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Editor’s Desk

June 2018 Vol. 23 No. 6
Pakistan has an image problem. According to a BBC poll in 2013, Pakistan was the 

second ‘most unpopular country’ in the world. It only ranked above Iran, which was the 
most unpopular country then. Pakistan’s largest city, Karachi also has an image prob-
lem. This is the world’s 5th largest city and many cities much smaller than Karachi suffer 
‘big-city’ problems but Karachi’s problems are unfairly magnified. There is the story of a 
Pakistani-American based in Seattle who wanted to see his mother living in Karachi. Since 
she was old and could not take a long flight to the U.S., the son asked her to come over to 
Islamabad where he could meet her. He did not want to travel to Karachi since he thought 
things were rather bad there. It of course did not occur to him that his old mother was liv-
ing in the same troubled city and so were 2.5 million other souls.

Pakistan’s economy has problems and the government that has just left after complet-
ing its 5 years, has doubled the country’s debts. There is also a serious current accounts 
deficit issue and so many other problems. But the good news is that the national GDP is 
growing at an encouraging pace and there are many international companies that wish to 
invest in Pakistan. This means that Pakistan needs to be viewed in a much better light than 
it is at present. With all its problems, the country still offers a relatively secure investment 
environment, a sizeable middle class and an economy that is nearly $300-billion in size.

The image of Pakistan was greatly tarnished after 9/11 and the country was labelled as 
a land that produced terrorists. What was ignored was that, unlike any other country on 
the globe, Pakistan went through a long period of terrorism at the cost of the precious lives 
of its soldiers and civilians because people from foreign lands used its territory for their 
nefarious designs. Those with an agenda of regional and global terrorism used it over the 
past decade and this was further propagated by the surrounding nations as well as the 
West. Pakistan’s own naiveté must also be blamed for this because its leaders and people, 
whether in uniform or out of it, placed too much trust in the outsiders whom they dealt with 
and never made an effort to see the underhand game. The countries that were actually 
behind the terrorism always got away with a clean image. Pakistani diplomats, the informa-
tion service and the media believed what they were told by the Indians or the Afghanis and 
the Pakistani version was always viewed with suspicion.

Despite all this, Pakistan, particularly its armed forces, continued to strive hard to fight 
the adversaries and were never demoralized. Now that terrorism in the country has largely 
been controlled, Pakistan needs to generate its image as a ‘soft power’ to promote its 
positive aspects and build a favourable international narrative about itself. It needs to 
propagate its culture and its natural beauty in a more impactful manner and this can only 
be achieved through a sound public relations exercise. Pakistan must show the world that 
it is a courageous and peaceful nation which can fight with great will and resolve and has 
nothing to do with terrorism. The media, the foreign office or the country’s representatives 
sitting in the United Nations and other major world capitals, do not seem to bother about 
this aspect. The media does not use its reach and clout in telling the world the good story 
about Pakistan. The TV channels broadcasting to various countries use separate beams 
to do so. If the culture of promoting Pakistan’s soft image were to be initiated by the TV 
channels in their local broadcasts, it would also be shown through their foreign beams 
and, instead of crime, accidents, kidnappings, terrorism and other negative stories about 
Pakistan, there would be talk of the country’s rich cultural and historical heritage and its 
beauty and this would go towards building a soft image of the nation.  

Pakistan also has a ministry of information which is the official arm responsible for the 
information function. The ministry only pays lip service to whoever is in power and takes 
no measures to promote stories about the overall growth in the national economy, focus 
on the attractive investment climate or promote the country’s tourism potential. In fact, 
a ministry is not even required and is an unnecessary burden on the national exchequer. 
Instead, the Pakistani media – all the TV/radio channels, the print media and the social 
media – could get together and agree on a policy to devise material that focuses on the 
country’s natural heritage and promotes a culture of harmony, leading to economic and 
social excellence. Such a policy would need to dispel negativism in its content and replace 
it with positive projection so that a narrative of a soft national image can be developed.

Building a Soft Image
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Readers’ Thoughts

Enterpising Lady

This is regarding the cover story in Slogan on Sultana Siddiqui, a woman who is breaking 
norms by directing and producing groundbreaking plays that are achieving commercial 

success and critical acclaim with their social message. Being the first woman in South Asia 
to establish a television network, she clearly announces that she has arrived. In a man’s 
world, it almost becomes impossible to keep a dynamic person like Sultana Siddiqui down 
and so she rises.

Areesha Khateeb,

Karachi.

Ruling the TV Industry

I am a fan of HUM channel and its drama serials. It gives me immense pleasure to express 
my gratitude for the lady behind such impressive stories and characters. Sultana Siddiqui 

has no doubt earned a lot of respect because of her hard work and dedication in everything 
she does and the informative articles written in your magazine by some leading personali-
ties are a living proof. The articles show Sultana Siddiqui as a friend, a mentor, a colleague, 
a leader, a guide, an entrepreneur and so much more. This is not to forget the interesting 
comments people have written about her.

Wajiha Shahbaz,

Lahore.

Happy Summers!
We are facing the worst summer and 

it becomes even more necessary to 
find ways to bear this scorching heat day 
after day. Air-conditioners no doubt serve 
as life savers but the huge electricity bills 
are also a reality. The best way to beat the 
heat is by keeping yourself hydrated, taking 
a cool bath, not going out unnecessarily or 
seeking shade when outside, consuming 
fruits and salads as much as possible and 
wearing lightweight clothes according to 
your own style.

Ibrahim Hameed,
Islamabad.

Low Quality Drama

You don’t mention in your pages the low 
standards of Pakistan’s drama produc-

tions. True, there have been some serials 
and plays on socially important issues but 
generally the standards of Pakistani TV 
drama are pretty low. 

It seems good writers are not turning to the 
medium or, may be, competent writers are not 
adopting the medium anymore. There is all 
the time a race to mimic the Indians. It is not 
realised that Indian TV drama writers – and 

even the audiences – are driven by the Indian 
film industry. This means that while India – a 
country of over a billion people – has millions of 
social issues, these are hardly ever brought to 
their TV channels in the form of drama.

In its halcyon days, television in Pakistan 
was recognised for its handling of issues 
in the form of plays. This does not hap-
pen anymore and what is churned out is 
stereotyped soap - and even that is of a low 
quality in so many respects – from direction 
to acting and production.

Safeer Ahmed
Karachi

Rickshaw 
Advertising
Advertising on auto rickshaws has be-

come a common thing as advertisers 
have found a cheap way to advertise their 
products and services that could attract 
a large 
number of 
people at 
one time. 
Although 
this is quite 
creative as 
more and 
more people are talking about it but a lot 
has still not been explored when it comes 
to rickshaw advertising. Not only the out-
side should be given focus, but the interior 
should also be upgraded, considering the 
fact that it carries valuable customers to 
which the advertised product or service is 
targeted. The time the rickshaw driver takes 
to reach a destination, the customers are 
seeing the message and hence the market-
ing target is accomplished.

Tooba Siddiqui,
Karachi.



The Karachi of 2018 is very different from the Karachi of 
2013 and the success of the PSL final at the National 
Stadium is a living proof of that.
 – Major General Asif Ghafoor, DG ISPR

I think fashion is not just wearing 
clothes, it’s a lifestyle and lifestyle 

means celebration. We feel that everything should be 
celebrated. 
– Hassan Sheheryar Yasin, Fashion Designer

Whatever work I do is either put on 
my website or telecast, since my 
objective is not to make money. 
- Mian Yusuf Salahuddin,
Art Connoisseur

If I create fantasies in my books and readers are happy reading 
them, what’s the harm in that? 
– Farhat Ishtiaq, Writer

It’s wonderful how, through arts, dance and 
music, people across the world have learnt 
to celebrate each other’s cultures. 
– Sameena Peerzada, Producer

To achieve the best, you have to work 
hard the most and believe that it’s 
possible. 
– Shoaib Malik, Cricketer

It’s really important that young 
women be reminded that 

their involvement matters 
and that their voice is 
heard. Even if it feels 
like its small, it really 
can make an impact. 
– Rachel Meghan 

Markle, the Duchess 
of Sussex

I always wanted to get out of that commercial 
zone of big Bollywood movies and work in a 
movie like Veere Di Wedding. 
– Kareena Kapoor Khan, Actress

Who Said That!

Tear and Paste
As a regular reader of Slogan, I have 

witnessed a lot of changes in the maga-
zine in the past few months 

and these have im-
pressed me. You now 

have a ‘Guess Who’ 
section,  ‘Reviews’ 
pertain to various 
categories and 
even the ‘Launch’ 

section is informa-
tive and helps a 

great deal in dining out. 
The perforated page with a 

famous quote from a well-known person is 
a good tear-off gift from the magazine.

Fatima Saeed,
Lahore.

Too Much Instant

This is related to the article by Faizan 
Usmani on the ‘Joys of an Instant Life’. 

Everyone will agree that technological 

advancements have made our life much 
easier than it was many years back but 
with such ease comes difficulty. Starting 
the day with instant coffee to ending it with 
ready-to-cook food, do we still believe that 
we have a healthy lifestyle? Several studies 
have witnessed that consuming too much 
instant food can lead to various diseases 
but instead of doing something about it, we 
continue to gorge instant food. All the gad-
gets in our life have ruined the childhood 
of children as they are now spending more 
hours with these gadgets instead of books, 
their friends or their family and parents.

Mohib Akhtar,

Karachi.

I have no story to tell, no symphony to play, 
no poem to recite. If you must find a plot or 
a story, music or meter, then you should find 
them in my treatment of colour, texture, form 
and composition. – Jamil Naqsh, Artist
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Corporate Moves

Iftikhar Ali Malik has been appointed as the Senior Vice 
President of the SAARC Chamber of Commerce and 
Industry. Malik has been in the business community for the 
past forty years. He has also served as President LCCI, 
President FPCCI and Vice President, SAARC Chamber of 
Commerce and Industry.

Bilal Mehmood, along with his 
responsibilities as Director Marketing, 
Nawa-i-Waqt, has been elected as Joint 
Secretary of the All Pakistan Newspapers 
Society (APNS). He is also serving as the 
Chairman of the Advertising Committee of 
APNS.

Suresh Chitturi, Director for Standards 
at the Samsung Research Institute in 
Bangalore, has been elected as Chairman 
of the 3rd Generation Partnership Project 
(3GPP) Service and System Aspect 6 
(SA6) Working Group in France. He also 
represents Samsung on the Governing 
Council of TSDSI, the India Telecom 
Standards Development Organization (SDO) 
and has held leadership positions in World 
Wide Web (W3C), Open Mobile Alliance 
(OMA), Java Community Process (JCP) and 
the GSM Association (GSMA).

Deepika Rao has been appointed as the Managing 
Director and Chief Executive Officer of Roots 
Corporation Ltd., a subsidiary of the Indian Hotels 
Company (IHCL). She started with Tata Motors and has 
done several stints in various Tata Group companies for 
the last 18 years. Prior to this, she has also served as 
Vice President, Asset Management at IHCL and as an 
interim CEO at Roots.

Sue Yannaccone has been appointed as the Regional 
Executive Vice President at NRT. She has served as the 
President & CEO of ERA Franchise Systems, Senior 
Vice President of HSF Affiliates and Vice President 
of Operations for Real Living. She is a graduate of 
Clemson University with two decades of industry 
experience in brokerage operations and franchise 
management.

David Meredith has been included on the advisory 
board of Ace Turtle. Previously David headed 
operations at John Lewis, UK. He is a distinguished 
retail and business leader with proven accomplishments 
in e-commerce, logistics and warehouse distribution. 
He brings years of experience as a leader in the 
retail industry with specific expertise in omni-channel 
operations and automation.

Lynn Laverty Elsenhans has been taken on the Board 
of Directors of Aramco. She is the former head of US 
oil company Sunoco Inc. and has been director of oil 
services company Baker Hughes. She has also served 
on the boards of several other major oil firms.

Melissa Chan has been appointed as the Managing 
Director for Asia-Pacific by Craft Worldwide. Chan joins 
from Williams Lea Tag where she was the Managing 
Director. She has more than a decade of experience in 
creative production and marketing services, working for 
such brands as Burberry, Estee Lauder, GSK, P&G and 
Hilton.



Grapevine

Lost Cause
He lost his premiership and his privilege to conduct politics 

for life, his younger brother was chosen to lead the political 
party he headed once and now, it seems, Nawaz Sharif is fast 
losing friends and supporters too.

People who are seen on his right and left in jalsas and on 
other occasions, are fast losing confidence in the man and 
his ability to take them through the next elections. They might 
come across as his supporters but behind the scenes, they 
don’t see much in him as a future leader. Why doesn’t Nawaz 
Sharif retire once and for all? 

Jemima Coming
Bushra Maneka’s (latest Mrs. Imran Khan) hazy pictures 

without a veil went viral and people who love Imran Khan 
and don’t mind his third marriage, were happy about it. It is 
besides the point that they would have preferred Jemima 
Khan in that slot.

There was news some months 
back that Jemima Khan would be 
visiting Pakistan this year. No, it’s not 
Imran who has sent her the invite 
but the musician Salman Ahmed. 
It is true though that Jemima has 
constantly supported Imran and her 
name made the headlines when 
she provided a money trail for her 
ex-husband when he faced the Supreme Court.

Jemima Khan is loved by Pakistanis and she will visit the 
country probably to buck-up Salman when he produces a 
Broadway-style show to pay tribute to Junoon as well as the 
Vital Signs, Nazia and Zoheb.

Showcase or Business
There was an uneasy distance between Karachi and 

Rawalpindi in the early days of Pakistan. The country’s capital 
was in Karachi while the headquarters of the army was in 
Rawalpindi. So when Ayub Khan came to power, he simply 
lugged the capital from Karachi all the way to a new location 
near Rawalpindi and called it Islamabad.

Now they have built a new airport in Islamabad with all 
the latest facilities while Karachi continues to be on world air 
routes right from the day intercontinental air travel began in 
the early years of the last century. The new airport in Islam-
abad is twice as big as the one in Karachi and even has 
two runways though they forgot to keep enough distance 
between the two.

The airport can even park huge jets like the Airbus A-380 
though foreign airlines always thought that Karachi would get 
the A-380 parking facility first because there are more pas-
sengers there. Islamabad Airport may be okay as a showcase 
but does it offer the desired business figures? 

Meera to Write
The news is rife that Pakistani actress Meera is toying with 

the idea of writing a book in which she will reveal all that she 
has gone through – the good, the bad and the ugly. The ac-
tress is not known for any outstanding work 
so far – a film, a TV show, a catwalk per-
formance – or anything else. Perhaps 
she has other talents, like  a talent for 
writing that not many people know 
about because she hasn’t written 
anything so far that would make 
waves. Some people even ask that 
has she written anything at all?

If Meera has her way with her 
planned book and can muster 
enough peace of mind, one 
never knows, she may just pen 
down her life’s experiences. A 
question to ask is that whether 
she will ‘pen’ it down herself 
or simply dictate the stuff to a 
ghost writer? 
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Cover Story
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Arif Nizami
By Ikram Sehgal

E
ven though we knew each other during 
our school and college days through com-
mon acquaintances, I really became friends 
with Arif Nizami when he visited us during 
the army operations in Balochistan against 

Baloch militants in 1973. Commanding a rifle company 
of 44 Punjab (now 4 Sindh) tasked for heliborne com-
pany operations, I had acquired good knowledge of the 
Marri-Bugti areas during operations against the Marris. 
Elements of my company were tasked to accompany 
the media delegation of which Arif was a member to a 
number of locations in these areas on helicopters, both 
as a protective detail and for area/situation familiariza-
tion.   

Over the next few days he and I had the occasion 
to converse on many subjects of mutual interest, par-
ticularly about the unrest. His deep knowledge and im-
mediate grasp of the situation at hand coupled with his 
gentlemanly personality easily made him stand out in a 
rather star-studded print media pack. What was par-
ticularly impressive was his constant droll humour even 
under difficult conditions; when others would be clearly 
nervous he would be smiling. Generally the media is 
critical of army operations in counter-insurgency situ-
ations, except when they themselves are under threat. 
His reasoning was objective and though at times criti-
cal, the assessments were quite fair. Things have now 
changed with insurgency morphing into terrorism and 
making media the target. The media then cries for army 
intervention. Once the terrorism has been stamped out, 
only then the media pack turns on you.



Slug
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Arif Nizami did his Senior Cambridge 
from St. Anthony’s High School, Lahore 
and earned his Master’s Degree in Jour-
nalism from the University of the Punjab, 
in 1972. The same year, he won the Dag 
Hammarskjold scholarship of the United 
Nations. Mr. Arif Nizami’s career in journal-
ism and media spans over almost four de-

Shaukat Tarin
Advisor, Silkbank

 I have known Arif Niza-
mi for a long time. His fa-
ther, Mr Hameed Nizami 
and my father worked to-
gether as students during 
the Pakistan Movement. 
He joined journalism early 
and took over the Nawa-e-Waqt Group at a 
very young age after his father passed away. 
He matured very early under the weight of 
responsibilities which he had to shoulder. 
Pretty quickly he was rubbing shoulders with 
the Who’s Who of Pakistan. He attained the 
leadership role of the Pakistani print media 
at a very young age. Arif has over the years 
built his own brand in journalism. For start-
ers, I can really vouch for the transparency of 
the views which he shares in his newspaper 
columns as well in his TV show. While he has 
deep insights and knowledge about national 
issues, his grasp of regional and international 
issues is also commendable. What is re-
ally admirable about Arif is that he does not 
show off his knowledge and is very matter 

of fact in his 
opinions. Many 
a times he has 
revealed infor-
mation that has 
come out to be 
true but it must 
go to the credit 
of the man 
that he has 
never blown 

his own trum-
pet. Other jour-
nalists should 
learn from him. 

Today he is not a part of the family business 
and heads his own newspaper. He is highly 
respected all around for his journalistic integ-
rity.

Most importantly, Arif is a very good per-
son and a great friend.
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cades. Starting his career as a reporter, he 
later became Executive Editor of the Daily 
Nawa-e-Waqt, a paper founded by his 
late father Mr. Hameed Nizami who was 
its first Editor. In October 1986, Arif Nizami 
founded the first independent English daily 
‘The Nation’ from Lahore with himself as 
its Editor. Elected President of the Council 
of Pakistan Newspaper Editors (CPNE), 
Arif Nizami has had four terms from 1988-
2001 and in 2007-2009. Elected president 
of the All Pakistan Newspapers Society 
(APNS) in 2003, he was re-elected in 
2004. 

During this time my association went 
back into the 80s when I was supporting 
the group’s newsprint. My interaction with 
them intensified, particularly when part 
of the group’s offices had to be shifted 
to DHA, Karachi for security reasons.  In 
fact, he persuaded me to agree to Mr 
Majeed Nizami’s request to give one entire 
portion of the offices, at the same price 
that I had paid the DHA for the Hockey 
Stadium. The going price at that time 
was many times that. His uncle Majeed 
Nizami had depended upon his steward-
ship of the media group for a decade or 
so as he was seriously ill. Subsequently, 
because of differences with his uncle, Arif 
left the Nida-i-Millat Group of Publications 
in September 2009 and formed a new 
media company, Nawa Media Corpora-
tion (Private) Limited. He launched the first 
Berliner-size all-colour English language 
daily newspaper ‘Pakistan Today’ on 5th 
October 2010. The newspaper is now 
being published from Lahore, Karachi and 
Islamabad. Presently, Arif is the Chairman 
of Nawa Media Corporation (Pvt) Limited 
and editor of Pakistan Today.

Hosting a daily prime time talk show 
on Channel 92 News, he is also a regular 
participant on different news channels. 
He has previously hosted current affairs 

shows on Samaa TV and Channel 24 and 
was a part of the federal caretaker cabinet 
as the Federal Minister for Information 
and Broadcasting in 2013 for conduct 
of the   2013 elections. Having a weekly 
column in Pakistan Today, he also writes 
a bi-weekly Urdu column in Daily 92 
newspaper.  When he started The Nation 
in 1986, Arif requested me to write for the 
new publication.  While I had occasion-
ally written essays and articles, I had no 
professional knowledge of writing on a 
regular basis. However, he encouraged 
me to initially write a series on ‘barter’ 
and ‘countertrade’ which were my special 
subjects once I had left the army.  Writ-
ing on the subject on the op-ed page in 
12 consecutive weekly columns, I was 
amazed at the feedback Arif was giving 
me.  He subsequently played on my ego 
by giving me a weekly column ‘Economic 
Letter’ on the editorial page. I got hooked 
and have never looked back since. When 
he claims publicly that he ‘discovered’ me, 
he is very correct. 

In 1993 it eas for the first time that I 
went to the World Economic Forum (WEF) 
Annual Meeting at Davos as part of the 
government delegation; Arif and I shared 
a car and then a hotel. Travelling with 
him is always a delight and a remarkable 
experience because there is never a dull 
moment. Recently, unanimously elected 
as the President of CPNE. Arif Nizami was 
again competing for the elections.I have 
the good fortune of being elected to serve 
under his leadership on the executive 
committee as vice president (Sindh).

I have had the pleasure of working with 
Arif Nizami in a number of projects. His 
grasp of issues is really tremendous. Cou-
ple this with his calm and cool personality 
and you are in the company of a complete 
individual of some standing. Above all is 
his sincerity and credibility.  One can be 

Ikram Sehgal writes regularly 
for leading newspapers. He 
also appears in TV talk shows 
as a defence and security 
analyst.

Malik Tariq Ali 
Independent Analyst  

We were both neighbours and studied 
at St Anthony’s High School in Lahore from 
where we did our Se-
nior Cambridge in 1965. 
While Arif was still in 
school, he lost his father, 
the late Hameed Nizami 
in February 1960. His 
brother, the late Majeed 
Nizami was dependent on his elder brother 
Hameed Nizami and used to live in a portion 
of their house. Immediately after Hameed 
Nizami’s death, his brother Majeed Sahib 
started having differences over managing 
Nawa e Waqt, a newspaper founded by 
Hameed Nizami in 1940. Majeed Nizami, in 
fact, started another Urdu daily Nidai Millat, 
instead of performing the role of a guardian. 
The late Begum Hameed Nizami, a graduate 
from Aligarh, tried to face the challenge with 
the help of Arif Nizami, but it became too 
much of a burden when her two elder sons 
were sent to prison in a contempt of court 
case. This broke the widow’s heart and, 
on advice of her husband’s close friends, 
she compromised with Majeed Nizami in 
good faith, hoping to keep her husband’s 
legacy within the family. Unfortunately, Ma-
jeed Nizami did not reciprocate in the same 
manner as the events unfolded. The Nation, 
an English-language daily, was established 
from scratch by Arif Nizami in 1986. He was 
unceremoniously removed by his uncle in 
2009. In 2010 Arif started Pakistan Today 
and has established his credentials as one 
of the leading journalists of this country, 
with progressive views. He believes in the 
Quaid’s and Allama Iqbal’s vision of a mod-
ern democratic welfare state where the writ 
of law prevails. He has through sheer hard 
work made a place for himself.

sure that once he makes a commitment he 
will try his best to keep it. This is certainly 
in stark contrast to others of his stature in 
comparable positions in the media.

Both as a friend and a professional, Arif 
Nizami is a tremendous human being.

His grasp of issues is really tremendous. 

Couple this with his calm and cool 

personality and you are in the company of 

a complete individual of some standing.



By Kazi Asad Abid

The services of the Nizami family to 
journalism in Pakistan are well-
known in the industry and need no 

lengthy descriptions or validations. In fact, 
these services played a leading role in 
shaping the Muslim mindset that grew into 

a movement for the creation of Pakistan. 
Hameed Nizami was an eminent journalist, 
literary figure, Pakistan Movement activist 
and the founder as well as the editor-in-
chief of the Urdu-language newspaper, the 
Nawa-i-Waqt, which he brought out from 
Lahore in 1940 and which was a great 
tool in carrying forward the mission of the 

Pakistan Movement.
One individual who has carried the flag 

of his father’s mission forward with great 
competence is his son Arif Nizami. He 
stands out like a bright and shining star 
in the family though it is unfortunate that 
he could not continue to be a part of the 
Nawa-i-Waqt group due to differences with 

A Beacon
of Light
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his uncle and Hameed Nizami’s younger 
brother, Majeed Nizami. Arif Nizami bid 
goodbye to the Nawa-i-Waqt group to 
strike out on his own and brought out 
Daily Pakistan Today, an English-language 
morninger.

It were Arif Nizami’s initiatives that had 
encouraged his uncle Majeed Nizami to 
venture into the field of English journalism 
and bring out The Nation from Lahore. 
The newspaper provided to readers a 
good and lively alternative from the other 
dailies that were published from Lahore in 
those days. What must have given added 
confidence to Majeed sahib in launch-
ing The Nation was that both he and his 
nephew Arif Nizami were so well-versed in 
Pakistan’s national affairs and had all the 
right connections.  What provided added 
boost was Arif Nizami’s acumen for writing 
in English and he was, accordingly, made 
editor of The Nation.

Later, after Arif Nizami left The Nation, 
he became the founder and editor of 
Daily Pakistan Today, a newspaper that 
has joined the growing crowd of English 
language dailies.  This was a bold deci-
sion because the newspaper was in the 
Berliner format. Despite the odd size, it 
is good to see the newspaper carve out 
substantial space for itself in the industry 
in a short period with creative features and 
a vibrant and unique layout.

Pakistan Today is a newspaper with a 
different style and offers fresh substance. 
From the beginning it has aimed to be 
reader-friendly, with bright graphics, colour 
photographs and creatively designed 
layouts. The Berliner format is a little big-
ger than the tabloid size but smaller than 
the regular broadsheet newspaper, which 
makes it flexible and reader-friendly.

Arif Nizami has built for himself the 
reputation of being a seasoned and well-
connected journalist and has talented 
professionals working for him at the 
newspaper.

I first became acquainted with Arif 
Nizami in 1984 when I began actively 
representing my group, the Ibrat Group of 
Publications, in the All Pakistan Newspa-
pers Society (APNS). Ever since I met him 
I have found him to be a sincere, confident 
and principled man with a strong person-
ality. Arif Nizami is known and respected 
by most people for the robustness of his 
principles and devotion to his profession.

He is a man known to pick his friends 

wisely and meticulously. He does not 
befriend people easily but when he does 
so, he is judicious in his judgment. Arif 
Nizami is also known as a person who 
goes out of his way for his friends and 
industry colleagues. He is recognized 
as a very sociable person with a genial 
nature and respected in socio-political and 
professional circles in Pakistan, especially 
Punjab.

Arif Nizami has served many times as 
President and Secretary General of both 
the APNS and the Council of Pakistan 
Newspaper Editors (CPNE). In each of his 
terms, his services to journalism in Paki-
stan and towards ensuring the form and 
function of a vibrant press in the country 
have been tireless.

He has continued to progress signifi-
cantly in his professional career and has 
hosted many TV shows. His views and 
opinions as a socio-political analyst are 
well-known and are respected for being 
scrupulous and very close to reality. He 
has a God-gifted ability to keep himself 
well informed and well-connected with 
the socio-political circles and affairs of 
the country – a fact acknowledged and 
respected by all.

Whilst some people may mistake his 
mannerisms and meticulous demeanour 
as priggishness, he makes no qualms 
about all this. In fact, it is these very 
qualities that have led to success in his 
profession and to his being revered and 
recognized as a force to be reckoned with.

Arif Nizami is a true successor to his 
father Hameed Nizami. He transformed 
The Nation into a successful enterprise 
through his meticulous planning and atten-
tion to detail along with his editorial and 
intellectual prowess and he carried the 
same qualities with him when he left the  
and Nawa-i-Waqt group and brought out 
Pakistan Today.

As I know him, Arif Nizami is a steadfast 
man with a strong personality. He is an 
exceptional journalist, a well-informed and 
forthright analyst, a role model to many, a 
dear friend to some  but, above all else, 
a beacon of light for the media industry in 
Pakistan. 
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Arif Nizami’s work 

and achievements are 

among the most rele-

vant examples of how 

an individual blessed 

with a distinguished, 

widely known legacy, 

is nevertheless able to  

prove beyond doubt  that, in his own right, 

he possesses inherent, laudable qualities 

of intelligence, character and determina-

tion which earn him distinct respect.

 Commencing with diligence in print 

journalism, treading the delicate, difficult 

path of serving under the command of an 

uncle, Majeed Nizami who had a specific 

outlook which was often different from 

what one sensed, was Arif’s own outlook. 

The late Hameed Nizami’s son incremen-

tally grew in professional capacity to deftly 

handle the demanding task of being a full-

fledged Editor at The Nation.

 Then, faced with a situation which 

was obviously unfair to him, Arif com-

menced an entirely new phase of his life 

at a time when most others were already 

quite set and certain about their next few 

decades. Risking an innovative approach 

in which serious, sober journalism – with 

the hilarious bonus of satire in the feature 

called “The Dependent “ – was offered 

in a tabloid format, Arif Nizami has com-

bined courageous entrepreneurship with 

high standards of content and comment 

in “Pakistan Today”. This is all the more 

remarkable in view of the advent of digital 

media and the new uncertainties of con-

ventional print media.

His appearance in a TV current affairs 

series as co-host reflects his qualities of 

candour and independent analysis. The 

fact that his competitive peers in print 

media hold him in estimable regard is 

aptly expressed in his past and continu-

ing election to the leadership of important 

forums such as the Council of Pakistan 

Newspaper Editors. May Arif Nizami per-

severe with success and good health in 

the future.
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Born to Lead
By Riaz Ahmed Mansuri

Born with journalism running through 
his veins, Arif Nizami has dedicated 
his life to serving his field. A very 

well-respected name in the industry, Mr. 
Nizami is the publisher and editor of Paki-
stan Today, Chairman of Awan e Iqbal com-
plex and an Urdu and English columnist. He 
also participates in a TV show called DNA.

After earning his degree in journalism 
from the University of Punjab in 1972, he 
won the prestigious Dag Hammarskjoeld 
scholarship of the United Nations and 
started his career as a reporter in Nawa-e-
Waqt, an Urdu newspaper launched by his 
father Hameed Nizami. With his unparal-
leled excellence, he was able to become 
the executive editor of daily Nawa-e-Waqt 
and then went on to launch an English 
daily “The Nation” in 1986. The editor of 
the newspaper was Arif Nizami himself. He 
published it from Lahore.

After bidding farewell to the Nida-e-Millat 
group,  Arif Nizami  laid the foundations of a 
new media company, Nawa Media Corpo-
ration (Private) Limited and introduced the 
first Berliner size all-colour, English language 

daily called “Pakistan To-
day”, on 5th October 2010. 
The newspaper is now be-
ing published from Lahore, 
Karachi, and Islamabad.

Arif Nizami has many 
other achievements under 
his belt and is recognized for 
his incredible work. He was 
elected as the President 
of the Council of Pakistan 
Newspaper Editors (CPNE) 
for four terms from 1988-
2001 and in 2007-2009, 
as well as the All Pakistan 
Newspaper Society (APNS), 
the publishers’ body, in 
2003 and re-elected in 2004.

Mr. Nizami is incredibly passionate about 
his career and has always assembled the 
best team of individuals to work with him. 
He is especially appreciative of the youth 
and has always included young, 
driven individuals on his teams. 
Many renowned names in the 
journalist community started 
their careers under the mentor-
ship of Mr. Nizami and went 
on to achieve great success. 
They include M. Malik, Khalid 
Ahmed, M.A Niazi, Jawed 
Nusrat, Ayesha Haroon and 
Sarmad Bashir, all of whom 
worked at The Nation while it 
was headed by Mr. Nizami.

Apart from being an excep-
tional writer and journalist, 
Mr. Nizami also possesses out-

standing leadership skills. He is considerate 
towards the opinions of his team members 
and values their feedback regarding all 
decisions. He puts his complete faith in his 
subordinates and entrusts them with tasks 

delegated to them.
His mannerism and dedication are 
not only limited to his work but it 

is also evident in his per-
sonal life. Mr. Nizami is an 

Arif Nizami (standing extreme left) with Benazir Bhutto
and other prominent persons.

With Gen. (R) Pervez Musharraf  With Nawaz Sharif
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Many journalists have 
made a name for them-
selves under the shadow 
of their families because they owned publish-

ing houses. Arif, the son of Hameed Nizami 
and nephew of Majeed Nizami, took proper 
education in journalism, earned an MA de-
gree in the subject and became known as a 
journalist in his own right. He developed into 
a respected writer and later became editor of 
The Nation, the morning daily that the Nawa e 
Waqt house brought out from Lahore.

Being the scion of a family well-known for 
its journalistic characteristics, Arif Nizami could 
have sat back and enjoyed life while others 
toiled for him. But he was as much a toiler 
himself and he went through all the paces of 
working journalism. Today he heads his own 
newspaper, Pakistan Today, and is respected 
all around for his journalistic integrity.

advocate of physical health and works out regularly at the gym 
besides having clean eating habits. No matter what, Arif never 
compromises on his healthy lifestyle. He is also particular about 
his clothing and always dresses to fit the role. He is keen on 
looking sharp and is always dressed to impress. Aside from that, 
he is also an avid reader and enjoys English films and TV series.

Arif Nizami has devoted over four decades to journalism and 
has contributed a great deal to the field. His work has played 
a part in shaping the media industry the way it is today while 
he himself remains to be a truly valuable asset to the country. 
We need more people like Arif Nizami in our society who can 
contribute to the betterment of the profession and make every 
day worth living. Arif Nizami is certainly the kind of person from 
whom one can learn a lot.   

Riaz Ahmed Mansuri is the

publisher of Women’s Own, 

Smash, Cricketer and former 

TV Times.
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By Syeda Areeba Rasheed

Pakistan has come a long way in terms 
of access to information courtesy 
the media industry. From the early 

days of print journalism to the advent of 
state television, curbs on the media and the 
liberation of private media channels under 
Musharraf, the media industry has made im-
portant strides. One name that is in tandem 
with this evolution of the press in the country 
is the renowned print and electronic media 
journalist Arif Nizami who is currently the edi-
tor of Pakistan Today. There is no doubt that 
he has undergone a lot of struggle in life to 
attain his present position. 

In the world of print journalism he started 
his career from right down the chain as 
a reporter in Nawa-i-Waqt and worked 
his way up in the Urdu daily that his late 
father Hameed Nizami founded. In 1986 he 
launched the first independent English daily 
to be published from Lahore ‘The Nation’ 
and turned it into a success. After his illegal 
ouster from ‘The Nation’ where he was the 
founder editor, he launched Daily ‘Pakistan 
Today’ that is dedicated to the legacy of 
Hameed Nizami. 

Nizami also happens to be one of the few 

bilingual working journalists in the coun-
try. His weekly English column appears in 
Pakistan Today while his Urdu columns are 
printed three times a week in Roznama 92. 
With regard to electronic media, Nizami be-
gan that part of his career with Samaa News 
after which he moved to Channel 24 where 
he conceived and hosted the show DNA 
(Debate and News Analysis) and served as 
the channel’s CEO as well. Currently, he is 
the host of the prime time talk show ‘Ho kiya 
raha hai’ on Channel 92. He was recently 
(for the fifth time) elected as president of the 
CPNE (Council of Pakistan Newspaper Edi-
tors) as well. 

There is no reason why Arif Nizami should 
not have continued with the Nawa-i-Waqt 
Group. After all it was his late father Hameed 
Nizami who established Nawa-i-Waqt in 
1940 as a fortnightly, which was turned 
into a weekly in 1942 and a daily by 1944. 
Hameed Nizami helped the Pakistan Move-
ment tremendously by giving the Muslim 
demand for a separate homeland wide 
coverage in his newspaper and develop-
ing an understanding in the masses about 
the importance of the Quaid’s vision of a 
separate nation. It is not natural, therefore, 
that Arif Nizami is not a part of his parent 

organization anymore.
With the advent and exponential growth in 

the number of TV channels that have been 
launched in Pakistan during the last decade, 
the print news industry has suffered badly. 
The most unfortunate development in all this 
is the fact that the print media, except for 
some big names, have lost their traditional 
clout.

In this scenario, the medium could only 
survive if it changed its tack and practiced 
editorial policies that follow the ‘instant’ news 
phenomenon and applied themselves more 
towards producing investigative stories and 
analyzing the elements working behind the 
news. It is really commendable that Arif Niza-
mi is one of those few print journalists who 
have taken the challenge head-on. Nizami’s 
vision for Pakistan Today was to offer a dif-
ferent flavour of the daily news.  He started 
off with a different size – the Berliner size, 
which is bigger than the tabloid but smaller 
than the regular broadsheet newspaper. The 
paper had 32 all colour pages daily and had 
a liberal, progressive, center-left yet balanced 
editorial policy.

A few years after Pakistan Today was 
launched, the print journalism industry took 
a turn for the worst because print advertising 
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budgets were shrinking by the day, revenues 
were squeezed and costs were already high 
and increasing. As such, it was imperative to 
revamp the entire model of the paper. This is 
where the idea of an ‘online-first’ model got 
traction. The model essentially focused more 
on the online properties of the paper i.e. the 
website and social media handles. The tran-
sition was made and, as a result, a leaner 
newsroom structure was adopted. Now the 
thinking of the entire organization is ‘online-
first’ and this has reaped dividends as ‘Paki-
stan Today’ has come out stronger from its 
worst days where survival was becoming a 
near impossibility. The paper has added new 
revenue streams while shedding some of the 
unnecessary overheads.This, Nizami says, 
is the future and those who are not adapting 
will sooner than later wither away.

Of course, help and support from repre-
sentative organizations like the APNS (All 
Pakistan Newspaper Society) would also go 
a long way. The body which is supposed 
to look after the interests of the print media 
could provide a vibrant base by training print 
media people in exploring the potential of the 
printed word and examining how it could go 
beyond just the ‘instant’ attraction of TV.

Nizami is of the view that Pakistani 

newspapers have greatly improved both in 
what they publish and how they present it. 
He is happy that so many new newspapers 
have come out though he feels there is still 
a long way to go. He thinks there is more 
room in the Urdu newspapers to improve 
their reporting and analysis standards and 
also the presentation of pages. He feels they 
should widen their horizons and become 
more inclusive.

Pakistan Today is published from Lahore, 
Karachi and Islamabad but Nizami feels 
there is a lot more to do in it. He faces the 
constant problem of attracting new journal-
ism graduates to his newspaper as most of 
them head towards jobs in TV or in advertis-
ing because of a perception that making a 
name in print journalism is difficult. Nizami, 
however, maintains that good quality journal-
ism, no matter what the medium, will always 
be appreciated and the byline associated 
with it will develop into a household name 
like any of the TV news anchors out there.

Arif Nizami always wanted to venture into 
TV but putting together the resources for 
such an endeavour is quite difficult and the 
market dynamics now suggest that turning a 
profit will be very tough as well. Perhaps if he 
could manage it he would have an exclusive 

channel aligned with his newspaper – some-
thing most major media houses are doing 
these days. That way he could share the 
resources and talent between the newspa-
per and the TV channel. If a newspaper is 
brought out from the same organization that 
has a TV channel, the two tend to comple-
ment each other because while the TV chan-
nel does instant reporting, the newspaper 
does the analysis and investigation part.

Mr. Nizami has strong views about social 
change in Pakistani society. He laments that 
while a liberal, progressive and democratic 
Pakistan was envisaged when the country 
was established, it has not attained those 
ideals as a nation and the media must take 
a good part of the blame. He specially 
condemns the race for ratings that the TV 
channels pursue. He says they do not realize 
that this is causing a lot of harm to Paki-
stani society.  He also calls the functions of 
PEMRA into question and feels the body can 
play a better regulatory role.
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Arif is an honourable 
and dignified journalist 
and a political commen-
tator who, in my opinion, 
stands tall amongst journalists in Pakistan. 
His professional work is based on ethics 
and editorial independence which flows in 
his DNA that he inherited from his legendary 
father, Hameed Nizami Sahib. Our associa-

tion goes back to six decades and we share 
the same alma mater - St. Anthony’s High 
School, Lahore - and, if I weakly remember, 
we may have bumped into each other quite 
a few times. But in any case, our relationship 
strengthened and flourished subsequently 
along with his career in journalism through 
Nawa-i-Waqt, moving on to The Nation and 
now Pakistan Today. I have not been very 
close to him for some time but that aside, 
I have been in touch with his writings and 
views which he expresses regularly on televi-

sion, media and social media. He is a very 
decent man with good manners but very elo-
quent in his writing and does not hesitate to 
speak his mind. Of course, he is an expert on 
Punjab’s politics and the Punjabi psyche and 
we have all benefited from this immensely, 
more recently when the nation embarked 
upon a new era of holding people account-
able for their actions. I wish him well and a 
prosperous and eventful life and look forward 
to hearing him during the election period and 
meeting him in person very soon.
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Oxford Big 
Read

Winners and runners-up of the third 
Oxford Big Read (OBR) competition 

were given prizes at OUP, Islamabad. This 
is a highly successful reading programme 
that introduces school children to quality 
reading and inculcates in them a life-long 
love of reading. 

The newly opened airport in Islamabad will handle 15 million 
passengers a year.The airport is Y-shaped and can handle large 

planes like the Airbus A380, Boeing 747-8 and Airbus A350 XWB. 
No airline currently operates these aircraft to any airport in Pakistan. 

The main features of the airport infrastructure includes two run-
ways, each 3.5 km long and a 28 aircraft parking apron. However, 
the Public Accounts Committee (PAC) has warned that the two run-
ways should not be used simultaneously as the distance between 
them is narrow and may lead to accidents.  

 The airport also has 15 airconditioned passenger boarding bridg-
es (two for the Airbus A380), 15 remote bays, a cargo apron for 
parking of three aircraft, taxiways, aircraft maintenance apron and a 
four-level terminal building. It has 28 escalators, six service lifts and 
24 elevators in addition to 4 inclined and 10 horizontal travellators 
(moving walkways). It also features a four-star transit hotel, conven-

tion centre, duty-free shops and food court. A mini-cinema and 
children’s play area are also povided to help ease long layovers. 

News Buzz

The combined sales of  Indus Motors 
CKD and CBU vehicles for the nine 

months ended March 31, 2018 was 47,103 
units. Their market share was 22% in the 
period. 

Commenting on the performance, Ali As-
ghar Jamali, CEO, Indus Motor Company, 
said that the increase in revenues and net 
profit was mainly attributable to improved 
turnover of both CKD and CBU vehicles 

on account of minor model changes of 
all major vehicles during the year and 
improvement in operation efficiencies and 
sales mix.

He also said that demand momentum 
for automobiles remained strong through-
out the period, due to rising disposable 
incomes, availability of reasonably priced 
auto financing and growth in ride hailing 
services.  

Indus Motor Announces 
Financial Results

Pakistan’s Largest Airport Opens
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Maleeha Lodhi, Pakistan Ambassador 
to the United Nations (UN) in New 

York hosted a luncheon with Pakistan’s 
official delegation at UN Commission on 

Status of Women (CSW) at her residence. 
The luncheon was an insightful rendez-
vous with the Ambassador where the 
team presented a lot of ideas on women 

empowerment in Pakistan. Some of the 
guests who attended the luncheon were 
Dr Shezra Mansab, MNA, Waqar Ahmad, 
Head of Corporate, Nestlé Pakistan, 
Neelam Toru, Chairperson, CSW Khyber 
Pakhtunkhwa and Fouzia Viqar, Chair-
person, CSW Punjab. This closing lunch 
was held days after A Business Case 
Study was presented at the “2nd Annual 
United Nation (UN) Women Empower-
ment Principles (WEPs) in Action” in New 
York on the sidelines of the 62nd session 
of the UN Commission on the Status of 
Women. The event brought together a 
selected number of UN Women Country 
Offices, including Pakistan, Turkey, Brazil 
and Kenya, to share their experiences in 
engagement with the private sector.  

Maleeha Lodhi Hosts Luncheon in New York 
For Pakistan’s Official Delegation at UN 

Commission on Status Of Women
Nestlé Pakistan’s Waqar Ahmad Among Guests

Digital rights activist and lawyer, 
Nighat Dad from Pakistan has 

been included in the Young Global 
Leaders 2018 list alongside many 
other international influencers who 
are transforming the definition of 
leadership. The list includes 100 
of the world’s most promising and 
sought-after artists, public servants, 
business leaders, entrepreneurs and 
technologists under the age of 40. 
Indian actress Priyanka Chopra is also 

one of them.
The 2018 class will be joining 

a community and a five-year pro-
gramme that will challenge them to 
think beyond their scope of exper-
tise and be more impactful leaders. 
They were nominated because of 
their ground-breaking work, creative 
approaches to problems and ability 
to build bridges across cultures and 
between business, government and 
civil society.  

Nighat Dad on Young Global 
Leaders List
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Karachi Editors Club 
Celebrates First Anniversary
The Karachi Editors Club (KEC) held their 

first anniversary on May 3 in Karachi. A 
seminar titled “Press Freedom & Challenges” 

was also organized 
on the occasion to 
highlight issues the 
media faces in Pakistan. 
Sindh Information 
Minister Syed Nasir Ali 
Shah was the Chief 
Guest while the Consul 
General of Japan, 
Toshikazu Isomura and 
Senator Haseeb Khan 
were the guests of 
honour. Several eminent 

personalities from various fields attended. 
The occasion also marked the World Press 
Freedom Day aimed at promoting free-
dom of expression and highlighting media 
problems.

President of the Club, Mubasher Mir, also 
Resident Editor of Daily Pakistan in Karachi 
and a TV analyst, highlighted the aims and 
objectives of the club. He said the Club was 
working in different directions to serve as a 
think tank for media.

The Club aimed to highlight 
issues leading to improve-
ment in press freedom, 
governance, performance, 
efficiency and promoting the 
culture of convenience, facili-
tation and growth.

Secretary General of the 
Club, Syed Manzar Naqvi 
presented a report of the 
Club’s activities in the first year. He said that 
at fortnightly meetings, members reviewed 
the Club’s agenda and discussed the future 
line of action. He said that the Club had 
held meetings with the Governor of Sindh, 
the Rangers’ Director General, the Mayor 
of Karachi, the chief of Pak Sarzameen 
Party, Bayram D. Avari, Chairman of Avari 
Hotels, senior officials of the National Bank 
of Pakistan and other key people. The Club 
now intends to work on capacity building of 
members and intended to hold workshops, 
seminars and conferences in this connec-
tion.

Chief Guest Syed Nasir Hussain Shah said 
that the Sindh government was supporting 
the freedom of press in the province and 

offering facilities to journalists and media 
workers. Guest of Honour, Consul Gen-
eral of Japan, Toshikazu Isomura also said 
he supported press freedom in Pakistan 
and wanted to offer help towards promot-
ing awareness, harmony and tolerance in 
society. He appreciated the KEC for holding 
the seminar.

Senator Haseeb Khan lamented that 
journalists and media workers were not be-
ing paid their salaries for months on end. He 
urged the provincial and federal government 
to discourage this exploitation of the media.

Other speakers also supported freedom 
of expression and appreciated efforts of the 
Karachi Editors Club towards creating a plat-
form where important media issues could be 
discussed.

Code of 
Conduct
The Provincial Election Commissioner 

Sindh, Muhammad Yousuf Khan Khattak 
has said a code of conduct was being devel-
oped for journalists covering the forthcoming 
general elections.

He was speaking at the certificate dis-
tribution ceremony of a three-day training 
workshop organized jointly by the Pakistan 
Press Foundation (PPF) and United Nations 
Educational, Scientific and Cultural Organi-
zation (UNESCO), in collaboration with the 
Government of Japan and United Nations 
Development Programme (UNDP).

The main focus of the workshop was to 
build capacity of reporters and subeditors for 
coverage of the next general elections. Such 
issues as rights of transgenders, special 
persons and women, journalism ethics and 
digital journalism were discussed.

Pepsi launched the albums of Battle of the 
Bands 2017 winner and runners-up, Kashmir 

and Badnaam.
After two months and eight weekly episodes on 

television and social media, the Pepsi Battle of the 
Bands ended with the trophy going to Kashmir 
while Badnaam was declared runners-up.

Only PhDs
The Islamabad High Court 

has declared that instead of 
actors, cricketers or models, only 
Ph.D scholars should talk about 
religion on TV channels.

Hearing a petition, Justice Sid-
diqui, heading a single member 
bench, remarked that to analyze 
a cricket match, TV channels 
engage foreign experts but on 
the sensitive issue of religion they 
engage actors, cricketers and 
models.

Advocate Muhammad Waqas 
Malik had filed a petition seeking 
to stop vulgarity and immorality on 
the TV channels, particularly dur-
ing Ramazan transmissions and 
morning shows.

Pepsi Launches 
Albums 
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Sequel to 
JPNA coming

Jawani Phir Nahi Ani 2 again has a 
talented star cast with Humayun Saeed, 

Ahmad Ali Butt, Vasay Chaudhry, Uzma 
Khan and Sarwat Gilani. They will all be 
reappearing in their respective roles, while 
Fahad Mustafa, Mawra Hocane and Kubra 
Khan have been added. Another addition 
is model and actor Omer Shahzad. He has 
appeared earlier in Jawad Bashir’s Teri Meri 
Love Story. 

To celebrate their momentous victory with their leading official partner, Islamabad United, the winners of PSL 3 brought 
the winning trophy to PTCL Headquarters. Dr. Daniel Ritz, President and CEO, PTCL, Ali Naqvi, owner of Islamabad 

United, along with other PTCL and Islamabad United management members were present on the occasion.
PTCL also announced a cash reward for the Islamabad United players for their remarkable performance. 

Jang Media 
Group at 
Cannes Lions

Jang Media Group has been appointed as 
Pakistan’s official Country Representa-

tive at Cannes Lions, the biggest festival of 
creativity since the 1950s. This will provide 
an opportunity for all creative communica-
tion companies and advertising agencies 
in Pakistan to showcase their best work 
internationally.

Cannes Lions is an international annual 
celebration of advertising and creativity where 
industry giants come together for a week and 
share ideas about new trends and practices. 
Each June, more than 10,000 delegates from 
90 countries gather in Cannes, France, to 
show their work.

Says Sarmad Ali, Managing Director, Jang 
Media Group, “We understand the need to 
showcase our most creative works interna-
tionally in order to make a name in the global 
market. This year, let us show what Pakistan 
is capable of by sending in creative entries to 
Cannes Lions.” 

Komal Rizvi’s new release, which she 
describes as a ‘mashup’ (reminds of 

mashed potatoes), is out. It is based on 
‘My Immortal’ and ‘Aitebar’ and is inspired 
by the Vital Signs song of the same name. 
Back from the USA, Komal is releasing 
songs to add to the entertainment of local 
listeners. She has written and composed 
a song herself which will appear on Eid. 

Komal’s Back

PSL Trophy at PTCL Headoffice
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New UBL Regional 
Office Opens in Lahore
The UBL regional office was inaugu-

rated at its new location in Lahore by 
Sir Mohammed Anwar Pervez, OBE, HPk, 
Chairman of the Board of Directors of UBL 
and Bestway Group, UK. Also present on 
the occasion were Zameer Mohammed 
Choudrey, CBE, Sitara-e-Imtiaz and Director 
UBL, Sima Kamil, President & CEO, UBL, 
Pakistan, Members of the Board of Directors 
of UBL and senior executives of the Bank.

The new Regional Office is located on 
main Jail Road in Lahore’s Gulberg. Rising 
more than 125 feet, this 9-storey build-
ing features state-of-the-art facilities and 
cutting-edge technology enclosed in a 

classic Edwardian design. The inspiration for 
the building came from Sir Anwar Pervez, 
who envisaged a structure which embodied 
Lahore’s rich heritage of historic buildings. 

Speaking on the occasion, Sima Kamil, 
President & CEO UBL said, “UBL’s new 
Regional Office building is a dynamic symbol 
of the Bank’s continuing legacy 
that inspires confidence 
and trust. UBL is acknowl-
edged as a Progressive 
and Innovative bank. 
These two attributes of 
the Bank have propelled 
the institution in taking 

lead in financial inclusion and economic 
development of Pakistan.”

An innovative invite was designed for the 
occasion that was sent to distinguished 
guests. It was a cardboard miniature of the 
new UBL regional office building. The front 
of the building opened like a door and inside 
were compartments containing expensive 
chocolates. 

Mahira Khan 
Hits Red Carpet 
at Cannes 

Pakistan’s Mahira Khan walked the red carpet as a 
L’Oreal ambassador at the Cannes Film Festival on 

May 14. This is the first time a Pakistani performer has 
appeared as a Cannes star.

Mahira Khan is a popular TV actress in Pakistan and still 
has to get herself recognized as a film actress though she 
has even done a film with Shahrukh Khan. 

She made her Cannes red carpet appearance in an off-
the-shoulder gown making many people skip a heartbeat. 
She was appointed as L’Oreal Pakistan’s hair care ambas-
sador in 2017.

For Mahira the experience is an opportunity not only to 
walk the longest and reddest red carpet of her life, but to 
present to the world a side of Pakistan that is less-known.

Being on the Cannes red carpet has added an impor-
tant feather to her cap. A picture of Mahira with Indian 
actress Sonam Kapoor also went viral on social media. 
Considering that Sonam is not one of India’s top actress-
es, what’s all the noise about? 
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L’Oréal Offers Beauty for a Better Life
L’Oréal’s Beauty for a Better Life” professional education program enables underprivileged people to get employment and build self-

esteem through free beauty training.
The L’Oréal Foundation aims to offer professional makeup and hairstyling training to underprivileged communities. L’Oréal Pakistan 

aims to scale up the “Beauty for a Better Life” program further, by training more than 500 people as beauticians. 

Grow Online Pakistan has partnered with Riwayat London to 
promote Pakistani fashion. They have announced Pret á Pak, 

an online shopping platform in the UK and Pakistan. Pret á Pak is a 
platform that targets lifestyle and fashion businesses for a premium 
shopping experience comprising latest trends, a variety of designer 
labels, fashion brands, textile gamers and other content. 

Pret á Pak Shopping 
Platform

Lok Virsa Celebrates 
Mashal Khan

Lok Virsa celebrated Labour Day with a musical evening in its 
Open Air Theatre with Arieb Azhar, Zeeshan Mansoor, Waseem 

Sakhi, Sajawal Khan, Ali Aftab and Imran Nafees. They dedicated 
the folk music and revolutionary songs to Mashal Khan who was a 
student of Abdul Wali Khan University and was killed by a mob two 
years back. 

Engro Wins 
Commonwealth 
Award
Engro Foods Pakistan has been awarded the 

Commonwealth Company of the Year Award from 
the Commonwealth Businesswomen’s Network. The 
award recognises a company that has had a signifi-
cant impact on women’s economic empowerment 
in the organisation and the wider community. The 
Award was made during the Commonwealth Heads of 
Government Meeting in London in consultation with an 
Advisory Panel.  
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Jaws Love Jazz 
Sharks are fans of jazz and swing music, 

it has been discovered, say scientists. 
They found Port Jackson sharks would 
swim towards spots where they played jazz 
more than any other genre of music. Port 
Jackson is in Sydney, Australia. It is the 
location of the Sydney Opera House and 
Sydney Harbour Bridge.

 Scientists have found that sharks are 
not merciless killing machines but sensitive 
souls with a passion for jazz. A study that 
trained sharks to associate music with food 
rewards learned they were not the aggres-
sive flesh-crunching monsters of the Jaws 

films. Scientists from Sydney’s Macquarie 
University found the Port Jackson sharks in 
their study swam to a feeding station when-
ever they were played jazz. They were less 
likely to respond to other types of music.

P&G Announces Gender 
Equality Initiative 
Procter & Gamble (P&G) 

has launched a Gender 
Equality initiative under the 
P&G #WeSeeEqual program, 
reinforcing its commitment 
to contribute towards the 
economic empowerment 
of women in Pakistan. For 
this, P&G has partnered with 
Health Oriented Preventive 
Education (HOPE) and UN 
Women.

With HOPE, P&G plans to 
set up 7 vocational training 
centres and provide qual-
ity secondary education to 
women and girls in semi-
urban and rural areas. In 
partnering with UN Women, P&G will pro-
vide 50 women with skill development and 
financial literacy training, enabling them 
to set up small-scale business ventures in 
Sialkot. An evidence-based research study, 
aimed at promoting women entrepreneur-

ship and documentation of gender-respon-
sive procurement practices in the country, 
will also be conducted.

Senator Khush Bakht Shujat was one 
of the keynote speakers at the event. She 
said that today there are many inspirational 

examples of women leaders 
across the world and in Paki-
stan but there is still a long 
way to go. 

Faria Salman, Head of 
Communications, Strategic 
Management & Partner-
ships Unit, UN Women, 
said UN Women Pakistan 
was committed to engaging 
with the private sector to 
drive change that advances 
women’s equality and eco-
nomic empowerment. 

Pakistan is currently 
ranked 143 (out of 144) on 
the World Economic Forum’s 
Gender Gap Index and over-

all literacy rate amongst girls in Pakistan 
is 46%. P&G’s commitment to Gender 
Equality is in line with the United Nations 
Sustainable Development Goal # 5 – to 
achieve gender equality and empower all 
women and girls.  

Shaukat Khanum Hospital in Lahore 
has earned a Gold Seal, which is a 

symbol of quality reflecting an organisa-
tion’s commitment to safe and effective 
patient care. 

SKH Gets 
Gold Seal

Sami Ahmed, Vice President P&G Pakistan (2nd left), Senator Khush Bakht Shujat (2nd 
right), Dr. Mubina Agboatwalla, Chairperson HOPE (1st right) and Faria Salman, Head of 
Communications, Strategic Management & Partnerships Unit, UN Women (1st left) at the 

launch event of the P&G Gender Equality Initiative in Karachi.
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ICBC and PBA Hold
RMB Session

Many Bottled 
Water Brands 
Unsafe 

Kimono 
Revival

The Pakistan Council of Research in Wa-
ter Resources (PCRWR) has declared 8 

brands unfit for drinking. The samples were 
collected by PCRWR from several cities 
including Islamabad, Rawalpindi, Peshawar, 
Multan, Lahore, Bahawalpur, Tandojam, 
Quetta and Karachi.

 The authority found that the samples 
contained chemicals and microbiologi-

cal contaminants that were detrimental to 
human health. 

PCRWR concluded that the samples 
contained impurities like arsenic content, a 
high level of sodium and other microbiologi-
cal contaminants. 

Demand for the elaborate, 
elegant centrepiece of the 

Japanese wardrobe may be in 
decline, but a handful of artisans 
and entrepreneurs like Hirose, 39, 
are trying to revive it.

“The kimono has become 
something that is very far re-
moved from our daily lives,” 
said Hirose, who joined his 
family business after university.

He specialises in “Edo 
Komon” — a kimono pattern 
hand-dyed with a Japanese 
washi paper stencil, which dates 
back to the Edo period between the 17th and 
late 19th centuries.

Once a standard of the Japanese ward-
robe, the kimono is now often a garment 
reserved for special occasions, such as wed-
dings and coming-of-age ceremonies, and is 
mostly worn by women. 

Penelope Cruz is like 
Angelina Jolie
Spanish Oscar winner 

Penelope Cruz has said 
that putting a firewall be-
tween acting and her private 
life — even when working 
with husband Javier Bardem 
— had put a stop to the 
“torture” of her early years in 
the industry.

 Presenting her new film 
“Everybody Knows” by Iran’s 
Asghar Farhadi at Cannes, 
Cruz said that she and 
Bardem made a point of not 
taking their personal life to the set, or their work home with them.

Cruz and Bardem, who many celebrity watchers say have claimed the place vacated 
by Angelina Jolie and Brad Pitt in the star couple firmament, met on the set of the 1992 
Spanish drama “Jamon Jamon” when she was still a teenager.

 Bardem, now 49, publicly declared his love for Cruz, 44, at Cannes in 2010 and they 
married the same year. 

The Industrial and Commer-
cial Bank of China (ICBC) 

and Pakistan Banks’ Associa-
tion (PBA), jointly conducted an 
awareness session to promote 
the use of RMB in local eco-
nomic trade and investment. 
Titled, “RMB Business Promo-
tion to facilitate trade between 
China and Pakistan,” the prime 
purpose of the session was 
to make the banking industry of Pakistan 
aware about the key factors involved in trad-
ing in the Chinese currency (RMB) with the 
Chinese banking system.

Mr. Chen, CEO, ICBC Pakistan, said, 
“With the implementation of the Belt-
and-Road Initiative and the accelerating 
construction of CPEC, Sino-Pakistani 
bilateral economic and trade relations are 
increasingly deepening, and the prospects 
for the development of RMB business in the 
Pakistani market have never been so broad 
and extensive.”

Mr. Tawfiq Husain, CEO, Pakistan Banks’ 
Association, said that as China is the largest 
trading partner of Pakistan, the use of RMB 
for settlement of trade transactions between 
the two countries will keep growing. 

During the event, experts from ICBC 
introduced comprehensive policies of 
cross-border RMB business, products and 
services, on-shore and off-shore markets, 
as well as ICBC’s strengths in RMB clearing 
and market making.

The interactive session was attended by 
about 100 top-level representatives from all 
banks of Pakistan. 
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You have a degree in law from Oxford and 
were called to the Bar at Lincoln’s Inn.  
How did you become a filmmaker?

Both my father and brother graduated 
from Oxford and I was put under a great deal 
of pressure to follow. The law never really in-
terested me. I would have much preferred to 
go to an art school in Paris or Rome where 
my father was posted. After I was called to 
the Bar, I decided to follow my own path. 
I was always fascinated by film as it was a 
combination of all the arts. I left for New York 
where I gained admission to the School of 
the Arts at Columbia University to study film 
directing, and then never looked back.

What inspired you to make Towers of 
Silence?

After I left Columbia University I secured 
a lucrative job at the United Nations in New 
York as a cameraman. The work consisted 
mainly of filming Security Council and Gen-
eral Assembly meetings. After six months 
I became so restless that I resigned and 
decided to make a film. Towers of Silence 
was a very personal experimental film which 
served to exorcise my demons. It was cel-
ebrated at film festivals all over the world and 
received rave reviews by important film crit-
ics. This gave me the confidence to embrace 
my film career.

Did your degree from Columbia University 
help you as a filmmaker?

I learnt the basics of filmmaking there but 
in the end degrees mean nothing in the film 
business. You are judged only by the films 
you make. There’s a saying in the busi-
ness attributed to the Hollywood star Marie 
Dressler: “You’re only as good as your last 
picture.”

Wasn’t it a bit risky making a film like      

The Blood of Hussain?
When I witnessed the Muharram proces-

sions in Karachi in the 70s, I was so moved 
by the intensity and the fervour that I de-
cided to transpose the martyrdom of Imam 
Hussain to a modern context. This film is an 
allegorical tale which symbolizes the struggle 
of all oppressed people against tyrannical 
rule. Unfortunately, it was interpreted too 
literally by the powers that be after General 
Zia took over and the film was banned. The 
British Film Institute are holding a retrospec-
tive of my films in August and they will be 
re-releasing a restored version of both The 
Blood of Hussain and Towers of Silence on 
DVD.

What led you to make the film Jinnah? 
Are you happy with the audience recep-
tion it has received since it was released?

When I was approached to make Jinnah, 
I was developing a film set on a coral island 
in the Indian Ocean for British Screen which 
I had to abandon. I couldn’t possibly resist 
the challenge of making a film on the father 
of the nation. It was a difficult project as 
the backers were all expecting a hagiogra-
phy which I was determined to avoid at all 
cost as I wanted to show the human side 
of the Quaid. Audience reaction to the film 
has been very positive and the critics have 
praised it. Christopher Lee himself said : “It is 
by far the best thing I have ever done”. I now 
own the film and have restored it in high defi-
nition. Recently it was re-released on DVD 
and is available on Amazon in the UK.

Would you make Jinnah differently if you 
were to make it again?

I would make every film I have ever made 
differently if I had the benefit of hindsight. 
There is no such thing as a perfect film and 
the filmmaker is much more aware of the 

flaws than his audience. Making films is an 
expensive exercise and there are always 
budget constraints. You have a certain 
amount of time to shoot a scene and if you 
don’t get it quite right, you have to live with 
the results. You can try and improve it in the 
editing but that will never make it perfect. My 
one regret with Jinnah is that because the 
Pakistan government reneged on their com-
mitment to invest in the film, we were unable 
to shoot an interesting fantasy strand where 
Jinnah travels through time to interact with a 
number of contemporary Muslim leaders.

What are your thoughts on Pakistan not 
making much progress as a filmmaking 
nation?

During the early 70s, Pakistan was the 
world’s fourth largest producer of feature 
films. However, during the Zia-ul-Haq era, 
the film industry went into decline due 
to Islamization and the strengthening of 
censorship laws. By the year 2000, it had 
pretty much collapsed in Lahore and saw a 
gradual shift to Karachi. The advent of digital 
technology has to some extent created a 
“resurgence of Pakistani cinema.” Some 
interesting work is coming out which stands 
apart from formula films. I spent the last few 
years teaching film at Habib University where 
I came across several talented students 
some of whom will become the filmmakers 
of tomorrow.

What would be your first advice to Paki-
stanis venturing into filmmaking?

Get a job in a bank!

Would you rather make films in Pakistan 
or in some other country?

I would rather make films in Pakistan. An 
artist needs to belong and Pakistan is where 
I belong.

‘You are judged only by 
the films you make.’

Jamil Dehlavi, the talented Pakistani filmmaker talks to
Slogan Magazine in this exclusive interview.
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About Jamil Dehlavi
Jamil Dehlavi is a prolific filmmaker but his work is not so well-known in Pakistan. Had he been given the recognition he deserved here, 

Pakistani cinema would have earned the reputation of a country that did not make run-of-the-mill formula films but cinema for discerning 
audiences.

Jamil Dehlavi is perhaps best known in Pakistan for Jinnah, the historic epic on partition which starred Christopher Lee, James Fox and 
Shashi Kapoor and was released in 1998. His other films include Towers of Silence (1975), The Blood of Hussain (1980), Immaculate Con-
ception (1990) featuring Zia Mohyeddin, Shabana Azmi and Academy Award winner Melissa Leo, and Infinite Justice (2006) - all of which 
have a combination of Pakistani and foreign locations. These films have been distributed all over the world but are less well known here.

 While he was based in London, Jamil made at least a dozen other films which he has written produced and directed himself. All his 
films have been shown at international film festivals, received positive reviews in the Western media and won prestigious awards.

Jamil Dehlavi is the son of a prominent Pakistani diplomat who served as Ambassador to several countries and was appointed Foreign 
Secretary. Jamil attended many international schools and earned an MA degree in Jurisprudence from Oxford University. He was called to 
the Bar at Lincoln’s Inn but went on to make films after obtaining a Master of Fine Arts degree in film directing from Columbia University in 
New York. He also trained as an actor and has appeared in many of his own films.





John M. Perkins
Author of ‘Confessions of an 
Economic Hit Man’.
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There is no reconciliation until 
you recognize the dignity of 
the other, until you see their 
view - you have to enter into 
the pain of the people. You’ve 
got to feel their need.

There is no reconciliation until 
you recognize the dignity of 
the other, until you see their 
view - you have to enter into 
the pain of the people. You’ve 
got to feel their need.
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Guess Who?Guess Who?

Your correct guess will win you a 
year’s FREE Subscription to Slogan 
Magazine. The first 10 respondents 
will qualify for the prize.

Your reply must reach us by June 
15, 2018.

The person is

Your Name:

Address:

Telephone / Cell No.: Email:

Send your reply along with this coupon or e-mail the asnwer and your details to us at: guesswho@slogan.com.pk

Reference. June 2018

Slogan Address: 20-C, Lane 12, Off Khayaban-e-Ittehad, Phase II Extension, DHA, Karachi - 75500, Pakistan.

Who is he?
He is a talented actor and is popularly known 
for his teenage role in the film that became 
the highest grossing film to date. It has only 
been surpassed in 2010 by Avatar. The film 
also made him the 7th youngest actor to be 
nominated for the Academy Awards.

He is also a producer and an 
environmental activist. He started 
his own foundation at a young 
age to promote environmental 
awareness and, due to his active 
role, received a number of awards.

He worked in various films with his 
2015 film winning him an Oscar. 
He also appeared on the People 
Magazine cover and in its list of 
‘The 50 Most Beautiful People in the 
World 1998’.
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The correct answer for the 
May ‘Guess Who’ was 

Mehwish Hayat.

The following people sent correct answers 

and will receive FREE copies of Slogan 

for one year: Faiza Zakir (Karachi), Talha 

Waqar (Karachi), Rana Khan (Lahore), 

Naira Jameel (Islamabad), Hafsa 

Mehmood (Islamabad), Mushtaq 

Ahmed (Islamabad), Adnan Motiwala 

(Multan), Aisha Fazal (Peshawar), 

Farah Aslam (Quetta) and Younus 

Barelvi (Hyderabad).



By Syeda Areeba Rasheed

There are only a few actors in Paki-
stan who are distinctly versatile and 

Humayun Saeed is one of them. With his 
charismatic personality, he has caught the 
attention of his fans and has become the 
kind of person the media likes. He has 
become a style icon with his looks and 
a never-ageing personality. Humayun is 
often rated as the highest paid TV actor in 
Pakistan. He is also a producer, host and 
model.

Born in Karachi on July 27,1971, Saeed 
belongs to a liberal and well-educated 
Punjabi family. He shares a very strong 
bonding with his siblings and maintains 
a friendly environment at home. He is 
married to Samina, who is said to be the 
pillar of his career as she supports him at 

every step of life. Saeed attended Nasra 
School where he excelled in studies and 
earned distinctions throughout his aca-
demic career. He got a bachelor’s degree 
in commerce from St. Patrick’s College in 
Karachi.

Humayun Saeed did a number of short 
plays in his college days and that’s when 
his interest started building towards acting. 
He took up a job as a general manager at 
a garments factory after which came his 
career in showbiz. At first, his parents were 
against his acting career and wanted him 
to continue working in the factory but, with 
time, they came to know about Saeed’s 
passion towards acting and started sup-
porting him. Now they are very proud of 
what their son has achieved and all due to 
his hard work and dedication.

Humayun Saeed came to television with 

Humayun Saeed 
Carries On

Profile
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Yeh Jahan, a musical that was telecast in 
1996. The same year he was awarded the 
best actor award for Ab Tum Ja Saktay 
Ho, directed by Mehreen Jabbar, in which 
he played alongside Sania Saeed and Kha-
lida Riyasat. His popularity took a turn for 
the better with Yeh Shaadi Nahi Ho Sakti.  
His other drama serials were Mehndi, An-
jaane Raaste, Chaandni Raatain, Karoron 
Ka Admi, Riyasat, Doraha, Kangan, Aashti, 
Kabhi Kabhi Pyar Mein, Waqt, Ishq Ki 
Inteha, Kaafir, Talafi, Uraan, Ana, Hum Se 
Juda Na Hona, Dusri Duniya, Farar, Ishq 
Junoon Deewangi, Ladies Park, Bund 
Darwazay, Yeh Jahaan, Chahatein, Dil Lagi, 
Meri Jaan, Jane Anjane, Tere Liye, Mohab-
bat Rooth Jaye Toh, Neeyat, Omar Dadi 
aur Gharwalay, Ye Ghari Hai Milan Ki, Khail 
Khail Mein and Bin Roye. He also made 
guest appearances in Meri Zaat Zarra-e-
Benishan and Daam. He has now estab-
lished himself as a strong and dedicated 
actor and has achieved wide recognition.

When Humayun Saeed came to films, 
he made a mark by contributing to the re-
vival of Pakistani cinema. His first film was 
Inteha in 1999 with Sameena Peerzada. 
He did a negative role and also received 
the National Award for Best Actor. He then 
went on to do No Paisa No Problem, Mein 
Ek Din Laut Kay Aaoon Ga, Khulay Aas-
man Ke Neechay, Jashan, Victim Decem-
ber, Actor in Law and Yalghaar. His films 
Main Hoon Shahid Afridi with Mahnoor Ba-
loch, Bin Roye with Mahira Khan, Jawani 

Phir Nahi Ani with Sohai Ali Abro and 
Hamza Ali Abbasi and Punjab Nahi Jaungi 
with Urwa Hocane and Mehwish Hayat 
were declared commercially success-
ful. While Jawani Phir Nahi Ani became 
the second highest grosser of all times in 
Pakistan, Punjab Nahi Jaongi became the 
highest-grossing Pakistani film of all times. 

Humayun has tremendous acting skills 
and is famous for portraying strong and 
intense characters. Currently, he is waiting 
for the release of Project Ghazi and has 
been shooting for Jawani Phir Nahi Ani 2.

Humayun Saeed also launched his own 
production house called H.S. Productions 
and produced Tum He To Ho, Pehli Kash-
ish, Adhuray Khawab, Dil Wo Bay Mehar 
and Undekhi. He then teamed up with 
Sultana Siddiqui and Abdullah Kadwani 
to further perk up the production house. 
His first serial, after the collaboration, Ana 
won a Lux Style Award, later followed by 
Moorat, Jab Jab Dil Miley, Wilco, Riyasat, 
Manzil, Makaan, Sarkar Sahab, Doraha, 
Meri Zaat Zarra-e-Benishan, Gul-e-Rana, 
Daam, Tere Liye and Zip Bus Chup Raho. 
The production house later became 7th 
Sky Entertainment.

Humayun Saeed is also the co-founder 
of Six Sigma Entertainment Plus which 
produces television drama serials and 
commercial films.

Says DAWN  about him, “Enter the 
world of Humayun Saeed; where acting 
acumen is merged with a flair for business, 

benchmarks are set while new projects are 
constantly underway. After 15-odd years in 
the business, he is at the top of his game.” 

Saeed was seen in Hadiqa Kiani’s 
award-winning music video Iss Baar Milo 
which was directed by Jami. He was also 
a participant in the reality show Living On 
The Edge and has been a judge of the 
dance reality show Nachley on ARY Digital. 
There is not a single platform that Saeed 
has not explored as he did modelling as 
well and is seen in various fashion shows.

He is a good actor to start with and 
his success is reflected in the numerous 
awards and honours he has won. These 
include best actor awards for serials such 
as Ab Tum Ja Saktay Ho, Zeher, Sawal, 
Umeed-e-Sehr and Kangan, the Viewer’s 
Choice Award for Inteha and the Special 
Recognition Award at Pakistan Achieve-
ment Awards 2015, for contribution to 
Pakistani cinema. He has also bagged 
five Lux Style Awards. His film Jawani Phir 
Nahi Ani earned him the best male actor 
award in a leading role while Punjab Nahi 
Jaungi brought him another best actor 
award.

Humayun Saeed has worked with 
numerous actors but he wishes to work 
with some Indian actors as well. He says, 
“I would love to work with Kareena Kapoor 
Khan. She’s a strong actor.” He praises 
Aishwarya Rai Bachchan for her beautiful 
eyes but thinks Katrina Kaif might be out 
of the league. 

Profile
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TV actress Madiha Gauhar died at the 
age of 61. She was a dedicated artiste 

and an activist noted for her commitment 
to theatre aimed at social change. She pro-
moted peace between Pakistan and India 
through the medium. Undoubtedly a very 
humane person, she was working for social 
progress, more so through her plays. She 
set up Ajoka Theatre in 1984 and produced 
plays to address issues related to human 
rights, female literacy, honour killings, rights 
of the girl child and health and family plan-
ning. She believed that economic progress 
and social betterment was an essential 
condition for economic progress and politi-
cal advancement of the people.

She faced many hardships and struggled 
throughout her life but always remained 
positive. She was a very well-known face in 
Lahore’s theatre circuit, considered by many 
as the first Pakistani woman to have intro-
duced parallel theatre in Pakistan. During 

her career, Madiha performed all around the 
world and directed scores of stage plays 
which were performed both nationally and 
internationally in India, Bangladesh, USA, 
UK, Egypt and Iran.

Since its inception, Ajoka staged many 
plays in theatres, on streets and in public 
spaces, as well as on television and video. 
Unforgettable plays produced and directed 
by Madiha include Toba Tek Singh, Aik Thi 
Nani, Bulha, Letters to Uncle Sam, Mera 
Rang de Basanti Chola, Dara, Kon Hai Yay 
Ghustakh and Lo Phir Basant Ayee. Ajoka 
has performed in India, Bangladesh, Nepal, 
Sri Lanka, Oman, Iran, Egypt, Hong Kong, 
the US, UK and Norway. Most of the plays 
were written by Madiha’s talented husband 
Shahid Nadeem.

Despite Madiha Gauhar’s Western educa-
tion, the style of Ajoka’s performances can 
be described as an expansion on the oral 
tradition of ‘Bhand’ and ‘Nautanki’ that 

found a thriving base in the area that cur-
rently overlaps Punjab. In fact, she selected 
this medium to convey her message to a 
wide cross-section of people living in the 
rural areas and did not limit herself to classi-
cal Western theatre techniques. She mixed 
in her themes authentic Pakistani elements, 
combining them with the contemporary 
local mileu.

Madiha Gauhar was the first Pakistani to 
win the prestigious Prince Claus Award for her 
leadership of Ajoka, which was praised by the 
organisers of the Dutch prize for “withstand-
ing pressures from the political and religious 
establishment and remaining committed to 
the cause of theatre for social change”. She 
was also nominated for the Nobel Peace 
Prize in 2005.

Madiha Gauhar is a great loss for Paki-
stan and its theatre. She is survived by her 
husband, veteran writer and director Shahid 
Nadeem and two sons, Sarang and Nirvaan.
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Madiha 
Gauhar

The Lady Behind Ajoka Theatre

Shoaib Mir
End of a Veteran

Obituary

Pakistan lost a respected advertising vet-
eran when Shoaib Mir died on May 21 

in Lahore. The late Mir had seen advertising 
from pretty close and had practised it with 
complete diligence all his life. A man well-
versed in writing for print and TV advertis-
ings, Mir was the brain behind many high 
impact campaigns.

However, Shoaib Mir was not just a 
copywriter who did his job and went home. 
He would be involved with the market-
ing aspects of the ads and campaigns he 
worked on and discussed threadbare the 
implications of the slogans and body text 

that he developed – with his own creative 
team, the client service people and even 
with the clients.

Among the many blue chip brands 
that he worked on were Nestle Milkpak, 
Nescafe, ICI Deluxe, Berger Robbialac, 
Coca-Cola, Maggi, Kit Kat, Tullo, Capri, 
Rose Petal , etc.

In his 25 years in advertising, Mir worked 
for Prestige Communications, Scan Com-
munications, Blazon, Manhattan Leo 
Burnett, Orient McCann, Orient Advertising, 
Lowe & Rauf (Lahore), Midas and R-Lintas.  
He graduated from the University of Punjab 

and started his career with Prestige, Kara-
chi in the early 70s.

Shoaib was a visiting faculty at the 
Beaconhouse National University (BNU). He 
also provided his services as a communica-
tions consultant and creative writer.
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By Noor Javed Sadiq

Music over time has evolved and so has 
the preference of listeners. The current 

popular thrust in vogue is item songs, elec-
tronic dance music (EDM), beats and catchy 
rap trends. These generate most business in 
Pakistan’s music industry. Yet, these genres 
lack vocals and are stifling the musical heri-
tage of Pakistan. 

The 90s were the golden era of the 
Pakistani music industry with luminaries like 
Nusrat Fateh Ali Khan, Noor Jehan, Ahmed 
Rushdi, Mehdi Hassan and pop crooners 
like the Benjamin Sisters and Alamgir. They 
ably catered to the taste of the masses and, 
without doubt, their songs are popular to this 
day. People of all ages love them and singers 
release their remakes. Earlier, musicians and 
singers used to be honed in classical mores 
unlike musicians of today who have little or 
no knowledge of it. The vocals back then 
resonated emotions of patriotism and hope 
among listeners. Songs like “iss parcham 
kay saye talay” sung by the Benjamin Sisters 
and “khayal rakkhna” sung by Alamgir and 
the Benjamin Sisters are iconic tracks that 
are historic in nature. What made Pakistani 
music so popular in the 90s was that it 
touched the soul and moved the Pakistani 
community around the world.

Today, as well, we have singers like 
Shehzad Roy, Sajjad Ali and Rahat Fateh 
Ali Khan, to name a few, who are an asset 
and we need more such singers to revive 
the industry. What sets them apart from 
others is their versatility across the music 

realm. Sajjad Ali stands out for his spread-
out palette from semi-classical to pop and 
rock which shows his seamless transition to 
the changing trends. His songs transcend 
evolving decades; they are for all ages, have 
melodious vocals and touching lyrics.

A question that arises is why are these 
artistes only ‘discovered’ after an interna-
tional anointment? Are we ourselves killing 
music in Pakistan? Now, with an interna-
tional veneer, they begin to create ripples 
overnight. It is as if we feel the need to seek 
approval from the world for the talent we 
have in Pakistan. This is discouraging for 
the emerging talent because they see no 
light at the end of the tunnel. Bands like 
The Sketches, Aaroh, Karavan and others 
are just about keeping alive the soulful pop 
and rock era that garnered international ac-
claim. It seems like a losing battle as today’s 
tech-savvy generation trolls the internet 
for quick-fix entertainment and excites the 
palate of the now-generation with vibrant, 
colourful numbers. These simple throbbing 
and infectiously catchy visual-songs appeal 
sonically but they are short-lived and pure 
flash entertainment.

Earlier, folk music was in the mainstream 
as people valued the heritage  and the melo-
dies were liked by the connoisseurs. People 
like Allan Faqir, Reshma, Ji Ji Zarina Baloch, 
Bhagat Kanwar Ram and Alam Lohar thrived 
and enthralled millions. Sadly their music is 
now collecting dust and fading from memory 
as our youth hardly know about them today.

The demise of the Pakistani music indus-
try began with the wave of ‘Islamization’ in 

the late 1970s and the 80s during the era of 
General Zia-Ul-Haq. It effectively shredded 
the fine fabric of Pakistan’s musical heri-
tage. The void remains unfilled by the music 
industry today. Efforts are made to keep alive 
folk, qawali, pop, rock and sufi but nothing 
seems to work. Coke Studio has been doing 
some good work with refurbished indig-
enous, regional and urban music but this is 
the only good effort though Pepsi’s ‘me-too’ 
effort also appeals to the youth.

Vocalists from Punjab (Saieen Zahoor and 
Arif Lohar), Sindh’s (Mai Dhai), Balochistan’s 
(Akhtar Chanal Zahri) and Khyber Pakh-
tunkhwa’s (Zeb and Hania) are refreshing the 
music scene and are appealing to the youth 
in particular. Music is a significant part of 
Pakistani culture and every area’s music has 
its own flavour and prominence. Ventures 
like Coke Studio must be encouraged as this 
opens doors for new singers and musicians 
to collaborate with the experienced lot. It 
serves to attract the youth to the ustaads  
and delve into the harmonies of genuine 
music. Qawali is one important aspect of 
Pakistani music and that should be reintro-
duced intelligently.

Today, Pakistani music is nothing like 
its earlier manifestation but it has clearly 
not died. There are talented musicians still 
around and a rich heritage exists that needs 
the attention and recognition of the industry. 
This will take some time but it is do-able 
since music has an enduring cultural signifi-
cance and this is true for Pakistan because 
music is a language of freedom, hope, 
patriotism – and unity.

The Language of Unity

Music
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Tehzeeb Festival Promotes 
Pakistani Culture

The 9th Tehzeeb Festival & Awards, a 
2-day affair, was recently organized in 

collaboration with the Karachi Arts Council. 
It was sponsored by the Government of 
Sindh, Thar Foundation, Getz Pharma, 
Martin Dow, Pepsi Pakistan and Mitsubishi 
Corporation.

On both days, there was an eclectic mix 
of music and dance. Young sitarist Turab Ali 
began proceedings with a memorable ren-
dition. Then the book Celestial Sitar based 
on the life and works of the late Ustad Rais 
Khan was launched. It has been compiled 
and edited by S.M Shahid and Sharif Awan. 
Anwar Maqsood, S.M Shahid and Ahmed 
Shah spoke on the occasion. Anwar Maq-
sood recalled his association with the late 
Ustad and shared fond memories. A sitar 
recital was also presented by Farhan Rais 
Khan, the late Ustad’s son, in accompani-
ment with the ever-green Ustad Bashir 
Khan on tabla.

There were some young singers too, 
like Ahsan Ali with his beautiful rendition 
of Raag Bhopali and Imran Ilyas Khan of 
the Patiala gharana, who rendered Raag 
Kaushik Dhwani.  There was a session on 
“Urdu Ghazal Ka Safar” with Sharif Awan 
tracing the evolution of the ghazal as a 
genre of poetry and music. The session 
included ghazals of the past 70 years. The 
performers were Wahdat Rameez, Intizar 
Hussain, Ustad Shahid Hamid and Nayab 
Ali Khan who explored the works of Wali 
Dakkani, Meer, Ghalib, Faiz and Faraz as 
well as singers like Roshan Ara Begum, 
Ustad Barkat Ali Khan, Begum Akhtar, 

Ustad Mehdi Hassan and others.
Imran Abbas Khan also presented a rare 

raag, succeeded by Sufi Sounds by Ahsan 
Bari. These were soulful compositions with 
minimal lyrics.

The second day began when the world 
acclaimed kathak exponent Naheed Sid-
diqui performed, accompanied by Ustad 
Nafees Khan on sitar. The performance was 
called Taal Ang. There was no tabla in the 
performance but it was a mesmerizing treat.

In the session on folk music from Thar 
and Rajasthan, the audience was enthralled 
by short folk items presented with a lot of 

vigour and energy.
The classical session comprised classical 

performances by Muslim Shaggan (of the 
Gawalior Gharana) and Nayab Ali Khan and 
Inam Ali, sons of Ustad Hamid Ali Khan. 

They sang Raag Basant and Mal-
kauns in a very energetic manner.

The finale of the Festival was a 
classical performance by Ustad 
Fateh Ali Khan, who is the senior-
most exponent of khayal gayaiki in 
Pakistan.

The Governor of Sindh, Muham-
mad Zubair, who was the chief 
guest,  gave Tehzeeb Awards to 
Ustad Fateh Ali Khan, Naheed Sid-
diqui and Ali Abbas Syed for their 
contribution to classical music and 
fine arts in Pakistan. The Governor 
appreciated the work of Tehzeeb 
Foundation and the Karachi Arts 
Council in promotion of Pakistani 
culture.
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Padmaavat Not Welcome

Love Letter From HSY

Shaan-e-Pakistan has so far successfully 
spread their charm in New Delhi and 

Lahore. It recently arrived in Karachi show-
casing an exquisite collection from India 
and local designers got to learn a lot. The 
show was presented with the collaboration 
of Sephub and SoPritti. The Indian High 
Commissioner Ajay Basaria was among the 
guests.

Shaan-e-Pakistan presented various 
designer outfits and also served as a bridge 
between India and Pakistan through fashion 
and entertainment. The mastermind behind 
this show was Huma Nassr who has been 
in the clothing business in both India and 
Pakistan.

Designers 
Rimple and 
Harpreet Narula, 
who had designed 
for Sanjay Leela 
Bhansali’s Pad-
maavat, presented 
their collection in 
Karachi like a tale 
of travel and tran-

scendence. Their work 
was an interesting meet-
ing ground for couture, 
craft and heritage. The 
collection was based on a 
recurrent theme inspired 
by old textiles.

However, it was not 
clear what Padmaavat 
was doing in Karachi 
since the film called 
Padmaavat has been 
presented as such an 
anti-Muslim narrative 
by Bhansali and his 
compatriots. The 

textile designs were certainly welcome to 
Karachi but the theme of Padmavaat was 
not.

Even then, Saba Qamar did justice to the 
theme when she walked the ramp in a stun-
ning gold and red ensemble with Kundan 
jewellery from Pakistani designer Asim Jofa. 

Reema Ahsan, Komal Chawla, 
Huma and Amir Adnan were 
the other designers who 

showcased their collections 
at the event. 

Hassan Sheheryar Yasin completed 24 
years in the industry with his solo show 

‘Muhabbat Nama’ at Wajid Ali Shah Haveli 
in Lahore. ‘Muhabbat Nama’ or love letter 
is a tribute that HSY wanted to give to the 
city. The collection, the shoots, models, 
make-up artists, stylists and the overall 
feel of the Haveli made everythin 
worth it.

It started with a letter from Faiz 
Ahmed Faiz which was narrated 
by his daughter Salima Hashmi. 
The event showcased models, 
actors and brand patrons that 
HSY has closely worked with 
such as ZQ, Natasha, Nadia 
Hussain, Simi Pasha, Vaneeza 
Ahmed, Bila Ashraf, Abdullah 
Ejaz, Andleeb Rana, Nael 
Ahmed, Shahzad Raza and 
his first ever model and sis-
ter Afshan Sami as well as 
his favourite Reema Khan.

All the outfits in the collection were 
named after the models who wore them – a 
sort of tribute to their careers. The models 
were dressed in colour palettes, silhouettes 

and kaam varying from beige to green, 

blue, maroon and gold with kundan teekas, 
earrings and rings. All the motifs and acces-
sories were made in Pakistan by the HSY 
team. 
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Launches

41SLOGAN June 2018

Go Paizaar 

Humayun’s Twist

HUM Launches 
Online Grocery

Women want everything to be perfect, 
from life, to work and attire. They 

want class and attitude for the overall look. 
Hence, Paizaar, a footwear brand, is the 
perfect solution offering luxury, comfort and 
style.

The footwear enters the market under the 
label of Sabel Vogue with Sanam Zahid who 
fuses her vision of east meets west in the 
hand-made footwear. The leather sole, the 
customised brooches and clips especially 
designed by a jewellery designer and the 
two inches high block heel puts you at ease.

Paizaar is offering both luxury and casual 
shoes that are perfect for formal and infor-
mal occasions. Every design complements 
the newly stitched lawn you are excited 
about wearing or the casual jeans and t-
shirt you sport when running errands.

Step into the summer with the right pair 
of Paizaar shoes to go with your outfit 
tonight.

Humayun Alamgir has launched a store 
at Zamzama in Karachi. He has been a 

prominent figure in Pakistan’s fashion industry for 
over a decade and has been named ‘Best Male 
Designer’ for Sunday Times.

The store will offer top of the line designs and 
quality with a personal twist.

Hum Network has introduced HumMart 
in Karachi with biscuits, chocolates, 

breakfast and dairy items, grocery, bever-
ages, baby food and pet food. 

At the launch Sultana Siddiqui, President 
Hum Network, placed the first order on the 

website. 
Getting into the online business is a 

part of the diversification strategy of Hum 
Network which aims to add online value to 
Pakistan’s grocery industry.



Keeping the Wheels Moving
By Syeda Areeba Rasheed

Shell Rimula heavy duty engine 
oil has come into focus with its 

‘What Matters is Inside’ campaign in 
which the challenging lives of farmers 
and truckers are highlighted and their 
tireless efforts  appreciated.

The campaign brings out an entirely 
different picture of the hard working 
truckers and farmers, a picture people 
would hardly have thought about. 
They are the breadwinners of the 
family, loving fathers, caring husbands 
and diligent sons. While some people 
do not understand that it is the driver’s 
priority to work hard to support his 
family, Shell shows that it truly under-
stands what they do and who they do 
it for.

Though the job of a truck driver 
or farmer does not paint an inviting 
image in one’s mind, the fact that they 
are the ones who play a very criti-
cal role in society cannot be denied. 

The safety risks the truck 

drivers undergo on roads and how 
the farmers sweat every day to 
sow and reap crops must not be 
forgotten.

Says Omar Sheikh, Managing 
Director, Shell Pakistan, “Farmers 
and truckers make crucial efforts 
through the Shell Rimula – Real 
Destinations campaign. We 
acknowledge their hard 
work and perseverance 
and Shell Rimula stands 
by them in every step of 
the way. We realize that 
our consumers for Shell 
Rimula depend solely on 
their trucks and tractors 
for their livelihood and our 
heavy duty oils have been 
designed to improve the performance 
of their engines because we under-
stand that less downtime on the roads 
or in the fields, means more quality 
time for them with their families.”

One may not have 

thought about travelling alone or what 
it feels like to travel on roads without 
having a companion, but the truckers 
spend days on the roads alone, keep-
ing the wheels moving. The joy and 
excitement they get when they unite 
with their families is beyond words. 
Due to this, Shell Rimula provides the 
truckers and farmers with premium 
oils that guarantee the protection of 
the engine in order to have a safe, 
smooth and hassle-free journey, re-
gardless of the driving conditions.

The television commercials have 
been produced by Jami. The TVCs 
demonstrate the efforts of farmers and 
truck drivers as their engines work 
non-stop. Shell’s What Matters is 
Inside is an important campaign that 
reveals the hardships of truckers and 
farmers. Shell Rimula has managed 
to make its way into the hearts of 
the people because What Matters is 
Inside.  
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By Mamoon Ali Khan

Pakistani cinema is growing at a 
gradual pace by releasing new 

films based on different themes involv-
ing action, comedy, romance, etc. 
The Pakistani film industry after its 
revival has produced some really good 
films in terms of direction, production 
and acting. Cake is one of the better 
recent releases. The film is directed 
by Asim Abbasi and delivers well on a 
number of counts.

It is a blend of love, care, humour 
and emotions. Based on family 
drama, which is the forte of Pakistani 
TV serials, the film has very beautifully 
covered all aspects through a talented 
cast. You can even relate different 
scenes in the film with your own life 
and this is where you get involved in 
the plot.

A story of a household, the film 
begins by showing how Zareen (Aamina 
Sheikh) performs the responsibilities 
of the house and looks after her ailing 
parents with slightly eccentric habits 
while her other siblings are busy in their 
lives abroad.

The family reunites when their father 
gets admitted to the hospital. The 
siblings come back to Karachi and so 
does Romeo, who is a childhood friend. 
The family faces each other once again 
in their lives and this is when the drama 
starts building up. Zareen takes care 
of her father and also looks after other 
house-related issues plus their agricul-
tural land. Such a responsibility usually 
falls in the lap of a male member of the 
family in Pakistani society.

The typical girl-loves-boy formula is 
not the central idea of the film. There 
are other things that mean a lot to 

women, like shar-
ing secrets with 
siblings, discuss-
ing things that you 
don’t discuss with 
others and occa-
sions where just 
a hint is enough 
to understand the 
problem. These 
things now lack in 

Pakistani society and are 
not highlighted by the film 

and television industry in general. This 
is what makes Cake a different film.

Being a middle child, Zareen looks 
after affairs which originally should 
have been the responsibility of the 
eldest child, Zain (Faris Khalid). 
While she feels on different occa-
sions and even blasts once that she 
had to sacrifice her dreams so that 
her siblings could achieve what they 
wanted from their lives, Zain and Zara 
do not understand her point of view 
in the beginning. The twists and turns 
of the film brings all of them to a point 
where hiding secrets and keeping 
others away from the harsh realities 
is no more a solution and eventually 
everyone must know the truth. This 
logic fails later in the film. It is not just 
one person’s fault and everyone takes 
a hit from it.

The urge to know things all at once 
is what a viewer wants from the film 
but Asim Abbasi has continuously 
kept the element of surprise intact 
throughout the film which keeps one 
excited and anticipating the story right 
till the end.

Even though the film is drama-
based, it has certainly raised the bar. If 
you want to watch the complexities of 
life, sacrifices, emotions and love for 
your family, watch the film, relate it to 
yourself and discover the little ‘drama’ 
in your life. 

Cake

Life’s Realities

Reviews
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By Zainab Manzoor

A good teacher is a mentor, a 
guide, sometimes a good friend 

and of course an example for the stu-
dents. Hichki is the story of one such 
teacher who is suffering from Tourette 
Syndrome but this is what makes 
her different from other teachers. 
Tourette Syndrome is a neurological 
disorder which consists of compulsive 
throat-clearing, knee knocking, violent 
muscle twitches and piercing barks. 
The protagonist in Hichki shows how 
to turn your most daunting weakness-
es into your biggest strength.

Hichki is an adaptation of Brad Co-
hen’s autobiography titled ‘Front of the 
Class: How Tourette Syndrome Made 
Me the Teacher I Never Had’. The film 
is directed by Siddharth Malhotra and 
is the first Indian film that highlights 
Tourette Syndrome. It is based on a 
fresh concept. However, the treat-
ment is quite old as Hollywood has 
delivered at least four fiction films 
about people with Tourette Syndrome. 
There was Front of the Class in 2008, 
Phoebe in Wonderland again in 2008, 
The Road Within in 2014 and Hello My 
Name is Frank in 2015.

Rani Mukherjee as Naina Mathur 
in the film is an inspiring teacher who 
makes hics and clicks noises due 
to this neurological disorder. Naina’s 
character produces sounds like ‘waa 
waa’ and ‘chak chak’ randomly in her 
speech. After many interviews and 
several rejections due to her speech 
defect, she gets the dream job in the 
same school that accepted her as 
a student when twelve schools had 
rejected her. She fights the odd reac-
tions to her own unsettling personal-
ity and doesn’t let herself become 
weak in a class of fourteen naughty 
students who mock her every time. 

She perseveres and 
overcomes all chal-
lenges to bring out her 
true potential which is 
the gist of the film. 

The opening mo-
ments of the film show 
Naina Mathur being 
interviewed by the 
trustees of the school 
where no one is aware 
of her syndrome. But 
exasperated by her 
behaviour, one of them 
says bluntly that she cannot 
be a teacher and that she 
must look for some other 
profession to which Naina re-
sponded, ‘If I could teach you 
about Tourette’s in no time, 
then I am sure I can teach the 
students in class as well’.

The film shows that if people with 
Tourette Syndrome are taught and 
raised correctly then they too can 
become empowered. Rather than 
revolving around the usual romantic 
gigs, director Siddharth Malhothra has 
come up with a very good topic and 
he does justice to it.

Hichki also celebrates the come-
back of Rani Mukherjee, making 
good use of her acting skills. The way 
she mimics the aftershocks of the 
syndrome is exceptional. All the actors 
have played their roles competently in 
the film. And so have the students.

The film highlights many important 
social factors. The students who are 
enrolled in Class 9F of the prestigious 
school are actually the dwellers of 
nearby slums. They are admitted into 
the elite school because of the RTE 
law. The bunch of fourteen under-
privileged students is annoying and 
they are treated separately from other 
students. They all believe that they do 

not fit with other students. They face 
a lot of bullying and degradation just 
because of their low status in society. 
It is because of this humiliation that 
they are not willing to give any chance 
to Naina Mathur and do everything to 
drive her away.

Naina, however, later realizes that 
the students are different from others, 
not in the way everyone thinks, but 
because they are neglected and all 
the bullying is a result of that. That is 
why she uses different and innovative 
methods to unlock their hidden talents 
and put them on the right path.

What the film says is that no one 
can stop you from achieving what you 
want, even if you are different. 

Hichki 

Getting Your Dreams

Reviews
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Music Chronicles – A Beginners 
Guide to Pakistani Music’ is 

a small volume -127 pages – that 
attempts to trace the history of Paki-
stani music for the benefit of children 
in an effort to inculcate a love for 
music at a young age. It is an en-
deavour of the organization called ‘I 
Am Karachi’, which is a body of the 
city’s dwellers and aims to develop 
a movement for promoting socio-
cultural activities in arts, culture and 
sports in the city.

The book comprises a set of ar-
ticles written by people who are into 
music themselves or know enough 
about music and the traditions it has 
followed in Karachi particularly and 
in the country in general. There is so 
much in the book, despite its limited 
pages, for one to know about music 
but it would be rather too much to 
expect the children of the city to 
benefit from it in a fruitful manner. 
How will the book go into every 
child’s hands? Will it be a part of the 
teaching syllabus in all the schools 
of the city? The book is in English. 
Does that mean that every child who 
has access to the book would be 
able to read and understand it? Or, 
maybe, there is already a version 
translated into Urdu in the works.

It also needs to be understood 
that the city of Karachi does not 
have much of a tradition in music or, 
for that matter, in any of the arts. It 
used to have art exhibitions, theatre 
shows and music concerts in the 
past decades but that is history 
now. The city now basically has a 
commercial identity and even cul-
tural activities in the metropolis are 
commercially-oriented. In any case, 
music is one discipline that has 

slowly but surely disap-
peared from the city as a 
whole and, apart from the 
isolated endeavours of the 
Karachi Arts Council or the 
National Academy of the 
Arts (NAPA), there is not 
much happening in music.

Karachi has also seen so 
much criminal activity that 
its cultural and social equi-
librium has been thrown out 
of balance and it will take 
some time before the people 
find their bearings. There 
was a time when music used 
to be a part of the school 
curriculum and many schools 
had their own music bands. 
That is a thing of the past now 
and several other elements 
have also emerged that would 
rather keep children away from 
music and focus their attention 
more on Islamic subjects as well as 
on commerce, engineering and infor-
mation technology.

‘I Am Karachi’ aims to restore 
Karachi’s cultural persona. To that 
end, it has taken a number of core 
initiatives such as public art, walls 
reclamation through painting, com-
munity engagement, cleanliness 
drives, teaching of martial arts, etc. 
Music has also been a part of these 
initiatives. Before the ‘I Am Karachi’ 
movement made its presence felt, 
Karachi used to be a city of wall-
chalking and the local administration 
was either a part of the disfiguring 
process or was helpless in stamping 
out the menace.

Karachi is still a city of garbage 
dumps and all the unhealthiness that 
goes with it. Even a movement like 

‘I Am Karachi’ cannot make a dif-
ference in this respect because gar-
bage dumping is a daily occurrence. 
It is only for the municipal authorities 
to act but they are perhaps engaged 
in other exigencies.

Knowing the difference between 
a sur and a taal is all very good but 
the book needs to be more child-
friendly. It is currently available in 
hardcover with the cover printed 
in expensive spot-lamination. The 
book’s text as well the cover design 
and layout of the inside pages is also 
not aimed at a young readership. It 
would be advisable to print a paper-
back version of the book on cheaper 
paper and distribute it to all schools 
in Karachi and even in other cities. If 
an Urdu edition is also brought out, 
it will be even better. 

– Javed Ansari

Promoting Music Education
Music Chronicles
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By Faizan Usmani 

It is deep midnight. You are sleeping like a 
log, enjoying the sweet dreams that bring  

freedom from the day’s toils. There is rejoicing 
in the absolute liberty to do whatever you like 
in your dreamworld while clinging to the bed 
as long as you can. However, in the midst of 
such nocturnal bliss, you are being shaken up 
mercilessly, as someone is trying to wake you 
up from deep slumber, while yelling at the top 
of the voice,  “Daddy, please get up and eat 
your sehri. Time is running out.” 

Waking up, you find a six-year old toddler, 
with a broad smile on the face, heralding the 
dawn of another morning almost three hours 
before sunrise. This is how children celebrate 
Ramadan, the month of compulsory fasting, 
which happens to be a period full of fun and 
delight for them. 

They are mostly the non-fasting popula-
tion but they tend to celebrate the month with 
more enthusiasm and fervour than adults who 
fast from dawn to dusk and go through a kind 
of physical ordeal nolens volens. 

For children Ramadan is a long-awaited 
period of the year, full of excitement. It is sup-
posed to be much more than a countdown 
of the year’s most challenging month in terms 
of self-restraint and control as those who fast 
have to exert themselves despite the unfavour-
able weather conditions. In spite of a tight daily 
schedule, they do without any intake of food or 
drink during the day throughout the month. 

In contrast, children take the month in quite 
a different way and tend to exhibit an excite-
ment and joy that is largely missing in adult 
world. The fun starts from the very first night 
before the official onset of Ramadan when 
people gather outside their homes in an open 
space or stand on the rooftops to sight the 
Ramadan moon. 

For some bachelors, moon sighting creates 
opportunities to peep into the neighbouring 
houses to get a rare glimpse of the lady living 
next door. For children, the moon-sighting 
night (chaand raat) offers an enjoyable op-
portunity to look up to the sky to see chanda 
mama emerging from the dark clouds and they 
happily shout at the top of their voices saying 
‘chand nazar aa gaya, chand nazar aa gaya’ 

(the moon has been sighted). 
What makes Ramadan an out-of-the-ordi-

nary event is the way the little ones copy their 
elders, especially when it comes to performing 
religious obligations. One can learn from kids 
the art of fasting despite their eating day in and 
day out. Just ask any child if is he fasting and 
the answer will always be in the affirmative. 

‘Khanay peenay ka roza’ is the most popular 
saying among children, reflecting the inno-
cence of childhood that multiplies the elation 
experienced by everyone all the way through 
the month. For example, most ‘fasting children’ 
safely keep their roza in a refrigerator or in 
a casserole, while some tend to carry it the 
whole day in their stomach. A couple of years 
ago, one kid said she had had kept her roza 
quite secretly in her schoolbag so that no one 
could take it out! 

You do not need to awaken your children 
to eat sehri, as they wake up on their own well 
before dawn and do their best to make others 
leave their bed as well. You cannot ignore your 
cry-baby who regularly does the job of an 
alarm clock each night, never missing a single 
second to jolt you from your deep sleep and 
also wake up the entire neighbourhood. 

Writhing on the floor, who else could throw 
a tantrum for eating khajla and phaini for sehri 
and then desperately wait for iftar time? These 
are the people who repeatedly ask when Iftar 
will occur that day and are in and out of the 
kitchen to make sure that the iftar items are 
prepared as per their standards. 

Some children play an important role during 
Ramadan by lending a helping hand in the 
preparation of iftar delights. Their role is crucial 
because fasting women cannot taste food 
themselves. The children volunteer their food-
tasting services with great joy. 

At the iftar table, some kids feel no harm in 
filling their plates with food up to the brim, so 
it is really challenging to teach children table 
etiquette during Ramadan. They are also the 
ones who quickly spot any food item that 
is missing at iftar since everything has to be 
there such as cholay, pakoray, dahi baray and 
badam wala sherbet as well as the iftari sent 
by the neighbours. In fact, kids make every 
effort to check out what the neighbours have 
contributed to the day’s iftari. 

In this part of the world, a bachelor longs 
for the day when his marriage will finally take 
place. In quite the same way, children also 
wish for the day when their parents will hold 
a Roza Kushai ceremony for them to publicly 
celebrate their first fast. Most of the time, the 
excitement of fasting for the first time vanishes 
in a single day, but many children pretend to 
fast throughout the month, particularly before 
other kids of their age. 

The funniest part in the children’s Ramadan 
celebrations can be seen when they enthusias-
tically go to the mosque for prayers, particu-
larly during the last days of the month when 
sweets are distributed at the mosque. I was 
also among those children who used to visit 
the mosque, mostly on the 27th of Rama-
dan when sweets were distributed after the 
completion of the recitation of Holy Quran in 
Tarawhee prayers. Back in the good old days, 
competing with other children to get most of 
the sweets was another accomplishment I am 
still proud of.

Along with its excitement, the holy month 
of Ramadan also brings in many surprises to 
children. After all, to see night owls and born 
lazybones waking up before dawn regularly is 
not the common sight one comes across in 
other months of the year. In addition to that, 
Ramadan happens to be the only month 
when daddy doesn’t smoke in daylight hours, 
mummy never quarrels with a neighbouring 
lady before sunset, the elder sister carries 
out kitchen tasks without making much hue 
and cry and the weekly visit to the mosque 
becomes a daily event. 

The party is not over yet, as Ramadan 
celebrations come to an end with the sight-
ing of the Eid moon. This creates loud roars 
that are the peak of the children’s festivities 
with all the razzmatazz and razzle-dazzle 
that only the likes of Guddu, Pappu, Guriya, 
Munni and Munna can show off. Nobody 
can beat children when it comes to cel-
ebrating and making the most of Ramadan 
and Eid. 

The young lot must be treated like chief 
guests on Eid day because they are the 
people who know how to observe such 
festivals with zeal and fervour. 

Nobody can beat children when it comes to celebrating and making the most of Ramadan and Eid.

It’s Party Time!It’s Party Time!

Humour






