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The ban on Indian broadcast content has come as a blessing in disguise for the 
Pakistani film, TV and music industries. This is a reaction to the unwelcome treatment 
of the Indians towards Pakistani film and TV actors and music performers in all genres. 
Pakistani authorities have hit back and have banned the exhibition of Indian films in Paki-
stan, prohibited the showing of Indian content on Pakistani TV channels and banned 
Indian songs from being played on Pakistan’s radio channels. This sort of action and 
reaction may not be in the best of tastes and is certainly not welcome behaviour among 
two neighbouring countries whose cultures are almost similar. It is a fact though that 
Pakistan was forced into doing it because the Indian high-handedness came in the 
wake of a terrorist attack in Indian Occupied Kashmir, which India alleged had its roots in 
Pakistan. The extremist elements in India retaliated against Pakistan’s so-called role by 
bringing the axe down on Pakistani actors and performers. In such circumstances, Pak-
istan had no alternate but to come down hard on Indian broadcast and film content.

This may not be a pleasant development in the larger perspective and is certainly a 
negative addition to the already growing panoply of barbs that are being thrown from 
both sides. Perhaps it was exigency that had driven Pakistan to avoid the ‘ban’ situation 
for a long time but there came a time when the growing hostility could be borne no more 
and Pakistani bodies representing the cinema owners as well as PEMRA and the FM 
stations had to act and talk to the Indians in the same coin. They had to be told that their 
belligerency towards Pakistan was getting out of hand and a suitable response had to 
be given. True, the Pakistani public, the film exhibitors, the TV networks and the music 
industry now feel the pinch and they would have preferred the situation not to take such 
an ugly turn but there were not many other options left. 

It is true that the Pakistani entertainment industry is a much smaller one as compared 
to that of India. Even the Pakistani market for entertainers and the cinema industry is 
small. The losses that Pakistani actors and performers have sustained in their earnings 
as a result of the ban are big. There were already many Pakistani actors and musi-
cians who were appearing on the Indian cinema screen or the music stage and earning 
good money. That is why most of these performers, while making the right sounds of 
protest against India’s bellicosity, have not really come out with definitive patriotic utter-
ings. Such people are hoping that relations with India will soon mend, the ban removed 
by authorities on both sides and they would be back to their regimen of high earnings. 
Even cinema exhibitors in Pakistan follow a similar line of thinking. For the present, they 
are sustaining the big dent rendered to their earnings but they are not able to earn the 
kind of money at the box office that they used to generate by showing Indian films. It is 
their continued endeavour behind the scenes that the ban should be lifted as soon as 
possible. Many of them had built large multiplex cinemas and equipped them with all the 
luxuries and amenities because their earnings were good and even the viewing public 
did not mind paying high entrance tickets because the cinemas offered India-oriented 
films that they could enjoy in luxurious surroundings. Pakistani films did not come up 
to their tastes – at least most of the time. The TV channels too, especially the ones 
broadcasting Indian serials, had Pakistani viewers hooked to the content and though 
much of it was sheer balderdash, the TV channels enjoyed high viewerships and, in 
turn, high earnings from advertising, because the people wanted more and more of the 
nonsense. 

This is of course not to say that Pakistani TV drama or film content is any better. 
In fact, it is worse but the hope is that if TV serials and films from India continue to 
be banned, the local quality may pick up somewhat and the public would get better 
stuff. This is the only hope that the Pakistani TV and film industries have.  But this calls 
for these industries to improve their acts and instead of shoving low quality down the 
people’s throats, they need to improve themselves in a big way in all departments. At 
the same time, actors and performers must come out of their ride of greed and give 
quality back to their country. If that happens, who knows, Indian crutches may not be 
required anymore.  

Getting Rid of Indian 
Crutches
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Who Said That!

“The exhibitors banned Indian films and 
wrecked the business. Why don’t they 
ban Hollywood films over drone strikes 
and war on terror?” Faisal Rafi

“I am aware I have a drink-
ing problem.”
Ranbir Kapoor

“Pakistani cinema 
needs Bollywood films 
because the Pakistani 
film industry isn’t strong 
enough to solely run 
cinemas.” 
Humayun Saeed

 “You may not agree with 
everything Kim Kardashian does, 
but that’s a woman and a mother and a 
daughter who just went through something so 
heinous.” Lena Dunham

“My legs sell 12 to 15 products in India.” 
Priyanka Chopra

“I never worried about what others are 
doing or saying. All I know is that Pakistani 
audiences want to see my films.” Meera

“Lataji and I feel today’s music isn’t 
high class.” Asha Bhosle

“I’m a jack of all trades 
and a master of some.” 
Sonakshi Sinha

“You’ve got to draw the 
line somewhere.” Emily 
Blunt

“No more war, please.” 
Meesha Shafi

 “Every artiste is blessed with a unique 
talent and every artiste has a different 
way of working.” 
Hina Dilpazeer

“Don’t let anyone 
make you believe 
that the length 
of your skirt is a 
measure of your 
character.”
 Amitabh 
Bachchan

“I want to change the mindset of our 
people.” Urwa Hocane

6 SLOGAN Nov.-Dec. 2016
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Readers’ Thoughts

Big Moment 
This is about Slogan’s story on the Lux Style Awards. 

The event has become a platform for Pakistani show-
biz and fashion, showcasing immense talent and potential. 
The annual event showcases the new breed of artistes and 
performers who are acknowledged for their contributions 
and efforts. It should continue to bring more talent to the 
forefront.  
Mujtuba Haider,

Karachi. 

Qandeel Vs Kashmir 

Some months ago, the media was giving extraor-
dinary coverage to Qandeel Baloch, a so-called social 

media ‘celebrity’, who was later murdered in an alleged 
act of honour killing. Of late, more than 90 people have 
been killed by military forces in the Indian Occupied Kash-
mir, while hundreds of civilians have been severely injured. 
However, the tragedy could not get the media coverage it 
deserved and was just briefly discussed. Did Qandeel Bal-
och have more news value than the people of Kashmir? 
Farrukh Humayun,

Lahore. 

Remembering 
Ilyas Rashidi

The history of the Pakistan film 
industry will never be com-

plete without mentioning Ilyas 
Rashidi. A 
journalist by 
profession, 
he founded 
Pakistan’s 
first film 
weekly 
‘Nigar’ in 
the early 
1960s. He 
also insti-
tuted ‘Nigar 
Awards’ 
to honour 
actors and filmmakers. Soon, 
it became the most prestigious 
awards in the film industry. 
Throughout his life, he worked 
for the promotion of quality cin-
ema in the country in a period 
referred as to as the golden era 
of Pakistani cinema. Hats off to 
Ilyas Rashidi. 
Junaid Ali Khan,

Peshawar.

Poor Web Experience 
The primary purpose of a website is to provide relevant information. 

Unfortunately, the official website of Hum TV (http://www.hum.tv/) is 
a big letdown for those looking for programme listings and their related 
details. Compared to websites of other 
TV channels, Hum TV’s site is poorly de-
signed and dull. To make things worse, it 
is crammed with loads of advertisements 
on every page, making the site another 
resource of generating revenue, instead 
of giving information. The website should 
be redesigned, as it is tarnishing the 
positive image Hum TV has earned over 
the years.  
Ishrat Jehan,

Islamabad. 

Sloppy Comedy
I recently watched a weekly episode of Siyasi Theatre, a com-

edy show, hosted by Wasi Shah and shown on Express News. 
The quality of the 
programme was that 
of slapstick comedy, 
with actors throwing 
eggs at each other 
and doing silly things 
aimlessly.  Written in 
a mix of Urdu and 
Punjab, the content 
was miserably poor 
and there was noth-

ing in the show to write home about.
Bushra Saeed,

Mirpur Khas. 

‘Ulti Seedhi’ Advertising

In a recent Gree Inverter Air Conditioner commercial, the model 
Samina Peerzada asks viewers to pay no heed to ‘ulti seedhi’ 

research studies when buying an air-conditioner. The world of in-
novations and scientific discoveries is ruled by research, which is 
a highly systematic and organised way of finding answers to ques-
tions. In fact, these are the research studies that make the world a 
better place, enhancing human lives in a number of ways. Used in 
the commercial negatively, the term ‘ulti seedhi’ is very offensive, 
as well as insulting to a scholarly domain like research. 
Shazia Parveen, 

Karachi. 



By Mahrukh Farooq

I
t’s a sight one probably would have not 
been able to imagine up until a decade ago. 
As far as the eye can see, there exist rows 
upon rows of banners for Pakistani films 

being showcased in popular cinemas and 
multiplexes across the country. Film sched-
ules are booked to capacity with screenings of 
Pakistani films throughout the week while, on 
our television screens, the appearance of cast 
and crew members of current Pakistani films in 
various talk shows and programs becomes all 
the more frequent.

Rather than turn away in either disgust or 
shame, the general public now find them-
selves being pulled towards cinema houses, 
all the while showing their enthusiasm and ex-
citement for such films. Critics who just barely 
managed to eke out a living by writing reviews 
on the barrage of Indian and Hollywood films 
being showed, abruptly found their hands full 
with film material that had the Pakistani label 
on them. Screenwriters, film producers, actors 
and directors suddenly found themselves with 
a level playing field whereby resources, proper 
infrastructure along with a supportive environ-
ment that reflected a rise in the level of maturity 
in the taste and preferences of film audiences 
were suddenly made available to them.

So how did it all begin? One can say that 
the recent ban on the screening of Indian films 
in the country (owing to the deterioration in the 
diplomatic relations between the two countries) 
has enabled numerous local films to come to 
the forefront. However, that was not always 

the case. One need only look back to the pe-
riod between the late 90s and the early 2000s 
when pirated Indian content ruled the airwaves 
and Pakistani entertainment on screen consist-
ed mostly of the gandasa-wielding variety. At-
tention started to 
wane, mainly due 
to the intensely 
glamorous appeal 
offered by our In-
dian counterparts. 
As a result, once a 
highly lucrative in-
dustry that boast-
ed the production 
of 100 films an-
nually, Pakistan’s 
film industry was 
reduced to just 
churning out 32 
films per year by 2003. 

Around the same time, young filmmakers 
desperate for a change began to take a stand 
against the government’s lack of initiative and 
started working towards creating an environ-
ment whereby high quality local content could 
be produced using the sector’s limited means. 
At the time, the arrival of new television chan-
nels was in full swing, with a number of en-
tertainment and news channels that have now 
become household names just beginning to 
take root. One of the efforts made to capitalize 
on these rapid developments was to launch 
the film channel, ‘Filmazia’, the sole purpose 
of which was to broadcast high quality local 
productions only. 

However, it wasn’t until the release of Shoaib 
Mansoor’s ‘Khuda Ke Liye’ in 2007 that the 
tables really began to turn. A television vet-
eran in his own right with a number of award-
winning television serials to his name, Shoaib 
Mansoor decided 
to jump on to film-
making bandwag-
on with his now 
highly acclaimed 
project which re-
volved around the 
plight of Pakistani-
Americans living in 
the U.S post 9/11. 
The topical drama 
took the country by 
storm and thus laid 
testament to the 
changing perspectives 
of Pakistani audiences; that filmgoers were 
not naturally inclined towards Indian and Hol-
lywood films but rather they were just as open 
towards films made locally, provided that they 
promise strong and engaging content.

The release of ‘Khuda Ke Liye’ followed by 
the government’s decision to lift the 40-year-
old ban on release of Indian content in Pakistan  
proved to be the turning point for Pakistani 
cinema as it ended up opening the floodgates 
for numerous other projects to come through. 
Around the same time, ‘Khuda Ke Liye’ was 
enjoying its much-earned reputation for be-
ing one of the best Pakistani films of all times, 
another director belonging to the television 
circuit, Mehreen Jabbar, came up with ‘Ram-

The Pakistani film industry is now a force to be reckoned with.

Cover Story

Shoaib Mansoor Mehreen Jabbar

From Drab to FabFrom Drab to Fab
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chand Pakistani,’ a story of a Pakistani man 
and his 7-year-old son who accidentally cross 
the border into India and end up spending a 
number of years in jail. Both films managed to 
win massive critical acclaim, both at home and 
abroad, with ‘Ramchand Pakistani’ winning 
awards at many international festivals. 

It became pretty evident soon enough that 
the landscape of the Pakistani film industry 
would never be the same again. The suc-
cess of both Shoaib Mansoor’s and Mehreen 
Jabbar’s films ended up giving a platform for 

aspiring filmmakers 
and script-writers 
to not only try their 
hand at the trade 
but also tell stories 
that related to the 
Pakistani youth, 
many of whom 
had become disil-
lusioned from what 
was being shown 
on the big screen. 
“At least, people 

are [seen] heading back to the cinemas after 
20 years or so,” says Omar Ali Khan, a lo-
cal filmmaker. Umair Nasir, a recent graduate 
from the National College of Arts film pro-
gram in Lahore, also seems optimistic about 
the future of the Pakistani film industry. “Now 
that films are being shot and produced with-
in the country, it has helped create a pool of 
technical people, something which we previ-
ously lacked,” says Nasir. 

Many educational institutes are taking 
their cue from such developments and are 
beginning to introduce courses and cur-
ricula that specifically cater to filmmaking. 
SZABIST, National College of Arts, BNU, 
Iqra University, the Indus Valley School of Art 
and Karachi University are just some of the 
institutions that are offering degrees in film 
making or production. 

The change has been so drastic that, in 
fact, according to some experienced film 
directors, people aspiring to become film-
makers now have no excuse not to come 
up with a film that resonates  with the pub-
lic. Jamshed Raza Mahmood, or Jami as he 
is more commonly known, the man behind 
numerous music videos and films contain-
ing a hard-hitting narrative, most notable of 
which were ‘Moor’ and ‘O21’, claims that 
the addition of newer technology, specifical-
ly the introduction of the HDSLR cameras, 
has completely revolutionized filmmaking. “I 
don’t think filmmakers have any excuse to 
not pick up a camera and start shooting,” 
says Jami. “A pencil, paper, five friends – 
that’s it, now go make a film.”

Currently, with Indian content absent 
from television and film screens, Pakistani 
films are now being pushed to the forefront. 
With a range of film productions to choose 
from, from comedy to romance to drama, 
Pakistani audiences are, perhaps for the first 
time ever, hard put to choose. Though this 
wave of development does have its critics, 
many of whom have alleged that much of 
the content displayed in most Pakistani films 
looks like watered-down versions of popu-
lar Indian films, one cannot deny the man-
ner in which they have helped turn around 
the country’s dying film industry to ultimately 
come into its own.  

Samra Muslim is a film reviewer at The Express 
Tribune. Here she talks about her perspective on 
changing trends in Pakistani cinema.

Which factors do you believe helped bring 
about a change in the way films are made in 
Pakistan?

I believe there were a number of factors, mainly 
the level of competition from India, the shift in the 
film-making business to Karachi from Lahore as 
well as a growing number of cinemas across the 
country. 

The recent revival of the film industry has 
helped change the way people view Pakistani 
films. What specific aspects of today’s films in general 
would you consider vastly different from those of films 
made in the 90s?

I believe cinema has become more diverse in its story-telling 
now. With films like ‘Jawani Phir Nahin Aani,’, ‘Actor in Law,’ 
‘Shah’, etc, we have suddenly begun to see a rise of more 
urban and relatable stories. This has helped create the hope of 
competing with films in the global market. Just this past Eid-
ul-Azha, we saw that ‘Janaan’ had hit the Top-10 in the UK 

Box Office charts, which is not a small feat by any measure. 
The narrative has also changed which has made a huge differ-

ence in the way films are being made.
As a film critic, how do you see Pakistani cin-

ema moving ahead considering the current cir-
cumstances?

The key to our growth lies in open competition; 
the moment our doors opened to Indian cinema, 
we started seeing a rapid increase in the number 
of cinemas across the country. This has also had 
a direct impact on the number of local films be-
ing made year after year. Our filmmaking capa-
bilities during the 80s and the 90s had reached a 
point of stagnation  due to a lack of competition 
from India. This led to films lacking originality in 

content and the closure and conversion of nearly 1400 
cinemas dating back to the 1970s into malls. 

Do you think Pakistani cinema has the potential to 
be at par with that of India and Hollywood?

Personally, I feel Pakistani cinema has the potential to 
carve its own niche in the global market – not necessar-
ily just Indian cinema or even Hollywood, as we have our 
own unique identity that sets us apart from our contem-
poraries. 

Our Own Identity

Jami

From Drab to FabFrom Drab to Fab
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By Khawaja Amer

A
fter watching films like Actor in Law, 
Ho Man Jahan, Bin Roye and Nama-
loom Afraad, film critics are convinced 
that at least efforts are being made to 

turn around our film industry. The concept that 
Pakistani cinema is nothing more than a dis-
turbing collage of buxom women breaking into 
chaotic dance numbers in the most inappropri-
ate manner, bizarre action moves by heroes 
and loosely knitted boring scripts, has definitely 
been defused to a great extent by the up and 
coming Pakistani film makers like Shoaib Man-
soor,  Ashir Azeem  and Sarmad Khoosat. It 
is encouraging, rather interesting, to note that 
people from the miniscreen came forward to 
rescue the big screen from complete collapse. 

The credit for the revival of course goes to 
Shoaib Mansoor who in 2007, entered the film 
industry with a big bang and directed the criti-
cally acclaimed Khuda Ke Liye. It received the 
Silver Pyramid Award at the Cairo International 
Film Festival. Again, in 2009, he directed a big 
budget film Bol, with Atif Aslam, Mahira Khan, 
Humaima Malick and Iman Ali playing lead 
roles. A versatile artiste, he became a popular 
and respected film director after the release of 
his unconventional films, winning many awards 
for his work, beside the Sitara-e-Imtiaz in 2007.

The film which actually revolutionized the 
entire Pakistan film industry was Manto, based 
on the life and career of writer Sadat Hassan 
Manto. Directed by Sarmad Khoosat, who also 
played the title role and produced by Babar 
Javed with stars like Sania Saeed, Saba Qa-
mar, Hina Bayat and Nirma Bucha among oth-

ers, it laid the foundation of parallel cinema in 
Pakistan. Parallel Cinema is a film movement 
in Indian cinema that originated in the state of 
West Bengal in the 1950s as an alternative to 
the mainstream commercial Indian cinema. It is 
known for its serious content, realism and natu-
ralism, symbolic elements with a keen eye on 
the sociopolitical climate of the times and for the 
rejection of the dance-and-song numbers that 
are typical of mainstream commercial Indian 
cinema.

It can be said that our film industry has 
come of age with the launch of the most 
controversial film Maalik, a Pakistani politi-
cal, thriller made by Ashir Azeem. The film 
stars Ashir Azeem, Farhan Ally Agha, Sa-
jid Hassan, Hassan Niazi, Adnan Shah, 
Rashid Farooqi, Ehteshamuddin and 
Tatmain ul Qulb in lead roles. The film 
was banned in Pakistan for political 
reasons after being cleared by all three 
censor boards of the country with Uni-
versal (Unrestricted) rating; Maalik is 
the only Pakistani film to be banned 
by the federal government after be-
ing cleared by the censor boards

On the other hand the inclusion of 
Indian actors like Om Puri in Pakistani 
films gave further impetus to the revival of 
the local film industry. However, with growing 
tensions between the two neighbours, this may 
not continue.

It is highly encouraging that the Pakistan 
film industry is going through a phase of vis-
ible changes, where an entire new genera-
tion is replacing the previous one. New talent 
is emerging, which is a healthy sign. Unique 

Revival of Cinema

Cover Story
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Promise of Big Screen
Satish Anand talks to Slogan in this excusive interview.

By Mahrukh Farooq

You have been associated with the 
Pakistani film industry for a number 
of years. What differences do you see 
between the films then and now?

The response of Pakistani audiences to 
Pakistani films made over the past many de-
cades has varied considerably. The 1960s, 
an era that encouraged film producers to 
experiment with local content and helped 
bring to the forefront a number of new stars, 
including Waheed Murad, Nadeem Baig, 
Muhammad Ali, Nisho, Shahid, Rani, Babra 
Sharif, etc., saw a massive turnout at cinema 
houses across the country. With the arrival of 
Zia-ul-Haq, however, the upward trend that 

had taken the film industry by storm slowly 
began to peter out as the embargo on In-
dian films was lifted and the VCR began to 
make inroads into  homes. This led to the 
ushering in of Punjabi cinema with Sultan 
Rahi and Anjuman successfully wooing the 
new brand of cinema-goers which largely 
consisted of blue-collar workers. Contrary to 
what most people believe, it is in fact this 
‘gujjar’ culture that saved Pakistan’s film in-
dustry from going completely bankrupt and 
ultimately paving the way for Urdu cinema 
to make a comeback. During Pervez Mush-
arraf’s regime, I was put in charge to over-
see the import of the 2005 film, ‘Taj Mahal’, 
directed by Akbar Khan. Soon after, other 
popular Indian releases such as ‘Goal’ and 

and tabooed issues are being brought into the 
limelight. Pakistani actor-director Fawzia Mirza 
has cast Shabana Azmi to play a mother to a 
lesbian daughter, in her upcoming American 
production entitled Signature Move. In this film 
Shabana is cast as a mother who watches tele-
vision soaps all day long and seems oblivious to 
the fact that her daughter is a lesbian and in a 
relationship with a Mexican girl, who is a wres-
tler. Following the announcement, 

The only impediment in the revival of Pakistani 
films seems to be the inability of producers to 
generate enough funds to produce quality films. 
Against India’s million-dollar budgets, Pakistani 
films are being crafted with much smaller sums. 
It is time to develop the film industry to some 
extemt like India’s where black money from the 
underworld has been replaced with bank loans 
and private equity funding, as changes in regu-
lations have allowed the industry to profession-
alize itself in recent years. New funds are lbe-
ing launched in the market, as they look to tap 
investor interest in the sector, which is growing 
annually by more than 11 per cent. Indian expa-
triates are now investing in the film industry in a 

big way. Similar participation by 
Pakistani expatriates in the film 
industry can help a lot in giving a 
boost to this industry which has 
so  much potential. 

Though the influx of a talented 
lot – mostly from television – has 
changed the environment of the 
film industry and Pakistani cin-
ema is on a revival binge, it may 
take quite some time to regain the status of 
the golden era of the 60s and 70s when film 
producers dished out some legendary movies 
like Zarqa, Daman, Arman, Do Raha, Umrao 
Jan Ada and a host of others.  The scripts of 
these movies used to be original, the acting was 
good while the music was serene and yet en-
tertaining. The period also saw the rise of some 
memorable actors like Santosh Kumar, Darpan, 
Habib, Alauddin, Talish, Nadeem, Sabiha, Nay-
yar Sultana, Bahar, Shahid and Shamim Ara, 
among others.

Here it is pertinent to mention the contribu-
tion of music in Pakistani cinema. Songs have 
always been an integral part of films n the sub-
continent. Songs rendered by Noor Jahan, Na-
seem Begum, Mala, Ahmad Rushdi and others 
gave a distinctive look to these films. Here it 
would be unfair not to mention the name of our 
filmmakers like Riaz Shahid, Hassan Tariq, S. 
M. Yousuf, Shabab Kiranwi, Parvez Malik and 
few others.

According to Hasan Zaidi, Festival Direc-
tor for the KaraFilm Festival, “Film-making is a 
collaborative, expensive activity and therefore 
it is imperative that sources of investment are 

made available to fund it. Presently, very few 
people are willing to fund films, and because of 
an acute lack of viable products, cinemas are 
shutting down. As an illustration, consider the 
fact that whereas Pakistan produced over 110 
feature films until the early 1980s, last year the 
country produced a measly 53 which includes 
25 Pushto films; in 2004, Pakistan produced a 
mere 50 films including 28 Pushto films. Con-
sider also that whereas at its peak Pakistan had 
over 1,500 cinemas, we now have less than 
275, and more and more are shutting down 
because of a lack of new films and audiences. 
These figures are indicative of the dramatic and 
progressive decline of films in Pakistan.” 

The good news, despite the not-so-happy 
state of the film industry and challenges is that 
it has been possible to produce quite a few 
good Pakistani films in the last three years 
which has definitely attracted the cinegoers. 
The change has definitely encouraged the 
run of the mill film-makers to take the revival 
of film industry as a challenge and come out 
with quality films for family-oriented Pakistani 
families. These may not be better films, but 
what is certain is that tthey will be more worth 
watching Pakistani films. 
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‘Race’ were also brought to Pakistan which 
ultimately set the stage for local productions 
to once again dominate the screen. Shoaib 

Mansoor’s ‘Khuda Ke Liye’ as a result did 
spectacular business, mostly due to rise of 
multiplexes appearing all across the nation, 
thus allowing families to venture out of their 
homes. This resurgence of cinema culture 
can also be attributed to the slight change 
in preferences of families going out to watch 
a film; many of them now look beyond just 
the experience of watching a film on the big 
screen and instead demand the full pack-
age from customized service to attached 
malls and food courts. 

What is your opinion on the recent ban 
on Indian content?

It was a unanimous decision on our part; 
we were, in no way, compelled to or forced 
by the government to enforce this ban. We 
wanted to show our displeasure at the way 
some of our actors had been treated by a 
certain section of Indian society; a group 
that, we believe, has completely vandalized 
the Indian cinema industry. At the end of the 
day, we are businesspeople; we refrain from 
politicizing any matter that may have to do 
with the economic benefits of the country. 
Once we feel that the time is conducive for 
us to return to the way things were prior to 
the ban, we will do so. 

Do you believe that it is now much eas-
ier to make a film?

Absolutely, and one of the biggest devel-
opments in this regard is 
advanced technology. 
Previously, shooting a film 
and editing it for the big 
screen used to be a very 
expensive affair. Now, 
however, many young 
aspiring filmmakers have 
all the tools and methods 
necessary to come up 
with a great film, for more 
than half the cost. Addi-
tionally, I believe there is 
now greater exposure to 
the dynamics of filmmak-
ing, thanks to increased 
online resources available 
on the discipline as well 
as various educational 

institutes allowing students to explore the 
world of filmmaking through their media sci-
ence programs. It is these circumstances 
that have allowed young filmmakers to take 
risks and come up with content that they 
believe will make an impact. Even film pro-
ducers have become more willing to take 
the plunge and experiment with content 
that may not be mainstream and instead a 
little ‘above the curve.’ This willingness to 
experiment has resulted in major Indian hits 
such as ‘Baar Baar Dekho’ and ‘Pink’ to be 
cast aside in favour of local productions as 
they generate more appeal. The overall fig-
ures are definitely looking up. 

One of the biggest criticisms against 
current films is that they seem no differ-
ent from telefilms. What are your views?

I believe one of the biggest problems 
plaguing today’s filmmakers is their inability 
to fully distinguish between the dynamics 
and appeal of a film and a telefilm. A proper 
analogy in this respect would be cricket and 

how it has changed over the years. Anyone 
with a desire to represent Pakistan on the 
international stage now needs to be more 
specific with regard to the type of format he 
wishes to play for. Every format, whether it’s 
T20, ODI or Test cricket, caters to a differ-
ent set of people. Similarly, the filmmakers 

of today are going to 
have to come with up 
films that cater to varying 
tastes and preferences. 
You cannot expect a 
lower-middle class fam-
ily to spend Rs. 4,000 on 
cinema tickets, refresh-
ments and fuel to watch 
a movie that they are un-
able to relate to. Once 
this happens, cinema 
owners will also take into 
consideration the needs 
of such groups. In order 
to accommodate cine-
ma-goers belonging to a 
range of income classes, 
they will to have to widen 

their range of seating as was done in the old 
days. Back then, there used to be separate 
seating for the upper class and separate 
seating for the masses. This way, both film 

producers and cinema owners were able to 
reach out to a much bigger audiences.

We seem to be doing well in the film-
making department but what about other 
areas related to the success of cinema?

The film industry is a very dynamic sector. 
Preferences are constantly changing and 
there will always be a more advanced and 
cost-effective method of filmmaking avail-
able around the corner. Hence, there will 
always be room for improvement.  At the 
end of the day, it’s the product that matters. 
Having access to better tools and methods 
to effectively propagate and market films 
will also make a difference. In my belief, 
however, what will really change the game 
is the growth of the number of cinemas in 
Pakistan; the more the access, the greater 
the appeal and the better the prospects for 
the industry.

Do you believe our films hold interna-
tional appeal?

It’s too soon to say that. I believe it is 
largely based on whether the film has com-
mercial value or whether it is just award-
winning material. For now, we should just 
be content that people have developed the 
appetite to watch films and filmmakers now 
have the ability to cater to their preferences. 
We’ve already come a very long way and 
that is due to immense talent available in 
Pakistan.

What role, in your view, can the govern-
ment play in promoting the growth of the 
industry? 

The government can help in a variety of 
ways. They can provide the proper infra-
structure and resources needed to produce 
a high quality film. Unfortunately, our govern-
ment has not been very supportive in this 
regard. They either levy high taxes or put 
embargoes on the import of films. Due to a 
dearth of institutions that cater to the needs 
of film producers, many are forced to go 
abroad to put the final finishing touches on 
their product. Nevertheless, Pakistan’s film 
industry consists of a resilient fraternity of 
upcoming talent which is why I believe that 
the deliverables will be promising. 
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By Faizan Usmani 

‘Revolution’ and ‘revival’ are com-
monly misinterpreted terms ev-
eryone uses to denote change. 

Knowing the fact that it takes good time to 
revive the old glory and requires decades-
long efforts to revolutionise the status quo, 
many tend to live in a world of fancy, where 
things are revived all of a sudden or a revolu-
tion occurs overnight without doing anything 
on the ground. 

Unfortunately, this has also been hap-
pening with the Pakistan cinema, which has 
been on a so-called recovery path for the 
last few years, but has still not fully revived. 
Things become more interesting when every 
film, many months before its release, is seen 
as a game-changer. However, the much-
touted revival does not come to fruition and 
at the end of the day, until very recently, cin-
ema houses were resorting to Indian films to 
survive. 

At times when cross-border tension be-
tween Pakistan and India is at its peak, an 
official ban on screening of Indian films has 
hit the cinema houses. These film exhibi-
tion halls which cannot support ailing film 
industry take no time in punishing it by not 
allowing Indian films to be shown. Caught 
between national pride and patriotism, the 
deserted cinemas not only expose the actu-
al state of the country’s revived cinema, but 
also exhibit its reliance on foreign content. 

The statistics speak more than mere 
rhetoric. This also applies to the state of the 
cinema industry in the country which is re-
flected by the numbers of theatres operating 
across the land. Particularly, when looking at 
the golden age of cinema viewing in Paki-
stan, the truth lurking behind the numbers 

becomes more evident. 
For example, in the mid 1960s and 1970s, 

over 100 films were being produced and re-
leased each year. At that period, there were 
more than 750 cinema halls in the country 
and some 100 theatres were operating in 
Karachi alone. 

The breakup of the country in 1971 re-
duced the total of number of film studios 
and cinema houses as a result. In 1980, the 
total number of films produced in Pakistan 
dropped from 98 to 58, while the continued 
political crisis kept affecting the film industry 
to its almost total collapse in the 90s. Most of 
the film studios were closed and the remain-
ing turned by filmmakers into independent 
production houses making commercials and 
short plays for television. 

By the early 1990s, Pakistan cinema had 
an annual output of 40 films that were all 
produced by a single studio, according to 
the UK-based daily ‘Telegraph and Argus.’ 
In 1995, there were a total of 537 cinema 
theatres operating and after a period of 11 
years, the total number of cinema houses 
was reduced to 139 only. During the period, 
most of theatres were turned into shopping 
centres, warehouses, wedding halls, petrol 
pumps and residential plazas, whereas the 
remaining cinemas were in a deplorable 
condition owing to the lack of maintenance. 

In 1995, there were as many as 316 the-
atres running in the Punjab; in 2002 cinema 
houses were dropped to 266 and in 2007, 
there were a total of 70 theatres left in the 
province. In 1995, both Karachi and Lahore 
had as many as 124 cinema halls, but there 
were only 78 theatres in operating in both 
cities in 2007. Similarly, some 36 cinema 
houses were operating in 1995 in the former 
NWFP and in 2007, the entire province had 

mere 15 halls left. And when it comes to Bal-
uchistan, it has not had more than more than 
16 cinema halls in the last two decades. 

However, in early 2003, Pakistan cinema 
earned a kind of reprieve from decades-long 
disaster when the lot of young filmmakers 
and performers, as well as a pool of new 
investors stepped in. Thanks to the prom-
ulgation of liberal policies by the Pervez 
Musharraf regime, this was the time when 
the entire country witnessed a media boom 
with opening of private television channels, 
which positively impacted the cinema indus-
try as well. 

In terms of new cinema houses, the first 
Universal Multiplex was opened in Karachi 
in 2002 and as of 2009, the total number 
of cinema screens jumped to 319. In a very 
short period, the Cinepax Cinemas has 
emerged as the largest cinema chain and 
has established state-of-the-art film theatres 
in such major cities as Karachi, Lahore, 
Rawalpindi, Faisalabad, Gujranwala, Multan, 
Hyderabad and Murree. Under its ‘Vision 
2020,’ Cinepax is planning to open some 
150 screens throughout the country within 
a 5-year period. 

Though such developments have helped 
bring families back to the cinema theatre, 
the rise of multiplex culture is limited to the 
posh urban localities and is far from being 
a public entertainment, equally available to 
people from all socio-economic classes and 
walks of life. 

Currently with less than 400 cinema hous-
es, a country, with a population of over 200 
million people, needs something to be done 
on war footing. 

Regrettably, Pakistan cinema has a long 
way to go.

Crumbling
Cinema Culture

Crumbling
Cinema Culture
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TThe Pakistan Elec-
tronic Media Regula-
tory Authority (PEM-

RA) has imposed a blanket 
ban on all Indian content 
appearing on Pakistani TV 
and radio channels.

PEMRA has instructed 
TV and radio channels not 
to show any kind of Indian 
content, whether plays, 
films or songs.

Earlier, radio and TV channels in Paki-
stan could show 6% Indian content every 
day.

The situation worsened after the so-
called surgical attacks in Indian Occupied 
Kashmir and the Indian move to ban Paki-
stani artistes in India.  A ban was imposed 
featuring Pakistani artistes and, in retalia-
tion, PEMRA has now banned Indian con-
tent on all Pakistani TV channels. Indian 
movies in Pakistani cinemas had been 
banned earlier.

The ban was implemented by PEMRA 
starting October 21. Any violations were 
liable to licence cancellation.

The Indian Hindu extremist party MNS 
had asked Pakistani actors in India to leave 
the country and had asked for banning In-
dian films starring Pakistani actors.

 Zee TV Chairman Dr. Subhash Chandra 
had said earlier that the Zindagi TV that 
showed Pakistani TV serials such as Zind-
agi Gulzar Hai, Humsafar, Mata-e-Jaan, 
etc., would be revising its programme 
schedule in which Pakistani content will 
not be included.

NeWs Buzz

Ali Zafar for Films

PEMRA Bans Indian 
Content

After the Indian boycott, Pakistani film-makers’ ability to keep the stream of films 
flowing with regularity is in for a big test. Their immediate worry is to prevent the 
local industry from collapsing.

In this backdrop, Bol producer Shoaib Mansoor has decided to return to film making. 
Singer Ali Zafar also intends to appear in a Pakistani film.

Video director Ahsan Rahim has asked Ali Zafar to join him in producing a feature film 
and make his debut as a film director. 

Ahsan Rashid is known for his music videos like Laga Reh, Sajania, Kismat Apne Hath 
Main, Preeto and Dosti. He has also won praise for many TV commercials.

Is Starbucks 
coming? 

Metro in 
Multan

There are reports that the international 
coffee chain Starbucks may be com-
ing to Pakistan and either Islamabad 

or Karachi will be the first city on their out-
let network in the country.
With over 23,000 shops around the world, 
Starbucks is expected to become a trendy 
hangout for teenagers and millennials in 
Pakistan.
The Starbucks menu is expected to fea-
ture all coffees and signature offerings like 
Pumpkin Spice Latte, Salted Caramel Mo-
cha, Chile Mocha, scones, cakes, muffins, 
etc.
There is no date yet for the launch. 

Metro Bus has made its way to 
Multan and has started trial runs. 
Daewoo was handed over the 

control of the service in Multan while the 
Rawalpindi and Lahore Mtro service is run 
by a different company. 
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Mariam Amjad was declared winner 
among the three young design-
ers who showcased their dazzling 

collections at the Bank Alfalah Rising Tal-
ent Awards at the PFDC Bridal Week 2016. 
She was presented a cash reward of Rs. 
500,000 by Bashir Ahmed Sheikh, Group 
Head, Special Assets Management, Bank 
Alfalah. 

The Bank Alfalah Rising Talent award 
went through a transparent process of vot-
ing from jurors and the public. 

Mariam Amjad is the latest Bank Alfalah 
Rising Talent winner in fashion and is ex-

pected to make a valuable contribution to 
Pakistan’s fashion industry.   

The Award was announced at a gathering 
of fashion lovers and designers at a spar-
kling event.

The other two contenders included Sara 
Naqvi and Amina Naeem. Their collections 
also reflected their unique approach to brid-
al couture. 

The Bank Alfalah Rising Talent Program 
aims to motivate, inspire and recognize 
young and upcoming talent. The Bank sup-
ports such fashion platforms as the Fashion 
Pakistan Council (FPW) and PFDC. 

Umaimah Mendhro always dreamed 
of building a company that she 
could one day call her own. She 

also knew about her limitations. She stud-
ied hard to get into Harvard, after pass-
ing her MBA in 2009. She also studied at 
Cornell. After 5 years, she reached out to 
the connections she made at Harvard and 
Cornell and worked briefly at Microsoft. 
Some of those people eventually became 
her partners at Google Ventures.

Umaimah is the founder and CEO of 
VIDA, an e-commerce company that 
brings global citizenship and an impecca-
ble sense of taste to style-seekers around 
the world through carefully selected artis-
tic partnerships and responsibly sourced, 
beautiful products that connect designers, 
producers, and consumers.  Before VIDA, 
Umaimah worked on business strategy for 
a highly selective portfolio of Silicon Val-
ley’s most game-changing and desirable 
tech startups. She was the Director of 

Product Management at Microsoft’s Start-
up Business Group where she led the divi-
sion’s efforts around incubation on Xbox 
Kinect, leading the Avatar Kinect. 

Umaimah is also the founder of The 
Dreamfly, a global initiative that connects 
communities in conflict around common 
causes through education, exposure, and 
empowerment. 

She grew up in rural Pakistan and is 
the daughter of a physician. She dreamt 
of being an artist and designer but knew 
that she had to be practical. After attend-
ing Cornell and Harvard and toiling many 
years in the tech and business industries, 
she finally took the leap to follow her 
passion. She set out to create a fashion 
company that also sought to break the 
chain of poverty often linked with textile 
companies in Third World countries like 
Pakistan. 

She believes that fashion can be re-
sponsible, accessible and innovative. 

Bank Alfalah Talent

Umaimah Mendhro 
Lives Her Dream

NeWs Buzz
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Reham the 
Film-maker

Pakistan Bans 
Dhoni film

Amitabh Embarrassed 

Former wife of Imran Khan, Reham 
Khan has co-produced the film Jan-
nan. She said recently that she was 

the one who selected Armeena Khan for 

the lead role in the film. A Pathan herself, 
Reham chose Armeena because she spoke 
in a foreign accent and also because she 
was petite – just the girl she wanted for the 
lead role in Janaan.

Looks like Reham will take to making 
more films in the coming days. It’s a fact 
though that her own career as a TV host 
was not much to write home about and nei-
ther was short marriage to Imran Khan. 

‘MS Dhoni – The Untold Story’ is 
not being released in Pakistan.

IMGC Global Entertainment, 
a Pakistan-based distribution company, 
chairman Ahmed Rashid says, “Amid cur-
rent tension between the two countries, we 

have decided not to release the film.”
In India, ‘MS Dhoni – The Untold Story’ is 

said to have a big release. 

From penning an emotional letter to his 
granddaughters to lending his power-
ful voice to India’s voiceless women, 

Amitabh Bachchan is aiming to bring a 
change.

But among his growing number of con-
cerns, he particularly feels embarrassed for 
India being known as “the land of rapes.”

 “It’s very embarrassing when we visit 
abroad and people there say, ‘You are from 
India, ‘the land of rapes’. I want that to go. I 

don’t like it when people call us a third world 
country or developing country.

“We all must work to make India a first-
world nation, a developed country,” the ac-
tor said at a recent press conference.

He wants every part of the country to be 
safe for women.

“We should not say that Mumbai is safer 
than Delhi or vice versa. We are a country 
and women should be safe in every part,” 
he said. 

Mawra Hocane’s debut film (an 
Indian production) Sanam 
Teri Kasam is in the news 

after the poster of the film came out. 
The trailer shows Mawra Hocane 
as a very bold girl as she is seen 
locking lips with her hero. Other 
scenes show Mawra as a pret-
ty girl who knows what she 
wants.

She says she did not do 
anything that would hurt 
the sensitivities of her fans 
in Pakistan and the trailer 
shows some scenes 
about her commitment 
with her own people 
when she went to 
work in India. Many 
Pakistani actors say 
that they will not do 
anything controver-
sial in their films but 
they are often seen 
doing things out of 
character.

Sanam 
Trailer Out 

Reham Khan Armeena Khan
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She’a always one to dress to impress. Emma Willis certainly pulled 
out all the stops as she joined the newly-revised judges panel at 
The Voice UK Manchester auditions. She made sure all eyes were 

on her.
Jennifer Hudson certainly gave Emma a run for her money as she posed 

for photographers. She showed off her slim physique in a high-necked 
black top, which she teamed with a matching cut-out skirt. She covered up 
in the cold with a black and silver jacket and completed the look with a pair 
of open-toe sandals.

People think Jacque-
line Fernandez is 
among those ac-

tresses who like to throw 
tantrums every now and 
then. The actress was 
in the news for not at-
tending the song launch 
of ‘Beat pe booty’ from 
her forthcoming film ‘A 
Flying Jatt’ due to her 
rift with producer Ekta 
Kapoor. 

However, reports later suggested there 
was no truth to the news as the actress was 
busy with prior commitments. The film had 
Tiger Shroff playing a superhero. 

Emma Willis Wows 

How Jolie’s Double 
Transformed

The former body double for Angelina Jolie went through an incredible transfor-
mation in just five weeks.

 Sarah Donohue worked with One Direction’s personal trainer Mark Jarvis 
to achieve her incredible new body.

She took weekly pictures of her progress - showing how she went from flab 
to fab in record time.

Sarah said: “It is amazing what you can achieve if you put your mind to it. 
It requires rigid discipline, a great diet, hard work and the added genius of One 
Direction’s fitness guru.”

Blonde Sarah, who drove a speedboat for dramatic stunts in the James Bond 
film The World Is Not Enough, got out of shape after an online bullying ordeal 
which saw her win a £15,000 court settlement over online remarks made while 
she was running the Miss Galaxy Universe fitness pageant.

TCS goes Global with UPS
At a time when supply chain efficien-

cies are becoming critical to global 
business, UPS, the world’s largest 

express carrier and package delivery com-
pany and TCS, Pakistan’s most recognized 
courier, logistics and e-commerce provider 
have entered an agreement which will en-
able exporters to enjoy effective and cost 
efficient international shipping. The world 
class supply chain solutions developed 
by UPS for the Manufacturing, Retail and 
Healthcare industries will now be available 
in Pakistan. The combined strength of UPS 
and TCS, will significantly ease doing busi-
ness in Pakistan. 

The agreement promises new opportuni-

ties. 
 “We are delighted to combine the ex-

perience and penetration of TCS in the 
domestic market with the global reach and 
service quality of UPS to deliver a power-
ful proposition for customers’ worldwide,” 
said M.A. Mannan, President and CEO of 
TCS Holdings. “This is an exciting time for 
us and we foresee considerable long-term 
value generation for customers and both 
the companies as a result of this strategic 
alliance, which would contribute signifi-
cantly to the national economy.”

Through an integrated supply chain 
and worldwide network serving over 220 
countries and territories, UPS oversees the 

successful daily delivery of more than 18.3 
million packages and documents. With im-
mediate effect, documents, parcels and 
freight from anywhere in the world on the 
UPS network can be collected and trans-
ported to Pakistan, to be delivered through 
TCS, which has the nation’s largest distri-
bution network of over 850 Express Cen-
ters and more than 4000 delivery profes-
sionals. 

Not JackieNot Jackie
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Classical musicians not 
Entertainers 

When Kangana 
was Lazy

Sarod maestro Amjad Ali Khan feels 
when it comes to music, Indian films 
are a different world.

He says classical musicians are not enter-
tainers like film industry people. 

 “I think film music is entertainment music. 
We are not entertainers. We take ahead the 
legacy of classical music.”

The maestro feels when it comes to mu-

sic, the Indian film industry is a different world. 
“Their vision and angle is different,like whatev-
er they do should be seen and saleable. Their 
values are different,” he adds.

The 71-year-old musician also says that In-
dian films have churned out some good songs 
too. “There are some good songs with nice 
lyrics and music. I do like some film music, 
some of them I find appealing,” he said. 

Indian actress 
Kangana Ra-
naut says 

things changed 
in her life for 
good when she 
started taking 
care of her per-
sonal hygiene. 
The ‘Tanu Weds 
Manu Returns’ 
star said she 
was extremely 
lazy and hated 
taking baths. “I 
was really lazy, 
and hated tak-
ing a shower. 
My parents 
were fed up. 
Honestly, 
nothing good 
ever hap-
pened in my 
life during 
that phase. I 
didn’t make 
friends, no 
opportuni-
ties came 
my way,” she 

says. 

The Chai Wala 
Phenomenon
A handsome “chai wala” (tea seller) in Pakistan has seen 

his life change overnight after a picture of him at work swept the internet.
Arshad Khan, 18, was photographed pouring tea at Islamabad’s Sunday Bazaar by 

photographer Javeria Ali.
Thousands of people on social media quickly shared the picture, swooning over his pierc-

ing eyes, and #ChaiWala began trending across twitter.
Days later, Arshad Khan shot his first modelling campaign.
Fitin.pk, an online shopping site based in Islamabad, rushed to sign Arshad Khan up and 

was soon using pictures of him modelling menswear.
In an interview with a local TV channel Arshad Khan said his family had lived in Islamabad 

for the last 25 years and that he joined the tea stall a few months ago. He said he hadn’t 
heard of the social media platforms Instagram or Twitter.

Asked if he was aware of his global fame, he replied humbly: “Yes, I am aware of my newly 
found fame and I am incredibly happy.” 

Alyy Khan is one of the most polished 
actors because he has worked in 
India and Hollywood and is now in 

the Pakistani entertainment industry.
Even though he has 

worked in films like Don 
2 and A Mighty Heart, 
he found himself gravi-
tate towards Pakistan. 
Why? “Jagjit Singh in 
PIA got me here pro-
fessionally, but psycho-
logically, because I was 
born here. Personally, 
I feel great potential in 
this country.”

The spelling of his 
name has: Mum had 

finished reading Doctor Zhivago or some 
other Russian book which is why the ‘y’ 
replaced an ‘I,’ he says.

Alyy’s Progress
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Birds of Sindh 
exhibition

A group exhibition of 
photographs titled 
‘Birds of Sindh’ is be-

ing held on November 1 and 
2, 2016, at the PACC Audi-
torium, from 12 noon to 8 
pm, on both days.

The exhibition features the 
work of 4 photographers 
– Mirza Naim Beg, Amjad 
Khan, Fahad Siddiqui and 
Nusrat Ali.

Sindh has a rich heritage of birds 
both in its urban areas and the interi-
or. The photographers have covered 

the birds of Sindh in their natural 
habitat which has an interesting geo-
graphical and ecological diversity.

The exhibit will go up at the French 
Cultural Centre on Nov.18 and 19.

Brangelina never
Power Couple 
It’s often difficult to separate reality from 

fiction when it comes to the love lives of 
celebrity couples. In fact, Hollywood stars 

Brad Pitt and Angelina Jolie’s relationship 
seemed as if it were a page ripped from a 
romantic movie script. 

After meeting on the sets of “Mr. & Mrs. 
Smith” — in which the two stars played a 
married couple who don’t know the other is 
a spy — Pitt and Jolie found their chemistry 

didn’t end when the director yelled “cut!” In a 
somewhat controversial move, Pitt divorced 
actress Jennifer Aniston and promptly start-
ed a relationship with Jolie. Twelve years and 
six children later, Pitt and Jolie have called it 
quits, much to the chagrin of their fans. 

Some have even declared the downfall of 
“Brangelina” has signified the end of the Hol-
lywood power couple. But were they even 
the ultimate pair to begin with? 

It turns out the fear and loathing seen in 
Tippi Hedren’s eyes when she was at-
tacked by vicious avians in the ‘The Birds’ 

was real.
During the six months the actress spent 

making the 1963 movie — her big break — 
Hedren suffered constant harassment, in-
timidation and cruelty at the hands of director 
Alfred Hitchcock, she writes in her memoir, 
Tippi. It’s the first time she’s written about the 
experiences.

Working with the famed director had, at first, 
seemed like good fortune. Hedren, then 31, 
had just moved to Los Angeles from New York 
City, a divorced single mother with a dwindling 
modelling career and a 5-year-old daughter.

In the final scene flocks of birds viciously 
attack Hedren’s character. The plan had been 
to use mechanical creatures, but Hitchcock 
instead used live animals.

Hedren’s performance in The Birds won 
raves, and she went on to make another film 
with Hitchcock, Marnie, just a year later. Al-
though Hitchcock had Hedren under contract 
for two more years, she did not make another 
film with the director, who died in 1980.

Tippi Hedren went on to make 50 films 
after Marnie, though she admits that none 
were as rewarding as the two she made with 
Hitchcock. 

Real Fear
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Chopra Charisma
At 33, Chopra has more Indian films under 

her belt than her age. She’s earned some 
of the most prestigious awards Indian cin-

ema has to offer, as well as a regular spot in 
the top 15 on Forbes India’s Celebrity 100. 
And now American cinema is playing catch-
up to the phenomenon. ABC has debuted 
Quantico, the first series with an Indian 
actress in the lead role. 

“I’ve been famous for more than 
half my life,” she says. She recalls 
her origins as if they were a lifetime 
ago. Even before she was an inter-
continental star, cultural division 
was a defining factor of Chopra’s 
life. At 13, she left her family in 
India to study in the United 
States, living with her aunt and 
uncle in Newton, Mass. 

Irrfan’s Rapid Fire
He’s considered one of India’s best actors. In the The Firstpost Show, he showed that 

he has a wickedly humorous streak as well.
All was going well until Irrfan was asked in the ‘Rapid Fire’ round to rank these 

actors according to their talent: Hrithik Roshan, Shah Rukh Khan, Ranbir Kapoor, Salman 
Khan, Aamir Khan.

Irrfan promptly rattled off: “Ranbir, Shah Rukh-Aamir, Hrithik and then Salman.”
Apparently unable to make up his mind, he then qualified, “Salman should come last, baaki 

sab ek ya do number pe hi ho sakte hain.”
He then quipped: “Salman ke fans mujhe gaali to nai denge na?”
Irrfan also sportingly submitted to all the other questions he was asked, including nam-

ing his top-five actors: Ranveer Singh, Ranbir Kapoor, Alia Bhatt, Deepika Padukone and 
Kangana Ranaut. As for his top-three directors, Irrfan named Anurag Basu, Vishal Bhardwaj 
and Shoojit Sircar.

When asked to rank a list of actresses that included Deepika Padukone, Sonam Kapoor, 
Katrina Kaif, Alia Bhatt and Kangana Ranaut according to their talent, Irrfan asked to “pass”. 
He said he had yet to do a film with Katrina and until then he couldn’t decide. 

Here’s a relationship status update 
of sorts. There was furious gossip 
about whether or not Uday Chop-

ra and Nargis Fakhri have broken up.
Chopra said the rumours are untrue 

and that he and Fakhri are simply ‘close 
friends.’

The rumours were that the couple had 
broken up and Nargis was leaving for 
New York after Chopra cancelled their 
wedding. Apparently she also had a ner-
vous breakdown. None of that happened, 
said Chopra. 

Nargis Fakhri’s film Azhar was released 
recently. Her absence at promotional 
events was explained as exhaustion due 
to overwork.

Uday Chopra is the star of films like 
Mere Yaar Ki Shaadi Hai, Mujhse Dosti 
Karoge!, Dhoom and Pyaar Impossible!. 
He was last seen in Dhoom: 3 and now 
heads a division of Yash Raj Films. Nargis 
Fakhri will soon be seen in Housefull 3.

Uday and 
Nargis 

Katie Slammed 
Katie Price has been branded ‘dis-

gusting’ after she was accused of 
‘gloating’ over killing a bird by her 

car. 
The former glamour model 
caused outrage on social 

media when she shared a 
gruesome snap - which 
has since been deleted 
- of a small creature man-
gled in the bumper of her 
vehicle.
The post she sent of-

fended many of her fans, who 
bombarded her with angry com-

ments, forcing her to delete the snap, 
and branded her ‘insensitive.’ 

Many threatened to unfollow her while 
others asked why she felt the need to 
post the ‘disgusting’ photo.
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Kajol, Salman Together
Salman Khan and Kajol will reportedly re-unite 

for the movie Dabangg 3 since she has been 
offered a role in the film. Salman and Kajol’s 
chemistry had a thumbs up from fans in films 
like Pyaar Kiya Toh Darna Kya and Kuch Kuch 
Hota Hai. 

Earlier, Arbaaz Khan had said that Sonakshi 
Sinha would be a part of the cast of Dabangg 3 

but he had also said that there is a chance of 
roping in another actress for the film.

There was also a buzz that Parineeti 
Chopra had replaced Son-

akshi in Dabangg 3. However, those 
turned out to be mere rumours. 
There has been much speculation 
regarding the cast of the film as Amy 
Jackson’s name also had come up 
as a probable. If the latest reports 
are true, it will be interesting to see the 
kind of roles Sonakshi and Kajol have in the 
film.

Sandra Bullock, Cate Blanchett, Anne Hatha-
way, and Rihanna are set to star in Ocean’s 
8, an “extension and a continuation” of the 

original Ocean’s Trilogy starring George Clooney, 
Matt Damon and Brad Pitt. In the new flick, this all-
female crew will attempt a huge heist—just like in 
the original Ocean’s 11, which saw Danny Ocean 
(Clooney) and his crew manage to simultaneously 
rob three Las Vegas casinos under the nose of 

their unscrupulous owner (Andy Garcia).
The film, which also stars Helena Bonham 

Carter, Mindy Kaling, and Sarah Paulson, is slated 
for an official release on June 8, 2018. The star-
studded cast will be directed by Gary Ross, who 
also wrote the screenplay. Ross worked with 
Jennifer Lawrence in The Hunger Games, and 
wrote and directed classics like Seabiscuit and 
Pleasantville.

Wait for Ocean’s 8

There’s nothing one can do when 
caught on live TV.

This news reporter learnt the hard 
way when she was thrust into the spotlight 
at a very inappropriate moment.

The camera panned to Bloomberg News 
reporter Sara Eisen just as she was making 
a very intimate 
wardrobe adjust-
ment.

She was 
caught fussing 
with her skirt 
before quickly 
smoothing it 
down and turn-
ing to camera.

Red Faced

A promotional image for her World Tour 
showed the Taiwanese singer Angela 
Zhang clad in a gown made of sparkling 

crystal shards, looking like a butterfly emerging 
from a cocoon.

The 34-year-old singer, most famous for her 
2006 hit Invisible Wings, was shedding her in-
hibitions to showcase her newfound confidence 
and artistry.

Zhang was promoting the Singapore stop of 
her tour as well as her new album Head Over 
Heels. She said she became a more open and 
creative person after 15 years in showbiz.

Angela Zhang 
in Singapore
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2nd Insurance Awards
Ceremony held

The Citizens’ Education Development Foun-
dation (CEDF) recently celebrated its 30th 

anniversary at a ceremony held at the Allianz 
Francais in Karachi. The event was organized 
to commemorate the many years of service 
spent by the Foundation for the provision of 
high quality education to children living in the 
city’s numerous katchi abadis.

The ceremony commenced with the Sec-
retary of CEDF, Ms. Rehana Alam, taking the 
stage and enlightening the audience with an 
introduction of the organization as well as its 
future goals. She stated, that, as of this year, 
nearly 500 children have been admitted into 
government colleges and universities for higher 
education. In addition, nearly 7000 children 
have been sponsored by various sources, 
bringing the grand total of children educated to 
over 12,000. 

The audience were then introduced to the 
event’s panelists. They included senior journal-
ist and literary figure, Ghazi Salahuddin, who 

also served as the moderator for the evening, 
notable Urdu poet and scriptwriter, Zehra Ni-
gah, senior academician Bela Raza Jamil, se-
nior journalist Zubeida Mustafa, CEDF member 
and senior professor Sir Liaquat and CEDF 
graduate, Shakeel. 

All panelists were encouraged to share their 
views and thoughts on the current state of 
education in Pakistan as well as its role in the 
progress of the nation. They also spoke on the 
prevalence of extremism and intolerance and 
how it is imperative for schools and teachers to 
instill critical thinking within students as a way of 

steering them away from such mindsets. CEDF 
members Sir Liaquat and Shakeel also spoke 

of the need to reach out to ‘forgotten’ children 
if there was to be any hope of Pakistan having 
a bright future.

The discussion concluded with the Chair-
person of CEDF, Dr. Abdul Bari Awan, provid-
ing each panelist with a token of appreciation 
followed by words of gratitude from Founding 
Member of CEDF, Dr. Naseem Salahuddin. 
At the end of the ceremony, all students and 
alumni of CEDF with noted singer Tina Sani, 
treated the audience to a melodious song that 
spoke of the desire to dream and reach one’s 
highest potential. 

The 2nd Awards Ceremony of the Insurance 
Journal Performance Awards 2016 was 

held on November 22 at the Marriott Hotel 
in Karachi. Present on the occasion were Mr. 
Muhammad Raeesuddin Paracha, the Fed-
eral Insurance Ombudsman, Mr. Hassan Ali 
Abdullah, Chairman of the Pakistan Insurance 
Association and Mr. M. Jamaluddin, Editor of 
Insurance Journal, besides other insurance 
practitioners and well-known personalities.

Mr. Paracha congratulated the Insur-
ance Journal for successfully conducting the 
Awards. He said insurance penetration in the 
region was the lowest in the region and aware-
ness required to be created among the mass-
es about this important sector.

He added that the purpose of awards nomi-
nation was an encouraging move to recognize 
and appreciate the working and good perfor-
mance  of the insurance companies in the field 
of good corporate governance and discharg-
ing their duties  for corporate social responsi-
bility as highest donor and underwriting profits 
award.

He suggested that apart from current 
awards list, there should be an award fro ‘Best 
Business Performance’ to a company which 
promptly settled the claims in highest num-
bers. He suggested that there should also be 

an award for a company 
for abiding by the rules and 
regulations as a Corporate 
Governance Award.

Mr. Hassan Ali Abdullah 
suggested that all vehicles 
in the country should also 
be insured as in case of an 
accident the government 
pays huge amounts as 
compensation to the peo-
ple and the private sector 
should also bear a part of 
this burden.

Mr. Jamal mentioned the 
struggles and success of the Insurance Jour-
nal  and said  that despite many odds since 
the inception of the Awards in 1984, IJ had 
managed to stay in regular publication and did 
not miss a single issue. The Awards, he said 
helped the insurance industry and enabled in-
surance companies to expand their portfolios. 
He, however, said that the time for solo flight 
had gone and more people, preferably the 
younger generation, must come forward and 
take charge of organizing the Awards.

He said that in this respect, there was a 
need for a partnership between the Insurance 
Journal and the leading players of the industry 

so that new ideas could come forward and 
the awards could be made more industry-
friendly.

He reminded the audience that the Insur-
ance Journal had been published for 32 years 
and had come to be recognized as the voice 
of Pakistan’s insurance industry.

On this occasion, he expressed his grati-
tude that Mr. Saifuddin Zumkawalla had been 
instrumental in launching the awards as he 
was the Convenor of the Insurance Journal 
Awards. On this occasion, Mr. Zumkawalla  
and Mr. Moin Fudda also addressed the audi-
ence. 

30 Years of Education
for Poor 



Farewell to a Great Patriot

The Man who Opened
a new Window

An important chapter in Pakistani jour-
nalism came to a close on September 

1, 2016 when Zahid Malik, Editor-in-Chief, 
Pakistan Observer, passed away. A former 
civil servant, Zahid Malik, after leaving the 
government, carved a new niche in the an-
nals of journalism through many publica-
tions, the most prominent of which were 
monthly Hurmat and daily Pakistan Ob-
server. Originally published from Islamabad, 
editions of the newspapers were also sub-
sequently brought out from Karachi, Lahore 
and Islamabad. It is a fact though that Paki-
stan Observer continued to hold its own in 
the capital and has always been recognised 
for all the ‘insider’ information it carries.

Zahid Malik was a visionary and a great 
Pakistani who worked tirelessly for the soli-
darity and ideology of Pakistan. He was a 
die-hard follower of the Quaid e Azam and 
had a building dedicated in Islamabad to the 
Father of the Nation which houses galleries 
of pictures of the Pakistan Movement. 

His friendship with Dr. Qadeer Khan, on 
whom he wrote three books, is also well-
known. He was helped in setting up and 
running the Nazriya Pakistan Council Trust 
by well-known Pakistanis. In his speeches, 
editorials, books and articles, while Zahid 

Malik primarily focused 
on issues and challenges 
facing Pakistan, he also 
prominently featured the 
Pakistan ideology and the 
cause for which Pakistan 
stands. He was also a 
great fan and admirer of 
China which he consid-
ered a true friend of Paki-
stan. 

Besides many other 
condolence meetings 
held across the country 
in Zahid Malik’s memory, 
the Federation of Paki-
stan Chambers of Com-
merce and Industry (FP-
CCI) held a reference at 
the Federation House in 
Karachi. It was attended 
by Saeed Ahmed, Acting Governor, State 
Bank of Pakistan, Maula Bux Chandio, In-
formation Advisor to Sindh Chief Minister, 
SM Muneer, Senator Haseeb Khan, Khalid 
Tawab, Saadia Rashid, Yousuf Sheerazi, 
Sirajuddin Aziz, Ansar Burney, Syed Jawaid 
Iqbal, Shehzad Dada, Ishtiaq Baig, Aneeq 
Ahmed, Haji Rafiq Pardesi, Imran Jofa, 

Anwar Aziz Jakartawala, Zafar Iqbal, Brig 
Tariq, Capt. Iqbal Modi, Sami Khan, Mariam 
Choudhry and Faisal Malik, Editor of Paki-
stan Observer. 

Let’s hope the rich legacy of Zahid Malik 
will remain alive and shall be propagated by 
his sons Faisal Zahid Malik, Gauhar Zahid 
Malik, Umer Zahid Malik and other mem-
bers of the family.

Whenever the history of Pakistani TV 
drama is written, the name of Yawar 

Hayat will be right at the top. At a time when 
PTV was groping to find its feet, back in the 
late 60s and early seventies, it was people 
like Yawar Hayat who rose up to the chal-
lenge and evolved for the Pakistani TV view-
er a genre of entertainment that emerged 
to make a unique place for itself. The PTV 
drama drew large audiences and filled the 
gap for good story telling, competent direc-
tion and sensitive acting that was gradually 
being created by the waning film industry,

Yawar Hayat was a pioneer of the TV 
drama and, he along with Muhammad Nisar 
Hussain and Kanwar Aftab Ahmed, gave 
PTV plays an identity that has not been 
matched ever since. There were other TV 
directors who picked up the baton like Ish-
rat Ansari, Nusrat Thakur, Syed Mohsin Ali, 

Ghazanfar Ali, Iqbal Ansari, Sarah Kazmi, 
etc. but nothing came to match the works of 
the early directors.

Yawar Hayat’s serial Jhok Siyal set very 
high standards and though Waris, which 
came later, did manage to traverse the same 
path and do it quite admirably, Jhok Siyal 
had already ventured into rural Pakistan and 
bought out the wadera-mazara relationship 
in a very poignant and telling manner. He 
opened the window on a world that forms 
a good part of the country’s population and 
comprises most of its geography but is still 
hidden from the public eye. Perhaps Paki-
stani films, even the new wave, will never 
venture into these parts of Pakistan but 
both state-owned PTV and private television 
channels owe it to the country and more so 
to the memory of people like Yawar Hayat to 
bring the real Pakistan to the fore.
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Event

MediaVoir, a Viewership Monitoring So-
lution, has been launched to collect 

and distribute thorough, accurate and well-
researched information regarding television 
viewership preferences. 

A grand launch event was in the Crystal 
Hall at Marriott Hotel, Karachi on October 
1, 2016, which was attended by important 
broadcasters, advertising and media execu-
tives, media buying houses, politicians, rep-
resentatives of government bodies and insti-
tutions, celebrities, businessmen and other 
prominent people.

The launch event was well-organized 
with branded media walls  and king-sized 
brochures. Guests included Mustafa Ka-
mal, Shoaib Ahmed Shaikh, Farhan 
Qureshi, Nabeel Zafar, Satish Anand, 
Dr. Amir Liaquat and many other promi-
nent business figures like Aqeel Karim 
Dhedhi, Rashid Siddiqui and Yahya Po-
lani, etc. 

MediaVoir has introduced various 
cutting-edge viewership monitoring solu-
tions, such as:

Channel Chart 
A state-of-the-art viewership monitoring 

tool that gives ratings of a channel, shows 
the most popular news and entertainment 
programs, best anchors and much more, 
along with latest media trend insights.

Ad Chart
An innovative solution, it provides ad rat-

ings and tells which brands, advertising 
agencies and media buying houses are lead-
ing the industry, along with valuable insights 
about audience habits and latest media 
trends.

Ad Check
This is a revolutionary tool that checks the 

comparative performance of ads to en-
able allocation of budgets to advertise-
ments. 

“MediaVoir aims to revolutionize 
the entire media industry by provid-
ing customized solutions to all media 
rating problems under one umbrella,” 
said Rashid Anwar, Vice President, 
MediaVoir, “On the basis of the analy-
sis provided by MediaVoir reports, now 
every Pakistani broadcaster will make 

even better programs, every advertiser will 
make even better advertisement decisions, 
every media buying house will get even bet-
ter value for its money and every Pakistani 
will witness a TV viewership experience like 
never before.”

During the event, six major benefits were 
emphasized that would give MediaVoir the 
edge over other prevalent but less-accurate 
alternatives. These included:

MediaVoir to
Revolutionize Media Industry
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1. Truly representative sample size; i.e. 3 
samples of 4,000 households each, which 
are used periodically to ensure accurate 
data.

2. A Wi-Fi and Bluetooth-enabled box which 
identifies what is being watched, where 
and by whom.

3. Tamper-proof data. Any attempt to tam-
per data is immediately highlighted and 
removed from MediaVoir’s system.

4. Matching technology with image, video 
and audio.

5. Quick updates with fast and accurate 
analysis in a lead time of just 60 minutes.

6. User-friendly web-based reports with 
dashboards accessible from anywhere.

With addition of these competitive advan-
tages, the company Vice President empha-
sized that MediaVoir had been created in 
Pakistan for the people of Pakistan, by the 
country’s fresh blood. He highlighted the 
need to govern the dynamics of the Paki-
stani media industry in a new way. 

MediaVoir has become increasingly 
popular and its future as Pakistan’s No. 1 
viewership monitoring solution looks quite 
promising. 
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By Mahrukh Farooq

With nearly a decade worth of experience in upscale 
fashion under his belt, Nomi Ansari never ceases to amaze 
us with his spectacular designs. He is known as the con-
noisseur of colour, always experimenting with a variety of 
shades and hues before coming up with something so 
striking that it manages to completely blow us away. 

Be it bridal, luxury prêt or formal wear, Nomi has en-
abled a successful fusion between traditional motifs and 
modern design to create virtually a new art form, one that 
generates an image of time-honored grace and elegance 
along with contemporary style and beauty. This month, 
we sit down with the inimitable and extremely talented 
designer to find out his inspiration behind his work and 
where he envisions Pakistan’s fashion industry to be in 
the future.

Your work was one of the highlights of the recent 
PFDC L’Oreal Paris Bridal Week. What was 
your inspiration behind the designs you show-
cased?

Our collection was titled ‘Marjaan’. It was in-
spired by Hyderabadi culture and customs as well 

as the region’s craftsmanship and traditions in clothing. 
We focused on showcasing Hyderabadi farshi ghararas 
embellished with intricate embroidery and accompa-
nied by a traditional silhouette. It allowed me to play 
around with colors and create something that was both 
innovative and visually appealing.

What motivates you as a designer?
Travel and architecture is what motivates me as a 

designer. By traveling the world and by getting the 
chance to view a range of architectural wonders, I am 
able to get an insight into various cultures and draw 
inspiration by meeting new people and having new ex-
periences, all of which I can then incorporate into my 
design. 

Are you satisfied with where the Pakistani fashion in-
dustry stands today or do you think that there is still 

some room for improvement?
There will always be room for improvement; with the way 

consumer demands and preferences are changing, success 
or failure rests heavily on fashion designers’ willingness to 
bring about innovative changes to their work. Ultimately, it is 
the industry that benefits. Having said that, we have definitely 
come a long way; the landscape of the fashion sector has 
completely changed from what it was even 10 years ago. 

Interview

Master
of Colour

Fresh off his star-studded showcase at the recent PFDC 
L’Oreal Bridal Week, earning him immense praise, 
Nomi Ansari is currently riding on the coattails of 
success. And it seems as if nothing will stop him.
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What we as designers can do is continue to 
adapt to the changing environment and ful-
fill the needs of our customers accordingly.

What is the most common misconcep-
tion many budding fashion designers 
have upon entering the fashion indus-
try?

Many people who aspire to become fash-
ion designers are misled into thinking that 
working in the fashion industry is easy and 
that all they have to do is create pieces with 
minimal design to wow their customers. 
Such is not the case; a lot of us have had 
to work really hard to get to where we are 
today. Challenges have and continue to dog 
us, whether it is in the form of a lack of re-
sources or cutthroat competition. What one 
requires is immense creativity and passion 
that will help them get through the tough 
times.

Who is your muse? 
I would have to say Vaneeza Ahmed. She 

commands respect through her poise and 
sheer confidence while on the ramp. She 
represents the core of my design philoso-
phy which revolves around the image of an 
independent and confident woman who 
knows what she wants and isn’t afraid 
to live her life as per her terms.

Which model carries your designs ef-
fortlessly?

Although I believe every model pos-
sesses the ability to carry my designs 
with ease, but if I were to choose I would 
select Fouzia Aman and Rabia Butt. 
They make my colour palette practically 
jump out.

Which designs, in your view, are mak-
ing a comeback?

I am currently seeing a shift being made 
towards Hyderabadi traditional designs. 
The reason for this shift is perhaps due to 
its ability to incorporate the traditional East-
ern bridal look while simultaneously portray-
ing something novel and innovative, one 
that involves a massive use of effervescent 
colours and thread embroideries.

How do you compare the challenges that 
existed back when you were just starting 
out as a fashion designer to those that 
exist now?

Work has always been challenging. I have 
encountered numerous obstacles through-
out the course of my career. But I’m not 
complaining because that ends up keeping 
me on my toes; I cannot afford to be com-
placent because then my designs will suf-
fer. Of course, the nature of the challenges 
that we face has indeed changed. Currently 
we are struggling to find a balance between 
high-tech print design, which is incredibly 
efficient in terms of cost and time spent, and 
traditional craftsmanship. For us, the use of 
traditional workmanship is key to creating 
that perfect fusion between conventional 
design and contemporary ideas. 

Do you think Pakistan’s fashion industry 
has the potential to make it big on the 
international stage?

Indeed we do and we have done so in the 
past. Many of our country’s collections fea-
ture traditional Pakistani embroidery have 
made their way onto the costumes for big 
budget Hollywood movies. The most recent 
contribution was made by Gulabo’s Ma-
heen Khan for the Disney movie, Cinderella. 
Our work has intrigued and inspired many 
people from across the border and around 
the world and it seems that people want 
more.

You contributed extensively towards 
the image turnaround for PIA and even 
managed to design new and innovative 
uniforms for the airline’s stewards and 
stewardesses. What was that experience 
like?

It was incredibly hectic and it involved a 
lot of work. Much of the pressure was due 
to the criteria set for the design which had to 
coincide with the company’s brand image. I 
wanted to create something that made use 
of colour but, at the same time, wasn’t too 
garish to look at. 

Where do you see Pakistan’s fashion 
industry in the next five years?

I foresee that the industry will expand 
even further. Fortunately, there are now 
a number of institutes from where young 
people aspiring to become fashion de-
signers can attain the necessary train-
ing and knowledge to make it big in the 
industry. In addition, thanks to greater 
exposure through the media, custom-
ers are beginning to demand more, thus 
causing major players within the industry 
to make use of innovative approaches to-
wards fashion designing. 
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With their new wave of cinema, Pakistanis are 
now, for the first time, hard put for choice. 

The recent ban on the screening of Indian films in 
Pakistan (owing to deteriorating relations between 
the two countries) has allowed many a Pakistani 
film to secure a place for itself on the country’s 
many screens. 

The overwhelming response of the general pub-
lic to this new age of Pakistani cinema has ended 
up emboldening young and talented filmmakers to 
don their directors’ cap and create stories that are 
not only engaging but also impactful. One of many 
such films is Nabeel Qureshi’s Actor-in-Law.

Presented in a light-hearted manner, the film 
carries with it more than one moral but sans the 
preachy tone. In fact, it adequately represents the 
plethora of issues and problems faced by common 
Pakistanis on a regular basis (from loadshedding, to 

wall-chalking 
to even mi-
nor sexual 
harassment). 

The film 
starts with 
an aspiring 
young actor 
Shan Mirza 

(Fahad Mustafa) who dreams of 
making it big in the world of show-
biz, an aspiration that is 
met with great opposition 
from his father, small-time 
lawyer Rafaqat Mirza (Om 
Puri). Failing to impress 
film directors with his act-
ing prowess and fearing 
disappointment from his 
father, Shan decides to 
merge the two profes-
sions. Joining forces 
with the vivacious 
TV reporter Meena 
Screw-wala (Meh-
wish Hayat), Shan 
ventures out to use 
his God-given gift for 
acting for the greater 
good of society. 

The film proves to be ex-
tremely entertaining, thanks to the superb 
acting of Fahad Mustafa, Mehwish Hayat and Om 
Puri. The music is also enjoyable with many a view-
er tapping their feet to the beat. The film definitely 
deserves a watch.– M.F.  

Actor-In-Law
Makes it Good

M
U

SI
C

Now that the Pakistani music industry is back 
on track, many of us have the added op-

tion of tapping our feet to local music, some of 
which has already gained traction on social me-
dia. Most of the music available is of the rock/
Sufi and hip-hop variety, which has its own ap-
peal, yet, one does occasionally wish for a soft 
kind of music, the kind that soothes the senses 
and allows one to lose themselves in the melo-
dy. Amanat Ali Khan’s (not to be confused with 
Shafqat Amanat Ali) recent track titled ‘Tera Zikr’ 
manages to do just that.

After a long hiatus, Amanat Ali Khan has once 
again graced the airwaves with his presence. 
His melodic voice has already enchanted us 
through his work done in our homeland as well 
as through various projects completed in India 
(‘Meray Maula’ from the film, ‘Dostana’ being a 
noted favourite amongst many). Now he is back 
with his latest single using his serene and sooth-
ing voice to lead his listeners to his tale of love 
and romance. 

The video itself does not have much to offer 
apart from various stills of the singer himself and 

another woman whom he eyes from afar and 
who is apparently the object of his affection. 
Yet, somehow, this collage of images adds its 
own charm to the love-filled serenade sung 
by Amanat, in which he emphasizes on how 
the mere mention of his ladylove’s name is 
enough to make him feel immense love and 
affection as well as add meaning to his exis-
tence. A gentle, calming melody, ‘Tera Zikr,’  
has just the right amount of low notes to keep 
one hooked. That, coupled with his  amazing 
voice makes for quite a good listen.  – M.F.   

Soft and Serene ‘Zikr’



Choices

Pretty Petite
Ayesha Omer

By Mahrukh Farooq

When she’s not enchanting us with her 
charming good looks on the big screen, 
she’s delighting us with her melodious 

voice and soulful tunes. From hosting a cooking 
show, displaying her artistic talents through her 
paintings or showing off her acting chops on both 
television and film, Ayesha Omer has made sure to 
keep the camera on her at all times. Say what you 
will of her, but the talented singer/actress/host/artist 
certainly does know how to keep us entertained. 

This month, we sit down with Ayesha to get the 
full lowdown on what makes her tick, what puts her 
off and what lies ahead for her. 

Her favourite fashion trend 
Ayesha Omer possesses the enviable ability to 

look good in every attire, be it bridal wear, formal 
Western or traditional Eastern. Her own preference 
when it comes to choice of outfit, though, ranges 
in the rather simple category. As far as she’s con-
cerned, nothing beats the typical crop-top paired 
with high-waist flared jeans. We totally agree.

Her favourite snack
Ayesha Omer is known to take special care of 

her appearance. This includes monitoring what she 
eats on a daily basis. It is then no wonder that her 
favorite snacks should include items that only end 
up complimenting her figure even more. The young 
starlet is said to go ga-ga over nuts, dark chocolate 
and fruit. 

Her favourite music
Ayesha’s brand of tastes concerning music range 

far and wide, her passion for each style varying as 
per the mood she may be in at the time. She claims 
to have grown up listening to old Indian songs and 
is fond of Bulleh Shah’s poetry, qawwalis, songs by 
Nusrat Fateh Ali Khan and Rahat Fateh Ali Khan, 
Coke Studio as well as a variety of music made by 
world famous DJs. 

  
Her favourite activity at home on a rainy 
day

The young actress is almost always seen out and 
about, fraternizing with the who’s-who of the TV, 
fashion and film industry. However, every once in a 

The talented young starlet 
reveals her passions and interests 
in this exclusive sneak peek

Pretty Petite
Ayesha Omer
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Focus

while, Ayesha doesn’t mind staying in and just letting it all 
go. She prefers to either sit outside on the patio with a cup 
of tea or sit by the window and listen to some good music 
or maybe talk to a friend over the phone. That image even 
made us relax a little!

Her favourite beauty regimen
Ayesha may not be aware of it but we all are in awe of her 

glowing complexion and her shiny, ridiculously silky hair. Not 
surprisingly, her signature beauty look requires at least some 
effort. The young beauty makes sure to apply no more than 
concealer, a little blush and lots of sunscreen on her face. 
She plans her meals accordingly, making sure to eat a side 
of protein with each. And the shine in her hair? Well, maybe 
she’s born with it!

Her favourite designer
Oh but if there could only be one! Ayesha Omer seems to 

adore virtually all of the designers that the Pakistani fashion 
industry has to offer. And they love her! For good reason 
too; the talented actress seems to rock every single outfit 
she has ever worn. Some of the names she made sure she 
mentioned included Tena Durrani,  Nomi Ansari,  Umar Say-
eed, Elan and Body Focus.

Her favourite perfume
For a typical girly girl like Ayesha, it is only natural for her 

to opt for perfumes that highlight her femininity. Her most 
adored scents happen to be Stella by Stella McCartney and 
Just Cavalli by Robert Cavalli. Stella claims to pay homage 
to the English rose with soft rosy floral top notes that drive 
the fragrance subtly balanced with sharp, fresh mandarin 
essence and light peony flower. Just Cavalli offers luminous 
and sparkling drops of neroli along with warm, cuddly and 
creamy rosewood accords in the base. 

Her favourite film
We’re beginning to notice a trend as even here Ayesha claims that her 

mood generally dictates her choice of films to watch. However when she was 
growing up, she was a big fan of the famous Hollywood classic ‘The Sound 
of Music’ starring the talented Julie Andrews. We have to say that movie defi-
nitely had us singing and dancing away!
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By Faizan Usmani

A useful device, the TV remote controller 
was initially made for quite a different 

reason, that is of switching channels with-
out moving. As disclosed by its inventor, the 
first remote controller was developed as an 
‘ad-evading’ device, as the real intent was to 
avoid watching ads on television by instantly 
jumping to some other channel. 

Most viewers tend to use the remote con-
troller for this purpose, which has forced 
advertisers to review the frequency of their 
commercials. Adding misery to the plight of 
captive audiences, advertisers have adopt-
ed a counterstrategy and most TV channels, 
including cable TV, sync their commercials at 
the same time, which leaves no room for the 
TV viewer to escape. 

However, the rise of digital media and evo-
lution of telecommunications technology has 
redefined the way one can limit the frequen-
cy of ads by using ad-blocking applications 
that are available free of cost on a single 
click. The trend is even higher among mobile 
phone users, as no one wants the handheld, 
personal communication device to be re-
duced into another marketing platform open 
to attack by business opportunists. 

Therefore, mobile ad blocking has be-
come a new challenge for today’s advertis-
ing and marketing agencies. This is also true 
for advertising agencies in Pakistan, where 
some 10 million or about 38 per cent of 
mobile phone users have installed different 
ad-blocking applications and browsers, says 
the 2016 Mobile Ad-blocking Report. 

According to the report, some 66 per cent 
mobile phone users in Indonesia and nearly 
61 per cent subscribers in India, use an ad-
blocker. In terms of the total number of us-
ers, China tops the list with about 159 mil-
lion people using an ad-filter on their mobile 
phones. 

Internationally, about 22 per cent of mo-
bile phone subscribers block ads, pointing 
to a 90 per cent rise this year in the total 
number of ad-blocker users, according to 
the report. In 2015, there were some 198 

million ad-blocking browsers being used 
worldwide. The number hadjumped to 408 
million by March 2016, says the Mobile Ad-
blocking Report for 2016. 

In comparison with Asian countries, 
however, the use of mobile ad-blockers is 
not common in Europe and North America 
where only 14 million people use ad-filtering 
methods. This is mainly due to the higher 
bandwidth and inexpensive data packages 
offered to mobile phone subscribers in these 
countries, says the report. 

In most Asian countries, including Paki-
stan, more mobile internet users tend to rely 
on ad-blockers to get the most out of the 
limited data amount that is usually offered on 
higher charges. 

“Consumers are increasingly willing to 
pay for blockers because too many ads are 
poorly targeted. In today’s world of person-
alized content, being forced to watch an ad 
that has no relevance is a missed opportu-
nity and is increasingly intrusive on precious 
screen-time. In fact, simple avoidance of 
content associated with heavy and repeti-
tive irrelevant advertising will increase as 
consumer choice and awareness of choice 
increases,” says Gavin Mann, Accenture’s 
Global Broadcast Industry lead. 

As online advertisements consume con-
siderable data, an average user resorts to 
ad-blocking browsers to avoid unnecessary 
bandwidth usage, as well as high data cost. 
It also improves the overall speed of page 
loading, leading to a better browsing experi-
ence on cellular devices. 

Becoming the most popular browser in-
stalled on mobile phone devices, ad-block-
ers have emerged as a real threat to the on-
line advertising industry worldwide. Pakistan 
is no exception. 

As per statistics, there were some 125 
million mobile subscribers in 2015 in Paki-
stan. According to GFK, a German market 
research institute, Pakistan stands 6th in the 
world in terms of smartphone penetration. 
The total number of smartphone users in the 
country will cross 110 million in the next 4 
years, says Pakistan Startup Report. 

Another study reveals that more than 60 
per cent users in the country access on-
line shopping portals through their mobile 
phones. According to the Internet Service 
Providers’ Association of Pakistan, the mo-
bile commerce industry in the country has 
crossed the Rs.15 billion mark. 

As of December 2015, there were some 2 
million registered mobile banking users, who 
initiated some 1.5 million transactions in the 
last quarter of 2015, as per statistics shared 
by the State Bank of Pakistan. The launch 
of 3G and 4G technologies in Pakistan has 
played a major role in this regard, helping 
it emerge as one of the most mobile-savvy 
countries in the world.

Despite all this, the increasing popularity 
of ad-blocking applications pose a signifi-
cant threat to Pakistani advertisers. What is 
more crucial is the fact that the online ad-
vertising industry is still in its infancy in the 
country, compared to other regions. Though 
digital advertising has started picking up 
after the arrival of online shopping portals, 
advertisers should think about the increas-
ing penetration of ad-blocking among the 
people. 

Due to the increasing penetration of the 
ad-blocking technology, mobile phone man-
ufacturers are now introducing smartphones 
with built-in ad-blockers. For example, 
ASUSTeK Computer Inc., a Taiwan-based 
computer hardware and electronics com-
pany, has recently signed an agreement with 
Adblock Plus for an ad-blocking browser 
to be installed on its 30 million new mobile 
phone sets. 

On the other hand, the world’s largest so-
cial media platform Facebook has recently 
decided to start forcing ads to appear for all 
those using ad-blocking software. It can be 
taken as a sign of reprieve in the world of 
digital marketing and advertising. Consider-
ing the rapid influx of new technologies in 
today’s world, users should get ready for the 
arrival of even more advanced, sure-fire ad-
blocking applications in the future. 

Is the local advertising industry ready for 
this? 

Mobile Ad Blocking:
A Threat 
to Online 
Advertising 

Ad blockers have become the most popular browser installed on the mobile phone.

Feature



X-Ray

By Mahrukh Farooq

Osman Khalid Butt always knew he was funny; he was the star of 
every family gathering, cracking jokes and telling funny stories, 
leaving everyone rolling with laughter. But did he honestly think 

his sharp wit and great sense of humour would lead him this far? 
“Growing up, I was [indeed] the joker of the family,” says Osman, 

“but I never thought I’d have the confidence to act professionally.” In 
fact, it was a while before the talented young actor even set foot in the 
direction of showbiz. On the insistence of his father, famed actor-direc-
tor-playwright, Khalid Said Butt, Osman set off to pursue a degree in 
engineering from FAST. “My father did not want me to have anything to 
do with the entertainment industry,” recalls Osman. “He was adamant 
that I pursue a career in a field which he thought was more viable and 
lucrative.” 

It wasn’t long before the bite from the acting bug all those years ago 
began to itch. “I managed to scrape through at least four semesters,” 
says Osman. “After that, I couldn’t do it anymore.” The gifted young 
actor had always had a passion for acting on stage, having partici-
pated in a multitude of school plays. Thus, it was the world of theatre 
to which he turned after bidding farewell to engineering.

The path which he had chosen, though, was not without its risks. 
His first solo production, ‘Some Like it Hot,’ which was showcased in 
Islamabad, ran into a number of obstacles right from the outset with 
no one willing to sponsor it. “In the end, my brother and sister helped 
sponsor the play by taking loans,” says Osman. “It was extremely chal-
lenging but a great learning experience.” He formed his own produc-
tion company called ‘The Living Picture Productions’ after spending 

From a YouTube sensation to television heartthrob,
Osman Khalid Butt has been ruling the roost for some time and, 

it seems, he has bigger plans in store

The Guy who 
Dreams 
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Slug

The Guy who 
Dreams nearly two years doing theatre, and acting 

in plays such as Shah Sharabeel’s ‘Moulin 
Rouge’ amongst many others. 

But what about his comedy, his side-
splitting video blogs (also known as ‘vlogs’) 
about anything and everything under the 
sun, the medium that made him famous? 

“I stepped into that completely by acci-
dent,” says Osman. “The first video that was 
released, regarding the list of banned words 
by PTA [Pakistan Telecommunication Au-
thority], happened partly because of some 
of the absolutely outrageous content on the 
list and partly because my last name was to 
be ‘banned’ as well. It was only when I got 
the encouragement and positive feedback 
of complete strangers on YouTube that I de-
cided I should continue with the gig.”

Soon after the release of his spoof of the 
runaway hit, ‘Humsafar,’ Osman gained a 
whole new range of followers on YouTube, 
all of which ultimately set the stage for his 
future in television. Wowing audiences with 
his first appearance in ‘Aik Nayee Cinderella,’ 
followed by ‘Aunn Zara’ and the more recent 
‘Diyar-e-Dil,’ Osman had definitely come into 
his own.

Interestingly, acting isn’t the only area 
where he excels. The young heartthrob also 
claims to be a poet, writer, magazine editor 
and, get this, choreographer! “Before any-
thing else, for me, there was dance,” he 
exclaims excitedly. “I was the one dancing 
at people’s wedding functions, so much so 
that people had begun to label me as ‘the 
Mehndi Man’ and asking me to dance and 
choreograph dances at their mehndis.”

His inspiration to do poetry came from 

none other than his sister. “After my mother 
passed away, my sister was the one who 
held all of us together,” he says. “I remember 
when I was little, my sister would take me to 
the roof of our house, tell me to look at the 
stars and say, ‘Now, come up with a story.’ 
I believe that is where I began to develop an 
interest in writing and poetry as a way of ex-
pressing my feelings.”

Perhaps this is why Osman plans on pur-
suing his passion for working behind the 
camera. Even though people have appreci-
ated his versatility in terms of the kinds of 
roles that he has undertaken, from slapstick 
comedy to intense drama, his real love lies 
in screenwriting and direction. “I am actu-
ally quite seriously considering a shift to film 
direction and have already started working 
on ideas and writing one-liners for potential 

scripts,” he says. “I’ve always been more 
fascinated by the other side of the camera.”

In fact, the capable young actor has al-
ready gotten the chance to flex his writing 
muscles in a number of projects, most no-
table of which is the screenplay for the re-
cent Pakistani hit, Janaan, starring Armeena 
Khan and Bilal Ashraf. The comedy film has 
received many accolades and has become 
an instant success among audiences, ow-
ing to its cutting edge one-liners and saucy 
script. 

In spite of all the fame and fortune that 
he has received through television and now 
film, Osman has not forgotten his roots. He 
makes the effort to acknowledge his time 
spent in theatre as the main source for his 
diverse set of skills. “The stage was where I 
first discovered my passion for acting, cho-
reography, writing and direction,” he says. “I 
owe whatever limited knowledge I have of 
these media to theatre.”

Currently, Osman has a lot on his plate, 
what with additional acting projects, another 
film script and his very first directorial venture. 
When asked whether he would consider tak-
ing up any offer from the Indian film industry 
if it were to present itself, Osman was care-
ful with his words. “I’ve always been quite 
enamoured by Indian films because while 
growing up, there weren’t many films [to see] 
as far as Pakistani cinema is concerned,” 
he says. “But of course, with the rebirth of 
Pakistani cinema, I’m obviously going to fa-
vour local productions. It’s an exciting time 
for Pakistani film but I do have a wish-list of 
Indian directors that I’d love to work with. A 
guy can dream, right?”  
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With cold weather threatening to wreak havoc on the skin and 
hair, these tips should be useful.

By Mahrukh Farooq

Who doesn’t love a cool winter’s breeze; especially when it 
comes to a city like Karachi, where hot and humid weather 

reigns for most of the year. After all, it’s the one chance for Kara-
chiites to show off our designer winter wear without feeling like a 
sweatshop underneath. 

The opportunity to indulge in our very own winter fashion pa-
rade notwithstanding, the arrival of the cold season 
also brings with it some not-so-desirable side ef-
fects; those that cause damage to both the hair 
and the skin. A combination of cold air outside 
and central heat inside can strip the moisture, 
leaving hair rough and dull and skin dry and 
itchy. 

Although women tend to take their hair and 
skin a little bit for granted, what they don’t 
know is that both are needed for the optimum 
performance of specific bodily functions. The 
hair is required to keep the scalp warm and 
the skull (thereby, the brain) is protected from 
the occasional bump while the skin performs 
the function of a living organ that’s responsible for 
keeping the body cool, protecting it from invading 
germs and bacteria. 

Naturally, females would then want to keep both the 
hair on their scalps and the skin on their bodies in excel-
lent condition so that they are able to do their jobs properly. 
This, however, becomes a bit of a challenge during the win-
ters as the skin tends to become cracked, flaky and irritated. 
If left unchecked, this could lead to more serious dermatological 
conditions such as dermatitis, eczema or even athlete’s foot. 

Fortunately, such skin diseases can be easily avoided. All it takes 
is the introduction of a few simple habits into the daily routine. 
Pretty soon, women end up with skin that is soft and supple and 
hair that is smooth and shiny.

Winter Waves Winter Waves 



Beauty Beat

Keep it Cool
Half of the charm of winters is the long, 

hot shower that one gets to enjoy. Although 
that does indeed sound appealing to many, 
experts suggest that instead, one should 
stick to a 5-minute shower with warm or 
lukewarm water. Prolonged exposure to ex-
tremely hot water could end up in the strip-
ping of oils and moisture from one’s skin, 
causing it to crack.

Layer Up
This one’s a no-brainer; yet, there are a 

number of people who don’t abide by what 
the season requires and ultimately end up 
losing. When going outside, it is important 
to don a hat, scarf and gloves in order to 
protect yourself from the cold air. 

Stick to Healthy Fats
We know what you’re thinking; how can 

fats ever be healthy? The truth will surprise 
you. Monounsaturated fats and omega-3 
fatty acids help keep the body warm and 
protected during cold weather. You can find 

such fats in fish, nuts, olive oil, flax, sardines 
and avocados.

Stock Up on Vitamin C
Medical science has proven that enough 

consumption of Vitamin C can result in the 
increase of the body’s production of collagen 
which is a protein that is needed to maintain 
skin. So the next time you’re at the market, 
load up on some citrus fruit and dark, leafy 
greens. 

Smooth Sailing
For those of you looking for an all-in-one 

cure for dry skin all over the body, these 
tips might help. Mix a few drops of olive or 
grape seed oil in bathwater before hopping 
or slather some on once you’re out of the 
shower. Another way is to add a few cups 
of whole milk to your bath. The proteins, fats 
and vitamins in milk play a great role in mois-
turizing the skin. In case that isn’t your cup 
of tea (or milk), you may use oatmeal which 
is a known way to help make red, irritated 
skin feel better. Applying thick cream all over 
within three minutes of coming out of the 
shower has been proven as the most effec-
tive way to retain the moisture of the skin.

Handling Rough Hair
The skin isn’t the only part of the body 

that suffers during the winters. The hair gets 
a bit of the rough treatment as well. When it 
comes to hair, it is important to remember 
not to wash it too often, as the excessive 
use of shampoo can strip the hair follicles of 
their natural oils. One should make sure to 
use conditioner soon after shampooing or, 
better yet, skip the shampoo stage altogeth-
er and instead opt for a quick rinse followed 
by a conditioning treatment. In order to stop 
breakage of the hair, avoid blow-drying and 
brushing the hair when it’s wet as that is the 
time when it is at its most vulnerable. 

Getting Cold Feet
Though the feet are mostly protected, 

thanks to boots and shoes, even a bit of ex-
posure to the cold air can result in callused 
feet with cracked heels. A pedicure at the 
salon could fix up dry feet in a jiffy. However, 
if a less expensive option is sought, exfoli-
ate and moisturize your feet at home. Use a 
pumice stone to scrub calluses in the show-
er once a week and get smooth, soft feet. 
Another way to retain moisture on the feet 
is by rubbing the heels every day with thick 
cream and wearing cotton socks to bed. 
This will ultimately help the skin to absorb 
the cream, resulting in soft and supple skin 
around the heels. 

The Trick to Smoother 
Lips

Normally a pack of lip balm is enough to 
fix dry lips. However, if you’re one of those 
women who end up with severely chapped 

and flaky lips, you might want to invest some 
time in using a clean toothbrush to exfoliate 
the skin and to remove excess skin from 
your lips. Using a lip balm that contains 
lanolin is also effective as it softens the skin 
and reduces evaporation, thereby retaining 
moisture. 

So there you have it! Your go-to guide on 
how to protect your skin and hair from the 
harshness of winter. Now go out there and 
enjoy the cold air!
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Pakistani cinema bouncing back. 
It seems the ban on the showing of Indian films in 

Pakistan has turned out to be a blessing in disguise. 

While the film industry already had signs of revival 

and many new films are in the works, the ones 

already released over the last two or three years 

failed to make waves because the cinema owners 

could make more money by screening Indian films. 

The trend has now reversed and cinemas are said to 

be resorting to the best of Pakistani films. Cinepax 

Cinemas said it would be screening films like Moor, 

Manto, Mah-e-Mir and Bin Roye. Other films planned 

for reruns include Shah, Dukhtar, Bachaana and 

Zinda Bhaag. Super Cinemas also has similar plans. 

However, Atrium Cinemas had no plans to reruns as 

Janaan, Actor In Law and Zindagi Kitni Haseen Hay 

were already doing well. They may consider showing 

re-runs of some Pakistani films in future. Perhaps it 

would be a good idea for these cinemas to throw 

in old Pakistani films like Saheli, Saat Lakh, Armaan 

and the rest. This way the younger crowd would get 

an idea of how good Pakistani films were once upon 

a time. The only problem is that these films are not 

on wide screen and are in black-and-white.  

Babra Sharif supports ban. Babra 

Sharif says she supports the ban on Pakistani 

artistes working in India.  The Indians who 

supported the Pakistani artistes received death 

threats from Indian nationalists and that is against 

human rights. Now is the time to support our own 

talent,  she added.

Proud to be a Pakistani. There 

are many Pakistani actors who have never acted in 

Indian films and Shaan is one of them. He has also 

been very outspoken about the tensions between 

Pakistan and India. Which is why he has called out 

to the showbiz fraternity to support the army at 

this crucial time. He has urged the youth to come 

forward and do more for the Pakistani showbiz 

industry. Shaan says his focus had always been 

on building the Pakistani film industry rather than 

building his own career. In his opinion,  the film 

industry has always needed to work together to 

build the future so that Pakistani directors, actors, 

writers and technicians did not have to go look for 

work anywhere else because they could dream and 

achieve everything in Pakistan. 

Ayesha Omar won’t do Indian 
films. Model and actress Ayesha Omar refuses 

to work in Indian films. The Bulbulay girl says,  I will 

work in Pakistani productions. It is in light of my 

work in Pakistan that individuals have valued me a 

considerable measure. What I am today is a result of 

Pakistan.  When many Pakistani actors and models 

like Ali Zafar, Mona Liza, Meera, Atif Aslam, Mahira 

Khan, Humaima Malik, Mawra Hocane and others 

hurried to India, Ayesha Omar refused to be lured.

Pooja celebrates Diwali in 
Karachi. Indian actress Pooja Bhatt celebrated 

Diwali in Pakistan despite the border escalation 

between Pakistan and India.

Urwa danced at party. VJ turned actress Urwa 

Hocane was seen some time back dancing and 

drinking in a video made in India. It wasn  t clear 

whether the video was of a film scene or a real 

life event. But it did appear it was of a late night 

function. 

Armeena at Asian Awards. Armeena 

Khan, the Canadian-Pakistani actress attended the 

Asian Media Awards 2016 which took place at the 

Hilton Manchester, Deansgate, UK. She presented 

the Best Channel of The Year Award to Star Plus, 

which was received by their International Head, 

Gurjiv Singh. Armeena  s styling was done by 

Shaylla [Elle Magazine]. She was also spotted with 

British actor Art Malik and social media sensation 

Rahim Pardesi at the event.

Kajol and Karan not friends. Ajay 

Devgan has revealed that filmmaker Karan Johar and 

Kajol were no longer on the best of terms. According 

to Ajay, while Karan had always considered Kajol 

his lucky charm and the two had worked together 

on some great films, this was not true anymore. 

The clash of Ae Dil Hai Mushkil and Shivaay was 

definitely on Ajay’s mind. Kajol’s friendship with 

Karan, with whom she had earlier worked on Kuch 

Kuch Hota Hai, Kabhi Khushi Kabhi Gham and My 

Name is Khan and did special appearances in Kabhi 

Alvida Na Kehna and Student of the Year, was well-

known. They went through a rough patch in 2012 

as well and something of that sort is said to be 

happening now.

Indian actress dies on stage. Marathi 

actress Ashwini Ekbote died after collapsing on 

stage during a performance in Pune. The 44-

year-old, who had also acted in several plays, was 

performing at the Bharat Natyamandir in Pune when 

she collapsed. She was taken to a nearby hospital 

where she was pronounced dead.
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New Appointments

Client   Advertising Agency                                       

NRSP Microfinance Bank Ltd., G. H. Thaver & Co.  
Inspectest (Pvt.) Ltd Lowe & Rauf (Pvt.) Ltd
Rupali Foods  Brainchild Communications
Fauji Fresh n Freeze Brainchild Communications
Air University Hawk Advertising  
 (M/s. Chanel 7 cleared )
AFCO Steel Industries Interflow Communications
Central Institute of Management Sciences Modem4
Rajgan Builders & Developers M Communications
Pak Vision Travels & Tours Time & Space Media
Pakistan Institute of Development TNI Communications
Economics
A.Z. Construction TNI Communications
Qasmi Industries Wahedna D’Arcy

Change of Agency

Client New Advtg Agency Outgoing Agency

Pak Datacom TNI Communications Channel 7  
  Communications 
Federal Public Service Orient Communications M Communications 
Commission 

National Highway Authority Midas Communications Channel 7   
  Communications 
   M Communications 
  Manhattan   
  Communications

The Institute of  Synergy Advertising Manhattan   
Bankers Pakistan  Communications

Appointment of MBH

Client   MBH(s)                                    

Facebook Ireland Group M Pakistan

Additional Appointments

Client Agency

Adam Smith International  Adcom   
  Interflow Communications

Pakistan Railways  Manhattan Communications 
  Orient Communications

Universal Service Fund,  Interlink Advertising  
  The Circle Agency  

Source: All Pakistan Newspapers Society (APNS)

Corporate Moves

Fahd Hussain is the Editor of Express 
Tribune

Owais Aslam Ali has been named 
Member, Global Forum for Media 
Development (GFMD).

Syed Muzaffar Ali has become Deputy 
Chairman, NADRA.

M. Ashraf Bawany is CEO and MD, Linde 
Pakistan.

Dr. Pervez Tahir has become Chairman, 
Bank of Punjab.

Aamir Fayyaz has become Chairman, 
APTMA.

Mahmood Baqi Maulvi is now Chairman, 
Rice Exporters Association of Pakistan 
(REAP).

Farid Ahmed Khan has become CEO, 
HBL Asset Management and PICIC 
Growth Fund.

Amir Abdullah Zaki is the new Chairman 
of Pakistan Soap Manufacturers 
Association

Shoaib Mir has become Chairman, State 
Life Insurance Corporation. 

Muhammad Akram Shahid is Chairman 
of Apna Microfinance Bank.

Shamim Ahmed Firpo has become 
President of KCCI. 

Sami Ahmed is the new President of 
American Business Council of Pakistan. 

Mohsin Abu Bakar Sheikhani has 
become Chairman of ABAD. 

Feroz Rizvi is the CEO of Pakistan 
Institute of Corporate Governance (PICG).

Mumtaz Ali Shah is Chairman of EPZA. 

Adeel Bajwa has become CEO of Dhabi 
Group.

Kashif Shahzad is Company Secretary of 
KASB Securities.






