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The PTI government has introduced a new policy for newspaper, TV and digital advertis-
ing. Now all government advertisements will be handled by the Press Information Depart-
ment (PID). All ministries, divisions and corporations under the federal government will 
now only be able to release advertisements through the PID. No political party will release 
advertisements using public funds. It has also been disclosed that now PEMRA will decide 
which agency to use to calculate ratings of TV channels. The new policy, which is said to 
be in the draft stages, will serve to regulate advertisements that the government releases to 
media outlets.

Under the policy, the PID will be provided budgets of all ad campaigns and will determine 
the newspapers and TV channels to which ads will be released. The new policy will also offer 
guidelines for online and social media advertising. It has been made clear that public funds 
will not be used for release of any advertisements. This would mean no political party in pow-
er or any member of a party or even the parliament would be able to manipulate advertising.

The policy would put a stop to the liberal manner in which public funds were being used in 
the recent past by the political parties in power and their leaders were promoted at govern-
ment expense. However, there has also been a sudden escalation in the crisis that Pakistan’s 
print and electronic are already facing. The crisis was always in the making because the size 
of the private broadcasting sector in Pakistan has really grown out of proportions. The coun-
try does not need so many TV channels or so many newspapers. All that these media outlets 
were doing were using their clout to get benefits for the owners’ other commercial interests. 
As a result, their workers were always suffering. 

Many print outlets have either shut down or have reduced their pages. The TV channels 
have put across a brave face but there have also been resignations and sackings in the 
channels, while wages of workers are being reduced and constantly delayed. The media 
outlets have become losing business propositions because they were used to surviving on 
government advertising. There will come a time soon when most of these outlets, especially 
the TV channels, will choose to close down because they would not be backed by the kind 
of advertising budgets necessary for their survival – or the high salaries they were paying 
to some of their senior people. The good thing is that the government is not a loser in this 
equation. If the private TV sector does not remain an attractive commercial proposition 
anymore and channels begin closing down, PTV will continue to exist, all the more because 
it has a powerful presence across the country in terms of a network which is matched by no 
channel in the private sector. 

The media is already playing a losing game in developing countries. In many, the con-
sumer market is quite small for so many outlets. Consequently, government advertising 
revenue and cross-subsidies from other businesses run by media owners fill in the shortfall. 
In Pakistan’s case, the wage structures need to be rationalized and the number of channels 
drastically reduced. In any event, the activity of news information, cultural coverage and a 
more socially relevant approach in terms of drama production needs to be adopted to serve 
Pakistan’s national needs instead of pursuing a copy-cat approach that does nothing for 
national needs and is only a short-cut.

The internet is also making a pervasive entry into society and the speedy growth of 
broadband connectivity is gradually rendering conventional media obsolete. Now both news 
and entertainment is ‘on-demand’ – and it is right there in a person’s palm.  It is YouTube and 
Facebook that now rule the roost and articles and opinion pieces in newspapers are mostly 
read by the older generation. It is also true that all that private sector TV channels produce 
is news and current affairs content (which is most of the time ‘breaking news’), besides their 
hysterical news anchors and the catfights in their talk shows. Good drama, music and com-
edy have no place in their programme fare. They don’t even care to cover sports and leave it 
to PTV to do the needful.

The private channels also fail to depict Pakistan’s soft image or to tell a positive story. All 
that their programming has are stories of rape, murder, robberies, road accidents and the 
rest. It is as if nothing else happens in Pakistan and this very negative image is what goes to 
the world. This creates a feeling of despair in overseas Pakistanis while the enemies of Paki-
stan exploit such coverage to damage Pakistan’s image. It is good that Prime Minister Imran 
Khan and his government realize this and are taking steps in the right direction.

Right-siding The Media

Javed Ansari
Editor
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True Leader
Although Khalid Awan is 

known for the quality of work he 
has done, he is also a man with 
a great positive attitude and he 
keeps spreading this positivity 
wherever he goes. From leading 
the logistics industry to contrib-
uting generously to organisations 
in health, education and social 
welfare, Mr. Awan has been an 
active philanthropist and has 
become the leader everyone 
should look up to. In this regard, 
the efforts of the Slogan team  
need to be appreciated. The 
articles written by some leading 
personalities were very informa-
tive as well as the interesting 
comments by many people.
Muhammad Noman,
Karachi.

The Guru of Logistics
This is regarding the last cover story of Slogan on the multilateral personality of Khalid 

Nawaz Awan, the Founder and Chairman of TCS Holdings Private Limited. Mr. Awan is 
known for taking TCS to towering heights and has been maintaining its market position for 
thirty five long years. He is a dedicated professional who has a strong presence in the coun-
try as the developer of Pakistan’s leading courier and logistics brand. He makes sure that 
his work motivates people to opt for their dream rather than doing a regular job. A dynamic 
person like Khalid Awan is hard to ignore.
Mohib Akhtar,
Karachi.

Eat Wisely!
The food industry in Pakistan is booming 

and so is the people’s desire to eat outside 
in order to get some relief from their daily 
home menu. But eating unhealthy, outside 
food is bad for health, so always eat what’s 
healthy. Adding to the numerous good 

food outlets, Kudu is here for a treat. I 
am seriously impressed by reading the 
review of this restaurant in your magazine. 
It’s indeed a tough job to attract people’s 
attention along with keeping in view their 
tastes but let’s just hope that Kudu stands 
out and makes its way to the people’s 
hearts, I mean stomachs!
Kiran Maaz,
Lahore.

Smart Move!
Alkaram’s winter collection ‘Aurelia 

Dreams’ comes with full excitement and 
has attracted a huge number of people. 
I was happy to hear about it as I am very 

fond of the brand but I 
was even more happy to 
see Ayeza Khan showcas-
ing the brand. It was then 
that I understood why 
people went crazy about 
it. The brand has very 
smartly used star power 
and applied their market-
ing tactics by taking Ayeza 
Khan as its brand ambas-
sador, an actress who is 
appreciated and loved for 
her acting.
Izma Rasheed,
Karachi.

Know Your Worth
Many children of this nation have done 

great things and have made their mark 
around the globe. They have every time 
demonstrated that Pakistan refuses to be 
overlooked in any area, be it education, 
sports, IT, acting or even video games. 
One	is	Muhammad	Shaheer	Niazi.	When	
will their talent be acknowledged? They 
have proved themselves in every way but 
still, they are not getting much recogni-
tion. It’s high time this young talent gets 
appreciated or they will end up moving 
to some other country where they will be 
credited.
Sohaib Alam,
Hyderabad.

Readers’ Thoughts
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Who Said That!

What’s the 
Rush?
The phenomenon called ‘breaking news’ 
has become the main highlight of news 
channels because they seem to thrive on it 
rather than providing news as it comes. It 

is crucial that media presenters first check 
the veracity of the news before broadcast-
ing. One understands why there’s such a 
mad rush in ‘breaking’ the news first. The 
TRP is the culprit. Breaking news creates 
a false alarm and in the end it turns out to 
be a damp squid. The information ministry, 
if it still monitors news channels, should 
keep an eye on this and make an example 
of those who treat everything as ‘breaking’ 
news. There was this story of a dog being 
stolen in Karachi somewhere and it became 
‘breaking’	news	for	a	TV	channel.	What	
stupidity! 
Sabiha Iftikhar,
Islamabad.

Social Service
Advertising in Pakistan can play a vital 

role in the complete eradication of polio. 
Pakistan and Afghanistan are the only two 
countries left in the world where the polio vi-
rus still exists. True that the Melinda & Gates 
Foundation is doing great work against this 
menace but others could also join in by 
incorporating the ‘Eradicate Polio’ message 
in their campaigns as a social service. This 
would help the anti-polio drive greatly and 
could be an important element in getting rid 
of the virus completely.
Ahmed Rizvi,
Lahore.

Relationships can be very traumatic. But being in a 
healthy relationship can be very empowering. 
– Kangana Ranaut, actor.

The audience look at the stars 
on the screen, but a huge 
process takes place to 
actually make that possible. 
– Asif Raza Mir, actor.

So, I took his hand because he’s another of our 
illustrious	guests	at	our	humble	abode.	What	is	so	
wrong	in	that?	Why	are	people	jealous?	
- Siti Hasmah Mohamad Ali, Malaysian First Lady, 
on meeting Imran Khan.

Poetry is enlightenment to me. I see the world 
and write the world through it.” 
– Arun Budhathoki, Nepali poet.

There’s no magic wand to 
progress. It’s a constant effort 
with a resolve to respect 
humanity, justice and truth.
– Samina Peerzada, actor.

Even in matters like religion, rarely do people research 
and form their own opinions.
– Sarmard Khoosat, actor and screenwriter.

I feel we must empower women to speak up 
against a crime they’ve been subjected to. 
– Adnan Siddiqui, actor.

As an opener I worked hard and 
maintained a standard, so I am 
proud to have served my country. 
– Mohammad Hafeez, cricketer.

Don’t blame any individuals or the 
industry at large, think and come 
up with ways to reform it. 
– Sania Saeed, actor.

7SLOGAN January 2019



8 SLOGAN January 2019

Corporate Moves

Ali Habib has become the Chief Corporate 
Communications Officer at Habib Bank Limited (HBL). 
Previously, he was working as the Head of Corporate 
Affairs & Marketing at UBL. He brings to the position 29 
years of experience, in Pakistan, Egypt and Yemen, of 
working with blue-chip organizations like Procter & Gamble 
(P&G), Reckitt Benckiser, Standard Chartered Bank and 
NIB Bank. He is an accomplished leader with the ability to 
initiate success in product management, communications, 
marketing and consumer banking contexts.

Farrukh H Sabzwari has joined BMA 
Capital, a leading financial group in 
Pakistan, as the CEO of the company. He 
first joined BMA Capital as MD, Equities, 
in February 2018. In his previous roles, he 
has served as Director Asian Equities Sales 
at Credit Suisse in Singapore, CEO, KASB 
Securities and VP subcontinent sales with 
CLSA in New York. Having more than 20 
years of experience, he is well entrenched in 
Asian equities and more specifically Frontier 
and Emerging Markets. He has done his O 
levels from St. Mary’s Catholic High School, 
Dubai and Masters from IBA, Karachi.

Roy Alberto Kappenberger has been 
appointed as the new General Manager of 

Pearl-Continental 
Hotel, Lahore. 
Roy has worked 
in the hospitality 
industry for over 
30 years. Prior to 
his assignment as 
General Manager of 
Marriott Islamabad 
since March 2017, 
he was cluster 
GM of Radisson 
Blu Scandinavia 

Hotel and Radisson Blu Royal Hotel in 
Copenhagen Denmark.

Dr Anne Jones has become the CEO of Genomics 
Medicine, Ireland (GMI), bringing 25 years of experience 
working in the life science, chemical analysis and 
diagnostics arenas in Ireland, the UK and the USA. She 
joined GMI from the US-based Danaher Corporation, 
where she was Vice President. Prior to that, she was 
VP Strategy and Business Development at Agilent 
Technologies. She also worked with Amersham 
Biosciences and GE Healthcare Life Sciences. A 
graduate of the National University of Ireland Galway in 
Microbiology and Molecular Biology, she completed her 
PhD at Cancer Research, UK.

Piyush Pandey has been promoted to Global Chief 
Creative Officer at Ogilvy. Piyush is currently the 
Executive Chairman and Creative Director of Ogilvy 
South Asia but is now also tasked with overseeing 
the creative products of the global Ogilvy network. 
He joined Ogilvy over three decades ago and was 
honoured with the Lion of St Mark in Cannes this year.

Ashley Giles has been made the Managing Director 
of England Men’s Cricket. He was appointed by the 
England	and	Wales	Cricket	Board.	He	was	a	part	of	
England’s 2005 Ashes-winning team. He previously 
served as England’s limited-overs coach, played 54 
Tests for England and later worked as a national team 
selector from 2008 to 2014.

Sebastian Seifert has been appointed as the Chief 
Financial Officer of DE-CIX Group AG, a carrier and 
data centre-neutral internet exchange point in Frankfurt, 
Germany. Seifert was previously working for the Dürener 
paper producer Reflex & Co where he was CFO for 
almost two years. Prior to this, he served as CFO of IT 
service management company, Seven Principles AG, 
where he worked for a decade. He is a graduate in 
business administration.



Grapevine

Fight Back

One person who has dominated 
TV talk shows and newspa-

per headlines since early 2015 is 
fashion model Ayyan Ali. She was 
arrested in March 2015 on charges 
of money laundering. However, she 
pleaded not guilty.

She went to Dubai for ‘medical 
treatment’ in February 2017 after 
her name was taken off the no-fly 
list. She now plans to defend her-
self against the ‘false’ accusations 
that she has been facing without 
any proof. Ayyan says that various other political personali-
ties were also on the same flight that day but they were not 
included in any trial or investigation.

Changing Track

Singer Jawad Ahmed was not much of a success as a 
singer.	Was	it	because	he	did	not	join	any	group	or	was	

his style of singing a bit old-
fashioned and he didn’t quite 
have the strings to rev up a 
fan following among the youth. 
Perhaps that is why he decided 
to change channels and come 
into politics. He didn’t join the 
PTI so where is Jawad now? 
There were reports before 
the last elections that he had 
formed a political party but it 
seems he did not contest elec-
tions. So, is this the end of the 
line for Jawad?

Momina Outraces Asim

It’s true. Asim Azhar got replaced by Momina Mostehsan! 
Recently Asim Ahar disclosed that initially he was to sing the 

‘Ko Ko Korina’ duet with Ahad Raza Mir but was replaced by 
Momina Mostehsan. The Coke Studio rendition of the song 
wasn’t	praised	a	lot	by	music	lovers.	What	would	the	Asim	
Azhar-Ahad Raza Mir duet been like? 

Cold or Hot Coffee?

Kareena Kapoor and Priyanka 
Chopra came together in Coffee 

With	Karan.	Priyanka	shot	for	it	in	mid	
December. This made the 
show exciting. 
It is no sedret 
that both ac-
tors have cold 
shouldered each 
other for long. If 
it is true then who 
is stealing whose 
limelight? After 
they both got mar-
ried recently and 
were the talk of the glitz world.   

Big Bhai

Actor 
Salman 

Khan doesn’t 
seem to care 
much about 
nepotism. He 
is launching sis 
Alvirah Khan’s 
daughter Alizeh 
Agnihotri in the 
third film in the 
‘Dabangg’ se-
ries. It’s sort of normal for Salman Khan. He has done the big 
brother bit for his brothers earlier. Big Brother or Big Bhai?  

Rita’s Secret Date

There are reports that singer Rita Ora is secretly dating 
former Spiderman, Andrew Garfield. She says what they 

have is a real deal. But Rita’s representative(s) haven’t com-
mented on this as the relationship is in its early stage. Rita 
recently said: “I never know what I’m looking for, I don’t actu-
ally	[have	a	type],	at	all.”	Well,	fans	have	to	wait	now.	
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Cover Story

By Javed Ansari

I
t looks like everyone is getting married 
in India. ‘Everyone’ of course denotes 
everyone who is someone. It was 
Deepika Padukone who started it all. 
She made it known that she was going 

to marry Ranveer Singh. The latter gentle-
man, it turned out, was all for it. And they 
got married in style – in Italy. Then Priyanka 
Chopra joined the bandwagon and she 
disclosed her intentions to marry Ameri-
can musician Nick Jonas. She is 36 and 
he is 26. But did it matter? The wedding 
announcement was a surprise for many be-
cause a lot of those young and smart Indian 
men who had been counting on winning 
Priyanka’s hand had finally given up on her 
because it was generally believed that the 
Indian screen bombshell cared more about 
her career than getting married – even 
though she was getting on in years. But Pri-

yanka did play a trick on her Indian suitors 
when she chose Nick Jonas – a gora!

Many others then followed, including 
one of the Ambani brothers marrying off 
daughter Isha Ambani. Sonam Kapoor got 
married to Anand Ahuja while Angad Bedi 
secretly tied the knot with Neha Dhupia.

Deepika Padukone and Ranveer Singh 
got married at Villa Del Balbianello, Lake 
Como in Italy. The couple had both grand 
and private ceremonies. On the first day, 
the marriage took place according to the 
Konkani rituals followed by a Sindhi wed-
ding on the second day.

The Priyanka Chopra and Nick Jonas 
wedding ceremony was very beautiful and 
for some it made the Meghan Markle and 
Prince Harry nuptials look ordinary. Nick 
Jonas met Chopra, who starred in the 
now-canceled ABC show Quantico, at an 
Oscars after-party in 2017. The two had 
only been publicly dating for a few months 

before he proposed to Chopra.
However, it was all a grand display of 

glitz, glamour and wealth at the Ambani 
wedding. In all the celeb weddings, it 
was obvious that each was trying to 
outdo the other in terms of their follow-
ings, clout and popularity.

Isha Ambani and Anand Piramal’s 
wedding could even be called the wed-
ding of the century. The celebrations 
were probably one of the most lavish 
occasions ever seen. Isha looked beauti-
ful beyond words on every occasion. She 
chose a flowy red embellished gown, 
with a stunning silhouette which comple-
mented her perfectly. She paired the gown 
with lightly-tousled open tresses, glowing 
face, heavily kohlied eyes, nude lips and 
nude make-up.

She accessorized her ensemble with 
heart-shaped drop earrings, some bracelets 
and a stunning minimal necklace. Like 
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Wedding
Vibes her gorgeous look at the reception, her 

wedding trousseau was also stunning. She 
wore a 16-panelled ghagra made with two 
shades of off-white and a golden blouse. 
She also included her mother’s 35-year-old 
wedding saree to her outfit, by draping it on 
her shoulder. Even Anand looked dapper as 
a groom on the wedding day. Isha’s wed-
ding look was conceptualized by designer-
duo Abu Jani Sandeep Khosla.

Perhaps it was okay for Ambani to marry 
his daughter with all the pomp and cir-
cumstance at his beck and call because, 
after all, exhibitionism is a trait that must 
survive – even in India. He is one of the 
richest men in the world and he did what 
he did in an India that depicts interesting 
contrasts between poverty and affluence. 
The tycoon did not really have to tell the 
world that he has all the riches you can 
imagine but he probably wanted to give 
his daughter a very memorable wedding, 
besides of course showing off his wealth. 
He made good use of the opportunity and 
just threw his coffers open.

Ambani’s guest list was interesting – and 
impressive. Many of the people he invited 
from Europe and the USA, including former 
US Secretary Of State Hillary Clinton and 
showbiz performer Beyonce, must have 
already been fed up with the tough winter 

they were having and 
they must have grabbed 
at Ambani’s invitation 
to attend his daughter’s 
wedding – all expenses 
paid. Nothing like get-
ting out of the snow to 
experience India’s winter 
sun and getting a free 
tan in the bargain. The 
sightseeing and all the 
culture vultures thrown 
around must have been 
an added bonus.

Now that Indian actor 
Deepika Padukone is 
married to another ac-
tor, Ranveer Singh and 
actor Priyanka Chopra 
is married to a showbiz 
person, Nick Jonas, how 
will all this impact their 
respective careers? It is 
generally understood in 
the showbiz world – in 
India, in Hollywood and 
elsewhere – that once a 
highly popular actor gets 

married, this negatively impacts his or her 
box office ratings. It is also believed that 
getting married particularly affects a female 
star’s career growth and film producers do 
not cast married girls in their films.

Many married film stars do not like be-
ing paired with people who are not their 
husbands or wives.  This creates problems 
for the producers and they generally avoid 
casting such couples together. Being a 
married couple and then appearing in films 
as unmarried lovers is also not acceptable 
to audiences. They prefer their romantic 
pairs to be unmarried. There is also the 
question of actors allowing their respective 
spouses to be caste in films featuring other 
actors because, at one time or the other, 
the romantic story will lead to dangerous 
proximity between the actors and this 
would not be acceptable to the husband 
or wife who do not comprise the romanc-
ers.

Perhaps, all the actors involved in the re-
cent marriages - Deepika Padukone, Ran-
veer Singh and Priyanka Chopra – have 
earned enough from their respective film 
careers and now they do not care about 
their dropping ratings. As for Nick Jonas, 
he seems to have played a master stroke – 
and now more people will know him!



By Syeda Areeba Rasheed

2
018 proved to be a year of 
surprise weddings in the Indian 
film industry. After the grand 
affair of Sonam Kapoor and 
Anand Ahuja’s wedding and the 

secret nuptials of Angad Bedi with Neha 
Dhupia, the most talked about couple, 
Deepika Padukone and Ranveer Singh tied 
the knot and, following their footsteps, were 
Priyanka Chopra and Nick Jonas.

Ranveer and Deepika had been the 
talk of the town for quite some time so 
when they finally announced their wedding 
through social media, people were very 
excited. The couple got married in a two-
day ceremony at Lake Como in Italy, first in 
the Konkani style with white as the dress 
code, then in the Sindhi style where men 
wore red pagris and women wore red and 
pink outfits. Ranveer Singh made a classic 
entry on a boat with the song ‘Tuney Maari 
Entriyan’. The couple chose Sabyasachi 
as their designer for the wedding but what 
caught the most attention were the Sanskrit 
quote, ‘Sada Saubhagyavati Bhava’ written 
in gold on the border of Deepika’s dupatta. 
The wedding was followed by two recep-
tions, in Bengaluru and Mumbai.

Their love story unfolded as any other 
love story would. It was love at first sight 
for Ranveer. He saw Deepika at the Zee 
Cine Awards in Macau wearing a stunning 
silver gown. He went flat at the sight and it 
was hard for him to forget. The same year 
they were cast in Sanjay Leela Bhansali’s 
‘Goliyon Ki Rasleela: Ram Leela’, a desi ad-
aptation	of	William	Shakespeare’s	‘Romeo	
and Juliet’. Since they were not familiar with 
each other, Bhansali organised workshops 
and they even had 4.00 am coffee dates 
and watched films together.

Their love soon blossomed and the 
chemistry was beautiful. Ranveer dropped 
in at the sets of ‘Finding Fanny’ and ‘Happy 
New Year’ to meet her and even Deepika 
paid a visit to Spain where he was shoot-
ing for ‘Dil Dhadakne Do’. At the Zee 
Cine Awards 2014, on Farah Khan’s 50th 
birthday where he held a yellow flower for 
Deepika while she walked with Karan Johar, 
at the IIFA Awards 2015 when Ranveer re-
ceived her on stage by going down on one 
knee and singing Ram Chahe Leela for her. 
Along with the cover of Vogue India, they 
were together everywhere.

During ‘Bajirao Mastani’, Ranveer 
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expressed his joy of working with Deepika 
twice. Even when his famous Bajirao mous-
tache had to be chopped off, he trusted 
no one but her. Deepika also, on the other 
hand, left no chance and gave Ranveer a 
flying kiss making heart gestures during 
her performance at IIFA 2016. Even 
when she signed ‘XXX: Return of 
Xander Cage’, Ranveer supported 
her throughout. During ‘Padmaavat’, 
they proved to be each other’s lucky 
charm as the film became the big-
gest hit of their careers.

In an interview with Filmfare Middle 
East, Deepika praised Ranveer for 
his energy but emphasised more on 
how good a human being he is. For 
her, he was an ideal man. In ‘Kof-
fee with Karan’ Season 6, Deepika 
happily admitted to getting married 
first but when Karan Johar congratu-
lated her on being in a 5-year-long 
relationship, she corrected him by 
saying it had been 6 years.

For Priyanka and Nick, also called 
Nickyanka by their fans, it was also 
love at first sight. Nick saw Priyanka 
in the American drama series ‘Quan-
tico’ and that’s where it all started. 
Since he was friends with Priyanka’s 
co-star Graham Rogers, he sent 
him a text praising Priyanka for her 
work. Then, on September 8, 2016, 
he sent a message to Priyanka on 
Twitter suggesting they should meet. 
Priyanka replied telling him to text 
her as her team could read her mes-
sages on Twitter. And so the texting began.

Their first meeting was a coincidence. 
Nick was hanging out at a bar when Pri-
yanka breezed in, in a black Michael Kors 
Collection dress. Nick had already been 
smitten by her beauty, so he got down on 
one knee in front of a whole bunch of peo-
ple and requested her for a drink. Priyanka 
was leaving for India that night but she told 
her manager to wait for a few minutes.

Ralph Lauren then invited them to attend 

the 2017 Met Gala together, not know-
ing that they were not strangers anymore. 
A week before Met, they had met at the 
Carlyle Hotel in New York and Priyanka had 
invited him to her apartment where he met 
her mother. There was a long, one-year 

gap but they collided once again at the Red 
Carpet of the 2018 Met Gala. Nick even 
invited Priyanka to a live performance of 
‘Beauty and the Beast’ and they also went 
to the Dodgers game. The next morn-
ing Nick informed her mother that he was 
going to marry Priyanka. The cute flirtation 
between the two reached their Instagram 
stories and comments.

Nick proposed to Priyanka in Crete 
where they were on her birthday trip. He 

waited until after midnight so their future 
engagement anniversaries would not 
coincide with her birthday celebrations. He 
had the ring with him, a beautiful one by 
Tiffany & Co. and he got down on one knee 
and proposed to her. There was complete 

silence for 45 seconds. He then 
put the ring on her finger asking if 
she	had	any	objections.	Well,	there	
was none and Priyanka was really 
shocked and happy.

For Priyanka, what made her fall 
for Nick was the way he motivated 
her. She remembered him saying 
that he was fond of her ambitions 
and the way she looked at the 
world. As a girl, not a single guy 
had told her that. The news of their 
engagement went viral on the in-
ternet. The two tied the knot at the 
Umaid Bhawan Palace in Jodhpur 
via two ceremonies. Priyanka 
wore a traditional red lehenga for 
the Hindu ceremony while a white 
custom Ralph Lauren gown for the 
Western	ceremony.	Her	dresses	
for the two occasions were 
personalised with names, dates, 
her parents’ names, her mother-in-
law’s wedding dress embroidered 
and Om Namah Shivai written on 
her dress. She also had the lon-
gest veil in the world, 75ft., not to 
forget the 6ft 6in tall wedding cake 
that was cut after the wedding.

Though their age difference 
would always be a point of discus-

sion in the media, Nick seemed to be the 
more senior and serious of the two. He is 
now referred to as the ‘National Jiju’ about 
which Priyanka is really happy.

Many other popular people tied the knot 
in 2018. These included Kapil Sharma and 
Ginni Chatrath, Ankit Tiwari and Pallavi 
Shukla, Himesh Reshammiya and Sonia 
Kapoor and Isha Ambani and Anand Pira-
mal. 2018 was indeed a year of celebra-
tions and weddings.
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Wedding
Vibes

By Noor Javed Sadiq

I
n 2018, the film industry in India 
witnessed charming stars tie the knot, 
putting an end to incessant rumours 
about their relationships. From Sonam 
Kapoor and Anand Ahuja’s big fat 

Punjabi wedding to Neha Dhupia and An-
gad Bedi’s ethereal ceremony, the industry 
got all warmed up to enjoy the wedding 
season with zest and excitement.

The phrase ‘Love-birds’ is what explains 
Deepika and Ranveer, aka DeepVeer, and 
their six years of relationship perfectly. The 
two decided to get married as per South 
Indian traditions and Sindhi rituals away 

from the paparazzi in the Lake Como set-
ting in Italy. This was amidst a tight circle 
of	family	and	friends.	With	no	photo	policy,	
everyone was looking forward to see the 
photographs of the ‘happily ever-after’ 
couple. 

With	all	the	aww	moments,	the	Sanskrit	
quote ‘Sada Saubhagyavati Bhava’ written 
in gold that roughly translates into “ May 
you always be lucky as a married woman” 
on the border of Deepika’s dupatta got 
a lot of attention. The DeepVeer recep-
tions in Bengaluru and Mumbai were 
glamorous with the media and well-known 
personalities from the Indian film indus-
try, well-heeled socialites and the sports 

world. It received a lot of attention on the 
social media as many thought their choice 
of having three receptions was too much 
and, with no surprise, the receptions were 
created into memes online.

Global	star	and	former	Miss	World	
Priyanka Chopra said, ‘I do’ to American 
singer Nick Jones in a ‘fairytale’ nuptial at 
the majestic venue of  royal Umaid Bha-
wan Palace in the “Blue City” of Jodhpur in 
Rajasthan. The colourful mehndi followed 
by a friendly cricket match and a pre-wed-
ding power-packed “desi” musical evening 
was a dream wedding in its true sense. 

The multi talented star looked happy as 
ever as many elders say ‘dulhan par roop 

Cover story
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charha hai’ fitted her just right. The multi-
cultural wedding was truly a show stopper. 
The Quantico star and the American 
musician looked regal in their Ralph Lauren 
outfit. Nick Jonas’s tuxedo unveiled a 
secret piece of the bride’s dress hand-em-
broidered with the Urdu words “My Jaan” 
(meaning my life). It was applauded as a 
sweet gesture of showing love. Priyanka’s 
veil had embroidered eight significant word 
selected by her, including “Family, Hope 
and Compassion.” Not that they didn’t 
receive any attention but her 75 feet long 
veil was trolled online. 

This is an example of how the media 
exploits and the people promote anything 
without having any insight about the reality. 
The veil was nothing like the norm but it 
was Priyanka Chopra’s and a girl is free 
to have what she desires on her wedding 
day and in her life. Priyanka’s instagram 
post captioned, “And forever starts now” 
showed the couple in a traditional attire 
and they both looked ravishing and made 

for each other. The reception in Delhi was 
graced by Prime Minister Narendra Modi, 
who came to bless the couple.

Indian business magnate Mukesh Am-
bani’s daughter Isha Ambani got married 
to Anand Piramal, son of industrialist Ajay 
Piramal. Both looked magnificent on their 
wedding day. There were royals, politicians 
and celebrities - as well as all descriptions 
of media. The Ambani wedding was ex-
travagant and out of the realm of possibly 
everyone, except for the 19th wealthiest 
person in the world, Mukesh Ambani. He 
made every possible arrangement to make 
the guests feel comfortable so that his little 
princess’s big day would be celebrated 
without any fuss or hiccups. 

The pre-wedding parties were held at 
a 16th century palace in Udaipur. Hillary 
Clinton was seen dancing with Shahrukh 
Khan. Former U.S. Secretary of State 
John Kerry was also there. The guests 
were flown in chartered jets from around 
the world and celebrities were paid 

hundred and thousands of dollars for brief 
appearances. Beyonce flew all the way 
to perform, which was a highlight on the 
social media. She sang her famous song 
“Crazy in love” among other hits, and had 
a series of costume changes that included 
an Indian inspired outfit. Many other un-
imaginable arrangements were made and 
it would be right to say that the wedding 
was	one	of	a	kind.	With	the	twitter	trolls	
and social media dramatic play up, it sure 
was glamorous, full of entertainment and 
a treat for newsmakers. In short, everyone 
was taken care of [wink].

Despite the online generation trolls and 
cries, everyone agreed that all the couples 
looked dreamy, regal and heavenly. The 
wedding of Kapil Sharma, the comedy star 
and host of the show “Comedy Night with 
Kapil” with Ginni Chatraths, 2018 surely 
was the year of wedding galas for India. 
It kept the news watchers glued to their 
screens and phones. 

Celebration SeasonCelebration Season
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Pakistani fashion designer, Mohsin Naveed 
Ranjha, who is well-known for his fascinating 

clothing line, styled Ranveer Singh at the Filmfare 
Awards. Ranging from intricately crafted formal 
wear to gorgeous traditional wear, the exclusive 
designs looked great on Ranveer.

Ranveer talked about how amazing the de-
signs were. For him, Mohsin actually smashed 
the looks as the outfits perfectly complemented 
his style statement. Mohsin considered himself 
lucky to do this as he is a huge fan of Ranveer. 

PCB Hits A 
Six 

The Pakistan Cricket Board has made a 
consortium comprising Blitz Advertising 

(Pvt.) Ltd. and Techfront as its broadcast 
and live-streaming partners for the forth-
coming HBL Pakistan Super League. 

   HBL PSL returns to action with a glit-

tering opening ceremony in Dubai followed 
by the opening game between Islamabad 
United and Lahore Qalandars on Febru-
ary 14, 2019. Lahore will be staging three 
matches and Karachi will host five matches,  
including the Final on March 17, 2019.

Blitz Advertising is a part of Pakistan’s 
largest full service communications group 
with nationwide presence and represents 
Publicis Media, the world’s premier media 
management group in Pakistan.

 Techfront, a UAE-based affiliate of Global 
Sports Commerce (GSC), is one of the 
largest sports technology and management 
companies providing dynamic solutions and 
commercial management to leading sports 
stakeholders.

 “I would like to congratulate and thank 
Blitz Advertising and Techfront for partner-
ing with us once again. This is a time-tested 
partnership and our joint objective, for the 
next three years, is to ensure that HBL PSL 
continues to grow in terms of fan engage-
ment,” said Ehsan Mani, PCB Chairman.

Ahsen Idris, CEO, Blitz Advertising, said: 
“Blitz Advertising has had three wonderful 
years with HBL PSL and this new three-
year partnership is a win achieved with a 
six.”

 M.S Muralidharan, Managing Director, 
Techfront,	said:	“We	have	been	involved	
with HBL PSL since its very first season in 
various	capacities.	We	are	glad	to	have	pro-
cured the global broadcast and live-stream-
ing rights for HBL PSL from 2019-2021.” 

‘Tich Button’ and More

After ‘Tich Button’, Pakistani singer 
and songwriter, Jimmy Khan has 

released his first song and video titled 
‘Nikka Mota Bajra’.

It is a traditional Punjabi folk song 
that celebrates the commitment to ev-
ery stage of life. Sung from a woman’s 
perspective, the song signifies her self-
belief and the pride she has in the way 
she values her relationships. 

The second NBP committee meeting 
for “NBP Green Pakistan Tree Planta-

tion Drive” was chaired by Shah Farman, 
Governor of KPK. 

In the first phase, NBP will plant trees, 
preferably fruit trees at Regi, Model Town, 
DHA, Hayatabad, Defence and Highways. 
Later, the drive will be extended to other 
areas of KPK.

Others present on the occasion were 
Shaukat Mehmood, Group Head, Service 
Quality Group, NBP, Karachi, Saima Rahim, 
RH (KP), Finance Minister, Taimour Jhagra, 
Forest Minister, Ishtiaq Umar, Agriculture 
Minister, Mohibullah, Secretary Agriculture, 
Israrulah and others.  

Green Pakistan 

Pakistani Designer Styles Ranveer

Fawad Khan’s acting was appreci-
ated in Indian films and now he 

is set to star in Asim Raza’s romantic 
comedy ‘Parey Hut Love’. Mahira 
Khan was also signed as the main 
lead of the film but Maya Ali replaced 
her. Mahira will be playing a special 
role in the film along with Sheheryar 
Munawar. 

Asim’s ‘Parey Hut 
Love’
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Cinepax to Launch 
4DX Theatres
Cinepax plans to launch the first two 4DX theatres in Pakistan. Cinepax’s flagship loca-

tion, a 10 screen multiplex, at the Packages Mall in Lahore and at the Ocean Tower 
Mall in Karachi, will have the first 4DX theatre in the country. The 4DX theatres will exemplify 
how Cinepax is pioneering the worldwide trend of families interaction at the movies as op-
posed to the traditional cinema environment.

Cinepax is committed to bringing Pakistan world-class entertainment to revitalize the 
industry.  

Telenor Offers 
4.5G

Dasani Support 
The Unsung 

Telenor was the first to introduce 4G in 
Pakistan and now it is launching 4.5G in 

Karachi, Lahore, Rawalpindi and Islamabad. 
Sigve Brekke, CEO, Telenor Group, initiated 
to launch 4.5G by placing the first call over 
the advanced LTE network. Over 80% of 
Telenor Pakistan’s network supports 3G/4G. 
The launch of 4.5G is another milestone. 
All Telenor Pakistan’s 4G subscribers with 
compatible handsets will be able to receive 
the faster speeds automatically.  

Dasani, the bottled water brand of The 
Coca-Cola Company, has launched the 

Dasani Spotlight Campaign to support like-

minded individuals or groups who devote 
their lives to the welfare of others.

Dasani has the vision that every individual 
at some level or other wishes for a positive 
change and this is the core value that Dasani 
inspires, supports and celebrates through 
this campaign.  

Pashtu Culture Is Enthralling 

Arecent cultural show promoted 
Pashtu culture and entertained jour-

nalists of Islamabad and Rawalpindi. 
Pashtu singers such as Zarsanga, 

Meena Gul, Azeem Khan and others 
performed at the show and received 
big applause.

Zarsanga especially mesmerised the 
audience with her melodious singing 
and traditional folk songs. 

Yasir Bowls Into History
Pakistani leg-spinner 

Yasir Shah has 
broken an 82-year-
old world record by 
grabbing the fastest 
200 Test wickets. He 
achieved the milestone 
in his 33rd Test, break-
ing the record for the 
fastest 200 wickets 
held by Australia’s 
Clarrie Grimmett for 82 
years. He did it in 36 
Tests.  
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The Masala Awards are held annually in 
Dubai with nominations from India and 

Pakistan. The 11th Masala Awards were 
held at Madinat Jumeriah Hotel in Dubai 
and were hosted by Kartik Aaryan and 
Kareena Kapoor. Pakistani performers who 
attended were Osman Khalid Butt, Sheh-
eryar Munawar, Ayesha Omar, Amna Ilyas, 
Frieha Altaf and designer Faraz Manan. 
Kareena Kapoor got the award for “Asian 
Icon of the Year.” 

Masala Awards

Imrana Maqsood’s latest book Subha Ka 
Naashta Shaam Ki Chai was launched in 

Karachi recently.
Her husband Anwar Maqsood Anwar 

made the open-
ing remarks. Asif 
Noorani, former 
Test cricketer Sala-
huddin Sallu and 
former federal min-
ister Javed Jabbar 
also spoke on the 
occasion. Imrana 
Maqsood thanked 
the audience and 
hoped that her 
book will help 

people improve their cooking. The book 
has pictures of delicious breakfast, brunch 
and high tea ideas.

Subha Ka Naashta, Shaam Ki Chai is the 
kind of book that is normally not found in 
cookery book collections. It is handy book 
because it addresses a need in every home 

that cookery books have not addressed so 
far.

Among her 20 books, Imrana Maqsood 
has also written Uljhay Suljhay Anwar, 
which was based on the ‘adventures’ of her 
husband Anwar Maqsood.

While	it	has	become	customary	for	most	
people to restrict the morning breakfast to 
bare essentials either on the basis of dietary 
restrictions or because there is no time for 
them to have a hearty morning meal, the 
question of a good breakfast looms large 

in the mind of every housewife and she 
always endeavours to make the breakfast 
table as interesting and appealing for the 
family as possible.

The best part about Imrana’s book is that 
it offers nashta (breakfast) for every budget, 
every taste and every whim. The nashta 
ideas are not just about stuffing one’s body, 
but eating intelligently to provide the body 
all the essential nutrients. 

Evening tea also becomes quite a hassle 
in every household. Though not such an im-
portant event of the day, at least in this part 
of the world, a simple chai ki piali (cup of 
tea) just does do not do the trick. Evening 
tea may be a more formal ritual in other 
parts of the world, like England, but it does 
have a place in one’s daily life. The time 
between lunch and dinner is rather long 
and an interesting shaam ki chai (evening 
tea) makes up for the lost energy. So keep 
Imrana Maqsood’s Subha Ka Naashta, 
Shaam Ki Chai handy and you won’t have 
any problems. 

Imrana Offers New Ideas

Google 
Honours Hanif 
Mohammad
Google has paid tribute to Pakistan’s 

legendary cricketer ‘Little Master’ 
Hanif Mohammad with a doodle that ap-

peared on December 21 to celebrate 
his 84th birthday. 

In the past, Google has paid tributes to 
such prominent Pakistani personalities as 
Nusrat Fateh Ali Khan, Abdul Sattar Edhi, 
Noor Jehan, Nazia Hassan and Fatima 
Surayya Bajia.  

Hanif Mohammad was as the original 
“Little Master.” He set numerous records 
in Test cricket — like playing the longest 
innings in history (16 hours) and being 
the first Pakistani player to score a triple 
century. He scored 337 runs in his longest 
innings. 
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Load Wedding 
in Jaipur
Pakistani	film	“Load	Wedding”	has	been	

nominated for Best Feature Film at 
the 11th Jaipur International Film Festival, 
which will be held from 18 to 22 Janu-
ary, 2019 in Jaipur, India. This is a proud 
moment for the team and director Nabeel 

Qureshi. Mehwish 
Hayat is immense-
ly happy and 
said in a tweet it 
was an amazing 
achievement.

All-Female Car Centre

Pakistan Cables Signs 
MoU with UET

Pakistan’s first all-
female Purchase 

Centre called CarFirst, an 
OLX company, has been 
launched in Lahore.

The Centre’s opera-
tions are managed by a 
female purchase manager 
and a female inspec-
tion specialist, who is 
also Pakistan’s first car 
mechanic.	Women	car	
owners will now be able to have their cars inspected by a female mechanic and negotiate 
sales with a female manager. 

CarFirst is a first of its kind used-car online auction and trading platform with a nation-
wide network of purchase centres and warehouses. 

Mindshare 
Pakistan Wins 

The South Asia 
‘Agency of the 

Year’ awards were 
held in Mumbai on De-
cember 4 to recognize 
the best individual and 
agency talent across 
South Asia. The awards 
recognized top achiev-
ers in creative, media 
and activations. 

Mindshare Pakistan received the Gold 
Award. It is a subsidiary of Group M 
Pakistan	and	is	owned	by	the	Global	WPP	
network. 

Among the individual awards, the South 
Asia Young Achiever Award featured 
Sanober	Ali	Shah	(Gold)	and	Wardia	Ather	
(Silver).

Pakistan Cables 
Ltd. has signed 

an MoU with the Uni-
versity of Engineering 
& Technology, Lahore 
to support the uni-
versity’s scholarship 
fund that provides 
financial assistance 
to deserving students 
enrolled in the Electri-
cal Engineering dept. 
at UET’s Lahore and Faisalabad campuses. Pakistan Cables will also award gold medals 
to graduating students and offer equal opportunity to deserving candidates by ensuring 
gender balance among applicants. 

Pakistan Telecommunication Company 
Limited (PTCL) has signed an MoU 

with NDCTECH, an award winning partner 
of Temenos, the world’s #1 Banking 
Software company. This will create an in-
country banking cloud platform by offering 
value added services.

The partnership agreement was signed 
in Karachi by Adil Rashid, Chief Busi-
ness Services Officer, PTCL and Ammara 
Masood, CEO & President, NDCTECH.

PTCL’s Farooq Ahmed Jalali, Execu-
tive Vice President, Digital Services Sales 

and Nabeel Amjad, General 
Manager, Business Applica-
tions along with Behram 
Ahmed, Chairman NDTECH 
and Navaid Kareem, EVP 
Sales, were also present. 
Jean-Paul Mergeai, Regional 
Managing Director, Temenos 
Middle East and Africa was 
also there.

This initiative will serve to reduce costs 
for fin-techs as well as create a safe and 
secure cloud-based hosting solution for 

the Pakistani financial industry, previously 
restricted to keeping transactional data 
on-premises only. 

PTCL and NDCTECH Collaborate 
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Rishi Kapoor’s House 
Becomes Museum

Cricketer	Wasim	Akram	and	the	CEO	of	JBS,	Veqar	ul	Islam	held	an	exclusive	session	
on ‘Management Lessons from Cricket’ at the The Future Summit. The session was 

a	one-on-one	conversation	between	Wasim	Akram	and	Veqar	ul	Islam.	It	shed	light	on	the	
similarities between the corporate world and sports.

Wasim	Akram	related	the	struggles	of	life	and	career	and	said,	“I	was	29	when	I	got	di-
agnosed with Diabetes. I was at the top of my career at that time and had to struggle more 
mentally than physically in order to accept it. But it was my passion for the game which 
made me go on and not give up. I was so passionate about it that I knew I had to make it 
work and that’s why I was able to play for eight and a half years after that.”

Veqar ul Islam advised aspiring professionals to plan their career well. “It’s a long career 
spanning around thirty-five years. You can’t run it like a Twenty20 match, you have to pre-
pare	it	like	a	Test	match.	We	must	love	what	we	do	and	we	must	learn	to	evolve	with	time.	
Learning, unlearning and learning again is the essence of life. That’s what people need to do 
in order to continue ahead and keep up the pace with the changing world.”

The 2nd edition of The Future Summit was a two-day event in Karachi. 

Indian actor Rishi Kapoor’s 
house in Qissa Khwani Bazar 

in Peshawar is set to be trans-
formed into a museum after the 
actor requested the property be 
preserved. The Kapoor Haveli 
was built by Basheswarnath 
Kapoor, the father of Indian ac-
tor Prithviraj Kapoor.

Foreign Minister Shah Mah-
mood Qureshi has revealed 
that Rishi Kapoor has re-
quested that his family’s home 
in Peshawar be made into a museum 
or some sort of institution. Raj Kapoor, 
the son of Prithviraj Kapoor, was born in 
Peshawar on December 14, 1924. The 

Kapoor family left Peshawar after the Par-
tition in 1947. Earlier, Rishi expressed his 
wish to visit Pakistan before he dies as he 
wanted his children to see their roots. 

Another Film by 
Sadia Jabbar 
Productions

PTCL Asia’s 
Best Operator

After ‘Balu Mahi’, Sadia Jabbar Produc-
tions has announced its second feature 

film called ‘Middle Class’ in collaboration 

with HKC Entertainment and Cinestar. The 
film will be a comedy drama. The story will 
be based on the dreams and desires of the 
Pakistani middle class. It is supposed to 
be very content-driven and will touch some 
meaningful issues.

Sadia Jabbar intends to work with fresh 
talent. 

Pakistan Tele-
communication 

Company Limited 
(PTCL) has won 
the award for ‘Best 
Asian Operator’ at 
the Telecom Review 
Excellence Awards 
2018 held at The 
Meydan Hotel in 
Dubai.

Dr. Daniel Ritz, President & CEO, PTCL, 
received the award on behalf of PTCL. The 
awards recognize industry leaders for their 
efficiency	and	hard	work	in	2018.	Winners	
were chosen based on recognized and 
demonstrated capabilities in their specific 
sectors by an independent panel of experi-
enced industry veterans. 

Newsbeat

Wasim Akram on
Life’s Struggles
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Endless Extravaganza

Mira Sethi Finds Her Mr Right

Short on 
Kartarpur 

Isha Ambani, the daughter of India’s richest man, Reliance 
Industries Chairman Mukesh Ambani, tied the knot with 

Anand Piramal, the 33-year-old executive director of Pira-
mal Group and founder of Piramal Realty, in a traditional 
ceremony in Mumbai.

There was a pre-wedding ceremony in Udaipur, 
which Indian, Hollywood and international celebrities 
attended. These included former US First Lady and 
Secretary of State, Hillary Clinton, Saudi Arabian Oil 
Minister Khalid al-Falih, US singer Beyoncé, Shah 
Rukh Khan, Salman Khan, steel tycoon Lakshmi 
Mittal, cricketer Sachin Tendulkar and newly-weds 
Priyanka Chopra and Nick Jonas.

Videos of Bollywood actors, including Shah 
Rukh Khan and Salman Khan, dancing in pre-
wedding celebrations, went viral on social media.

The grand wedding took place at the family 
home — the Antilla — in Mumbai. This is one of 
the world’s most expensive private residences. 
The 27-floor Antilia residence was decked up with 
red flowers for the grand occasion. 

The Ambanis also organised a special ‘Anna Seva’ in Udaipur to feed 5,100 people, 
the majority of whom were physically challenged. 

Indian actress Poonam Kaur 
has made a short film on the 

Kartarpur Corridor. The Tamil 
actress made the short film during her visit 
to	Kartarpur.	The	film	is	called	‘A	Walk	with	
Poonam Kaur’.

The Sikh community is very happy 
on the opening of the Kartarpur border. 
Poonam Kaur has termed the opening 
of Kartarpur, a corridor of peace. She 
visited Pakistan from November 21-30 and 
was also present at the ground-breaking 
ceremony of the Corridor. She took time 
out to pay homage at various Gurdwaras 
during her visit.

Kaur has named Prime Minister Imran 
Khan as the identity of Pakistan and has 
also praised Indian cricketer-turned-politi-
cian Navjot Singh Sidhu.

The short film has a duration of 4.36 
minutes.  

Now the ‘7 Din Mohabbat In’ actor Mira 
Sethi has joined the bandwagon and 

has announced her engagement to long 
time boyfriend Bilal Siddiqui.

They met in Lahore and Mira found her-
self drawn towards him. They discussed 
their dreams and regrets and travelled 
to several countries together. They got 
engaged at a private ceremony. 

Female 
Motivation

This is what sheer 
hardwork and 

dedication does. 
Helena Saeed, who 
is a Christian from 
Quetta, has 
become the 
first female 
Assistant 
Inspector Gen-
eral (AIG) police. Helena is true motivation 
for today’s Pakistani women. 

Second Most Googled 

When the power couple, Priyanka Chopra and Nick Jonas got married on Dec. 1, it 
was the second most searched wedding on Google after the Royal wedding.

In a list of most-searched weddings of the year released by Google, the fairytale wed-
ding of Priyanka and Nick Jonas got the second spot.

The most searched wedding was of the Duke and Duchess of 
Sussex, Prince Harry and Meghan Markle. Prince Harry and 

Meghan Markle exchanged vows in a beautiful ceremony 
in May.

Other celebrity weddings to feature on the list 
included the wedding of Princess Eugenie, Kat Von D 
(Katherine von Drachenberg). The grand wedding of 
Deepika Padukone and Ranveer Singh held in Italy in 
November has also made it to the list as they bagged 
the fifth position. 
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Newsbeat

Biryani in 
Sydney

Helmet Rule

It’s time to celebrate! Pakistan’s famous 
Student Biryani has made it to Sydney 

where a branch of the eatery has opened. 
This is one flavour of Pakistan that everyone 
can enjoy – with all the masalas and hot 
chilli. It is a treat for the Pakistanis living in 
Australia and the Australians themselves. 
The first branch of Student Biryani opened in 
Auburn, a suburb of Sydney.  

Butt Plans

Ahmed Ali Butt says 
that in 2019 he is 

planning to open his own 
production house. He is 
also working on a film. He 
will continue with his host-
ing as well.  

Hafeez Thanks
In a video shared by Pakistan Cricket 

Board PCB via Twitter, Pakistani crick-
eter Muhammad Hafeez has thanked his 
family, friends and fans for the love and 
support they gave him all through his Test 
career. At his retirement, fans and friends 
had thanked him for his services to Test 
cricket and has said he had made Paki-
stan and Pakistanis proud.  

Recently in Rawalpindi, after the ban 
on providing petrol to motorcyclists 

without helmets, the attendants at a fuel 
station came up with a solution. People 
without helmets were directed to get a 
helmet from a corner at the filling station 
to observe the helmet rule. It was just 
“Wahan	helmet	rakha	hua	hai	wo	pehn	
kar ayn, phir petrol mileaga”. That’s Naya 
Pakistan  

Ryan’s World 
Child YouTuber Ryan is an 8 year old American primary 

school student. He has become YouTube’s highest-earner 
after raking in almost $25million in the last financial year. Little 
Ryan reviews toys and his giggles has won millions of hearts 
online. Since last August he has had his own toys and clothing 
range	at	Walmart	called	Ryan’s	World.	Ryan’s	parents	set	up	
the YouTube channel in March 2015 when the child was just 5. 
The channel today has almost 26 billion views and 17.3 million 
followers.	When	Ryan	was	asked	by	a	TV	channel,	“Why	do	
kids like your videos?” he replied: “Because I’m entertaining 
and I’m funny.” 



SlugGoing Forward

Effie Awards 
Launched in Pakistan
Effie Awards have been launched in 

Pakistan in collaboration with the PAS 
Awards. The global Effie network has 
become Effie Awards Pakistan as its 52nd 
programme.

PAS is one of the most prestigious mar-
keting effectiveness award programmes 
organized by the Pakistan Advertisers 
Society	(PAS).	With	51	national	pro-
grammes, 4 regional awards and 1 global 
award,	Effie	Worldwide	leads,	inspires	and	
champions the practice and practitioners 
of marketing effectiveness, led by its sig-
nature initiative, the Effie Awards, which is 
celebrating its 50th anniversary this year.

 At the launching of Effie Awards in 
Pakistan, Saqib Zia, Chairman, PAS said, 
“Bringing Effie awards to Pakistan is a 
proud moment, not only for PAS but for 
the entire industry as we all share its mis-
sion. Measurement of marketing effective-
ness is now imperative for all marketers.”

 He said that from an industry perspec-
tive, Effie will not only help us further raise 
the standard of marketing communication 
in Pakistan but will give us an opportunity 
to showcase our outstanding work glob-
ally”.

 Traci Alford, President and CEO of Effie 
Worldwide,	said,	“We	are	proud	to	partner	
with PAS to bring the Effie Awards to 
Pakistan. It is important that the Effie In-
dex reflect the most effective work across 
the world and the launch of Effie Pakistan 
will strengthen our global dialogue around 
the future of marketing effectiveness.”

 He added, “As a results-focused forum 
for the industry, Effie brings together cli-
ents, agencies, and media to debate and 
celebrate marketing effectiveness”.

 The competition will be open to all mar-
keting efforts that ran in Pakistan between 
July 1, 2017, till September 30, 2018 and 
entrants will be required to demonstrate 
excellence in four key areas: definition of 
objectives, strategic development, creative 
execution, and measurement of results.

 The Effie Pakistan finalists and winners 
will also receive credit in the Global Effie 

Index, which 
identifies and 

ranks the most effective agencies, 
marketers, brands, networks, and 
holding companies by analyzing 
finalist and winner data from all 
Effie competitions worldwide. The 
Effie Index is the most compre-
hensive global ranking of market-
ing effectiveness.

 PAS Awards was established 
as one of the most prestigious award 
programme of the marketing and advertis-
ing industry and the level was such that 
Effie	Worldwide,	was	actually	pursuing	
it to launch Effie in Pakistan, which is an 
honour and acknowledgement of the 
international class programme that PAS is 
running in Pakistan.

 The participation of the industry in PAS 
Awards has been immense. In 8 years, 
the growth in terms of entry submission is 
amazing - from 95 entries in year 1 to 350 
entries in year 8.

Receiving a PAS Award is a matter of 
prestige for ad agencies and brands and 
they use it as their internal measure of 
marketing excellence.
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Dialogue

Before I answer any questions, please allow me to tell you, where I am 
coming from.

First I am a Muslim, then a Pakistani and then a Briton. Anything I say 
would not be to criticize, as in finding faults, but to comment and as I see it as 
a lay person. Please take any comparisons as subconscious suggestions for 
improvement.

 
You have returned to Pakistan after about 3 decades. What are the 

major changes that you notice?
It’s a flyover, a flyover my friend. Pure concrete change. The flyovers of 

Karachi.	What	a	great	feat	of	engineering,	consideration	and	convenience.	
Though lane markings are not very visible on a number of those, and I have 
seen lots of cars overtaking from the left. I thought I had seen a lot, but then 
one night I saw a car reversing on a flyover with other cars swerving around it.

 
 

Traffic was bad when I left, it is horrendous now. 
 The health organizations only seem to measure things that 

affect our bodies, but don’t seem to do anything about the 
things that affect our minds and sensitivities, like noise pollu-
tion. Take the constant cacophony of horns, mostly blown 
totally unnecessarily, doesn’t that drive you nuts?

 Jinnah International Airport. Modern and big, but dark 
and dreary. Painted with pale yellow and dull tones of 
brown, giving the visitors a rather cheerless feeling.

 Sprouting universities. I wonder, has the hunger for 
higher level education increased exponentially, which 

is great, or is it that any setup that applies, gets a 
charter? 

 Big bright and expensive shopping malls, as good 
as those found in the first world countries.

	Ubiquitous	places	to	eat.	We	never	had	it	so	good,	
they are everywhere, offering every possible variety of 
food. Is home cooking now confined to history, or the 
wives have gone off what their husbands are cooking 
for them?

	Women	in	hijaabs,	abaayas	and	julbaabs.	Young	
men with beards, but this is also happening in the UK. 

Wonderful.
 Sherwanis, not the cast or the tribe but the garment, 

seem to have taken plenty of leaves from women’s fashion 
books, and are now made with shiny, colourful fabric, 
embroidered with silver and gold, with dupatta-like long 

‘Creative arts evolve and improve 
with life and reflect the times they 

are produced in.’
An exclusive interview with Rafi Khan, Creative and Client Service Manager, MNJ Communications Ltd. (now defunct).
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scarves. Can’t blame them, after all we are 
becoming more and more politically correct 
and moving towards a gender neutral society. 
Just waiting for the day when the shalwar that 
men wear is taken over by the ghararaa.

 Mushrooming buildings: big, tall, some quite 
impressive, but a lot of them unfinished, looking 
like massive chunks of concrete.

 The new auto-rickshaws. Unless you are 
next in the queue, waiting to be seen by a psy-
chiatrist, barring a call from your mother-in-law, 
the most gruesome, distasteful and irritating 
sound you would have experienced would be 
the braying of a donkey. The mechanical, or 
man-made equivalent of that was the sound of 
the old auto-rickshaws. 

 
 You worked for MNJ before you left. The 

agency is no more. Do you have any feel-
ings of nostalgia?

 Nostalgia is not good enough. For days on 
and off I used to have a momentary sinking 
feeling, after I heard that MNJ was no more. 
How could MNJ close down, when so many 
less creative agencies, though I wish them well, 
are still doing fine?

  
Can you recall the days when you 

worked for MNJ?
 You could amend your question to ‘recall 

the days and nights when you worked for 
MNJ?’

I only experienced the workings of some 
other ad agencies to a limited extent, after I 
left MNJ and was working free-lance. MNJ 
was unique. In spite of the diversity, MNJ was 
possibly the most cohesive collection of recep-
tive and brilliant minds than any agency in the 
country. People like Zohra, Mariam, Shahnoor, 
Shabbir, Taimoor, Tahir, Mumtaz, Amin Sahab.

I was of course the weakest link, but I 
enjoyed every moment of being a small part of 
a great team. They worked with what seemed 
like effortless efficiency and intimate camara-
derie.

The tone, the ethos, the spirit de corps, was 
defined and set by none other than Mr Javed 
Jabbar, and ably complemented by Mr Majeed 
Ahmad. 

It seems nostalgically romantic, but yes at 
MNJ, all of us, at some point or other, willingly 
burned the midnight oil. 

 Someone once narrated to me a scene 
from an Indian film. It’s late in the night and 
dark outside. A mother and her two children 
are sitting inside a thatched hut around an 
oil lamp, a deeya actually, and gazing at the 
flickering flame and the fast ebbing oil in the 
small terra-cotta bowl; worried that as soon as 
the oil runs out, it will be dark inside too. One of 
the children asks,

 

The mother replies,

At MNJ no one, who was someone, left at 
five.	What	had	to	be	done	was	done.	Time	was	
of no consequence, deadlines were.

 Jerry Della Femina said, “I honestly believe 
that advertising is the most fun you can have 
with your clothes on.” And that is how I would 
like to recall my days, when I worked for MNJ.

  
Have you met your old advertising col-

leagues, like Javed Jabbar, Zohra Yousuf, 
etc.? What are your impressions?

 Mr Javed Jabbar is not my advertising col-
league.	He	is	my	mentor.	Whether	you	agree	
or not, he is a national treasure. Under-used or 
not used at all by the government. He should 
be appointed a peripatetic or roving ambassa-
dor of Pakistan, projecting and enhancing the 
image of the country he dearly loves. In May 
this year, Senator Jabbar was the only invitee 
from outside the UK to share his thoughts 
at a conference, organized in the House of 
Commons, London, on CPEC. All the invited 
speakers were given a sixteen minute slot, 
including the High Commissioner of Pakistan 

in the UK. The quality of speakers was varied, 
from standard or all right, to complete disaster. 
After Javed Sahab finished speaking, Lord 
McNally — Minister of State, 2010 to 2013, 
deputy leader of the House of Lords, 2010 to 
2013, Liberal Democrat Leader in the House 
of Lords, 2004-2013 — came to him and told 
him that he would have liked to listen to him 
(Senator Jabbar) for an hour on the subject. 
And this is from a man who must have lived 
through hundreds, if not thousands of hours of 
speeches in his life.

 The very generous and kind Syed Jawaid 
Iqbal had organized a get-together and din-
ner, in my honour. It does not seem right, the 
word honour next to my name, does it? There 
it was sheer delight and joy for me to meet 
Javed Sahab, Sarmad, Shabbir, Shahnoor and 
Taimoor. They all showed their exemplary level 
of tolerance and did not seem displeased to 
see me at all. Mariam was out of the country; 
Zohra and Tahir had very good reasons for not 
attending.

Can you make a comparison between 
Pakistani advertising, when you worked in 
Pakistan, and what you see now? What are 
the high points?

It may sound disingenuous, but I have not 
watched TV, nor have I looked at print ads 
since I arrived here, and have only seen one 
commercial shown to me by a family member 
on his phone. It was an endorsement commer-
cial, for HBL starring Samina Baig, on her con-
quering Mount Everest. I liked the commercial, 
its theme, photography and the subtle insertion 
of the brand logo. Though I have not seen or 
noticed any other commercials, I would like to 
believe that they would have improved in leaps 
and bounds since when I used to suffer from 
the illusion that I could also direct commercials.

 
Would you be comfortable working for an 
ad agency in Karachi now?

 First, who would employ me, when I have 
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Mr Javed Jabbar is not my 
advertising colleague. He is my 

mentor. Whether you agree or not, 
he is a national treasure.

Under-used or not used at all by 
the government.
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been away for all these years? Second, I am 
not sure and I don’t know. As an employee in 
advertising, I have only worked at MNJ, where 
Mr Javed Jabbar used to capture his thoughts 
into words and late Mr Majeed Ahmad used 
to transform them into visuals. Forget about 
learning, just to be there when they were creat-
ing some of the most exciting campaigns in 
Pakistan’s advertising history, was a privilege. 

Besides I had as much freedom as an 
employee could ask for, in client service, music 
and filmmaking. So I am totally spoilt.

As soon as I left MNJ, I had offers for at least 
kind of loose partnerships, and here I mean no 
disrespect to anyone at all, but working and 
communicating with Javed Sahab, had the bar 
set for me so high, that I found it difficult, very 
uncomfortable and mildly depressing to deal 
with some agency heads or their nominees. 

One journalist, who was appointed by an 
agency to deal with me or other filmmak-
ers on their list, had absolutely no idea of the 
time involved. He asked me as to how could 
I not create a commercial in a very short time, 
when he could travel quite a distance in the 
middle of the night to a scene when some-
thing or a disaster had happened, and report 
that for publication the next morning. I was so 
irritated by his lack of understanding, that I said 
something to the effect, ‘You do nothing of the 
sort, you go there, see what has happened 
and report it. You do not create an event, good 
or bad, that’s already done for you. You do not 
need anything more than a tape recorder and a 
camera.	We	have	to	organize	everything,	write	
the concept, get the models, film it, record the 
jingle or music, do the voice over or com-
mentary, then edit it and print the film in the lab 
before it could go on air.

 This time I would let you decide the answer 
to my question.

 
Would you say Pakistani ads are more 
creative today than they used to be?

 Creative arts evolve and improve with 
life and reflect the times they are produced 
in. Commercials or print ads are no differ-
ent.  They must have improved in every 
aspect, especially the quality of the visuals 
and performance of the actors or models. 
Unlike when I used to direct commercials, 
however satisfied you were with a take, you 
were never sure if it would turn out the way 
you thought it would. I remember once after 
arranging to film a game of polo in the fast 
receding evening light, and taking, what we 
believe some pretty good shots, only to find 
on coming back to Karachi from Peshawar, 

about a week later, when the rushes came 
out, that the entire footage was useless. All 
the shots were out of focus. That can never 
happen now.  

 I am afraid I can’t recall watching Paki-
stani ads, though this is not out of arrogance.

 Out of sheer hubris and partially for the 
England that I fell in love with, speaking with 
hindsight, I had made some very bad and 
self-destructive choices in deciding to aban-
don everything here and live there, and on 
top of it, did not do anything creative.

 I came for this visit after Mr Javed Jabbar 
kindly located me in England, and generated 
a flicker of desire. Later Syed Jawaid Iqbal 
who also met me there, made sure that by 
the time he left for Pakistan, it had turned 
into a fire of longing.

 
 Do you miss life in Pakistan in any way?

 Any way? Just any way? More than many. 
It’s the people my friend: my friends, the dear 
uncles and aunts and my exceptionally af-
fectionate cousins; the people I have worked 
with and loved. The profession that was a 
part of my life. Patras Bukhari wrote some-
thing to the effect that in the company of 
close friends, you do not have to talk all the 
time, just being with them is enough.  And I 
terribly miss ‘just being with them.’ 

“Come to where the flavour is...” One of 
the greatest and possibly the longest running 
ad campaigns in advertising history; created 
by Leo Burnett.

I miss the food: the nehari, the dhagay wa-
lay kababs, the rabri. I have now had those 
all to my heart’s content. “Now that we have 
replenished ourselves with food, Pakistan 
looks brighter to me.” Attributed to Justice M 
R Kiyani. 

Reader’s Digest had a great advertising 
theme: “You miss so much without it.” Until 
I had a long chat with Syed Jawaid Iqbal in 
his office, I did not realize how much I missed 
talking to and listening to someone speaking 
fluent, pleasing to the ear, romantic, refined 
Urdu.

So why did I leave all that for short of noth-
ing?	Was	I	mad?	No,	just	ungrateful.

 
Who do you remember as leading personali-
ties of your time in the Pakistani advertising 
world?

 Mr Javed Jabbar, Mr Majeed Ahmad, Mr 
Bashir Mirza, Mr Sadruddin Ismaili, Mr Jamal 
Mir, Mr Bashir Effendi, Syed Jawaid Iqbal and 
my very dear afore-mentioned colleagues at 
MNJ.

The music makers: Mr Anjum Effendi, Mr 
Sohail Rana, Messrs. Javed and Akhtar Allah 
Ditta, Shireen, Ustaad Salamat, Irshad Sahab, 
David and the one and only Alamgir.

The blessed souls that left us: Mr C A Rauf, 
Mr Akhlaq Ahmad, Mr Naseer Haider, Mr S H 
Hashmi	and	Mr	Iqbal	Mir.		When	I	started	work-
ing as free-lance, I went to see Mr Iqbal Mir. 

He	asked	me,	‘Want	to	make	a	commercial	
for us?’ I said, ‘Yes.” He gave me some papers 
and said, “Here, make three.” I have been told 
that his enterprising son Mr Jamal Mir has 
single-handedly taken Prestige Advertising to 
greater heights.

It’s a very sad irony that Qamar Allah Ditta, the 
finest guitarist to grace the melodies I was in-
volved with, was gunned down a few years ago. 
After I said OK to a piece for the guitar, which 
had just been composed, the composer called 
Qamar to learn it. He listened to it, just twice, I 
think,	practiced	for	a	minute	or	two.	When	he	
played, the same piece came alive, breathtak-
ingly rich and sweet.  I could not, didn’t want to, 
speak, for my eyes had already gone misty by 
then. He looked at me, smiled and walked away. 

Any one TV commercial that you still have 
recall of?

 “Listen to the sound of the day, follow 
him around and away, the Peek Freans Pied 
Piper...”

It was conceived, written and directed by 
Mr Javed Jabbar; filmed in and around The 
Convent of Jesus and Mary, Murree, and in 
Bhurban, Nathiagali. The music was com-
posed by Mr Anjum Effendi, and sung by my 
favourite Alamgir. 

I don’t just still have recall of it, I love it. By 
the way I was the pied piper.

The places that I went
The people that I met
The books that I read
The music that I heard
What	a	joy	it	was	to	have	lived	in	the	past.
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The 11th International Urdu Con-
ference, an annual literary event 

celebrated in the name of honouring the 
Urdu language, was held at the Karachi 
Arts Council from November 22 to 25. 
Sindh Chief Minister Syed Murad Ali Shah 
inaugurated the 4-day conference, which 
was titled as ‘international,’ because of 
the participation of a bunch of Urdu lovers 
and enthusiastic writers and poets from 
other countries. 

Chronicling the 10-year history of the 
‘Aalmi Urdu Conference,’ a short docu-
mentary film was shown in the opening 
session, followed by the launch of a book 
covering in detail the last two editions 
of the annual Urdu Festival. The second 
session of day one was a commemora-
tive tribute to Jon Elia, who was surpris-
ingly given precedence to the masters 

of Urdu poetry and 
literature. The session 
was followed by a 
one-on-one sitting 
with Anwar Maq-
sood, a known Urdu 
playwright, while the 

evening of the 
opening day 
was concluded 
by some clas-
sical dance 
performances 
by Farah Yas-
min Sheikh and 
Mani Chao. 

The second day 
of the literary fiesta 
opened with a discus-
sion on new and old 
trends in Urdu poetry, 
while the third session 
discussed the evolution of Urdu fiction 
and its present and future outlook. This 
was followed by a commemorative ses-
sion on Jamiluddin Aali, a renowned poet 
and columnist. The second day also fea-
tured an interactive session 
with Mustansar Hussain Tarar, 
a leading playwright and 
author, followed by a special 
sitting in remembrance of 
Mushtaq Ahmed Yousufi, a 
humourist and satirist. 

The 3rd day of the confer-
ence featured a host of 
discussions covering such 
genres as Hamd-o-Naat and 
children’s Urdu literature. 

On this third and final day 
of the conference, a series of 
interactive talks were held on 

a range of subjects, such as 
Pakistani culture and regional 
languages, Pakistan-China 
cultural and economic rela-
tions, the state of television 
and theatre in Pakistan, 

the portrayal of society 
in today’s journalism, 
quality education for all, 
contemporary literary 
translation and the past, 

present and the future of filmmaking in 
Pakistan,	etc.	Written	by	new	and	old	
writers, various books were also launched 
during the 4-day literary event. 

Among the leading participants of 
the conference were: Raza Ali Abidi, 
Zia Mohyeddin, Anwar Masood, Asad 
Mohammad Khan, Iftikhar Arif, Peerzada 
Qasim, Masood Ashar, Ameena Saiyid, 
Syed Mazhar Jameel, Aijaz Rehmani, 
Mehmood Sham, Kishwar Naheed, Zehra 
Nigah, Shakil Aadil Zada, Noor Zaheer 
from India, Tang Mang Shang from China, 
Arif Naqvi from Germany and many other 
literary figures. 

Celebrating Urdu 

Around Town
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Around Town 

The Pantene HUM Bridal Couture 
Week	2018,	sponsored	by	Pan-

tene, comprised a three-day bridal 
affair. This was the 16th edition of 
the bridal couture platform. It was 
directed by Vaneeza Ahmed Ali. 
Hamna Amir was the official jewel-
lery partner while hair and makeup 
were done by Nabila.

This year four emerging bridal 
designers made their debut. The 
first to walk the ramp was Nilofer 
Shahid’s Badshah Begum col-
lection which was followed by 
Aisha Imran’s Daastan-e-Ishq 
and Emraan Rajput’s Surkhab 
collection. Reema Ahsan’s 

Dastaan and Tabassum 
Mughal’s Romantic Musings 
represented today’s bride 

while the Classic 
1.0 collection 

by Arsalan 
Iqbal proved 
to be a 

master-

piece in men’s bridal collection. Dilara 
by Ansab Jahangir was next after which 
Faiza Saqlain’s Shehnai and Sahar Atif’s 
Mah-e-Nau collection came along.

Ziggi Menswear showcased the 
Burda collection. Also on show were 
Aisha Sadya Design House’s Jewels of 
Secret Garden, Faika Karim’s Lisbon 
Collection,	Royal	Tag’s	Winter	Stories	
18-19 inspired by Turkish winter and its 
architecture, Muhabbat Nama from Um-
sha by Uzma Babar and Aashna from 
Everthine by Samar. Haris Shakeel’s 
Khwabeeda was full of glitter, stones 
and pearls while MNR Design Studio’s 
Heer redefined the beauty of heritage 
with a modern touch.

The platform also featured Nickie 
Nina’s collection Catalina inspired by 
the colourful culture of Cuba along with 
Annus Abrar’s fashion spirit Quos-o-
Qazahh collec-
tion. The col-
lection Heer 
by Murtaza 
Hussain de-
noted luxury 

and elegance while Ahsan Menswear 
consisted of rich handloom heavy fabric 
collection. Mehdi’s House of Mehdi 
came up with the Garden of Eve col-
lection followed by Munib Nawaz’s Farz 
Karo and HSY’s Shah, an east-west 
merger to create a one of kind couture.

Guests included Mawra Hocane, 
QYT, Mansha Pasha, Sumbul Iqbal, Bilal 
Abbas Khan, Hareem Farooq, Sonya 
Hussyn, Ahsan Khan, Gohar Rasheed, 
Kubra Khan, Shahzad Nawaz, Omar 
Shahzad, Bushra and Meera Ansari, 
Ayeza Khan, Aiman Khan, Muneeb Butt, 
Kiran Malik, Hajra Yamin, Faisal Qureshi, 
Saba Qamar, Zaid Ali T and his wife 
Yumna Ali T, Urwa Hocane, Hira Mani, 
Reema Khan, Iqra Aziz, Yasir Hussain, 
Neelum Muneer, Hania Amir and Asim 
Azhar.
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By Noor Javed Sadiq

The MoltyFoam brand has been a 
popular one for Pakistanis for years. 

It has ensured comfort and gained trust 
of the people. Its message of together-
ness and the affectionate father and 
daughter relationship resonates senti-
ments and values of the east.

The company started in 1963 and 
is arguably the most trusted name in 
the bedding, furniture and healthcare 
industry today. The evolution of Master 
MoltyFoam is rooted in its innovative 
technical collaboration with Bayer (Ger-
many) and has been promoted as a ge-
neric name for quality foam in Pakistan. 
Its vision to satisfy and keep its custom-
ers smiling might sound simple but its 
ethos of sheer hard work, research and 
technical expertise has gained trust and 
satisfaction of its customers.

The brand is for everyone’s home. 
MoltyFoam is a yes for a comfort-
able and good night’s sleep for those 
who want to wake up refreshed and 
rejuvenated. They can enjoy Celeste, a 
luxurious line by MoltyFoam that was 
introduced in 1997, in collaboration 
with an American brand. Master has 
the best accessories in the market. It 
ensures the comfort and care of its us-
ers as it also offers medicated items for 
its customers. This shows how caring 
and keen it is towards the comfort and 
beaming smiles (as its slogan suggests) 
of its customers.  

MoltyFoam’s vision is simple and 
pure and that’s what we all love. Its 
advertisements and jingles have always 
portrayed the reality and true emotions 
in a household. It has always sent out 
the message of empowering women, 
loving girls aka Nanhi Pari and sharing 
the trust and happiness in the form of 
comfort. 

The bond of Master MoltyFoam is 
rooted so deep that it’s now seen as 
a part of Pakistan’s heritage. Its social 
service initiative with the slogan “Beti 
Bojh Nahi’ started in Lahore and is 
worth mentioning. Many families who 

have girls have to deal 
with jahaiz and for lower 
middle classes, the ex-
penditure of the wedding 
is exuberantly difficult to 
manage. Through this 
campaign, MoltyFoam did 
their part in helping many 
girls get married to bring 
smiles to the faces of their 
parents.

In 2017, MoltyFoam revolu-
tionised billboards in Pakistan by ini-
tiating a Corporate Social Respon-
sibility (CSR) campaign called ‘Bill 
Beds’ with the motto: How important 
a good night’s sleep is? This was a 
major hit. The MoltyFoam billboards 
converted into ‘Bill Beds’ in Pakistan 
and the world at large. The idea was 
innovative and gave a far-reaching 
solution to the problem of homeless 
people who slept on the footpaths in 
cold weather. The mattresses were 
waterproof and of good durable quality. 
So far MoltyFoam has launched two 
projects in this category: Bill Beds for 
labourers and Bill Beds in hospitals.

This CSR campaign entitled “Helping 
Bridge the Divide” was conceptualized 
by BBDO with the help of MoltyFoam. It 
was able to accommodate as many as 
40,000 labourers and homeless people 
every night in its launch year. It covered 
Karachi, Lahore, Multan, Sheikhupura, 
Gujrat, Rawalpindi, Daska, Faisalabad, 
Sialkot and Gujranwala.

Women	empowerment	has	been	the	
key belief and message of MoltyFoam 
since day one and its advertisements 
in 2017 were a way forward. The adver-
tisements showed women of Pakistan 
with one advertisement starting with 
“bachpan say suna hai kay loag kiya 
kahain gay - larki ho.”  That faded away 
when the nanhi pari’s father told her 
“tum mai taqat hai bhari”. The message 
was that every girl has the strength to 
make her dream a reality. Surely the 
belief of a father in her daughter is what 
gives her wings to fly and climb moun-
tains, disregarding the patent slogan 

of society, which is “log kiya kahain 
gay”. The ad ends with the message 
of the worth, importance and identity 
of women as the father says, putting a 
badge on his daughter,: “Tum mai hai 
aik taqat chupi”.  

Since inception, MoltyFoam has 
proven to be there for not only its users 
but also helped imbibe humanity. It is 
kudos to the innovative, simple and 
effective direction of their advertise-
ments and services as a whole. These 
positively portray it as a company that 
is not insincere and a money-driven 
farce (unlike many others in its field). 
Master’s success is in its innovative and 
consumer satisfaction strategy. The 
company focuses on bringing change 
in people’s lives, whether it is by provid-
ing people in need with comfortable 
beds or by showcasing role models 
that people can draw inspiration 
from. Surely their effective marketing 
strategies and campaigns are the way 
ahead and that’s what has made the 
MoltyFoam brand a trustworthy name 
in Pakistan. 

Review

MoltyFoam - A Trustworthy Name
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By Muneeb Qadir

The tale is as old as time; two lonely 
people meet unexpectedly, one an 

established star and the other a struggler 
striving to make a mark for herself. Then 
the tables turn. The former’s star begins 
to fade and lady luck begins to smile at 
the latter. Amidst all these changes in 
their fame, glory and stature, how would 
these two lovers be able to sustain their 
relationship?	We	have	seen	this	plot	play	
itself out several times as this is a third 
remake of ‘A Star is Born’ and the same 
theme has also been explored several 
times in the Indian film industry, more 
prominently in ‘Aashiqui 2’.

So, what’s new that actor-turned-
director Bradley Cooper has brought 
to the table with his adaptation of this 
classic story? Actually, there’s quite a lot 
to look forward to here. If Cooper’s turn 
as a director were not reason enough 
to have your interest piqued, there is 
also quite a casting coup in the form of 
Lady Gaga. She has always projected 
herself as a pop icon, someone larger 
than life with her over-the-top attires 
and hairdos throughout her singing 
career. She has also acted before, most 
notably in American Horror Story where 
her characters were an extension of her 

pop diva-like persona. However, 
with this film, one 

can surely 

say that not only a star but an actress is 
born. This is not just an image makeover 
for Gaga but also a platform where she 
rises up to the task of proving her mettle 
as a bona fide actress, performing at par 
with the best acting talent. To see Gaga 
portray a character that is so relatable to 
real life people, adds to the freshness of 
the film.

In addition, the soundtrack, which 
is so important for a film of this genre, 
delivers big time. Each song is for the 
situation and adds to both plot as well as 
character development. ‘Shallow’ which 
has become quite a rage is placed as 
the song that Gaga’s character Ally 
writes in her capacity as an amateur 
writer; a song she is not confident about 
playing in public. So, when Cooper’s 
Jackson Maine, using his star status, 
performs the same song in public and 
encourages Ally to sing it with him, the 
lyrics [‘aren’t you tired trying to fill that 
void?’] gain a special significance in 
furthering the narrative. 

Likewise, even songs which feature 
relatively fleetingly have deeper, underly-
ing meanings than what they may initially 
seem. There is a sequence where Ally 
is performing in a TV show in true Lady 
Gaga style with background dancers 
and her hair coloured fancy orange-
red and Jackson looks from behind 
the scenes disapprovingly. The lyrics 
to which Ally croons are ‘this is not like 
me’ and that is one of the most ironic 

moments in the film as that is exactly 
how Cooper’s character Jackson 

is shown to be feeling about 
his protégé-turned-wife in 

that moment. So it is these 
symbolic subtleties 

which elevate the film 
from ‘just another’ 

remake to a 
film worth 

explor-
ing.

The film reaches its crescendo when 
the whole build-up leads to the emotion-
ally devastating final song ‘I’ll Never 
Love Again’. By that time, viewers have 
invested so much into the characters 
and the upheavals in their career and 
personal graphs that the heartbreaking 
moment at which this song appears 
brings all the viewers’ experience 
together, allowing them to look back on 
the central characters’ journey. 

Gaga’s performance during the song, 
both as a vocalist as well as an actress, 
is classy. The last song from the film will 
be the clip that will be on display while 
Gaga’s best actress nominations are 
announced during the various award 
events. One remembers watching this 
film in a packed theatre in London. It 
were these last 4 and a half minutes 
where one could hear almost 
everyone in the audience 
crying. 

These are times when 
filmmakers are either trying 
to make political films 
or films requiring the 
lead actors to go out 
of their way to look 
different from their 
previous appear-
ances to sci-fi films 
vying for Oscar glory. 
The beauty of ‘A Star 
is Born’ lies in its sim-
plicity; it’s a pure and 
simple romantic story 
with strong yet subtle 
emotional content. 
Despite all the scepti-
cism, the film manages to 
rise above its own content 
in providing an emotional 
experience which, in all its 
simplicity, still remains very 
relevant to modern-day 
audiences. It’s a traditional 
story told with modern sen-
sibilities. 

A Star is Born

Simple and Straight

Review
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By Syeda Areeba Rasheed

When a brilliant and creative 
person like Zia Mohyeddin is 

directing a play with Khalid Ahmad as 
the one translating it into Urdu, all you 
need to do is to sit back and be blown 
away. Presented at the National Acad-
emy of Performing Arts, the play ‘Jaza, 
Saza’	is	an	Urdu	version	of	William	
Shakespeare’s ‘Measure for Measure’. 
Khalid Ahmad’ translated it into ‘Jaza, 
Saza’.

Originally, believed to have been 
written in around 1603 or 1604, it was 
considered as one of Shakespeare’s 
‘problem plays’ since it was difficult to 
categorise its genre between trag-
edy and comedy. Perhaps, it can be 
termed a tragicomedy. ‘Jaza, Saza’ 
highlights some important and serious 
issues like adultery, social injustice, 
the use and abuse of power and the 
dichotomy between corruption and 
honesty. It touches the subject of how 
morality and compassion are pitted 
against each other.

The play opens on the Duke of 
Vienna, played by Meesam Naqvi, who 
is conversing with his colleagues Lord 
Angelo (Fawad Khan) and Escalus 
(Amir Ali Naqvi). They learn that the 
Duke will soon be leaving town. He 
asks Angelo to fulfil the leadership 
duties for the while and so Angelo has 
been declared as the temporary leader 
of	Vienna.	What	no	one	knows	is	that	
the Duke has not gone anywhere; he is 
a worldly-wise man and is still in town, 
but in disguise, to know what happens 
in his absence.

The story further develops as a man 
called Claudio (Saad Zameer Fareedi) 
is arrested and sentenced to death 
for impregnating Julietta (Afra Khalid). 
Angelo, who is strict and moralistic, 
does not give a  chance to Claudio 

who is duly punished. For 
Angelo, there is way too 
much freedom in Vienna and 
he wants to put an end to all 
the immoral activities in town. 
Not just this, he also wants 
all the brothel houses to be 
closed down and all those 
associated with them put 
behind bars at the earliest.

When	Claudio’s	sister	
Isabella (Kaif Ghazanvi), an 
aspiring nun, comes to know about 
her brother’s sentence through Lucio 
(Nazar ul Hasan), she goes to meet 
Angelo and seeks his forgiveness for 
her brother Claudio. Angelo is very 
stern in his decision at first but soon 
he is softened by Isabella’s sexuality. 
He puts forward the condition that he 
would forgive her brother only if she 
agrees to sleep with him. Isabella, 
rather shocked, at once rejects the 
offer and goes to see Claudio. She nar-
rates the whole episode to him, upon 
which he insists that his life be saved. 
This is where the play’s real conflict oc-
curs as the Duke overhears them and 
plans to unmask Angelo’s real face in 
front of everyone.

Every character in the play has done 
an impressive job, mainly Meesam 
Naqvi, Fawad Khan and Kaif Ghaz-
anvi. Meesam and Kaif are effortless 
in showcasing a range of emotions 
throughout the play while Fawad does 
justice to the character of Angelo. 

Nazar ul Hasan is simply outstanding 
and steals the show with his spon-
taneity, delivery and terrific comic 
timing. Samhan Ghazi, who does the 
character of Darogha, is also quite 
remarkable. Other cast members are 
Saad Zameer Fareedi, Amir Ali Naqvi, 
Nazar-Ul-Hasan, Zarqa Naz, Syed 
Arsalan, Samhaan Ghazi and Natalia 
Karanjia.

To successfully pull off any play by 
Shakespeare on stage is indeed a 
complexity in itself and is even more 
difficult when it has been translated 
into another language. In this instance, 
‘Measure for Measure’ has been made 
‘Jaza, Saza’ with ease and expertise. 

The stage is also efficiently used 
during scenes in the Duke’s castle 
and the nunnery. The attention to 
detail perfectly portrays a 17th-century 
setting. There are delicate points that 
were touched upon by Shakespeare 
and which Khalid Ahmed’s translation 
conveys befittingly. 

Jaza, Saza Entertains 
Measure for Measure
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By Syed Mohib Akhtar

Talat Rahim’s books never fail to im-
press and surprise. In her first book 

she had a dig at the administration of 
the country and called it “Down Bureau-
cracy Lane, an Expose of a Pakistani 

Bureaucrat”. 
In the second, 
she took off 
the mask 
from the 
misogynists 
in our society 
and exposed 
them, calling 
the book 
“Down Matri-

monial	Lane-	30	Resilient	Women”.	The	
third was “Diary of a Hypocrite—a Rave 
and Rant on Hypocrisy.” It exposed 
hypocrites with true stories.

Her latest book, “ If Born Again” is 
the first of its kind. It is Talat Rahim’s 
unaffected rendition of famous lives and 
contains short biographies and inter-
views of twenty two very distinguished 
people mostly from Pakistan but there 
are some Indians too. It is interesting to 
see peace juxtaposed with reincarna-
tion. 

Talat has interviewed people with 
diverse backgrounds covering cinema, 
media, journalism, politics, art, culture, 
sports, fashion fitness and diplomacy. A 
very unusual book with an unusual title, 
it commences with the  iconoclastic In-
dian Director Mahesh Bhatt who begins 
the book with a  lovely verse:

    
Khuda ki Dayn Ka Moosa Sey Puuchiy-
ae Ahwaal,
Ke Aag lene Ko Jayae Peghambari Mil 
Jayae 

The book ends with Mahesh’s 
daughter Pooja Bhatt whose life is an 
ode to her father.

Javed Jabbar is in the book and so is 
his equally talented daughter Mehreen 

Jabbar. Mani Shankar Aiyar, the Indian 
diplomat says he receives much more 
hatred in India than love in Pakistan. 
Sardar Mumtaz Ali Bhutto thunders 
the names of the murderers of BB and 
Murtaza Bhutto. 

Naseeruddin Shah would rather be 
left alone, yet Talat gets his interview. 
Salima Hashmi quotes her father Faiz 
Ahmed Faiz. Two other poets in the 
book are Naseer Turabi and Mehmood 
Sham.

Then there is Shabnam Hashmi from 
Delhi plus Pakistan’s Beena Sarwar and 
Zubeida Mustafa. The young magazine 
editor from Bengalaru, Raghu Karnad 
(son of Girish Karnad) is a pleasant 
surprise. 

Featuring in the book is also Sikander 
Bakht, former cricketer and cricket 
commentator who refuses to play 
cricket if born again. Tehmina Durrani 
is candid. She was married to Mustafa 
Khar and is now the wife of Shahbaz 
Sharif – both strongmen of the Punjab. 
Her book My Feudal Lord sold like hot 
cakes. 

The only transgender interviewed by 

Talat is Narayan Tripathi who professes 
her love for Islam and Pakistan. Priya 
Dutt (Nargis and Sunil Dutt’s daughter) 
appears in the book with a desire to 
visit her father’s birthplace in Khurd, 
Jhelum, if born again.

Ganesh Natarajan, the IT whiz from 
Mumbai also features in the book. He 

too loves Pakistan and has visited many 
times. The art community is represent-
ed by Amin Gulgee.

Voice of Ram of Mumbai, the very 
daring Ram Subramanian, has been 
interviewed too. His remark on Modi’s 
mother is that if she had aborted her 
child, it would have been the best gift 
for all sons of India. The comment won 
him accolades from Modi-haters in India 
and got him into a lot of trouble with the 
establishment in the same Modi’s India. 

The youngest person in her twenties 
to be interviewed is the new sensation 
in Karachi, Fatima Zara Mallick. Popu-
larly known as FZM, she is a published 
author, speaks fluent Italian and is 
the owner and trainer of the popular 
gymnastics place in Karachi — FZM 
Boutique Fitness.

There is a common denominator that 
runs through the 22 people interviewed 
for the book - love for the other, love for 
tolerance, love for harmony and love for 

peace.
If Born Again is an endeavour to build 

bridges across man-made chasms of 
separation and despair. If that is true, 
one would like to question the author if 
her book has managed to stop every-
day cross border firing between India 
and Pakistan? 

‘If Born Again’ by Talat Rahim

Building Bridges
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Launches

Style Statement
Hublot, a leading watch brand, recently collaborated with Bucherer 

Group, the largest retailer of jewellery and watches, to launch 
a new limited edition timepiece embodying the brand philosophy 
of ‘The Art of Fusion’. It’s called The Hublot Classic Fusion Bronze 
Bucherer Blue Edition. The launch was held at London’s Tower 
Bridge. For the first time, images of the watch were projected on 
iconic London monuments such as The Tate Modern, Marble Arch, 
The Wellington Arch, The National Gallery, Millennium Bridge, Tate 
Britain and Baker Street.

The Hublot Edition features an elaborately designed bronze case and a 
mechanical automatic movement. The luxurious timepiece skilfully blends 
innovation and tradition with an extraordinary combination of materials 
and revolutionary design to make a particularly strong masculine style 
statement.

Few watches make an impact as powerful as Hublot. This brand’s 
popularity has sky-rocketed over time and over the past decade, has cemented 
itself resolutely into the visual culture. The special edition is available across 
Bucherer stores in Selfridges, White City, Covent Garden and also online.

Burger O’Clock in Nazimabad
Burger O’Clock recently came up with its new outlet in Ka-

rachi’s North Nazimabad. Famous for its delicious gourmet 
burgers and fries, the Burger O’ Clock restaurant delights pas-
sionate burger lovers with its unique taste and flavour.

The restaurant serves fresh, delicious and hygienic burg-
ers that tantalize the taste buds and excite the senses. The 
packaging also enhances the burger experience. The burgers 
are topped with sauces that are hand-made with secret spices 
and herbs. The gourmet burger Crunchos with fried mozzarella 
cheese patty and crisp nachos or Messy meat with crispy onion 
rings and saucy chilli is a great favourite. Sides include fries 
topped with a variety of sauces, nachos, cheese, jalapenos and 
pepperoni. 



Down Memory Lane

On a cold and chilly winter 
evening in Karachi recently, 

away from the hustle and bustle of 
life, Syed Jawaid Iqbal and his wife 
Zeba, managed to get together 
many people at a dinner. Most of 
them were associated with advertis-
ing.

The occasion was a reception in 
honour of Rafiuddin Khan, the guy 
who played the pied piper in the 
timeless EBM commercial produced by MNJ. 
Rafi now lives in England and does not practice 
advertising. The occasion provided him the op-
portunity to meet his mentor Javed Jabbar and 
many other MNJ colleagues as well as other 
people.

In the mid-sixties and until the mid-seventies, 
television entertainment was at its peak. In those 
days, not everyone could afford to have a TV set 
but the families who did were excited and willing 
to have all their neighbours come over to watch 
their favourite drama serials.

 In those days, not a soul was to be seen on the streets and no 
one could afford to miss their favourite serial. It was just one TV 
channel, PTV, but then the productions used to be so family-orient-
ed that parents and children would watch the programs together.

 Times have changed and lifestyles have changed! The same 
television that brought families together has now drifted them 
apart. Everyone is glued to what interests them – games, sports, 
news, plays, cartoons - just about everything. This is the amazing 
aspect of technology but it has destroyed family togetherness.

At the reception, everyone enjoyed the dinner and shared their 
memories. They spoke of unforgettable moments as those past 
years were a continuous struggle, highlighted with hard work, 
obstacles, failures, determination – and sometimes 
success.

 The reception was a beautiful and memorable 
way to end the year.

Among those who attended were, Anwar 
Maqsood and Imrana, Javed Jabbar and 
Shabnam Jabbar, Shabbir Mohajir, Taimur and 
Afshan, Shahnoor and Ghazala, S M Shahid, 
Javed	Wahidna	and	Sabiha,	Fareed,	Khurram,	Riaz	
Mansuri and Seema, Jamal Mir, Tariq Kirmani and 
Sabiha, Akhtar Alla Ditta and Shireen, Noman Dar and 
Fariha, Khalid Shaikh and Asima, Sarmad Ali, Irfan 
and Syed Ovais Akhtar. 

 A Tribute to the Creative Genius of 
Rafi Khan
–the man behind many MNJ commercials
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Wide Angle

Awareness against gender-based violence is a noble idea but those 
promoting the cause need to have correct knowledge of the language 
in which they are promoting awareness. Perhaps a totally Urdu text 
wouldn’t have so many mistakes.

It must take a die-hard strawberry lover to decipher this 
sign. A good addition to the English language, though. If 
you can’t read it, you don’t deserve a strawberry pastry!

Scholarships are certainly given on merit. Those who apply 
don’t necessarily have to be spelling wizards – and neither those 
learned people who give the scholarships.

Is this the reason why governance in the 
country is so bad? The Executive Engineer in 
Moro probably didn’t read the circular before it 
was released. Or was he qualified enough?

The perception is that Bank Alfalah is Pakistan’s second 
largest bank though it is the fifth largest. This is the outcome 
of the bank’s intensive PR work over the last few years. It 
is a pity that sheer negligence is killing all the good work as 
is evident from the signage atop a Bank Alfalah branch on 
Khayaban-e-Ittehad in Karachi.

Spelling Contest
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Marketing

By Rohail Hassan

The love for selfies among youth can 
be witnessed just by searching #selfie 

on Instagram. Behold the results and yield 
your eyes for what you are about to see 
is a number far greater than the distance 
between sun and earth and is increasing at 
a speed faster than the speed of light. The 
number of selfies taken outdates the previ-
ous record by seconds as the population of 
thousands collectively clicks the one small 
camera button.

This craze among youth is spreading 
faster than any other craze recorded in his-
tory, even faster than the horrifying Bieber 
fever. However, the rule says that everything 
that has a beginning has an end and no 
phenomenon has ever escaped this fact. 
The question arises: How long is this selfie 
trend going to last?

In today’s world, people judge you faster 
than a camera shutter. Have you ever 
noticed that when you accidently leave the 
sound open and take a selfie, that awful 
sound of a selfie click will bring a frown to 
the crowd around you? The embarrassment 
you are left with kills all the joyousness you 
intended to get with your selfie but, in the 
end, when you are successful in capturing 
a good picture, it is worth all the drama. 
People will judge you no matter what, you 
post a selfie or you don’t, their insecurity will 
seep through any hole or slit they find. So 
there’s no point in feeling insecure, do what 
you enjoy the most, but within limits. 

A simple selfie won’t harm anyone but 
if you indulge too much in it, it will bring a 
turmoil in your life and others around you. 
Showing off your expensive world trips and 

good looks 
will put a lot 
of people into 
complexes and 
insecurities. It 
will bring them 
down. There’s a 
catch for you too here: bragging good looks 
and showing off your assets to people who 
cannot afford them will take you towards 
narcissism. 

Indulging too much in a non-realistic 
image that promotes self-love is wrong. It is 
one thing to love oneself but another story 
if you do not care how many people are 
being negatively affected by your self-love. 
You are bringing down tons of people and 
not caring enough about them. So enjoy a 
selfie to the point where it is harmless but 
do not let your life revolve around selfies. 

We	always	notice	how	people	in	restau-
rants forget to eat their food just because 
they want a good picture with it, or when 
people go out to enjoy a walk, rather than 
enjoying their solitude and nature, they 
are busy taking pictures of it. In the end it 
leaves us realizing as to what is the point 
of spending so much time and money on 
something that you just wanted to capture 
and not really enjoy spiritually? The point 
of a front camera was to not depend on 
someone for capturing a beautiful moment. 
A picture is something that reminds you 
of a good time, so that you will cherish a 
memory just by looking at it, but all that is in 
vain, because now everyone captures mo-
ments without really enjoying them. All they 
will cherish is the pain of taking a series of 
pictures. 

However, selfies can sometimes be ther-

apeutic	too.	When	
you are feeling low or 
down, you can start 
taking pictures and 
feel better instantly by 

looking at yourself. It is not 
always that your selfies will bring people 
down. Sometimes people value the good 
stuff that is happening around their friends 
and they feel happy in your happiness. 
Often when they see you sharing pictures, it 
will motivate them to take pictures of what 
is happening around them and share their 
life with you. 

In all the enjoyment and fun, one should 
never forget the deprived people who 
cannot	enjoy	life	like	you	do.	With	the	selfie	
craze, people must not stop living their life 
and must not be unaware of the situation 
around them. They must not be checking 
phones every second to see if they have a 
like or a comment. They must be focus-
ing on their real goals and aims. Social life 
is good but real life is IMPORTANT! No 
matter what age or which trend is currently 
circulating, we must never forget this. If a 
trend becomes more than what it is sup-
posed to be, it becomes an addiction and 
that means we are abusing the fun it is 
supposed to bring. That is the time when it 
should come to an end.

Selfies may be the easiest way to com-
municate and reconnect with family, friends 
and our loved ones who live far away but 
this does not mean that we should totally 
depend on technology and stop visiting far 
away relatives just because we have found 
a way to connect with them virtually.

The Selfie Syndrome

Trend
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I still remember coming across an article 
few years ago, which shed light on the 

gender imbalance in most advertisements 
in Pakistan. It greatly enlightened me and 
actually made me observe ad campaigns 
more closely from then onwards. The more 
I followed these campaigns, the more I real-
ized that advertisement sticks to particular 
roles when it comes to showing how a 
female character is depicted. In broader per-
spective, women are either worrying about 
household chores, dolling up themselves or 
their kids, playing the role of a stern mother-
in-law or feared-upon wife, or are either 
shopping or gossiping their way in and out. 
In worst case scenarios, they are objecti-
fied to the point that they can be won over 
by men if he uses the right cologne. Their 
utilization in the ad is no more than that of 
a hapless character that is just there for the 
sake of it. 

In order to have our groundwork com-
plete, let’s dig into some examples that we 
see in our advertisements.  

Starting with kids, whenever there is an 
ad for fortifying growth products, it’s always 
a boy who needs to be ‘taller-sharper-
stronger’. There is never a girl doing some 
outdoor activity, playing a sport, training for 
a match or doing something similar. In fact, 
who can forget the ‘choti ki pehli gol roti’ 
campaign which I believe was the begin-
ning of the standard that roti has to be gol 
all the time! Since when have little girls been 
allowed to go so near the stove that they 
start achieving milestones such as a gol roti? 
While	there	is	nothing	wrong	in	making	gol	
roties and I know I will be ecstatic when I ac-
tually get there, but why has it to be the only 
point in a girl’s life when her family consider it 
an occasion major enough to be celebrated 
with ice cream. 

Moving on, when the same girl grows up 
and we switch to an insurance company ad, 
her father starts worrying about marrying 
her off. On the other hand, the son must 
to go abroad to finish his studies. Does the 
son need not be married? I wonder how 

advertising professionals keep on missing 
these details. And even when they come 
close to portraying that a girl would want 
to make a career, have her own house and 
support her parents, they remind her she 
cannot achieve all that if she is not ‘fair 
and lovely’. 

When	the	girl	becomes	a	wife	and	a	
daughter-in-law, she has to gain accep-
tance of her new family. The in-laws are 
portrayed as scary creatures that have 
high expectations of the new addition to 
the family and they must be impressed all 
the time. The Kheer mix ad made many 
years ago, that still has a re-run every Eid 
and reminds me how the bahu’s fate will 
be decided based on the kheer she has 
prepared. Indeed, it is a tough exam which 
she needs to clear in order to be accepted 
as	a	part	of	the	family.	When	the	same	bahu	
becomes a saas, she avenges herself by 
looking disdainfully at her daughter-in-law 
and son as they romance their way in, in a 
dish-wash bar ad. 

There is nothing wrong in portraying 
females as being homely as I believe being 
a homemaker is the most important and 
difficult job. But along with being homely, 
women are also educated, soulful and intel-
ligent human beings who take care of the 
entire household. They are equal partners 
in everything they do, as they look after the 
children, prepare gourmet cuisine and some-
times juggle a full time job, the husband, 
the kids and the rest of it. Even if they don’t 
cover all of these areas, they still remain an 
integral part of running the family, contribut-
ing in every way they can. 

Fortunately, I see the trend shifting as 
now as some advertisers are trying to break 
the mould. This year, I have witnessed 
campaigns by two different spice brands 
depicting how men, like women, can cook 
as well and please everyone. A biscuit brand 
also makes a sweet effort when they show 
the father-in-law making tea as the ladies of 
the house take some rest. 

However, I would say while trying to prove 
a point, that the advertisers keep on missing 
it altogether. Currently, men are involved 

with household and parenting as much as 
women. I have a friend whose husband is a 
stay-at-home dad and works from home just 
so she can restart her career and achieve 
what she wanted to do. Another friend’s 
husband has cleaned as many dirty diapers 
as she has as they both take care of their 
baby - together. 

My fiancé makes the kind of tea that I 
cannot even try to make, and my father is 
definitely a better cook than my mother. The 
point is that men are equally involved and 
they should be, and their involvement should 
be seen as being normal rather than as a 
fantasy.  A woman gets a medal for being 
an all-rounder but when a man does it – he 
is a maestro!  Have you ever wondered that 
most eateries, dhabas, cafés, and chae wala 
places	are	run	by	men?	We	crave	for	tea	
brewed by a pathan at his dhabba. Asked if 
the guy does it at home too he will definitely 
say no. 

We	cannot	let	go	off	the	stereotypical	
norms by which we live, but I believe it all 
starts at the grass-roots. Doing household 
chores for kids as they are growing up 
despite their gender is where it all begins. In 
one fabric softener ad the mother teaches 
the son that there is nothing wrong if he 
washes his own shirt. 

Perhaps, in an ideal world, we would 
live among men who would believe that it’s 
perfectly normal to help out, support and 
cherish women in their lives by showing that 
they can do it too and not expect them to 
feel privileged. If it comes to that, it would 
feasibly end the ‘khana khud garam karo’ 
debate all together. An ideal world indeed!  

Other View

Un-stereotype
About gender-specific roles in advertisements.






