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Sarfraz Ahmed, the Pakistan cricket captain, was charged and suspended by the ICC in 
January for four international games after he was caught by the stump mic making a com-
ment against the South African all-rounder Andile Phehlukwayo in the Durban ODI. When 
Phehlukwayo was batting, Sarfraz was picked by the mic stump calling the all rounder “black 
guy” in Urdu. After the game, Sarfraz issued an apology on Twitter and the Pakistan Cricket 
Board also made a statement expressing “regret over the remark made by their captain”. 
South African captain Faf du Plessis also said that his team forgave Sarfraz for his on-field 
comment but the ICC still suspended Sarfraz for 4 matches.

The remark by Sarfraz could have been a part of the practice of sledging that occurs in 
cricket matches all over the world, whether it is a local fixture or an international match. In 
fact, sledging is an activity that takes place in all sports. The only difference is that other 
sports competitions are of a much shorter duration than even the shortest form of a cricket 
(T-20) match which involves up to 240 balls and some four hours of play. The participating 
cricketers tend to lose their cool and resort to sledging or making snide remarks about the 
opposing players to get their frustration out. Beyond the T-20 match, cricket players have to 
endure a whole day of play in an ODI match (one day cricket involving up to 600 balls) and 
five days of play in a Test match (minimum 540 balls in one day).

Players also resort to sledging to irritate the opposing batsman so that he is out of sorts, 
does something silly and gets ‘out.’  A cricket player can pass an untoward remark against 
any player of the opposing team at any place in the playing field. But the closer a player is 
to the wickets, the more he is in the danger zone. The game of cricket involves placement 
of wickets or stumps at both ends of the playing pitch (22 yards long). These are three 28 
inches high stumps dug into the ground at each end of the pitch. In international matches, a 
‘pitch microphone’ is buried into the ground just outside each of the three stumps. Whatever 
is said by the batsman, the wicket-keeper, the close-in fielders, the bowler and the umpire 
at the bowling end is heard in the commentary box through these mics. This is what Sarfraz 
Ahmed, the Pakistan cricket captain and wicket-keeper, was not careful about when he 
made a comment about the South African batsman Andile Phehlukwayo in the Durban 
match and his voice was carried to the commentary box and, obviously, recorded.

Sledging is often questioned for the reason that it is not a mark of good sportsmanship 
and those who indulge in it are simply not playing by the rules. Cricket has traditionally been 
described as ‘a gentleman’s game,’ but it is clear that tradition has given way to so many 
‘un-gentlemanly’ acts and sledging is at the top of the list. The Australian cricket team 
are said to be the best sledgers in the world though it is also said by some that sledging 
is merely good-humoured banter. Some critics through, interpret sledging as abuse. At 
times, comments made as sledges do cross the line. Team captains permit sledging only 
as humorous attempts to distract the other team. Fast bowlers also use sledging to further 
add to their aggression.  Fast bowler and former cricket captain Imran Khan (now the Prime 
Minister of Pakistan) has said that his players ‘learnt’ aggression during Pakistan’s 1972-73 
tour of Australia. He has talked about Sarfaraz Nawaz who ‘picked up sledging’ from the 
Australians. On the other hand, former Australian captain Steve Waugh considers sledging 
as “mental disintegration”.

Australian bowler Merv Hughes has even claimed that it was sledging that brought twenty-
five percent of his wickets in his career. Perhaps sledging is more common in Australia 
because the spectators in that country want “combative cricket’. For Australian spinner 
Shane Warne, sledging is an “effective cricketing weapon”. Before Pakistan’s tour of Australia 
in 2004, Pakistan captain Inzamam-ul-Haq had made it abundantly clear that his players 
would give back what they got if subjected to sledging. Even then, Pakistani cricketers never 
used sledging as a cricketing weapon and it was perhaps this complacency that lulled Sar-
fraz Ahmed into the kind of comfort zone where he never bothered about making remarks 
against a player of the opposite team and thinking that no one was listening!
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Wedding Vibes 
This is regarding the last Slogan cover story titled ‘Wedding 

Vibes’. 2018 was indeed a year of surprise weddings and 
celebrations in the Indian film industry as numerous couples tied 

the knot. But what raises some questions is whether these actors 
will now be preferred as leads in films because it’s a fact that actors 
lose their worth after marriage. Also, will they now be following the 
no-kissing rule as their spouses might have a problem with that. 
Only	time	can	tell	where	these	actors	will	stand	in	their	careers?
Mohib Akhtar,
Karachi.

Reality Check

I must say that the approach of your new section, titled 
‘Wide Angle’ is quite good as these appalling mistakes 

should be highlighted. I wonder whether the government 
officers care about this or they just don’t bother. It is 
heartening that Bank Alfalah, a major bank in Pakistan, 
has made an immediate self-correction and the bank branch 
in question now has a brand new and all-correct frontal 
signage. However, the ‘stobre pasty’ was really hard to under-
stand. God knows, what kind of customers the bakery has.
Sana Ahmed,
Lahore.

Negative Image

I love watching TV plays but lately I have been drifting away from such plays as I get 
depressed after watching them. These plays are portraying a side of Pakistani house-

holds that may be true in some instances but there are good households as well. After 
a long day I don’t think one can watch a 
pitiful wife dealing with an abusive husband 
and a stone-hearted saas. I’m a Pakistani 
and my saas is not stone-hearted, nor is 
my husband abusive. Let’s have a happy 
‘Dolly Ki Aye Gi Barat’ type plays where 
the family is relatable and one can unwind 
and feel rejuvenated after watching it.
Kiran Masood,
Muzaffarabad.

Readers’ Thoughts

Burger Time

Burger O’Clock has been my all-time 
favourite as it enhances one’s eat-

ing experience with its unique taste and 
flavour. But I always had to travel far as 
there was no branch of the restaurant 
in my locality. Now that it has opened a 
branch in North Nazimabad, it would be 
much easier for me to relax in the attrac-
tive ambience of the restaurant. Burger 
O’Clock is definitely a go-to place for 
families and friends. It has amazing deals 
and family meals, comprising fresh, deli-
cious and hygienic burgers with gourmet 
fries.
Adnan Khan,
Karachi.



Who Said That!

Boom Time?

Who	is	for	watching	a	Pakistani	film?	
No one asked this question two years 

back. But Pakistani cinema has made a bit 
of a mark now and people are enjoying it. I 
am so happy because a never seen before 
side of Pakistan is now open for a larger 
audience to watch. People are very excited 
about ‘Cake’ and ‘The Donkey King’.
Naveed Zia,
Lahore.

Without Social 
Media

My name is Rashna and I was a social 
media addict until recently. My life 

changed when I was diagnosed with mental 
depression. With my story I wish to impact 
someone out there. A year back I left my job 
and decided to pursue an Instagram blog. 
Within a span of two months, I was working 
day and night and all was good but then, 
as my Instagram started growing, I noticed 
how mean and ignorant people online can 
get. My concern is that as children we were 
asked to love and spread happiness and 
be kind to people around us. But on social 
media what I see is one instigator and the 
rest acting just as the first person wants. My 
only advice to anyone reading this is that 
please sit back and think first because we 
all have different lives and diversity is the 
spice of life. Let’s accept each other and be 
happy for each other.
Rashna Shah,
Islamabad.

I allow myself to fail. I allow myself to 
break. I’m not afraid of my flaws. 
– Lady Gaga, Singer

In my frequent travels and 
international interactions, I represent 
Pakistan in a positive light and hope 
to make my country proud. 
– Nabila, Make-up and Hair Stylist

Pakistan cannot resolve its major socio-economic 
problems if it does not achieve the Sustainable 
Development Goals (SDGs). 
– Sardar Masood Khan, President, Azad Jammu 
and Kashmir

We are moving forward with Faiz’s mission. 
– Salima Hashmi, Art Teacher

I am a treatment director and 
what has been most rewarding 
for me is that my work has 
touched the masses. 
– Sahira Kazmi, TV Director

If 50 people are coming over for dinner, give me an 
hour and I will cook for all of them. 
– Anwar Maqsood, Scriptwriter and Satirist

The day we understand the true importance 
of education and enlightenment, our      
miseries would begin to end. 
– Ali Zafar, Singer

In our society, independent women do exist. 
We don’t need to find them, they are in front 
of us – from the maids who work in the 
homes to the superstars on TV, to a police 
woman and the female Prime Minster. 
– Sajal Aly, Actor

I’ve never looked for shortcuts. I 
believe that we should keep putting 
in our effort and Allah will reward us. 
– Bismah Maroof, Cricketer
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Corporate Moves

Farrukh Sabzwari, Commissioner, Securities and 
Exchange Commission of Pakistan (SECP), will be 
performing additional duties as Chairman of SECP. 
Sabzwari is an MBA in finance with more than 25 years of 
professional experience in the capital markets of Pakistan 
and abroad. His previous senior management roles 
include a seven-year stint with Credit Suisse Securities in 
Singapore as Director APAC Equities Sales. Prior to that, 
he was CEO of KASB Securities.

Amer Tufail has been appointed as 
acting Managing Director of Sui Northern 
Gas Pipelines Limited (SNGPL). He is a 
chartered accountant from the Institute of 
Chartered Accountants of Pakistan. He 
is a veteran executive of SNGPL and has 
previously served as Deputy Managing 
Director and Chief Financial Officer of the 
Company.

Rajesh Subramaniam has been named as 
the President and Chief Executive Officer 
of FedEx Express, India. Subramaniam 
currently holds the positions of Executive 
Vice President and Chief Marketing 
and Communications officer at FedEx 
Corporation. He is an IIT-Bombay graduate 
from Thiruvananthapuram and has been 
with FedEx for more than 27 years. Having 
held various executive-level positions in the 
company, he began his career in Memphis 
and subsequently moved to Hong Kong 
where he oversaw marketing and customer 
service for the Asia Pacific region.

Imran Farookhi has been appointed as the acting 
Managing Director of Sui Southern Gas Company 
(SSGC). He has rich professional experience of over 31 
years. A mechanical engineer by profession, 
Mr. Farookhi has a degree in Mechanical Engineering 
from NED University. He has been associated with 
Exxon Chemical Pakistan Ltd., Engro Asahi Polymer 
and Chemical Ltd., Engro Polymer and Chemicals Ltd. 
and Byco Petroleum and Byco Terminals Pakistan Ltd. 
He joined SSGC in June 2016.

Marje Jones has been appointed as Director of Sales 
and Marketing by Hilton Orlando at SeaWorld. She 
most recently served as the director of sales and 
business development in the D.C. metro area. Prior 
to that, she spent five years in the Orlando market 
as director of sales at several notable properties. 
Jones holds a Bachelor of Science in Hospitality 
Administration and a Masters in International Business 
Administration from Nova Southeastern University.

Matt Eastwood has been named Global Chief 
Creative Officer of McCann Health. Eastwood, most 
recently Worldwide Chief Creative Officer at J. Walter 
Thompson Co., brings a track record of all-around 
creative leadership to a growing health and wellness 
industry sector where both consumer and professional 
communications are increasingly embracing the global 
and digital expertise shared by all marketers.

Todd Sussman has been promoted to Chief Strategy 
Officer	at	the	New	York	Headquarters	of	FCB.	Since	
joining FCB, Sussman has overseen some key clients 
including Lincoln Financial Group, LG Electronics and 
the FDA. Before FCB, Sussman served as senior vice 
president, group strategy director at McCann. He 
began his career at WPP’s Wunderman and also held 
a stint as senior integrated planning director at Grey 
before moving to McCann. 



SlugGrapevine

Against Family Consent

According to police figures, the rate of love marriages 
has gone up by 100% in the Islamabad Capital Terri-

tory. The report shows that out of 300 cases registered in 
2018, 250 were of marriages against the consent of the 

family. Many suggest that this is due to the social media. 
They say parents are not taking enough interest in what 
their offspring are doing.

Who Wants Energy!

After its anti-encroachment drive, the Punjab Food 
Authority has started a province-wide crackdown 

on the sale of energy and caffeinated drinks. Accord-
ing to the food authority’s regulations, no company is 
allowed to use the word ‘energy’ on its packaging as 
this is highly misleading. Instead, the 
words ‘highly caffeinated drink’ 
should be displayed on the 
packs. As excessive dosage 
of these drinks (1000 mg) can 
lead to various side-effects 
and can be quite harmful for 
children.

U-Turns Galore!

Continuing in the saga of PTI’s U-Turns, it was reported that a tweet 
from the official account of Pakistan Tehreek-e-Insaaf regarding a 

separate secretariat for South Punjab was deleted shortly after it was 
published. The tweet allegedly announced that South Punjab would have 

its own chief secretary and inspector general of 
police, along with its own development budget. 
Seems the PTI government wanted to make 
South Punjab an independent province, then 
decided against it. The tweet was removed 
shortly after it was released.

Political Dreams

After proving her worth in film-acting, 
Angelina Jolie has hinted that she 
might join politics. She says she 

will go where she is needed and 
also that she has no skeletons in 
her closet. The actor said that 
when there are prosecutions 
and accountability, change 
is inevitable. After Trump, a 
government change is much 
needed so good luck Ms. 

Angelina Jolie.

Junoon Revival

The reunion of the Junoon band was celebrated last December at a 
concert. Music lovers were enthusiastic about reliving the golden era of 

Pakistan’s pop music. The concert was a mas-
sive success but now 
everyone is wonder-
ing that will there be 
new songs from the 
revived band or will 
pop band lovers be 
left	waiting?
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Cover Story

By Syeda Areeba Rasheed

T
he year 2018 has proven to be 
a great one for the Pakistani 
TV drama sector with some 
brilliant performances by actors 
like Faisal Qureshi and Nauman 

Ejaz. There were some new faces as well 
like Iqra Aziz, Imran Ashraf and Mohsin Ab-
bas Haider who established themselves as 
quality actors. Also, we got to watch some 
of the most heart-wrenching and striking 
stories on the small screen; stories ad-
dressing social issues that were previously 
considered taboo and usually remained 
hidden behind closed doors, rarely making 
it to the national spotlight.

Before a year or two, it would have been 
hard to say that our drama sector was 
booming as there was not much on TV to 
talk about. Poor direction, senseless acting 
and below par stories were broadcast on 
TV then. If we go back to the 1990s, the 
content of TV drama was way more appre-
ciable and comprehensive. In recent years, 
the reason was lack of sensible scriptwriters 
and directors who were not aware of the 
social issues and the ills Pakistani society 
was facing. Nevertheless, we were not 
exactly empty-handed as we still watched a 
few plays and serials with good content.

Some plays produced in 2018 worked 
well to rejuvenate the viewer’s passion. 
‘Aangan’ was indeed one of the best plays 

in 2018. It  narrated the story of a Punjabi 
family living in a joint household, reminding 
one of the old PTV days when the whole 
family used to sit together to watch TV 
drama. 

‘Meri Guriya’ proved to be among the 
top as it highlighted one of the darkest 
realities of our society and also depicted 
the psychology of a child rapist. Mohsin 
Abbas Haider did the role of Dabeer (a child 
molestor). 

‘Khaani’ portrayed the truth of our society 
where a politician’s son kills a boy and flees. 
It is a story of how an ordinary girl stands 
against all odds to fight for justice for her 
twin brother. Then there was the subtle 
romantic comedy ‘Suno Chanda’. It not 

only made 
waves in Pakistan but also 
abroad. Iqra Aziz was a breath of fresh 
air for the viewers. The genre of horror 
is very rarely touched in our TV plays. 
This is missing while people love to 
watch horror shows. ‘Belapur Ki Dayan’ 
raised the bar high with its mix of horror 
and mystery. 

‘Aisi Hai Tanhai’ was a disturbing yet 
moving play that focused on cyber-bullying 
and slut-shaming. The story showed how 
social media could be a curse and why 
youth should not misuse technology. These 
plays took the risk of thinking outside the 
box and proved to be major hits in 2018. 
Content-wise, Pakistani TV plays have 
improved but if we talk about the visual 
concept and techniques, we are still lack-
ing. There should be more shows like ‘Aisi 
Hai Tanhai’ that have a moral to tell.

From my point of view, plays with a 
feeling of patriotism have managed to be 
on our television screens for quite a long 
time and they attract the attention of audi-
ences without fail. The famous play ‘Sipahi 
Maqbool Hussain’ based on the life of 
Sipahi Maqbool Hussain who went missing 
during the Azaad Kashmir war in 1965 is a 
case in point. Another famous serial ‘Alpha 
Bravo Charlie’ sent a wave of excitement 
in the audience. The story of three friends 
and their individual experiences of the 
army inspired the audience. ‘Wilco’ was 
focused on the army that not only protects 
the people from enemies but also helps 

those who are affected by natural disasters. 
‘Khuda Zameen Se Gaya Nahi Hai’ revolved 
around the activities of an extremist leader 
and ‘Faseel-e-Jaan Say Agay’ was a brave 
struggle of our valiant soldiers against the 
ever-growing terrorist activities. Considering 
these major hits, we could have more patri-
otic plays because the audience is always 
interested in watching such content.

One cannot forget the time when people 
were hooked to Indian TV dramas just be-
cause there was nothing interesting going 
on in the Pakistani drama sector. Kids were 
obsessed with shows like ‘Son Pari’, ‘Sssh-
hhh Koi Hai’ and ‘Shararat’, to name a few, 
while adults used to watch ‘Kahani Ghar 
Ghar Ki’, ‘Kyunke Saas Bhi Kabhi Bahu 
Thi’ and ‘Kusum,’ among others. Thanks to 
our young producers, directors and actors, 
Pakistan has gone beyond where it was 
before. The change is pulling audiences 
back to watch local plays and not regret 
that they had wasted their time. Also, now 
the Indians also claim to have more interest 
in Pakistani dramas which only run for a few 
months on TV rather than the Indian shows 

that keep going on and on for as many 
years as they want.

Pakistani TV drama is now totally differ-
ent as it has revived towards positivity but 
it still needs to bring some fresh stories to 
the screen, particularly comedy as we have 
very few of them. 

The recent play ‘Cheekh’ has drawn a lot 
of appreciation. It has maintained suspense 
and will slowly unfold the truth. Many new 
plays are also soon to appear on the small 
screen like ‘Dil Kya Karay’, ‘Alif’, ‘Surkh 
Chandni’, ‘Mere Pas Tum Ho’ and ‘Anaa’ 
and I am sure no one wants to miss them. 
There is a recent wave of ambitious pro-
ductions that has further raised hopes for 
the TV drama sector. Pakistan’s TV drama 
is headed in the right direction in terms of 
writing and directing talent, public senti-
ment and entertainment.

 Fall & Rise  Fall & Rise 
Pakistani TV DramaPakistani TV Drama
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By Faizan Usmani

D
rama is considered as being 
one of the finest forms of the 
performing arts. At the same 
time, it is by itself a distinc-
tive genre of narrative fiction 

that abides by the literary rules whenever 
a dramatic work is produced. Based on a 
literary background since its beginning, the 
quality of a play is measured through truly 
literary means only. 

TV drama is no exception. If it is found 
below the set standards in any of its mani-
festations, it can be anything but drama. 
The state of TV drama in India and Pakistan 
today has become a spectacle of low-
grade production and audience tastes too 
are declining. In Pakistan, the onslaught of 
a large number of TV channels has turned 
drama into a cheap entertainment com-
modity that is available round the clock. The 
quality of such plays, though the number 
is large, is cheaper than the commodity by 
itself. Today, TV production is carried out 

at the expense of substance while the sto-
ryline turns out to be a hotchpotch of new 
and old but absurd ideas that have little 
relevance to the society and are more about 
depicting the scriptwriter’s own imagination 
that revolves around household politics, 
scandalized marriages, extra-marital affairs, 
women’s unending revenge, lavish lifestyles, 
etc. 

In the modern business age led by 
hi-tech solutions and surefire marketing tac-
tics, drama serials are treated like any other 
product that can be sold to the market. 
Launched at grand ceremonies with lots 
of fanfare and publicity, most TV plays end 
up being a Pakistani version of Indian soap 
serials with no end in sight, where twists 
and turns take place to prolong the serial. 

The  single reason is to keep the investor’s 
ROI (return on investment) stacking up and 
nothing else. 

To make things worse, all this happens 
in the name of drama production and 
programming. In such a miserable sce-
nario, the TV viewer often harks back to 
the golden era of Pakistan Television (PTV), 
which was a monopolized institution under 
state control since its establishment and 
worked under strict censorship guidelines 
of whatever regime was in power, particu-
larly in the era of General Ziaul Haq. Zulfikar 
Ali Bhutto too realized the power of PTV as 
a state institution and though he was a civil-
ian prime minister, all TV output came from 
PTV in his times and underwent the same 
kind of censorship that was displayed by a 

Whither
TV Drama?
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military regime. Rulers like Benazir Bhutto and Nawaz Sharif 
also did nothing to liberate TV and radio in Pakistan and 
muzzled these media to their own selfish ends. 

Then came Gen. Pervez Musharraf and he brought the sort 
of liberalization that even the media itself couldn’t swallow. 
Asif Ali Zardari succeeded Musharraf but since the media had 
been liberated, he could not do anything about it though he 
possessed the same mindset as Benazir Bhutto or Nawaz 
Sharif before him.

From the 1960s to the late 80s, PTV produced such clas-
sic TV plays and serials that surpassed even those TV pro-
grammes produced in India and a number PTV plays became 
a part of the syllabus taught in performing arts institutions in 
India. In addition to that, the crème de la crème of the Indian 
film industry should be indebted to Pakistani TV shows of 
the 70s and 80s that helped well-known Indian actors and 
actresses in honing their acting skills and improving their 
line delivery. Good examples are Ajay Devgan, Vidya Balan, 
Naseeruddin Shah and many others. 

It is all the pity then that while Pakistan today has more 
than a liberated media policy, thanks to Gen. Musharraf, 
and there is a surfeit of TV and radio channels, TV and radio 
drama has lost its sheen. The focus on TV today is on news 
and current affairs and this is the fare on most TV channels. 
There are separate TV channels devoted to drama only, such 
as	Hum,	Geo	Kahani,	ARY	Digital	and	Urdu1	but	none	of	
them can be said to equal the quality and depth of the TV 
plays and serials produced by PTV in the 60s and 70s. 

The new TV channels do not have good quality actors, 
writers and directors and their output is well below the old 
PTV standards, with the exception of a quality production 
here and there. The biggest pity is that while PTV was a state 
organization, television production was not advanced in tech-
nical terms in those days, there were not so many actors as 
there are now and the censors have become more liberal, the 
standards of Pakistani drama have simply nosed-dived.

As for radio, while again there is glut of channels, all they 
resort to is music and again, the music sector in Pakistan is 
going down the drain. Perhaps there should be some kind of 
regulation in the TV and radio drama sector as well instead of 
a free-for-all.

Television Drama
– the Golden Era
By Javed Ansari

T
There was a time in the early days of Pakistan Televi-
sion – the 60s and 70s – when it was best known for the 
plays and serials it produced. Since there was no other 
TV channel in the country, PTV had a monopoly on what 
was broadcast on TV. In the beginning, 1964, there was 

only one TV station in Pakistan. This was in Lahore. The second TV 
station was launched in Dhaka in 1965. This was followed by Karachi, 
Rawalpindi and other cities.

Perhaps, TV plays became a staple diet of viewers in those days 
because the Pakistani public had been brought up on radio until then 
and radio drama had played a big role in the popularity of the medium 
in the country. Pakistan’s best writers wrote radio plays in those days 
and Radio Pakistan’s ‘Studio Number Nau’ was a programme that 
everyone listened to with great interest.

When television arrived, the talent that it initially drafted for its 
broadcasts was the crop of radio artistes who chose to take the 
plunge and work for a medium that none of them had tried before, 
be they directors, writers, actors and the rest. For the technical tasks, 
Pakistan Television resorted to Pakistani cinema industry and, hav-
ing started from Lahore, it drafted in film cameramen, lightmen, set 
designers and sound recordists.

Faizan Usmani is a member of the staff. He 
contributes reguarly on subjects related to 
public relations and media.
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While most of the ac-
tors came from a radio 
background, there were 
many who had good 
experience of working on 
the stage and they made 
a great contribution to 
Pakistan Television’s initial 
requirements. All this talent 
had to be groomed and 
to relearn the fact that 
television was a different 
broadcast medium where 
the screen was small, the 
lighting was subtle, the 
sound equipment was sensitive and there 
were no re-takes (at least in the early days 
of Pakistan Television when video recording 
facilities were not available).

It goes to the credit of the pioneers of 
television in Pakistan that they continued 
to resort to the creative talents of all those 
people who had earlier contributed their 
best to radio in terms of their writing abilities 
and this resulted in plays and serials of an 
equally high standard for the new medium 
as well. The TV directors, who were also 
learning the ropes of the new medium 

in those days, successfully adapted the 
scripts to the subtle requirements of televi-
sion and the result was a whole new body 
of drama productions that could stand up 
in terms of content qual-
ity and high production 
standards to the best in 
the world.

In those days, Pakistan 
Television also had an advi-
sory committee comprising 
a panel of leading intellec-
tuals such as Faiz Ahmed 
Faiz and Jamiluddin Aali, to 

ensure a high level of the adaptation 
of novels into TV drama.

This was the time when plays and 
serials like Khuda ki Basti, Taleem-
e-Balighan, Ankahi , Dhoop Kinarey, 
Ainak Wala Jin, Tanhaiyan, Angan 
Terha, Alif Noon, Parchaiyan, Waris 
and Alpha Bravo Charlie came to the 
fore.

Khuda ki Basti was one of the old-
est and greatest plays in the history 
of Pakistan Television. Based on the 
novel Khuda Ki Basti by Shaukat Sid-
diqui, it had an unconventional sto-
ryline focusing on the prevalent social 
issues of society and was broadcast 
twice (the second time in 1974 at the 
behest of Zulfikar Ali Bhutto – it was 
his favorite play!). Khuda ki Basti was 
also a part of the syllabi of drama 

academies in Pune, India and around 
Europe. The cast included Zaheen Tahira, 
Sohail Asghar, Mahmood Ali, Qazi Wajid, 
Subhani	ba	Yunus,	Sajida	Syed,	Zahoor	
Ahmed and Behroze Sabzwari.

Written by Khawaja Moinuddin, Taalim 
e Baalighan was the greatest tele-theatre 
to be broadcast on Pakistani Televison. 

The beauty of this political satire and its 
brilliant script is timeless. No matter when 
it is watched, it will always be applicable 
to the current political scene and will have 
the viewer in stitches. Its main actors were 
Mahmood Ali, Qazi Wajid and Subhani ba 
Yunus.

A true masterpiece, Ankahi was quick to 
reach a cult status because of its witty lines 
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and the strong, endearing, candid character 
of Sana (played by Shehnaz Sheikh). Other 
actors included Javed Sheikh, Shakeel, 
Behroz Sabzwri and Jamshed Ansari. It 
is said that Ankahi inspired the Indian film 
industry to make the film Chal Mere Bhai in 
2000. It had the same story line as Ankahi.

Dhoop Kinarey is still considered one of 
the best Pakistani TV serials. It was written 
and directed by two of the most acclaimed 
women in Pakistan TV - Haseena Moin and 
Sahira Kazmi, It was a fast-paced story of 
doctors working together in a hospital in 
Karachi. The actors were Marina Khan and 
Rahat Kazmi and they quickly became a 
favorite TV couple.

The first of its kind, Ainak Wala Jin was 
a wonderful mix of real life, fantasy and 
science fiction. A genie from Caucasus 
Mountains arrives to get his eyesight fixed 
and that’s when all the adventure begins! 
The serial quickly became a household 
favourite, as did the characters Hamoon Ja-
dugar, Zakoota Jin and Bill Batori. The cast 
was invited to perform in front of Princess 
Diana and the patients at Shaukat Khanum 
Memorial Hospital when she visited Paki-
stan in 1996.

Tanhaiyan was another cult classic. It 
featured two young sisters taking up the 
traditional role of men – doing jobs, running 
businesses, earning money and making a 
living – after their parents died and left them 
in extreme debt. After 27 years of not get-
ting enough of Tanhaiyan, a sequel named 
Tanhaiyan: Naye Silsilay was broadcast in 
2012. The original had Marina Khan, Badar 
Khalil, Asif Raza Mir and many others in the 
cast.

Alif Noon was a serial based on the story 
of two friends who are complete opposites 
– Allan (Kamal Ahmed Rizvi), the shrewd 
and immoral businessman and Nannha 
(Rafi Khawar), the innocent and idealistic 

villager. But it had the viewers hooked. 
Through comedy, Alif Noon dealt with 
serious issues such as fraud, scam and 
cheating.

Aangan Terha was a satirical Pakistani 
serial featuring Salim Nasir, Shakeel, Arshad 
Mehmood, Durdana Butt and Bushra Ansa-
ri. It was based on multiple issues of society 
and indirectly criticized Gen. Ziaul Haq’s 
military regime and the electoral system.

Parchaiyan was a serial that was adapted 
from the novel Portrait of a Lady by Henry 
James. However, with Haseena Moin’s 
translation and script adaption, the play 
is popular even today for its lines. The 
cast included Sahira Kazmi, Rahat Kazmi, 
Shakeel, Talat Hussain, Begum Khursheed 
Mirza and many others.

Waris is considered one of the most 
realistic depictions of life in Pakistan. It is 
the story of a feudal family, their struggles 
to maintain their land and wealth and the 
inter-family differences and tussles that 
led to their downfall. Although it had only 
13 episodes, people still remember that 
streets were deserted when an episode of 
the serial was being broadcast. The cast 
featured Samina Ahmad, Ghayyur Akhtar, 
Mehboob Alam, Abid Ali, Uzma Gillani, 
Shujaat Hashmi, Firdaus Jamal, Aurangzaib 
Laghari, Tahira Naqvi, Munawar Saeed and 
Agha Sikander.

Alpha, Bravo, Charlie was directed by 

Shoaib Mansoor. It was an action thriller 
and was so popular that it set a new rat-
ing for Television Rating Points (TRPs) in 
Pakistan. It follows the lives of three young, 
happy-go-lucky friends who have just 
joined the army and teaches the very im-
portant lesson of leading a purposeful and 
passionate life. The cast was a combina-
tion of actors and serving army officers.

Television is said to be a liberated 
medium in Pakistan today. There are over 
a hundred TV channels and most of them 
compete with each other on the news and 
current affairs front. Categories like drama, 

music, comedy, quiz shows and other 
entertainment do not have any place in their 
programme fare. There are some channels 
that are exclusively devoted to drama, such 
as	Hum,	ARY	Digital,	Geo	Kahani,	TV	One	
and Urdu 1 but the level of plays broadcast 
by these channels is well below par and 
nothing in comparison to the golden era of 
Pakistan Television.

Pakistan, a country of over 200 million 
people, is hungry for wholesome entertain-
ment. Since the country’s own TV channels 
do not provide the kind of entertainment 
that people crave for, audiences turn to 
watching Indian channels through local 
cable TV or through satellite dish. The 
government is currently engaged in bringing 
in some balance into TV news and current 
affairs broadcasting. Perhaps it should turn 
its attention to entertainment broadcasting 
as well and devise a TV channel licenc-
ing policy that ensures an impartial mix of 
TV broadcasts and caters to the country’s 
entire population.

Javed Ansari is a veteran 

journalist and editor of Slogan 

magazine.
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While most of the ac-
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background, there were 
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the stage and they made 
a great contribution to 
Pakistan Television’s initial 
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and the strong, endearing, candid character 
of Sana (played by Shehnaz Sheikh). Other 
actors included Javed Sheikh, Shakeel, 
Behroz Sabzwri and Jamshed Ansari. It 
is said that Ankahi inspired the Indian film 
industry to make the film Chal Mere Bhai in 
2000. It had the same story line as Ankahi.

Dhoop Kinarey is still considered one of 
the best Pakistani TV serials. It was written 
and directed by two of the most acclaimed 
women in Pakistan TV - Haseena Moin and 
Sahira Kazmi, It was a fast-paced story of 
doctors working together in a hospital in 
Karachi. The actors were Marina Khan and 
Rahat Kazmi and they quickly became a 
favorite TV couple.

The first of its kind, Ainak Wala Jin was 
a wonderful mix of real life, fantasy and 
science fiction. A genie from Caucasus 
Mountains arrives to get his eyesight fixed 
and that’s when all the adventure begins! 
The serial quickly became a household 
favourite, as did the characters Hamoon Ja-
dugar, Zakoota Jin and Bill Batori. The cast 
was invited to perform in front of Princess 
Diana and the patients at Shaukat Khanum 
Memorial Hospital when she visited Paki-
stan in 1996.

Tanhaiyan was another cult classic. It 
featured two young sisters taking up the 
traditional role of men – doing jobs, running 
businesses, earning money and making a 
living – after their parents died and left them 
in extreme debt. After 27 years of not get-
ting enough of Tanhaiyan, a sequel named 
Tanhaiyan: Naye Silsilay was broadcast in 
2012. The original had Marina Khan, Badar 
Khalil, Asif Raza Mir and many others in the 
cast.

Alif Noon was a serial based on the story 
of two friends who are complete opposites 
– Allan (Kamal Ahmed Rizvi), the shrewd 
and immoral businessman and Nannha 
(Rafi Khawar), the innocent and idealistic 

villager. But it had the viewers hooked. 
Through comedy, Alif Noon dealt with 
serious issues such as fraud, scam and 
cheating.

Aangan Terha was a satirical Pakistani 
serial featuring Salim Nasir, Shakeel, Arshad 
Mehmood, Durdana Butt and Bushra Ansa-
ri. It was based on multiple issues of society 
and indirectly criticized Gen. Ziaul Haq’s 
military regime and the electoral system.

Parchaiyan was a serial that was adapted 
from the novel Portrait of a Lady by Henry 
James. However, with Haseena Moin’s 
translation and script adaption, the play 
is popular even today for its lines. The 
cast included Sahira Kazmi, Rahat Kazmi, 
Shakeel, Talat Hussain, Begum Khursheed 
Mirza and many others.

Waris is considered one of the most 
realistic depictions of life in Pakistan. It is 
the story of a feudal family, their struggles 
to maintain their land and wealth and the 
inter-family differences and tussles that 
led to their downfall. Although it had only 
13 episodes, people still remember that 
streets were deserted when an episode of 
the serial was being broadcast. The cast 
featured Samina Ahmad, Ghayyur Akhtar, 
Mehboob Alam, Abid Ali, Uzma Gillani, 
Shujaat Hashmi, Firdaus Jamal, Aurangzaib 
Laghari, Tahira Naqvi, Munawar Saeed and 
Agha Sikander.

Alpha, Bravo, Charlie was directed by 

Shoaib Mansoor. It was an action thriller 
and was so popular that it set a new rat-
ing for Television Rating Points (TRPs) in 
Pakistan. It follows the lives of three young, 
happy-go-lucky friends who have just 
joined the army and teaches the very im-
portant lesson of leading a purposeful and 
passionate life. The cast was a combina-
tion of actors and serving army officers.
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medium in Pakistan today. There are over 
a hundred TV channels and most of them 
compete with each other on the news and 
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that are exclusively devoted to drama, such 
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do not provide the kind of entertainment 
that people crave for, audiences turn to 
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More of Bilal Abbas

PTCL Injects PKR 4 Billion 
in U Microfinance Bank 
Pakistan Telecommunication Company 

Limited (PTCL) has signed an agree-
ment for PKR 4 Billion Unsecured Subor-
dinated Debt Facility with U Microfinance 
Bank (U Bank), which is a wholly-owned 
subsidiary of PTCL. The capital injection will 
enable the bank to further capitalize on the 
growth opportunities possible in Pakistan’s 
microfinance sector.

The facility will enable U Bank to expand 
its current customer reach for serving the 
under-served population. U Microfinance 
Bank plans to utilize these funds in its 

business operations and expansion 
plans. Serving its customers through 
disruptive innovation and digitization, 
the bank will focus on achieving its 
growth targets.

On the occasion, Dr. Daniel Ritz, 
President	&	CEO	PTCL	said,	“See-
ing the potential in U Microfinance 
Bank’s ability to further expand 
and grow, PTCL has taken the decision to 
further inject Tier II capital into the bank. 
This is in line with PTCL’s commitment to 
support Pakistan and its economy as a 

whole.”
U Microfinance 

Bank’s President 
&	CEO,	Kabeer	
Naqvi said, “U 
Microfinance Bank 
has been suc-
cessfully enabling 
underserved 
Pakistanis and 
has been posi-
tively contributing 
towards poverty, 

alleviation and economic empowerment. 
This Tier II injection is a testament to our 
sponsor’s confidence in our ability to deliver 
positive results.”

Huawei has for the first time officially 
entered Pakistan. The Huawei 

store, located at Lucky One 
Mall in Karachi, is the larg-
est store of its kind and is 
designed to give a com-
plete flagship Huawei 
experience. 

The brand has re-
ceived an overwhelming 
response from Pakistani 
consumers, making it one 
of the most recognized brands in the coun-
try. A huge crowd witnessed the launch of 
the Huawei Experience Store.

It has an state-of-the-art infrastructure 
and provides all Huawei’s innovative devices 
such as smartphones, laptops, smart-
watches and other IoT accessories. 

Reliving ‘Angan Terha’

Anwar Maqsood, Dawar 
Mehmood,	Yasir	Hussain	

and the Karachi Arts Council 
President Ahmed Shah have 
disclosed that they are work-
ing on a prequel of ‘Angan 
Terha’ called ‘Angan Terha: 
Naach Na Janay’. A prequel 
develops the story of an 
earlier creation by telling what 
happened before the events 
in the first version.

The story of ‘Angan Terha: Naach Na Janay’ will revolve around Akbar (a classical 
dancer who comes to Angan Terha as a cook). It will take the audience back to the 
Ziaul Haq era when dance and music was almost banned. Will this be entertainment 
for	people	wanting	to	watch	those	times	of	suppression?	If	it’s	about	‘Angan	Terha’,	
the response should be great. 

The recent play ‘Cheekh’ has Bilal 
Abbas in a negative role for the first 

time. It also has Saba Qamar and Babar 
Mehmood. Earlier, there was speculation 
around Bilal Abbas Khan and Saba Qa-
mar’s romantic angle but when the teaser 
came, it told an entirely different story.

Bilal Abbas Khan made his acting debut 
with the TV serial, ‘Dumpukht’ – and 
has since gotten positive reviews for his 
diverse roles in plays like ‘Qurbaan’ with 
Iqra Aziz, ‘O Rangreza’ alongside Sajal Aly 
and ‘Balaa’ with Ushna Shah. 

Huawei Launched

Dr. Daniel Ritz
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Nestlé Pakistan, in collaboration with 
the Benazir Income Support Program 

(BISP), organized a visit of leading women 
parliamentarians Kanwal Shauzab, MNA 
and Parliamentary Secretary, Ministry of 
Planning and Zill-e-Huma, MNA, to its 
Rural Sales Program in Pindi Bhattian. 

The program is based on ‘Public Private 
Partnership (PPP)’ which focuses on creat-
ing sustainable solutions for addressing 
some of the key issues being faced by rural 
women in Pakistan such as malnutrition, 
financial exclusion and lack of livelihood 
opportunities. 

Kanwal Shauzab said, “Prime Minister 
Imran Khan’s first priority is to eliminate 
poverty from Pakistan and to enhance 
education, nutrition, health and well-being 
of children and women. We have taken 
care of all these factors in our 12th Five 
Year	Plan.	Our	aim	should	be	to	empower	
women and provide them facilities through 
which they become self-sufficient. If today’s 
women are empowered then it will have a 

direct impact on generations to come.”
MNA Zill-e-Huma added, “This occasion 

has given me a lot of hope and encourage-
ment for women’s stature in the economy. 
It is the first step towards empowerment 
for these women and I am positive that it 
will lead to betterment of their future. It is 
indeed a blessing to become economically 
self-reliant due to which they are able to 
earn their livelihood respectfully.”

Highlighting the importance of this 
collaboration, Waqar Ahmad, Head of Cor-
porate Affairs, Nestlé Pakistan, said, “We 
value our partnership with the Government 
of Pakistan and BISP; this partnership 
is extremely relevant, given our commit-
ment to the UN SDGs 1 and 5: No Poverty 
and Gender Equality. Our joint focus is on 
reducing poverty and promoting economic 
growth”. 

Parliamentarians Visit Nestlé 

Hrithik in Sci-fi

Hrithik Roshan will do the role of a 
mathematician in his next film ‘Super 

30’. He is also going to be seen in a coming 
sci-fi thriller. Hrithik Roshan has been taken 
on board to play the lead role of ‘2.0’ direc-
tor S.Shankar’s next film.

Rumour has it that he is very picky 
about the scripts and roles and has so far 
only approved his father Rakesh Roshan’s 
‘Krrish 4’.  

The first Barbie doll made an official debut at the American Toy 
Fair	in	New	York	on	March	9,	1959.	So	now	she’s	officially	

60 years old but still doesn’t have to deal with a single wrinkle. 
Wow, that’s great. Around 58 million Barbies are sold each year in 
more than 150 countries despite the fierce competition in the toy 
industry.

The doll has been a forever favourite for young girls. In an indus-
try where success lasts for just three to five years, 60 years is a 
huge deal. Barbie was invented by Ruth Handler, the co-founder of 
Mattel, who was inspired by her own children to create the doll.  

Barbie is 60

Anupam plays Manmohan Singh

Anupam Kher recently landed himself in hot waters when he 
was sued for portraying the image of the former prime 

minister of India Manmohan Singh in a wrong light in the 
film ‘The Accidental Prime Minister’. Although he was quite 
happy when the trailer went on air but was equally upset 
when	it	disappeared	on	YouTube.

His co-star Akshay Khanna has also been accused of the 
inappropriate portrayal of PM Singh’s press advisor Sanjay 
Baru. Kher, termed the film as one of the best films he 
has worked in throughout his career. He asserted 
that once people watch the film, they will learn 
how they should have never misjudged Singh in 
the first place.  
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Karan Johar’s Takht 
There seems to be a trend in today’s India about re-writing and slashing Mughal 

history. Despite this, Karan Johar has announced a period film called Takht. The 
film is set in the Mughal era and is a story of two brothers Dara Shikoh and Aurangzeb, 
played by Ranveer Singh and Vicky Kaushal. Anil Kapoor will probably play the Mughal 
emperor, Shah Jahan while Kareena Kapoor will play his daughter, Jahan Ara. While 
textbooks are being re-written in India and cities being Hinduised, it seems the passion 
and affection for the Mughal era still continues.  

Cow or 
Policewala?

Kaif Out of Film

Indian actor Naseeruddin Shah gave an 
interview in which he remarked that in 

his country the death of a cow had taken 
on more significance than the death of a 
policeman. He was referring to an incident 
where a policeman was killed by a lynch 
mob who thought he had killed a cow. The 
actor obviously got a strong reaction from 
rightwing Hindu groups. Although whatever 
he said was true but it was hard to swallow 
for many extremist Indians.  

Katrina Kaif has walked out of Remo 
D’Souza’s dance film titled ‘ABCD3’. 

It has Varun Dhawan in the lead and now 
that 
Katrina 
is out, 
specu-
lations 
were that 
whether 
Sara Ali 
Khan or 
Shraddha 
Kapoor 
might take the place but now the makers 
have confirmed Shraddha to star opposite 
Varun, just like in ‘ABCD2’. Katrina’s dates 
were clashing with another one of her 
films called ‘Bharat’ which is a remake of 
a Korean film, ‘An Ode to My Father’. With 
Salman Khan in ‘Bharat’, Katrina preferred 
it more.  Egyptian Film 

Released
An Egyptian suspense-thriller titled ‘122’ 

has been released in Pakistani cin-
emas dubbed in Urdu. The film has Tarek 
Lotfi, Ahmed Daoud, Amina Khalil, Ahmed 
Al-Fishawi, Mohammad Lutfi, Mohammed 
Mamdouh, Jihane Khalil and others. It is 
about the struggle for survival in a deadly 
night. 

Most Watched Film

Sandra Bullock’s recent thriller, ‘Bird Box’, became Netflix’s most-watched film within 
the first seven days of its release. Netflix announced on social media that the thriller 

had been streamed by over 45 million accounts.
On a Sandra Bullock GIF, Netflix wrote, “Took off my blindfold this morning to discover 

that 45,037,125 Netflix accounts have already watched Bird Box — best first 7 days 
ever for a Netflix film!”.

‘Bird Box’ is directed by Danish filmmaker Susanne Bier. It tells the horrific tale of a 
reluctant mother who must fight to save her children from invisible monsters in a post-
apocalyptic world as anyone who sees the monsters is compelled to commit suicide. 
One must wear a blindfold to survive. 
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NBP Biometric 
Verification 
National Bank of Pakistan has started 

doing the biometric verification for 
all its users under the directives of the 
State Bank of Pakistan. NBP will provide 

continued support to maintain and 
enhance its relationships with clients by 
providing superior service quality.

To ensure safe and secure banking for 
all customers, any NBP branch can be 
contacted for bio-metric verification of 
accounts. 

Mr. Muhammad Aurangzeb, the President 
&	CEO	of	Habib	Bank	Limited	(HBL),	

has been unanimously elected as Chairman 
Pakistan Bank’s Association (PBA). He was 
elected on completion of the term of Mr. Aftab 
Manzoor as Chairman PBA. Mr. Aurangzeb 
joined	HBL	in	2018	as	President	&	CEO	
and has an overall international banking 
experience of over 30 years, working at senior 
management positions with leading global 
banks.

PBA represents Pakistan’s Financial 
Institutions regulated by the State Bank of Pakistan. Its main objective is to 
coordinate the efforts of the banking industry and to share a common vision of 
progress and development with its members. 

Stop Jahez Khori is a trend that was initiated 
by the UN Women Pakistan last December 

to address dowry practices prevalent in the 
country. People are supporting the campaign 

by posting the phrase 
‘Jahez Khori Band Karo’ 
written on their hands to 
promote gender equality 
and women empower-
ment. It is a milestone 
that can change the 
trend of hefty dowries in 
weddings. 

Mohammad Ali 
Jinnah Way
Mohammad Ali Jinnah 

Way is the name of 
a part of Coney Island 
Avenue/Brooklyn 
Avenue in New 
York	City	where	the	
Pakistani-American 
community is 
concentrated. This 
is a result of the efforts 
of the Pakistan-American 
Youth	Organization	and	has	been	
realized after years of demands. Pakistani 
residents	in	New	York	City	can	now	have	a	
feel home vibe even outside Pakistan. 

PBA Has New 
Chairman

Stop Jahez Khori

Farhan 
Turns Actor

Singer Farhan Saeed has 
decided to act in films. He will 

debut	in	an	ARY	production.	He		
recently revealed that since it is 
simple stories that people like, his 
film would be the story of a normal 
person. Let’s see. 
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Electronic 
Grave

Hyperstar is 
now Carrefour

IMC Wins GCNP Award 

Pakistan has invented a QR scan 
technology which is used for 

electronic graves. Located in  the ‘Gora 
Qabristan’ (cemetery), in Karachi, the 
grave belongs to the late German Dr. 
Ruth Pfau. She dedicated her life to erad-
icate leprosy in Pakistan. The electronic 
grave has a QR code that visitors can 
scan on their phones to access informa-
tion about the late humanitarian and the 
lifelong services she rendered in helping 
lepers. Dr Pfau passed away on August 
10, 2017, at the age of 87. 

Hyperstar has been rebranded as 
‘Carrefour’ across Pakistan. Majid Al 

Futtaim, the leading shopping mall, com-
munities, retail and leisure pioneer across 
the Middle 
East, Africa 
and Asia, has 
made an an-
nouncement 
to this effect. 
Majid Al Fut-
taim has had 
a presence in 
Pakistan since 
2009 through 
the Hyperstar 
brand, which 
introduced 
modern retail to 
the country. Hyperstar grew from one store 
to six hypermarkets and expanded to three 
major cities in Pakistan.

As part of the rebranding, Majid Al Fut-
taim also launched a loyalty program for 
Carrefour, along with a mobile application 
for the first time in Pakistan. The stores 
continued to offer a wide selection of food 
and non-food products at affordable prices 
along with free Wi-Fi and power banks for 
customers.

Carrefour has also planned to open a 
new supermarket format, the Carrefour 
Market, in the Mall of Defence in Lahore. 
Additional stores will open in Faisalabad, 
Gujranwala, Sialkot and in other areas later 
during 2019.  

The Global Compact 
Network Pakistan 

(GCNP) has conferred 
the second prize of 
Business Sustainability 
Award 2018 on Indus 
Motor Company (IMC) in 
the category of multina-
tional companies. This 
prestigious award is 
granted in recognition of integrating the 
ten principles of United Nations Global 
Compact (UNGC) and for embracing the 
Sustainable Development Goals (SDGs). 

Giving his views on the occasion, Ali 
Asghar Jamali, Chief Executive Officer, 
IMC, said, “We are honoured to be 

recognized by GCNP for our dedication 
to maintain best practices across our 
business operations. The acknowledge-
ment not only motivates us further to 
continue our mission in line with UNGC 
principles but also maximizes our support 
to SDGs.” 

K2 Perfect Pyramid

Faizan Mustafa, General Manager Information Technology, 
IMC, receiving the award.

French writer and mathematician Daniel Parrochia has termed the K2 Mountain an almost perfect pyramid in his book “The Case of 
K2, Mathematics and Mountaineering”. The exciting book is about K2, the highest mountain in the Karakoram Range in Pakistan 

and the second highest peak in the world. The writer says the Karakoram Range is full of glaciers. He terms it as a kind of third pole 
and a perfect pyramid.  

Newsbeat
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‘Hindi Medium’ Sequel

The most beloved on-screen couple of the Indian film industry, 
Shah Rukh Khan and Kajol, might be seen together in a sequel 

of ‘Hindi Medium’. According to reports, producer Dinesh Vijan of 
Maddock Films has approached SRK and Kajol to play the lead 
in the film. The 
two actors have 
already done initial 
reading sessions.

Irrfan Khan too 
will be a part of 
the project. The 
shooting of the 
film will be set 
in the US. It will 
be interesting 
to see Irfan and 
SRK together as 
they were seen in ‘Billu’ in 2008. Off-screen too, the two share 
great rapport. The original ‘Hindi Medium’ was directed by Saket 
Chaudhary. Since he is no longer a part of the franchise, Homi 
Adjania will direct the sequel. 

The trailer of Bilal 
Lashari‘s ‘The 

Legend of Maula 
Jatt’ has become the 
talk of the town. The 
remake is full of action 
from Fawad Khan and 
Hamza Ali Abbasi. 
There are also people 
who feel this Maula 
Jatt version has been 
derived from ‘The 
Game of Thrones’ 
and other such epics. 
Other diehard lan-
guage purists have a 
bone to pick with the 
tone of Punjabi used. 
Language or visuals – 
the main question is will the film live up to the expectations of the 
people?	It	has	already	become	a	hot	topic	and	that	tells	a	lot.	

Back To Maula Jatt

PIA Crew To 
Look Smart
The cabin crew of Pakistan Interna-

tional Airlines have been asked to lose 
weight to meet the desired standard or 
they would be grounded. A recent circular 
said that some of the cabin crew mem-
bers who weigh 30 pounds over the set 
limit should lose five pounds every month 
till July, 2019.

The circular also directed all cabin crew 
already on weight check to report to the 
grooming cell by the 15th of each month 

for clearance of international/ domes-
tic flights in their next roster.

A well-known person com-
mented on the development by 
remarking,“PIA kay crew members ko 
dekh kar koi bura khayal aa hi nahi 
sakta.”

PIA crew on their part have ex-
pressed reservations over the directive 
and have said that if the circular is not 
taken back, they would challenge it in the 

Supreme Court.
It appears, they have objections to 

looking smart – a basic requirement that 
every airline in the world has.

Yumnah’s Choice
In	an	Instagram	post	Yumnah,	famous	comedian	and	internet	sensation	

Zaid Ali’s wife, poured her heart out about how she was body shamed 
in her teenage years when she visited her relatives in Pakistan. She had 
never experienced this in Canada. Confused by the norms, she asked 
her mother who boosted her confidence by telling her to focus only on 
how she carried herself and not on the way she looked. It’s a story of an 
empowering	mother.	Listening	to	her	mother	proved	well	for	Yumnah	as	
today she stands tall with confidence and poise. She is truly a lady! 



The Steinway 
Piano 

By Rafi Khan

Once I had decided on the studio to film 
the Moods toilet soap commercial, I 

phoned a company called Markson Pianos, 
to hire a baby grand Steinway piano. The 
lady I spoke to was very polite and told 
me that it would be £440 for a day’s hire, 
including delivery and pick up. I tried to ne-
gotiate the price, but she told me that ‘that 
was it,’ ‘and by the way’ did I ‘not need the 
stool.’ I asked her, ‘Did it not come with the 
piano?’		She	said,		‘No	it	would	be	another	
£20.’ So nothing was negotiable.

That was 1985. I had a contract with 
Prestige Advertising to deliver the Moods 
commercial at an agreed price. Any money 
that I made or any loss that I incurred 
would be mine. I could easily have hired a 
cheaper piano or, actually bought an old 
upright piano for less; but not only would 
it not have looked as grand and beautiful, 
but it would also have restricted the angles 
the camera could film the model from. So I 
said yes to that and requested the lady to 
have the piano delivered to GSE Studios in 
Uxbridge, Greater London.

The filming was expected to take a day, 
and it was a day before the April bank holi-
day in England. Gillie Potter a cameraman 
with years of experience, who was sup-
posed to do the filming for me, warned me 
on the phone, that he was not happy with 
my schedule, as he was going away with 
his family on holiday and he would leave on 
the dot at 5 pm. The very attractive model 
I had arranged for was supposed to be at 
the studios at nine. Out of courtesy, I sent 
my brother to pick her up. Terrible mistake. 
He got stuck in the bank holiday traffic and 
the model arrived at the studio at around 
2:30 pm. After a painstaking and worth 
every minute make up session, the model 
changed into a sparkling dress we had 

bought for her earlier. It was 4 pm.
The very first shot I wanted to take was 

the closeup of the model’s hand playing the 
piano. Prior to that, I had asked her if she 
would be able to mimic playing to the origi-
nal piece of piano music, Akhtar Allah Ditta 
had composed for me and was recorded in 
his studios in Karachi. Her prompt reply had 
been, ‘Of course.’

When the shot was set up and the filming 
started, my heart sank. I could hear the 
beautiful music, but the way she was trying 
to sync her fingers on the piano keys to 
the music, looked as though insects were 
crawling on the keyboard.  No camera 
angle could justify the disaster she was 
creating. I said, ‘Cut, it won’t work, it won’t 
work at all.’ The cameraman said he was 
leaving for his holiday, telling me to think 
about resuming it after the three or four day 
bank holiday, and left. Fred Chandler the 
studio owner was, however, very sympa-
thetic to me. He told me, ‘not to worry, you 
could use the studio after the bank holiday.’

I had to pay the model for the day. Done. 
I hired her for two extra days instead for 
one, just in case, for filming after the bank 
holiday. With full daily payment of course. 
Loss was staring me in the eyes. But to me 
the worst to come was the piano rental. 
I phoned the company and spoke to the 
same lady, told her what had happened, 
and asked her if the piano could be left at 
the studio for filming after the bank holiday, 

(of course at an enormous cost to me).  
She told me that people were already on 
their way to collect the piano, and said, 
‘When they reach there, tell them to give 
me a call.’ 

She then asked me if I was able to film 
anything worth keeping. I told her in detail 
about the disaster and told her that over the 
holiday period, I intended to hire a female 
piano teacher whose hands I would use for 
the piano playing close-ups.

She said, ‘It seems that you need about 
two days. Okay, do it this way. Give me 
a call when you have taken the last shot 
and are fully satisfied; only after that I will 
arrange to have the piano collected.’ As 
I was preparing myself to negotiate the 
extra days’ hire, including keeping the 
piano at the studios, amounting to roughly 
a minimum of £1500 on top of £460, I 
knew I was doomed, but had to finish the 
commercial as I had made a promise to 
Mr Iqbal Mir. So I said, ‘Thank you for what 
you’ve just done, I just can’t thank you 
enough. But I need to sit down before you 
give me the shock.’ (Remember she did 
not let the £20 off for the piano stool). She 
said, ‘Mr Khan, I believed you when you 
said that you did not take a single useable 
shot this afternoon. I would like you to do 
your filming happily. Hold on to the piano. 
Give me a call only when you’ve finished, 
even if takes an extra day, and there is no 
extra charge.’ 
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How has your experience at OUP been 
so far? 

It has been a great experience for me 
and I feel fortunate to be with Oxford 
University Press, one of the most wel- 
respected publishing companies in the 
world. The OUP brand resonates well with 
students, teachers, academics and other 
stakeholders, and I am delighted at the 
opportunity to build and grow our publish-

ing in Pakistan. 

How is the publishing business in Paki-
stan today? 

Education is a growing segment in 
Pakistan and OUP’s long-standing pres-
ence in the country lends well to our 
future ambitions. Pakistan is an important 
market for the Press and we are keen to 
make a strong contribution through our 

quality-oriented publishing programme. 
OUP’s learning material and digital offer-
ings have a strong uptake with schools 
and we expect the trend to continue. 

Is Pakistan’s low literacy rate a barrier 
for you? 

OUP operates in several countries with 
different socio-economic conditions. 
There is a lot of work taking place, both 
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‘Pakistan is an important market 
for the Press and we are keen to 

make a strong contribution through 
our quality-oriented publishing 

programme.’ 
An exclusive interview with Arshad Saeed Husain, Chief Executive Officer,

 Oxford University Press Pakistan (OUPP).
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by government agencies and private 
bodies, to improve literacy levels in 
Pakistan. We see ourselves as one 
of the change agents and our holistic 
efforts in developing quality learning 
material, providing access, training 
teachers and copyright awareness 
should collectively impact the learning 
eco-system in Pakistan for the better. 

What are the basic guidelines that 
OUP follows as a leading publishing 
house? 

OUP’s mission is to further the 
University’s objective of excellence in 
research, scholarship, and education 
by publishing worldwide. All our work 
is consistent with OUP’s mission and 
our local strategic priorities in school 
education, ELT, Higher Education, dic-
tionary publishing, and scholarly works.

At OUP, we have a team of profes-
sionals who ensure that our publishing 
standards are world-class. Our author 
selection, content curation, editing, etc. 
is driven by stringent but time-tested 
standards.  

In your opinion, how has OUP con-
tributed towards promoting reading 
habits amongst the public? 

I believe that OUP has played a major 
role in promoting education and devel-
oping interest in reading and literature 
over the years. We have published core 
and supplementary readers that have 
provided many generations of young 
learners the basics of reading. Our 
varied selection of books, for all ages, 
helps to generate and sustain interest 
in reading. 

The Karachi Literature Festival is one 
example of OUP’s strong contribution 
to promoting readership and author-
ship. Following the success of KLF, OUP 
partnered with Idara-e-Taleem-o-Aagahi 
(ITA) to introduce the Children’s Literature 
Festival and Teacher’s Literature Festival 
that are now being held throughout Paki-
stan. More recently, OUPP launched the 
Oxford Big Read Competition that endea-
vours to promote reading and creativity in 
young students.  

OUPP was also the first publisher to 
introduce the mobile library for schools 

in low income areas, to help the under-
privileged children studying in those 
institutions 

What advantages do you have as the 
country’s premier publisher? 

We take it as a huge responsibility – our 
standards must remain high and we must 
continue to lead the way in education. 
One of the advantages that we have is 
our long-standing relationship with institu-
tions, which is based on their trust in our 

education solutions. 

 Are there any language restrictions 
for OUP? 

OUP Pakistan publishes books in 
Sindhi and Balochi, as well as in Urdu 
and English. Globally, we publish in 
over 100 languages around the world. 

What has been the experience of 
OUP in organizing the Karachi Lit-
erature Festival (KLF)?

KLF is the result of OUP’s pioneer-
ing efforts over a decade – the event 
is today a well-respected brand and 
an integral part of Karachi’s cultural 
calendar. Lovers of literature from all 
over the country, and elsewhere, ea-
gerly look forward to this annual event. 
The Karachi Literature Festival fulfills 
the wishes of our authors, academics, 
and intellectuals but, most importantly, 
provides the younger generation an 
opportunity to engage meaning-
fully with the former on the important 
subjects of literature, culture and art in 
Pakistan. 

Through the KLF, OUP has become 
a central platform for the wider dis-
sipation of literary and creative output 
in the country. Prior to the KLF, such 
content probably did not receive a fair 
audience. The Festival, as you know, 
started from Karachi and has now 
spread to Islamabad and other parts 
of the world. 

What are your future objectives?
OUP will continue to be synonymous 

with promoting a forward looking 
agenda for education and positive 
literary and cultural activities. Its pub-
lishing activities will expand further to 
include new courses, books on con-

temporary themes and also digital. Our 
interventions will spread across primary, 
secondary, higher education and schol-
arly work and in multiple languages. At 
another level, we will continue to invest 
in the cultural and literary activities of the 
country through our KLF brand, which is 
in its 10th edition this year. 

As a global brand, with deep-rooted 
understanding of the local market, we 
are excited about our work in Pakistan.  
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played a major 

role in promoting 
education and 

developing 
interest in 

reading and 
literature over 

the years.’
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Corporate Star

Digitization is the Future
Slogan talks to Sehrish Kiran Sher, Head of Marketing Services at TCS Private Limited.

To Sehrish Kiran Sher, corporate leader-
ship encapsulates formulating the overall 

strategic direction of the company one 
works for and cascading this strategy to 
all employees. In her opinion, these benefit 
the organization as the entire team moves 
forward in cohesion towards achieving the 
same strategic objectives. Sehrish believes 
corporate leadership also entails cultivat-
ing a successful corporate culture which is 
growth-oriented and focused on a constant 
desire to acquire knowledge and improve-
ment.

Asked if her job as Head of Marketing 
Services at TCS is a motivating one, she 
says we are in a unique moment in time 
where the world is constantly changing 
and moving towards digitization. With so 
many opportunities, she says, one wants to 
learn and do better. To her, being part of a 
dynamic organization like TCS where new 
ideas are embraced is both motivating and 
challenging.

 She has a secret recipe for tackling the 
media and says that similar to any other 
relationship, one has to be one step ahead 
rather than being reactive. To her, a proactive 
strategy always bears fruit. In her opinion, 
a mutually beneficial relationship with the 
media comes down to continuous dialogue 
and two-way communication. 

Asked about her journey from marketing 
banking products to the courier industry, 
Sehrish has found the transition quite mo-
tivating and challenging and, most impor-
tantly, it’s been a fun ride for her. She says 
changing industries is never easy but if one 
approaches it with the ambition of seeking 
knowledge and with a determination to suc-
ceed, the room for personal growth is huge.

To her, the future of e-commerce in the 
Pakistan market is very bright.  She says 
digitization and e-commerce is the future. 
She quotes learnings from other developing 
economies which show that e-commerce is 
the catalyst for future growth of companies 
and sustainability of their business. She says 
the trends in Pakistan show there are a lot 
of inroads e-commerce has already made 
into established businesses and feels this 

penetration will only increase in the foresee-
able future.

Talking about her key achievements so 
far, Sehrish says her biggest achievement is 
evolution of the TCS brand in the last four 
years from a courier company to a lifestyle 
brand. She says that today TCS is not just 
about sending and receiving parcels but a 
partner in people’s daily lives. It provides 
everything from logistics solutions to gift 
delivery and online shopping under one roof. 
She describes the TCS ‘Lal Rung’ anthem 
as very beautiful and feels privileged to be 
associated with the brand.

In terms of her career ambitions, Sehrish 
believes learning is a continuous process. 
Whenever she is presented with an opportu-
nity to further hone her skills and grow, she 
grabs the opportunity. However, she feels 
there is still a lot of work to be done at TCS.

As for promoting diversity in the work-
force, this young female professional feels 
this is key for the success of any forward-
looking organization because it not only 
promotes tolerance but also presents an 
inclusive environment which opens up new 
ideas. She says Pakistan is certainly ready 
for it and now diversity has become a major 
objective for many companies.

Expressing her views about the role of 
TCS in Pakistan’s courier sector, Seh-
rish describes TCS as the market 
leader in the logistic industry 
in Pakistan and has set an 
example for its peers. 
She says the role  of 
TCS is true to its val-
ues and vision and 

it will remain the market leader not only in its 
own industry but will aim to become a key 
success story in Pakistan’s corporate sector.

Does she feel good marketing services 
can make a difference to a company’s bot-
tom	line?

Sehrish says marketing is the engine 
which drives a company forward. One has to 
look at the major success stories globally to 
understand the influence of marketing and 
branding on a company’s success and its 
bottom line .
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W
ho	is	Aziz	Jindani?		If	you	
have seen the recent Paki-
stani computer animation 
film ‘The Donkey King’, you 

will know who he is because he co-wrote 
the film and also directed it. Or may be, if 
you have something to do with the brands 
world, you may know Aziz Jindani or have 
heard of him as a products management 
guy	at	P&G.

The fact is that Aziz Jindani is a brand 
builder by choice and a film-maker by 
chance. He spent nearly 18 years working 
at	P&G	and	shouldered	increasing	levels	of	
responsibility across Pakistan, USA, Singa-
pore, Kenya and the UAE. He says that it 
was during these stints that he developed 
interest in animation. The interest probably 
became more accentuated when he was 
assigned to lead the team that created 
Commander Safeguard, an animated super-
hero series.  

But it’s not that Aziz has quit his corpo-
rate career altogether. For him, it’s more like 
a sabbatical and he is utilizing this time to 
recharge his batteries. Aziz says he planned 
the sabbatical almost two years ago when 
the idea of ‘The Donkey King’ had first oc-
curred to him. He then established Talisman 
Animation Studios as a side gig. As time 
passed, ‘The Donkey King’ concept shaped 
up in his mind and he went on to work on 
the animation. It was only three months 
before the release of the film that Aziz quit 
his	job	at	P&G	so	that	he	could	give	more	
time to the promotion of the film.

As to why Aziz chose the animation genre 
as compared to conventional film-making, 
he says this was probably triggered by his 
experience on Commander Safeguard. He 
had developed an instinct for story-telling in 
the animated form. In case of ‘The Donkey 
King’, Aziz says the story itself picked the 
animation genre. He disagrees with the view 
that animation techniques are not advanced 
in Pakistan. He says there is a whole gen-
eration of Pakistani CGI, VFX and animation 

Aziz Jindani, the writer and director of 
The Donkey King, talks to Slogan.
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artistes who, after being trained locally, are 
now working in international studios across 
East Asia and the Middle East.

Talking about how he learned about 
animation techniques himself, Aziz says 
that as producer of the film, he developed 
an intimate understanding of the animation 
production pipeline. He says he was not 
equipped to operate the tools but he was 
very well-versed with the sequence of the 

pipeline and what would happen at each 
stage.  

As to the animation films that had 
inspired him, Aziz was fascinated by Pixar 
Productions. Even when setting up Talis-
man Animation Studios, he metaphorically 
called it Lixar i.e. where Pixar meets Lolly-
wood and his favourite Pixar title is ‘Wall-E’.

Talking about the basic idea behind Don-
key King, Aziz says he had a vague mental 
outline so he spent nearly 18 months in the 
pre-production stage, iterating the charac-

ters, story, screenplay and storyboard. It 
was during this time, he says, that the film 
actually developed on paper. He says once 
production was initiated, the next step was 
executing what was on paper and there 
was hardly any change in it.

The film makes some important ’between 
the lines’ statements. Aziz Jindani’s take is 
that ‘The Donkey King’ was always con-

ceptualized as an allegorical story. It was 
by design that they wanted to make a film 
that spoke to kids but continued to wink 
at the adults. To make their point, Aziz and 
his team integrated elements of Pakistani 
pop and political culture into the film to 
enhance its local relevance. However, Aziz 
says he can categorically vouch that the 
film borrows from and pays back a dividend 

to Pakistani society as a whole and is not 
targeted towards any specific group. 

In terms of the film’s animation levels, 
which some people say are not as good as 
earlier Pakistani animation films, Aziz does 
not agree. He says ‘The Donkey King’ is by 
far the most sophisticated animation output 
that has ever been produced in Pakistan. 
In his opinion, the level of rigour that his 
team at Talisman Studios put into the 
project was head and shoulders above the 
contemporaries. Another point that sup-
ports Aziz’s contention is that ‘The Donkey 
King’ made more money at the box office 
than all previous Pakistani animated films 
combined.

Aziz says his film also did not run into any 
trouble at the censorship stage and it was 
cleared without any cuts. As for conven-
tional film-making, that is not Aziz Jindani’s 
cup of tea – at least for the present.

The Donkey King is by 
far the most sophisticated 
animation output that has 

ever been produced in 
Pakistan.

Rambo and Ghulam Mohiuddin

29SLOGAN February 2019



30 SLOGAN February 2019

A
D

VE
R

TI
S

IN
G
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What is flavourful but is not con-
sidered	‘most	hygienic’?	Khula	

doodh. As much as Pakistanis stress 
on having khula doodh, we all are a little 
skeptical about its hygiene. Now Haleeb 
has launched the first-ever Nutra-Hygin 
milk in Pakistan. It claims to have quality, 
purity and nutrition - and it’s pure milk. I 
am	confused!		Wait...what?		Is	this	even	
possible in Tetra-Pack milk! The first-ever 
Nutra-Hygin Tetra pack milk claims to 
be the only milk in the market that is 
hygienic, nutritious and pure. And people 
are left wondering about Haleeb’s shift 
from ‘Sab say ghara doodh’ to ‘Nutra-
Hygin	milk’.	What	is	going	on?

Established in 1984, Haleeb Food 
Ltd. is one of the pioneers in the dairy 
sector in Pakistan. In 2018, it re-launched 
itself as Pakistan’s first and only Nutra-
Hygin milk. Following 
the traditional route, 
Haleeb’s Nutra-Hygin milk 
advertisement has Shaan 
Shahid, a known film ac-
tor. This is a tradition that 
needs to be revised.

 The advertisement 
has a simple and modern 
vibe to it which is very 
pleasant to watch. Music 
director Mubashir Admani has provided 
breezy music that has made all the dif-
ference as it is simpler to understand the 
facts about the milk sans noisy back-
ground music. Umair Nasir Ali’s direction 
is good and the advertisement doesn’t 
come across as rushed or immature, 
which is a plus. The duration of the TVC 
- 41 seconds - is maximized to entertain 
and educate the audience about the 
Nutra-Hygin milk without boring them. 

Nutra-Hygin milk is a combination of 
three essential elements. It is completely 
(100%) sourced from automated and 
modern dairy farms which ensure one-
tenth Total Bacterial Count as compared 
to other ultra-high temperature processed 
milks, making it very high in purity. The 

emphasis is on the ‘Quality Through The 
Line’ approach that guarantees a journey 
of purity from the farm to the plant to the 
retail outlet. Haleeb claims that its Nutra-
Hygin has the highest levels of vitamins A 
and D, which facilitates and strengthens 
the bone structure and immune system. 
That means a stronger and healthier 
consumer.

According to Rehan Khaliq, Group 
Brand Manager, Haleeb Foods, Nutra-
Hygin is the only milk in Pakistan with a 
perfect combination of purity, quality and 
nutrition. He adds that the brand is based 
on a new market positioning that projects 
it as an all-purpose premium milk.

Haleeb has set a new standard for all 
milk brands in Pakistan. It is tested by 
an international laboratory and claims 
to be more nutritious than other milks in 
the market. The revised jingle suggests 
that it’s the best milk out there as the 

advertisement ends with the 
line “Haleeb, sab kuch, sach 
much”. 

As much as Tetra Pack 
milk claims to be fresh, pure 
or, in this case, Nutra-Hygin, 
we all know that this is im-
possible. It is the added pre-
servatives which, in simple 
words, increase the shelf life 
of the milk. Thus, more shelf 

life equals to more added preservatives. 
The more concerned inhibition: Is that 

it	safe?	Online	research	has	concluded	
that Tetra Pack milk is the safest. Ever 
growing discoveries in recent years lead 
to the conclusion that what is safe today 
can be deadly tomorrow, so be your own 
decision-maker. I guess that’s the most 
effective solution to all the neck pull of 
‘have this, don’t have that’ marketing out 
there. Marketing is all about promoting a 
product and a brand and, as a consumer, 
you need to try and experience what 
works for you. 

I am glad to see Haleeb milk back on 
the shelves. I am also a little bemused 
about it being high in purity, quality and 
nutrition – though I love its taste and gaar-

hapan. Call me sceptical or whatever, but 
that’s claiming a lot and, in today’s times, 
when people are moving back to khalis 
and khula doodh, will the ‘Haleeb back in 
the market’ strategy work with its innova-
tive	and	first	ever	Nutra-Hygin	milk?	

We know change takes time and Paki-
stanis are not giving up on khula doodh 
anytime soon. 

Talking about the tagline “sab kuch 
sach much,” it sounds like a cheesy 
bit of word-smithing.  People search 
online anything and everything under the 
sun so, if this is a marketing strategy, it 
won’t cut but if not, then this calls for a 
‘Pakistan-Zindabad’ moment.

Haleeb is a trusted brand and it’s good 
to see them innovating and I am anxious 
to see what’s next. Now I am excited to 
try and analyze the ‘aslipan’. Hopefully it 
will change my perspective of ‘all milks 
taste the same and it’s the marketing that 
plays on you’. 

Healthy and fresh milk means a 
healthy you and if you are lucky to find it 
in khula doodh or Tetra Pack, then you 
are gifted because that sounds impos-
sible – at least in the 21st century. As 
the cliché suggests, “Health is wealth.” 
My recommendation is choose wisely, 
research and do not get influenced by 
just claims. Also, don’t hesitate to share 
your views on the new innovations and 
encourage all the good that is happening 
in Pakistan. 

Review

Haleeb Achieves a First
Haleeb Nutra-Hygin Milk
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Vinod Kapri, journalist-turned-director, 
has already shown us his creative 

skills in his last film ‘Miss Tanakpur Haazir 
Ho’ in 2016. Two years later, he has again 
made a film that will keep us captivated 
till the end and leave us exhausted for a 
few minutes even after the film has ended. 
‘Pihu’ has many nail-biting moments that 
are chilling to the bones and many thrilling 
incidents.

‘Pihu’ became the talk of the town soon 
after its trailer was released and created 
a lot of buzz. The inexplicable way of 
marketing the film also grabbed a lot of 
attention: people received a random call 
from a number on which a small child 
was heard sobbing and asking for help. 
The call would then be cut and you would 
receive a message with a link to watch the 
film’s trailer.

The film features a two-year-old girl, 
Myra Vishwakarma, as the central – and 
only – character. With ‘Pihu’, director 
Vinod Kapri treads an unexpected path 
as he discovers the unimaginable threats 
an ordinary living space can pose when a 
toddler is technically the only person pres-
ent and there is no adult supervision. The 
child is left abandoned and trapped in the 
hands of harms which can be the worst 
nightmares for every parent.

The story focuses on a child whose 
parents are going through a difficult phase. 
The opening of the film shows the 

birthday celebration of the child. The suffo-
cating plot begins the next morning when 
the toddler turns two. It’s an impressive 
start and does well to raise your curiosity.

The child wakes up to find her mother 
unresponsive and the father not home. 
She calls her mother many times and even 
cries to wake her up but all her efforts 
go waste. Giving up, she tries to explore 
the abandoned apartment which is still in 
disarray after the previous night’s birthday 
party. She survives such unpredictable 
horrors as the microwave, the steam iron, 
the refrigerator, floor cleaning fluid, the 
balcony, etc.

Vinod moves towards to the climax, 
eliminating each disaster one by one and 
yet creating an edge-of-the-seat ride 
through his cinematography. The child 
actress, little Pihu (Myra Vishwakarma), 
deserves a lot of indirect credit in this 
because she has been filmed as just being 
herself. All her emotions are entirely true 
and mind-blowing to watch.

The drama builds up with each hor-
rifying danger. In one scene, she is seen 
looking at the floor cleaning fluid. Because 
it is white, she thinks it is milk and asks if 
she	should	drink	it?	She	even	shuts	herself	
in a refrigerator at a point. In another 
scene, she is seen climbing the railing of 
the balcony and then hanging outside, 
shouting to her friends, who definitely 
cannot hear her because of the height of 
the apartment. What happens next is even 

more nail-biting as 
her doll falls to the ground. 
Those heart-stopping moments leave 
an indelible mark though the outcome is 
predictable. It is certainly a point of relief 
when the endurance test of both Pihu and 
the audience comes to an end.

The film highlights many realities of 
society. ‘Pihu’ is an eye-opener for people 
who really forget what a child has to go 
through and suffers just because of the 
broken or dysfunctional relationships of 
parents. The worst part is the violence that 
a child suffers. The film manages to create 
the required impact by reflecting on the 
relevant themes.

Somehow, ‘Pihu’ comes across as 
a combination of the iconic Indian film 
‘Trapped’ and the Hollywood blockbuster 
‘Home Alone’. The only difference is that 
the talented Rajkummar Rao of ‘Trapped’ 
is replaced by little Pihu in a scary version. 
The film also does not have the humour of 
‘Home Alone’.

It is said the film is a ‘must watch’ for 
parents. ‘Pihu’ is certainly thought-pro-
voking as there is a very strong underlying 
message in the film for adults. What is 
most impactful is the thought that ‘every 
child deserves a parent but not every par-
ent deserves a child’. 

The film has been submitted to the 
Guinness Book of Records as the only 
film with just one artiste -  a two-year child 
as the main lead. Surely, a one of a kind 
approach.

Film-maker Vinod Kapri has undertaken 
thorough and meticulous planning for the 
film. His cinematography and the post-
production process took three years to 
complete and what appears on the screen 
is only a 100 minute long feature film. 

Pihu

Acceptable Realities

Review
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A mind-blowing TV play that has 
hooked me to the television 

screen is ‘Koi Chand Rakh.’ It has 
been written by Maha Malik, the 
person who wrote ‘Khasara’ and 
‘Tum Kon Piya,’ to name a few. It is 
an extraordinary tale of love, obses-
sion, sacrifice and heartbreak all rolled 
into one. The cast of the play includes 
names like Ayeza Khan, Imran Abbas, 
Areeba Habib, Muneeb Butt, Asma 
Abbas, Sabiha Sumar, Tanveer Jamal, 
Hashim	Butt	and	Yasmeen	Haq.

Directed by Siraj ul Haque, ‘Koi 
Chand Rakh’ revolves around Rabail 
(Ayeza Khan), a loving and caring 
young girl, whose parents died when 
she was five years old. She is a doctor 
by profession and is raised by her 
maternal uncle Asad Niazi and his wife 
Nafeesa. Asad and Nafeesa have a 
daughter Nishaal (Areeba Habib) and 
a son Umair (Muneeb Butt). Rabail be-
ing four years older than Umair always 
thinks of him as her young brother 
but little does she know that Umair 

has mistaken her intentions and has 
developed romantic feelings for her. 
When he reveals this to Rabail, she is 
shocked.

Enter Zain (Imran Abbas), the son 
of a wealthy businessman. Zain is an 
easygoing man who doesn’t take life 

seriously and is obsessed with beauty. 
He soon falls in love with Nishaal but 
things take a different turn when the 
misunderstanding leads to his mar-
riage with Rabail. Zain actually thinks 
that the girl he is in love with is called 
‘Rabail’ but finds out much later that 
Rabail and Nishaal are two entirely 
different people.

When Umair gets to know about 
Rabail’s marriage through Nishaal, 
who is cunning to the core and only 
wants Rabail away from Zain, he has 
a nervous breakdown and that’s when 
we truly feel for him as his feelings are 
genuine.

If you are wondering why Zain 
does not react to the swapping of the 
girls, the reason is that Nishaal does 
nothing to remove the confusion and 
allows Rabail and him to get engaged 
without telling her parents or even Ra-
bail that she and Zain had met before 
and were in love. She is too conscious 
of the fact that she is more good 
looking than Rabail and she does not 
realize what she is doing. She also 
decides to teach Zain a lesson by 

looking happy at the wedding but it is 
visible on her face how jealous she is 
of Rabail.

The event affects the life of many 
and Rabail in particular. Soon Zain’s 
father comes to know about Zain and 
Nishaal’s relations. He has a heart 

attack and dies, making Zain commit 
that he would never leave Rabail. 
Nishaal cannot tolerate anyone with 
Zain and she starts instigating him 
against Rabail by telling him about 
Umair’s feelings for her and even 
making it look as if Rabail was the one 
at fault. The misunderstanding results 
in Zain parting ways with Rabail and 
getting married to Nishaal.

Muneeb Butt as the jilted and love-
struck boy is impressive. It is good 
that he is experimenting with different 
roles as this makes him a diverse and 
interesting actor. Ayeza Khan is like 
a breath of fresh air whose natural 
acting creates a lot of affection for Ra-
bail’s character. Imran Abbas shines  
but is a victim of confusions. Areeba is 
a beautiful girl whose acting may not 
be that amazing but she has the talent 
for it and hopefully, after working with 
some good directors, her talent will 
emerge.

‘Koi Chand Rakh’ is a web of 
complicated	relationships.	You	wait	
to see what these relationships will 
unveil further. If you haven’t watched 
the play yet, do it soon as it has all the 
ingredients to keep you glued to the 
screen. 

Koi Chand Rakh

Complicated Relationships
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“You	are	not	your	belief.	You	
are the person who chooses 

your belief.” 
- Dr. Spencer Johnson

‘Out of the Maze’, the sequel 
to	The	New	York	Times	bestseller	
“Who	Moved	My	Cheese?”	enlight-
ens its readers to extricate their un-
yielding belief(s) and accept change 
with an optimistic approach, by hav-
ing faith and hope in life. In short, it 
tells you to let go of whatever holds 
you from creating a happier and 
more fulfilled future in life.

The book has been described as 
an optimistic and accessible way 
to start thinking about change and 
offers millions of readers relief for an 
evergreen problem: unanticipated 
and unwelcome change.

One of the world’s most respect-
ed thinkers and beloved authors, 
Dr. Spencer Johnson earned his 
B.A. degree in Psychology from the 
University of Southern California, 
an M.D. degree from the Royal 
College of Surgeons, and medical 
clerkships at The Mayo Clinic and 
Harvard Medical School. He was the 
author/co-author	of	many	New	York	
Times bestsellers. These included, 
The Present, Peaks and Valleys, 
The One Minute Manager (with Ken 
Blanchard) and Who Moved My 
Cheese?.	His	books	so	far	have	
been translated into 44 languages 
and have guided tens of millions of 
people around the world. He died 
due to complications of pancreatic 
cancer at the age of 78, in July 
2017, shortly after delivering the 
inspiring new fable (Out of the Maze) 

to his editor.
In ‘Out of the Maze’, the reader 

gets reunited with Little-person 
Hem and a new Little-person Hope. 
Whereas Hem is rigid in his beliefs, 
Hope is optimistic and friendly. ‘Who 
Moved	my	Cheese?’	ended	with	
Hem being left alone and separated 
from his friend Haw in the Maze 
after refusing to eat a new type of 
cheese. As Hem did not believe he 
would like the new cheese, Haw 
offered it to him because it was not 
what he was used to. People who 
identify with Hem, though they have 
a willingness to adapt, are entangled 
in their rigid beliefs and change for 
them, is much harder to deal with 
than others.

In this simple short story, Dr. 
Johnson walks you through how 
beliefs are often concealed in things 
we consider as facts. In these 
beliefs, one hand can be positive 
and helpful while the other hand 
negatively impacts our decision-
making.

In ‘Out of the Maze’, Dr John-
son gives an apt example from 
British history, that of a belief that 
had a disastrous effect. When the 
Titanic set off on its maiden voyage 
in 1912, everyone described the 
vessel with just one word: “Unsink-
able”. As a result of this belief, the 
crew did not load enough lifeboats 
on the ship. And, sadly, we all 
know how it all ended.

The book ‘Out of the Maze’ sug-
gests the first step to escape any 
maze/hardship in life is to identify 
one’s beliefs and consider how 
they might be holding you back. 
Think about instances in your life 
where the fear of change held you 

back from seizing a new opportu-
nity. Are there facts that you cling to 
that	may	actually	not	be	true?	And	
remember the quote by Mark Twain: 
“It ain’t what you don’t know that 
gets you into trouble. It’s what you 
know for sure that just ain’t so.” And 
also, “Imagination is more impor-
tant than knowledge. Knowledge 
is limited. Imagination encircles the 
world.” – Albert Einstein.

‘Out of the Maze’ is a short fine 
read that allows you to pause, 
rethink, and reflect! Spencer John-
son’s posthumous contribution is a 
great addition to his purposeful life. 
It is a final gift to the world from him. 
The book untangles all the cobwebs 
that haunt a person in adapting to 
change and grabbing opportunities. 
RIP Dr. Spencer Johnson. 

Out of the Maze

Untangling The Cobwebs
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Riyasat Launched

Khaadi and You

The House of Kamiar Rokni has recently introduced its new Wedding Collection 
for Anaya by Kiran Chaudhary. The collection has been named ‘Riyasat,’ 

considering the heritage of The House of Kamiar Rokni which hails from the former 
princely state of Bhawalpur. The House of Kamiar Rokni, launched in 2007, is 
among Pakistan’s premier fashion design houses. The brand strives to provide an 
immaculate essence of style in all its creations. It has a designing signature that is 
given to one-of-a-kind pieces that evoke a sense of individuality and elegance in the 
people who wear them.

In this collection, designer Kamiar Rokni has collaborated with the fashion 
powerhouse ANAYA by Kiran Chaudhary. Riyasat comprises Rokni’s most desired 
signature style and Kiran’s designs that suit new trends, offering a wardrobe of 
unstitched three-piece stunning wedding and festive outfits. The combination of 
both these designers is bound to make the collection stand out.

The 7-piece capsule collection is based on rich velvets, woven jacquards, 
chiffons and silk trims with detailed sequined embroidery, introducing different 
textiles motifs in one outfit. Riyasat is also classic in its aesthetics and 
extravagance. It is luxurious and purely eastern. The collection is available 
online and at retail stores nationwide. 

Completing twenty successful years of its 
existence, Khaadi has opened its 45th store at 

Bilawal Chowrangi in Karachi. Twenty years ago, 
Khaadi first opened its doors at Zamzama.

The new store is Khaadi’s 8th flagship store and 
covers over 18,000 square feet of retail space, offering 
customers unstitched outfits plus ready to wear, home 
ware and clothes for kids. It features escalators and a 
stunning installation by artist Sohail Abdullah - a part 
of Khaadi’s philosophy to showcase Pakistani artists 
and crafts.

Khaadi has become Pakistan’s premier fashion retail 
brand and has created a market for clothes that offer a 
unique and customized retail experience to customers.

The new Khaadi store near Bilawal Chowrangi is a 
celebration of the theme ‘20 Years of a Vibrant You’. 
The chain’s inspiration is 
global ethnic fusion. Khaadi 
takes pride that its clothes 
give vibrancy, confidence 
and comfort and are classy. 
The store chain is unique as 
it offers something for every 
woman and that’s the reason 
why women are so obsessed 
with the brand. Men and kids 
can of course shop at Khaadi 
too! 
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By Sidra Ayub

It is true that absence makes the heart 
grow fonder. But the realization only dawns 

on one when the element being missed 
surfaces in random conversations and 
the memory refuses to let go of it - that 
which brought joy of a special kind 
at some time. This is the state of 
those of us who have grown 
up reveling in the hues of the 
Basant Festival and are at 
present hinging on hopes 
of its official revival this 
year. 

One of the most-
awaited annual events 
in Pakistan until the early 
2000s, Basant, dubbed as 
“Jashan-e-Baharan”, marks the 
arrival of the Spring season and entails 
extensive kite-flying at community level 
across the country. Several researchers and 
analysts claim that the festival stems from 
the Hindu Spring Festival called Vasant Pan-
chami. The word vasant implies Spring while 
panchami means the fifth day of the Hindu 
month Magh (February). This is the month 
of new life and new beginnings in nature, 
manifested in beautiful new flora that reveal 
spell-binding shades of yellow and green.

The festival is widely celebrated in India, 
Bangladesh, Nepal and other countries in 
Hindu or Punjabi communities. In Pakistan, 
before a former government placed a ban on 
the festival, it was most fervently celebrated 
in major cities of Punjab such as Lahore, 
where the city-dwellers took pride 

in being its cultural flag-bearers. Karachiites 
were not far behind in matching the spirit of 
the festivity as several schools and commu-
nity centres held Basant melas and events 
that brought folks together in an exciting 
battle of the ‘kites.’

 Our memories of this joyous occasion are 
eternally tinted with shades of yellow, where 

young boys and girls and adults alike 
donned the colour to immerse 

in the experience. I can recall 
how flocks of people would 
block entrances to some 

popular Basant events and 
how when we would finally 
enter, we would feel a sense of 
achievement and pride. Those 

evenings were streaked with 
music, fun, games, and food 
under the night sky, adorned 

with fascinating kites of varying 
sizes and shapes. Repeatedly cautioned by 
elders, we knew that amid the fun and frolic, 
we had to keep an eye out for the ever-dan-
gerous kite strings known as the dorr. But, it 
was the thrill of watching one string cut the 
other that served as some magnetic force 
that pulled us closer. Each time we walked 
into a Basant celebration, our energy level 
would be hoisted to an all-time high.

On the other hand, the Lahori celebration 
of Basant was also quite a spectacle. A city 
like Lahore, with an enriching history that 
is celebrated for its impressive 
culture and food, Basant 
became a part of its major 
attractions. In particular, 
within the walled inner 

city, androon-e-sheher, groups of people 
rejoiced in the festivity like no other. Not only 
did people from across the country yearn to 
join in this captivating gala, but travelers from 
different countries made their way to Lahore 
for the event. An all-night jamboree, the Bas-
ant fever sent waves of joy among everyone 
joining in the event.

Soon times were to change as we came 
face to face with the gravity of the situation 
that for some individuals the festivity was 
more than just a sport. It had developed into 
a maddening state of mind where certain 
people overlooked the dangers associated 
with kite-flying. The string was something 
powerful that held the potential to bringing 
victory to the holder. Concurrently, it could 
potentially cut off the chase (literally) for oth-
ers. The thread, which is said to have been 
imported in the old days, began to be pro-
duced locally with cut glass to strengthen its 
performance during the competition. Regret-
tably, over time there was a rise of injuries 
including people falling off the roofs while 
chasing kites, road accidents and increased 
loss of life, which compelled the government 
to ban the festival altogether.

The talk of the town now is whether or 
not the festival will be given the green signal 
again, but it is unlikely, given the severity 
with which the ban has been maintained. 
Those who dared to celebrate the event over 
the years were reprimanded and faced the 
music for violating the ruling. While we can 
only hope that people would learn how to 
be responsible participants in this special 
occasion, we must not forget that a leopard 
can’t change its spots and that blinding 
passion can be hurtful. It is also important 
to understand that while some trends take 
a natural plunge into oblivion, some 
are thwarted on the way with an 
ambition for the larger good. 
Basant has certainly been out 
of sight, but will never be out 
of mind. More importantly, the 
heart yearns for the good times 
that it was all about. 

Reigniting that
‘Basant’ Feeling
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By Nuzair A. Virani

Change is constant! With everything 
going digital, the concept of marketing 

is changing and evolving at the same time. 
Earlier, a customer just had to pick up the 
phone, call the restaurant and place his order. 
Two out of 5 times, there would always be 
something missing or something wrong with 
your order simply because the receiver did 
not hear you properly. 

 Internet was primarily used as a tool to surf 
the World Wide Web. However, people soon 
realized that through connectivity and wide-
spread access, the internet has empowered 
people to do everything from making video 
calls to managing real-time data networks 
for entire nations. That simple thought was 
enough reason for someone to think about a 
food delivery app.

Fun fact: The first online food order was 
a pizza from Pizza Hut!

Today, customers choose from a wide 
array of places by simply swiping and tapping 
their mobile phones. According to a research 
study by McKinsey, the traditional method of 
food delivery, where customers call the place 
and ask for delivery at their doorstep, still has 
90% market share. However, the market for 
online food delivery stands at 83 billion world-
wide, which is rather slow but steady. With an 
annual growth rate of 3.5%, these businesses 
have matured in most countries.  This shows 
that the rise of digital technology is indeed re-
shaping the market. Similarly, customers now 
opt for maximum convenience and transpar-
ency, which is provided through online food 
delivery apps.

Types of Online Food Delivery
The types of online food delivery platforms 

are	mainly	divided	in	three	groups-	“DIY”,	
“Aggregators” and “New Delivery”. Other 
than	DIY,	both	Aggregators	and	New	Delivery	
groups allow customers to compare menus, 
scan and post reviews and place orders from 
a variety of restaurants with a single click.

Do It Yourself (DIY): This category involves 
all the restaurant chains who handle their 
delivery requirements themselves and there-
fore are operating their own online website 

or mobile applications. This allows them to 
receive the order themselves which is pre-
pared to perfection and delivered to custom-
ers. Examples of this category are Domino’s, 
McDonalds, etc.

Aggregators: They emerged some fifteen 
years back and offer access to a variety of 
different restaurants through a uniform portal. 
In addition, their model revolves around taking 
orders from different consumers and routing 
them to different restaurants who can handle 
their own delivery networks. By logging in to 
the website or the mobile app, customers 
compare menus, prices, and reviews from 
other customers. Their profit comes from a 
fixed margin of the order, which is paid by the 
respective restaurant which also manages the 
actual delivery. Needless to say that there is 
no cost charged to the consumer. The major 
examples of this category operating globally 
are FoodPanda, JustEat, GrubHub, and 
Delivery Hero.

New Delivery: With Aggregators already 
developed and specializing in this industry, the 
New Delivery group does it a little differently. 
When it comes to convenience, transpar-
ency and variety of choices, new delivery lets 
the customers compare offerings/discounts 
and order meals from a group of restaurants 
through a single site or mobile app, just like 
the aggregators. However, the differentiating 
factor is that the new delivery players actually 
handle both the order placement and the de-
livery, with the aid of their own strong logistics 
networks.

Naturally, the primary targets for the new 
delivery group are restaurants that can’t 
deliver themselves or lack manpower 
to deliver. In some cases, the act of 
delivering themselves allows them 
to tap into a new segment such as 
high-end fine dining restaurants which 
initially did not deliver. The new delivery 
players not only charge the restaurants a 
fixed margin on the order but also a minimal 
delivery fee from the customers. Regard-
less of the additional costs of drivers and 
vehicles, these players still manage to make 
a good amount of money. The main examples 
are Deliveroo and Foodora.

Customer Behaviour
Consumer behaviour plays a significant 

role in the online food delivery business. 
Customers who are used to the new online 
food-delivery platforms have now developed 
different needs and their expectations have 
also increased. McKinsey’s research has 
shown the following trends:
•	 Platforms are addictive: Most delivery 

platforms offer a personalized experience 
by storing relevant customer data and 
without much effort gets the customers 
addicted. It was found that 65% of the 
customers rarely leave for another platform 
after a few successful deliveries. This cre-
ates a winner-take-all situation where the 
race is to sign up the most customers.

•	 Delivery timing: One of the most im-
portant factors in this business is timely 
delivery. In most of the websites and appli-
cations, a predefined time is given to ease 
customers. It is a priority of the businesses 
to either over-promise or deliver within the 
time limit given and not exceed it. Research 
has shown that if there is an issue which 
might cause the time limit to exceed, 
companies are supposed to inform the 
customers and preferably offer a dessert or 
a discount.

•	 Crazy Weekends: The highest numbers of 
orders placed are on Friday, Saturday, and 
Sunday, accumulating to around 74% of 
the total orders placed. So the companies 
have gone out of their way to make sure that 

their inventories and drivers are 
stocked for the weekend. 

Online Ordering

Food Delivery – A 
Changing Market
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Around Town

Visions of Luxury

Kaka and Figo Promote 
Pakistani Football

Synergy (not the ad agency), is a 
renowned name in Pakistan. It has 

brought Europe’s finest luxury interiors 
and lifestyle brands to Pakistan and 
is amongst the very few companies 
in the Middle East and Asia region to 
have been recognized for its services. 
Poliform, Poltrona Frau, iGuzzini and 
FLOS Home Collection were some of the 
brands that were introduced at an event 
held at the Synergy Studio in Lahore.

Marco Longoni from Poliform, 
Pietro Verde from Poltrana Frau, 
Alexandro Montanari from 
iGuzzini and Soren Kokholm 
from	Bang	&	Olufsen	attended	
the event along with the 
Executive Director of Synergy, 

Attique Ahmed. There were well-
known interior designers, artists, 
personalities from the fashion 
industry and business world at 
the event, along with the Honorary 
Consul of Austria in Pakistan, 
Sarmad Amin.

Attique Ahmed said, “At 
Synergy, we are united by our 
passion to create the most 
bespoke, luxury experiences 

for our patrons and our 
expansion into partner-

ship with some of 
the finest European 
brands for our 
patrons in Pakistan 
is manifest of this vision.” 

Football stars Ricardo Kaka and Luis 
Figo came to Pakistan to promote 

the event, World Soccer Stars 2019, 
which is set to take place in Karachi and 
Lahore in April this year.

The duo landed in Karachi and then 
travelled to Lahore. They said they were 
happy football was finally picking up 
pace in Pakistan. The visit offered both 
Karachi and Lahore a chance to get a 
glimpse of the stars.  

The event World Soccer Stars has 
been developed to promote football 
in Pakistan and will involve interactive 
coaching clinics that will be assessed by 
world football stars and offer a gateway 

to football talent at the grass-root level.
Kaka said. ”I am delighted to visit 

Pakistan and play an instrumental role 
in promoting and helping football in the 

country. I had never been to Pakistan 
so I am really excited to come and play 
football whilst helping unearth hidden 
talent’.

Luis Figo said, ‘It’s exciting to see an-
other emerging country in Asia embrace 
football. I’m certain that in a population 
of 220 million there must be huge poten-
tial waiting to emerge into the interna-

tional scene’.
World Soccer Stars is all set to evoke 

emotions of Pakistani football fans 
and create football fever in the coming 
months. It promises to be the greatest 
football spectacle in Pakistan from April 
26 to 29, with two matches in Karachi 
and Lahore. 

Ricardo Kaka Luis Figo



  Did Colonel Sanders come from Afghanistan?

 Perhaps poets cannot bear more cruelty than this.

Revenge is a 
deadly sin. One 
immigration 
officer in London 
lost his job when 
he crossed the 
limits.

How right!

 As Amitabh Bachchan once remarked 
in a film, “English is a phunny 
language!”

Since the name of the institute is based on 
‘high standards’, students who enroll learn all 
those high standards.

Between the Lines

Wide Angle

38 SLOGAN February 201938 SLOGAN February 2019






