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Pakistan’s First

Virtual Fashion Show

With local designers adjusting to the new normal of going full-on digital, the
bigwigs of the Pakistani fashion industry attempted to give back to frontline
medical staff by initiating a virtual fashion show ‘Catwalk Cares’ headed by Freiha
Altaf. The event proved to be one-of-a-kind.
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Covid-19
Psychologically Impacting
Healthcare Workers

C

oronavirus is a silent demon hunting down not only the physical
well-being of healthcare workers but also their mental health. The
pandemic is drastically impacting the work load of those in the medical
field and simultaneously leading to a spectrum of adverse psychological
effects on several medical personnel working in a clinical setting. Members
of the healthcare workforce are our first and last line of defence against this
pandemic, and it is just as important to account for their psychological wellbeing as it is to ensure that they are provided with medical equipment and the
necessary protective gear.
In this regard, we can learn many lessons from past outbreaks where
the medical workforce was put under a similar strain, such as the SARS and
MERS outbreaks. Reflecting back on these epidemics, the doctors were under
heightened stress due to a lack of personal protective gear and high death
rates. They also feared transmitting the superbugs to their family members,
especially those who had pre-existing medical conditions. The long work
hours, coupled with watching the gradual decline and death of several patients
also lowered the morale of the medical workforce.
Clinically, the factors leading to an adverse psychological impact on
healthcare professionals include increased contact with affected cases, a lack
of proper personal protective equipment (PPE) due to financial constraints,
and forced redeployment to attend to affected patients. There is often a higher
risk among nurses and junior doctors due to lack of inadequacy of training
and expertise required to deal with infected cases, alongside the multiple duty
shifts they are required to do. Prolonged quarantine durations and an inability
to interact freely with family members also take its toll on medical personnel.
Living away from their homes or in quarantine units, social pressure from family
members in combined family setups, lower personal income, and co-morbid
physical health conditions are all factors which can grow to become a burden
over a prolonged period of time.
Hence, it is imperative that we focus on possible measures which can be
undertaken. Although psychological distress is inevitable in such a situation
where personnel must attend to a large inflow of patients, medical organisations
can help to tackle this distress by removing several operational interventions.
Support must also be provided in terms of recognition of staff efforts, training to
identify and respond to psychological problems, encouraging self-quarantine
for community cases, easy access to psychological interventions, appropriate
work timing shifts, and regular breaks.
In an effort to address this area, the World Health Organisation (WHO)
has published guidelines which specifically focus on mental health during this
pandemic and include measures such as cognitive behavioural therapy, proper
sleep, a structured routine, rearrangement of wards so that there is exposure
to sunlight, etc. It is also important that media portrayals of healthcare workers
do not attach any stigma to the profession during these trying times. Covid-19
is already taking a toll on medical personnel across the globe. They are already
doing a lot and so we should try to raise the morale of our frontline heroes or
heroines.

Available on EBSCO and affiliated international
databases through Asianet-Pakistan.
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Readers’ Thoughts

Be Aware

T

his is with reference to the last month’s cover story on the current pandemic
of the novel coronavirus that had taken the world by storm impacting the
people at large. The previous cover story was titled as ‘Covid-19 – Myths and
Reality’. Coronavirus has invaded the entire world at this point. Anyone in any
part of the world can get infected. But while the virus is invading one country
after another, the lies are moving faster and stronger than the virus. The funny
part is that there are so many conspiracy theories that it is really hard to catch
up with all of them.

Taha Nasim,
Karachi.

Paradigm Shift

G

one are the times when iconic comedians like Umer Sharif
and Moin Akhtar used to make people go crazy with laughter. The era of live theatre acts or the stage shows brought to
Karachi by Umer Sharif were considered to be the Golden Days
of Pakistan but
today the digital
world is more active in all areas
including comedy. New age
comedians have
taken control of
what they see
and have tried
to inject society
with
intelligent
comedy but we definitely miss the environment when people
of all ages used to sit together and see the exchange of witty
dialogues between Umer Sharif and Shakeel Siddiqui.
Zohaib Hameed,
Karachi.

Upgrading Technology
Y

The Negative Media
M

edia has always played a vital role in our lives whether it is about
informing us regarding the current affairs or about any new product
introducing in the market. But nowadays, these channels only appear to
be in the race of breaking the news first, the consequences of which are
not too good. The media should have positive effects on the public and
must avoid broadcasting content related to violence that is going on our TV
screens, as it manipulates the mind of the young teenagers and impacts
the overall audience.

Sana Saeed,
Islamabad.

ou surely have access to a 4G network if you are a customer of
Zong or Warid. But it is 5G that is going to become a reality in near
future. The main distinction between 4G/4G LTE and 5G will surely be the
speed and fastest connectivity. With Zong introducing 5G in the country,
people will now be able to use the services more easily and frequently. It
is to be remembered that Zong was the first cellular company to launch
4G technology in Pakistan and it is also the premier launcher of 5G
technologies in the country.

Ali Naqvi,
Islamabad.
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Who Said That!

Truth is the power that will resolve our problems
so we must speak the truth if we are to be a great
nation.
– Imran Khan, Prime Minister of Pakistan

Managing
Budget
T

he ad industry in both Pakistan and India
is too celebrity-oriented. It is generally
thought that the use of a celebrity in advertising
a product or service is a sure route to success.
Does this mean that the creative thought
processes of advertising agencies as well as
the advertisers have stopped working and it is
the celebrity that carries the day and builds an
element of recall in the message? It is time that
ad industries in both countries came out of the
syndrome and started creating selling ideas that
do not depend on celebrities, also sometimes
known as brand ambassadors. This would also
prove economical for the advertising budget
because celebrities take away quite a big
chunk of it in the form of their fees.

Relationship and trust are the bedrock of life.
– Mukesh Ambani, Businessman

Pride! In English it is a deadly sin but in Urdu it is fakhr
and nazish - both names that you can find more than
once on our family tree.
– Kamila Shamsie, Author

I don’t like to share my personal life because it
wouldn’t be personal if I shared it.
– George Clooney, Actor

Raza Sajid,
Lahore

Drugs Are
Abusive
A

nyone who feels that drugs are abusive
would be disturbed after reading such
articles where drugs are explained as a source
of dealing with stress or anxiety. Such articles
can be a way of motivating the
people to start taking
drugs. The emphasis
on the kind of liberty a
drug user has could
enable, especially
youngsters, to do
the same as they
also feel that they
are held back in certain
things. Yes, drugs are
used in ways to cure people
but it should be used for that purpose only. We
though talk about freedom of expression but
we should also keep this in mind that it should
not have bad impact on anyone.

Raima Mohsin,
Peshawar.

Being a writer is not the point. Writing is.
– Mohsin Hamid, Novelist

It’s never too late to move from good words
to good works, from sound bites to sound
solutions.
– Henry Clinton, Former First Lady of the
U.S.

First of all, convince yourself that you are the best
because the rest of your life is going to go proving
this to others.
– Wasim Akram, Cricketer

I wish life were an editing room where one could sit and
edit all those embarrassing moments away.
– Mahesh Bhatt, Film Director
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Grapevine

Just 10 Minutes!

Perplexed Princess

P

P

akistanis love
Turkish TV serials
and the latest craze is
Ertugrul. One of their
favourite characters
in the serial, Halime
Sultan, is played by
Turkish actress Esra
Bilgic. Esra tied the
knot with Gökhan Töre
in 2017 in the presence of Turkish President Tayyip Erdogan.
However, they ended
their two year marriage
in 10 minutes before a court.

rincess Hend Al Qassimi, who is an Emirati royal and businesswoman, was perplexed when she heard of the hate
speech made by BJP/RSS leader Rajeshwar Singh. He had
said that the Muslims and Christians would be wiped out of India by 2021. He had openly boasted his government’s intent to
ethnically cleanse 200 million Muslims and 28 million Christians
from the country.
This was rather perplexing for the Emirati royal since the UAE

During a hearing, Esra Bilgic renounced all property claims
against her spouse, a football player. Though hee said he has no
problems with his wife, the reason behind the divorce was said to be
the infidelity of Gökhan - and Esra just could not forgive him.

Tolerant Pakistan

I

ndia accuses its Muslim population of spreading Covid-19 in
the country, left, right and centre. In sharp contrast, Pakistan
treats its minorities with respect. Manmeet Kaur, a Sikh female
journalist from Peshawar, has been selected as one of the most

has always had a tolerant attitude towards the Muslims of India
and Indians of all religions have always played an important role in
development of the UAE’s trade and economy.

Welcome Sequel

P

erhaps it wasn’t quite acceptable to the Pakistani public
that was hooked on to the TV serial ‘Tum Mere Pas Ho’
to see the protagonist die in the concluding scene. Pakistani
TV serials are generally based on melodrama and depiction of
a lifestyle of the middle and upper classes that is far removed

100 influential Sikh personalities under 30 around the world.
She has won a prestigious award in the United Kingdom and
her country supports here all the way.
Manmeet is a social activist and has received local awards for
highlighting issues of minorities and women. She holds a postgraduate
degree in social sciences and has also served as an administrator at
a computer academy.
Another Pakistani non-Muslim who has recently attracted
attention is Rahul Dev. He has been selected as a jet pilot in the
Pakistan Air Force. He is from Tharparkar in Sindh and the PAF did
not have any qualms in selecting him as a pilot officer since he fulfilled
all pre-requisites with, literally, flying colours.

8
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from real-life stories that PTV based its plays on back in the 60s
and 70s.
But it seems the public has still not had enough of ‘Tum Mere
Pas Ho’ and they would welcome a sequel of the serial – with the
same actors, perhaps.

Newsbeat

Restaurants
Reopened

I

Turkish TV Series Ertuğrul
Takes Pakistan by Storm

T

he Turkish television series Dirilis
(Resurrection) Ertugrul, based on the
life and times of the 13th-century
Muslim Oghuz Turk leader, Ertugrul, has
taken Pakistan by storm. In just 20 days,
PTV’s YouTube channel registered an exponential rise in viewership with 2.1 million
subscribers, shattering all previous records.
The series was dubbed in Urdu on
instructions of Prime Minister Imran Khan
who had expressed interest in the series
during his visit to Turkey.
Often described as the Turkish ‘Game
of Thrones’, the series depicts the 13th

century Anatolia and tells the story before
the establishment of the Ottoman Empire.
It illustrates the struggle of Ertugrul Ghazi,
father of the Ottoman empire’s founder.
The series comes handy in keeping
people indoors as the Ertugrul series is
based on glorious times of the Muslims.
Last September, Turkey, Pakistan and
Malaysia had also agreed to combat the
rising global trend of Islamophobia, mainly
in the West. They had decided to launch a
television channel dedicated to confronting
challenges posed by Islamophobia and to
produce films on Muslims.

n line with the directives from the
Ministry of Health and the National
Emergency Crisis and Disaster Management Authority (NCEMA), Jumeirah Group
has re-opened three of its
signature restaurants. Two
restaurants at Jumeirah Al
Naseem named KAYTO
and Rockfish and Shimmers at Jumeirah Mina
A’Salam.
At KAYTO, a La Carte
menu will be offered at the
Peruvian-Nikkei restaurant
and rooftop bar with open
floor-to-ceiling windows
and prime views of the iconic Burj Al Arab
Jumeirah while Rockfish restaurant will
have sumptuous Mediterranean seafood
curated by the award-winning Chef Marco
Garfagnini served at the beachfront for
lunch and dinner. You can enjoy Greek
delicacies and spectacular views at Shimmers, a relaxed beach restaurant.
All the restaurants are operating under
governmental guidelines to continually
protect both guests and colleagues’
health and safety during this pandemic.

Fawad Khan in Upcoming Film ‘Aan’

T

he renowned director and producer, Haseeb
Hasan of Hamdan
Films, is gearing up to
bring another blockbuster feature film
titled ‘Aan’.
The film features
Fawad Khan in
the lead, a worldrenowned actor that
lives in the hearts of
many people. Fawad
Khan is a big name
in the Pakistani film
industry who has not
only gained a name for himself but also for
his country, Pakistan. The actor will be seen
in an avatar like never before.
The ensemble cast will also include
Sanam Saeed, Zara Noor Abbas, Jawed

Shaikh, Navid Shehzad, Nayyar Ejaz,
Naeem Tahir, Aly Khan among many others.
Haseeb Hasan has many projects that
are famous worldwide, one of which is
‘Parwaaz Hai Junoon’, a 2018 war-combat

film that hit cinemas worldwide and won the
hearts of millions. The film made the highest
gross of 40+ crore at the worldwide box
office and was the first ever Pakistani film
released in China.
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Newsbeat

Bonanza’s Summer Collection

B

onanza Satrangi, the leading fastfashion brand in the country, has
launched their all-new summer collection volume I for 2020, available online
and in stores nationwide.
The festive and colourful collection
features an array of elegant one-piece
and three-piece dresses designed with
exquisite designs perfectly befitting the
summer season. Starting from just Rs 980
for one-piece and Rs 2,280 for three-piece,

the volume features light and soothing
colours, exotic designs, soft pastels and
serene prints.
Bonanza is renowned for its eclectic
and up-to-date style, dressy casual wear,
elegant evening wear, and fast fashion
trends, and has been delivering aesthetically pleasing and quality design to its
consumers. The new collection marks the
beginning of the spring, summer season
and offers something for everyone.

Online Lego Certified Store

M

ajid Al Futtaim Fashion has expanded its digital footprint
and customer reach with the launch of an online web store
for LEGO Certified Stores in the UAE – yellowblocks.me.
The new platform invites LEGO-lovers across the country to enjoy
greater convenience as they shop from the Danish toy company’s
wide variety of creative and interactive products.
The online store offers the complete LEGO product range, including exclusive monthly sets from LEGO Creator Expert lines, LEGO
Star Wars and other categories. In celebration of the launch, online
shoppers can capitalise on free delivery for a limited time.

ITU Digital World 2020 Postponed

A

s a result of the ongoing COVID-19 crisis, the International
Telecommunication Union (ITU) and the Ministry of Information and Communications, Viet Nam have taken the difficult
decision to postpone ITU Digital World 2020, the global tech event
for government, industry and SMEs. The event will now take place
as ITU Digital World 2021 in September 2021 on the same venue in
Ha Noi, Viet Nam.
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Get Ready for
‘Tich Button’

F

rom Farhan Saeed’s cinematic
debut and Urwa Hocane’s debut as
a producer to Iman Aly’s return to the
silver screen, everything was on point.
The teaser of the film ‘Tich Button’ is
surfacing and making sure we stick to
it. The film will be out on Eid-ul-Fitr.

10 Pearls Acquires
Zen Cloud

1

0Pearls has acquired Zen
Cloud Technologies, a San
Francisco-based boutique
Salesforce and digital consultancy.
Founded by Chris Fellows and
Barbara Smith in 2015, Zen Cloud
provides Salesforce, Marketing Cloud
and Mulesoft expertise to its customers who include large enterprises
going through digital transformations.
“Salesforce is a key platform for
enterprises looking to transform and

digitalize. The acquisition of Zen
Cloud is strategic in many ways for
10Pearls,” says Imran Aftab, CEO of
10Pearls. “It bolsters our expertise
within Salesforce and Mulesoft, adds
to our leadership team, and helps
solidify our San Francisco area presence.”
The acquisition brings 10Pearls’
global headcount to nearly 500, an
important milestone in the company’s
trajectory.

Srha Asghar Debuts in
the Film ‘Record’
T

V actress Srha Asghar recently debuted
in the film ‘Record’ which is directed
and produced by Kashif Khan and released
in February in cinemas national wide. TV
actor Inayat Khan is also in the film who
plays an investigator.
Talking about her role Srha said, “I
am playing a host who wants
to record a paranormal
activity for her show
so she approaches a
well-established team,
the head of the team
member is played by Inayat Khan. This is something
different in terms of content. I hope
you all will enjoy your watch”.

The vibrant and colourful trailer
shows Farhan Saeed and Feroze Khan
jumping and running across town. Iman
Aly and Sonya Hussyn are also there
and while the teaser hints at romance,
it is unclear what the plot of the film will
be at this point.

Venom 2
is in Works

H

ollywood actor Andy Serkis will be
directing the sequel of the 2018 film
‘Venom’ which was earlier directed by
Ruben Fliechser. Tom Hardy will be returning to the
franchise as
the protagonist while the
film will also
be featuring
Michelle Williams, Woody
Harrelson,
Naomi Harris
and Stephen
Graham.
The film will
witness the
deepening of the relationship between
Tom Hardy and Venom.
Sony’s 2018 ‘Venom’ along with having Tom Hardy featured Riz Ahmed and
Michale Williams. The film was a global
hit and grossed over 850 millions all
around the world.
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Newsbeat

Evolving Technologies

W

ith a surge in at home cooking, the storing ofnfood effectively to reduce waste and to prolong
shelf life has never been more of a priority. Preserving food is now easier than ever before with ultramodern side-by-side refrigerators from LG Electronics (LG).
Boasting plenty of room, smart features and eye-catching
style, LG side-by-side refrigerators offer the latest cooling
and freshness technology, convenient storage and styling
that enhances every kitchens.
The new LG refrigerator has a range of benefits including saving time by eliminating the need for customer service calls and reducing potential expenses by addressing potential problems at an earlier stage. You can also
download the LG ThinQ app available on Android and iOS
enabling remote control of appliances with a single touch.
Built for the future, LG’s refrigerators continue to work
with evolving smart technologies and devices for years to
come.

Basketball Shoes Sold
for $560,000
Y

Yasir Hussain in
Horror Comedy

A

pair of Air Jordan sneakers
worn in a game by Michael
Jordan sold for $560,000
at Sotheby’s auction house, an alltime record for basketball shoes.
The white, black and red shoes,
made for Jordan in 1985 and
autographed by the NBA legend
himself, dethroned the reigning
“Moon Shoe,” one of Nike’s first
sneakers, a pair of which sold in
July 2019 for $437,000, also at
Sotheby’s.
The latest sale highlighted the soaring
market value of objects identified with
the retired basketball superstar since the
release of ‘The Last Dance’, an ESPN/
Netflix documentary that chronicles the
saga of Jordan and his Chicago Bulls. It
also confirms that the lowly sneaker now
has a place of pride in the world of wealthy
collectors alongside more traditional collectables.
The pair of Air Jordan 1’s in the Chicago
colour scheme, the most emblematic
model of its generation, easily surpassed
Sotheby’s pre-sale estimate of $100,000-
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$150,000. The Air Jordan 1 is the first
model specially created by Nike for
Michael Jordan, who wore them in his first
season in the NBA. But unlike the Air Jordan 1’s, the “Moon Shoes” sold last year
had never been worn.
Before the sale, the record for athletic
shoes worn by an athlete was held by
the leather-soled running shoes in which
Britain’s Roger Bannister became the first
person ever to run a mile in less than four
minutes, in 1954. They were bought for
$409,000 by an anonymous collector in
2015 at auction at Christie’s in London.

asir Hussain will be seen in the
upcoming comedy film ‘Peechay Tou
Dekho’. He will be seen alongside Adi
Adeel who has been seen in many comedy
drama serials and was also seen in Faysal
Qureshi’s morning
show. The film
will be directed by
Syed Atif Ali and
the project will
be produced by
Muhammad Anis
under the banner
of Ever-ready
films.
Yasir will play
the role of a boy
from Hyderabad
who goes with his
friends to a haunted house to make some
discoveries. Though ‘Peechay Tou Dekho’
was scheduled to hit the big screens after
Eid this year, it got delayed. New dates will
be announced soon.
Currently, he is seen in the drama serial
‘Jhooti’ where he works with his real-life
partner Iqra Aziz. He will also be seen in
another film ‘Kala Bichoo’ which will be
directed by Bilawal Abbasi and produced
by Wajahat Rauf.

Cover Story

Pakistan’s First Ever

Virtual
Fashion Show

F

ashion may be experiencing a bit of a
downturn in the locked-down world
but the need for good pictures is still
very much alive. People are dressing up
at home, calling over those they love and trust
while still keeping their virtual lives as vibrant as
possible.
No wonder local designers and retail stores
have started adjusting to the new normal, going
full-on digital. The bigwigs of the Pakistani fashion industry have even attempted to give back to
frontline medical staff by initiating a virtual fashion
show ‘Catwalk Cares’ headed by Freiha Altaf.
The three-day online event featured 19
designers and retail brands including Khaadi,
Maheen Karim, Huma Adnan, Amir Adnan, Nida
Azwer and Shamaeel Ansari on day one, Ali
Xeeshan, Asim Jofa, Elan, Generation, Hussain
Rehar, Ismail Farid and Saniya Maskatiya on day
two and Faraz Manan, Nomi Ansari, Sana Safinaz, Shehla Chatoor and Sonya Battla on day
three. Models uploaded videos of themselves doing their own makeup in the BTS segment, with
the help of Nabila guiding them via video calls.
Many designers featured clothes from prior
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Cover Story

collections because of the time constraint
and limited resources in lockdown but
some still managed to bring material to
the virtual world. Xeeshan clarified that his
showcase included new, old and borrowed
dresses modelled by the gorgeous Mush
Kaleem. Shamaeel Ansari had prepared her
annual stock in advance while Nomi Ansari
chose three of their existing outfits modelled
by Fouzia Aman. Jofa made fashion more
affordable and accessible to the masses
and Battla, whose dresses were modelled by Sarwat Gilani, had nothing new.
Adnan, Chatoor and Ansari’s intricately embroidered and heavily studded
dresses were paired with equally fancy
masks, headbands and gloves. Adnan’s
tribal-influenced ‘Kuchi’ collection was
inspired by Kandahar, Afghanistan, while
Chatoor’s ‘Noor: The Divine Light’ attempted at providing a light of hope.
Whereas Ansari’s ‘The Light of Darkness’ included black and silver backless
short bell-sleeved tunics worn paired
with protective masks and leather gloves

14 SLOGAN June 2020

that exuding drama. It also featured a
black and silver glittery lehngha choli and
a pastel floral kaleidoscopic sharara.
Xeeshan’s ‘Kaafla Zuri and Fame’ collection also added similar colours to his

floral embroidered black lehenga with an
embellished top. Jofa’s festive collection
‘Mystique’ also included dresses radiating
hues of shocking pink and blues whereas
Generation, as per its ethos, did not shy
away from including a spectrum either.
Bringing back the 80s, many dresses
saw increased layering and ruffles that
made everything look bigger and better. Ayesha Omar dazzled in Chatoor’s
floral embroidered cancan sharara skirt
paired with a sleek backless stomach-

Cover Story

baring long-sleeved blouse with Elizabethan ruffles. Karim’s ‘Parizad’ collection brought back the 18th century
with their Victorian-inspired sleeves.
As drawstring took over the Spring/
Summer 2020 runways in the west,
strings of beads and pearls were seen
on these dresses in the East. Generation
wrapped pearls around their dresses while
Rehar’s collection featured long coats
and shirts, either totally beaded together
or embellished with numerous pearls.
Khaadi’s ‘Bohemia’ featured a mixture
of designs from previous collections, giving
ideas as to what we can do if we don’t
want to purchase new clothes this summer. The designs included vibrant fuchsia
cobalt, citrine and tangerine ethnic prints

transposed onto short, belted, bell-sleeved
tunics and layered tasselled coats.
Battla’s three-piece capsule collection ‘Chawkhandi’ was inspired by the
embossed clay etching found at the
historic Chawkhandi Tombs. It weaved
together classic prints and springtime hues
for ready-to-wear pieces in pure cotton paired with elegant chiffon dupattas.
Whereas Safinaz played with draping and
kept her dresses as minimal as possible
with just one brooch tying the whole look
together. The collection, titled ‘Anatalya’
was inspired by Greco Roman statues.
Since many of the designers showcased their old collections, there is no

surprise certain trends were repeated
considering what a memorable
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Sheheryar Munawar Siddiqui

The Emerging
Star
D

espite the increasing trend of foreign soap
operas and movies, our local productions
continue to strive and thrive. The credit
surely goes to the strong storyline, direction and
good production but saying that actors are not an
integral part of the success will be wrong. Such
an example of a great actor, model and producer
is Sheheryar Munawwar Siddiqui who made us
laugh and cry throughout the year.
Rapidly and steadily rising amongst the ranks
of notable Pakistani stars, Sheheryar Munawar
Siddiqui seems to be on his way to the top. He
was born on 9th August 1988 in the city of Karachi. He then went on to complete his A-Levels
from Southshore School and earned his bachelor’s degree in Finance from Institute of Business
Administration (IBA).
The cool hunk belongs to a liberal and very
well educated Punjabi family, having one sister
and two brothers. Tragically, one of his brothers
passed away in 2012 as a result of a car crash.
His father Munawar Alam Siddiqui is retired Air
Commodore and very cool minded. He was
awarded Tamgha-e-Imtiaz and Sitara-e-Imtiaz
for his services for Pakistan Air Force while his
mother is a perfect housewife. Both of his parents are very strong and supportive. Sheheryar
has a very frank environment at home and shares
strong bonding with his family members.
Within no time he became the brand spanking new face on TV giving tired faces a run for
their money. He is smart, extremely talented,
humble and smoking hot. He was a VJ when
he was in IBA, just like how some other people
start off in this industry, and whatever money he
made, he spent partying. Soon offers for TV commercials came running and he did four to five advertisements for Coke and came to be known as
the ‘Coca-Cola boy’. He was very much active in
his college days, being the captain of his debate
team and playing in the cricket team but he never
let his grade point average get affected at all.
Like many actors who dream, live and
breathe of acting, Sheheryar just stumble on it.
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He was sitting on a job offer from an excellent
multinational after completing his bachelor’s programme but instead of going on a 9-5 routine,
he thought of taking a year-long break and doing
the kind of stuff that he can reminiscence about
when he turns 40. Luckily, acting turned out to be
one of them.
Professionally, he started with modeling but
soon turned to television. His television debut
was in ‘Meray Dard Ko Jo Zuban Miley’ by HUM
TV in 2012 where he portrayed the role of a deafmute boy. No doubt it was a challenging role from
the get goes and captured the hearts of viewers,
making it hard to forget his name. He was also
awarded the Best New Sensation Television at
Hum Awards for his role. The appreciation he got
for his debut empowered him in doing other malecentric serials such as Tanhaiyan Naye Silsilay by
ARY Digital in 2012, Kahi Un Kahi by HUM TV in
2012, Zindagi Gulzar Hai by HUM TV in 2013 and
Aasmanon Pay Likha by GEO TV in 2013.
Sheheryar shot to fame from his first appearance and made his way to the hearts of Pakistani
television lovers all over the country. He then
ventured into production with his debut movie
‘Ho Mann Jahaan’ in 2016, working with the
ace filmmaker Asim Raza in his well-established
production company, The Vision Factory. According to Sheheryar, there are many obstacles
faced by an independent production house in
Pakistan and the reason he became a producer
was to produce good films. His recently released
movie ‘Project Ghazi’ portrays nationalism and
that’s what convinced the actor to sign up for the
movie. His character ‘Zain’ playing a superhero
was more than appreciated by the audience. He
is also gearing up for his upcoming movie ‘Saath
Din Mohabbat In’, a romantic drama film that is
set to be released the next year, alongside his Ho
Mann Jahaan co-star Mahira Khan. ‘Kambakht’,
an action comedy film, is an unreleased movie
that shows an unusual friendship between a middle aged man (Hamza Ali Abbasi) and a young
urban city-slicker (Sheheryar). The release date of

the movie has not yet finalised.
Initially, his parents were against him joining
the industry and there was a lot of trepidation.
But with the passage of time and his immense
effort, they understood his interest and are very
much proud of him. His siblings and friends also
support him unconditionally. He finds himself very
lucky to have worked with some senior actors of
the industry like Bushra Ansari, Nimra Bucha, Usman and Arshad Sahab and Behroze Subzwari
to name a few.
Apart from being an actor and producer, he is
one of the best male models in the Pakistani fashion industry. His attractive features and charismatic personality made him in doing modeling for
many fashion designers in Pakistan. He also has
been doing commercials for a variety of brands
such as Coke, Pepsi, Q-Mobile and Mobilink and
was also made the Brand Ambassador for Huawei Honor 4C smartphone.
Given his rapid growth, it is no surprise that
Sheheryar has dipped his toe into success. But
still, he has a long way to go before he can boast
an impressive resume of film and television. Going by his easy-going personality, good looks and
self-deprecating jokes, a lot of people may dismiss
him as being non-serious or lacking maturity. But
there’s a lot more to Sheheryar Munawar Siddiqui
that meets the eye. He is not a serious person
in general but when it comes to profession, he
never takes it for granted. He is very much committed to his work and that can be clearly seen in
his acting, whether it is a drama or a film.
Although he is single right now, he has a
pretty tall order for his future significant other.
Someone who knows how to carry herself (not
typically beautiful), smart, witty, sensitive, caring
and the kind who cries at the end of a movie is
more Sheheryar’s type. Personally, he finds Julia
Roberts to be extremely beautiful and talented.
He is very much fond of Leonardo DiCaprio and
Christian Bale. Ranbir Kapoor and Farhan Akhter
take the lead in the male category while Alia Bhatt
outshines the female contemporaries.

Review

Scoob!

By Mohib Akhtar

T

he relaunch of Scooby-Doo, a
character born in the late 60s and
sustaining a presence in the decades
ever since, carries with it the potential
for both highs and lows. Because
universal familiarity and affection among
parents might make it a swifter rental
decision but the weight of expectation
and of childhood association will mean
that casual, uninvested background
watching won’t suffice, which is where
the problem with Warner’s early summer
franchise relauncher Scoob lies. While
a younger audience might be enthralled
by the fast pace and bright colour
palette, those understandably curious
adults sitting nearby will find themselves
watching in horror, a deep, sorrowful
howl emerging.
Originally intended for a theatrical
release, the studio decided to demote
their animated adventure (the first bigbudget Scooby-Doo film since 2004) to
the home cinema, a wise sacrifice given
a captive family audience thirsty for new
content as shown by the controversial
success of ‘Trolls: World Tour’. Scoob
has a steeper hill to climb though, without
the inbuilt younger fandom of Universal’s
sequel, so it’s important to woo an older
crowd and so while long time animation
director Tony Cervone might be at the
helm, the script includes input by comedy
writer Adam Sztykiel, whose previous
projects have been aimed at adult viewers.
The end result, trying to appeal to both
ends of the spectrum, can’t quite master
something that say, Pixar, manages with
ease. It’s uncomfortably strained with
laboured winks scattered among the
sub-par slapstick action, a dog’s dinner
of a movie best enjoyed by those with no
knowledge of who or what Scooby-Doo
used to be.
But even then, Scoob stumbles
because so much of the plot plays off
an assumed knowledge of the history

of these characters and their dynamic,
hoping that we fill in the many gaps it
can’t fill itself. It starts promisingly, with a
neat meet-cute as we learn how a young
Shaggy befriends a stray dog he calls
Scooby-Doo. On one Halloween night,
the pair then end up meeting three friends,
Fred, Daphne and Velma, who help them
bring a thieving local in a ghost mask to
justice. It’s a charming throwback and so
it’s then frustrating that we’re dragged
into the future via lazy mystery-solving
montage as the gang find their business
underfunded leading to a bizarre and
dated cameo from Simon Cowell, playing
himself as a potential investor. He bitchily
recommends dropping Shaggy and
Scooby from the Mystery Inc banner and
so the group splits, a befuddling inciting
incident that’s indicative of a confused
and confusing plot to come.
The ensuing mess of events
continues to take us further away from the
ingredients that made the original show
and its many iterations so well-loved by
so many, replacing a goofy small-town
mystery with a blockbuster-level global
quest. In trying to update the formula, the
film’s four writers have expanded the focus
too wide, flattening out the distinctively
shaggy mystery elements and turning
it into just another soulless kids movie.
The tiresome insertion of a superhero
narrative feels patronising, as if a younger
audience can’t be trusted without it,
and transforming kitschy Wacky Races
bad guy Dick Dastardly into a slick, allpowerful super villain is both boring and
a predictable sign that a Hanna-Barbera
cinematic universe is upon us.
There’s something too big about the
plot, making it feel more like the third or
fourth instalment in a franchise, rather
than the more modest scene-setter it
needed to be. We get so little time with
the group as a whole and have such little
understanding of what it is they actually do
that suddenly throwing them into jeopardy
doesn’t have much of an effect, especially

when it’s on such a large scale. It doesn’t
help that the garish animation looks more
suited to a mobile game than a studio
movie, passable in the bigger action
sequences but hideous when trying to
portray human features. There’s a stacked
voice cast – including Zac Efron, Mark
Wahlberg, Gina Rodriguez and Amanda
Seyfried – and while Will Forte nails his
Shaggy impression, the others are hard
to distinguish, struggling to add life to a
script that relies on clunky pop culture
references (most of which conveniently
nod to other Warner properties).
At one point in Scoob, Fred insists
that this is their most important mystery
ever rather than being about some guy
in a rubber mask, an annoyingly smug
attempt to elevate this above the many
entertainingly dopey adventures we’ve
seen them on before. But the bigger
Scoob goes, the more anonymous
it feels, a lacklustre example of what
happens when Hollywood execs pander,
meddling with a classic that should have
been treated with more respect.
Scoob is now available digitally.

SLOGAN June 2020

Film
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Sitara

About Child Marriages
By Syeda Maham Rasheed

Film

‘S

itara (Star) – Let Girls Dream’,
is a 16 min animated short,
written and directed by two-time
Academy award winner and Pakistani
Director, Sharmeen Obaid-Chinoy.
Chinoy got her Oscars for ‘Saving Face’ in 2012 and for ‘A Girl in
the River: The Price of Forgiveness’
in 2016. In ‘Sitara’, Chinoy takes
her mastery of storytelling through
animated cinema as she had done in
the feature length trilogy ‘3 Bahadur’.
But with Sitara, she brings out the
poignant social issue of child marriage
in this short film.
Available on Netflix, ‘Sitara’ is set
in the old city of Lahore of the 70s and
has a charm that captures the audience from the first few frames. The
camera opens on a rooftop during a
colourful morning in Lahore, when two
sisters, Pari and Sitara, share a sweet
secret. As Pari folds a paper to make
an aeroplane, the audience also learn of,
and cannot help but
be charmed by Pari’s
dream of becoming a
pilot. We see two paper planes launched
in air as Pari’s eyes
twinkle with hopes,
and the gleeful Sitara
chuckles.
Pari is an inspiration and role model
for her baby sister,
while Pari’s personal hero is Amelia
Earhart. Their dainty elegant mother,
another endearing character is introduced early on. But the tension in the
family starts to build up when we see
the dominating, towering father figure
bringing home a set of bridal shoes
for young Pari. Her life takes an unex-
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pected turn as traditions, social and
cultural power structures favouring
patriarchy begin to influence her life
decisions.
The film is vibrant but silent, and
that works as its biggest strength. Not
only does the silence give it a universal appeal, but also puts emphasis on
the array of emotions and thoughts
that the viewer experiences in those
16 minutes. The costumes, the expressions, the settings, and the little
nuances communicate so much more
to the viewer than any spoken word
could have. The viewer shares the aspirations of Sitara and her sister, and
is left heartbroken when their dreams
are shattered.
While the film ends on a hopeful note, the proverbial question as
to why child marriages exist today
remain. So many underage girls are
married without a consideration for
their wellbeing and aspirations, and
the question that haunts the audience
is how to end this unjust
practice, way after the
credits roll. Even though
child marriage is declining globally, there are still
12 million girls married
each year. According to
UNICEF’s statistics, 3%
of all girls in Pakistan are
married below the age of
15, and 21% are married below the age of 18,
although the numbers
could be larger in reality.
The areas which witness the most child
marriages are rural Sindh and the Tribal
Areas of Pakistan.
Produced by Imke Fehrmann, the
visual effects producer for blockbuster
films such as ‘Mowgli: Legend of the
Jungle’, ‘Star Wars - The Last Jedi’ and
‘Justice League’, the film tells the story

of a society and the burdens of a family,
about succumbing to a patriarchal culture and the impact it has on that tiny
family. The powerful music score for
the film has been composed by Laura
Karpman, a four-time Emmy Award
winner and composer of the Grammywinning album, ‘Ask Your Mama’.
Child marriage is a problem still
faced today by many societies, not
just ours. It carries grave physical and
mental effects on the children involved,
their wider communities, and societies.
Tackling this problem requires longterm efforts for social and attitudinal
change involving families, communities,
civil society, legal reforms, and enforcement of laws and policies that discourage and prohibit such child marriages.
Films like ‘Sitara’ are important to begin difficult conversations about child
marriages with both young and old, in
order to increase awareness and stop
such practices in the future. It’s a must
watch!
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