literature festivals are
not serving literature.
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add colour and energy to literary festivals but where is 
the literature?

These literature festivals are organized in barricaded 
luxury hotels and do not seem to be within the reach 
of the masses. They take place only once in a year 
and there is no follow-up in the remaining year. If there 
is a gap between the reader and the book, it is not 
being filled.

It is also disheartening to see English writings are be-
ing promoted at the cost of Urdu literature in a country 
where more than two thirds of the people cannot read 
or write in English. Most people in Pakistan find read-
ing in Urdu easier than in English. Offering them books 
in English means they are not being given access to 
new literature. Only a handul of Urdu writers and poets 
are invited to literary festivals. 

If anything, these festivals are commercialization of 
literature. After all, commercial sponsors and brands 
demand their own promotion. There is also a trend to 
distribute awards at the festivals. This is not welcome 
because it further broadens the chasm between serv-
ing literature and promoting business. If the sponsors 
or brands are really sincere about supporting literature, 
then they should do it on their own instead of using the 
platform of a literature festival.

Perhaps the emergence of literature festivals can 
also be regarded as a good omen for the arts and lit-
erature in Pakistan. It is commendable that book lov-
ers attend such events in huge numbers amid security 
threats.This is an indication that the delicate link be-
tween the reader and the book still exists. The song 
and dance and all that goes with it is all very good. But 
is where is literature – that is the question. Pakistan still 
remains a backward nation in terms of global literacy 
rate comparisons. With the advent of TV and social 
media, the standards of education across the country 
continue to be low. We are not a book-reading nation 
per se. Where do we go from here?  

Literature
Razzmatazz
By Faizan Usmani

If the youth of developed nations are 
characterised by drink and dance, then 
the people living in India-Pakistan can 
be described for their penchant for fun, 
frolics and festival. The wave of literary 
festivals and conferences held in vari-
ous parts of Pakistan and India is quite 
a surprising, as well as an abstruse 
phenomenon, that requires an expla-
nation. 

People visit these literature events in 
droves with much enthusiasm and joy 
but one cannot overlook the dwindling 
number of books being published, 
empty library halls and bookshops clos-
ing down. These festivals enjoy huge 
popularity with a growing audience 
base but whether they serve literature 
or not is a debatable question. 

The frequency of such events taking 
place suggests they are more of a fad 
than a means to boost the waning liter-
ary spirit among the masses. From the 
Karachi Literature Festival (KLF) to the 
ones in Lahore and Islamabad, the suc-
cess of each literary gala is measured 
by the number of visitors it receives, 
how many sessions it manages to hold 
and how many international speakers 
and performers grace the occasion. 

The much-touted Karachi Litera-
ture Festival (KLF) was launched in 

March 2010 and has emerged 
as an international literary 
event. Truly a public event, 

the KLF is the coun-

try’s most popular literary event hon-
ouring art and literature. It brings to-
gether poets, writers, artists, critics 
and national and international literary 
figures representing diverse languages 
and genres of literature. Yet, to make 
an impact on the revival of literature 
in Pakistan, the KLF’s achievement is 
gauged through its ability to attract the 
number of visitors every year. 

Comprising both the literati and 
the common folk, visitors flock to the 

festival as if in 
a frenzy with 
less interest in 
knowing about 
literature and 
discovering the 
three-day event 
as an excur-
sion spot for the 
family. 

Another liter-
ary festival or-
ganised by the 
OUP every year, 
the ILF can be 
referred to as 
the Islamabad 
version of the 
Karachi Lit-
erature Festival 
(KLF). 

“The ILF has 
grown tremen-
dously since 
its inception in 
2013. Atten-
dance rose from 

15,000 in 2013 to more than 30,000 in 
2015,” says Ameena Saiyid, Managing 
Director, Oxford University Press (OUP), 
Pakistan. The Lahore Literary Festival 
(LLF), founded by Razi Ahmed in 2013, 
is held at the Alhamra Arts Centre in 
Lahore every year. 

Apart from the regularly held literary 
events as mentioned here, there are 
many other occasion-based literary and 
cultural events held in different parts 
of the country. These include ‘Manto 
Mela,’ ‘Pakistan’s Mother Languages 
Literature Festival,’ ‘Jashn-e-Faiz,’ the 
International Urdu Conference (IUC), 
an initiative of the Karachi Arts Council, 
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Pooja and Mahesh Bhatt with NAPA’s Arshad Mahmood

Actress Shabnam
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the ‘National Literary Conference’ organised 
by Pakistan Academy of Letters, as well as 
Aalmi Mushaira by the Karachi-based liter-
ary organization ‘Sakinan-e-Shehr-e-Quaid,’ 
etc. 

Purporting to reflect the depth of Paki-
stan’s literary and cultural roots, these lit-
erary events fulfil 
the tastes of the 
urban elite rather 
than catering to the 
masses. They fea-
ture books in the 
English language 
more than literary 
works produced in 
Urdu and regional 
languages. 

Featuring a few film 
stars and performers, these so-called liter-
ary festivals end up being a variety show 
as well as a kind of Meena Bazaar open for 
both the gentleman and lady of the house 
with plenty of eatery options. 

The presence of Bangladesh film star 

Shabnam at the recent KLF may have 
added charm and glitter to the event 
but what did her presence have to do 
with the promotion of literature re-
mained questionable

These literary celebrations mostly 
represent 
the progres-
sive school 
of thought, 
which suc-
cessfully 
gives vent 

to an emotional 
impulse in Urdu lit-
erature. However, 
the confined mental 
outlook of the progres-
sive lot does not say a lot for the promo-
tion of literature in Pakistan. The creation of 
substandard literature crammed with he-
donism, materialism and nihilism has been 

leading the modern mind to further decline 
and that too in the name of soul enrichment 
and intellectual liberation. 

A brief but closer look at the programmes 
and the profiles of the participants reveals 
the segregation unashamedly created by 

today’s literary saviours and intel-
lectual redeemers. As is fash-
ionable at such annual get-to-
gethers, most of the writers and 
poets belong to a self-centred 
lot. Various literary groups ap-
pear to be divided on the basis 
of their provincial, ethnic and 
racial backgrounds, while a 
deep-rooted provincialism and 
sectarianism among top literary 

circles affects the overall literary outlook. 
At all these of literary galas, there seems 

to be a deliberate attempt to focus more on 
Ghalib, Manto and Faiz, the progressives’ 
favourites, rather than Iqbal, Hasrat Mo-
hani and Naseem Hijazi. Ample light is shed 
on the intellectually wayward Jon Elia and 
such household taboos as Manto and Ismat 

Chughtai are dis-
cussed more than 
Mumtaz Mufti, Ghu-
lam Abbas and Dep-
uty Nazeer Ahmed. 
Also, many cele-
brated Urdu writers 
and well-known po-
ets are never men-
tioned, such as Altaf 
Hussain Hali, Zafar 

Ali Khan, Abul Kalam 
Azad, Shibli Naumani, Syed Sulaiman Na-
dvi, Nazeer Ahmed Dehlvi, Moulvi Abdul 
Haq, Allama Rashid-Ul-Khairi and Pirzada 
Ashique Keranvi. The last-mentioned is be-
hind the longest Urdu ghazal consisting of 

30,000 verses; this 
is the most extended 
poetic creation ever 
written in Urdu in the 
form of a ghazal.

Speaking at the 
launch of William 
Dalrymple’s book 
‘Kohinoor: The 
Story of the World’s 
Most Infamous 

Diamond,’ Ameena 
Saiyid of Oxford University Press expressed 
her earnest wish to publish some 60 non-
curricular books in 2017. Expressed out of 
heartfelt concern, the number truly exposes 
the poor state of literary consumption in a 
society which celebrates literature festivals 
and conferences throughout the year with 
great fervour and enthusiasm. 

Cover Story

Altaf Hussain HaliAllama Iqbal

Naseem HijaziMumtaz Mufti

Jon Elia

Mirza Ghalib

Manto

Faiz Ahmed FaizSheema Kirmani performing a dance

Does this pamphlet reflect a purely literary event?

Singer Abida Parveen
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By Khawaja Amer

A 
literary festival, also known as a book 
festival or writers’ festival, is a regular 
gathering of writers and readers, held 
typically on an annual basis in a par-

ticular city. The festival usually features a vari-
ety of presentations and readings by authors, 
as well as other events, delivered over a period 
of several days, with the primary objective of 
promoting the authors’ books and fostering 
a love for literature and writing in the masses. 
Writers’ conferences are sometimes designed 
to provide an intellectual and academic focus 
for groups of writers without the involvement 
of the general public. In Pakistan, have such 
yearly events helped in developing a love for 
books and respect for writers? Is literature bet-
ter off since such events began?

The Karachi Literary Festival (KLF) almost 
coincided with the 70 years of Pakistan’s in-
dependence. Dr. Ayesha Jalal, noted historian, 
says about the need of independence, “We 
are in a chronic state of national depression 
that stems from that time … democracy was 
not a magic wand to be waved at the time of 
elections” She is of the view that it was KLF 
and Coke Studio, which had really ‘pioneered 
the artistic scene in the country.’

She is right that the purpose of music, lit-
erature, theatre and film festivals is to generate 
interest among the public about the different 
kinds of art. Barring the literary events, other 
festivals to a great extent, serve the purpose 
because of easy access to music channels 
and CDs, cinema halls and theatres. In short 
the annual literary festival cannot serve the 
purpose without making literature accessible. 
This means making books cheaper, setting 
up more libraries and making bookshops a 
viable business,  Nargis Sultana, a senior pro-
gram officer for education at the Open Society 
Foundation and a participant at the Karachi 

Literary Festival 2017, says, “We need to start 
a national movement to find more and more 
libraries around the country.”

Chaudhry Faisal Mushtaq, the founder and 
Chief Executive Officer of Roots Millennium 
Schools, has some relevant quotes to offer: 
“The only book we have been commanded to 
read we don’t read, but the only book we read 
is Facebook. The entire reading and learning 
system should be built on a book, Reading is 
not a supplementary part of learning but an in-
tegral part of it, A school without a book is like 
a human body without a soul.” 

If we look at the annual literary festivals in 
Karachi and Islamabad, they are a futile activ-
ity, unless the preconditions suggested by the 
afore-mentioned participants are not met. We 
can never develop the habit of reading books 
among our youth through such once a year 
festivals and melas.

According to an old saying, “Reading is an 
infectious disease; it is caught and not taught.” 
If this is still valid in the age of dot coms, then 
we are susceptible of catching this disease 
(reading habit) from our parents. Their reading 
habits and inculcating love for books among 
children helped in developing the reading hab-
it. Once developed at an early age, the habit 
remains with a person for ever, no matter how 
hectic life becomes. The habit can be further 
developed by taking children to bookstores 
besides frequent visits to libraries. Things have 
come to the point that now there are very few 
worth mentioning libraries in the cities.

Even more disturbing is the fact that many 
literate people simply don’t know where these 
libraries are. So is the case with the book-
stores. Recent years have witnessed closure 
of a number of bookshops – the worst thing 
to have happened to any country. In many 
countries, bookstores are open for the public 
to sit in and read. They also organize activi-
ties on monthly basis to attract the kids to visit 

bookstores, browse and read more and more 
books. They also host storytelling sessions. 
Such activities are more suited to bookstores 
and libraries rather than annual literary festi-
vals. 

This, however, does not mean that a liter-
ary festival should not be held. But it should 
be restricted to books and authors only. For 
instance, what was filmstar Shabnam doing at 
the last KLF? 

Literary festivals should be followed by the 
setting up of book clubs, reading groups and 
literature circles. Schools must arrange month-
ly visits of students to a local public library, a 
college or university library or a bookstore. This 
is not about checking out or buying books -- 
it is about being surrounded by thousands 
of books, touching their pages, seeing the 
world of possibility in print ad, knowing what 
there is to know and explore. Families should 
be encouraged by bookstores to often take 
weekend trips to explore different bookstores. 
These activities are helpful in developing the 
skills to read and cultivate an attitude. 

With India producing more books than ever, 
the country is witnessing a boom in literature 
festivals. In 2016, more than 60 literary fes-
tivals were held across India, an average of 
more than one a week; their scale, quality, 
brand visibility and attendance varied from the 
biggest to the smaller ones scattered across 
the country. The biggest draw is the Jaipur Lit-
erature Festival, held on January 1, and billed 
as the “largest free literary festival on earth”.

The correlation between a book-reading 
culture and literary festivals is obvious. But the 
real draw of such events is to allow readers 
and non-readers alike to meet and listen to au-
thors, some famous and many of them to be 
discovered. Indian literary festivals are modeled 
on the broader cultural festivals, especially film 
festivals, but without the traditional dowdiness 
of government-sponsored affairs. 

What’s literary about 
literary festivals?

What’s literary about 
literary festivals?

11SLOGAN Mar-Apr 2017
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To help companies address large 
amounts of data, JBS, an IT solu-
tions provider, has acquired Blutech 

Consulting, a privately-held company 
based in Islamabad. It is a futuristic com-
pany which understands that big data is 
not just about data but about unlocking 
the value of data by giving it meaningful 
sense.

It offers strong 
technical capabili-
ties around business 
intelligence and data 
analytics.  Now the 
IT market in Pakistan 
will be able to ben-
efit from decades of 
JBS experience and 
expertise along with 
Blutech’s knowledge 
of Analytics, BI and 
Data business to 
provide strong value 
to customers.

The multi-million rupees investment 
made by JBS, besides helping Blutech in 
developing a strong knowledge base in 
the country, would also be used for setting 
up a data lab. This would enable JBS to 
develop strong products that bring further 
value to organizations looking to unlock 
the potential of data.

Charlotte McKinney can turn basical-
ly any outfit into a smoking hot look. 
Even in her comfy sweatshirt, the 

blonde bombshell looked alluring, flaunting 
thin, tan legs which peeked out from the 
oversize top.

Vidya Balan follows in the footsteps of Shabana Azmi when she plays a prostitiute in Begum Jaan. Written and directed by Srijit Mukherji and 
produced under Mukesh Bhatt’s banner, the film has Vidya Balan in the lead and Ila Arun in a pivotal role. It revolves around the lives of 11 
women living in a brothel that is divided by the LoC, with half of the house in India and the other half in Pakistan post-partition. 

Big Data Analytics Startup 
Acquired by JBS

Leggy Lady

Vidya as 
Begum Jaan
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P&G, the maker of world renowned 
products such as Pampers, Always, 
Safeguard, Ariel, Head & Shoulders 

and Pantene, has collaborated with Metro 
Cash & Carry and Health Oriented Preven-
tive Education (HOPE) to provide clean 
drinking water to Pakistani communities in 
need through its Children’s Safe Drinking 
Water (CSDW) program.

 P&G, Metro and HOPE have come to-
gether to raise awareness about the global 
clean drinking water crisis and reinforce their 
commitment to help save lives through the 
P&G Children’s Safe Drinking Water pro-
gram. Through the partnership, around 45 

million liters of clean drinking water has been 
provided via P&G Purifier of Water sachets to 
disaster-struck families in Pakistan.

 At a press conference held at METRO 
Cash & Carry in Model Town, Lahore to mark 
World Water Day Fayyaz Rizvi, Associate 
Director Sales, P&G Pakistan, said: “Clean 
drinking water is a problem for millions of 
people around the globe. We are proud to 
share P&G’s water purification technology to 
help transform the lives of people in need.”

 Marek Minkiewicz, Managing Director 
Metro Cash & Carry Pakistan, said: “Metro 
is proud to be associated with P&G and its 
Children’s Safe Drinking Water Program.”

Dr. Mubina Agboatwalla, Chairperson 
HOPE, said: “Water is a basic human right. It 
is unfortunate that an overwhelming number 
of people all over the world and in Pakistan 
do not have access to clean drinking water.”

 P&G, in collaboration with the U.S. Cen-
ter for Disease Control and Prevention, de-
veloped P&G Purifier of Water, a low-cost 
powder technology in a packet, designed 
to purify even heavily contaminated drinking 
water.

 P&G has completed 25 successful years 
of its operations in Pakistan by fulfilling its 
purpose of touching and improving Pakistani 
lives.

Harrison Ford called himself a 
‘schmuck’ over a near miss when 
landing a plane. He was very an-

noyed with himself over that epic blunder.
 In recordings made public by the Fed-

eral Aviation Administration, the actor can 
be heard telling the air traffic controller he 
was a ‘schmuck’ for landing in the wrong 
place.

 Following the inci-
dent at John Wayne 
Airport in Orange 
County, he told offi-
cials: ‘I was distracted 
by the airliner which 
was in movement 
when I turned to the 
runway and also the 
big turbulence from 
the landing Airbus.’

Jacqueline 
Sensation

P&G and Metro Partner for CSDW

Jacqueline Fernandez never fails to 
stun with her fashion statements. 
She’s always at her very best. 

Donned in a white crop top and a black 
blazer with tassels on the sleeves, Jacky 
looked fabulous at the airport. The flared 
gem denims and black heels gave her a 
vintage feel.

Harrison Ford Makes a 
Blunder
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Karan 
Playback 
Singer
Karan Johar’s impressive resume 

has a new addition - playback 
singing. The filmmaker has record-

ed a song for Shekhar Ravjiani, his fellow 
judge on Dil Hai Hindustani. He has sung 
and rapped on the track along with rap-
per Badshah. Shekhar took to Twitter to 
share the news. “@karanjohar records a 
song for me #yetanotherrole #dilhaihin-
dustani,” he wrote and KJo responded, 
“Thank you Shekhar sir! Singing for you 
was an honour... I hope this leads to a 
long innings as a playback singer... for 
me! #dreamcometrue.”. UBL has signed a Depository Participant Agreement with Central Depository Com-

pany (CDC) through which the Bank’s customers can now open and conduct 
transactions in their CDC Accounts at selected UBL branches in Karachi, Lahore 

and Islamabad. UBL branches will provide custodial services to the customers for their 
needs regarding the safe custody of their investments.

 Mr. Aftab Diwan, Chief Executive Officer, Central Depository Company has felicitated 
UBL on providing the much needed investment facility to its customers. 

UBL Enhances Safe Custody 
for Investments

Sushmita Shakes

Sushmita Sen 
can be seen 
in a video 

swaying her hips in 
a swimsuit with her 
daughter Alisah Sen, 
letting her hair loose 
while feeling the wind 
on her face. Perhaps 
she expects fans to 
join her in feeling the 
moment.

Kilmer’s Crush

Val Kilmer just can’t get over Cate Blanchett. In weird 
posts, the Top Gun star posted a set of messages 
about having dreams about Cate – and the time he 

flew all the way to Oz to have a chat. The pair have worked 
together in the past – on the 2003 film The Missing.

Back in 2006, Val said she was the person he’d most like 
to have on speed dial, but didn’t tell her about his crush. He 
added: ‘I think she probably got a sense of it when I not only 
forgot my dialogue in the scene, I forgot that I was acting, I 
forgot I was on a movie set and I just stood there staring at 
her.’

Fast forward a decade and it seems he just can’t let go, 
even telling a fan who called it ‘creepy’ ‘What kind of world 
do you come from?.
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Dolphins Coming to LahoreDolphins Coming to Lahore

After a massive hit at the Maritime Mu-
seum in Karachi, the ‘Dolphin Show’ is 
now coming to Lahore. It will be held 

at the Dolphinaire Stadium in Bahria Town..
The Dolphin Show offers a rare opportunity 

to see marine mammals live in action. They 
play different water sports, perform acrobatic 
movements and carry out a variety of fun-
filled tasks with music in the background.  

To commemorate World Water Day 
2017, Nestlé Pakistan and the Sus-
tainable Development Policy Institute 

(SDPI) signed a MoU enabling both part-
ners to effectively collaborate on the theme 
of ‘Water Stewardship’ which will promote 
responsible use of water resources in Paki-
stan.

Nestlé Pakistan is the first market in the 
Nestlé world to start implementing Alliance 
for Water Stewardship’s (AWS) Standard at 
its Sheikhupura factory. This standard pro-
motes better water management of site spe-
cific water use and water catchment areas 

to address shared water concerns related to 
quality, quantity and governance. Nestlé is 
committed to developing business in a way 
that facilitates effective Water Stewardship.

Under this MoU, Nestlé Pakistan and SDPI 
will identify and prioritize opportunities and 
challenges for sustainable water manage-
ment, presenting Water Stewardship as an 
effective means to address this challenge. 

Sonali Discusses 
Books

Sonali Bendre, has become an author with a parenting 
book. The actress wants to form a community of readers 
to share their views and discuss books on Fcebook. “If 

you can’t discuss a book with your friends after reading it, it’s 
boring. These days everybody leads a hectic life and when you 
meet, you talk about other things. But on social media there’s an 
information highway and everything comes fast. By forming the 
book club on Facebook I am marrying the old habit of reading 
with new technology. Here we can hang out, discuss, explore 
new ideas and authors,” says Sonali.The book club is off to a 
good start already. The first book picked by Sonali is the sci-fi 
novel Wool by Hugh Howey 

MoU Between Nestlé
and SDPI

Kilmer’s Crush

Val Kilmer just can’t get over Cate Blanchett. In weird 
posts, the Top Gun star posted a set of messages 
about having dreams about Cate – and the time he 

flew all the way to Oz to have a chat. The pair have worked 
together in the past – on the 2003 film The Missing.

Back in 2006, Val said she was the person he’d most like 
to have on speed dial, but didn’t tell her about his crush. He 
added: ‘I think she probably got a sense of it when I not only 
forgot my dialogue in the scene, I forgot that I was acting, I 
forgot I was on a movie set and I just stood there staring at 
her.’

Fast forward a decade and it seems he just can’t let go, 
even telling a fan who called it ‘creepy’ ‘What kind of world 
do you come from?.

Dr. Shaista Effendi
Honoured

                        Prof. Dr. Shaista Effendi, Consultant 
Plastic, Reconstructive and Burns Sur-
geon and Educationalist was presented 
an award by the Sindh Governor on 
Women’s Day for her services in promot-
ing post-graduation training in plastic 
surgery and burns management. She 
helped in commissioning the first 65-
bedded Burns Center at the Civil Hos-
pital, Karachi. She has also contributed 
to the education of girls and boys at the 
Sindh Madressahtul Islam.
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What Rani 
Misses

Dubai Police Robot

Coronation Launches 
new Fashions

It has been a year 
since Bollywood 
beauty Rani Muk-

erji and producer 
Aditya Chopra tied 
the knot. Has mar-
riage changed Rani? 

Life is hunky dory 
so far but there 
must be times 
when Rani misses 
the limelight and 
her fans. Maybe 
there’s a screen 
project in the 
pipeline. 

The UAE’s first police robot will join Dubai Police 
in May and robots will make 25 
per cent of the force by 2030.

Brigadier Abdullah Bin Sultan, Di-
rector of the Future Shaping Centre of 
Dubai Police, was quoted as saying, 
“We are looking to have more robots 
in future to handle policing. By 2030, 
we are keen to make robots around 
25 per cent of the total police force.”

The government’s aim is to imple-
ment smart police mechanisms, in-
cluding smart police stations and ro-
bots and adopt artificial intelligence. 

Singer turned actor Adeel Chaudhry is set 
to make his big screen debut in Pakistan 
alongside Iranian actress Naaz Norouzi. 

The film titled Maan Jao Na, is being produced by 
Muhammad Khalid Ali, directed by Aabis Raza and 
written by Asma Nabeel and Ahsan Raza Firdou-
si. It also features Ayaz Samoo, Ghania Ali, Hajra 
Yameen and Naeem Haq in leading roles. Senior 
persons in the film include Asif Raza Mir, Asma Ab-
bas, Nayyer Ejaz as well as singer Ali Gul Pir.

It is a romantic comedy and mirrors the life of 
today’s youth. The sound tracks are original and 
refreshing, composed by Shuja Haider and Asim 
Raza. ”

Norouzi Debuts in 
Pakistan

With the spring on and summer just around, lawn 
is a part of the scene. That’s what the Coronation 
theme is this year. The brand has launched its new 

fashion collection featuring a variety of new designs and 
styles that are sure to captivate the fashionable woman. 
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Actor Anushka Sharma and cricketer 
Virat Kohli have been going around for 
a very long time now. They make no 

bones of the fact that they are seeing each 
other, are incredibly serious and would get 
married at some point. But even then, Anush-

ka Sharma has always said  her work is of 
utmost importance and she will not let 

anything else dilute its significance. 
She has starred in Philauri which 
also features Diljit Dosanjh. Virat 
wears his heart on his sleeve 

and might get married to his lady 
love soon. After all, he always puts amazing 
messages out for her and shares their pics on 
social media.

Will Anushka 
Marry Kohli? 

Katrina Bans 
Photographer 

Katrina Kaif is always friendly with 
media. Recently, as she was leaving 
Karan Johar’s Valentine’s Day party, 

a photographer ruined her mood by click-
ing her without her permission The actress 
was quite shocked and immediately made 
a few calls asking her team to find out who 
the guy was. She told her team to make 
sure that he and his organization were not 
allowed to cover any of her events. . 

Brand Pakistan Wins
The Pakistan Super League (PSL) is 

regarded as a success for brand 
Pakistan both locally and interna-

tionally. No other sports event in Paki-
stan’s history has had a digital footprint 
as large as that of PSL. Media marketing 
rights holder for the event Blitz Advertis-
ing (Pvt.) Ltd. in collaboration with Trans 
Media Group and ITW, launched Paki-
stan’s first freemium DRM based exclu-
sive livestream at www.cricketgateway.
pk. With over 1 million viewership in just 
3 days (and 1800+ unlicensed stream 
bans), its performance highlighted the 
love and passion of the Pakistani nation 
for cricket. 

With internet penetration at 20% (40 
million people), Pakistan whopped a 
total 12,004,799 (12 million) views and 
3,477,446 unique users watching on 
livestream on digital (8.3% of the entire 
internet population). 

PSL 2017 has set a very high viewer-
ship benchmark for any sports event. 
Along with metro cities, it was also 
watched in other towns and villages. 
From conventional media to digital, all 
forums showed their utmost interest in 
highlighting every aspect of the event.  

From pre-hype to the event finale in 
Lahore, a lot of brands altered their me-
dia spends to maximize their exposure. 
On livestream alone, 15 brands - Haier, 
Oppo Mobile, Pepsi, Lays, Sensodyne, 

Cricket Junoonis, Nestle Fruita Vitals, 
USAid, Shell, Tapal, OyeHoye, ABL, 
Hamdard and more participated via an 
industry first in-stream advertisement 
model. With a complete inventory sellout 
in less than 96 hours, the superstition of 
cricket being a ‘TV only’ event was put to 
rest irrevocably, both for advertisers and 
viewers.

The crowd pullers were Peshawar Zal-
mi, Quetta Gladiators and Karachi Kings, 
both in terms of support presence in the 
stadiums and with regard to digital view-
ership. Even the regular league matches 
for the top 2 teams ensured a huge digi-
tal audience with more than 10,276,136 
average estimated minutes for Peshawar 
Zalmi vs Islamabad United (18th Feb), 
11,276,1,36 mins for Peshawar Zalmi Vs 
Lahore Qalandars and 13,416,356 avg 
mins for Karachi Kings vs. Lahore Qalan-
dars on 25th Feb.

Another industry first by PSL was the in-
troduction of the 360/VR video experience. 
This was the first time ever in Pakistan when 
direct in-stadium footage from the fans, play-
ers and celebrities was available exclusively 
on the PSL 2017 app.With technology part-
ners Samsung and Blitz/Spark’s digital arm, 
PCB looks forward to utilizing this technolo-
gy to its fullest to promote Pakistan’s love for 
cricket and bring the Pakistani audience the 
feel of international cricket from the comfort 
of their homes. 
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Ranbir Kapoor and Mahira Khan met at an 
event in Dubai and images of the two pos-
ing for photographs went viral on social 

media along with an inaudible Instagram video.
In the video, both Mahira and Ranbir are hav-

ing an animated chat. Reports said that since the 
video was inaudible, it was not possible to know 
what the two were discussing but it looked as 
though Mahira was pleading with RK.

Mahira has cleared the air saying that in that 
moment she was recalling the controversy sur-
rounding the hiring of Pakistani artistes in Indian 
films. She was apparently telling Ranbir about 
how much she wanted to come to India to pro-
mote her debut film Raees but couldn’t do so 
because of the ban. 

Mahira, Ranbir 
Argue

Sonakshi Sinha says she is happy with her work in Indian films and isn’t seri-
ously pursuing Hollywood dreams.

“I’m very content with the work I am doing here. But if something really inter-
esting comes my way, I would give it a thought — just as I do to all my projects here. 
But I am definitely not chasing it,” she says.

A fan of “live performances,” she said she is glad to be part of one of the biggest 
international tours of the year when she tours America with Salman Khan.

Will audiences get to see her shake a leg with Salman?
“We are working on the creatives, so the audiences will have to come to the show 

to watch, but I assure you that if the Dabangg jori is together again, it will be great.” 
Sonakshi made her film debut with Salman’s Dabangg in 2010. 

Business Plans

Meera made news at the inaugu-
ration of stage actress Deedar’s 
beauty parlour. She said she will 

soon open a salon in collaboration with 
Deedar in Lahore’s Gulberg. 

On the occasion Meera acted as the 
model for Deedar’s make-up demo. Now 
Meera says she wants to focus on business 
along with acting. It’s so obvious. Meera is 
not much in demand as an actress. 

Chasing 
Dreams

Salman 
Ruining 
Youth

Actors Rabi Pirzada 
and Naseem Vicky 
have decided to collaborate on an 

Urdu film. Rabi and Naseem say the 
aim is to revive the dwindling film 
industry of Lahore. They are also 
hoping to stimulate viewership for 
local cinema in the country. Rabi 
claimed that Pakistan’s preference 

for Indian films has gradually been 
ruining its youth, who are completely 

forgetting their culture and traditions 





Tributes

A Consummate Actor
There are few names on TV who have 

made their presence felt by the dint 
of sheer sophistication and mannerism. 
Among them was Farooq Zameer whose 
long acting career spanned over six de-
cades. His correct pronunciation of dia-
logue, intonation and use of language with 
fluency and aptness made him stand out.  

A businessman by profession, Farooq 
was better known for his husky voice and 
flawless line delivery. He was a born ac-
tor who joined PTV in the 60s when the 
institution was still in the first flush. An MA 
in English Literature, he went for an act-
ing career out of his passion for the arts. 
He shot to fame for his roles in Guryaa, 
Shumail and Suragh-e-Zindagi on PTV. 
He also appeared in other TV plays like 
Andhera Ujala and Alif Noon. He was at 
his best in Muklama and Mahira, that was 
broadcast by ARY Zauq. His other serials 
were Tum Bhi Kaho, Khandan-e-Shughlia 
and Kaghaz Ki Nao. He got the Pride of 

Performance in 2001.
Though sober and handsome, he nev-

er showed interest in taking lead roles 
and preferred side roles which he made 
memorable with his touching performanc-
es. He believed that acting created last-
ing impressions on the minds of viewers. 
His character, grooming and demeanour 
speak volumes about his upbringing and 
acting talent.  

Some actors leave their mark on viewers 
while others perish in the annals of history. 
Farooq Zameer belonged to that breed of 
artistes who never attended any acting 
academy and learnt their craft only through 
observation. He was a versatile actor who 
appeared in numerous plays but none of 
his perfornances appeared stale. It were 
actors like Farooq Zameer who played 
an important role in making the Pakistani 
TV play a feather in PTV’s cap. Farooq 
Zameer has left a rich legacy of acting be-
hind him.

Writing is a gift and the one who is blessed with this gift is a pearl. This holds true 
for Bano Qudsia, lovingly referred to as Bano Apa, the celebrated Urdu writer. 

Her residence, Daastaan Saraaye, was the centre for writers and scholars in Lahore. 
She was a part of the literary clique comprising Ashfaq Ahmad, Qudratullah Shahab, 
Mumtaz Mufti and Ibn-e-Insha that emerged in post-partition Pakistan. 

A outstanding writer herself, she married writer Ashfaq Ahmad who further 
helped her in honing her writing skills.  She was regarded as the most read female 
Urdu novelist in India and Pakistan. Raja Gidh, her novel written in 1981, is among 
the modern classics of Urdu literature. Other famous novels by Bano Qudsia are 
Haasil Ghaat, Aatish-e-Zair Paa and Amar Bail. Besides  writing novels and short 
stories, she also wrote extensively for TV and theatre. Her play “Adhi Baat” is 
one of her critically acclaimed plays in which Qavi Khan played the lead role 
of a retired headmaster. Her other famous plays were Tamasil, Haowa kay 
Naam, Saharay and Khaleej.  

In recognition of her efforts for serving Urdu literature and PTV, she 
received numerous awards and accolades. Her novel, Raja Gidh, 
got her the Sitara-e-Imtiaz in 1983. Then she got the Hilal-e-
Imtiaz in 2010. For her contribution to Urdu literature, she 
was also awarded the Lifetime Achievement Award by 
the Pakistan Life Care Foundation. In 2012, the Paki-
stan Academy of Letters gave her the Kamal-e-Fun 
award. 

An acclaimed novelist, Bano Qudsia has left 
behind a marvelous collection of her literary 
works. She served the Urdu language very 
richly through her plays, short stories and 
novels. Reflecting her thoughts, her writ-
ings will continue to inspire young writers 
who believe in upholding morality in their 
literary works.

Farewell to Bano Apa!
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Zohra Yousuf, Chief Creative Officer, Spectrum 
Communications Ltd. and Chairperson, Human Rights 

Commission of Pakistan, speaks to Slogan’s Hafiz Inam in 
this exclusive interview.

Tell us about yourself and your work so 
far in advertising.

Well it has been actually a pretty long ca-
reer in the media. I think it’s been more than 
40 years. I have been at Spectrum for almost 
30 years, and spent 10 years at MNJ. That is 
where I started my career in 1971 with Javed 
Jabbar. I trained as a copywriter and later I 
was promoted to creative manager and then 
moved to client service briefly. I then went 
to journalism and joined the Dawn Group as 
Assistant Editor of The Star which was an 
evening paper and I looked after the week-
end edition. It was merely an entertainment 
newspaper but I changed it around to make 
it very political. We were working under cen-
sorship as General Zia was in power and 
there was a great deal of pressure on the 
press apart from direct censorship. It was 
very challenging trying to express yourself or 
let your writers say something without get-
ting in trouble though we did get in trouble 
quite often. Around that time the Women’s 
Action Forum was formed. This was in re-
sponse to all the repressive laws of General 
Zia such as stoning to death for adultery. I 
was among the founding members and the 
newspaper became quite vocal on these is-
sues. I turned it around and then, after di-
rect censorship was lifted, we were asked 
to exercise self-censorship which was more 

difficult because I had contributors who had 
been to prison for what they believed in. I 
didn’t like censoring them week after week. 
That’s when I left and rejoined advertising 
and came to Spectrum in October 1986. 

How have ad agencies changed in Paki-
stan?

Advertising itself has changed tremen-
dously from the time I joined. For example 
you can have a print ad done that is practi-
cally untouched by human hands. You com-
pose it on the computer or design it there. 
It is transmitted electronically to the news-
paper, so it’s practically untouched by hu-
man hands. I think because of all these de-
velopments, advertising has become much 
more competitive and this is also good in a 
way because the biggest challenge now for 
agencies is the quality of the creative work 
they produce. That is the only reason now 
that a client keeps an ad agency or design 
house. Large agencies are now facing com-
petition from even small group of people 
who are creative. They set up a hot shop or 
whatever they call it and challenge the bigger 
agencies. I think it’s good because it is like a 
wakeup call for large agencies who take the 
clients for granted. The main change I think 
is the splitting up of the business. The other 
change of course is international affiliations. 

I think all major agencies in Pakistan have 
global affiliations which is very good.

Are our clients fearful of adopting creativ-
ity in their ads?

I think that is the main reason. Pakistan’s 
largest advertisers all follow global cam-
paigns. Unilever or P&G are among the top 
advertisers and they all follow global guide-
lines. So, to an extent, I think this has re-
stricted creativity. And the other thing is that 
clients are still very conservative in Pakistan. 
Professional management is coming in but 
by and large the business is being passed 
on from father to son. The sons may be 
more open-minded but they are still the 
same people who admire an Indian com-
mercial because it is so different and they 
find this very difficult to accept.

With the extent of growth of social media, 
other media seem to be losing their reach?

It is. I mean for young people across the 
world, it is in their cell phones. If you talk to 
them they say they read newspapers but 
they are unlikely to read the printed copy. 
They go online and read whatever they 
want. So, digital media is also a challenge 
for ad agencies. A lot of ad agencies have 
set up digital companies as well. It is also 
a challenge for the media and not just ad 
agencies. At one time, there was one chan-

‘Clients are 
still very 
conservative 
in Pakistan.’ 
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nel. No media planning was required. You 
just wanted to be on at prime time but now 
obviously there are so many channels. It is 
a great opportunity again because it breaks 
down a lot of communication barriers. It is a 
great development and it has its impact on 
advertising.

What about censorship? Is it affecting 
creativity?

Only for some products. But otherwise 
no. You see, culturally, at one time women 
were not allowed to be shown in western 
clothes. They had to be covered. But now 
you see commercials that show women in 
pretty revealing dresses. All that is accept-
ed and there is nothing wrong with it. But 
we find censorship really sort of playing a 
negative role when it comes to promotion of 
family planning or of contraceptive products 
because PEMRA has many times stopped 
them from being shown during prime time. I 
think it is both a man and woman’s right to 
know about contraception.

What needs to change in Pakistani ad-
vertising?

I think it certainly needs to be much more 
bold. By bold I don’t mean they have to be 
provocative in the sense of showing reveal-
ing clothes but bold in the message. There 
is also a lack of humour by and large. I know 
there is a Ufone campaign that everyone 
talks about but that is the only one.  Con-
sumers are now much more sophisticated. 
They don’t have to be hit on the head with 
the messages all the time. They don’t believe 
in everything you say. So all those nuances 
have to be taken into account. 

Why are we depending so much on India 
and other regional countries for our TV 
commercials?

It is the quality of the talent. Our own 
agency sometimes works with Indian direc-
tors. Both in terms of direction and acting 
they are way ahead of us. And obviously it 
has also to do with the huge film industry 
they have. Because of that a lot of talent has 
come up. You can count on your fingertips 
the number of leading models in Pakistan. 
They also have attitude problems. The Indi-
ans are easier to work with. They are much 
more professional. So that’s another aspect. 
Our top ones may not even be available for 
months. The Indian directors are compe-
tent and talented and are willing to work for 
much less. They have a very professional at-
titude to work. We don’t always go to India 
to shoot. In Thailand or some other place, it 
is easier for everyone to come. But it’s not a 
very ideal situation because all talent, right 
from concept to direction to acting, should 

be local. The industry is so tied down be-
cause of international campaigns and they 
have to adapt - I think that kind of talent per-
haps is also missing. 

Being the chairperson of the HRCP, how 
would you describe the state of human 
rights in Pakistan?

Our organization covers a very diverse 
area of human rights, right from the rights of 
women, children, religious freedom, freedom 
of association, expression, labour, educa-
tion, health, etc. But there are certain issues 
that concern us more than others and that 
is also because other organizations are not 
working on them so much. One is bonded la-
bour which is highly prevalent, particularly in 
Sindh and in Punjab. We have been working 
on it since the early 90s. Through our efforts 
we have had released more than 30,000 
bonded peasants. It shows the scale. 

Obviously we don’t work with weapons. 
We have to go through the administration, 
police and judiciary. But it has taken a long 
time because when we started work on it, 
the judiciary was not very cooperative. The 
police in these places were under the influ-
ence of the landlords. So it was tough. The 
reason I said we have achieved something is 
that now many of the bonded labourers, the 
peasants, themselves approach the courts. 
And they are getting good judgments. The 
judiciary instructs the police to go and rescue 
the family or arrest the landlord or whatever 
it is and I think this is a big achievement. 

The other area we are concerned about 
is the status of religious minorities in the 
country that covers Hindus, Christians and 
the Ahmadis, whose status is the worst. If 
you look at the vulnerable groups, their posi-
tion is worse than bonded labour or women. 
We focus on this area a lot. Enforced disap-
pearances have not stopped in Balochistan, 
KPK or Sindh. We followup on cases and 
document them. We also recover data from 
inquiries set up by the government and send 
it to the UN working group on enforced dis-

appearances. 

 Are you happy with the working environ-
ment for females in Pakistan?

It varies. There are some organizations 
which are doing better when it comes to 
working women. They are providing a bet-
ter environment. The sexual harassment act 
was passed by the last parliament but the 
government organizations are themselves 
guilty of sexual harassment. There have 
been instances of sexual harassment at PIA, 
PTV, Punjab University, etc. The environment 
is not safe for women at all. It is also very 
difficult for women to work if they don’t have 
safe means of transport. A lot of harassment 
and violence happens in public transport. It 
is not enough to have pink taxis or blue rick-
shaws. This must be tackled in an organized 
and institutionalized manner.

Have human rights made any progress 
over the last 10 years?

Yes, absolutely. Today, if you go to smaller 
places in Sindh, Punjab or Balochistan, they 
are aware of their rights. They certainly feel 
helpless but they do know that they have 
certain rights and they are concerned and 
ready to fight for these rights. Certainly that 
is something. It’s not just our but the continu-
ous struggle of other organizations that has 
led to positive legislation. Apart from KPK, all 
the provincial legislatures have passed laws on 
domestic violence. The last parliament passed 
several pro-women and juvenile justice leg-
islative moves. In October they passed a 
law against honour killings and rape. That 
is another area of achievement. But sadly, 
in Pakistan, enforcement is always a prob-
lem whether it is positive legislation or the 
commitment our government has made. 
We signed a convention against torture in 
2010 and still people are being tortured and 
dying in custody. Nothing has been done 
against torture. But now the government 
has a human rights commission, which is 
a good step.

About Zohra Yousuf

Zohra Yousuf is an activist and a journalist working on human rights, media and 

women’s rights issues. After graduating from Dhaka University, she started her 

career in advertising from MNJ Communications, Karachi. She also worked for 

the Star Weekend. The paper focused on the entertainment and cultural setting in 

Pakistan and was a supplement to The Star, a paper which covered controversial 

issues and current events. After this, she returned to advertising and has worked in 

the creative department at Spectrum Communications Y&R for the last forty years. 

At present, she is the Chief Creative Officer there. She is also the Chairperson of the 

Human Rights Commission of Pakistan (HRCP) which she joined in 1988.

23SLOGAN Mar-Apr 2017



Oscars

By Hafiz Inam

With so many films 
lined up as nomina-

tions, it was hard to pre-
dict which one was go-
ing to steal the show at 
Oscar 2017. It could 
be Moonlight which 
had received 8 nom-
inations and was 
perceived to be the 
likeliest to unseat 
the big rival ‘La La 
Land’ which had 
received a record 
14 nominations.  
Or it could be 
any other nomi-
nee. But the wait 
was finally over 
as the names of 

the victors of Oscar 
2017 were announced 

at in a jazzy ceremony at the 
89th Academy Awards held 
at the Dolby Theatre in Hol-
lywood. Comedian Jimmy 
Kimmel had been given the 
honour of serving as the 

master of ceremonies that day. 
The Academy of Motion Picture Arts and Sciences 

presented the 89th Academy Awards in 24 categories. 
The musical film ‘La La Land’ starring Ryan Gosling and 
Emma Stone bagged the most awards with six out of 14 
nominations in such categories as Best Director (Damien 
Chazelle), Best Actress (Emma Stone), Best Original 
Song (City of Stars), Best Original Score (Justin Hurwitz), 
Best Production Design (David Wasco and Sandy Reyn-
olds) and Best Cinematography (Linus Sandgren). 

The second highest award winner of the night was 
Moonlight directed by Barry Jenkins. The  film won three 
awards including Best Supporting Actor for Mahershala 
Ali, Best Adapted Screenplay and Best Motion Picture 
Award after a bizarre flub when La La Land was mistak-
enly declared the film of the year. 

Casey Afleck in a surprising development grabbed 

The Oscar 2017 extravaganza was loaded with 
slip-ups, political jibes and racial diversity.

The Oscar 2017 extravaganza was loaded with 
slip-ups, political jibes and racial diversity.
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the Best Actor award, leaving behind the favourite Denzel Washington 
and talented Ryan Gosling. He was awarded for his deeply moving por-
trait of grief in ‘Manchester By the Sea’ – a film which received critical 
acclaim and won the Best Original Screenplay Award. Viola Davis, who 
had been nominated twice for an Academy Award earlier, finally had 
the opportunity to brandish her Oscar in jubilation. She got it for her 
performance in Fences – a drama film directed by Denzel Washington. 
In the category of Best Animated Feature Film, Zootopia, which was a 
blockbuster in 2016 and grossed more than a billion dollars worldwide 
at the box office, won the Oscar 

The other award winners in various categories were: The Salesman 
(Best Foreign Language Film), Made in America (Best Documentary – 
Feature), The White Helmets (Best Documentary – Short Subject), Piper 
(Best Animated Short Film), Sing (Best Live Action Short Film), Hacksaw 
Ridge (Best Sound Mixing and best Film Editing), The Jungle Book (Best 
Visual Effects), Suicide Squad (Best Makeup and Hairstyling), Arrival 
(Best Sound Editing) and Fantastic Beasts (Best Costume Design).

The awards ceremony was marked with a botched Best Picture Award 
announcement. For the first time in 
the history of the Oscars, a slip-up 
resulted in declaring the wrong film 
the Picture of the Year. It was a rare 
spectacle when the veterans War-
ren Beatty and Faye Dunaway an-
nounced La La Land the movie of the 
year instead of Moonlight which had 
actually won the spotlight. The gaffe 
was in the typical Steve Harvey style 
who made a horrendous mistake 
at the Miss Universe competition in 

2015 when he announced the wrong 
winner for Miss Universe. The confusion 
was later removed when the producer of 
Moonlight, Jordan Horowitz, who was 
with his team on the stage to receive the 
award, while displaying gravitas, showed 
the audience the card reading Best Film 
– Moonlight. But it was so sudden and so 
unprecedented that Emma Stone left be-
wildered. Backstage, she told the press, 
“Was that the craziest Oscar moment of 
all time? A very strange happening for Os-
car history.”  

Another striking feature of Oscar 2017 
were political statements made by the 
host, presenters and winners. Although Os-
cars are known for stating political points of view, the recent episode of 
the award ceremony was peculiar than the rest in the context of Donald 
Trump’s elevation to the presidency. Jimmy Kimmel, being quite vocal 
against Trump, did his best to pass subtle jokes reflecting somehow 
his political inclinations. In his opening monologue, while referring to the 
Muslim travel ban, he said, “This is being watched by millions of people 
in 225 countries that now hate us.” He further said, “Some of you get to 
come on this stage and make a speech that the president of the United 
States will tweet about in all-caps during his 5 a.m. bowel movement.” 
Alessandro Bertolaazi after receiving the award for Best Makeup and 
Hairstyling, said, “This is for all the immigrants.” Iranian director of The 
Salesman, Asghar Farhadi won the 2017 Oscar in the category of Best 
Foreign Language Film but he did not attend the ceremony in solidar-
ity with those affected by the U.S. travel ban on certain Muslim coun-
tries. Instead, he had Anousheh Ansari, an Iranian-American engineer 

and CEO, read a statement that he had 
prepared.

It was La La Land which actually stole 
the show with six awards including the 
Best Actress Award for Emma Stone. 
Despite the fact that the night ended in 
a gaffe, the show was glittering as it has 
always been. This year, in an effort to 
get rid of its ‘White-Oscars’ image, Os-
cars witnessed a record seven nomina-
tions for non-white artistes. 

Oscars 2017:
a night of glamour

and confusion

Oscars 2017:
a night of glamour

and confusion
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Kohinoor launched

Karat 
Moves 
Karat Jewellers hosted a grand event 

to celebrate the relocation of its flag-
ship outlet at The Forum Mall in Clifton, 
Karachi. The opening ceremony was at-
tended by print, electronic and social 
media, along with Karachi’s well-known 
socialites and celebrities.

Karat specializes in diamond jewellery and 
offers a vast range of jewels and stones. Con-
tinuing with the legacy of jewellery-making for 
nearly 50 years, Karat was formed by late Abdul 
Sultan Maher Ali, who was a foreign-qualified 
diamond cutter 
from Belgium. 

The diamond 
jewellery offered 
by Karat was first 
available at Hotel 
Marriott in Karachi 
but they have now 
moved to The Fo-
rum Mall. 

The Oxford University Press recently 
launched the book, Kohinoor: The 

Story of the World’s Most Infamous 
Diamond, written by William Dalrymple 
and Anita Anand. Both writers visited 
Karachi for the launch.

Kohinoor is a tale of greed, torture, 
murder, conquest and appropriation as 
described by both the writers. William 
Dalrymple is a celebrated British histo-
rian whose books have received many 
awards whereas Anita Anand is an ex-
perienced television journalist from In-
dia based in Britain. The co-writers in 

their talk made an attempt to reveal 
the previously unknown moments in 
the diamond’s history and to pres-
ent the truth about the gem’s hiding 
place.

Dalrymple talked about Kohinoor 
as referenced in the ancient Indian 
texts and described its sightings later 
in the Mughal times. He described its 
seizure by Nadir Shah and its pos-
session by Ranjit Singh. Anita Anand 
gave an account of how the diamond 
was taken from the Sikh court and 
passed to the British crown.  



SlugEvents

Top Women Honoured 

Cool Customer

Mahnama Atraaf, an Urdu monthly mag-
azine, held a reception-cum award 

ceremony on International Women’s Day to 
honour leading women of the country, be-
longing to different walks of life. 

The event was organised under the theme 
of ‘Aitraaf-e-Azmat Aizaz.’ The most notable 
award winners on the occasion were Bilqees 
Edhi, the most active philanthropist and wid-
ow of celebrated humanitarian Abdus Sat-
tar Edhi, Seema Mughal, Vice Chancellor, 
Greenwich University, Ameena Saiyed, Man-
aging Director, Oxford University Press Paki-
stan (OUP) and Tahira Raza, President and 
CEO, First Women Bank Limited (FWBL). 
Former senator, politician and businessman, 
Abdul Haseeb Khan was the chief guest at 
the event. 

“A telltale sign of dichotomy and contra-
diction, those who bury women alive talk 

about wom-
en’s rights 
on the as-
sembly floor,” 
said Faisal 
Edhi, head 
of the Edhi 
Foundat ion 
who received 
the award 
on behalf of 
his mother 
Bilqees Edhi. 

He said education is a matter of life and 
death for any nation and we have to work 
hard for the welfare of women who are mo-
nopolised by men. 

“No nation can prosper and move for-
ward without supporting and acknowledg-
ing the role of its women, the integral part 

of the society,” sayid Mehmood Sham, 
chief editor of Mahnama Atraaf. 

Abdul Haseeb Khan, Seema Mughal, 
Ameena Saiyed and Akram Khatoon, for-
mer president, FWBL, also addressed the 
ceremony.  

The Karachi Electronic, Electronic, Mo-
bile and Telecom Fair-2017 (KEEMTF), 

wa held at the Karachi Expo Centre from 
February 17 to 19. It was organized by 
the Karachi Electronic Dealers Associa-
tion (KEDA).

The event was held to bridge the gap 
between domestic importers and inter-
national manufacturers. It offered various 
branding opportunities for the relevant 
products.

Greaves Airconditioning, the sole dis-
tributors of York brand of products in 
Pakistan, were prominently visible at the 
event. They offer a wide range of HVAC 
air conditioners to meet various customer 
needs.  

The Rotary Pakistan Literacy Mission (RPLM) organized a live concert of Ustad Rahat Fateh 
Ali Khan at the DHA Golf Club in Karachi.

The concert was a fundraiser for the Rotary Pakistan Literacy Mission, which aims to es-
tablish Happy Schools all over the country to improve the quality of education in government 
schools. As part of its welfare initiative, RPLM has adopted some 100 government schools in 
Sindh, while around 250 schools have been adopted in other provinces.

At the end of the event, a shield was awarded to Ustad Rahat Fateh Ali Khan for his 
contribution and support to RPLM. Promotional videos of Rotary International, interviews of 
celebrities and RPLM leadership were also shown on the occasion. 

Rahat Fateh Ali Khan enthrals
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Navin Waqar’s is a voice that ruled radio; then she moved on 
to television. It was her skill and talent that made her an all-

round performer. She is today one among many TV actresses 
who justify their potential whenever given the opportunity. 

Navin came into showbiz playing music as an RJ on many 
FM channels. Next stop - Aag TV - where she hosted the music 
show ‘Pick and Choose with Fuse.’ A restless soul like her’s 
needed something more to bring out her talent and the drama 
serial Humsafar did the job well. 

But this was not enough to satiate her desire to keep moving 
on. From her negative role of Sara in Humsafar, she became a 
female protagonist in Mol. Then she did Alvida. 

She has a captivating voice on radio and flaunts a refreshing 
look on TV. Here are is what she has to say:

How did you start doing what you are doing?
It was not a planned beginning but more of a coincidence. A 

friend on CityFM 89 asked me to think about becoming a ra-
dio jockey (RJ) and insisted on an audition. I was selected and 
worked there briefly after which I went on to FM 96. The journey 
subsequently took me to FM 91 where I did drive-time shows. 
This is an experience that I really treasure. 

As an RJ, how did you manage to speak non-stop?
With content on hand, it is very easy to speak without breaks. 

I have a rich background in music, which helped me a lot. A 
radio show always attracts listeners if the RJ talks about some-
thing that relates to them. It is a combination of knowledge and 
chatter that engages listeners.

What does it take to become a VJ?
Mir Ibrahim of Geo TV liked my style a lot and wanted me to 

do the same thing on TV. This was the time when they were 
launching the music channel Aag. At Aag TV, the work was 
similar to that of an RJ. We were allowed to play only Paki-
stani music; on FM radio we played international music as well. 
That was the time when the rock band Noori was formed and 
Ahmed Jahanzeb was at his peak. I spent 4 years at Aag TV. 

 
Then how did you get into acting? 

When I started on radio, I was in college and being on air was 
more of a fun time. Then I got a call from MD Productions and 
they wanted to put me in a drama serial directed by Sarmad 
Khoosat, with Mahira and Fawad in lead roles. I was a bit shy 
working as a TV actress but I appeared for the audition and 
was chosen. 

Were you expecting Humsafar to turn out the way it did? 
All praise to Allah Almighty that Humsafar turned out to be a 

phenomenal success. 

Tell us about your role in ‘Humsafar.’ 
For my negative role in Humsafar I was asked to study the 

nature of the role. I figured out the character, its background, 
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mulled over its inclinations and intellectual capacity and thought 
about the events which would have affected her personality in a 
negative manner. The director also gave me enough room to play the 
character in my own way. 

How many TV plays have you done so far? 
I am relatively a newcomer and have appeared in 

not more than six plays so far. Besides Ham-
safar, I have done Annie Ki Ayegi Baraat, 
Mol, Saya-e-Diwar Bhi Nahi and have 
made a guest appearance in Alvida. 

What are you currently involved in ?
I am doing a serial ‘Kuch Na Kaho,’ 

in which I am playing a troublemaker. 
It’s not a negative role but a very in-
teresting character. The cast includes 
Emmad Irfani, Huma Nawab, Abid Ali, 
Ali Safina, Shazia Naz, Zain and oth-
ers. 

Your favourite character?
It is too early to ask me about 

that. But I would like to do 
a character that is re-
bellious and one day I 
am sure I will get the 
role.

Any improvement 
areas? 

There are a lot 
of areas where I 
need to improve. 
I want to make 
my acting as re-
alistic as possible 
and perform char-
acters that behave 
in a natural way. 
Generally, I like the 
work of the Ameri-
can film industry and 
also watch Spanish, 
French, Turkish and 
Iranian films. I study 
human psychology 
and behaviour, as 
one can never 
play a role 
which one 

has never heard about. 

Any reason behind doing one play a year?
For me, quality is a top priority. I have done very little work because 

I want to maintain the quality of work. I do get lots of offers but I am 
selective. I have to take care of my looks as well. Recently, I worked 

in a TV play ‘Saye-e-Diwar Bhi Nahi,’ in which I had a different 
look. For ‘Kuch na Kaho,’ I had a haircut and dyed my 

hair in accordance with the nature of the character. I 
am also very choosy about my clothes. 

Your biggest achievement so far? 
To me, the real achievement is to be able 
to get back on one’s feet after falling down 
and that is the biggest accomplishment I 
have ever had. 

What is the best and worst part of being 
an actor? 

The worst part of being an actor is that 
one is left with no privacy. The best part is 
that I do what I love and nothing can be 
more exciting. 

What are you at heart – a model, 
actor or host? 

I used to be no more than 
an invisible voice coming 
out of a radio set. Then I 
was in front of a TV cam-
era. Wherever I am today 
is because of radio. I am 
more passionate about 
hosting radio shows, as 
it does not require one’s 
good looks to entertain 
viewers. In contrast, it 
takes lots of mental skills 
to perform in a radio set-
ting. People listen to an 
RJ whatever he or says 
and this in itself is an 
achievement. 
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By Faizan Usmani

She is beautiful, passionate and talent-
ed. No wonder, she caught the acting 
bug at an early age. After graduation, 

she came full time into showbiz. People ap-
preciated her acting skills and her charming 
looks. She claims to be sensitive and frank. 

Anum is a doe-eyed young woman and 
a sparkling beauty who has a silver-voiced. 
She, is an emerging talent in showbiz, 
making inroads with her captivating 
looks and natural elegance as well 
as through her breathtaking perfor-
mances.

From a coltish Zareen in ‘Mar Jain 
Bhi To Kya’ to a peevishly erratic 
Jojo in ‘Zard Mausam,’ Anum’s 
talent speaks of her ability as a 
versatile performer. Her bench-
mark appearance in ‘Ahmed Habib Ki 
Betian’, as well as her roles in ‘Zara Si 
Bhool’ and ‘Ishk Ibadat’ has put her 
head and shoulders above the oth-
ers. 

Anum started as a contestant in 
an acting and dance show ‘Hero 
Ban-nay Ki Tarang (Season 2)’ 
on ARY Digital, where she ended 
up as the first runner-up. Her skills 
opened new doors for her. 

In 2011, in ‘Ahmed Habib Ki Be-
tian,’ She played the daughter of an 
old-fashioned father - Shabbir Jan. 
A year later, she appeared in ‘Zard 
Mousam’ on Hum TV. In 2013, Anum 
made consecutive appearances in Hum 
TV’s ‘Mar Jain Bhi To Kya’ and ‘Main Hari 
Piya.’ 

Not looking back, she appeared in ‘Ishq 
Ibadat’ in 2015, against Farhan Saeed. Her later 
serials include Parwarish, Mera Yahan Koi Na-
hin, Jallay Gulab, Intezaar, Meri Maa and many 
others. 

She says: “It’s been quite difficult to get this far. 
I was rejected or replaced many times, even after 
being shortlisted. After having appeared in a reality 
show, a production house took me on board. For the 
next one and a half years, I was given second lead 
roles. But it was my conviction and passion that kept 
me going.”

Choices
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Having done many hit drama serials, 
Anum Fayyaz has another side to her ca-
reer - as a fashion and advertising model. 
So far, she has done commercials for such 
leading brands as Warid and Homage In-
verters. 

When it comes to performing on the 
ramp, she seems to be a bit fussier as she 
does not feel at home wearing revealing 
outfits and is totally opposed to clothing 
outside her native culture. 

She has transitioned from a young mid-

dle-class girl to front covers of glossy fash-
ion magazines and showbiz tabloids. How-
ever, this does not make any difference to 
her meek and mild nature. The  sudden 
outburst of popularity couldn’t bring about 
the attitudinal shift many artistes cannot re-
sist experiencing at quite a young age. 

“My attitude is still perfectly the same as 
when I entered show business. I always 
treat my fans with humility and love,” she 
says. 

A true  learner, she regards acting as a 
skill one cannot master in a day; it tends 
to be a nonstop journey for her on with no 
definite destination in sight. She believes 
a good actor is one who knows how to 
mould himself/herself according to the de-
mands of the character. 

“I’ve learnt a lot from observing my se-
niors though there is a dire need for acting 
institutions. In fact, actors have to work in 
all seasons. If you have a passion that you 
can easily give up, then showbiz can be 
your cup of tea,” she says. 

Anum is an ardent fan of Reema, Abid 
Ali, Sania Saeed, Faisal Qureshi, Mu-
nawar Saeed, Sanam Baloch and Manzoor 
Qureshi. She believes in natural beauty 
most of the time and even in TV plays, she 
avoids wearing heavy make-up. Besides 
pink and peach, she likes such contrasting 
hues as black and white. 

Yet to make a bang on the big screen, 
Anum Fayyaz is definitely a performer in the 
making. -

Choices
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By Farhia Jabbar

Logan marks the end of actor Hugh 
Jackman’s seventeen-year run as the 

X-Men’s Wolverine. This carries a lot of 
emotional weight for its fans irrespective 
of what actually happens in the film. Con-
trary to other superhero movies, Logan 
is rated R because of a lot of gruesome 
violence in the movie involving many dis-
turbing scenes. Chopping off heads, slic-
ing of bodies and brutal killings, charac-
ters being sliced through and through are 
seen throughout the film. Major characters 
go down in showers of blood and gore. 
The film was supposed to be targeting a 
young audience but the scenes don’t spell 
that out. It’s a superhero film with a plot 
and scenes not meant to be for the very 
young. 

Jackman doesn’t miss any opportunity 
to show everyone that this would be his 
last time playing the Wolverine, the char-
acter that highlighted his career, and would 
perhaps continue to define him for the 
rest of his life as an actor. Maybe it was 
this pressure to give his best performance. 

The show stopping performance, though, 
is by Stephen Merchant who plays the role 
of a sun-averse albino mutant named Cali-
ban. The film is different because it doesn’t 

project him as a computer 
generated superhero. It 
is minimalistic, sad and 
touching emotionally. We 
can see him go through 
hell and back, where ev-
eryone he loves dies and 
all he can do is keep living. 
The only choice Wolverine 

has is to keep fighting. But what is his rea-
son to keep going on is the question. 

The film opens in a dark setting. Logan 
has lost his ability to self-heal. He is passed 

out and in a limo that he drives during the 
day as a chauffeur. When he’s not work-
ing he is drinking to forget his physical and 
emotional wounds as he is not well and 
is dying. Then there is also Professor X to 
take care of at home. 

He meets a woman who informs him 
that a number of children are being trained 
and treated in a laboratory to have super-
powers and one of them is his daughter. 
The girl has identical powers like Logan 
and kills gruesomely which is odd to see. 
She actually gives a creepy feeling to the 

viewer but she has brilliantly acted out 
her character. It becomes Logan’s mis-
sion to save these children and help 
them go across the border so that they 
are not misused as killing machines. 

Overall, the film is an average watch. 
It is very predictable and not a film that 
would keep the viewers gripped and in-
volved. There are some stunning scenes 
and the dialogue is crisp and snappy, 
the direction is excellent and the ac-
tion sequences keep you squirming but 
overall, the film is just above average. 
But of course Wolverine fans would not 
miss it for anything.   

Wolverine bids farewell
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By Khawaja Amer

American journalist and humourist, Helen 
Rowland admits that the chief excite-

ment in a woman’s life is spotting women 
who are fatter than she is. Their quest for fit-
ness is not new as it has earlier been driven 
by yoga, originally developed by Hindu Jo-
gis. Today, though no longer driven only by 
yoga, fitness remains dominant in the health 
and well-being of a woman.

In the 21st century, we see a lot of research 
coming up and accordingly emergence of a 
large number of fitness and health clubs to 
cater to the needs of the ever growing num-
ber of fitness conscious people, especially 
women. According to a report published by 
International Health, Racquet and Sports 
Club Association, worldwide fitness centers 
generate about $80 billion in revenue, and 
there are more than 175,000 fitness clubs 
across the globe, attracting nearly 150 mil-
lion members.

Obesity is a term that means you weigh 
at least 20 per cent more than what is con-
sidered normal weight for your height. Paki-
stan ranks 9th out of 188 countries in terms 
of obesity, according to the Global Burden 
of Disease Study published recently in The 
Lancet Medical Journal. Research indicates 
that people living in large cities in Pakistan 
are more exposed to the risks of obesity as 
compared to those in the villages. Women 
naturally have higher rates of obesity as 
compared to men. Pakistan also has the 

highest percentage of people with diabetes 
in South Asia. According to one study, “fat” 
is more dangerous for South Asians than for 
Caucasians because the fat tends to cling to 
organs like the liver instead of the skin.

Interestingly enough, obesity is more 
common in the high income and upper 
middle income group in Pakistan. In fact, the 
difference is more than three times, from 7 
per cent in both sexes in the lower middle 
income group to 24 per cent in the high in-
come groups. that is why most fitness cen-
tres are found in upscale localities. Accord-
ing to a rough estimate, a fitness-conscious 
woman spends somewhere around Rs. 
26,000 per month, plus an extra Rs.10,000 
for add-in items such as dairy and fresh veg-
etables – total Rs.36,000/- to keep fit. It is 
believed that health-conscious women gen-
erally spend not less than 15 per cent of their 
income on their upkeep and maintenance.

Junk food, energy-dense diet, a high 
presence of oil and fats in Pakistani cooking 
as well as changing lifestyles are among the 
root causes that creare obesity in the coun-
try. According to the ‘Obesity in Pakistan’ 
report available on Wikipedia, one in four 
Pakistani adults are overweight. Obesity, 
especially among women in Pakistan, is a 
health issue that has attracted concern only 
in the past few years. Thanks to our eligible 
bachelors and their mothers, they look for 
tall and slim girls – in most cases slimmer 
than the average girl. Maintaining a healthy 
body to look good and attaining a normal fit-

ness level to get suitable smart boys as well 
to get rid of various diseases are a few of as 
the indistinguishable instances of following 
physical activity. The trend has given a new 
impetus to the growth of the fitness industry 
in the country. But then it is still limited to the 
very affluent segment of society.

The situation, according to Yasmeen Alam, 
an Aerobic and Fitness Association of Amer-
ica (AFAA) certified Group Fitness Instructor, 
requires a massive awareness campaign to 
alert especially the young women about the 
dangers of being overtaken by this extremely 
horrible phenomenon and schemes to de-
velop fitness service facilities throughout the 
country. The media can definitely play a very 
significant role in educating people, specially 
women from lower middle and middle class-
es, because the upper class by and large is 
aware of the problems of being overweight.

Yasmeen Alam, however, warns that 
working out under the supervision of a quali-
fied and well-trained fitness instructor is im-
portant at least during the initial few months 
of exercise and a genuinely certified fitness 
instructor is required to ensure proper train-
ing. Starting an exercise or diet plan merely 
depending on information provided on the 
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net may prove to be counterproductive, be-
cause the trainer and dietitian prepare plans 
for each individual keeping in view his or her 
eating habits, requirements of nutrition and a 
number of other factors. On the other hand, 
each client must also undergo a screening 
process to check his or her fitness level so 
that exercises can be recommended ac-
cordingly, she says.

The benefits of fitness centres, Yasmeen 
believes, are no doubt, overwhelming in 
keeping one fit, maintain a good shape and 
smart outlook, reduce disease and develop 
a sound mind and body to execute routine 
accomplishments effectively.

Today, over two billion people, nearly 30 
per cent of the world’s population, are ei-
ther obese or overweight, according to data 

from 188 countries. The rise in global obesity 
rates  over the last three decades has been 
substantial and widespread, giving rise to 
a major public health epidemic in both the 
developed and the developing world. The 
annual cost of being overweight is $524 
for women and $432 for men; annual costs 
for being obese are even higher: $4,879 for 
women and $2,646 for men.

Yasmeen is of the view that group fitness 
classes at health centers must be super-
vised by Aerobics and Fitness Associa-
tion of America (AFAA) certified instructors. 
Moreover, the exercises must be designed 
professionally for individuals, keeping in view 
their need to stimulate the heart rate and 
breathing in a sustainable manner. Only then 
can the desired results benefiting both phys-

ical and emotional health can be 
achieved. Exercise sessions under 
a non-professional may turnout to 
be counterproductive, she warns.

Yasmeen Alam describes the 
AFAA as the world’s largest fit-
ness educator. Since 1983, it has 
issued over 350,000 certifications 
in 73 countries, including personal 
trainer certifications and group 
exercise instructor certifications. 
Pakistan has a very limited num-
ber of AFAA-certified trainers. 

Yasmeen, is an AFAA-certified 
trainer. She says that another ma-
jor component of fitness is nutri-
tion and diet. This aspect requires 

a very careful study for we all have our own 
reasons for not losing weight. Low metabo-
lism, high physiological hunger, uncontrol-
lable urges to eat and even abnormal fat 
reserves. Therefore, the diet plan must be 
prepared keeping in view these factors. The 
basics, to put in layman’s terms, she adds, is 
to improve one’s metabolism and burn more 
of the food one eats.

According to her, detoxification or cleans-
ing is an integral part of any health and fit-
ness centre. This in fact, rids the body of 
toxic or harmful substances. Detox thera-
pies start with the premise that the body 
accumulates toxins that can be harmful 
for the body. Therefore, regularly cleansing 
oneself of such toxins purportedly reduces 
the risk of disease and endows one with a 
feeling of good health, more radiant skin 
and more energy.

Currently there are over 100 properly or-
ganized fitness centres in Pakistan which 
are run by certified trainers. According to 
industry estimates, it can take two to three 
months to set up an upscale fitness club 
and two years to turn a profit. That is, if 
the economics works out well. The winning 
marketing strategy, according to Recre-
ation Management Magazine, a health club 
industry trade publication, focuses strictly 
on luring in the “out-of-shape public.” A 
fitness club can cost Rs 30 lakh to Rs 3 
crore to set up, depending on the facilities, 
location, area of activity and credentials of 
trainers.  



Grapevine

Fat Cheques for Mahira 
 
Mahira’s success in Raees has made 

her more wanted in Pakistan.
It seems now she will charge higher 

fees. Can the Pakistani film and TV 
industry afford it?

She is currently said to be shooting for 
Shoaib Mansoor’s Verna and has also 
bagged commercials of famous brands. That’s nothing new 
because that’s what actors do when their demand increases.

No acting plans  
Reham Khan was in and out of 

wedlock with Imran Khan. But, it 
seems she remains in the limelight 
even after her separation.

After venturing into production 
with Janaan, it was being 
speculated that Reham will soon 
be seen in a film as a lead 
actress. The BBC weather 
girl has denied any sort 
of involvement in acting 
projects and has hinted 
that she might never be 
thinking about stepping into 
showbiz again. Looks like 
she is currently focusing on 
news anchoring projects 

from different TV channels. She may even continue in the 
entertainment industry as a director and a producer.

The Shabnam story
 Actress Shabnam, burst into tears 

while talking about leaving Pakistan and 
the film industry in the late 1990s.

“It was very painful for me but I did 
it for my family, especially my father, 
who suffered from a heart attack in 
Bangladesh while I was in Pakistan,” 
she said. She said this at a literary 
festival in Lahore. Wonder what is the 
connection between Shabnam the 
actress and the field of literature

 
Women are important

Jamshed Mahmood popularly known as 
Jami says the feminist narrative in Pakistani 
films is very important.

 “My film Moor began from the mother. In 
O21, there was one pivotal female character. 
She releases everything. It could have been 
a man. But no, I wanted the power to lie in a 
woman’s hand.”

Turns out, Jami 
knows a lot more about 
feminism than women do and he explains 
that feminism isn’t male-bashing. It’s 
about protecting women from the abuse 
they suffer.

 
Fawad great guy

Fawad Khan’s movie Kapoor and Sons 
did exceptionally well at the box office.

Kapoor and Sons director Shakun Batra 

says, “I miss him a lot. 
I don’t know if I am 
supposed to be quiet 
about it and I don’t 
miss him because of 
any other things, I miss 
him simply because he 
is a great guy and he is a 
lovely collaborator.”

 
Pretty Ghost

Anushka Sharma is a friendly 
ghost in a film called Phillauri. 
Does she believe in spirits?  
She candidly talks about the 
film Phillauri and whether 
she believes in ghosts. There 
was a lot of buzz around the 
quirky concept of the film but 
people were not impressed by 

it when it 
came out. 
According 
to many, the plot was missing from the film. 

Shilpa’s ordeal
 
Indian TV actress Shubhangi Atre has 

claimed that she was sexually harassed by 
Sanjay Kohli, husband of producer of Bhabi 
Ji Ghar Par Hai, Binaifer Kohli. 

 
Huma on Favouritism

The “Badlapur” and “Jolly LLB” actress 
Huma Qureshi has said that to say 

that there was no favouritism in the Indian 
film industry would be a lie.She said there 
was nepotism in the industry but she also 
said it was there in every walk of life. 

Bipasha in fix

It seems Bipasha Basu’s grand 
Hollywood debut has landed in choppy 

waters. 
The producers of Singularity, the 

period romance drama that stars the 
Bengali beauty opposite Pearl Harbor 
star Josh Hartnett, are reportedly in a financial muddle and 
ill-equipped to complete the film’s shoot. 

The film is being directed by director Roland Joffe of City 
of Joy fame. It is based in colonial India and revolves around 
the love story of an East India Company official - played by 
Hartnett - and a Maratha warrior princess, played by Bipasha. 

37SLOGAN Mar-Apr 2017



38 SLOGAN Mar-Apr 2017

New Appointments

Client   Advertising Agency                                       

Parazelsus Pakistan Manhattan International 
Toyota Point Motors Oktopus 360 Media
Magoon Estate Revolution Media ( for Haly Tower )
Noble Vision Developers Revolution Media ( for Global City )
Murree Brewery Synergy Advertising
Wareesa Industries Synergy Advertising
  

Change of Agency

Client New Advtg Agency Outgoing Agency

Khayal & Sons Manhill Advertising Oktopus 360 Media 
 ( through Star Marketing for    
 Minara Residence, Rawalpindi )

Paragon City Manhill Advertising Velocity Marketing 
 ( through Star Marketing) Midas

Ghandhara Industries No new agency appointed Bond Advertising

CM Pak Limited No new agency appointed The Brand Partnership

Appointment Of MBh

Client Agency

Bonanza Garment Industries Group M Pakistan

Kanzo Ag  Group M Pakistan  
 

Additional Appointments

Client Agency

Laboratories (Waqf) Pakistan, Bond Advertising  
  for Cosmetic Division

  M Communications: for Syrup Toot  
  Siyah and Hamdard Miswak Peelu  
  Tooth Paste.

  Blitz Advertising: for Carmina Plus.

  Adarts Karachi: for other than  
  Cosmetic Division, Safi, Rooh Afza,  
  Toot Siyah, Saduri, Hamdard Miswak,  
  Peelu Tooth Paste and Carmina Plus.

Pakistan Gems & Jewellery  TNI Communications,   
  Mass Advertising

Source: All Pakistan Newspapers Society (APNS)

Corporate Moves

Dewan Muhammad Yousuf Farooqui 
has been appointed Chairman, Dewan 
Farooque Spinning Mills.

Muhammad Taha Hamdani has been 
appointed Director, Thatta Cement.

Munnawar Hamid has been appointed 
Chairman, Linde Pakistan.

Mujtaba Haider Khan has been 
appointed CEO, Dawood Lawrencepur.

Inam ur Rehman has been appointed 
Chief Executive, Dawood Hercules.

Lt. Gen Ishfaq Nadeem Ahmad has 
been appointed Managing Director/CEO, 
Mari Petroleum.

Tatsuhei Muto has been appointed CEO, 
Hinopak Motors.

Muhammad Aslam Sanjrani has been 
appointed Chairman, Hinopak Motors.

Basir Shamsie has been appointed 
Chairman, JS Investments.

Muhammad Siddique Memon has been 
appointed CEO, Pakistan Reinsurance 
Company.

Hassan Nawaz Tarar has been appointed 
Director, Pakgen Power.

Ali Akhtar Ali has been appointed CEO, 
JS Investments.

Naved Hanif has been appointed CFO, 
Faysal Financial Sector Opportunity Fund.

Sajid Nawaz has been appointed 
Director, Attock Cement.

Anjum Nida Rahman has been appointed 
Director Communications, Mobilink.

Omar Abedin has been appointed CEO, 
Starcom Mediavest Group Pakistan.

Uswah Aftab has been appointed Vice 
Chairperson, Chief Minister’s Task Force 
on Information and Culture, Punjab.

Umer Ghumman has been appointed 
Head, Samsung Mobile.

Hina Eijaz has joined News One as 
anchorperson. 

Naeem Illyas has been appointed 
Director News, 7 News.






