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Editor’s Desk

July 2019 Vol. 24 No. 7 Pakistan is a water-starved country and it is being expected that by 2030, most of the 
country’s water resources would have been exhausted. Until a few decades back, 

Pakistan was a water-rich country and its irrigation system in Punjab and Sindh, was con-
sidered one of the best in the world. In the 1960s Pakistan was moving merrily along and 
no one had imagined the sort of water scarcity problems that afflict the nation today. It was 
in those days that major dams were built like Tarbela, Mangla and Warsak. From the 70s 
onwards, the situation began to deteriorate and there were many factors that contributed 
to this. The forests in the country were cut down by the ‘wood mafia’ and no attention was 
paid to the valuable green cover that Pakistan was beginning to lose. Added to that was 
one of the many bad habits of Pakistanis – to not plant trees.

Then came effects of climate change as the world moved towards greater industrializa-
tion. The major powers, especially the USA, refused to cut down their industrial activities, 
there were holes in the ozone layers on the north and south poles and there was a drastic 
shift in weather patterns. While there were more, rains, snowfalls and storms in some other 
parts of the world, other parts began to suffer from drought. The same happened in Paki-
stan, which was largely hit by drought. It was one of those unfortunate countries where 
shifting rain patterns destroyed irrigated lands. Added to this were such factors as control 
of water flow in Pakistan’s rivers by India. The Indus River and its tributary rivers such as 
the Jhelum, Chenab, Ravi, Sutlej and Beas emerge from Indian Occupied Kashmir. That 
is the upper riparian part of this river system. The part of the system that is in Pakistan 
is the lower riparian portion. The Indus Water Treaty that was signed in the 60s between 
Ayub Khan and Jawaharlal Nehru and was brokered by the World Bank was supposed 
to distribute the river water equitably. It was supposed to control the division of the rivers 
so that the upper riparian country, namely India, did not take undue advantage of its geo-
graphically advantageous position. Pakistan has had to face a difficult time ever since the 
anti-Pakistan regime of Narendra Modi came to power. The BJP government has warned 
Pakistan many times of ’shutting down’ its water.

Pakistan also suffers from the problem that no major dam has been built in the country 
ever since the 70s. There was a high profile campaign for construction of the Kalabagh 
Dam in the days of President Pervez Musharraf but the project became a victim of inter-
provincial politics and had to be shelved on grounds of federal unity. In 2017-18, when 
it was realized that Pakistan must take immediate steps to address its impending water 
scarcity, the then Chief Justice of Pakistan took it upon himself to form a Dam Fund and 
collect money from the people. While the masses responded enthusiastically to the Bha-
sha-Mohmand Dam project, all seems to have been forgotten about it after Chief Justice 
Saqib Nisar retired. There is no one else, it seems, to take up the cause.

It is heartening to know that Prime Minister Imran Khan realizes the significance of the 
water scarcity problem for the country and the fact that Pakistan must look towards a 
clean and green future. Despite myriad other problems, he has initiated a country-wide 
tree plantation campaign. It goes to the credit of Imran Khan that during PTI’s first five-year 
rule in the KPK province, a record number of trees were planted under the ‘Billion Tree 
Tsunami’ project. Now the federal government has announced it plans to plant 10 million 
trees across the country. It must be emphasized that the whole nation must pitch into 
the national tree plantation drive. Pakistan is one of the world’s major philanthropic na-
tions (though in terms of tax payment, it must be one of the world’s worst) and the whole 
country must back Prime Minister Imran Khan in the tree plantation effort. Imagine that 
if each individual were to plant one tree or sapling every year, considering the country’s 
population, some 200 million trees would be planted on an annual basis! There have been 
some reports that in some parts of northern Pakistan, the forest cover is expanding. This 
is an encouraging development and a step towards a green Pakistan. At the same, it is 
expected that the authorities will take strict action against those who cut trees, whether 
in forests or in cities. At the same time, as a measure to curb water scarcity, an effective 
national campaign needs to be launched to save water. People in all walks of life must be 
educated in how they can save water.

Impending Calamity

Javed Ansari
Editor
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World Cup 2019
This is in reference to the last month’s cover story on the ICC World Cup 2019 titled 

‘Who Will Take the Cup?’. The 12th edition of the ICC Cricket World Cup began 
from May 30 in England and Wales with the final to be held on July 14. The show-
piece tournament began at the Oval while the summit clash is being at the Lord’s. 
England is hosting the World Cup for the fifth time in history after 1975, 1979, 1983 
and 1999. Predictions are coming thick and fast from veteran cricketers and pundits 
of the game. England, the host nation, emerges as the top favourites, followed by the 
Virat Kohli-led Indian side. But no one can predict anything when it comes to cricket 
as anything could happen any time. Only July 14 can reveal the true winner of this 
year’s World Cup.

Noman Siddiqui
Lahore

Kashmir Question

Since the partition between India and Pakistan, Kashmir 
has been a topic of 

grave concern. It was 
even the cause of three 
wars in 1948, 1965 and 
1999 but the problem 
still remains unresolved. 
Though the area is 
famous for its extraor-
dinary natural beauty 
and resources, it is still 
tangled and entrapped 
between India and Paki-
stan. The Kashmiris are suffering with loss of property, money 
and lives. Both India and Pakistan are nuclear powers and in the 
case of another war between them, the entire region, including 
Kashmir, would be destroyed. There is some hope of bilateral 
talks between the two countries though Modi is still not clear.

Cami Mendez,
Ontario, Canada

The Illegal Parking Fee

It is becoming much of a dilemma to travel anywhere these days. 
I recently visited the Jamia Cloth Market with my sister for some 

shopping and as soon 
as I was about to park 
my motorbike, a man 
came to me asking for 
the parking fee. I got 
furious at it as I had 
experienced the same 
thing before on M.A. 
Jinnah Road. I refused 
to give him the de-
manded money and told 
him to stop doing such an illegal act as the government had not 
imposed any parking fee for the area. On this, he feebly replied 
that we had to do this as we don’t have any other work. There 
was no point in arguing further. My question is why the govern-
ment is not taking any action on this? Do they not know about it 
or do they not bother about their people anymore?

Syed Mohib Akhtar,
Karachi

Readers’ Thoughts

Water Sovereignty

This is with reference to the article by 
Nisar Memon on ‘Water Politics’. I 

second his opinions that Pakistan indeed 
is facing a water crisis for a very long time. 
The 1960 Indus Water Treaty between 
Pakistan and India also proved to be just 
‘a piece of paper’ for the Indians as the 
Prime Minister of India Narendra Modi has 
been threatening to stop the flow of Indus 
waters to Pakistan. Further, the water that 

comes from the glaciers has been polluted 
with faeces, plastic and waste material, 
depleting its quality and damaging the 
marine life. Pakistan has a large population 
and it is increasing every day which has 
further reduced the quantity of available 
water per capita. If this persists, water will 
be a natural victim affecting the people 
and the country at large.

Tahira Fatima,
Melbourne, Australia
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‘Anything’s possible if you’ve got enough nerve.’
- J. K. Rowling, British author

Who Said That!

‘When you can be this, why are you anything 
else?’ 
– Kamila Shamsie, British-Pakistani writer

’I do not have any fears, no fear of dying, of 
failure, of anything; that means I am very danger-
ous for my opponents.’ - Imran Khan, Prime 
Minister of Pakistan

‘When my mother told me they have 
to sell me, I couldn’t breathe; I couldn’t 
speak.’
– Sonita Alizadeh, Afghan activist

‘Guess girls are normally blonde, blue-eyed bomb-
shells. It was nice to be a brunette one.’  - Priyanka 
Chopra, Indian actress

‘The activist is not the man who says the river 
is dirty. The activist is the man who cleans up 
the river.’ 
– Ross Perot, American Business magnate

Alamgir Back
It was really good to see our very own 

Alamgir, the first pop singer of Pakistan, 
performing once again in Karachi. As soon 
as I got the news that he was visiting from 
Atlanta to perform for his fans, I rushed 
to the Alliance Francaise in Karachi. The 
experience was entertaining and the whole 
environment was mesmerising with people 
humming his songs as he sang for straight 
two hours without a break. The program 
was named ‘Unforgettable Melodies by 
Alamgir’ and it was a roaring success. If you 
too are one of his fans then don’t be sad 
that you didn’t get the opportunity to meet 
him as he will be back in October to record 
a series of music programs for PTV.

Daud Aftab,
Karachi, Pakistan

Losing Legends
Another renowned personality and a 

beautiful soul left us recently. Television 
actress Zaheen Tahira was 
one of the most senior actors 
in the history of Pakistan’s 
television. She starred in over 
700 drama serials in lead 
and supporting roles. She 
was known for playing strong 
characters mainly on Pakistan 
Television Corporation (PTV) 
Karachi centre from the late 

1960s to 1980s. It is to be believed that the 
legend passed away as she had cardiac is-
sues and due to her health conditions, she 
was admitted to the hospital last month. 
There is no denying the fact that a legend 
like him will be missed.

Namra Munawwar,
Peshawar

‘Do I want to be a hero to my son? No. I would like to be a 
very real human being. That’s hard enough.’
– Robert Downey Jr., American actor



Dr. Awan, I Presume

Why isn’t Firdous Ashiq Awan known as a ‘doctor’ and 
why does she 

herself not append 
the title to her name? 
After all, she is a quali-
fied medical physi-
cian? She is currently 
serving as Special 
Assistant for Informa-
tion and Broadcasting 
under Prime Minister 
Imran Khan. But PTI 
is not her first political 
party. Before this, 
she has been in the 
PPP and PML-Q. Dr. 
Firdous Ashiq Awan 
has served as a minister previously but she was not given the 
ministerial portfolio this time as she did not manage to win a 
national assembly seat.

It is also not clear that while Dr. Firdous Ashiq Awan has 
a medical background, she is always asked to look after 
‘information and broadcasting’. She is certainly not like one 
know-it-all TV anchor who is also a medical doctor and who 
propagates his medical knowledge as emphatically as his so-
called political insights.

Another About-turn

The appointment of Ali 
Jahangir Siddiqui as 

the ambassador for foreign 
investments was recently 
announced by the govern-
ment and it brought back 
past memories. During the 
PML-N regime when Ali was 
appointed as the country’s 
ambassador to the US; it 
was Pakistan Tehreek-i-Insaf 
who lambasted Shahid Kha-
kan Abbasi for appointing 
his business partner’s son, 
citing nepotism. Though Ali 
was accused at the time 
for alleged involvement in 
manipulative and prohib-

ited activities in 2007-2008, he has vast experience in the 
business world. He served as the chairman of JS Bank and 
JS Private Equity and has recently joined Affiniti International, 
the world’s largest Artificial Intelligence (AI) company which is 
valued at over 1 billion dollars.

 

A decade later

A British Airways flight landed at Islamabad International Air-
port in early June this year. It was a Boeing 787 Dreamlin-

er which took off from Heathrow International Airport, London 
with 240 passengers.

 Pakistan’s Minister for Aviation Ghulam Sarwar Khan, Advi-
sor to the Prime Minister on Commerce, Abdul Razak Dawood 
and Special Assistant to the PM on Overseas Pakistanis, 
Zulfiqar Hussain Bukhari welcomed the passengers along with 
senior officials of the Aviation Division and the British High 
Commission.

 For now, British Airways will operate three times a week 
between Islamabad and Heathrow. The airline suspended its 
operations to Pakistan over a decade ago because of a sui-
cide bombing attack in Marriot Hotel, Islamabad. At that time, 
the airline was operating six flights a week between Islamabad 
and London.

Kyunke Smriti

Actress-turned-politician Smriti Irani is currently the Textiles 
Minister of India. She also holds the Women and Child 

Development Ministry.
Irani defeated Indian Congress President Rahul Gandhi in 

Amethi in the 2019 Lok Sabha elections. She has served as 
the Information and Broadcasting and Textiles Minister in the 
Modi government previously as well.

As an actress Smriti Irani came in the limelight in the televi-
sion serial ‘Kyunke Saas Bhi Kabhi Bahu Thi’. In 2003, she 
joined Bharatiya Janata Party (BJP). Irani was appointed Rajya 
Sabha member in 2011 and became BJP vice president the 
following year. She was also the chief of BJP’s women’s wing. 

Grapevine
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Newsbeat 

Icon Shahid Afridi 

Former Pakistani cricketer Shahid Afridi has been named an icon player 
for this year’s inaugural Euro T20 Slam, joining Brendon McCullum (New 

Zealand), Shane Watson (Australia) and Rashid Khan (Afghanistan). He is among 
six players to feature in the three-week competition; the names of the remaining 
two are yet to be revealed. Imran Tahir, JP Duminy, Babar Azam, Chris Lynn and 
Luke Ronchi have been named as marquee players.

The 2019 Euro T20 Slam is scheduled to be the inaugural edition of the Euro 
T20 Slam, a Twenty20 cricket tournament, co-hosted by Cricket Ireland, Cricket 
Scotland and the Koninklijke Nederlandse Cricket Bond. It is scheduled to start 
from 30th August 2019 and will conclude on 22nd September 2019.  

Pakistani Swimmer 
Recognised 

Pakistani swimmer Kiran Khan recent-
ly received a recognition certificate 
from the World Olympians Associa-

tion. She will now be able to use OLY with 
her name for serving Pakistan swimming in 

the Olympics. She 
previously received 
Pakistan’s civilian 
honour of Tamgha-
e-Imtiaz in 2012, 
along with having 
327 national gold 
medals and 47 
international med-
als. She was also 
announced as the 
Pakistan Youth 

Icon in 2008. She won the Benazir Women 
Excellence Award in 2009. 

Indian actress Dimple Kapadia is all set to 
feature in Hollywood filmmaker Christo-

pher Nolan’s next film ‘Tenet’. She will be 
seen with international stars Aaron Taylor-
Johnson, Kenneth Branagh, Clemence 

Poesy and Michael Caine.
Numerous people celebrated the news 

and congratulated her for her feat. Anil 
Kapoor called it ‘phenomenal’, producer 
Guneet Monga said she was ‘so so proud’. 
Kapadia was noted for her portrayal of the 
title role in the American production Leela 
in 2002.

Tenet is Nolan’s follow-up to his Oscar-
nominated war drama ‘Dunkirk’ that earned 
the filmmaker his first best directorial Oscar 
nomination. Tenet, an action epic, will be 
filmed across seven countries and distrib-
uted by Warner Bros Pictures worldwide. It 
will be released on July 17, 2020. 

Dimple in Hollywood 

Guilt-free Desserts

Jessica Prealpato has been named the 
best pastry chef on the planet for her 
guilt-free desserts by the World’s 50 

Best Restaurants ranking. The 32-year-old 
French woman, who is about to have her first 
child, is the creator of a whole new genre of 
guilt-free patisserie. For her, it is not about 
how a dessert looks but how it tastes and the 
feel-good glow afterwards. The subtle and 
sublime creations she turns out at the three-
star Michelin restaurant of the Plaza Athenee 
Hotel in Paris are a rebuff to the sugar-rush 
burn.

What Prealpato also does is use ingredi-
ents that would never normally make it onto 
a dessert trolley like malted beer sorbet with 
barley crumble and hop galettes, cherry olive 

vinaigrette or vanilla Jerusalem artichokes with 
truffles.
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Newsbeat

Mumbai girl, Tara Sutaria is confident and talented. 
She has years of experience as a performer. She’s 

worked in plays, anchored TV shows and acted in seri-
als. She is also a trained dancer and singer. It was her 
single meeting with Karan Johar that landed her the part 
in Student of the Year 2. Unlike a lot of newcomers who 
don’t have a film background and have to face years of 
struggle before they get a break in the industry, her’s was 
a relatively easier entry into showbiz. 

Tara says it was like a dream for her. Luckily, her meet-
ing with Karan Johar was enough to set things in motion. 
She says he was warm and sweet and she even sang 
for him. He told her to complete her graduation and then 
give a test for Student of the Year 2, which was being 
written at that point. It all fell into place after that, recalls 
Tara.

How Tara Made It

With the trailer of Disney’s coming film ‘Frozen 2’, fans are in for a 
treat as the film is releasing much earlier than it was supposed to. 

Instead of November 27, 2019, it will now be released on November 22, 
2019.

The trailer seems magical as Elsa embarks on a journey to investigate 
her past but what she finds there might put her life and the world in dan-
ger. The Troll King says, ‘We have always feared Elsa’s powers were too 
much for this world. Now we must hope they are enough.

‘Frozen 2’ Coming 
Earlier

New Batman

Robert Pattinson rose to fame after his debut in 
the film ‘Harry Potter and the Goblet of Fire’ and 
then his role in the famous ‘Twilight’ series as the 

Vampire Edward 
Cullen. He has now 
been chosen as 
the new Batman in 
the upcoming Matt 
Reeves film ‘The 
Batman’.

Although fans 
were not ready to 
accept Pattison as 
the new Batman, 
his co-star William 

Dafoe in the film ‘The Lighthouse’ came to his rescue, say-
ing that a person with a strong chin was needed to play the 
part and Pattison perfectly fitted into the character of the 
caped crusader. ‘Batman’ will be coming out in 2021. 

A prototype bullet train hit a record speed during a test run at Maibara 
Station in Shiga Prefecture, Japan. Central Japan Railway invited the 

media to witness its test run. The train reached a top speed of 362 kilome-
ters per hour during the run.

Bullet train hits 362  
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Newsbeat

The winner of ‘Pepsi Battle of the Bands’ 
Season 2, Kashmir The Band, unveiled 

their new single titled ‘Pari’. With Bilal Ali 
being the lead vocalist, Vais Khan as the 
lead guitarist, Usman Siddiqui on the bass 
guitar, Shane J. Anthony on the drums, Zair 
Zaki as the rhythm guitarist and Ali Raza 
on keyboard, the song ‘Pari’ is a sliver of 
hope meant for all those suffering from 
depression. With a positive vibe to a social 
phenomenon that has a negative stigma 
attached to it, ‘Pari’ portrays a strong mes-
sage of optimism.

The music video is directed by Ashar 
Khalid and features a young girl in great 
despair who keenly listens to the nurturing 
lyrics of the song written by Bilal Ali. It is a 
soft, melodious number giving a sense of 

encouragement and 
staunch support to 
counter hopeless-
ness. The song is 
undeniably important 
to each member of 
the band and during 
the composition; 
they poured their 
emotions into the 
weight of the lyrics.

The band is well-
known for its ener-
getic stage pres-
ence and its unique 
music. They won the 
Lux Style Award for the Best Emerging Tal-
ent in Music in 2017 for their song ‘Kaaghaz 

Ka Jahaaz’ while their lead singer Bilal Ali 
also received a nomination for the category 
of Singer of the Year for ‘Khwaab’. 

New Single by Kashmir 

Jaume Collet-Serra 
Directing Black Adam
Spanish filmmaker Jaume Collet-Serra, 

known for films like ‘The Shallow’ 
and ‘Orphan’, will now be directing ‘Black 
Adam’.  The film will have Dwayne John-
son in the titular role of Black Adam and 
it will be his first step into the superhero 
universe.

It was first said that Black Adam would 
be shown in the ‘Shazam’ film but the 
makers decided to develop the story 
of Black Adam. According to DC com-
ics, Black Adam is the arch nemesis of 
‘Shazam’ which starred Zachary Levi in 
the lead role. The film was a huge com-
mercial success.

 ‘Black Adam’ is based on a story of a 
boy Aman who belongs to a fictional tribe 
in an Arab country called Khandaq but he 

gets thrown into slavery at a very young 
age. The shooting will start by the end of 
2019. 

Surkh Chandni, the drama serial on ARY Digital, is about the story of an acid attack survivor 
who stands strong against the obstacle. The serial has Sohai Ali Abro as its main character 

Ayda, a beautiful and innocent girl, who becomes the victim of an acid attack by a spoilt brat 
from her neighbourhood upon being refused marriage. Osman Khalid Butt as Amaan supports 
Ayda and accepts her as his partner. He plays her soulmate who stands with her in times of 
difficulty.

Directed by Shahid Shafaat and written by Asma Nabeel, the serial includes Sohai Ali Abro, 
Osman Khalid Butt, Asad Siddiqui, Huma 
Nawab, Lubna Aslam, Hassan Ahmed, Mansha 
Pasha, Rashid Farooqui and Gul-e-Rana. 

Around Acid Attacks

Shahrukh ki 
Saaliyan

Production house 7th Sky Entertain-
ment, led by Abdullah Kadwani and 

Asad Qureshi, has come up with ‘Shahrukh 
ki Saaliyan’. Written by Dr. Muhammad 
Younis Butt and directed by Mazhar Moin, 
‘Shahrukh ki Saaliyan’ has Ahsan Khan and 
Ramsha Khan in lead roles. It is a rom-com 
and is a fun-filled journey aiming to entertain 
viewers.  
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Lux STyLE AWARDS
 A Night of Glitz and Glamour

The stars gathered for the much-antic-
ipated 18th Lux Style Awards (LSA) 

2019. The show was directed by Frieha 
Altaf, who has lived up to her position for 15 
years consecutively. The night started with 
Momina Mustehsan’s dance performance 
along with a female rapper from Lyari.

Meera made a grand comeback with ‘Baa-
ji’ and it looks like she’s not done reminding 
everyone of the icon that she is. After many 
years, Meera gave a performance at an award 
show and not only did she rock the stage but 
her joy and excitement made the audience 
smile. The word ‘Queen’ was heard from the 
audience as Meera was performing on stage. 
Asad Siddiqui danced alongside the ‘Baaji’ 
actor too and it was the moment when the 
awards night actually kicked off. Also the star 
playfully clapped back at Ahmed Ali Butt’s 
joke ‘Meera hum sab ki baaji ban gayi’ say-
ing ‘I’m proud to be everyone’s baaji’ while 
reminding everyone ‘love me or hate me, you 
can never replace me’, a dialogue from her 
film ‘Baaji’.

The trio of LUX girls, Saba Qamar Zaman, 
Meera and Maya 
Ali paid homage to 
living legend and 
veteran actor Shab-
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nam through a performance choreographed 
by Nigah jee. After all the Lux girls were done 
with their performances, Atif Aslam took over 
the stage to do a rendition of the classic track 
‘Mujhe Dil Se 
Na Bhulana’ 
as a tribute 
to the icon 
Shabnam, 
who came all 
the way from 
India to en-
joy the show. 
The singer 
then brought 
the star on 
stage along 
with her on-
screen part-
ner Nadeem 
Baig to make 
the moment 
even more 

precious. Seeing our icons get the admira-
tion they deserve was one of the highlights 
of the show.

Feroze Khan was up against veteran 
Qavi Khan in the category for Best TV ac-

tor. While he may have nabbed the award, 
he made sure to show respect to the icon 
and make it known that Qavi Khan deserves 
more than accolades, he also deserves re-
spect and admiration. For Feroze to bring 
Qavi Khan to the stage for his award accep-
tance speech and to shift the spotlight to him 
at such a big moment is something that wins 
everyone’s respect.

The night came to a close with a perfor-
mance by the ‘Load Wedding’ couple. The 
duo of Mehwish Hayat and Fahad Mustafa 
set the stage on fire with their beyond amaz-
ing chemistry. The quick dress changes and 
the moving backdrops did not stop the stars 
from entertaining the audiences and giving 
them a performance to remember till next 
year.

Cover Story
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Quratulain Ibrahim is the new Managing 
Director of Nielsen Pakistan. She holds 

an undergraduate degree in economics from 
Kinnaird College, Lahore and a Masters in 
marketing from the Institute of Management 
Sciences.

She believes that the role of consumer re-
search in Pakistan has evolved significantly 
over the last decade with around 150 or-
ganizations relying on market research find-

ings based on informed decision-making. In 
2018, the market research industry in Paki-
stan was estimated to be worth around USD 
36 million, which signifies a growing interest 
in data analytics.

In terms of business growth, Quratulain 
Ibrahim says that innovation is the key to 
success, in both what brands create and 
how they market their products and ideas 
to meet ever-changing consumer needs. 

That is why, she says, insights and analyt-
ics continue to evolve better solutions to help 
brands meet the needs of today’s consum-
ers and find out where they’re headed next. 
Be it a new flavour, a new car model and 
everything in-between, consumer research is 
helping businesses take more informed and 
calculated decisions.

In her view, the underlying aspect of in-
formed decision-making is based on a ho-
listic understanding of what people buy, why, 
from where and how they consume these 
products/brands. To build a brand, she says, 
marketers need answers to many questions, 
such as:
• Who is buying a particular brand?
• What do current and potential users look 

for when they select a brand in the cat-
egory that it operates in?

• Do people know of this brand? If yes, how 
many? Who are they?

• What do they think/feel about the brand? 
• Does the brand stand for quality, value for 

money, convenience or availability?
• How many have tried the brand?
• Do they like/dislike it and will they purchase 

the brand again?
The Nielsen Pakistan managing director 

feels that such a comprehensive view can-
not be achieved without relying on rigor-
ous, integrated and continuous end-to-end 

consumer/shopper data. She says that the 
two fundamentals for growing a brand’s 
presence are ensuring mental and physical 
availability of the brand. Therefore, she says, 
marketers also need to know in how many 
stores their brand is available. Is it available in 
the right stores as per its category sales? Is it 
visible on the right media? Is it gaining market 
share? If yes, from which competitors?

‘Insights and analytics continue to evolve 
better solutions to help brands meet the 

needs of today’s consumers.’
Quratulain Ibrahim, Managing Director, Nielsen Pakistan, talks to SouthAsia.
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Ms. Ibrahim strongly believes that 
having data translated into strategic 
insights lies the foundations for a 
brand’s forward planning. Mar-
ket research provides brands with 
the intuitive tools and analytical 
resources to quickly identify what 
matters and how to respond in a 
timely manner.

Talking about the role of market 
research in the retail sector, the 
Nielsen managing director says 
that Pakistan has around 700,000 
shops handling fast moving con-
sumer goods spread across urban 
and rural areas. The types of shops 
vary from super and hypermarkets 
to small neighbourhood stores and 
paan joints/tobacco kiosks. Under-
standing retail is the key, as this is 
the place where the actual buying decision 
is made. Retail is the litmus test for brands 
and sales teams alike as it is the culmina-
tion of a company’s efforts (from undertak-
ing branding and marketing campaigns to 
ensuring the right assortment of products on 
the shelf). This is why, she says, it is pivotal 
for any company’s success to not only know 
which stores to target and how, but also to 
constantly monitor how their market share 
is evolving with respect to competition. Fur-
thermore, they have to be agile enough to 
manoeuvre trade efforts by looking at shop-
per responses.

In her opinion, market research is directly 
linked with an effective pricing and promo-
tion strategy. She is of the view that shop-
pers’ price awareness levels are evolving and 
changing. By understanding shopper reac-
tions to change in prices - seeking discounts, 
buying in bulk, buying cheaper brands or 
changing brands for promotions - manufac-
turers and retailers can have a more effec-
tive pricing and promotion strategy. Market 
research informs what pricing levels are ac-
ceptable to consumers and if a brand can 
command premium pricing, it is important 
to know what type of promotional work has 
been done.

She says that digitization has made mar-
ket research definitely easier. She feels that 
data acquisition through digital devices has 
a number of benefits such as: a) real time 
data collection from shops or houses; b) bet-
ter accuracy and reliability (as it allows back 
office researchers to monitor data collection 
and verify if they have any questions); c) GPS 

locations ensure that the time and place 
of interview is accurate; d) audio recording 
and image recognition help authenticate the 
data.

Moving the conversation to a lighter note, 
we came to know that she is also a mother of 
two beautiful children. For her, motherhood 
is the most beautiful and important aspect of 
her life. She truly enjoys reliving her childhood 
with her teenage son and a young daughter 
who actively push her to take part in adven-
turous and outdoor activities.

Sufism and the metaphysical elements of 
life are the things that attract her most and 
that is the reason she loves reading Rumi. 
Lately she has been enjoying Elif Shafak’s 
novel ‘The Forty Rules of Love’. Her favourite 
quote by Rumi is:

‘You are not a drop in the ocean.
You are the entire ocean in a drop.
Raise your words, not your voice.
It is rain that grows flowers, not thunder.
Yesterday I was clever, so, I wanted to 
change the world.
Today, I am wise, so I am changing my-
self.’

But being a businesswoman, she likes to 
read self-development and leadership/man-
agement books as well. Currently, she is 
reading ‘Mind Maps’.

For the professional woman she is, we were 
back to business with Ms. Quratulain talking 
about the emerging trends. She says that first 
it is the growing online presence and adop-
tion of e-commerce that she generally sees 
for businesses in Pakistan. She also says 
that many businesses now have apps and 

are encouraging on-line shopping 
since she feels the concept of a 
shared economy/co-branding is 
on the rise. She also feels that 
the presence of local brands and 
manufacturers will go up. Import-
ed brands will become more ex-
pensive, therefore creating more 
space for smaller local/regional 
brands. She adds that we are in 
tough economic conditions where 
the average household income is 
not rising and this will trigger more 
value for money packs.

Asked about the confidence of 
Pakistani consumers, she says 
consumer confidence in Pakistan 
(during quarter four of 2018) saw 
a decrease of 9 points from the 
previous quarter by reaching an 

index score of 117.
She finds that while consumer confidence 

remains positive, it is declining rapidly. The 
downward trend is likely to escalate, as eco-
nomic imbalances rise. Remittance growth is 
slowing and government finances are in peril. 
This year and next year, consumer confi-
dence is expected to erode further. But she is 
a strong believer in Pakistan remaining a po-
tentially strong consumer market in the long 
run because of its large and burgeoning mid-
dle class and a growing young population.

Talking about the emerging e-retail land-
scape, she says that consumers are behav-
ing differently. They are browsing, research-
ing and transacting in a number of different 
ways. Her company Nielsen views this as 
a blend of both physical and digital chan-
nels whereby consumers have the ability 
to purchase anytime, anywhere (with 200 
e-retailers, 500 merchants accepting digi-
tal payments, $75 million worth of annual 
transactions). In many developed markets, 
Nielsen has already started collaborating and 
reporting on-line sales.

As to the challenges she sees for busi-
nesses in Pakistan, Quratulain Ibrahim says 
that the per capita consumption of packaged 
products is generally lower compared to oth-
er markets which is resulting in growth chal-
lenges for businesses as well as price and 
value challenges in terms of setting the right 
price, and driving value for the consumers to 
ensure brand loyalty. She also believes that 
increased regulations by the government are 
also going to affect businesses in Pakistan in 
the short term.
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By Muhammad Ali Khan

The diverse effects on the environment 

are quite visible – and more so in 

Pakistan. Glaciers are melting sooner than 

they were supposed to and the weather 

is usually hot for most of the year, leading 

to a short winter. The temperature used 

to be cooler but it is now hotter than ever. 

The hottest day this year recorded in 

Nawabshah had a temperature of 50.2°C, 

the hottest in the month of April on the 

entire planet.

Currently, Pakistan is also facing the 

worst deforestation crises of all times 

with an excessive loss of trees, which in 

turn raises the temperature, pollutes the 

environment and makes it difficult for living 

beings to survive. Pakistan is now one of the 

seven countries in the world most affected 

by global warming. In order to combat 

this grave issue, Rooh Afza – one of the 

oldest brands in Pakistan – has launched 

a TV campaign ‘Plant for Pakistan’ as an 

investment in the future.

Everyone wants to live in a clean and 

healthy environment but, unfortunately, 

most of the human race is doing nothing to 

improve things. The Rooh Afza campaign 

creates awareness among the masses 

about the importance and countless 

benefits of planting trees and also forces the 

realization of every Pakistani’s responsibility 

towards planting trees for a better 

environment. According to research, the 

environment in which children are brought 

up plays a crucial role in determining the 

kind of adults they will become.

An alarming heat wave engulfs many 

parts of Pakistan every year. The Roof 

Afza campaign encourages the people to 

join hands in making Pakistan cooler and 

greener and this is indeed a great help 

in tackling the issue. 

Planting trees is one of 

the easiest and most 

effective ways to take 

care of the motherland 

as trees create the air 

we breathe in and Rooh 

Afza is only emphasizing 

this.

A Rooh Afza TV 

commercial shows 

children and young adults 

busy in planting trees. 

What makes the activity 

appealing, especially for 

children, is the Rooh Afza 

bottles used for the 

purpose. Children 

love going outdoors 

and getting involved 

in various activities. 

What would be 

better if they went 

outside to indulge in 

activities that benefit 

everyone. Kids 

watch the Rooh Afza 

commercial for its catchy jingle and they 

certainly get excited about tree planting.

The ‘Plant for Pakistan’ campaign is 

based on the theme ‘Shades of Hope’. The 

visuals are attractive with bright smiles, ice 

lollies and cold drinks and feature Ghana Ali 

with vocals from Zeb Bangash. Pakistan’s 

most consumed beverage comes with a 

simple message: ”The more we sow, the 

cooler it gets’. In the past too, the brand 

has initiated campaigns that made a social 

statement.

Hamdard, the parent company of 

Rooh Afza, is also making a park near its 

office and the Hamdard University under 

the Rooh Afza brand name. This makes 

the campaign more inclusive and 

purposeful. A recent Hamdard 

initiative aimed at planting Neem 

trees (medicinal plants found in 

South Asia) at its headquarters near 

Karachi.

In Pakistan, greenery needs to be 

expanded as this helps the country to 

fight heat waves and temperature rises. 

We must all come together to fight climate 

change.

Recently, the National Aeronautics and 

Space Administration (NASA) released 

satellite images which show that Pakistan 

is among the world’s fastest greening 

countries due to reforestation efforts. It 

is probably time to realise for good that 

planting trees will eventually help us 

protect the environment. If one large tree 

can supply a day’s oxygen to four people, 

then many more trees will be needed for 

the entire population.

Rooh Afza’s ‘Plant for Pakistan’ 

campaign is truly the need of the hour. 

Such initiatives should be taken more often 

and on a wider scale.

Rooh Afza’s Hope for a 
Green Pakistan
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Loosely based on the capture of 
Indian Mujahideen terrorist Yasin 

Bhatkal, who was arrested in 2013 after 
a several-year manhunt, ‘India’s Most 
Wanted’ is surely a raw and a slow burn-
er. The filmmakers where on one side 
takes the responsibility of upbringing the 
real events of the capture of India’s real 
Osama (Yasin Bhatkal) on the cinema 
screens, the write-up and direction of 
Raj Kumar Gupta on the other side sets 
up new goals for other filmmakers to 
make real films without resorting to typi-
cal filmy tropes to get the message to 
the audience.

Loosely based on the capture of Indian 
Mujahideen terrorist Yasin Bhatkal, who 
was arrested in 2013 after a several-year 
manhunt, ‘India’s Most Wanted’ is surely 
a raw and slow burner. The filmmakers 
on the one end take the responsibility of 
bringing up the real events of the capture 
of India’s Osama (Yasin Bhatkal) on the 
cinema screens. On the other, the write-
up and direction by Raj Kumar Gupta 
sets up new goals for other filmmakers to 
make real films without resorting to typical 
filmic expressions to get the message to 
the audience.

The film starts with soothing music 
which the audience seems to be enjoying 
and suddenly BOOM!! The sound is of a 
deadly blast that takes place in Pune at 
The Pune Kitchen, leaving 17 dead and 
60 injured, followed by a series of bomb 
blasts in Hyderabad, Jaipur, Ahmedabad 
and Delhi. As usual, the concerned 
agencies NIA, CBI, IAS, IPS IB and RAW 
don’t know much. What they know is 
that like always, the terrorists are either in 
Pakistan or in Dubai.

The Mumbai ATS (Anti-Terrorism 

Squad) confirms a suspect who was 
seen entering the kitchen with a bag 
and coming out empty handed, after 
which the blast took place. The ATS 
also identifies a man named Yousuf, 
played by Sudev Nair, who is missing 
for 8 years and is expected to be India’s 
Osama just because of the resemblance 
of his eyes with the man captured on 
CCTV. Meanwhile, the man on CCTV 
is described as one having a terrible 
existence, leaving behind only destruction 
and bloodshed of innocent people while 
enjoying the news and headlines of these 
blasts and statements like ‘Yeh jung main 
marenge ya maarenge, lekin milegi to 
Jannat hi’.

The second half of the film is 
quite realistic and pays tribute to the 
unrecognized heroes of the country who 
always risk their lives for their country 
and execute undercover missions to 
arrest such terrorists. In this one, Arjun 
Kapoor as Prabhat, Pravin Singh Sisodia 
as Manish, Aasif Khan as Bittu, Devendra 
Mishra as Javed and Prasanth Philip 
Alexander as Pillai, a team of 5, plays the 
part of the real unsung heroes. Besides 
them, ASP Ravi Raj (a friend of Prabhat) 
is added to the team for logistic support. 
The mission starts from the information 
given to Prabhat (playing the lead role of 
a third generation agent) by one of his 
informants and friends (Jeetendra Shastri) 
regarding the ghost but the veracity 
of the information is low. The journey 
then takes off to Nepal without any top 
authority support, where Prabhat’s team 
(Scorpios) fake their identities as tourists. 

Arjun Kapoor plays his part sincerely 
as the leader of the team. But after a long 
chase and unsupportive interference of 
the Nepal police and ISI and with the 
help of the friend’s looped reports of 

Yousuf, they finally succeed 
in grasping Yousuf who 
disguises himself as a 
Yunani doctor named Dr. 
Imran. Rajesh Sharma 
(Rajesh Singh) as Prabhat’s 
boss makes every possible 

effort to send support to Prabhat after 
90% verification of the ‘ghost’ being in 
Pokhara. Their short, convincing and 
concerned fight adds a bit of thrill to the 
film.

The film may not be a hit or a failure but 
can be called a ‘half paisa vasool’ as it has 
some serious, emotional yet foolish events 
which could have been represented in a 
better way. There is a scene in which the 
news of Shah Rukh Khan being stopped 
every time at New York Airport for about 
2 hours is broadcast. This pleases Yousuf 
and he enjoys it with his comments 
which are quite foolish. To make things 
clear, Yousuf is a fan of Shah Rukh Khan 
and would travel abroad under his name 
because of which SRK is detained so 
many times. SRK is even given a special 
mention in the film. Similarly, the woman 
ISI operative who tries to find the tourists 
plays her part well but it could have been 
more impressive if her chase was linked 
to the film.

The film is interesting for just about 20 
to 25 minutes. Bihari Prabhat is flawless 
as he sticks to his attitude, convinces 
himself to be the backbone of his team, 
acts intelligently towards his mission and 
is mad to counter the criminal at any 
cost. The real heroes, of course, are the 5 
men plus the friend who create suspense 
scenes throughout the film. ASP Ravi is 
also impressive. 

Dudley's cinematography captures 
Nepal well. The film has its twists and 
turns and only if you are patient enough 
to see what happens at the end, you 
should watch it. .

In Terrorist Land
InDIA’s MosT WAnTeD



Momina & Duraid Films and HUM Films 
released the first look of their film 

‘Superstar’ in the form of a motion poster 
featuring Mahira Khan and Bilal Ashraf along 
with a glimpse of a soulful song sung by Atif 
Aslam, making people even more curious as 
what to expect. 

The film is directed by Ehtisham Uddin and 
written by Ali and Mustafa Afridi. The screen-
play and music are done by Azaan Sami 
Khan. ‘Superstar’ is the third film produced 
by Momina Duraid, following the tremendous 
success of ‘Bin Roye’ and ‘Parwaz Hai Ju-
noon’, both being locally and internationally, 
with the latter now ready for release in China.

Other than the two 
main leads, ‘Superstar’ 
includes Nadeem Baig, 
Javaid Sheikh, Marina 
Khan, Asma Abbas, Saife 
Hassan, Alizay Shah, Ali 
Kazmi and Waqar. The film 
also has special appear-
ances by Hania Amir, Saira 
Shehroz, Osman Khalid Butt 
and Mani, while Kubra Khan 
features in a solo dance per- formance.

‘Superstar’ will be released worldwide on 
Eid-ul-Azha 2019 under the banner of Hum 
Films..

The ‘Under the Dryer’ 
Spa and Salon recently 

opened in Karachi offering 
advanced treatment to cus-
tomers. It has discounted 
rates too – at least for the 
time time being.

Under the Dryer is a 
state-of-the-art spa and sa-
lon that offers a wide range 
of skin and beauty-related 
services for customers, including hair treat-
ment and bridal and party makeup. The 
salon has high-tech procedures now in de-

mand in Pakistan, such as lipo cavitation, 
which is a non-surgical procedure for cut-
ting down stubborn fat, hydro dermabra-
sion, a facial treatment that removes dead 

skin cells using water and 
oxygen and hydra facial, 
which is an advanced skin 
treatment that uses serums 
that target specific skin 
issues.

A Spa Day was celebrat-
ed at the salon as a part 
of the launch where salon 
services were in great 
demand.  Many people 
attended the launch.

A PEEK AT 
SuPERSTAR

Get under the 
Dryer 

Around Town
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