
n ADVERTISING    n MARKETING    n MEDIA    n PUBLIC RELATIONS    n RESEARCH

August 2017 www.slogan.com.pk

Chasing 
Dreams

Anushka 
Sharma

Representing the new direction Pakistani cinema is taking, 
Mehrunisa V Lub U focuses on many polished skills. 

Representing the new direction Pakistani cinema is taking, 
Mehrunisa V Lub U focuses on many polished skills. 

Great Bhatti

Famous 
Hobbies

Choices

The Film is the 
Message

The Film is the 
Message





3SLOGAN July-August 2017

Editor’s Desk

July-August 2017 Vol. 21 No. 7-8

President & Editor-In-Chief

Syed Jawaid Iqbal

Managing Editor

Zeba Jawaid

Editor

Javed Ansari

Assistant Editors

 Faizan Usmani – Syeda Areeba Rasheed
Mahrukh Farooq

Feature Writer
Khawaja Amer 

Editorial Team

Faisal Siddiqi – Farhia Jabbar – Kashif Qadri                      
Sumair Aftab – Kashif Ali – Shajia Raza  

Layout & Graphics

Haroon Rasheed 
Kamran Ghulam Nabi – Riaz Masih

Marketing & Advertising

Aqam-ud-Din Khan

Special Projects

Syed Ovais Akhtar

Hira Sarwar

Coordinator

Shehryar Zulfiqar

Circulation

Danish Shahid
—————————

Editorial 
& Business Address

20-C, Lane 12 off Khayaban-e-Ittehad,
Phase II Extension, DHA, 
Karachi - 75500, Pakistan 
Tel: +9221 35313821-24 

Fax: +9221 35313832 
Email: info@slogan.com.pk

Middle East 
Representative Office

Pirana Advertising JLT
PO Box 486207, 1704, Level 17, HDS Tower, 
Jumeirah Lake Towers Cluster F, Dubai, UAE

Phone: +97-14- 4508309
Fax: +97-14-3688487

Email: info@piranagroup.com
—————————

Price: PKR. 250

Slogan is published every month by 
Syed Jawaid Iqbal for 

JAWZ Communications (Pvt.) Ltd.

and printed by Shabbirsons, Karachi.
—————————

Read complete issue of Slogan on:

www.slogan.com.pk

The views expressed by the contributors are not 

necessarily shared by the editor.

Available on EBSCO and affiliated international 

databases through Asianet-Pakistan. Javed Ansari

Now that Pakistan has won the ICC Cricket Championship by defeating India, it is 
certainly not time for complacency. The celebrations after the victory give the impres-
sion as if there is no tomorrow and that the Pakistan team is simply indefatigable. 
It was fortunate that Pakistan played better than India on the given day and routed 
the opponents in all departments. Considering Pakistan’s previous record, there is 
no guarantee that the team will continue to perform like it did in the ICC tournament. 
The team has a reputation for unpredictability, as it is. Besides, the other teams will 
come back as injured tigers whenever they meet Pakistan in future and take Paki-
stan to the cleaners. It is doubtful if the Sarfaraz Eleven will continue to perform with 
as much confidence as it did in the ICC event. This is certainly not to take away from 
the team its sterling performance but will it be consistent in maintaining its winning 
streak?

It is a known fact that once the Pakistani boys achieve a major victory, they tend 
to get complacent. Perhaps this is a national malady. They simply lose their grip 
once they get over the top and it is always dicey to predict their future course. The 
element of consistency is always missing. They are not like the Australian cricket-
ers who continued to maintain a winning record over a long period and were only 
swept aside when their winning players became older and were not as match-fit as 
they used to be. Fitness is a problem that Pakistani players have always faced. They 
simply do not give enough attention to it. This is one reason that talented players 
like Umar Akmal have not managed to get into the top echelons of the game on a 
long-term basis. Probably, Misbah ul Haq and Yunus Khan were the last players to 
maintain their fitness regimes. That sort of emphasis is missing now in almost all 
players. Do these guys care about staying fit?

The other key bother is about captaincy of the Pakistan team. True that Sarfaraz 
Ahmed is a busy player and very effective in the middle order, but his game has 
not been very consistent over the last few matches. He is a young man and the 
burden of captaincy hangs heavy on his shoulders. This is one reason perhaps that 
he is not able to concentrate fully on his batting. Had he been left just to his batting 
– and wicket-keeping - he would have been more productive. His factor of young 
age could also be important but it is customary for talented young players to fill the 
captain’s berth these days. That way they get groomed in the role and continue for 
a long period. All Sarfaraz needs to do is polish his decision-making skills and go for 
the kill when the opportunity offers. He also has to lead from the front in rebuilding 
the team, especially with his own example. At the moment, this does not seem to 
be happening. Pakistan is a side that combines youth and experience. What is of 
utmost importance is the match-fitness of all the team members. Taking their ac-
complishments in the ICC Trophy further, they must concentrate on becoming good 
athletes and building stamina for longer spells in bowling and batting and show the 
kind of agility in fielding that has never been seen in Pakistani cricketers before.

Their outstanding performance in the ICC tournament must surely not be seen 
as a one-off affair. They have everything in them that is required in a winning team 
but they suffer from the woes of unpredictability. It is like getting almost there and 
then missing their objectives. The general fear is that will the Pakistan team perform 
as creditably as in the ICC – or even in their next match. They have been endlessly 
adored and extolled both by the public and the media. Will they live up to the high 
expectations now associated with them?

No Time for 
Complacency
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Who Said That!

“I think it’s high time we made a 
film on an ancient Muslim ruler. 
It’ll go a long way in informing 
the youth about our past.”
 – Armeena Rana Khan

“We’ve found a winning 
combination and I want to stick 
to the same combination for at 
least 12 to 18 months.” 
– Inzamam-ul-Haq

“I try to be as genuine as 
possible. What I have learnt 
about being an actor is that it’s 
easiest when you are yourself.” 
– Vidya Balan

“Finally recognizing the film 
business as an ‘industry’ is like 
an Eid gift from the PM to us. 
I’m certain Pakistani cinema will 
do even better now.” 
– Zeba Bakhtiar

“Our bowlers disappointed 
when it mattered the most. It 
would have been great to finish 
on the winning side though.”
 – Harbhajan Singh

“The more I dig deep into the 
humanitarian crisis around us, 
the more I realize how blessed 
we are.” – Mawra Hocane

“No offence to the cute old 
man but I hope there’s an 
ambulance near Rishi Kapoor 
because Pakistan is destroying 
India.” – Hamza Ali Abbasi

“All the awards that 
I’ve won are fake; 
they are constructs. 
I’m not a con artist. 
That was just me 
then and this is me 
now.” – Katy Perry

“These last 25 years have been 
truly memorable and magical. 
I’ve been immensely blessed 
to have the love and support 
of my fans, friends and family 
which inspires me every day.” 
– A.R. Rahman

“It’s very difficult. Ranbir [Kapoor] has 
also gestured to me to not work on a film 
together. It will never happen again.” 
– Katrina Kaif

“Naturally success 
makes me happy but I 
never lose hope or dwell 
on my failure either. I just 
want to do work that 
people will remember for 
decades to come.” 
– Faisal Qureshi
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The State of Print Media
This is with reference to the interview you published of Qazi Asad Abid, CEO and Chief Editor 

of Ibrat Group of Publications. I have been associated with the print industry and have worked in 
several capacities over the years. Given my experience and what I have seen while working in the 
field, I can safely say that I wholeheartedly agree with Mr. Abid; the admiration and respect 
that print used to garner as a ‘medium of the masses’ no longer exists. That mantle has 
now been taken over by digital and electronic media. As a result, even the 
content presented via print media has deteriorated as many individuals within 
the industry have either switched fields or are no longer interested in producing 
quality content. The government should take necessary measures to help the 
print media industry out of this slump by either developing individual skills that 
provide guidance in the latest changes and inject new capital that would help 
pay for additional resources aimed at further advancing the business.
Mazhar Khan, Karachi

The Rise of Media Buying Houses
Thanks to an explosion of a variety of different media one can use for promotion and a rapidly 

decreasing attention span, many individuals working in the media planning industry, including myself, 
are most of the time hard-pressed for options. With the rise in consumer preferences for digital 
and electronic media as a source for entertainment and news along with a range of points through 
which brands can potentially hope to make an impact on the consumer’s subconscious, the role of 
media buying houses has become all the more significant. Media buying can be defined as a sci-
ence of sorts and, as the author has described, a very challenging and extremely specialized task 
as it involves keeping in mind the audience being targeted, the timing, the message and the desired 
response. Pakistan as a market for media buying is very ripe and carries the potential for a number 
of media buying houses to come and make an impact. 
Khizer Sami, Islamabad

End of a Rock Star
It was heartbreaking to learn of Aamir Zaki’s demise. Our country 

has lost perhaps one of its greatest national treasures, one whom 
they can indeed give credit to for shaping the current music 
industry. I remember the very first time I listened to ‘Mera Pyar 

Tumhi Ho’, the old Aamir 
Zaki classic that almost 
never seems to get old, 
regardless of how many 
years may have passed. I 
remember getting lost in its 
melody, each verse reso-
nating within my teenage 
self as Aamir continued to 
serenade his long-lost love. 
Generally viewed as a bit 
of a recluse, the only time 
Aamir seemed to come 

alive was on stage or during unplugged sessions; when he would 
play a range of extremely difficult notes on his guitar, leaving his 
audience completely in awe of his performance. Music was indeed 
his life and he spared no opportunity to share his love of the art 
with the world. May his soul rest in peace.
Salman Raza, Lahore

Bold Girl: Ushna Shah
Actors generally tend to shy away from 

controversial subjects for fear of their 
reputations getting affected by the ensu-
ing backlash. That is why people such as 
Ushna Shah are a rarity; her outspoken 
and frank nature have resulted in quite 
a bit of attention being directed her way 
and it is, in fact, one of the reasons why 
I’ve always admired her. She is not at 
all deterred by what people may say or 
think about her. In many cases, she has 
ploughed through to state what was on 
her mind, even if it meant putting her 
image at stake. In my view, Ushna Shah 
represents the model of showbiz people 
that I believe should exist; in a way they 
have a responsibility towards not only 
their directors or crew but towards their 
fans as well, many of whom look up to them and are inspired by 
what they stand for. It is indeed refreshing to see an actor who is 
not concerned about his/her payroll and potential contracts and 
is instead willing to speak their mind.
Faryal Nasir, Lahore

Readers’ Thoughts
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Image Building: K-Electric
The author of this particular article puts forward the possibility 

that K-Electric has in fact been the target of a smear campaign; 
that for the most part, the negativity surrounding the company 
is superficial and has 
been made worse by 
parties with vested 
interests. I do not deny 
that such groups and 
individuals exist; we 
unfortunately live in a 
society where certain 
people stand to gain 
from the failures of 
others. Hence, some 
of them attempt to sabotage others’ success in order to gain 
the upper hand. However, in the case of K-Electric, I believe 
much of the damage is self-inflicted. K-Electric has also suffered 
due to government negligence leading to rise of corruption and 
severe nepotism within its management. Now that it has been 
privatized, K-Electric does seem like it is on the road to recovery 
but it still continues to run into a number of obstacles in the form 
of low supply of electricity, non-payment issues and scarcity of 
resources. Here’s hoping they are able to find their way out of this 
mess soon.
Razia Shahid, Karachi

Foodie Fun
It was a real treat to read about the different places to go to on 

Burns Road as it, in many ways, made me reminisce of the times 
I used to take several trips with my family to the area for a night 
out in town. Delectable food has become somewhat synonymous 

with Burns Road 
which has a rich 
history of producing 
some of the most 
delicious and taste-
ful cuisines. There 
are businesses 
there that have 
been operating for 
decades and which 
have managed to 
gain quite a reputa-

tion due to their adherence to quality. My fondest memories of 
Burns Road are of the time when I would accompany my aunts, 
Wahaed Kabab uncles, parents and cousins to Karachi Haleem, 
Zahid Nihari or the other plethora of eateries that lined the road. 
Apart from the food, the memory that sticks most in my mind is 
of the atmosphere; an element of vibrancy and liveliness could be 
felt as one took in the sights and sounds of the area which would 
be hustling and bustling at even 1:00 in the morning! The article 
clearly brought back some very fond memories.
Muniba Ahmed, Karachi

Illegal Parking Fee
It is becoming much of a hassle to travel anywhere in the city 

these days. I recently visited the Jamia Cloth Market with my 
sister for some shopping and as soon as I was about to park my 
motorbike, a man came to me asking for the parking fee. I got 
furious at this as I had experienced the same thing before on M.A. 

Jinnah Road. I refused to 
give him the demanded 
money and told him to stop 
doing such an illegal act as 
the government had not 
imposed any parking fee 
for the area. On this, he 
feebly replied that he had 
to do this as he didn’t have 
any other work. There was 

no point in arguing further. My question is why is the government 
not taking any action about this? Do they not know of this or do 
they not bother about the people anymore?
Mohib Akhtar, Karachi.

We Are Happy
Yes, we are happy that 

our favourite and most 
deserving team has finally 
won the ICC Champions 
Trophy 2017. It was more 
than just a dream to see 
my country winning after 
such hard work and great 
effort. This was the same 
team that had barely qualified for the tournament, starting as the 
lowest-ranked team and was handed a 124 runs defeat in the 
opening match with India. The victory, no doubt, has left the world 
bewildered and has brought never-ending joy to Pakistanis all 
around the world.
Shahrukh Saeed, Islamabad.

Losing Track
HUM TV’s Sammi ended 

after 21 episodes with a lot 
of easy answers to some 
very difficult questions. 
The story started on a very 
strong note highlighting 
awareness about women’s obsession with sons and the low 
status of daughters in certain strata of society. After a torturous 
journey, the writer of the serial Noor Ul Huda seemed to lose track 
and finished the story with a happy ending, making it more of a 
sit-com than serious stuff. The last episode seemed to be a tie 
up of some loose ends. Undoubtedly the audience wanted a very 
powerful ending which the script definitely required.
Izma Rasheed, Lahore.
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By Khawaja Amer

V
ery much like Rajkumar Hirani’s 
films 3 idiots, Munnabhai M.B.B.S 
and PK, which were all enter-
taining stuff with an underlying 

message or theme, Mehrunisa V Lub U 
(MVLU) attempts to do the same. But has 
it been able to convey the message to the 
audience in a loving and fun way? That is 
the question. The answer is No. It lacks the 
subtlety of 3 Idiots, the charm of Mun-
nabhai MBBS and the serene innocence 
of PK. All said and done, this is definitely a 
good attempt keeping in view the infancy 
of the new Pakistani film industry, lack of 
directorial skills, non-availability of the latest 
equipment and paucity of funds. The team 
of MVLU, therefore, deserves a pat on the 
back for making an effort to produce a film 
with a message.

There is no denying the fact that a 
great film uplifts while sending a profound 

message. And a great film also superbly 
entertains if it’s an interesting story and the 
actors are appealing. Besides the execution 
of the film, screenplay and plot, the mes-
sage MVLU wants to put across, especially 
to the people of Karachi, is much more ap-
pealing and current if compared to all three 

Rajkumar Hirani films.  
The film revolves around a married 

couple, Ali (Danish Taimoor) and Mehru 
(Sana Javed), based in Karachi, and throws 
light on the society’s attitude towards a 
couple not able to bear a child. The story 
is about a husband determined to keep 

The Film is the 
Message

Cover Story
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Cover Story

Q How did the idea of Mehrunnisa V 
Lub U come about?
A. It’s basically a romantic comedy with a 
powerful social message and shows how 
we can do a lot for our locality and city on 
self-help basis. I hope we’ve been able to 
put the message across besides entertain-
ing the audience.

Q What inspired you to become a film 
maker?
A: Film-making delivers your thoughts with 
the use of new equipment and techniques. 
The current scenario prevailing in Karachi 
provoked us to make the film.

Q. Why is it called Mehrunnisa V Lub U?
A. Because this is a common name for all 
communities.

Q. What’s unique about this plot?
A. This plot brings a powerful social mes-
sage for the entire world, especially the  
people of Karachi.

Q. What’s the ultimate joy of being a 
filmmaker?
A. When creative people come across a 
meaningful subject they want to share it 

with everybody 
and for that 
they require a 
platform. Being 
enabled to suc-
cessfully deliver 
the message is 
a matter of sat-
isfaction for the 
film makers.

Q.  Do you 
think the new 
generation has the potential to become 
like Waheed. Mohammad Ali, Santosh 
and others?
A. Of course, some of the new guys have 
very good potential to be like our old 
heroes.

Q. How would you describe yourself as 
a film maker?
A.  As a film maker I’m responsible for 
shooting the scenes with perfection. In 
this particular film we’ve tried to shoot the 
film with due diligence and the results are 
definitely very good.

Q. Talk a little about yourself?

A. We established YNH FILMS some three 
years back. Before that we were producing 
serials and soaps for different TV channels. 

Q. What did you do on the night before 
your movie’s release?
A.  Eagerly wait for the outcome but then 
we were happy because we tried hard and 
with dedication. 

Q.  As a filmmaker what kind of chal-
lenges do you face today?
10: Evils like piracy, monopoly, etc.. Our 
goverment has never given any support 
which definitely poses a challenge for a 
filmmaker.

his wife happy and free from stress so that 
she can conceive his child. Mehrunisa, who 
hails from the country’s beautiful North-
ern Areas is obviously unable to bear the 
Karachi hustle and bustle and the dirt and 
filth. Ali takes the initiative to change the 
city with the support of the people instead 
of depending on the city government. In 
a bid to look after the health of Mehru, Ali 
persuades the whole society to improve the 
living conditions of their area. Everyone has 
to chip in and that, perhaps, is the point 
Yasir Nawaz is trying to drive home with the 
film.

The central idea, with special reference 
to Karachi, is definitely very good and could 
help in motivating the general public to own 
Karachi and work for the city. In the current 
situation, self help is more relevant than 
ever. The miserable state of public finances 
has already reduced the quantity and 
quality of public services available, not to 
mention the careless attitude of the Sindh 
Government  While self help can address 
intractable social, economic and environ-

mental issues, it also has the potential to 
empower citizens, build trust and resilience 
and give communities a sense of influence 
over local issues. The effort of Ali to per-
suade the people of the locality to help him 
in making the surroundings healthy is a very 
positive approach put forth by the filmmak-
ers. Ali is seen convincing his neighbours 

to become cleaner and more conscientious 
residents. 

The film discusses the role of the land 
mafia and other such groups which gener-
ally create hurdles for the law-abiding 
citizens. There is everything, from family 
politics to the provincial politics but it fails 
to strike a balance. It somehow misfires in 

Talking to Hassan Zia of YNH Films
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many places. Even then,  the idea to 
persuade people to take ownership of 
the locality and the city is moving in the 
right direction.

The film is produced by Yasir-Nida-
Hassan Films, also known as YNH 
Films. In 2015, YNH Films made its 
debut with Wrong Number, which 
became a commercial and financial 
success and went onto become the 
8th highest-grossing Pakistani film of 
all time. The husband and wife duo 
(Yasir and Nida) have a number of hit 
drama serials to their credit and are in 
a position to translate unique ideas and 
current topics into films.

The overall performance of the 
actors is fairly good. Danish Taimoor 

rules the roost. His melancholy cry during 
sad moments is simply heart-touching 
while his expressions on happy occasions 
are adorable.  The role of his best friend 
played by Saqib Sameer, who is also the 
scriptwriter of the film, is rather average. 
Surprisingly some actors not in the lead 
really did a good job. Both the fathers, 
Javed Sheikh and Arshad Mahmud as 
usual, are at their best. Their understand-
ing of the role and the movements is 
great. 

Good that the Indian songwriter Gulzar 
has done the lyrics which have been sung 
by Sukhwinder Singh. The melodies are 
soothing.With a hummable tune, Tu Hi 
Tu shows the sizzling chemistry between 
Danish Taimoor and Sana Javed. 
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P&G Reaches Karachi Slums
Over a million liters of clean drinking wa-

ter is now available to people in urban 
slums of Karachi this summer through P&G 
Purifier of Water sachets with the collabora-
tion of HOPE.

 Too many people lack access to safe 
drinking water as it can improve their health, 
help children stay in school and provide 
better economic opportunities for families. 
According to the World Health Organization 
(WHO), 1000 children die every day globelly 
from diseases caused by drinking con-
taminated water. Given the intense summer 
heat in recent years, clean drinking water is 
critical. Unhygienic water compounds issues 
for the slum dwellers, lead to dehydration, 
dysentery, diarrhea, typhoid, cholera and 
gastroenteritis.

P&G’s water purification technology is helping transform the 
lives of people around the world. Through the P&G Children’s Safe 

Drinking Water (CSDW) Program, P&G is committed to long-term, 
not-for-profit provision of clean water in the developing world in an 
effort to reduce illness and death, particularly in children.

NeWs Buzz

TCS opens 
international gateway Nestlé Iftars

TCS has opened an international gateway facility in Karachi. 
The courier company has recently been appointed as the 

official authorized service contractor of UPS in Pakistan.  A high 
powered delegation of UPS, the world’s largest express carrier 
and package delivery company, met the management of TCS in 
Karachi. The delegation comprised Jim Barber, President, UPS 
International, Mark Vale, President, UPS Growth and Emerging 
Markets and Jean-Francois Condamine, UPS President for the 
Indian subcontinent, Middle East and Africa, to further the part-
nership between the two companies.

Khalid Awan, Chairman TCS Holdings said on the occasion, 
“This partnership is a relationship between two industry leaders.”

Connecting TCS to UPS’s smart logistics network is helping 
to grow businesses across all sectors and is facilitating trade be-
tween local and international destinations. The market expansion 
has encouraged  other overseas companies to explore business 
opportunities in Pakistan, resulting in increased foreign invest-
ment. 

As a part of its relationship-building activities with leading me-
dia across Pakistan, Nestlé Pakistan organized Iftar-Dinners 

in major cities. These were well-attended events and all media 
(print and electronic) were adequately represented. Relevant 
Nestlé personnel were on hand to greet the media guests. The 
Iftar-Dinners were held in Karachi, Lahore, Islamabad, Multan and 
Kabirwalla. 
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NeWs Buzz

Naomi
explores

Naomi Watts, the Australian actress has 
appeared in the Netflix thriller Gypsy. 

She does the role of a suburban mom. 
Playing as a therapist she becomes friends 
of people in her patients’ lives. In Twin 
Peaks, she owes money to some bad men.

Taking about her role in Gypsy, where her 
character makes contact with people in her 
patient’s lives,, she says, “It’s not ill-inten-
tioned. She is exploring her identity.” 

Tiger Woods 
completes drug 
treatment 
Tiger Woods has completed treat-

ment for his issues with medication. 
Woods was getting treatment to manage 
the drugs prescribed for his back pain 
and to help him sleep. 

UBL organized a series of seminars entitled “Invest Wisely with UBL” for customers in 
major cities of Pakistan as well as the UAE and Qatar. The interactive sessions talked 

about UBL’s investment options to the audience, which comprised prominent businessmen 
and professionals from different walks of life.

UBL looks for new Investment 
Opportunities

Pakistan’s first Beauty Association dedicated 
to beauticians, make-up artistes and mod-

els, was launched recently to keep members 
abreast with the latest beauty trends, discuss 
matters related to personal grooming and style 
and know about those beauty products that are 
both affordable and effective.

The online subscription service Glowybox 
was also launched on the occasion. It delivers 
samples of the world’s best beauty products at 
the consumer’s doorsteps.

Beauty Association Launched
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NeWs Buzz

British journalist turns down job 

BBC diplomatic editor James Landale has 
rejected a job working for Theresa May.

He previously served as BBC’s deputy 
political correspondent. He said it was “nice 
to be asked,” for the job which  involved his 
becoming the British Prime Minister’s head of 
communications.

Landale was tipped as a frontrunner for the 
job, which is currently vacant, alongside BBC 
head of live political programming Robbie 
Gibb. 

Shakira 
dance 
moves 
The dance moves that make 

women irresistible to men 
have been identified by scientists. 
The first study of its kind named 
Big Hip Swings linked to irregular 
limb actions is the most eye-
catching. Dance queen Shakira 
made her eye-catching dance 
moves popular in her music video 
for Hips Don’t Lie. The Colombian 
beauty also has a perfume called 
Dance.

Mariah Likes 
Dubai
The world’s most famous diva touched 

down in Dubai to take part in the 
Dubai Jazz Festival. She made sure to 
take in the tourist sights, stopping by the 
Burj Khalifa soon after she arrived.

Carey’s adorable twins, Moroccan and 
Monroe, came along too (as well as her 
backing dancer BF Bryan Tanaka) – and 
the singer took them to play in the snow 
at Ski Dubai in the Mall of Emirates. 

Republican Sen. 
John McCain has 

expressed support for 
Joe Lieberman, who has 
emerged as a possible 
frontrunner to become 
the next FBI director.

“Joe Lieberman has 
more experience than all 
of my Dem. colleagues 
combined,” he said. 

McCain backs Lieberman 
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NeWs Buzz

Harry in 
Hurry
Prince Harry of Britain is in a rush, 

concerning his life, that 
is. He returned home 
from Army duty in 
Afghanistan in 2015, 
somewhat angry that 
his army life had been 
ripped away from him. 
He then lookied into what 
his new life had to offer so 
that he would find 
a new meaning 
than just being 
a member of 
the royal family. 
He says that 
there is just 
a smallish window after which his elder 
brother William’s children will take over - 
and he must make the most of it. 

Mohammed Bin Salman is in charge of Vision 2030 in Saudi Arabia, a project that 
aims to modernize the economy and the Saudi society. He is likely to become 

the next king of the country. He is just 31 and, who knows, he may rule for another 50 
years. His plan is to wean away the national economy away from oil exports and move 
into other areas. Salman has already demonstrated his strengths. His biggest challenge 
is to build consensus within the family, the kingdom and the region.

Man Who Would Be King

Beyonce and JAY-Z 
new home

There are rumours of Beyonce and JAY-Z buying a new home in Bel-Air. 
Well they have been living in a beautifully designed rental home in Bel-Air 

fror a long time but they thought it would be better to upgrade their home 
after the arrival of their twins.

The stunning mansion is on 30,000 square feet with 8 bedrooms, 11 
bathrooms, 4 extra large swimming pools, a spacious basketball court, a 
relaxing spa, a perfectly designed recording studio, comfortable staff quarters 
and finished limestone flooring and, to top it all, it has 10,000 square feet of 

outdoor living space. The 
builder of this beautiful 

mansion was of the 
opinion that this 

was some of his 
best work and 

that no ex-
pense was 
spared. 

The Define store has opened at the LuckyOne Mall in Karachi. Despite all the poverty 
around, the store features just luxury items – perfumes, fashion accessories, skin 

and haircare products and cosmetics. Quite a challenging task to sell in the prevailing 
environment but going by the number of visitors on the 
opening day, it might just work! 

Luxury in Poverty

Sanam Rage
Sanam Saeed is all the rage these days, 

owing to Mehreen Jabbar’s Dobara Phir 
Se. The flm has created quite a buzz with 
Adeel Hussain, Hareem Farooq, Tooba 
Siddiqui and Ali Kazmi. Sanam made 
her screen debut back in 2010 
with the drama serial Daam, 
also starring Adeel Hussain. 
Playing a string of un-
conventional roles on 
television, Sanam 
has made her mark 
in in Zindagi Gulzaar 
Hai while her ongo-
ing drama ‘Dil Banjaara’ 
alongside Adnan Malik 
is a visual treat! As 
Naila in Mah-e-Mir 
and Aliya in Bachaana, she 
has a lot more in store. 



Pakistan’s 
First 
Superhero
After Superman and Krrish, we now have 

‘Project Ghazi’, Pakistan’s first ever 
superhero film. Directed by Nadir Shah and 
produced by Ali Raza, the film focuses on 
the level of intolerance in society and how 
it is countered by the film’s protagonist. 
An action movie that borders on science-
fiction, the film’s cast includes some of 
the most prominent faces in the industry 
including Syra Shehroz, Shehryar Munaw-
war, Humayun Saeed, Aamir Qureshi, Raza 
Hyder, Nusrat Hidayatullah and Adnan Jaffer. 
The film is already being touted as a game 
changer for Pakistan’s film industry as it aims 
to provide a completely new and different 
experience for Pakistani viewers.

Shah Rukh Khan came up with a novel idea to promote his ready-to-release film ‘Jab 
Harry Met Sejal’. To promote the film he has posted a video saying he will visit the 

city that has the most number of girls named Sejal. His team received more than 7,000 
responses, a majority of which were from Ahmadabad, Gujarat. Apparently, the character 
of Sejal, played by Anushka Sharma in the film, is that of a Gujarati girl. SRK is smart. He 
didn’t ask for boys named Harry. Otherwise, he might have had unwanted competition. 

Creative Platform

Novel idea

Wonder Woman vs 
Catwoman

HUM TV has always been viewed as a 
progressive, forward-looking channel 

that provides aspiring youth to showcase 
their talent. This time, the team at HUM TV 
plans to carry forward its mission of inspiring 
young talent by announcing the launch of 
its first ever Short Film Festival. Titled ‘Aik 
Kahani Pakistani’, the HUM Short Film 
Festival aims to encourage and recognize 
new filmmakers as well as help create a 
bond between the cultural heritage of Pakistan and modern 
filmmaking techniques. Starting in September 2017, the festival will screen 14 films, each 
of which has been selected by a panel of eminent jurists. The focus will be on new ideas 
as well as the art of storytelling. With an allocated time of 14-16 minutes, all 14 films will be 
aired on HUM TV. The last date for submissions is August 14, 2017. “This opportunity will 
allow them to showcase their talent.

 “The selected participants will get financial incentives and it will also give the winners an 
opportunity to work with us”, said HUM Network Ltd. President Sultana Siddiqui. “HUM 
Network has always encouraged upcoming directors and also other entrants in the field of 
showbiz so that they are able to show their talent.” 

Gal Gadot was a name in obscurity until 3 months 
back. It will now be remembered in infamy. 

Ms.Wonder Woman is an Israeli-born citizen and she ob-
viously served actively in the military. The residents of Gaza 
could care less the film was taken off the theaters in some 
Muslim countries. Even then, Ms. Gadot is a fine looking 
woman with an incredible figure.

The film fails to steer up imagination at least to the 
thinking man. Her secret weapon is the bullet-repel jewel-
lery. It is obvious from her thor-like swordplay and her ability 
to bamboozle shockwaves from her wrists.  Her hair is also 
pretty impressive. 

Catwoman, played by Selina Kyle, is the superhero people want to see and prob-
ably get a close-up of real life inspiration from her. There’s something about a bad 
girl doing good or getting her act together to save the town, city and then probably 
who knows, the world! Catwoman is the kind of feline heroine, real, sassy, intriguing 
and true blue cool. Womenfolk should identify with her a lot more as she is the real 
protagonist,  the one perfect ‘woman’s libber’. 

NeWs Buzz
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Gal Gadot

Selina Kyle



NeWs Buzz

Expensive 
Comeback
Model Ayyan Ali, who became the 

highlight of all news when she 
was caught trying to smuggle over 
$500,000 abroad, is back and this 
time, she is demanding to be heard. 
She has asked to be paid up to Rs. 
3 crore for a role in an Urdu film that 
is being directed by a Pakistani-born, 
British national, Ali Zaman. A former 
singer, Ali Zaman wished to venture 
into the world of filmmaking and had 
approached Ayyan Ali to ask her to 
work in his film. Ayyan Ali was living in 
Dubai at the time and agreed to ac-
cept the role as long as she was paid 
up to Rs 3 crore. 

Meera is back in the spotlight and this 
time, it is for all the right reasons. 

As of late, the actress’s Twitter page 
has been attracting loads of attention, 
particularly due to the snarky comments 
she continues to make against people 
whom she disagrees with. The post that 
has gotten the most attention is her tweet 
about Maryam Nawaz. The actress had 
posted the link to a video that was shared 
by Maryam Nawaz on her page which 
showed supporters of the Prime Minister 
Nawaz Sharif expressing their love for 
their leader. Angered by the leadership’s 
apparent indifference to the plight of 
millions across the nation as a result of 
irregular loadshedding and power cuts, 
Meera lashed out using harsh words: ‘Oh 
baji, your father is a butcher. We are all 
dying because of no electricity today. Ba-
hir temperature check kiya hai? Butchers, 
all of you!’ The tweet has already received 
millions of views and has also been 
retweeted a number of times. Say what 
you want about Meera, but when it comes 
to telling it like it is, there is absolutely no 
other! 

Too Little, Too Late

Clap Back 
Queen

Celine Bares All
Celine was joined by Vogue as she headed to several shows in Paris and they 

caught her just as she was changing outfits!
In a sultry photo, Celine bares it all, strategically sitting to keep covered up.  

Sahir Lodhi has been the butt of 
many a joke in the past as a result 

of his airs and eccentricities.  However, 
this time, the flamboyant talk show host 
found himself in a lot of hot water after 
a video emerged of him lashing out at a 
young girl on his show for ‘disrespecting’ 
the Father of the Nation, Mohammed Ali 
Jinnah. In the video, the girl named Saba, 
is seen reciting the verses of a poem 

which addresses Quaid-e-Azam Moham-
mad Ali Jinnah before being stopped by 

Sahir who then proceeded to strongly 
admonish her on air. ‘Who gave you 
the permission to question the servic-
es of Jinnah? We would have not been 
living here so freely if he hadn’t helped 
us!’ he said, as the audience as well 
as the girl looked on in shock. 

The video spread like wildfire on 
social media and Sahir’s reaction 
ultimately drew a lot of backlash. Soon 
after the incident, Sahir attempted to 

clarify his position by saying that only a 
portion of the video was released online 
and not the part where he apologizes to 
the girl for his behaviour. Nevertheless, 
his onscreen rant led to Pemra serving 
him a show-cause notice for an explana-
tion of his statement in which he alleged 
that Jinnah had caused the deaths of 
thousands of people.  
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Jewellery 
available at 
Khadi outlets.

Stillman’s 
Daily Face 
Wash and 
Fairness Face 
Wash.

J. 
Grace Pour 
Femme 
fragrance

The Latest sunglass designs form Ray-Ban.
At all quality stores.

Limited Edition furniture.
Contact:  inquiry@turningtables.pk

Interwood Kitchen - Designed in Italy.

Stage Line Make-up Collection. 
At all main stores.

Kayseria Pure 
Spirit Collection.

Youthfulness and 
spunk from Umar 
Sayeed.

Jubilee Textiles 
Summer Collection 
at all leading fabric 
shops.
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Style

Summer
Trends

By Syeda Areeba Rasheed

S
ummer is the time of the year where you need to pre-
pare yourself for the scorching heat. But have you con-
sidered the change your wardrobe needs as the season 
slowly transforms? The makeover of your wardrobe is a 

sign that it is time to prepare for the hot weather.
Wearing too revealing clothes can damage your image as well 

as your skin so it’s better to choose clothes that can do the dual 
job of protecting you from the heat and making you look cool and 
confident in the dripping heat.

Wear your own style
The new look means you have to look good in whatever you wear, be it a shalwar suit or 

a tank top skirt. As the temperature continues to rise, you can give your style a revamp with 
some fresh summer ideas.

Women wearing traditional attire like kurta shalwar, salwar suit, saris and sarong feel very 
comfortable. Wearing loose clothes is a good option to beat the heat.
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Step comfortably
Women will be happy with the classic gladiator sandals, still feeling fresh. Those are 

back this summer along with white sneakers getting an upgrade to be paired with all your 
dresses. Men prefer boat shoes and loafers while white sneakers are a twist this season, for 
both men and women, combining with every dress that you wear.

Western
When the scorching heat puts you down after a heat alert, it’s time to make 

some way for white or light coloured shirts and dresses. For women cotton 
shirt dress, caftan, gingham, micro floral dresses, crisp button down and 
summer shirts serve as the best combination this summer. Men usually go 
with polo shirts, flat front shorts, linen shirts, fitted short sleeved shirts and the 
short sleeve Henley.
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Upgrade your view
Sunshine requires the right eyewear and here are some from the summer 2017 collection. 

There are a lot of classic and modern flavours for you to enjoy so just pick the eyewear that 
suits your face best. You will find something, no matter what.

Carry your own shade
As you’re dreaming of hot and sunny beaches , don’t forget to pack your summer wear 

with a funky hat. From classic sun hats with big brims to panama and floppy hats, 
relax in the sun with a hat that covers you. You can rock a hat for no reason, but 
sun protection definitely tops the list.

The hardest part of summer is the hair. The hot humid weather serves as an obstacle in 
maintaining good hair. We spend hours doing our hairstyling and the moment we go out in 
the sun, all the effort goes in vain, proving that the weather is against you.  

The easy and non-sticky hairdos

Style



By Khawaja Amer

Y
ears after leaving Mag, I got 
a call at my CAA office from 
Salim Qazi, a colleague at 
Mag and a close friend of 
Mehmood Bhatti, asking if 
I could accompany him to 

interview Bhatti.  Though I continued doing 
assignments for Mag even after joining the 
CAA, I was a bit reluctant because for me 
he was just a playboy. In those days his 
affair with film star Resham was the talk of 
the town, but then Qazi showed me some 
foreign press clippings which referred to 
him as one of the top Paris-based fashion 
designers. This made me eager to meet 
a Pakistani who seemed smart enough to 
make his presence felt in the fashion hub 
of the world and famous for such names 
as Pierre Cardin, Christian Dior, Yves Saint 
Laurent, Hubert de Givenchy and many 
others. He must be an extraordinary per-
son, I thought and decided to conduct the 
interview.

As we entered his suite at the Karachi 

Pearl Continental, a neatly dressed man re-
ceived us with a broad smile. He was hand-
some all right, but inside he appeared to 
be even more beautiful. His tale of rags to 
riches was pretty interesting and absorbing. 
Having interviewed innumerable characters 
from all walks of life, I can say it was some-
thing that cannot be said for most of them. 
The interview turned out to be an experi-
ence that was enlivening and informative. 
Words started coiling around one another 
as he began revealing the story of a man 
who started with nothing and through hard 
work, talent, grit, and a bit of luck, man-
aged to rise to the very top and that too in 
a country considered to be the capital of 
the fashion world --- a place also known for 
names like Chanel, Rochas, Louis Vuitton, 
Céline, Balenciaga, Chloé, Lanvin, Kenzo 
and Hermès. It’s definitely a great feeling 
to see Mehmood Bhatti, a typical Punjabi, 
among them.

Can you beat it! He is now worth 
over1.65 million dollars with a multi-million 
dollar transatlantic company located in ten 
countries with a turnover of 150 million 
francs. Bhatti had initially landed in Paris 

with just a few francs. Humble to the core, 
he doesn’t feel shy about discussing his 
pretty modest background. In fact, he 
proudly admits that he suffered very hard 
during his early days in Paris. He had to 
look for odd jobs to make his ends meet 
but then, as the going got tough, he got 
going. Finally he landed as a salesman in a 
fashion house which paved the way for him 
to demonstrate his skills and change his 
destiny. He started climbing the ladder of 
success at a phenomenal pace and within 
a short time he was making waves, telling 
the rich and famous designers loudly and 
clearly that he was there to give them a 
hard time. After one and a half years in the 
profession, Bhatti set up his own office in 
1980 and later bought the entire building.

Naturally, the very idea of a Pakistani 
fashion designer beating the top French 
designers in Paris created quite a stir in the 
fashion world and those who would take 
him lightly, started treating him seriously. 
Soon his work was acknowledged and 
he was rewarded accordingly. Dresses 
designed by him for top models hit the 
headlines in fashion magazines around the 

Success Story

Great
Bhatti
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world. Recalling the days when he was 
busy establishing his own fashion house, 
he says, “Fashion is an integral part of 
my life and has played a significant role in 
bringing about drastic changes for me. The 
unique social identity which I enjoy today 
is because of my permanent stay in the 
fashion world.”

He had never been to any school of fash-
ion design and learnt the art by observing 
fashion trends in Paris. He says, “The selec-
tion of dresses by the clients where I used 
to work helped me to understand the latest 
trends and current fashion statements. This 
keen sense of observation in fact, enabled 
me to come out with attractive designs and 
also taught me the transformative quality of 
dressing up. I took special care of my own 
attire too while going to the fashion houses. 
I started taking pride in having the best out-
fit, or at least making the biggest effort.”

According to Bhatti, dress designing 
taught him the importance of being well-
dressed. “Clothing is a mute language. It 
tells a lot about the man or woman who 
wears the dress. My neat dressing helped 
in getting potential customers, specially 
women. Once during a conversation, the 
owner of a fashion house predicted that I 
would become a great designer one day 
and the statement was not surprising for 
me as this was my earnest dream. I started 
in the 80s and by the grace of Almighty Al-
lah, I earned name, fame and wealth too.”  

Bhatti is recognised as the top designer 
not only in Paris but all over the world. Over 
five hundred designers are now working for 
him.  He still maintains the coveted status 

of a fashion guru because he is a combina-
tion of charisma and dynamism. His strong 
sense of duty and discipline has won him a 
competent team of designers who are his 
backbone. He regards hard work, efficiency 
and commitment a must for making one’s 
mark in life. He believes that there is cut-
throat competition in the western world and 
only those who can cope with the challeng-
es can survive. In short, there’s no place for 
a mediocre in the world of fashion. It is the 
imagination and keen observation of the 
Lahore-born Government College graduate 
which has made an ordinary Bhatti into a 
great Bhatti. 

Bhatti has become a designer par excel-
lence without having had any professional 
training in any fashion school. His creative 
richness is intensely reflected in his amazing 
selection of colours, motifs and textures. 
His fashion book has captivated all the 
fashion circles of Paris. Bhatti has also 
modeled for a number of famous brands in-
cluding Coca Cola. Every year, he chooses 
to be the male model himself for his fashion 
books. In Paris, no fashion programme 

is complete without his participation. 
Though the list of people from the Pakistani 
Diaspora attaining celebrity status may be 
a fairly long one, there is probably no one 
who has such a large following.

There has been a dramatic increase in 
coverage of the activities of the movers 
and shakers in glossy magazines all over 
the world and Bhatti is no exception. His 
affair with the French actress of Brazilian 
origin, Georgia hit the headlines in interna-
tional print and electronic media. But unlike 
the news of his association with Resham, 
this happened to be a serious affair which 
culminated in a happy marriage.

A book has been written on Bhatti’s 
eventful life, whereas a film has also been 
made called “La Verite Si Je Mens” in which 
actor Richard Anconina has acted as Bhat-
ti.  After earning all that fame in the fashion 
world, Bhatti remains very much a Pakistani 
patriot who wants to give whatever he 
can to his country. “I have a plan to build a 
fashion university in Pakistan. I have already 
established a modern hospital in Lahore. A 
medical university affiliated with this hospital 
has also started working.”

Bhatti met Nawaz Sharif during a visit 
and apprised him about his plan of setting 
up a fashion university. The prime minister 
assured him of his full support. He is very 
keen to move permanently to Pakistan for 
he believes that the time has come to serve 
the country wholeheartedly. He says, “The 
fashion industry has made an insignificant 
Bhatti a great Bhatti --- an established 
name in the fashion business. I wish that 
similarly other fellowmen of my country also 
make extraordinary progress through sheer 
hard work and earn name and fame in their 
lives.” 

Success story

A Bhatti dress.

With wife Georgia.

Bhatti with fashion models.
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Reviews

Released with the tag of being the 
most anticipated film in recent 

years, the star-studded Yalghar has 
already stolen the show on a number 
of fronts. Even many months before its 
release, the film was trumpeted as the 
most expensive film ever produced so 
far in the history of Pakistani cinema.

The film is based on a true story that 
revolves around a military operation, 
which was carried out against militants 
in the terrorist-stricken Swat region. 
Since the happens to be the sequel of 
the 2013 blockbuster Waar, Yalghar 
inherits an already prepared ground 
to become a huge success, at least in 
financial terms.

And, what’s more, those behind the 
production did not risk coming up with 
a totally new storyline and purposely 

avoided bringing in any out-of-this-
world artistic creativity in the name 
of filmmaking. As expected, the film 
emerges as a well-calculated, cau-
tiously measured, tried and tested 
creation that makes the most of 
one’s patriotic sentiments for the coun-
try, whetting the audience’s appetite 
by displaying some jingoistic content 
brimming with bloodshed, terror, military 
advances and the decisive launch of 
‘Operation Cleanup’ to bring a logical 
end to the film epic, not to exclude a 
romance miserably filled in to make the 
film look like an all-inclusive production.

Directed by Hassan Rana, Yalghar 
stars the crème de la crème of the 
few available talent the Pakistani film 
industry has been surviving on. Starring 
Shaan Shahid, Humayun Saeed, Adnan 

Siddiqui, Ayesha Omer, Ayub Khoso, 
Ashir Azeem, Bilal Ashraf, etc., the film’s 
cast shows the sorry state of the film 
industry being anchored by those who 
have the least background and experi-
ence appropriate to the task of restoring 
Pakistani cinema to its former glory, if 
there was any.

Yalghaar is a film for that Pakistani au-
dience which has been deprived of qual-
ity cinema for ages. It must be hailed as 
a super hit film, but when it is compared 
to international cinema, your guess is as 
good as mine. – Faizan Usmani. 

The popular ARY Digital serial is all 
about male dominance, societal 

pressures, ego clashes and family 
ties. The name of the serial “Zakham” 
is just perfect to describe the undying 
hardships a woman goes through. 
Issues like domestic abuse and 
complicated relationships are boldly 
highlighted in the serial along with the 
characters speaking volumes through 
their acting.

The story revolves around Khawar 
(Faisal Qureshi), playing a psychotic 
character. He loves to torture his wife 
Tehreem (Sarwat Gilani) even when 
she is pregnant. Tehreem, being a 
faithful wife, always hides the cruel 
side of her husband from her family 
and gives the impression that she is 
very happy. Takbeer (Madiha Inam), 
the younger sister of Tehreem and 
the main lead, loves Moosa (Shahzad 
Noor) and is engaged to him.

Tragedy strikes when Tehreem 

dies giving birth to her child. Khawar 
seems depressed at the demise of 
his wife and feels sorry for the way 
he always behaved with her. Takbeer 
nurtures the child and loves him like 
her own son. She decides to take 
the child with her after her 
marriage but things get a little 
nasty when she proposes this 
idea to her family and Khawar.

Khawar gets furious about 
taking the child with her. She 
resists and the dispute ends 
when her father decides that 
she should marry Khawar if she 
loves the child so much. They get 
married despite everyone know-
ing about Moosa and Takbeer’s 
feelings for each other.

The plot has so far managed to 
grab the attention of viewers. Let’s 
hope it leaves behind a strong mark, 
so that the serial becomes a memo-
rable story. 
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T
he PK and Virat Kohli girl Anushka 
Sharma is a charming actor, mod-
el and producer. As long as she 
can remember, she has had these 

strange fantasies of achieving everything in 
life. Many give up on their dreams thinking 
that they don’t have the potential to ac-
complish or are ashamed of talking about 
their dreams. But being a starry-eyed 
dreamer isn’t about giving up because it 
is these dreams that make the person’s 
future, depending on how much one can 
do or how far one can go to achieve their 
dreams. They first need to believe in them-
selves and the rest becomes smooth.

Anushka Sharma, a talented diva of the 
Indian film industry is the daughter of Col. 
Ajay Kumar Sharma and Asima Sharma 
from Ayodhya, India. She was a hard 
working student during her school days 
and completed her graduation in Arts from 
Mount Carmel College, Bangalore.

She has a very special bond with her 
brother Karnesh Sharma who was a state 
level cricketer and played for the Ranji 
Trophy. Just like many girls, Anushka, also 
called Anu or Nushie, was not into acting 
initially. She says, “I was least interested in 
acting at first as I had other plans.”

When she moved to Mumbai, she was 
not driven by films and wanted to pursue 
a career in modelling. “I can’t see myself 
doing anything else,” she once said. She 
enrolled herself at the Elite Model Manage-
ment School after graduation and was 
groomed by the style consultant Prasad 
Bidapa.

Her parents had always been supportive 
of her modelling career. Prasad Bidapa 
says that he remembers Anushka when 
he first met her at the age of 13 and was 
taken aback by her innocence and beauty. 
He says Anushka always had the charm of 
a superstar and that it could be easily seen 
in her eyes. At 13, she used to walk the 

Chasing Her Dreams

Profile
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ramp like a professional model.
By 15, she had had enough experience 

on the ramp. Her big break came when 
she made her runway debut in 2007 at 
the Lakme Fashion Week for designer 
Wendell Roderick who showcased his 
Spring Summer 2007 Collection.

From then on, offers never stopped 
for the dreamy girl and soon she was the 
face of many campaigns for brands like 
Silk  Shine, Whisper, Nathella Jewellery 
and Fiat Palio. She featured in the Lakme 
Fashion Week and the Wills Lifestyle India 
Fashion Week.

She then joined an acting school and 
began auditioning for film roles. It was 
not long before she got her first role of 
an extra in 2006 in Sunjay Dutt’s comedy 
film Lage Raho Munna Bhai directed by 
Rajkumar Hirani.

Then came the role of Taani partner in 
Rab Ne Bana Di Jodi. Talking about it, the 
late Yash Chopra said, “We were look-
ing first and foremost for someone who 
could truly embody the spirit of small town 
Punjab and we knew we have found it in 
Anushka Sharma. And while she has no 
previous acting experience, we have seen 
that unique spark in her that makes us 
confident that she will be a standout even 
opposite Shah Rukh.”

Since then there’s been no stopping 
for the actress. She once mentioned in 
an interview that it wasn’t easy for her to 
maintain that deadpan look on the ramp. 
“I don’t think I was a good model. I think I 
was born to emote and act. I would walk 
down the ramp and smile and they used 
to say, ‘give us a blank look.’ It was really 
difficult not to smile.” 

Anushka is very selective when it comes 
to choosing film roles. This is the main 
reason she has not done too many films 
but has still managed to rule hearts with 
her outstanding performances and has 
emerged as a brilliant actor. She made her 
debut as a producer for Clean Slate Films 
with NH10 in 2015.

Anushka’s journey from being an aspir-
ing model to becoming a superstar was 
not easy but she made it possible. She 
knew that if she had to accomplish her 
dream then she had to chase it herself. 
Remember, it all starts with a dream and if 
your dreams don’t scare you then they are 
not big enough. 

– Syeda Areeba Rasheed
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An expensive Mall in a posh locality of 
Karachi organised a three-day shopping 

festival in May to celebrate Mother’s Day. 
Surprisingly, though situated in an upscale 
neighbourhood of the city, the shopping 
centre was mostly crowded by customers 
from middle and lower middle class localities. 
According to a rough estimate, consumption 
of goods and food crossed Rs 50 million.  
Economists say that this trend can safely be 
termed as a great success of the western 
culture-ideology of consumerism which 
could be witnessed all around the mall which 
glorifies compulsive shopping --- a danger-
ous phenomenon. It is time to treat the 
shopaholic like any other addict

Said the General Manager Marketing of 
the mall:

 “A mother is the most important person in 
anyone’s life; we bring such events to life for 
our customers as we want to give families 
memorable moments at their favourite mall. 
This mall is for everyone and we take pride 
in paying tribute to mothers who are an 
integral part of our legacy of convenience. 
The mall dubbed mothers as ‘The Mall 
Moms.’ They received a number of value-
added giveaways, incentives and treats from 
their favourite local and international brands 
hosted in the mall with state-of-the-art facili-
ties and service. 

Way back in 1955, economist Victor 
Lebow stated, “Our enormously productive 
economy demands that we make con-
sumption our way of life that we convert the 
buying and use of goods into rituals, that we 
seek our spiritual satisfaction and our ego 
satisfaction in consumption.” Needless to 
emphasise that the massive advertisements 
by different brands on Mother’s Day in the 
mall turned out to be a big bonanza for them 
and as one of the salesman put it ‘what the 
retailers have earned in these three days they 
could not earn even in three months.’

If we add up the money spent on the 

pomp and show at the mall by the country’s 
leading brands, the unprecedented sale at 
the food court, various ice cream parlours 
and coffee outlets, the economic activity dur-
ing the three days safely touched the figure 
of more or less Rs100 million – an economic 
activity which can be termed as phenomenal 
by any standards. People rushed to buy 
products and ended up spending money 
with their credit cards, locking themselves 
into the financial system of capitalist global-
ization.

Though Pakistan is centuries behind 
the developed countries of the world in 
economic development, it i fast catching up 
with them in spending more  money on gifts 
on Mother’s Day than any other occasion, 
of course,  except Eid-ul-Fitr followed by 
Valentine’s Day. The main reason for attract-
ing buyers from middle and lower-middle 
classes was of course the massive publicity 
of discounts on almost all items available in 
the mall. Sales promotions are being used 
generally at festivals as a tactical measure 
and part of an overall plan and not as an end 
itself.  Unfortunately, in Pakistan during Eidul 
Fitr, instead of launching promotional sales, 
the shops increase prices drastically as they 
know that consumers have no choice but to 
buy at any cost. 

Consumer culture is a form of capitalism 
in which the economy is focused on the 
selling of consumer goods and the spend-
ing of consumer money. Businesses, large 
and small, capitalise on this phenomenon 
by focusing their marketing on this culture. 
Unfortunately, there seems to be a rat race 
among our middle class to copy the lifestyle 
of the affluent society. Go to any shop 
selling foreign brands in any mall for that 
matter and you will find the place thronged 
by the middle class. The US National Retail 
Federation says Americans spent more than 
$18.6 billion on gifts for mom, including $2.2 
billion just for flowers. Meals comprised $3.4 

billion of the tab. It is interesting to note that 
Pakistan is fast catching up with the west in 
shopping sprees during such festivals.

The emerging culture of brand conscious-
ness in our society, especially in the lower 
middle class, has given an unparallel boost 
to consumerism. Banks have taken full 
advantage of the cultural change and come 
out with incentives on getting a credit card 
and discounts on buying items from desig-
nated stores and outlets through their credit 
card. This, in fact, has adversely affected 
the domestic budget of every middle and 
lower middle class family. The emergence 
of consumerism is threatening our moral 
values which is a dangerous phenomenon. 
The sorry rise of consumerism is not very 
old in Pakistan. If memories of all those now 
in their late sixties can be relied upon, terms 
like brand consciousness and consumerism 
were simply unknown.

One of the major beneficiaries of con-
sumerism are banks which are issuing credit 
cards indiscriminately. They’re hiking interest 
rates in the name of financial charges to an 
extent that it results in frustration among the 
credit card holders. It is time for the State 
Bank to do something for the custom-
ers who are already cash-strapped and 
credit-crunched. There is a need to prepare 
a policy which restricts banks from issuing 
credit cards indiscriminately, billing exorbitant 
financial charges and threatening customers 
as this has even resulted in suicides.

William Rees, an urban planner at the 
University of British Columbia, very rightly 
said, “Our consumption of goods obviously 
is a function of our culture. Only by produc-
ing and selling things and services does 
capitalism in its present form work, and the 
more that is produced and the more that is 
purchased the more we will progress and 
prosper.” 

- Aamer Khawaja

The Price of 
Consumerism
The Price of 
Consumerism

Focus



Famous People
and Their 
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Famous People
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Hobbies 

Pastimes

32 SLOGAN July-August 2017



By Faizan Usmani 

A 
man is known by his actions. A look into one’s likes, dis-
likes, hobbies and pastime activities are a good way to look 
into the person. Well-known people too have hobbies and 
pastimes and it is fun to know how they enjoy themselves. 

Narendra Modi likes to take photographs in his free time, while 
Rahul Gandhi spends his leisure time in drag racing and paragliding. 

Nawaz Sharif likes to eat his favourite foods in his free time, while 
Imran Khan believes in visiting new places to make the most of his 
leisure time. Nabeel Gabol likes hunting and collecting guns.

Donald Trump spends his free time playing golf. Bill Gates is an 
avid bridge and tennis player. He also likes to spend most of his avail-
able time with the kids. 

Mahira Khan loves reading, listens to old music or just likes to 
rest in her leisure time. Fawad Khan, plays the guitar, watches 
cartoons and sings to recharge his batteries. For Komal Rizvi, 
acting is just a hobby. 

Mehwish Hayat loves reading books, dancing and listen-
ing to music. So does Saba Qamar who also likes reading 
and dancing in her free time, while yoga is another leisure 
activity she regularly pursues to get solace from her fast-
paced life. For Ayesha Omar, retail therapy is the best way 
to relieve boredom. Besides impulse buying, she often 
takes refuge in travelling and exploring new places. 

Fahad Mustufa is a travel freak but he also likes to play 
cricket and listen to music in his leisure time likes travelling 
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and listening to music for a quick and refreshing break. His 
wife Ayeza Khan, who is also a leading a TV actress, loves 
painting in her free time. 

In the Indian film industry, Salman Khan likes to paint. 
Amitabh Bachchan writes while Amir Khan prefers to do 
social work. 

Ranbir Kapoor likes to play football while Shah Rukh Khan 
collects gadgets and plays computer games. Katrina Kaif 
is another amateur painter who has made a big name in 
acting. She also spends her free time in reading, travelling 
and playing chess. Deepika Padukone plays badminton as 
her favourite pastime, while Sonam Kapoor has an enriched 
sense of art and collects both new and old paintings to maxi-
mize her leisure time. 

Angelina Jolie is a tattooing goddess who loves collect-
ing ancient daggers and has the strange hobby of silently 
observing people in public places. Brad Pitt finds relief in 
architecture and interior design. He is also a connoisseur of 
metal art and sculpture. 

Johnny Depp has the strange hobby of playing with dolls 
while Tom Cruise loves cooking. Pakistani cricketer Shoaib 
Akhtar likes to ride heavy motorcycles and Dale Steyn loves 
surfing and sky diving and always being close to nature.
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By Mahrukh Farooq

Yet another year, yet another season of 
summer. Amid all the power outages and 
sweltering heat. There is still, however, a 
motivation to look one’s best. After all, the 
summer season is the time for vibrancy, 
liveliness and vivaciousness. It is the time 
one can experiment with all kinds of fash-
ions and bet on getting noticed!

For this reason, Slogan is presenting 
the top hair and makeup trends you need 
to look out for this summer. Some of 
these trends build upon those that were 

in vogue last year whereas others venture 
into completely new territory altogether! 
Nevertheless, each has these trends have 
the potential to make you look real ‘haute’ 
this summer! So let’s get started!

Lower Lid Glitter
This particular trend took center stage 

last year with a number of models sporting 
a colorful under-eye look. This year, the 
call is for one to bedazzle the lower lid with 
a little bit of sparkle; glitter that is! Pair that 
with a light blush and some clear gloss 
and the result is oh-so-pretty!

Beauty Beat

Summer Trends
This month, we take a look at the different hair and makeup trends to adopt for the summer season.
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Plait My Day
One cannot even think of letting their 

hair down in this heat, but what is one to 
do if one needs to look good? Models at 
a recent runway show showed just how to 
do it! Accent braids (a portion of hair taken 
from each side and braided) not only adds 
a certain Bohemian touch to your look but 
also keeps you cool, calm 
and collected!

Pretty in Pink
Since we’re on the 

subject of colour, why 
not talk about the latest 
trend to show up on the 
runway; neon pink eyeliner. 
It’s bright, beautiful and 
summery, everything one 
can possibly hope for in a 
summer trend!

Tie Me Up
There are those of us 

who cannot even bear the 

thought of separat-
ing from our gor-
geous tresses, no 
matter the season. 
For such people, 
there’s always the 
high pony. The 
epitome of cool, this 
style never gets old. 
Not only does it ooze 
chic, it keeps all your 
hair in one place and 

you are totally at ease with the heat. Just 
remember to wrap a chunk of hair around 
the base of the pony to add that extra 
oomph.

Chop, Chop
For those who can’t 

seem to tolerate the heat, 
the only option is to just 
chop it all off. If you’re one 
of those who are willing to 
part with their lovely locks 
this summer, why not opt 
for the mushroom haircut? 
Yes, the same haircut 
your mom forced you to 
get before the start of 
every school session is 
back with a vengeance 
and has officially been 
labeled as cool.

Glow All Summer
No, we’re not talking 

about that ugly sheen that comes 
from excess oil. The latest trend 
many models have been seen 
sporting while on the runways 

this sum-
mer season is 
bronzed, dewy 
skin. This look is a 
sure-shot winner as 
it manages to give 
that sun-kissed, 
summery complexion 
that we just adore. 
Just add a little high-
lighter underneath the 
eyes and on the nose 
and finish with a little bron-
zer over the cheeks and 
eyes to recreate the look.

Colour Me Dark
We’ve all heard of red 

lips being the hallmark of the summer 
fashion scene but gothic lips? Believe it 
or not, that was the statement made by 
DKNY at a recent fashion show in which 
most of their models were seen wearing 
dark shades of purple, brown and maroon. 
As shocking as it is to look at, it does carry 
an appeal. Definitely worth a try!

Orange is the 
New Black

Nothing says 
summer than a 
nice, tangerine 
shade of orange. 
A colour that is 

not too hard on the eyes, 
this has been marked as 
one of the go-to colours for 
the season. Have your nails 
painted a lovely orange 
colour to carry on this 
trend.

Accessorize Away
How can we forget about 

hair accessories; the literal 
‘crowning glory’ of the im-
age that is of the summer 
queen. Luckily for those 
of us who are fans of the 
look, Dolce & Gabbana 
have made hair accesso-
ries cool again! Everything 
from floral crowns to coral 
lips have given all of us 
some serious beauty 
goals.

Side Sweep
In case a high pony 

isn’t your thing or if 
you wish to sport 
a look that is a tad 
bit more glamour-

ous, there is always 
the side pony. These look best 

with curly hair (straight-haired gals 
can always turn to their curling iron 
for support), as they cascade down 
the shoulder in a way that can only be 

described as princess-like. Pair it with 
some hoop earrings and you’re set to be 
the belle of the ball!

The Messy Look
The messy look is one that has, oddly 

enough, been in vogue for years, whether 
it’s the hair or the 
clothes. This time, 
though, we’re aim-
ing our sights on 
the eyes. The talk 
of the town is the 
slightly smudged 
look or ‘kohl-stained 
lids’ that have taken 
the fashion world 
by storm. And it’s so easy to recreate; just 
scribble a black eye crayon over lids and top 
it off with a little clear gloss or Vaseline.

So there it is! Your guide to looking cool 
and with it this summer! With these looks, you 
are bound to be the talk of the town! 

Beauty Beat



Grapevine

Cricket Frenzy
Pakistan has been in a cricket frenzy ever since it won the 

ICC Champions Trophy. It seems as if they have won the Cricket 
World Cup – again. Everyone is going gaga gaga over it. The 
prime minister invited them over 
and gave away huge cash prizes, 
the Army Chief invited them 
and it looks like the trend will 
continue. The women’s team, 
however, did not do so well in 
the World Cup.

 
Special Number 
Plates

The Punjab government will 
soon start issuing personalized number plates. These will be 

in various categories and cost accord-
ingly. The categories comprise 
coloured number plates, 
themed plates and 
prestige plates. These 
number plates will be 
issued against NICs 
and not the car docu-
ments.

Junaid’s Naat
Babar Junaid, the late 

Junaid Jamshed’s son, has released a video 
of one of his father’s most famous Naats Dil 
Badal Day. In the video, Babar has recited 
the Naat in his own voice.

 
Cozying up to the Saudis

Seems that in addition to Donald 
Trump, Rihanna too is getting cozy 
with the Saudis. Pictures of her with 
a mystery man in a pool surfaced 
recently. It turned out that it was Has-
san Jameel, the Saudi tycoon who is 
said to be one of the richest men in 
the world.

 
Corrupt Politicians

 It is said that 34% of the mem-

bers of parlia-
ment in the Lok 
Sabha (lower 
house of the Indian 
parliament) have 
criminal charges 
against them  - and 
the figure is rising. 
Some are charged 
for rioting or unlawful assembly but 
over a fifth are in the dock for serious crimes.

Over the past three general elections, candidates facing serious 
charges have had an 18% chance of winning, compared with 6% 
“clean” ones.

Poverty plays a part. Underdeveloped institutions fail to deliver 
what citizens vote for. Who better to represent needy con-
stituents in these 
tricky situations 
than someone 
who “knows 
how to get things 
done”? 

Loooong 
Affair

Messi married 
Antonella Rocuzzo 
in his Argentine 

hometown Rosario.They were all 
there -  Shakira, Gerard Pique, 

Naymar, Luis Suarez, Cesc Fab-
regas and Sergio Aguero. The 
bride and groom had met in 
Rosario when Messi was just 
9 and Antonella eight.

 
Carmen New Boss?

The whisper is that Carmen 
“The Cheeseman” Dinunzio may 

be officially named as the new 
boss of the Cosa Nostra fam-

ily after the death of Peter Limone 
recently. Carmen most likely got his 
nickname at least in part because 

of his cheese shop in Boston. He 
moved up the ladder along with his 

brother and became the family’s new 
underboss. Carmen later pleaded guilty 
to corruption charges and was sen-
tenced to six years in prison. His brother 
Anthony’s run was also cut short when 
he pleaded guilty to racketeering and 
extortion charges in 2012 and was also 

sent to prison for a six-year stretch.
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Corporate Moves

Jawwad Ahmed Cheema has been appointed 
Chief Executive, Shell Pakistan. He joined Shell in 
Pakistan in 1997 and worked in the retail business 
for nearly eight years. At Shell Group, he has held 
several key positions, including Consultancy Manager 
in Downstream Strategy, Customer Experience 
Manager, Retail General Manager in Indonesia 
and Vice President for Royal Dutch Shell Business 
Operations. He is a Director of Pakistan Refinery and 
Pak Arab Pipeline Company and also serves on the 
boards of many other business and philanthropic 
organisations. He holds a post-graduate degree in 
Political Science and an MBA from the UK.

Nauman Ansari has been appointed CEO, Bank 
Al Falah in place of Atif Bajwa who resigned. With 
over 20 years experience in credit, corporate and 
investment banking, Nauman has been associated 
with Faysal Bank, Standard Chartered Bank, Bank of 
America, ABN AMRO, Crescent Commercial Bank 
and Fortis Bank (Middle East). He holds a Bachelor’s 
degree in Business Studies from Miami University, 
USA.

Shahid Mustafa has 
been appointed CEO, 
Telenor Microfinance 
Bank. He has previously 
worked for Citibank, 
Standard Chartered 
Bank and Pakistan 
Microfinance Investment 
Company. He is one 
of the founders of 
Tameer Microfinance 

Bank, Pakistan. He brings with him over 23 years 
experience in corporate and commercial financial 
institutions, banking and microfinance.

Tariq Mahmood Pasha has been appointed 
Chairman, Federal Board of Revenue (FBR). He has 
done his LLB from the University of Peshawar. After 
passing his CSS exams, he joined the government. 
Before coming to the FBR, he worked as Secretary, 
Economic Affairs Division. During his career, he 
has served in different key positions in various 
government organizations. 

Shuaib A. Malik has been appointed Chief 
Executive, Pakistan Oilfields Limited. He was 
vassociated with the Attock Group of Companies 
for more than 40 years. He obtained his bachelor’s 
degree from the Punjab University and attended 
many international management programmes, 
training workshops and conferences, including two 
programmes at Harvard Business School, USA and 
British Institute of Management, UK.

Sima Kamil has been appointed President and CEO, United 
Bank Limited (UBL). Kamil was leading Habib Bank Limited’s 
Branch Banking since 2011. At HBL, she had also served 
as head of the HBL Asset Management Company and led 
the development and launch of HBL’s Women’s Market 
Programme. She served American Express, Standard 
Chartered Bank and the First Microfinance Bank earlier. She 
has a business degree from Kingston University, UK and an 
MBA from the City University, London. She chairs the Board 
of Governors of the Karachi Grammar School and is a board 
member of the Notre Dame Institute of Education, Karachi.
Upon assuming her new role, Sima Kamil said, “UBL was 
rightly judged Pakistan’s Best Bank 2016 and even more than 
this, UBL today is a force to be reckoned with in the banking 
industry. It stands as a financial giant in Pakistan that has 
continuously demonstrated a strong and robust track-record, a 
true embodiment of its progressive and innovative spirit.”






