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V

ery few people can explain what people in public relations really do. If you’re a
government official, an office worker or a sales executive, you can describe your
job function. But a PR person has to explain that they are not an ad agency and
they don’t order journalists to write stories for their clients, neither do they produce
advertisements, write slogans, produce jingles or make TV commercials. Their job is
to promote clients and, unlike advertisers, persuade external or internal audiences via
unpaid methods. PR companies work with both traditional media and social media.
Public Relations (PR) is the practice of deliberately managing the spread of information concerning an individual or an organization (such as a business, government
agency, or a nonprofit organization) to the public. The function of public relations is
undertaken by an organization by gaining exposure to relevant audiences using topics of public interest and news items that do not require payment. This differentiates
public relations from advertising as a form of marketing communications.
But now, advertising is also a part of PR activities. An example of good public relations would be generating an article featuring a client. The aim of public relations is to
inform the public, prospective customers, investors, partners, employees, and other
stakeholders and ultimately persuade them to maintain a positive or favourable view
about the organization, its leadership, products, or political decisions.
Public relations specialists establish and maintain relationships with an organization’s target audience, the media, relevant trade media and other opinion leaders.
Common responsibilities include designing communications campaigns, writing press
releases and other content for news, working with the press, arranging interviews
for company spokespeople, writing speeches for clients, acting as an organization’s
spokesperson, preparing clients for press conferences, media interviews and speeches, writing website and social media content, managing company reputation (crisis
management), managing internal communications, and marketing activities like brand
awareness and event management. Success in the field of public relations requires
a deep understanding of the interests and concerns of each of the company’s many
and varied clients. The public relations professional must know how to effectively
address those concerns using the most powerful tool of the public relations which is
public relations.
In August 1978, the World Assembly of Public Relations Associations defined the
field as “the art and social science of analyzing trends, predicting their consequences,
counseling organizational leaders and implementing planned programs of action,
which will serve both the organization and the public interest.”
PR has also been defined as “a strategic communication process that builds
mutually beneficial relationships between organizations and their publics.” It needs
to be understood that public relations is not a phenomenon of the 20th century, but
rather has historical roots. Propaganda was used by the United States, the United
Kingdom, Germany, and others to rally for domestic support and demonize enemies
during the World Wars, which led to more sophisticated commercial public relations
efforts as public relations talent entered the private sector. The second half of the
1900s is considered the professional development building era of public relations.
Trade associations, PR news magazines, international PR agencies and academic
principles for the profession were established. Starting in the 2000s, press release
services began offering social media press releases.
It has been demonstrated that public relations is more effective than advertising
for several reasons. First, public relations is far more cost-effective than advertising.
Even if it is not free, a client’s only expenses are generally phone calls and mailings to
the media. Second, public relations has greater longevity than advertising. An article
about a business will be remembered far longer than an ad. Public relations also
reaches a far wider audience than advertising generally does. Sometimes, a story
might even be picked up by other media, spreading the word about the business to a
greater audience.
Public relations also has greater credibility with the public than does advertising.
Readers feel that if an objective third party - a magazine, newspaper or TV reporter is focusing on a company, it must be doing something worthwhile.
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Readers’ Thoughts

New Arrivals
T

his is in regard to the last month’s cover about ‘New Arrivals’. Women are
choosy when it comes to styling. They want each and everything to be perfect, be it their clothes, shoes, bags or accessories. Also, wearing the same type
of clothes would be quite boring. As the summer season is at a peak, the new
arrivals have made women rush towards stores and outlets to grab the very best.
The new fabric prints have already made waves in the market and with such a
huge audience turning to stores it seems that the crowd will keep on increasing.
The ready-to-wear stuff is also exclusive with ranges of colour palettes which
definitely make it worthy to try for.
Samina Kirmani,
Karachi.

A Social Evil

Print is Reliable

S

E

Saleha Fatima,
Karachi, Pakistan.

Bilal Zaheer,
Quetta, Pakistan.

treet begging is a nuisance.
Begging is considered a social evil in the civilized world, but
it has become a well-organized
profession in our country. We
are always greeted by a bunch
of beggars in such public places
as bus stops, shopping centres,
street corners, mosques, etc.
Unfortunately, in our society, giving alms is believed to be a part of
religion. The most painful thing is that most beggars can earn a living themselves, but they find it easier to live on other people’s hardearned money. To make things worse, they even encourage their
children to follow the same practice. Thus, this so-called charity
leads to so many other social evils. I urge the concerned authorities
to put an end to this social scourge by declaring it an illegal activity.

Gender Diversity

T

here have been many debates on how we stereotype a man and a
woman. From a long time, we witnessed how women were taught
to adjust and compromise to a male-centric world but gone are those
days. Now, where on the one hand, women are acquiring almost 50%
jobs in the corporate sector and balancing both their jobs and home
very well, men are cooking, doing the laundry and taking care of the
kids along with doing wonders at the workplace. That’s how we all
want to see men and women complementing each other. We all have
heard ‘in unity there is strength’. Just imagine how much our nation
would prosper if we followed this dictum at home as well.
Sana Sayyad,
New Delhi, India.
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lectronic media is expanding at a high speed but I still feel
that print media
has more credibility as
the news is complete,
accurate and thoroughly
checked by a number
of reporters and editors.
The news that comes
through electronic media
is transmitted very quickly and so it often lacks
the complete information required to make a good news story.
Also, the facts stated in the news sometimes come out as totally
wrong. There are still people who prefer reading newspapers in
the morning while having tea or breakfast rather than watching
the news on television or viewing it online.

Who Said That!

New Record

A

Nepali girl Bandana
has set a new Guinness World Record by
dancing non-stop for 126
hours (over 5 days) in a
long dancing marathon - a record previously held by an Indian girl. The 18 year old
took on the challenge to promote Nepalese
music and culture.

If you work hard and meet your responsibilities,
you can get ahead; no matter where you came
from, what you look like, or who you love. –
Barack Obama, former President of the
United States

Fiction is the truth inside the lie.
– Stephen King, American Author

Kiran Chowdhury,
Dhaka, Bangladesh.

Technological
Advancement

C

hanges in the technological world have
made our life much easier than it was
many years back but with ease comes difficulty. Starting the day with instant coffee to
ending it with ready-to-cook foods, do we
still believe that we have a healthy lifestyle?
Several studies have shown that consuming
too much instant food can lead to various
diseases but instead of doing something
about it, we continue to resort to having
instant food. Gadgets have ruined the childhoods of children as they are now more into
spending hours with these gadgets instead
of their own family.

“Records are meant to be broken.”
– Shahid Afridi, Pakistan’s former cricketer.

“The best way to guarantee
a loss is to quit.” - Morgan
Freeman, American actor.

“When other little girls wanted to be ballet
dancers I kind of wanted to be a vampire.”
-Angelina Jolie, American actress.

Archibald Andrews,
Edinburgh, Scotland.

Comeback!

M

eera has always managed to be on
TV, be it her shifting to the US or her
numerous scandals and marriages. This
time she is in the news for her role in the
coming film ‘Baaji’. According to the cast
and crew of the film, Meera turned out to
be a
phenomenal actress. She will be
seen in a new avatar in the
film. Everyone is waiting for
Meera. Maybe this is the
comeback she had been
waiting for.
Izma Rasheed,
Faisalabad,
Pakistan.

I think everywhere in the world, after you’ve
crossed 40, there are different kinds of roles
written for you. In Pakistan, instead of writing
such roles, the actor is simply ostracised.
– Reema Khan, Actress

I hated every minute of training. But I
said, “Don’t quit. Suffer now and live
the rest of your life as a champion”. –
Muhammad Ali, American Professional
Boxer
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Grapevine

Small Man

S

hahid Afridi’s autobiography Game Changer is
rather controversial. He has
brought out many skeletons.
He has described Waqar Younis as a mediocre captain and
a terrible coach and Javed
Miandad a small man. The
Pakistan Cricket Board too gets a beating. Gautam Gambhir retorted to Afridi’s statements and called him a ‘hilarious
man.’ With much finger pointing, people are accusing Shahid
Afridi of being a micro-controller himself as he has written in
the book that his daughters will not be allowed to play outdoor sports. A small man?

‘Baarishein’ from their YouTube channel. The ban is still on
in India, but not Atif Aslam’s ‘Baarishein’. Perhaps Mr. Modi
should think up another antic.

Controversy Continues

I

mran Khan and Bilawal Bhutto Zardari never get tired of going after each other. Following Imran’s ‘Bilawal sahiba’ quip,
the PPP leader has shared an old video of Abdul Sattar Edhi

Rags to Riches

A

Pakistani waiter working in a small cafe in Rawalpindi
knew nothing about the TV series “Game of Thrones” —
or its anti-hero Peter Dinklage.
But now, 26-year-old Rozi Khan has customers asking
to have selfies taken with him and fields constant questions
about his uncanny resemblance to Dinklage. The American
actor plays Tyrion Lannister, a witty and wily nobleman, in the

exposing Imran Khan and his facilitators. In the interview, the
late Edhi confesses that a group visited him during the government of Benazir Bhutto and tried to convince and threaten
him to do things for them and cover them up. Among the
group were Imran Khan and late Lt. Gen. Hamid Gul. In a
subsequent statement, Imran Khan admitted to the claim and
the controversary is becoming denser.

No politics for Fatima

F

series.
Khan has a similar look, haircut and beard as Dinklage. Rozi
Khan confesses that he likes his newfound popularity and that
he has hopes the resemblance could help pull him out of a life
of poverty — and maybe even take him to Hollywood.

Atif Aslam Plays
On

I

n the aftermath of Pulwama, Atif
Aslam and his songs were banned
from India. That’s the treatment that
many other Pakistani artistes also
got. Atif Aslam later disclosed that
Indian fans made T-Series restore his
songs. Apparently, the Indian music
label lost over a million subscribers after they removed Atif Aslam’s

8
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atima Bhutto the granddaughter of late Prime Minister
Zulfiqar Ali Bhutto has come out with a new book, The
Runaways. The theme of the
book is radicalisation, alienation
and belongingness. It is obvious
that Fatima Bhutto is not interested in petty PPP politics and is
more into literary pursuits.
Says The New York Times
Book Review about her new
book, ‘It’s clear that there is an
ambitious literary mind at work...
Bhutto’s talent is evident, exciting.’ The Mail on Sunday writes,
‘Bhutto is a gifted and compelling
writer, economically and poetically summoning up this beautiful
mountainous backwater’. And in
the opinion of BBC Radio 4, ‘The
Runaways’ is ‘Incredibly ambitious, extremely powerful and
moving’. Fatima Bhutto studied at Columbia University and
the School of Oriental and African Studies at the University
of London. Her work has appeared in The Daily Beast, New
Statesman, and other publications. She was a featured panelist at the 2010 Daily Beast Women in the World Summit and
has been featured on NPRs Morning Edition, CNN and in the
pages of Marie Claire. She currently lives in Karachi.

Newsbeat

Among TIME 100
E

very year, the editors of
TIME recognize the 100
most influential people in the
world.
New Zealand Prime Minister Jacinda Ardern, Pakistan
Prime Minister Imran Khan
and Prince Muhammad bin
Zayed of Abu Dhabi are
among those featured by the
magazine in 2019.
London Mayor Sadiq
Khan has written a piece on
Jacinda Ardern’s leadership.
He says that she has sent a
powerful message around the world about
shared values — and that New Zealand
will always protect and celebrate diversity
and openness. He says Londoners stand
shoulder to shoulder with the people of
Christchurch.

Journalist
Ahmed Rashid writes on Imran Khan. He
says the man in charge (of Pakistan) is the
closest it has to a rock star. Rashid says
Imran Khan is driven by fierce ambition.
He can be cold and calculating but he still
generates the broadest hope among young

No Rules for Writing

W

riting is the most appropriate way of expressing
trauma and complications, says Indian writer Arundhati
Roy. She says, “I will be the last
one to make rules for writing in
terms of impression and style.”
She was speaking on her novel
The Ministry of Utmost Happiness
while addressing a conference at
the International Islamic University
Islamabad (IIUI) through Skype.
The conference, ‘Getting our
Bearings Right: Literature, Society and Prosperity’ was organized by the university’s
English Department in collaboration with its Iqbal Institute for Research and Dialogue.
“I have always quarrelled with this word ‘activist’. I think it’s a very new word and I
don’t know when it was born but it is recent. I don’t want to have a second profession
added to writing,” she said.
To a question about the place and city in the novel, she said, “It’s a book that doesn’t
pretend to universalize anything or conceptualize anything. It’s a book of great detail
about a place.”
When asked about her fiction and non-fiction works, she said: “I don’t actually see
my fiction and non-fiction as extensions of each other. This novel has been 10 years in
the writing but I think in the 20 years between The God of Small Things and now, I have
travelled and been involved with so many things that are happening and written about
them at length.”
The speakers at the conference called for devising a comprehensive policy on the
adoption of the national language and recommended establishing translation centres in
universities.

and old that he can turn Pakistan around.
Writing about Abu Dhabi Crown Prince
Mohammed bin Zayed al-Nahayan, Middle
East analyst Ryan Bohl says in Abu Dhabi,
Mohamed bin Zayed, calls the real shots.
He says MbZ attended the Royal Military
Academy Sandhurst and is a long-term
thinker; the firm belief that the benefits outweigh the costs compels him onward.

Mir Most
Successful
Spinner

F

ormer Pakistan Women’s
Cricket captain Sana Mir
became the highest wicket-taking
spinner in women’s cricket when
she dismissed
Sune Luus of South
Africa in the ODI
series. She now has
147 wickets in 118
ODIs.
After the 2nd
ODI, she was
tied with West
Indian Anisa
Mohammed and Australia’s
Lisa Sthalekar. She started the
series 5 short of the record.
She was the player of the
match in the 1st ODI, handing Pakistan a victory with a
four-wicket haul.
She is currently ranked
3rd in ODI rankings. However, a move upwards is
expected thanks to her
performance in the South
Africa ODI series.
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Newsbeat

All Things Girly
T

anzila Khan, a motivational speaker
and author, recently launched an app
called Girly Things. The app is an answer
to the needs of many women in Pakistan.

Bulbulay Again!

The simple yet effective
app delivers sanitary pads
at your doorstep. The idea
of launching the app came
to her
when
she encountered an incident
where she had the
money but due to her
disability (she uses
a wheelchair) she
couldn’t go to a shop
and get the sanitary
pads. Girly Things
PK won the 2018

New Disney Plans
J

F

or whatever unknown reasons, the comedy serial Bulbulay is a popular TV show
in Pakistan. It is now returning with another
season. The old cast is still there - Mahmood
Aslam, Nabeel, Ayesha Omer and Hina
Dilpazeer. The new script also has members
of a family whose socially awkward antics
will have audiences in stitches. Hopefully, the
show this time will have refreshing comedy
and will not be an indication of the viewers’
low IQ.

ames Cameron’s film ‘Avatar’, has a
new release date. Initially scheduled to
come out in December 2020, it has been
moved to 2023, 2025 and 2027, respectively.
Avatar came out
for the first time in
2009 and grossed 2.8
billion dollars, a world
record. However, Disney wants to achieve
a new record as it has
earned 2.2 billion dollars in just two weeks.
Disney has also dated
eight marvel films in
the coming three and

Devil’s in the Detail
A

ustralia’s new $50 note has been discovered with a typo. The yellow and green
note, which is worth around US$35, has Edith
Cowan – the first woman to serve in Australia’s parliament – on one side of the bill. It also
features micro text from her first-ever speech
to the Western Australian parliament, which is
where the typo occurs.
The text says: “It is a great responsibilty
[sic] to be the only woman here, and I want to
emphasise the necessity which exists for other
women being here.” The text missed an ‘i’ in
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Summit Award. The app has a category
called Urgency Kit which is fully functional
in Lahore at the moment. The Help button
is a thoughtful addition that enables location tracking if you press it and an urgency
kit is sent out at the location immediately.
There are other interesting features included in the app which is free and is available
on both iOS and Android.

a half years. For now, Disney is gearing to
make money in summer with releases like
Lion King, Toy Story 4 and Aladdin.

the word responsibility; the word occurred
three times on the note.
The error was spotted by an eagle-eyed
listener of Australian radio station Triple M,
who sent a zoomed-in picture of the note to
the radio station. Some 400 million notes had
already been printed by then with the typo
and 46 million were in circulation.
The Reserve Bank of Australia took notice
and issued a statement saying that they were
aware of it and the spelling would be corrected at the next print run. How convenient!

Newsbeat

Sajal’s ‘Mom’
Massive in China
S

ajal Aly and Adnan Siddiqui’s Indian film Mom has been successfully released in
China. The film also features late Indian actress Sridevi and Nawazuddin Siddiqui.
It was released in 38,500 screens in China on May 10.
Produced by Boney Kapoor, Mom centres on the harrowing experiences of a girl,
played by Sajal, who was brutally gang-raped by her spoilt schoolmates, and how
her stepmother played by Sridevi, with whom she had a troubled relationship,
sought justice for her.

Pakistani Plays
Broadcast in Saudi
Arabia

T

he 1987 famous television series
Dhoop Kinare will be broadcast in Saudi
Arabia. Pakistani TV serials Tanhaiyaan and
Dhoop Kinare were selected by PTV earlier

‘Nanu Aur Main’
Headed for DFW
D

irected by Ali Sohail Jaura and written
and shot by Muhammad Belaal Imran,
‘Nanu Aur Main’ features Saboor as Erum
who is raised by her grandfather (Qavi)
after the death of her parents. When Erum
leaves to study abroad, the two keep in
touch with letters initially until she gets
wrapped up in her new life. However, one
day she receives a letter from Nanu that
forces her to realise that it’s time for her to
return home.
Director Jaura says that the film is now
being shown at the Dallas-based DFW
South Asian Film Festival, which he describes as one of the largest South Asian
fests in North America. Many high-profile
Pakistani and Indian films, like Mehreen

Jabbar’s ‘Lala Begum’ and Iram Haq’s
‘What Will People Say’, which was Norway’s entry for the Oscars, were shown
there last year.
Nanu Aur Main has previously been
shown at many other international festivals,
including India’s Kolkata Short Film Festival
2018, Arthouse Asia 2019, Bangalore
Short Film Festival 2018, Tasveer South
Asian Film Festival 2018 and Vancouver
South Asian Film Festival 2018 in North
America. In Europe, it’s been screened at
Largo Film Awards 2018 in Switzerland
and Filmstrip International Film Festival
2018 in Romania. The film is available on
iflix.

for broadcast
in Saudi Arabia
this year. This
is the first time
that Pakistan
Television is
subtitling a Pakistani drama into Arabic for
Saudi viewers. Pakistan’s former Minister
of Information and Broadcasting Fawad
Chaudhry had earlier this year expressed
Pakistan’s interest in participating in Saudi
Arabia’s cultural revival through sharing the
skills and capabilities of Pakistani actors,
directors and other artistes.
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Newsbeat

BLOCK on Show
I

n the beginning of May, an exhibition of traditional brand
furniture BLOCK was held in Karachi. The two day
exhibition displayed unique designs. The exhibition was
open for all, with creative creations included stools, tables,
lamps, rugs, decorative items, shelves and much more.
Brands like Sanfarina Design Studio, Sol Foods, East West
Connections, Changez Basir, Naq’sh and Paimona among
others received appreciation and admiration from art lovers, interior designers and architects.

SUSEN in Zamzama

Benefits of 5G

T

S

USEN, the international handbags,
shoes, sunglasses and other accessories brand has opened an outlet
at Zamzama in Karachi. The event was
heavily attended. Says Omer Raees, CEO
Susen Pakistan, “We are thrilled that we

have got a good response.”
The brand was founded in 2003 in the
United Arab Emirates; it offers affordable
prices, stylish and unique designs and creative colour combinations. It is one of the
most popular brands in the Middle East.

Proof is in the Eating
‘B
aituti’ restaurant has been
started by four Lebanese in
Karachi. They have brought in their
own authentic recipes from their
homeland.
The restaurant is located in Clifton’s
Block 4 near Deli. Its ground floor has
an old school vibe which the owners
say is to resemble what the average
home looks like in Lebanon. The top floor
has a more modern look. As for the cui-
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sine, perhaps they believe that the ‘proof
of the pudding is in the eating!”

here is an ongoing debate in the ICT
industry about whether there is an
opportunity for a pre-mium
consumer offering based on
5G’s extra capabilities.
Ericsson ConsumerLab
reiterates that consumers expect 5G to provide relief from
urban network congestion.
There is a report that dispels
the ICT industry myth that consumers are
unwilling to pay a premium on 5G. Current
4G usage patterns are not indicative of future usage behaviours. Video consumption
is set to rise with 5G. Consumers expect to
not only stream video in higher resolutions
but also use immersive video formats such
as Augmented reality (AR) and Virtual reality
(VR). One in five smartphone users’ data
usage could reach more than 200GB per
month on a 5G device by 2025.
Ericsson ConsumerLab has drawn up a
consumer roadmap of use cases involving
31 different applications and services. The
roadmap is divided into six use-case categories, namely: entertainment and media;
enhanced mobile broadband; gaming and
AR/VR applications; smart home and fixed
wireless access; automotive and transportation; and shopping and immersive
communications. Consumers clearly state
that they think smartphones are unlikely to
be the sole solution for 5G.

Cricket Fever

Who Will

Take the Cup?
Ten cricket teams will compete in the 2019 Cricket World Cup. Will
Pakistan beat India this time? Who will emerge as the champion?

By Muhammad Omar Iftikhar

E

ngland and Wales are hosting the 12th
edition of the Cricket World Cup that
will see 10 teams battle it out during a
45-day tournament to determine who will
become the best in the world of One Day
cricket this time around. The 2019 Cricket
World Cup is the fifth edition to be hosted
by England, which previously hosted World
Cups in 1975, 1979, 1983 and 1999.
However, this is for the second time that
the World Cup is being jointly hosted by
England and Wales. They have also been
the co-hosts of the 1999 edition of the
tournament.

Having its origins in England in 1975, the
Cricket World Cup has been a must-watch
sport in South Asia with Pakistan and India
being the two biggest proponents of the
game along with Sri Lanka and Bangladesh.
Afghanistan is the latest addition to the

tournament. In Pakistan and India, the youth
supports their respective teams and indulges
in playing street cricket, signifying their love
for the game that is etched in their hearts
from childhood. Emotions are always high
whenever Pakistan and India meet on the

cricket pitch, especially during the World
Cup. It is considered as one of the most
heated sports rivalries in the world and
perhaps the most notable in cricket after the
England-Australia rivalry in the Ashes Tests.
Although Pakistan has won 74 ODIs out of
the 131 it has played against India, it has
not defeated India in any matches played
during the last 11 editions of the World Cup.
While the Pakistan Cricket Team – aptly
known as the Cornered Tigers – did defeat
India in the finals of the Champions Trophy
2017 in England, Pakistan has yet to beat
its arch nemesis in the World Cup. Pakistan
played the semi-final of the 2011 World
Cup against India but lost by 29-runs.
For many years, Pakistan and India have
been using cricket as a means of diplomacy.
The 2011 World Cup encounter between
India and Pakistan, as many say, eased the
tensions between the two counties when
they played a World Cup match following
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the 2008 Mumbai attacks. The then
Prime Ministers of both countries, India's
Manmohan Singh and Pakistan's Yousuf
Raza Gilani, watched the match together at
Mohali. However, the Pakistanis did not want
to see cricket being used as a diplomatic
tool and they wanted their team to trounce
India in the World Cup. Pakistan did not.
The Pakistan Cricket Board has recently
announced the Pakistan squad for the
World Cup. Dropping Mohammad Amir may
cost Pakistan a number of matches as his
deliveries can create havoc on England's
fast pitches. Furthermore, Imam-ul-Haq
should not have been included in the squad
as he may not adjust to big matches or
during the crucial moments of the game.
Pakistan and India will play their 2019 Cricket
World Cup match on Sunday, June 16,
2019. Before facing India, Pakistan would
have played four matches against West
Indies, England, Sri Lanka and Australia

14 SLOGAN June 2019

and would play four more matches against
South Africa, New Zealand, Afghanistan and
Bangladesh after playing against India.
Keeping in view Pakistan’s track record
versus India in World Cups, it needs to give a
stellar performance during the four matches
it will play before the all-important match
against India because India just might retain
its winning streak against Pakistan. Pakistan
can etch its name in history by defeating
India as they are an unpredictable side. If the
Indian players still remember the Abhinandan
Varthaman episode, they may view Pakistan
as a formidable opponent that has the ability
to silence its adversary when least expected.
When it comes to winning, Pakistan and
India have always worked their way through
the tournament to become winners. Pakistan
won the 1992 Cricket World Cup against
England. It reached the semi-finals in 1979,
1983, 1987 and 2011 and the finals in1992
and 1999. It was the quarter-finalist in the

1996 and 2015 editions. One of the most
probable winners could be the five-times
champion and defending champion Australia.
It won the World Cup in 1987, 1999, 2003,
2007 and 2015. It is ironic that England, the
country hosting the first World Cup and which
played the first-ever Test and ODI, has not
been able to win a single tournament so far.
England has the home-crowd and
home-ground advantage this time and
they must use it to achieve a historic win.
Their current squad is stronger than the one
that played the 2015 World Cup. India may
win its third title but nothing can be said
with surety as Australia, New Zealand, Sri
Lanka, and West Indies will give their best
shot in each match. The probable winners
could be Australia, India, New Zealand
or the West Indies. As far as Pakistan is
concerned, any prediction becomes invalid
when the green shirts are playing.

One-on-One

‘For those who believe print industry
is sleeping, we have been proving
them wrong continuously’.
Syed Turab Shah, Director Sales & Marketing Daily Ausaf Group, talks to Slogan in this exclusive interview.
Fate and luck play an important role in a
leader’s life. People bring their fate with
them but there are only a few who write
their own destiny and doesn’t rely on
luck. These few people are destined
to pave their own future. When
talking about changing destiny
the name Syed Turab Shah is
considered on top among those
people.
Q: Along with being the Director
Sales & Marketing Daily Ausaf
Group, you are also acting as a
member of various organizations
and advertising societies. Tell us about
your journey so far?
It has been a long journey. I have been a
part of the media industry for more than 33
years now. I started my career in 1986 with
Nawa-i-waqt Group (The Nation). From there
I moved on to Pakistan Today where I worked
for 3 years. Then I joined Pakistan Observer.
Finally, I joined Daily Ausaf Group in December 2014 and have been working here ever
since then.
Allah has been very kind and I can’t thank
Him enough for bestowing His blessings upon
me. I have also had great friends throughout
my life that helped me in my career and made
me the professional I am today. My family has
also been a great influence and motivation.
Apart from them, there are lots of people
who influenced my career. Some of them
are S.M Muneer bhaijaan, Dr. Mirza Ikhtiyar
Baig, Late Muneer Qadri GroupM, Mr. Noman
Nabi Brand Partnership (with whom I had
the privilege of working for over 5 years) and
Mr. Mohsin Bilal Khan of Ausaf Group who
gave me the opportunity to work independently and make my mark in the advertising
industry. I would also like to acknowledge
Late Mr. Masood Hamid who considerably
guided me in the early years of my career with
‘The Nation’ and especially Mr. Arif Nizami
who played the most vital role in shaping
my professional career and guided me in 25

years or so of my career.
Q: What do you think about multi-tasking
and how do you deal with huge tasks?
Over the years I have learnt the art of multitasking. There are different roles I have to
manage. One is my full time job as the Director Sales & Marketing of Daily Ausaf Group
and the others are honorary roles in different
organizations holding different positions.
At Daily Ausaf Group, I lead the group’s
revenue function and I am very pleased to say
that it has been very satisfying and successful
role for me. Besides, I am also the Chairman
Media Affairs at Consumers Association of
Pakistan along with being the Deputy Convener of FPCCI Central Standing Committee
on Corporate Relations & Communication.
I am also actively involved in pursuing my
responsibilities as the Vice President All Media
Associates for Diplomatic Affairs as well as
the Secretary Corporate Affairs at America
Pakistan Business Development Forum and
Founder President USPAK Trade Development Council.
Q: You and your team are rapidly working
on innovations. How do you see the era of

digital revolution in Pakistan?
Print media has always believed in innovation in the industry. Our group also believes
that innovation is the key to achievement
and only by continuous innovation we
will be able to keep print media alive.
For those who believe print industry is
sleeping, we have been proving them
wrong continuously by incorporating
new ideas into our newspaper. We
are proud that other newspapers are
adopting the same ideas after observing its success in Ausaf Group. Our
AJK/ GILGIT&PWR stations are leader in
this region.
On the digital front, we have reached a
DFP premium partnership agreement with
Google Inc. and an exclusive partnership with
Twitter to work on opportunities to deliver
the best content to local and global Pakistani
audiences.
Furthermore, we have taken print beyond
newspapers by extending the brand to exhibitions, conferences and events. In a year, we
have five property expos (Pakistan Property
Show) in different countries like Germany,
Paris, USA & UK. These are small initiatives
that we have taken but we have embarked on
a journey of reinvention and would constantly
work on cross-media platforms.
Q: What major differences have you
noticed since you first stepped into the
industry?
First of all, more educated people are
entering into the industry now. Nowadays,
people have good understanding of the
media sector as they are trained in the field.
When I joined, it was not a career of first
choice but now more people are pursuing it
as their first choice. Secondly, more youngsters are attracted towards the profession
understanding how much hard work and
dedication it requires. With fresh blood coming in the industry now, it will only grow and
get improved with time.
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Review

Project Ghazi

Tinkering with Challenges
By Mahrukh Husain

FILM

P

akistani cinema, although still in its
nascent stages of development,
has even so managed to churn out
some entertaining and highly watchable hits over the past couple of years.
From Waar to Jawani Phir Nahi Aani and
then Parwaaz Hai Junoon, the country’s
cinema has shown that with the right
amount of effort, time and resources,
it is possible to produce a
high quality film.
That said, there are
nevertheless a number
of areas where there
is immense room for
improvement. While
cinematography seems
to have taken quite a few
leaps in the last few years,
other aspects of filming
such as editing, character
development and even
story are not being paid the
attention that they deserve.
The film industry’s latest production,
‘Project Ghazi’, attests to that claim.
While it was indeed refreshing to
see a film that, for once, did not focus
on family drama, slapstick comedy or
lavish wedding songs, it was, however,
disheartening to see that Project Ghazi
still managed to drop the ball on a
number of occasions.
The premise of the film revolves
around a special organization that
creates an elite force of ‘super soldiers’
(think: Universal Soldier starring Kurt
Russell), each of whom are given
advanced combat abilities to help
them in war-like situations. Shehryar
Munawar’s character, Zain, is recruited
by Salaar Salahuddin, played by
Humayun Saeed, in preparation for a
fight to the death against evil superbeing, Qataan, played by Adnan Jaffar.
The crux of the story is innovative,
yet, as a result of poor execution as well
as a lack of attention to detail, it fails
to engage and draw in the audience.
As the first of its kind, Project Ghazi
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could have set a new standard for local
action films. However, due to low quality
visual effects and underdeveloped
characters, combined with some overthe-top and completely unnecessary
product placements at different points
throughout the film, Project Ghazi
misses the mark entirely.
It is also important to note that the
film suffered a delay lasting one whole
year owing to the need to fix technical

glitches and improve its CGI. Yet, it is
evident that the film needs increased
levels of amendments to pass the test.
In spite of everything, the film still
manages to redeem itself in the form
of both Humayun Saeed and Adnan
Jaffar, both of whom perform their roles
to the T. Humayun Saeed as the veteran
soldier is highly convincing while Adnan
Jaffar, with his towering figure and deep
voice, pulls off his role of Qataan, the
villain, quite well. However, most viewers
will be disappointed after watching the
finished product onscreen, a fact the
film’s creators should take note of.
Most of the issues faced by Project
Ghazi, unfortunately, plague many
other films that have been produced,
or are currently being produced, in
Pakistan. With the exception of a few,
numerous other films seem to lack
substance in either the story department
or come up short in terms of quality
visual effects. Often, direction and
editing also seem to be scant. Be that
as it may, it would still be a bit unfair

to pin the blame entirely on the film’s
production crew as most of these
problems are brought about by factors
that are entirely out of their control.
These include a lack of proper access
to quality resources along with technical
assistance that would otherwise help
boost the standard of films in Pakistan.
In addition, policymaking with regard to
the promotion of quality film production
has been insufficient as our government
continues to put
decisions related to
the elevation of culture
and the arts in Pakistan
on the back-burner as
they continue to face
onslaught after onslaught
of political and economic
pressures.
Yet, it is still quite
encouraging to see
young, dynamic directors
and filmmakers entering
the fray and attempting
to make their mark with
innovative storylines and eye-catching
visuals. It is through their efforts that
we have successfully reduced our
dependence on over-the-top and
overdone acting sequences combined
with clichéd storylines and moved
towards plots that are more engaging
and that explore newer, greater horizons.
Our audience has indeed matured
in the past decade. They no longer
stand for substandard film direction
or half-baked attempts at cobbling
together a decent plotline. When they
step into the cinema, they go in with
the expectation that they are getting
value for their money. This includes
venturing into new genres of filmmaking
yet customizing it to suit local tastes.
That is why films like Project Ghazi,
in spite of all their weaknesses, are
important as they help open the doors
to new opportunities for other aspiring
filmmakers to take advantage of and
create something unique and inspiring.
Until then, however, all we have to do is
be patient.

Tribute
Slug

By Javed Ansari

J

amil Naqsh, the Pakistani artist who
had become a recluse, passed away in
London on May 16, 2019. He was suffering
from pneumonia.
He was the man, who blended cubism
with a subtle use of colour, but perhaps
his subject matter – voluptuous nude
women – made his life in an Islamic country
like Pakistan, difficult and he moved to
London. He did turn to calligraphy in his
later years but that didn’t quite make
much of a dent in his artistic reputation
as the practice of art is not a part of the
country’s national narrative anymore.
Most known for painting nude women
with pigeons, Naqsh lived for art. He was
known to be a master of texture and he
artfully balanced light and space as the
background in his paintings. His work is
described as idealized and sensual.
At the prime of his career in Pakistan,
in the 60s and 70s, Jamil Naqsh was an
artist’s artist and a much-revered figure
in the art community though his brash
behaviour did put many people off.
Naqsh was born in Kairana, India and
came to Pakistan at the age of nine. In
1954, he joined the Mayo School of Arts
and Crafts in Lahore where he was drawn
towards miniature painting. His father,
the painter Abdul Basit, introduced him
to miniature painting. He devoted much
of his two years at the National College
of Arts in Lahore to do an internship with
Mohammad Haji Sharif, the last of the
old-guard miniature painters in Pakistan.
He did not complete his training under
Haji Sharif because he thought he had
gained enough experience and the
formal qualification did not matter. It is
interesting, though, that Jamil Naqsh
came to be known not as much for his
miniatures as his large canvases.
Naqsh set up his studio in Karachi
on a rooftop garden where pigeons were
allowed to move around freely and were
welcomed as visitors. In addition to Indian
and Pakistani artists, he was also influenced
by the works of European old masters
like Pablo Picasso and the French neoclassicist Jean-Auguste-Dominique Ingres.
His work has been exhibited extensively
in Pakistan, India, the UK and the UAE
and has always fetched high prices.
Naqsh’s first major exhibition was held
in Lahore in 1962. In 1963, an early series

Last of the Nudes
and Pigeons
of his pigeon artworks were shown at the
Karachi Arts Council, followed by a series
of 51 paintings with the pigeon theme in
1971. Naqsh claimed no symbolism for
his ubiquitous rendering of women and
pigeons (usually in combination). But these
were depicted both realistically and in
abstract. There came a time when he was
only recognized for his female nudes and
pigeons and many a young artists looking
for quick popularity sought to imitate
his nude forms and abstract techniques
though they did not last much longer. The
connoisseur always had a special fondness
for the original work of Jamil Naqsh.
While most painters returned to
figurative art and realism in the late 1980s,
Jamil embarked upon a colourful and
lyrical series of non-objective work. In the
1990s, he introduced the image of the
horse juxtaposed with nude female forms.
A large retrospective exhibition of his work
was held in 2004 in the Mohatta Palace
Museum in Karachi, and in 2006 his work
was included in the New Delhi exhibition
Euphonic Palettes showing the common
heritage of Indian and Pakistani painters.
Naqsh seemed to be moved by the
subject of women and the pigeon and
relished painting erotic female nudes. In
fact, the “Picasso pigeons” exemplified his
fondness for Picasso and cubism. Pigeons
had a deep personal meaning for him. As
a child, he saw them flying in and out of
the courtyard of the family house. They
reminded him of traditional family life which

he was deprived of upon his mother’s early
death, followed by the violence of Partition.
Naqsh was also an accomplished
draftsman. He exhibited great skills in
pencil, pen and ink, water colour, oil and
mixed media. His early figurative work was
slightly abstract, reflecting the influence of
another mentor, Shakir Ali. Naqsh’s colour
schemes were often monochromatic or
bichromatic in brilliant blues and reds. Other
paintings in lighter, more neutral tones,
suggested the influence of painter Ali Imam.
In 1994, Naqsh opened the Momart
Gallery in Karachi and several of the young
artists he had mentored exhibited their work
there. Dedicating the exhibition to sculptor
Marino Marini, he exhibited 150 works titled
Woman and Horse. In 1999 a group of
distinguished art enthusiasts inaugurated
an adjacent gallery as the Jamil Naqsh
Museum with a permanent collection of
the artist’s work. In 2013 the venue shifted
to a building designed by his son Cezanne
Naqsh in Clifton. His daughter Mona Naqsh
is also a celebrated water colourist.
Jamil Naqsh spent the last years of
his life quietly in London. With his passing
away, Pakistan has lost the last of its great
painters. While many of them left behind
legacies of their artistic work that collectors
and art galleries lapped up for millions
of rupees, none of them endeavoured
to set up art traditions that could serve
as beacons of light for the coming
generations. No wonder, with the major
artists gone, art too has died in Pakistan.
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Around Town

Alamgir
Entertains
S

aid to be one of Pakistan’s first pop
singers, Alamgir performed in Karachi
recently. He was visiting from Atlanta. TV
producer and filmmaker Samina Aslam of
the Flying Carpet Company in collaboration with Alliance de Francaise featured
him in a program called “Unforgettable
Melodies by Alamgir” and the performance was really unforgettable.
The singer entertained a jam-packed
audience at the art gallery, the largest hall
at the French centre. Despite his ill health,
he performed for almost two hours with
the entire audience singing along with him
as they were long admirers of Alamgir’s
songs and were very enthusiastic about
the show. Alamgir performed with passion
in his usual playful style which was full of

vitality. The program was a thundering
success.
PTV gave media coverage and released
press releases of the show. He was also
invited on three different morning shows
where he sang beautifully. Alamgir plans
to return in October this year and record a
series of music programs with PTV.

Shola for the World
S

hola Karachi Kitchen, already a famous
cuisine destination in Islamabad, has
widened its culinary spectrum. It is now in
West London. Chef Aida Khan is behind
the venture. She has a deep passion for
food and was quick to learn the clean and
healthy aspects of Pakistani cooking from her
mother. She has explored the real flavours of
Pakistan with her team of chefs, using only
the highest quality of ingredients and innovative cooking techniques. 50% of her menu
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have grilled food which makes it even more
appealing.
Aida’s way of cooking takes one back to
the foundations of Pakistani cooking, the way
it has been done in the subcontinent’s family
kitchens for centuries. Shola is traditional
soul food combining the extensive flavours,
aromas and authentic spices of Karachi.
Having put Pakistani cuisine on the London food map through Shola, Aida hopes to
open more branches across the globe.
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