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Editor’s Desk

August 2018 Vol. 23 No. 7
There was a time when good old Leo Burnett, the ad man, not his advertising 

network, said that an advertisement should sell a product and not the ad agency that 
created the advertisement; other prominent ad men assert that it is advertising that 
is responsible for creating a need for products or services in a world that has grown 
furiously competitive. The fact is that advertising is behind all the consumerism that 
continues to blanket the world and everyone, from researchers to manufacturers, 
marketers, advertising media and ad professionals, are in a fierce race to get more 
and more consumers. 

It is true that advertising is supposed to present nothing but a good story (whether 
it is true or not) about the product or service being sold so that the target consumer 
can reach into his or her pocket and buy the product. Advertising for every product 
or service takes out all the stops in claiming the enormous benefits offered. This 
became so comically obvious in recent months when the major political parties in 
Pakistan took to the media in claiming through their advertisements all that they had 
given (or imagined they had given) to the people over the past years. It was quite 
funny that these claims were only being made close to the approaching elections. 
None of these political parties had ever thought before the run-up to the elections to 
inform the people about all the ‘good’ work they had done over the years. It seemed 
that they had either forgotten to tell their good stories earlier or were only telling lies 
and making tall but false claims. It was true though that the PML(N) had spent quite 
a sum during its term in office, obviously from the government exchequer, both at 
the centre and in the Punjab, in undertaking projects that benefited only a part of the 
population and then trumpeting its ‘achievements’ through consistent advertising 
campaigns. The PPP then went into a ‘me-too’ mode and used the Sindh govern-
ment’s money to relate its own story of the numerous public-benefit projects it had 
undertaken in the province. Despite all this, the fact remained that the country’s 
largest city, namely Karachi, remained nothing more than a ‘kachra kundi’ (garbage 
dump) and the city’s municipal authorities were blamed for it. In this situation, the ad-
vertising media, such as television, radio, print, outdoor and the online channels had 
a whale of a time, scooping up all the huge budgets that were being spent. Their bot-
tom lines must have become fatter by many millions – or billions – of rupees. Besides 
those who consumed the free biryani and qeema nans, others who benefitted most 
from the election euphoria were the media owners.

Pakistani advertising is said to have become highly fragmented over the years and 
this is a trend that the world has generally followed. There was a time when print was 
supreme and there was no other medium except newspapers and magazines and 
a bit of shoddily painted outdoor signs. Then other media started coming, like radio, 
television and digital. This was a global story and was true for Pakistan as well. From 
a few newspapers and a single, state-run Radio Pakistan, progress was made when 
PTV came in 1964 and has been state-run to this day. However, a major change 
occurred when Pakistani media was unexpectedly liberated by a military ruler in the 
early 2000s. The media people could not believe that they had been provided a level 
of freedom that they hadn’t ever thought of before. As a result, the media scene ex-
ploded with new newspapers, magazines, FM radio networks, lots of new TV chan-
nels and new outdoor sign printing technology. It was then that it became increas-
ingly difficult for advertising planners to channelize ad spends in a focused manner.

The fragmentation of the media was not good news for advertising in Pakistan and 
elsewhere in the world. Advertising budgets were split into small, ineffective portions 
and focus was lost. This, in turn, led to a tremendous increase in ad spends and 
now more money is being spent on TV advertising than on any other medium so 
that the message can be communicated to the most people. The bigger channels 
with greater audience penetration get the major portion of the ad budgets but the 
fragmentation factor continues to negatively impact the singular focus that effective 
advertising needs. In this scenario, the print medium has been left behind and that is 
the bad news.

Bad News for Media
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Readers’ Thoughts

Outstanding
This is regarding the last cover story 

in Slogan on Zia Mohyeddin, the 
Chairman of the National Academy of 
Performing Arts (NAPA) in Pakistan. 
Throughout his career, Zia Mohyeddin 
has made his mark as an actor, direc-
tor, producer and television broadcast-
er and has appeared in cinema and 
television in Pakistan and abroad. He 
even had a talk show called ‘The Zia 
Mohyeddin Show’ which was famous 
for his rap-style song segment. From 
performing art to doing roles in films, 
Zia Sahib has been an outstanding 
person and is truly an inspiration to 
look up to. A man like him is impos-
sible to find.

Haris Nasim,
Karachi

Love for Language
Zia sahib’s name is synonymous with Urdu classic reading as his love for the language is 

beyond words. His readings in English are also very impressive as he knows his Shake-
speare like the back of his hand. I started looking up to him as my idol due to his fondness 
for N.M. Rashid and Ashfaque Husain’s poetry and the letters of Mirza Ghalib which he 
often reads to make others laugh. He knows when to grasp the audience’s attention and 
when to make them laugh and this quality makes him shine. Hailed as an orator of great 
talent, Zia sahib is all inspiration.

Talbia Mehdi,
Lahore.

Is Our Comedy 
Politically Correct?
You must have come across comedy 

shows on Pakistani television channels 
and heard repugnant sentences mock-
ing a caste or race. This is both infuriating 
and	depressing.	Where	is	our	television	
industry headed. It has the potential and 
the resources to create meaningful comedy, 
then why being a racist has become the 
breeding ground of slapstick comedy? It is 
very important to maintain the necessary 
balance of political correctness in comedy. 
We	just	need	to	steer	our	energy	in	a	direc-
tion which is a little less commercial and 
more impactful.

Novaira Khan,
Karachi.

Puppetry Revival

Puppetry is a unique form of theatre. It carries centuries of tradition and rich history and 
is regarded as an ancient art. It had a distinct position in Ancient Egyptian, Greek and 

Sub-Saharan African traditions and has undergone a number of changes. The efforts of 
Pakistan’s National Puppet Theatre to revive this ancient art to its original form is worth 
commendation. Pakistani Puppet Theatre has used as its themes such topics as Earth-
quake Victims Day, Kashmir 
Solidarity Day, Pakistan Day 
Celebrations and Independence 
Day Celebrations. This form of 
theatre provides understanding 
to children on socio-economic 
and health related issues in 
a light-hearted and engaging 
manner. This dying art form 
must be revived in order to 
keep the traditions and culture 
of Pakistan alive.

Ana Tawfiq Husain,
Karachi.

The Booming 
Industry 
This is related to the article on ‘Food 

Industry Fun’ by Noor Javed Sadiq. I 
agree with the writer as the food industry 
has emerged as one of the most produc-

tive sectors in Pakistan over the years. The 
main reason behind this is the competition 
between local and international brands. The 
latter are taking full advantage of the grow-
ing popularity of these restaurants as they 
are a good place for youth to socialise. A 
positive future awaits this lucrative industry. 

Wajid Latif,
Lahore.
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My father loved to read and he passed that on to me and 
from the start it was a space that was always peaceful for 
me. – Fatima Bhutto, Writer

I realised how important it was for me to grow 
up in a family where the written word mattered 
so deeply. – Kamila Shamsie, Novelist

I would be very happy if the Kashmiri 
people get the choice to choose 
between India, Pakistan or an 

independent state. 
– Hina Rabbani Khar, Politician

For me, drawing is a way of navigating the 
imagination, and it remains the fundamental vehicle 
of my practice. Drawing allows me to be at my most 
inventive. – Shazia Sikandar, Artist

If the gandaasa-genre wasn’t 
important, an educated film-
maker like Bilal Lashari would not 
be remaking Maula Jatt today. – 
Reema Khan, Actress

There are players that try to imitate others, but 
at the free-kick time it is a personal thing.
– Neymar Jr., Footballer

I am a man that has stood up for my family and 
friends in times of slander, defamation and general 
unkindness and I will do the same today. Silence is 
absolutely not an option. 
– Ali Zafar, Actor

Who Said That!

Towards the Future

This is with reference to the street cricket 
event organised by Red Bull. The event 

was further contrib-
uted to ruining 
the future of 
cricket in 
Pakistan. In 
this country 
we do not 
have the 
resources 
for new talent. 
When	we	organise	
an event like Red Bull 
did, we are saying that better 
facilities and resources are not necessary 
and we will make do with whatever is avail-
able. The only winner is the brand. Playing 
cricket in a parking lot is acceptable and to 
hell with the future of cricket or any other 
sport! People went crazy when international 
cricket came to Pakistan. That is the area 
that needs further developing. 

Ahsan Siddiqui,
Hyderabad.

Why Are We 
Labelled?
There have been a number of debates 

on how we stereotype a boy and a girl. 
Why	can’t	boys	wear	pink	and	girls	blue	

and still live a peaceful life? Of course not, 
because if a boy goes out wearing a pink t-
shirt he is considered gay. After all, pink is a 
girly colour. Similarly, when a girl wears blue 
she is labelled as a tom-boy. A boy can do 
his laundry and make food himself and a girl 
can climb mountain. So stop labelling. 

Ayesha Khan,
Islamabad.

I believe that behind every successful woman there 
is a man. In our dramas, we show both kinds of 
men, who are supportive as well as malicious.
– Momina Duraid, TV Director
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Corporate Moves

Haroon Rashid has been appointed as the Chief Executive 
and Managing Director of Shell Pakistan Limited. Rashid 
has been a Director on the Board of Shell Pakistan Limited 
since 2011. He is currently the General Manager Lubricants 
at Shell Pakistan Limited. He joined Shell Pakistan in 1995 
and has held several senior leadership roles in several 
countries. He is an alumnus from the Lahore University of 
Management Sciences and INSEAD.

Abid Sattar has 
been appointed as 
President & Chief 
Executive of Askari 
Bank. Sattar is a 
seasoned banker 
and brings with 
him over 35 years 
of experience in 

corporate, consumer and retail banking, both 
in Pakistan and overseas. He was previously 
working with Habib Bank Limited as director 
of HBL Asset Management Limited.

Amjad A Khan 
has joined as MD 
Nespak. A civil 
engineer qualified 
from the University 
of Sheffield, 
Amjad possesses 
experience of 33 
years comprising 

project management, corporate 
management, project monitoring and 
control, management information systems, 
resource allocation, human resource 
development and personnel administration. 
Amjad did his Bachelos in Civil Engineering 
and Honours from the University of 
Sheffield. 

Raymond Kotwal, 
the Chief Financial 
Officer of HBL, has 
been appointed as 
the acting Company 
Secretary at HBL 
for an interim 
period till a full time 
Company Secretary 

is appointed. Raymond has over 30 years 
of experience and has worked in senior 
finance roles with United Bank Limited, 
NIB Bank Limited, Citibank NA, Citi Cards 
Canada Inc. and ICI Pakistan Limited.

Irfan Wahab Khan, CEO & President,Telenor Pakistan, has 
been elected as the President of the Overseas Investors 
Chamber of Commerce & Industry (OICCI). Khan has over 20 
years of leadership experience and has worked for Orange, 
PTCL, T-Mobile, Ericsson, Telcordia Technologies and Ministry 
of IT and Telecom in Pakistan prior to joining Telenor.

Nausheen Ahmad has joined ICI Pakistan Limited as General 
Counsel and Company Secretary. Prior to this, she was the 
Company Secretary and Head of Legal Department at HBL. 
She has also served Unilever Pakistan Ltd, Pakistan Petroleum 
Ltd,	First	Women	Bank	Ltd	and	has	been	a	part	of	the	taskforce	
on Corporate Governance of KSX and OICCI.

Ashish Mathur has been made the Group Chief Information 
Officer (GCIO) of Allcargo Logistics. Mathur is a seasoned IT 
professional with more than 28 years of rich experience across 
multi-national organizations and diverse industries such as 
Fidelity	(FIS),	Aon	Hewitt,	Barclays	Bank,	WNS	Global	and	
Maersk Group.

Kiran Smith has been appointed as the CEO of the creative 
agency Arnold. Smith brings diverse experience and 
capabilities to the job. Prior to this, she served as the Chief 
Marketing Officer at Brookstone and held leadership positions 
at Stride Rite and Shaw’s Supermarkets and gave professional 
services at Accenture and Alliance Consulting Group. She is 
a graduate of both Bucknell University and Dartmouth College.

Hartwig Schafer has been appointed as the Vice President of 
the	World	Bank	for	the	South	Asia	Region.	Schafer	has	spent	
30	years	in	technical	and	managerial	positions	in	the	World	
Bank as well as the European Commission. Previously, he was 
the	Vice	President	for	Global	Themes	at	the	World	Bank.



Grapevine

Tehmina’s Bliss
There are some people whose story needs to be told. One 

of them is Tehmina Durrani, the daughter of S.U. Durrani, a 
former governor of the State Bank of Pakistan and manag-
ing director of PIA. Tehmina became known when the book 
‘My Feudal 
Lord’ came out 
in 1991 and 
told the story 
of how former 
governor and 
chief minister 
Mustafa Khar 
had treated her 
as a wife.

Now Tehmi-
na is married 
to Shahbaz 
Sharif and they 
seem to be leading a life of bliss. She busies her life with so-
cial work while the husband attends to politics full-time, hav-
ing become the head of PML (N), after elder brother Nawaz 
was banned for life. It’s good that Tehmina has turned her at-
tentions to social work. After the general elections, whenever 
they take place, Shahbaz may too end up doing social work if 
his political party does not do too well at the polls.

It is for sure though that if he did so much for his part of 
the Punjab, he will do justice to social work as well and he 
will find wife Tehmina working right by his side, what with her 
strong social voice. 

Coke Explores
Some offerings refuse to die out of public boredom. Coke 

Studio is one. Before its 11th edition begins in August, Coke 
Studio has taken its followers on a journey of exploration with 
the Coke Studio Explorer. The show is discovering untapped 
talent and unheard voices from all over Pakistan and bringing 
them right into your living room. You move from the remote 

Kalash to 
scenic Mu-
zaffarabad, 
through the 
deserts of 
Sindh and 
the land-
scapes of 
Balochistan 
and the 
journey 
culminates 
in Lahore. 

On the way, the programme discovers singers, sounds and 
stories that would otherwise go unnoticed.

Coke Studio Explorer aims to reinterpret the very roots on 
which the Coke Studio platform was built by saluting change, 
culture and diversity across Pakistan.

President’s Party
Being president of the country is 

s	very	cushy	job	in	Pakistan.	While	
the prime minister gets the batter-
ing, the President gets the highest 
pay among all government servants – 
and he is not expected to ‘do’ anything 
for that pay except be the president 
and live in a fabulous mansion in 
Islamabad.	When	he	moves	around,	
he does so in a long motorcade 
though he can do the same with 
just two cars – one in he which 
he is travelling and the other for 
his security men.

When	it	came	to	the	wed-
ding of President Mamnnon 
Hussain’s granddaughter, he 
chose the huge lawns of the 
governor’s house in Karachi for 
the event. Of course, no other 
venue could have accom-
modated the gigantic number 
of people he was inviting, except 
perhaps the National Stadium, but 
that would have spoiled the pitch. 
Even the President knows that! And 
then there is the money that must be saved.

Mamnoon Hussain may have been one of the most inactive 
presidents in Pakistan’s history, even less active than Fazal 
Elahi Chaudhri (in ZA Bhutto’s tenure), but he is certainly a 
generous host.

Celine Stuns
Celine’s 50 and a mother of three. Her recent makeover as 

a fashion icon continues and this time fans didn’t even recog-
nize her when she posted a photo on Instagram.

The	My	Heart	Will	Go	On	singer	looked	something	like	a	
long-lost	Olsen	twin	in	a	JW	Anderson	dress,	Gucci	scarf,	

Dior sunglasses 
and Saint 
Laurent shoes. 
She finished off 
the ensemble 
with a Hermès 
bag — and 
a new-look 
blond hairdo.

Are you Ce-
line or are you 
Lady Gaga?” 
one fan wrote.

Dion has 
reinvented 
herself as 

something of a fashion icon, posing for Vogue and strutting 
her	stuff	at	Paris	Fashion	Week.
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By Javed Jabbar

T
hese are draft notes for a 3-Act 
play about a character unlike any 
other one has ever met. Every 
human being is unique. A few 
are more so than most. Anwar 

Maqsood is in that handful. 
Act One: August 1963. Day-time. Scene: 

Faculty of Arts, University of Karachi.
Dozens of students walk on the open, 

roofed walk-ways, and through corridors, in 
and out of classes, or lounge on steps, or on 
the grass. This writer is one of them, part of 
the first-ever first-year B.A Honours group 
in International Relations comprising only 5 
students. One was an attractive French girl 
named Jacqueline, another a Muslim youth 
from Mauritius named Adam Karimbocus, the 
other two fellow Pakistanis, a charming Umra 
Nur Mohammad and an ever-smiling Ismat 
Parekh. Each of us is getting our bearings, 
adjusting to the intimidating new setting of a 
university campus spread over several acres 
peopled by several thousands.

There suddenly appears a slim, somewhat 
senior-looking student with a couple of books 
tucked under an arm, a quizzical, bemused 
expression that causes us anxiety. But with 
ice-breaking introductions over, we discover 
that Anwar Maqsood is 2 years senior, and 
in the Economics Department. Over the next 
few weeks a bond is formed. 

At least four elements bring us together. A 
shared, unspoken appreciation for the engag-
ing company of girl students. The Interna-
tional Relations and the English Department 
clearly had the most intelligent, articulate 
and lovely-looking young women on site. 
Drawn together by chemistry, girls and boys 
were held together by innocent pleasures of 
company: soon labelled as “The Coca-Cola 
group” whose territorial claims covered the 
cemented steps and the green lawns. In time, 
and in the future, this group’s members, and 
others on its fringes, proved to be exception-
ally notable in respective talents and achieve-
ments, so prominently represented by Anwar. 
Second: an instant awareness of Anwar’s wit 

Notes for a Play named
‘Anwar Maqsood’
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and humour, their spontaneity proving their 
originality. The anti-thesis of the dryness with 
which the subject of Economics is associ-
ated.Third: post-campus hours, the always 
hospitable household of Anwar’s remark-
able family, headed by his warm, gracious 
mother, overseeing his gifted siblings, each 
of them a gem. Fourth: a partially common 
ancestral linkage with Hyderabad Deccan, of 
Anwar’s and of this writer’s.

The Students’ Theatre Guild, formed by 
end-1963 on a collective initiative led by 
Javed	Ali	Khan,	Qasim	Ishaque	and	others,	
including this writer, requested Anwar to be 
the de facto set-cum-production designer. 
He did not take a speaking role in any of the 
three plays produced between 1964 and 
1966. Shakespeare’s Julius Caesar (which, 
by its staging occasionally, became a comedy 
rather than remain its original tragedy),Moss 
Hart’s and George Kaufman’s actual com-
edies	You	Can’t	Take	It	With	You	and	The	
Man	Who	Came	To	Dinner.	But	he	worked	
enthusiastically with Ali Khan, the Director of 
all three plays. 

Anwar became the soul of fun behind-
the-scenes.	Whether	mischievously	tying	
up our Roman togas or spotting slip-ups by 
actors or crew, he had us in such splits it was 
sometimes difficult to keep a straight face 
on stage and deliver one’s lines --- while also 
remembering the puns and pins that Anwar 
was finding off-stage. 

Our perennially hard-up group yearned 
to see the newly-released film “Lawrence of 
Arabia” at Bambino Cinema where the huge 
70mm camera images were being screened 
for the first time -- at increased ticket rates. 
Which,	we	discovered	at	the	cinema,	were	
beyond what our pockets had. Anwar said: 

“Don’t worry”. He approached a beggar seat-
ed on the pavement, whispered a promise 
to him -- and presto, borrowed the required 
amount. (It was re-paid, with interest, later).

Thanks to Anwar, we thoroughly enjoyed 
the film; and felt a special pride in viewing our 
very own Pakistani star Zia Mohyeddin in the 
film’s dramatic first segment.

Anwar filled those three university years 
with several such episodes of immense hilar-
ity.

Act One concludes to the magical waltz of 
“The Blue Danube”, the theme music for all 
the Guild’s plays.

Act Two. Scene One. 1966-1969. 
Multiple backdrops, commencing with 
the Kharadar branch of United Bank Ltd. 
where Anwar finds his first job, Radio 
Pakistan, Karachi and Karachi Television 
Centre.

While	Anwar	begins	to	explore	the	fields	
of finance and banking in 1966 --- including 
using his valuable experience of extracting 
hard cash from the least likely sources --- this 
writer explores the field of advertising and 
travels away to London for the second half 
of 1967, thus missing out on regular contact 
for several months. But interaction soon 
resumes.

As a free-lance contributor to radio plays 
and programmes, as a writer and as an on-
screen person for the unknown yet quickly 
developing black-and-white TV medium, An-
war’s written and spoken words quickly be-

come recognizable --- for their unconvention-
ality, their freshness, their sheer funniness.

He is also drawing, sketching and painting. 
Even in silence, his persona expresses itself 
distinctly, often quite differently and unexpect-
edly soberly from his growing reputation for 
entertainment. One meets him at art galleries, 
in the company of elders like Sadequain and 
Ali Imam, and contemporaries like Shahid Saj-
jad and Bashir Mirza. 

Then comes the turning point, the climax of 
Scene One. 20th December 1969. He weds 
the elegant Imrana who brings a whole new 
dimension to his life, an element of support 
and stability vitally needed for an artiste strug-
gling to escape the straitjacket of Economics 
and Banking. This writer decides to offer a 
humble gift to the couple in the form of a 
Super 8 mm film, recording glimpses of the 
marriage ceremony. Beautiful bride and hand-
some bridegroom were captured in flickering, 
colourful images --- alas now preserved only 
on a VHS tape. But which, whenever viewed, 
recreates fragments of the evening when 
the two of them tied the abiding knot of a 
life-time.

Scene Two. 1970-1983. Multiple back-
drops change over 13 tumultuous years. 

As a new Pakistan emerges from the 
tragedy and tears of 1971, Anwar has already 
moved from UBL to the state-owned Invest-
ment Corporation of Pakistan (ICP), initially led 
by the always immaculately-dressed Shakirul-
lah Durrani (father of the soon-to-be-famous 
author Tehmina Durrani). He works as Head 
of Shares but his heart shares little interest 
with his mind -- which is often elsewhere. 
When	Z.A.	Bhutto	becomes	President	and	
CMLA on 20th December 1971 --- Anwar’s 
second wedding anniversary --- ZAB at-
tempts to humiliate Durrani to settle some 
scores.

 After ICP, Durrani had gone on to head the 
State Bank and PIA. He was summarily sent 
off to jail and the scene was shown on state-
run	PTV.	While	still	at	state-owned	ICP,	Anwar	
dares to visit S. Durrani to express respect 

Aziz Memon
Chairman, Kings International

 Anwar Maqsood is not only a true en-
tertainer but also a very 
good human being. The 
man possesses extraor-
dinary and versatile tal-
ents. He is an indefatiga-
ble writer of TV and stage 
plays, a gifted master 
of ceremonies whose 
one-liners are pieces of 
literature in themselves and an artist with 
a great aesthetic sense that is depicted 
in his paintings. There must be so many 
other talents hidden in his personality that 
his admirers have not discovered yet. I per-

sonally experienced his humaneness when 
I requested him to appear briefly in a docu-
mentary I was making on poor children. He 
eagerly welcomed me and the film crew at 
his residence, entertained us to a scrump-
tious tea and then gave four or five sepa-
rate takes for the film, without of course 
charging a penny. At Rotary’s polio jingle 
Do	Qadam	he	quoted,	“All	 the	children	of	
our country are our collective responsibil-
ity. These children are your children, they 
are my children. Two drops of polio vac-
cine, every child, every time. This is our ex-
pression of care and love for them.” I have 
great respect and appreciation for Anwar 
Maqsood.

Two Anwar Maqsood Plays

A scene from Siachen



and solidarity --- and is able to avoid being 
penalized for this audacity.

A few years later in 1977, Anwar makes 
the first of two clean breaks. He locks up the 
door to the financial field and throws away the 
key. Mansoor Bokhari invites him to join EMI 
to enable him to fuse together his mind and 
his heart in the world of music. Plunging into 
work with a zest belied by his laid-back man-
ner, Anwar produces the first-ever cassette 
tape of renderings by the great Nusrat Fateh 
Ali Khan which goes on to become a best-
seller, followed by work with several other 
stellar names, including Nur Jahan. Along the 
way, Anwar helps Munni Begum to develop 
her musical persona, including suitable garb. 

Simultaneously, he sustains regular output 
in writing a range of material for TV and radio, 
including straight comedy as well as oblique 
sobriety. He appears as the host of stage pro-
grammes organized as ticketed or invitees-
only events as also live and recorded shows 
for	PTV.	Writing	and	ad-libbing	during	the	
obscurantist rule of General Ziaul Haq, Anwar 
begins to formulate and sharpen a penetrat-
ing, mirth-inducing style which says as much 
on the lines as between the lines. The hugely 
popular “Fifty-Fifty” “PTV epitomizes his 
exclusive approach. 

In 1983, comes the second clean break. 
This time, the break is with being employed 
full time. Anwar steps into the uncertain yet 
full-of-possibilities arena of becoming an 
independent, self-employed individual able 
to pick and choose whatever he wants to do 
with his time.

As the lights fade on Act Two, the sound 
of a Mehdi Hasan song from the super hit 
Pakistani film of 1983 titled “Dehleez” wafts 
through the air waves: “Jeewan pyar ka 
pyaasa hai… “

 Act Three. 1983-2018-and onwards. 
Backdrops and foreground action become 
a cavalcade of colourful scenes. Yet the 
main character remains visually virtually 
the same.

Except for fine white hair. And the sig-
nature dead-pan expression.

This Act spans the longest phase, is 
relatively short and has no end --- because 
the script continues to unfold. These past 34 
years are marked by a prodigious volume and 
variety of work for TV, radio, theatre, print me-
dia, live programmes on stage, endorsement 
of advertised brands and projection of public 
service messages, as a free-lancer, and as a 
Director on the ARY Media Group Board.

In 2007, this writer, as the writer-producer 
of the cinema film Ramchand Pakistani 
(directed by Mehreen Jabbar) persuades 
him to write memorable lyrics for four songs 
composed by Indian music director Deyabjoti 
Mishra and Anwar provides emotive power 
and heart-warming words for lilting melodies.

Uninhibited by authority and pretence, us-
ing quick, caustic jabs to deflate pomposity, 
irreverent and irrepressible, mixing sometimes 
awkward thrusts with frequently smooth 
passages, Anwar defines a signature style -- 
instantly welcomed with smiles or laughs, be 
it swift one-liners or 3-Act dramas. From one 
family’s travails in Aangan Tehra to a whole 
nation’s torment in Pauney Chowdah August 
--- Anwar deftly traverses diverse terrains with 
singular humour.

 Aptly recognized by the state and society, 
he receives an array of awards comprising the 
Hilal-i-Imtiaz,	Pride	of	Performance,	Quaid-
i-Azam’s Gold Medal and umpteen others 
presented by democrats like Benazir Bhutto 
as also dictators like Ziaul Haq.

That friendships formed, such as with 
some others and with this writer over 55 
years ago, endure and grow every day in 
2018 and testify to Anwar’s sincerity, char-
acter and consistency of values. Even when 
meeting occasionally in small stag groups, 
without the charm of the company of girl 
students as in university days, his company 
delights and exhilarates.

His work is stimulated by spouse Imrana 
who, in her own right, is a creative and gifted 

individual. She helped bring two dear children 
into this world in the persons of Bilal, who 
soon became a musical prodigy with his 
leadership of Strings, and Arjumand who 
married and took part of the family’s talent 
to her married life in Saudi Arabia. Imrana 
writes as many as 35 books for children, and 
several cookery and health tip books, besides 
a tribute to her husband. She volunteers time 
for the SOS Children’s Village in Karachi.

As Anwar’s pen and voice continue to 
scribble and speak, with a new stage play 
set to open in mid-August 2018, the central 
character journeys on. He searches for the 
past as much as for the future. Perhaps this 
quest is best reflected in the lyrics of one of 
the songs he wrote for Ramchand Pakistani, 
splendidly sung by Shafqat Amanat Ali and 
Shuhba Mudgal: “Phir wohi raastey, phir wohi 
rahguzar, jaane ho ya na ho, mera ghar vo 
nagar…” 

 Stay in your seats. Act Three rolls on.

Javed Jabbar
Author of the award-winning 
book “Pathways” 2011 and 
“Pakistan -- Unique Origins; 
Unique Destiny?” 
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Bushra Ansari
TV Actress

 Anwar Maqsood has an aura of sophisti-
cated satire with humour. 
He is politically aware, so-
cially alive, speaks beau-
tiful lines and underlines a 
lot of depth. This is what 
Anwar Sahab is all about, 
a painter with a colourful 
soul, musically rich and a 
soft and kind heart.

We’ve	 worked	 together	 and	 have	 lots	
of cherished memories with Moin Akhtar. 
Luckily, I have been a part of that trio that 
people always admire. Anwar Sahab is a 
humble colleague and as I always say, the 
lazier you are the more humble you become 
(just joking!). But all the beautiful classical 
songs which I could never buy from any 
shop, he gifted them to me. The most pre-
cious books that I have were given by him.

I’ll always be grateful to him for all those 
scripts he wrote for Moin Akhtar and me. 
The kind of humour he created in the scripts 
with a decent style was wonderful. He is a 
legend and will always be respected and 
loved by his people.

Anwar Maqsood and Noorul Huda Shah

Cover Story
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By Asif Noorani

I first met Anwar Maqsood way back 
in 1961 when I had enrolled myself as 

a student of BA (Honours) with English 
Literature as my main subject. He was one 
year my senior, but when I did my Masters 
four years later, he was one year my junior. 
He didn’t take exams because he feared 
that the examiners may by mistake see him 
through. Eventually, he settled for a plain 
BA.

What	department	was	he	in,	I	still	don’t	
know. But what I remember very clearly 
is that he used to collect students in any 
empty classroom and make them laugh. 
Once, while commentating on Pakistani 
cricketers’ batting debacle, in a Test match, 
in the style of Allama Rasheed Turabi’s maj-
lis, he annoyed an Iranian student so much 
that he got up from his seat to beat up An-
war. I was one of the few who intervened. 
I	remember	being	struck	by	a	blow.	Who	
was responsible for that I don’t know? 

But there was another side of Anwar, 
which I came to know at about the same time 
– his command over Urdu poetry. He could 
recite a couplet at the drop of a hat and his 
selection was admirable (it still is). From clas-
sical poets to contemporary bards, he could 
quote them with ease. 

Yet another facet to Anwar’s personality has 
been his flair for painting. He does oil and/
or acrylic on canvas. He started with water 
colours. He doesn’t hold exhibitions these 
days very often. There are some admirers 
with deep pockets who walk away with his 
paintings. He recently claimed that it was his 
pursuit of art that kept the kitchen fire burning. 
I	took	that	with	a	pinch	of	salt.	When	I	asked	
Immo (Imrana Maqsood), in some ways his 
much better half, recently to confirm her hus-
band’s claim she just smiled evasively. 

Like his late younger sister Zubaida Tariq, 
a well-known chef who did TV programmes, 
Anwar enjoys cooking. Immo says her hubby 
likes to entertain people with his culinary skills 
but he leaves the kitchen behind in a bad 
shape as nothing is placed back in its right 
place. Anwar denies the charge vehemently. 
“Don’t believe her. That’s just her propagan-
da,” he said when I went to see him.

“Why	do	you	want	to	interview	me?	You	
don’t need to. You have known me quite well 
for years,” he says, but agreed to squeeze me 
into his tight schedule for he was to leave for 
Bangkok with Immo, their two children and 
six grandchildren two days later. The eldest 
is Mikail, who has inherited his grandfather’s 
artistic genes and whose paintings punctuate 
the walls of his grandparents’ house. 

As we climb the stairs leading to Anwar’s 
study, he shows me his grandson’s works 
of art proudly. Anwar’s square-shaped 
room is lined with photographs and 
paintings, not to speak of the packed to 
capacity glass door with book shelves. 
You can hardly see the wall (that is true for 
his entire house). A large table (not a desk, 
mind you) occupies the centre of the room. 
Anwar is watching the TV as he is keen to 
know the punishment that is to be awarded 
to Nawaz Sharif and his daughter. Sick 
of politicians as I am, I concentrate on his 
beautifully done portrait by Shahid Rassam. 
The colours are subdued and the face 
highly realistic. 

Much to my relief, the announcement 
has been postponed by two hours. The 
idiot box is switched off. I ask him about his 
correct year of birth. Google mentions 1932 
which is wide off the mark. “I was born 
in Hyderabad Deccan on 7th September 
1940,” he says in one breath. 

His maternal grandfather, an Urdu poet 
of merit, was from Badayun in UP, who 

had settled in Hyderabad, while his paternal 
grandfather who held the high-ranking post 
of Awwal Taluqdar belonged to Hyderabad 
state. He was mentored in Urdu poetry by 
no less a person than Dagh Dehlvi. Anwar’s 
family migrated to Pakistan in 1948, after the 
army action in Hyderabad.

I came to know Anwar all the more, when 
he joined the multinational EMI, which was 
headed by the late Mansoor Bokhari, the son 
of Patras Bokhari and a distinguished person 
himself. He gave Anwar a free hand and the 
latter compiled quite a few long play records. 
As piracy caused a dent in the sales of discs 
and audio cassettes, Anwar made an exit.

He joined Hurriyet, the second most popu-
lar Urdu newspaper which had been taken 
over by the Dawn group as the editor of the 

Anwar Maqsood
A Man of Many 

Fascinating Facets
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weekend magazine. Shama Zaidi did all the 
leg work, Anwar wrote a widely read column. 
His was a humorous and satirical column 
while the late Nasrullah Khan penned a seri-

ous column. The newspaper didn’t do too 
well and Anwar once again jumped overboard 
before the ship sank.

Anwar’s two-sided personality was amply 

reflected in his writings for TV. If he wrote such 
serious long plays as Daur-e-Junoon and 
Naeem Ahmed banam Saleem Ahmed and 
serials like Sitara aur Mehrunnisa, he wrote 
Angan Terha and a number of shows such 
as FiftyFifty, Shosha, Studio Dhai and Studio 
Paune Teen, which were all hits. 

He told me that earlier this year he was 
invited by lovers of Urdu in Sydney to stage 
a one-man show. “There were as many as 
800-plus people in the audience. Even Gulzar 
sahib’s and Javed Akhtar’s shows did not 
have such a large audience. In my show there 
were people from Brisbane and even Perth,” 
he exults. “Seeing is believing,” I feel like 
telling him. But sure enough, the organisers 
could not afford to pay for a witness.

Anwar says he spends at least an hour 
reading literature and another hour listening 
to classical music. I see his audio CDs and 
cassettes neatly stacked. So, the man who is 
accused of leaving his kitchen in a shambles 
is much more organised about his music 
collection. I shall see to it that my wife doesn’t 
get to see his music library otherwise she will 
nag me. I have a fairly large collection too but 
not enough time to arrange them systemati-
cally. Maybe Anwar can help me. 

Asif Noorani
Author and compiler of four 
books. Contributes to Dawn 
and to Indian journals on travel, 
literature, culture, music and 
films. Was editor of Eastern Film 
magazine in the 60s and 70s.

By Arshad Mahmud

Now I can say that I and Anwar are old 
friends.	We	first	met	in	the	winters	of	

1975. I was a struggling composer and he 
was Artiste and Repertoire Manager in a 
music	publishing	company.	We	are	close	
friends because we talk about everything 
which	includes	people	around	us.	We	
gladly and pleasantly agree and disagree 
with	each	other.	We	share	all	kinds	of	jokes	
and we have an opinion about everyone 
we know or we don’t know. Critical and 
creative thinking is entirely Anwar’s. I just 
agree or I don’t. I also sometimes contrib-
ute creatively in profiling a close friend. This 
is a friendship which is not acknowledged 
but also not denied. However, the credit of 
making our friendship tangible goes entirely 

to Anwar.
He is a gracious host. No friend, who is 

invited at his place, can go thirsty or hungry. 
He himself is an excellent cook and serves 
his masterly cooked dishes with love and 
affection, which undoubtedly have a unique 
taste.

He has possibly the finest collection of 
music recorded in the world, especially in 
South Asia. Every time you are invited to his 
place, you get to listen to at least two hours 
of exquisite music out of several thousand 
hours he has in his collection.

We	 have	 played	 cricket	 together	 quite	 a	
lot, though not anymore. He is a very bad 
cricketer except when you are playing crick-
et in a 12/16 room, using a curtain rod as a 
bat and a squash ball; he is simply outstand-
ing and unbeatable. He beat test cricketer 

(late)	Wasim	Raja	hollow	in	the	stated	envi-
ronment	 several	 times.	 Wasim	 was	 also	 a	
very dear common friend.

I have acted in the plays written by him 
gladly and also look forward to again doing 
it whenever it is possible. He has turned out 
to be a prolific comedy writer. He is possi-
bly, if not the best, then one of the best in 
the field. He has reached a stage and status 
in his career as a writer where he does not 
need to prove anything. This is how we all 
know him.

Anwar Maqsood – My Friend

Arshad Mahmud
Director Programmes at NAPA. 
He is a recognised music direc-
tor and has also appeared in TV 
serials and commercials.

Uljhe Suljhe Anwar

Good Read
 Imrana Maqsood writes in 

much the same way as she 
speaks. It’s informal and idiomat-
ic. Take her first book which she 
co-authored with her sister Amra 
Alam Karachi Halwa, Badayun ke 
Pede. It was unputdownable. Her 
several books for children were informative 
and penned in a way that her readers did not 
find them boring. I cannot comment on her 
two cookery books because no one cooked 
these recipes for me and, as they say, eating 
is believing. Hence silence is golden. Most 
recently she came out with Uljhe Suljhe An-
war, which is all about her hubby dear.

She says that the age-old relationship be-
tween husband and wife (theirs is 49 years 
old) is one in which you begin to take each 
other for granted, like the roof and the walls 
of your house. It is only when the roof caves 
in or a wall gets damaged completely that 
you realize its importance. This reviewer or, 
for that matter, no one can convey the fla-
vour of the statement by translating it. But 
you can’t challenge it. 

If someone doesn’t like the 
book, he or she can hold me, 
yes me, by my throat because 
it was I who cajoled Imrana to 
write about her husband and 
introduced her to Hoori, the 
lady who runs Maktabaye-
Danial. I tempted Imrana by 
saying that she would be in 
good company because the 

publishing house has authors and poets of 
the calibre of Sajjad Zaheer, Sibte Hasan, 
Mushtaq Yousufi, Ali Sardar Jafri, Kaifi Azmi, 
Javed Akhtar and Gulzar on its list. She 
agreed. The book became a good seller. 

It’s a good read but what also makes it 
a good buy is the inclusion of Anwar Maq-
sood’s spicy columns, his ‘interview’ with Mir 
Taqi Mir and the entire text of arguably his 
finest long play Daur-e-Junoon, not to forget 
the crisp foreword by Haseena Moin, who is 
supposed to write her autobiography. Every 
time you phone her she will say, yes I have 
written the first two chapters. Let me com-
plete this serial and I shall get down to write 
the remaining chapters. A septuagenarian 
like me can only hope against hope. 

Cover Story
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By Ruby Haider

When my friend Jawaid Iqbal asked 
me to do a piece on one who he 

called my old family friend, namely Anwar 
Maqsood, I must confess feeling slightly 
overwhelmed. The prospect seemed daunt-
ing, to say the least.

Bano who comes and sits with me after 
finishing her chores every evening remarked 
that I looked thoughtful and asked me why. 
I told her that I had been commissioned to 
write about a friend that I had known for 
almost four decades but surprisingly did 
not know where to begin to tell his story. 
Bano looked puzzled and incredulous. She 
asked who did I have a writer’s block about 
in spite of such a long duration of friend-
ship?	When	I	volunteered	Anwar	Bhai’s	
name for her information, Bano looked at 
me sympathetically and said: “ Baji, woh 
tau khud itnay baray laykhat hain, aap kiya 
likh sakain gi unkay baaray mein?”. Roughly 
translated: Madam, what will you be able to 
write about someone who is such a great 
penman himself?

Her simple logic should have clinched it 
for me but oddly it served another purpose. 
It demonstrated to me the reach of Anwar 

Bhai’s talent and his art. It was evident 
that he is heard and respected as much 
in drawing rooms as he is in the streets. 
That his voice spans across all societal 
classes and his message responded to. In 
brief, Anwar is a man of the people. That 
is the measure of the man. That, too, is his 

charisma.
Anwar is the quintessential renaissance 

man. An intellectual, a writer, a satirist, a 
humorist, an artist, he is all of these and 
much more. He is a fearless commenta-
tor on the state of affairs in the country, 
whether political or social, and his razor 

The Renaissance Man

Salman Shahid
TV Actor

Anwar Maqsood has 
held centrestage for al-
most fifty years. He is 
probably our most en-
during humourist. Author 
of several television seri-
als and shows, he was a 
principal contributor to Fifty Fifty, the hit 80s 
comedy programme and, before that, he 
was amongst the panel of writers for  the Zia 
Moheyddin Show.

With	passage	of	time,	Anwar	saheb	came	
more into his own and penned  several well-
known TV serials, such as Angan Tehra.

Extremely prolific, Anwar did not limit his 
talents to writing humour only. He wrote seri-
ous	plays	and	serials	as	well.When	Anwar’s	
son Bilal launched his Strings band, the fa-

ther revealed himself as a remarkable poet/ 
lyricist depicted in the songs he wrote for the 
group.

In the eighties and nineties, Anwar was a 
regular feature in stage shows that were a 
weekly affair in Karachi. He compered and 
wrote pieces for Bushra Ansari and Moin 
Akhtar. He was the man who provided the 
fodder for these performers and in no small 
measure helped them build star status.

In recent years, Anwar has turned his 
sights towards the stage where he has writ-
ten plays that have been performed and 
acclaimed throughout the country.A side to 
Anwar saheb that is not very well-known is 
his talent as a painter. The late Ali Imam (art 
critic and gallery owner) bemoaned the fact 
that Anwqr had not devoted his immense 
talent in this particular field.And, to top it all, 
Anwar is a music aficionado.

Cover Story
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sharp wit and caustic satire does not spare 
the powers that be. He often has many of 
the high and mighty squirming in their seats 
as he exposes their lack of commitment, in-
deed their dishonesty, in the performance of 
the tasks entrusted to them by the public. 

There was a deep bond of mutual af-
fection and respect between Anwar Bhai 
and my husband, Naseer. They were old 
friends and bridge partners too. The game 
of bridge was a weekly commitment that 
they honoured deeply. Needless to say, 
Anwar Bhai’s scintillating conversation and 
wit added another dimension to the game 
and kept all, including the losers, highly 
entertained. 

Above all, Anwar Bhai is a raconteur par 
excellence and has a treasure trove of an-
ecdotes that holds his audiences, whether 
in private mehfils or on public platforms, 
attentively rapt. I think more than anything 
else Anwar is a humanist and, as such, a 
keen observer of people and of the events 
that shape their lives. It is this ability that 

endows his narrative 
with the power of truth 
as if he is holding up a 
mirror wherein men can 
glimpse their real selves.

At the risk of sound-
ing trite, let me use an 
old cliche that has us 
believe that behind every 
great man there is a 
woman and Anwar Bhai 
is no exception to the 
rule. Immo, his wife, is 

a woman of substance in 
her own right and over the years has made 
her home a warm and welcoming oasis for 
all. She has given Anwar Bhai the freedom 
to exercise his intellectual abilities freely 
and to be involved in his creative pursuits 
without hindrance or pressure.

It would be remiss to end this piece 
on Anwar without mentioning his love for 
music. He has a wide and varied collection 
of music ranging from the golden oldies 
to modern pop, from light to classical... 
most genres of music seem to be a part of 
his vast and diverse library of melody. This 
consummate artist is also an excellent chef 
and Immo and he are gracious hosts. I re-
call many wonderful evenings in their home. 
The walls display stunning and colour-
ful canvases that Anwar has applied his 
brush to, the music and the conversation 
are stimulating and Immo’s table no less a 
piece of art. Time spent there remains in the 
memory as a pause that refreshes.

The essence of Anwar Maqsood is dif-

ficult to describe. In an attempt to do so, I 
quote a couplet that my uncle the late Syed 
Hashim Raza often recited:

Anwar Maqsood is one such person.

Ruby Haider 
CEO of  IAL- Saatchi & 
Saatchi. She is a seasoned 
advertising professional.

Ruby Haider with her husband, the late Naseer Haider

A portrait of Imrana Maqsood
painted by Anwar Maqsood.

Paintings by Anwar Maqsood.
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If Only Anwar Bhai Knew
By Gul-e-Rana Jaffri

That I grew up in awe and admiration of 
the world surrounding him... but then, 

did I....?
So when my friend Jawed Iqbal asked me 

to pen down a full length article on the great 
supremo of our television, stage, art and en-
tertainment industry... the multi faceted and 
the iconic Anwar Maqsood...I felt excited 
and happy, yet extremely humbled and ner-
vous.	With	other	distinguished	personalities	
paying tribute and critiquing Anwar bhai’s 
larger than life personality, who was I to say 
much, that too with any linguistic finesse and 
do justice to it? So I started to procrastinate, 
not totally giving up, as deep down, it felt 
friendly, it felt good and an honour to do 
so....yet nothing structured was coming up. 
I called up the editor to back out, then called 
up again to check the deadline. 2 days!!

All along, I’d been speaking to the Slogan 
staffer at length, very fondly reminiscing, 
touching on anecdotes, events and associa-
tions with Anwar Bhai’s family and life and 
she so innocently said, ‘But Gul, just please 
send what you’ve been telling me.’

So dear Anwar Bhai, here I am...yes Gul 
Jaffri...to whose earnestly absent-minded 
question during your session at last year’s 
KLF, in front of a packed audience, you so 
rightly said, “..Janay na janay gul hi na janay, 
bagh tou sara jana hai...”

It’s my turn to pose a question (rather a 
personal one).... and feel proud of it...” Does 
Anwar Bhai know?”

That I grew up listening to his sister Zehra 
Nigah Apa recite her poetry in her lilting 
melodious voice late into the starry nights at 
many of those huge Indo-Pak mushairas.

That my early memory from college days 
takes me to the home of his brother, dashing 
charismatic Ahmad Maqsood Hamidi and his 
equally stylish and attractive wife Rukhsana, 
on many occasions, accompanying my 
uncle Kazmi, for their bridge sessions, din-
ners,	music	sittings.	Where	Juginder	Bakhshi	
(later to be my very dear friend) would be 
belting out some ghazals and geets in her 
powerful voice.

That a desire to possess a piece or two 
of exquisitely hand-crafted, richly steeped 
in tradition, line of clothing brought me to 

the doorsteps of the creative and inimitable 
Sughra Apa and her iconic bahu Banto 
Kazmi.

Fatima Surraya Bajia, eldest of this illustri-
ous brood, a mother-like sister to Anwar 
bhai.... who impacted one and all on many 
counts than one... including the insignificant 
me. Like a mousy fan of Bajia as a person, 
of her literary, social and cultural work, I’d 
cherish giving an adaab and receiving a hug 
or	a	pat	in	return.	Without	fail.

That Zubaida Apa and I hit a social, subtle 
warmth and friendship...mutual admiration. 
She enjoyed my detailed interest in all her 
sartorial tastes and choices of adornment 
and she enjoyed my fun and laughter and 
party antics.

That Amra, his cousin sister and I worked 
together in curriculum development and 
struck a cordial friendship.

That Strings was, is and will remain the 
favourite Pakistani band for me and my 
daughters.

That Uzma Munir, his niece, is a very 
close friend from Singapore, that his bahu 
Ayesha’s phuppi (aunt) Khurshid is a dear 
friend from Riyadh... the list goes on and 
on.....	What	an	illustrious	family	Anwar	
Masood has!

Last but not least, that his extremely 
talented, witty, smart, well-dressed, darling 
Immo who is my darling too.

Had he known..... both Azhar, my hus-
band, and I would have continued to enjoy 
the scrumptious food, the charming hospital-
ity and the supremely brilliant collection of 
music that we so cherished.

Anwar Bhai has an amazingly varied and 
rich music treasury... to sit and listen with 
him as he unfolds the cadences and nu-
ances of classical ragas, geets, ghazals with 
understanding, is an experience unto itself. 
One would’ve loved to have more of it.

I’ve harped long enough on my walk, 
memories and journey into the world of 
those around Anwar Bhai, not knowing their 
exact proximity to him... having joined face 
to face the teeming hordes of admirers of 
the entertainment giant Anwar Maqsood.... 
just like the ‘piece de resistance’ is how 
he walked.... or rather... drove himself into 
our life, our home and our hearts. Yes, I 
mean it literally. He drove the bridegroom 

Zia Mohyeddin’s car as driver-designate to 
pick the pretty, young charming bride, my 
youngest sis Azra, as her family lined up to 
welcome him. It was as if Anwar Bhai was 
somehow part of the romantic play, bringing 
in the comic relief in his inimitable, style... 
And as they say... they lived happily ever 
after.

May you, Anwar Bhai, continue writing the 
best satire/scripts with your uniquely pun-
gent, sharp, political insights and observa-
tions and continue your indulgence in art.... 
for a long, long time to come. 

Gul-e-Rana Jaffri 
Currently associated with SPELT. 
She has been in advertising and 
teaching and has extensively 
worked with social, educational, 
cultural and welfare organizations 
such as FOM, SPA sing, SIUT, DIL, 
TCF, CHEAF and ROC.

Ahmed Jamal Mir
Managing Director & CEO,

Prestige Communications

The very talented 
scriptwriter, television 
host, satirist and painter 
Anwar Maqsood is a rare 
artiste whom Pakistan is 
and should be very proud 
of. Amongst his many 
talents, I am personally a great admirer of 
his wit. His ability to highlight and present 
the issues of life, be they social or political, 
in satire is his forte. His ability to present the 
uncomfortable truth in a light and humorous 
manner makes him unique and remarkable, 
so whether it was 50/50, Show Time, Aan-
gan Tehra, Loose Talk, Pawney 14 August, 
Sawa 14 August, he is unparalleled.

I particularly enjoyed his Loose Talk series 
with the Late Moin Akhtar, and the best part 
is that I used to watch it with my mother 
who would thoroughly enjoy it too. I marvel 
at his genius, the thought process behind 
the content, the effective use of language 
within the parameters of our culture and 
society and censorship, YET he delivers 
on point every time. He makes you laugh 
at reality while you unwind but, at the same 
time, it leaves you with something to think 
about.



‘Aisa kuch kar ke
chalo yaan ke bahut 

yaad raho.’

By Shaha Tariq

Art, poetry, stories, music, nine siblings, 
many plants and two matriarchs – 

this was the oyster for Anwar’s growing 
understanding and perspective on life to 
come. Ache bhai, his father passed away 
much too soon leaving him and his family 
in actual doldrums. Their ship could have 
very well stayed put had it not been for the 
extraordinary women that this house was 
blessed with. 

Anwar saw Surayya walking into PTV, 
Sara ruling the airwaves at Radio Pakistan, 
Zehra winning over mushairas and Sughra 
lost in the woven intricacies of bridal trous-
seaus, while he dabbled and experimented 
with the financial world and eventually, for 
its brighter future, left it. To this day his 
banker friends count that as a blessing. 

Many journalistic hiccups, a few achieve-
ments and a daring ‘I can do this’ attitude 
saw him at the threshold of where Suraya 
(Bajia) was already making a mark (Paki-
stan Television) and he became a part of 
the golden classic Zia Mohiuddin Show. A 
member of the backstage team, contribut-
ing to scripting, he tasted his first flavour of 
commenting on current affairs with a pep 
and an opinion.  

A long play Mehman (PTV’s first long 
play) gave him his first window into acting 
along with writing – acting being some-
thing that is closest to his heart, his first 
love and he still enjoys cameos as and 
when possible though he is not terribly 
good at it. He will refuse to accept it and 
I will probably not get the painting that he 
promised me but, nevertheless, if there is 
one thing that AM is not excellent at it is 
acting. There! Painting gone. 
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Sultana Siddiqi
President, HUM Network Ltd

 There are some people in the world who 
are born with the Midas 
touch and turn whatever 
they do into gold. Anwar 
Maqsood is one of them. 
Such people are not born 
every day. I have known 
Anwar for many years. 
His gentle style and soft 
spoken demeanour belie the hidden energy 
inside.

His wit is brilliant - from politics to every-
day life - his observations are so keen that 
they hone the essence of the topic, creat-
ing delightful mirth for even the average 
person.

Apart from his wit, he is a writer who has 
been using his pen for the past five decades. 
He is also an adept painter, lyricist, sculptor 
and can even singer and actor. His love for 
music can be gauged from the huge audio 
collection of famous singers through the 
years. Many don’t know that Anwar painted 
the	 poster	 of	 Waheed	 Murad’s	 film	 Heera	
aur Pathar. As a playwright, his Pawnay 14 
August was so popular that it triggered a 
series	of	plays	with	similar	themes.	We	are	
waiting for the day when we’ll see his name 
as a scriptwriter on the tinsel screen.

The next few years brought him into the 
magical realm of music – EMI. His home 
was rich in culture and talk. Everyone read, 
worked and argued. Pashi, his mother, 
knew Hafiz by heart and quoted Persian 
classic poetry most frequently, giving you 
a strange look if you failed to emote the 
ecstasy of understanding the finest of 
pedagogical lilts or twists. She played the 
harmonium and discussed ragas along with 
her homespun recipes of khichri and chut-
ney and ensured that everyone was better 
learned and fed simultaneously. 

His career in music fitted right into this 
melodious environment. He searched and 
plugged new talent. He made playlists for 
cassettes and long play records, met and 
became a lifelong friend with the one and 
only Arshad Mahmud and discovered emi-
nent legends like Nusrat Fateh Ali among 
many others. His Silver Jubilee later, further 
consolidated this work by bringing it on 
national television. Present day stalwarts 
like Humera Channa, Benjamin Sisiters, etc 
have much to thank that show and Anwar 
for. He probably has the best collection 
of music from spools to iPods today and 
if you are blessed enough and you get to 
hear it with him, then he will narrate the his-
tory and background of each lyrical mas-
terpiece like a fairy tale, and, within an hour, 
you will have a close kinship with Hemant 
Kumar, sing Asha by heart and pick on R D 
Burman whenever he steals a note from his 
father. You will also hear Elvis and Beatles 
and Leonard Cohen and lots of indigenous 
African and Mexican music. However, do 
remember that you cannot criticize Madam 
Noor Jehan and Asha Ji at any cost. 

Whether	music	or	journalism,	the	intellect	
was homegrown and plenty (this family 
could lend some and then some more) and 
his own family was his best critic. Loose 

comment or shallow reasoning had no ac-
ceptance and with shining stars like Ahmed 
(Maqsood Hamidi) as the older brother, he 
knew better than arguing over Shikwa or 
Jawab-e-Shikwa so he, instead, wrote his 
own shikwa. 

His shikwa (complaint from the world)  - 
Fifty Fifty – sketches and skits as com-
ments and satire, became an instant hit. 
The political and social twist found in 
this narrative made icons out of its lead 
performers. Names like Jahangir, Ismail 
Tara, Zeba Shahnaz, Bushra Ansari and 
Moin Akhtar reached the top tier in terms 
of credibility and fame. Bushra and Moin 
would continue with Anwar for a series 
of successful shows, one after the other 
and the gap left by sach gup got filled in 
remarkably. He followed it up with many 
long plays and serials, including his master-
piece Angan Tehra, Sitara aur Mehrunisa, 
etc. Loose Talk became a long, continuing 
comment on social and political conflicts of 
Pakistani society. 

Anwar often remembers the days from 
his mother’s kitchen and ensures the little 
tweaks of Pashi in his culinary creations. 
Flambé and style follow him in the kitchen 
too and you see him doing all the dough 
flips and cutlet mesh that he creatively 
comes up with. Immo generally locks her-
self in her room to maintain her sanity and 
the studios are looking for comprehensive 
insurance	to	go	ahead	with	‘When	Anwar	
Cooks’ because the food is to die for after 
all. 

A not so hidden facet of his multi-dimen-
sional intelligence and personality is his flair 
for and collection of art. The creativity is 
just not sated with writing, speaking, cook-
ing – it needs one more outlet and, lo and 
behold, came the canvas and the colours. 

His paintings have a vibrancy and 
liveliness that surprises you. They come 
out and engage you. The eyes are huge, 
the noses regal and the mouth set. The 
necks long and arrogant, the birds plump 
and gorgeous and the moon burning. He 
uses the most amazing and aesthetically 
put together shades of blues and ochre 
and emerald and vanilla – the palette is 
exquisite to say the least and hardly ever 
repeated. Each work is differently wired and 
yet undeniably Anwar. 

He dabbled with theatre too and Paune 
Chauda August started the love affair with 
twists to the freedom history to explain 
the present. His Siachin, however, had the 

Shaha Tariq 
Associated with education for 
the last 27 years. At present 
she is a Network Head of The 
City School and Director of 
the Heritage Foundation. She 
is the daughter of the famous 
Zubaida Apa. 

Ayub Khosa
TV Actor

 Anwar Maqsood is a 
complete package of hu-
mour, sarcasm, acting, 
hosting and what not. 
Mostly known for his wit-
ty personality, Anwar has 
this unique quality of addressing social is-
sues and that too in his own satiric style. He 
is the man who knows how to put a smile 
on	everyone’s	face	through	his	humour.	We	
are indeed lucky to have a man like Anwar 
Maqsood among us.
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audience teary-eyed and heartbroken. But 
this is what he does – he does a Daure-
Junoon for every Mirza and Sons. His mirth 
for each of his woes. His humour for his 
broken heart. 

Anwar would narrate this story slightly dif-
ferently. His narration would require you to 
control laughter and smirks and ensure that 
you do not have tea/juice dribbling out of 
the sides of your mouth. It is impossible for 
him not to laugh at himself or provide you 
the opportunity to do so. There is a strange 
satisfaction that he seeks by making people 
laugh.

It puzzles me at times but then he pulls a 
smart one and we laugh. 
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The Power of Satire

Cover Story

By K. A. Naqshbandi

Satire is a variety of humour which 
highlights a social evil or a problem by 

humorously revealing its flaws or drawbacks. 
But then it’s the most difficult form of humour 
and requires very special treatment and 
careful handling. Erma Louise Bombeck, an 
American humourist known as the mother 
of all humourists, rightly says, “There is a 
thin line that separates laughter and pain, 
comedy and tragedy, humour and hurt.” 
And if even an experienced writer knowingly 
or unknowingly oversteps the line, he may 
hurt the audience. The recent incident is 
an Anwar Maqsood’s skit which compelled 
the veteran writer to apologize for his satire. 
‘Anwarnama’ on social media drew heavy 
criticism for his characterisation of the Sindhi 
people. The video also received a backlash 
on social media from many, including notable 
Sindhi entertainers such as Ali Gul Pir and 
Mooroo.

However, despite this painful skit, Anwar 
Maqsood is definitely a competent and out-
standing scriptwriter, host, satirist, humorist 
and infrequent actor. He is indeed a multital-
ented person with a bagful of masterpieces 
like ‘Fifty Fifty’, ‘Loose Talk’ and a host of 
others. In fact it runs in the family. He also 
has two film scripts to his credit. The first film 
was, ‘Deewanay Teray Pyar Ke’, in which 
Jia Ali did a leading role. The second film 
he wrote was for Shehzad Roy. His critically 
acclaimed stage plays include Pawnay 14 
August, Sawa 14 August, Half Plate, Angan 
Terha and the very recent Anwar Maqsood 
ka Dharna. All these ran to packed houses in 

Karachi, Lahore and Islamabad.
Anwar’s masterstroke as a playwright 

for the stage is undoubtedly the stage play 
Siachen. He disclosed in an interview that 
he	was	called	to	the	GHQ	in	Islamabad	
to seek permission from Lt. General Asim 
Bajwa (then head of ISPR) to write a script 
on the life of Pakistani soldiers in Siachen. Lt. 
General Bajwa gave him the permission but 
told him to wait for General Raheel Sharif’s 
confirmation. Anwar Maqsood said when he 
met General Raheel Sharif, he encouraged 
him to write the script. 

The play “Siachen” turned out to be a hit 
not only in Islamabad but also in Karachi, 
Lahore and other cities. The play was loved 
by the army officers who especially came to 
watch the first show. They appreciated it so 
much that they now wanted Anwar Maq-
sood to make a film based on the play. 

Siachen was performed at the theatre 
four times in one day, but after the last show 
concluded and the cast was about to leave 
the theatre, another 500 people were found 
waiting for the play to be staged again. 
When	they	were	told	that	this	was	impos-
sible because all the actors were very tired, 
they insisted so much that another show 
was staged for them and it ended at 3.00 
am in the morning.

A connoisseur of music, Anwar owns 
a library containing classical songs of the 
great performers of India and Pakistan. The 
collection also includes the Beatles, Elvis 
Presley, the Rolling Stones and many more. 
According to him, big names in music like 
Fareeda Khanum, Iqbal Bano and Ghulam 
Fareed Sabri, used to come to his house for 

recordings. He has also penned a number 
of lyrics for his son’s band The Strings. His 
elder sister Zuhra Nigha is a famous poet 
while his late sister Fatima Suraiya, popularly 
known as Bajiya, was a well-known writer 
of TV plays while another of his sisters, the 
late Zubaida Apa was known for her culinary 
skills.

Anwar Maqsood is also very passionate 
about painting. His first painting exhibition 
was held in 1958 and in half an hour all the 
paintings were sold out. In a recent interview 
he said, “The person who bought my paint-
ings was Jamsheed Marker, an ambassador 
of Pakistan and a very well-educated per-
son. He was the only one in Pakistan who 
also owned a Picasso. I was awarded by the 
government of Pakistan for my paintings.”

In Anwar Maqsood’s masterpiece Sia-
chen, the actors were university students 
and he personally took more than 900 audi-
tions to select only 18. All of them played 
their roles brilliantly. After selection, the first 
thing he did was to send them to Siachen for 
12 days, so that they could understand the 
hardships of a soldier deployed in Siachin. 
After coming back, all the actors were told 
to stay alone in a house without any digital 
technology to understand what loneliness 
really felt like.

The best aspect of Anwar Maqsood’s 
personality is the way he uses satire. For 
him, it is a weapon of the powerless against 
the powerful. 

K. A. Naqshbandi is a freelance journalist 
with special interest in showbiz and media.
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‘Anwar Bhai
is a Masseur.’

By Ifran Mustafa

Unconventional wisdom is something 
which is very obvious about Anwar 

Bhai. I think all of us come together in unison 
and agree that his extraordinary humour, his 
wit and presence of mind and his kind of 
fearlessness to speak his mind out, of course 
with a subtle tease, makes him emerge as a 
star and definitely an all-rounder.

Anwar Bhai is a master of art, poetry and 
prose and indeed he is a great artist. He is 
a promoter of talent and a great collabora-
tor in the field of art and science and one 
can go on about him. But, to me, while all 
this is extraordinary and great, a few things 
about him which stand out from the rest, 
are his qualities that are not to be found in 
anyone as he is unique and a masterpiece.

Anwar Bhai, as I see him, is a masseur 
and I honestly mean it when I say this. He 
is an absolute change-agent who has a 

combination of wit and humour and ex-
traordinary insights about human behaviour. 
He has quietly moved the nation in a certain 
direction. He is a masseur because he has 
made us laugh during very tough times and 
has brought the best out of all of us. He is 
a patriot and a true Pakistani and may be 
more of a Karachite. He is everything and is 
loved by all ages, by all ethnic groups from 
Karachi to Peshawar.

He is a national figure because he is of 
course venerated not only in Pakistan but 
outside the country as well. He is a pioneer 
in creating a unique format on television. 
His collaboration with Moin Akhtar and 
Bushra Ansari and many others, who 
helped this medium of television to grow 
and expand in Pakistan, has been extraor-
dinary. Then, of course, he is a pioneer of 
theatre as well and the way he leverages 
that platform, energizing the audience and 
making them laugh and cry and that too 

both at the same time, is a quality that only 
a few people have achieved.

So I am really happy to have been given 
the opportunity to talk about Anwar Bhai 
who I have known for almost 40 years 
now. I just wish him good health and hope 
that we will soon hear from him, his unique 
perspective on the change in the political 
status quo in Pakistan and how he sees 
this.	We	look	forward	to	him	to	create	a	
new play for us to watch and perhaps a 
new television program around this. I am 
sure he is already thinking about it, so best 
of luck and thank you for the opportunity 
once again.

Irfan Mustafa
Founder and CEO of The Food 
Lab DMCC.
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News Buzz

UBL Launches Best Banking App 

Coke Studio 
is 10

Now It’s Sonali 

United Bank Limited has launched a new 
Digital Banking App through which custom-

ers get hassle-free banking on the go. The 
app combines cutting-edge technology with 
traditional world class banking solutions creating 
a seamless digital banking experience.

The app uses the best UI (User Interface) 
and UX (User Experience) and empowers UBL 
customers to create their own personal payment 
preferences and transaction limits. Users also 
get access to exclusive Augmented Reality 
(AR)-based	offers.	A	built-in	QR	code	payment	
system and easy access to a range of banking 
services through the App allows customers to 
manage their money matters anytime, anywhere. 

With	updated	and	convenient	security	options	
like Face ID, Biometric verification and Retina 
detection, the app is easy to use and safe. 

Sonali Bendre, an Indian actress, is said to be suffering from metastatic cancer. Sonali 
has been really strong and is still smiling. Her video on Instagram shed light on her 

short haircut and showed she is a real fighter.
Earlier actor Irrfan Khan had been diagnosed with a neuroendocrine tumour. 

The rumours that Pak Suzuki planned 
to discontinue the Mehran car have 

now been put to rest. The company has 
officially announced that it will be halting 
the production of one of Mehran’s variants, 
the Mehran VX, from the end of November, 
2018.

Coca-Cola Pakistan 
has launched a 

coffee-table book to 
celebrate 10 years 
of music. Coke has 
established itself as the 
most influential music 
platform in the Pakistani 
music industry.

The book has been 
developed and directed by Markings. It 
features Coke Studio’s rich past and its 
leadership in Pakistani music. 

The Last of 
Mehran VX 
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More Trees, Says 
Karan Khan 

Well-known 
Pashto Singer 

Karan Khan has 
urged the people 
of Pakistan to plant 
more trees. He says 
this is one way every 
Pakistani can do his bit 
to beat global warming and save the region 
from pollution and other causes of environ-
mental degradation.



PTCL’s in-house volunteer force PTCL 
Razakaar hosted community Iftaars 

across Pakistan at mosques, hospitals, old 
age homes and labour communities and 
reached 13000 people. 

The places where PTCL iftaars were held 
included Sorange in Balochistan, Ghalla 
Mandi in Punjab, Tharparkar in Sindh and DI 
Khan in KPK. Travelers and less-privileged 
people were also entertained like the Iftaar at 
Clock Tower in Faisalabad. 

PTCL Razakaars also spread smiles when 
they came in touch with people tending 
to their ailing relatives at hospitals like the 
Lady	Reading	Hospital	in	Peshawar,	DHQ	
and Lady Hospital in DI Khan, Civil Hospital 
Gujranwala,	DHQ	Hospital	in	Khanewal,	
the Nishtar Hospital in Multan and the Civil 

Hospital in Larkana. Community members in 
Rawalpindi and Islamabad were distributed 
lunch boxes by mobile vans. 

The largest Iftaar meal was laid out at the 
Faisal Mosque in Islamabad where 1000 
people were served by PTCL volunteers. 
Iftaars were also hosted at the Jamia Masjid 

in Larkana, Gujarat and Abbottabad. This 
is the second year of the PTCL Razakaar 
program. Approximately 600 volunteers have 
registered under the drive and are regularly 
engaged in community service initiatives.

The President & CEO of PTCL, Dr. Daniel 
Ritz appreciated the efforts of the PTCL 
Razakaar force saying it was commendable 
how they had reached out to people truly in 
need, even in the most remote areas. 

The royal decree enabling Saudi women 
to drive has led to a wave of optimism 

across Saudi Arabia. Several companies, 
brands and institutions have introduced 
schemes and steps to support women 
drivers. Saudi leaders are also reiterating 
why this development spells transforma-
tion for the kingdom, and paves the way 
for unprecedented growth.

Arab News, the leading Saudi English 
daily launched a special edition featuring 
work by illustrator Malika Favre in a wrap-

around cover.
 The issue published on June 24, 

commissioned the French illustrator 
Malika Favre, known for her work for 
The New Yorker and Vanity Fair, to 
create a special work called ‘Start Your 
Engines’, for a poster that wrapped the 
print edition. 

The special issue was distributed in 
New	York,	Washington	and	London	and	
other cities as well as in the Arabian 
Gulf. 

Curbs on Media Condemned
Journalists, politicians, lawyers and civil society 

activists expressed solidarity with Dawn 
newspaper and DawnNews TV channel regarding 
their censorship. Owners of newspapers and TV 
channels urged that they should not compromise 
on freedom of media.

It was emphasized that people had the right to 
decide which newspaper they wanted to read and 
that those elements that had been curbing media 
were asked to focus on their business and let the 
media persons decide what to say. 

Protestors pointed out that it was not for the 
first time in the history of Pakistan that the media 
was being forced to censor news and follow a line 
and that democracy could not flourish without free 
media. 

PTCL Holds Iftaars 

Women Get Behind the Wheel

News Buzz
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News Buzz

Reema and Her Passion

Fidelity 
Denim

Drake Relives Jackson
Toronto’s hip-hop star Drake has 

launched his fifth studio album called 
Scorpion. It has a special mention of 
Michael Jackson as the co-artiste in the 
song Don’t Matter 
To Me. The song 
is in line with 
the last output of 
Jackson whose voice is 
distinctly heard in the chorus. 
Although Drake revealed nothing 
about the song’s genesis, he really admires 
Jackson.

Jackson left a series of unfinished tracks 
when he died in 2009. A previous duet 
Love Never Felt So Good came out in 
2014, sung by Jackson and Justin Timber-
lake. The Drake song coincidentally comes 
out just around the time when the death 

became known of Joe Jackson, the King of 
Pop’s father and manager, who guided his 

children’s careers but was so ruthless in his 
discipline that the kids were left trauma-
tized. 

Humaima’s 
Struggle
Humaima Malik has shared the im-

mense struggle she went through 
after her divorce from actor Shamoon 
Abbasi.

She says that the 8 years since her 
divorce have made her strong. She 
tied the knot with Shamoon in 2010. 
The marriage lasted two years and 
they	divorced	in	2012.	What	–	or	who	
– next? 

No wonder 
celebrities go 

for particular brands 
even in their off time. 
Fidelity Denim is 
one brand that often 
crops up. It was es-
tablished by Jason 
Trotzuk in 2005 and 
has grown in the ce-
lebrity wardrobe. 

Designer Reema Ahsan, not the actress Reema, came to 
the fore in 2006. The other Reema became known much, 

much earlier. Reema Ahsan did her under-graduatation (why 
not graduation?) from the Paris American Academy and set 
out to follow her passion for designing clothes. Her design phi-
losophy has largely been influenced by her travel experiences 
and interests. Geometric prints and florals are her favourite 
patterns She also loves to play with rich colours, experiment-
ing with different cuts and silhouettes.

Reema has a wide variety in her repertoire, from pret to 
bridal wear. Her designs are bold and contemporary yet they 
encapsulate the rich heritage of eastern handwork. 
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Pakistani actress Hareem Farooq called on the Canadian Prime Minister Justin Trudeau 
while on a trip to Canada. The two discussed the entertainment industry in Pakistan. It 

was nice of the Canadian Prime Minister to take interest in Pakistan and its way of life. 
They talked about the two countries working together and bridging the gaps through 

films, dramas, music and talent. 

It must have been an occasion to remem-
ber for both when Pakistani cricketer (and 

now ad model) Shahid Afridi met Indian film 
actor Salman Khan at an event in Canada. 
They probably adore each other and may 
be Afridi will provide Salman some food 
for thought for his next film. Something like 
Shahrukh’s Chak De, a film on hockey. 

Architects Sarah Najmi 
Bilgrami, Zayd Bilgrami and 

Ahsan Najmi have received the 
Golden A’ Design Award for Unity 
Coffee Table.

Unity Coffee Table (YOCA) is 
a luxury home furnishing brand 
and the Najmi Bilgrami Collabora-
tive are the only Pakistani brands 
to win the prestigious Golden A’ 
Design Award and the A Design 
Awards which are the world’s 
most influential international design awards that acknowledge excellence in design, con-
cepts and design-oriented products worldwide. 

Nushrat Bharucha, the girl in Sonu Ke 
Titu Ki Sweety was asked to do an 

ad for a weight-maintaining pill and was 
offered a large sum but she simply declined 
the offer, saying she found the whole idea 
unethical.

Former Pakistan women’s cricket team 
captain, Sana Mir shared her opinions on 
Mahira Khan’s Veet ad and advised young 
girls not to make the mistake of using the 
product as they needed strong arms and 
not smooth arms on a sports field. 

Hareem Meets Justin

Nushrat Says 
‘No’

Award for Unity

Afridi and 
Salman 
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Now that Imran Khan is the Prime Minister of Pakistan, what will be the fate of ‘Kaptaan’ which was ready for release? The film has 
been in the works for over six years and a trailer was also shown in 2013 but it got delayed when Imran Khan had an accident.

Abdul Mannan and Saeeda Imtiaz are playing the roles of Imran Khan and Jemima Goldsmith in the film which is limited to the formative 
years of Khan’s political innings and the crises he surmounted plus his marriage to Jemima. The film is now complete and all it needs is a 
director to re-shoot and edit some sequences. 

Justin Bieber is engaged 
to 21-year-old model 

Hailey Baldwin. Bieber has 
been romantically linked with 
many famous young women 
including fellow pop singer 
Selena Gomez and model 
Sofia	Richie.	With	only	a	
month of dating and getting 
to know each other, people 
are wondering how long Bie-
ber will go with Baldwin. 

Sajal Aly and Ahad Raza Mir are favourite 
screen couples. Their chemistry in Yaqeen 

Ka Safar was interesting and so is their bond in 
real life as they support each other.

Sajal accompanied Ahad at the launch of 
Parwaaz Hai Junoon in Karachi. She praised 
him for his performance in the film. They will 
share screen space in a period drama Aangan 
which also has Mawra Hocane and Ahsan 
Khan. 

Anushka Sharma 
has got a wax 

statue at Madame 
Tussauds in Singa-
pore. This will be an 
interactive statue and 
will be the first wax 
statue in the Singa-
pore museum that will 
talk. Madame Tus-
sauds is introducing 
its interactive versions 
with the Anushka 
statue. 

Film on Imran

Pizza Hut Appoints 
Mindshare

Justin, Hailey Engaged

Anushka Sharma at 
Tussauds

The international chain 
Pizza Hut, 

part of the Yum! 
Brands, has ap-
pointed Mindshare 
as its agency of 
record after a 
comprehensive pitch process. The selec-
tion has coincided with a consolidation of 
both traditional and digital media within one 
agency.

Mindshare is no stranger to the Yum! 
Business, as it currently supports Pizza Hut 
and/or KFC business in several markets. 

Sajal, Mir Chemistry
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CMC Employees 
Leave for Haj

Elevision and Dubai International Financial Centre (DIFC) have signed a 10-year contract 
for digital-out-of-home (DOOH) advertising solutions. As part of the partnership, Elevi-

sion will install more than 80 large format digital display screens across DIFC, taking the 
existing DIFC network to over 140 screens.

Elevision	will	deliver	the	project	in	multiple	phases,	the	first	of	which	will	go	live	in	Q3	
2018 and will cover the Gate District. The next phase encompasses the installation of digital 
signage at Gate Avenue and along the District’s roadsides (Happiness Street and Al Sukuk 
Road). 

Elevision’s content division will underpin DIFC’s reputation as being home to some of the 
region’s leading art galleries. A number of digital assets will be dedicated to art and lifestyle 
content. 

In 2018, two CMC employees proceeded 
on Haj as a part of the CMC Haj Scheme 

initiated under its CSR Programme. The 
employees were Faisal Siddiqui and 
Masood Nabi Khan.

Under its CSR initiative, CMC (Pvt) Ltd., 
sends employees to perform Haj every 
year.

News Buzz

Uniqlo has made Roger Federer their new global brand ambassador. Roger will repre-
sent	Uniqlo	at	all	tennis	tournaments	throughout	2018,	starting	with	Wimbledon	2018.

Uniqlo	creates	LifeWear,	which	is	everyday	apparel	with	a	practical	sense	of	beauty.	
Roger has previously worn Nike outfits for over 20 years. He has also endorsed Rolex, 
Mercedes-Benz,	Credit	Suisse,	Jura	Elektroapparate,	Moet	&	Chandon,	Barilla,	Lindt,	Wil-
son, Nike, NetJets and Sunrise.

Federer Fields Uniqlo

Digital OOH 
Partnership Google Honours 

Mehdi Hassan 

Google paid tribute to Pakistan’s 
legendary ghazal singer, the late  

Mehdi Hassan with a doodle feature on his 
91st birthday (July 18). Google honours 
prominent personalities and occasions with 
special logos that it calls ‘doodles’. In the 
past, Google has also paid tributes to such 
prominent personalities of Pakistan as Nus-
rat Fateh Ali khan, Abdul Sattar Edhi, Noor 
Jehan, Nazia Hassan and others.

Faisal Siddiqui  Masood Nabi Khan



 

Tell us a little about yourself?
My life’s purpose has always been to use 

my skills and uniqueness to help others. 
This purpose evolved over time as I always, 
since I was a kid, wanted to help the under-
privileged so that they could get ahead in 
life. My focus in my professional as well as 
personal life has always been to help others 
succeed in their lives.

I studied to be an engineer and ended 
up completing two B.Sc. degrees, one 
in Systems Engineering and the other in 
Computer Science. Later, in 1985, I went 
to the University of Michigan, Ann Arbor 
and got an MBA in finance. In 1987, I was 
hired by Procter & Gamble in the finance 
department based in Geneva, Switzerland. 
I was later transferred to Jeddah to set up a 
finance operation at P&G and to handle six 
Arabian Peninsula markets. In 1994, on my 
urging, I was transferred to Pakistan as their 
new	Finance	Manager.	With	my	father	being		
quite ill during those days, I decided to burn 
my boats and not leave Pakistan in order to 
take care of him, despite the fact that I was 
twice offered senior positions in Brussels 
and Geneva.

I continued to rise at P&G and became 
Deputy General Manager in 1999. In ad-

dition to Finance, I handled the Human 
Resource, Legal and External Relations 
departments. In 2007, I was made CEO 
of Gillette Pakistan, a company that was 
globally acquired by P&G in 2005. After 
leading it for 7 years and putting it on a 
solid growth path, I finally decided to take 
early retirement in 2014 to fully follow my 
passion of making an impact on the social 
and entrepreneurship front. 

During my 20 years at P&G I helped ac-
quire their first manufacturing facility at Hub, 
Balochistan, set up the Legal and External 
Relations departments, got the laundry 
plant investment approved from the parent 
company, launched 5 categories (laundry, 
diaper, feminine napkins, colorants and 
toilet soaps), assisted in the P&G buyout of 
its JV partner in Pakistan and drove a major 
distributor buy-out and restructuring.

At Gillette, a company which was 16 
years old with sales flat as a pancake 
(around $9 million for the last six years), I 
led the creation of an inspiring company 
Vision called “Mission Dugna Tigna” (mean-
ing in Urdu Mission Doubling Tripling) and 
established long-term strategies and mea-
sures under this powerful theme. In the next 
7 years we turned around the Gillette busi-

ness, led scores of commercial innovations, 
fixed sales and supply chain fundamentals, 
drove a culture of ‘can do’ and ‘win-win’ 
and improved profitability as well as top 
line growth. Gillette Pakistan became the 
fastest growing Blades & Razor market in 
CEEMEA Division for three straight years 
(CAGR 2010 to 2014 was +27%).

You bid farewell to a lucrative corporate 
position to launch an NGO. What was 
the source of your conviction?

When	I	turned	50	in	2010,	I	had	a	
personal realization that I wanted to follow 
my real passion which was to positively 
impact lives of normal Pakistanis. Already, 
as CEO, I was very active on the non-
business front, especially supporting and 
guiding a multitude of social enterprises. I 
was part of nearly two dozen NGOs, includ-
ing five in health care, three in education, 
two in helping people with disabilities, five 
in youth/start-up mentorship, as well as a 
solar energy start-up, Public Interest Law 
Association of Pakistan, Pakistan Innova-
tion Foundation, a leadership academy, 
street kids rehabilitation and of course I AM 
KARACHI. I love to touch lives, help the 
youth find their footing and in general help 
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“I consider 
‘Innovation’ as 

the cornerstone 
of success of 
any business 

enterprise.”

Dialogue

Saad Amanullah Khan, CEO, Alamut Consulting, talks to Slogan in this exclusive interview.
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the needy and people at the grassroots to 
reclaim their lives.

Did you feel you did not fit the big com-
pany mould? 

Haha! I always used to say I am a jigsaw 
piece that does not fit the corporate world 
jigsaw puzzle. I was very active in the corpo-
rate world, I was twice voted as the President 
of the American Business Council (ABC). I 
was also twice voted to the executive board 
of the largest foreign business chamber in 
Pakistan, the Overseas Investors Chamber of 
Commerce and Industry (OICCI). In addition, 
I spent my private holidays and weekends in 
helping NGOs and individuals at the grass-
roots with advice, raising funds for them and 
providing mentorship. 

How was your general experience in the 
corporate world?

Frankly what I am today is because of my 
association with amazing stalwart compa-
nies such as P&G and Gillette. Corporate 
in general are great grooming centres for 
the young, hard working and dedicated 
graduates. My roughly 30 years in corporates 
were very fullfilling and taught me a lot about 
leadership, strategy development, goal set-
ting, change management and many other 
aspects of running and building a successful 
business. 

Where did you enjoy your job the most – 
at P&G or Gillette?

That is a very interesting question but an 
easy one. P&G, where I spent two decades 
of my business life. It was my alma mater, 
a kind of school, college or a university that 
I attended, which taught me the real-life 
fundamentals of doing business. I learned, 
made mistakes, practiced, took initiatives 
and	gained	wisdom.	When,	in	2007,	I	took	
over as CEO of Gillette, that was a great 
opportunity to test my learnings in action. 
Here I was able to use my two decades of 
experience at P&G and use it to turn around 
Gillette, a company in dire straits – I applied 
all the concepts, learnings and ideas that I 
had learned at P&G. 

How are you applying your corporate 
experience to your present activities?

The reason I took early retirement in 2014 
was because I felt I had spent enough time 
and energy in the corporate sector and 
it was about time I took this experience 
and learnings and applied it to the social 

sector, to deliver a multiplier impact at the 
grassroots where people were stuck in the 
poverty trap. My three decades of experi-
ence was invaluable and priceless in this 
new role. Everything I do today, whether it 
is to help improve governance of a social 
enterprises, or help fix strategies of start-ups 
or NGOs, or give youth career or life advice, 
it is all built on my experience of working in 
the corporate sector.

Do you use any of the concepts you 
learned at P&G in your present work?

Yes, I constantly apply the amazing expe-
riences that P&G has given me in different 
jobs, assignments and projects across the 
world. The whole concept of vision set-
ting, coming up with winning strategies, 
setting goals and measures, deploying to 
the organization, tracking progress and 
delivering on these objectives in a structured 
and organised manner are the most valuable 
learnings from P&G. I have captured these 
concepts in my book which was published 
in	the	US	by	WestBow	Publishers	under	the	
title “It’s Business, It’s Personal – From Set-
ting a Vision and Delivering it Through Orga-
nizational Excellence”. I have also captured 
many organizational excellence concepts 
such as leadership, inspiring culture, em-
bracing change and many personal insights 
which helped me be successful. 

What is your management style? 
I am a very people’s person. I like to 

inspire people, groom them, train and 
enhance their potential and then help them 
by breaking down barriers so that they 
can deliver their projects with excellence. I 
am a strong believer in walking out of your 
comfort zone, to hone your leadership style 
so that people trust you and follow you with 
passion. I have always counselled everyone 
to constantly raise the bar and to set stretch 
goals because, when people think big, that 
in turn brings personal growth and turns 
them into strong leaders. After I left P&G, the 

next 5 to six Finance Managers at P&G were 
all people I had hired, groomed and trained 
who continued to help keep P&G on a solid 
growth path. To me the true testament of my 
management style is the legacy I leave be-
hind where the people I left behind continue 
to do well after I am long gone.  

Are you a good decision-maker?
I think this question is better answered by 

looking at one’s past record in senior leader-
ship roles. I held the Deputy General Man-
ager and Finance Manager portfolio of P&G 
for 8 years during which P&G grew at an 
average CAGR of +50% (cumulative annual 
growth rate). In my final 4 years as Gillette 
CEO (the first few years were hit by the 2008 
global economic crisis), Gillette grew at a 
CAGR of +27% behind my “Mission Dugna 
Tigna” which has now more than doubled 
Gillette business and continues to inspire 
employees to look for stretch ideas. 

Do you believe in innovation?
I consider ‘Innovation’ as the cornerstone 

of success of any business enterprise in 
today’s fast paced global environment. You 
cannot win by doing the same old thing or 
by copying others; the consumer and the 
market has become very sophisticated and 
competitive. You have to be creative, you 
have to innovate and come up with novelty 
ideas which will beat competition on a 
sustainable basis. This is also why, in early 
2010, I founded the Pakistan Innovation 
Foundation (PIF)) with Dr. Athar Osama. This 
is an apolitical, private sector-driven donor-
supported platform which focuses on driving 
and creating an “Innovation” eco-system in 
Pakistan. Today PIF is the only organization 
giving innovation awards across 12 business 
sectors	and	3	special	awards.	We	carry	out	
hackathons to help identify solutions for our 
problems	and	reward	innovators.	We	are	
also pursuing STEM education for the last 3 
years and encouraging schools to include it 
in their curriculum. 

Dialogue
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About Saad Amanullah Khan
He has spent over two decades with Procter & Gamble in senior management positions 

and seven years as CEO of Gillette Pakistan. He was elected twice as the President of the 
American Business Council and is author of the book “It’s Business, It’s Personal”.

Saad Amanullah Khan is an active social worker, sitting on boards of over a dozen 
NGOs. He is an advisor to another half a dozen social enterprises. He helped set up the 
Pakistan Innovation Foundation and is its current Chairman. He is a Founding Board 
Member and past Chairman of South East Asia Leadership Academy; Founding Board 
Member and General Secretary of the I Am Karachi Consortium and Board Member and 
past President of the Public Interest Law Association of Pakistan.
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A one-day session on Google Digital 
usage in advertising was hosted 

at a masterclass organized by the 
Pakistan Advertisers Society (PAS) in 
Karachi. The purpose was to provide 
participants from advertising and 
related fields knowledge on how to 
generate insights, approach the target 

audience and measure success.
Google, which is one of the biggest 

digital platforms for brands, initiated 
the capacity building program and pro-
jected the curriculum and evaluation of 
current Google trends. An assessment 
was also conducted after the class in 
which participants who successfully 
cleared the green belt session became 
eligible for the blue belt session.

The Ilm Association was launched in 
Karachi on July 13. Some 11 noted 

education innovation entrepreneurs have 
set up the association to innovate, col-
laborate and educate. The then Governor 
of Sindh Zubair Ahmed was the Chief 
Guest on the occasion. He encouraged 
the business community to invest in the 
cause of education through Ilm.

The founding members of the llm Asso-
ciation are all graduates of the Ilm Ideas 2, 
a programme funded by the UK Depart-
ment for International Development (DFID). 

Said Chris Carter of DFID, “The formation 
of the Ilm Association is a step forward 
and an opportunity for Pakistan to lead the 
way in this field”.

More than 200 representatives from 
government and private schools, corporate 
CSR, education and start-up communities 
in Pakistan attended the launch.

Implementation of the Pakistan Multi-
Sectoral Nutrition Strategy and Provincial 

Multi-Sectoral Nutrition Strategies was 
discussed at a roundtable session hosted in 
Islamabad by SUN Secretariat, Pakistan in 
collaboration with SUN Civil Society Alliance 
(CSA) and Nutrition International.

Dr. Naseer Muhammad Nizamani, Coun-
try Director, Nutrition International spoke on 
the achievements of Civil Society Alliance 
and the role it has played for implementa-
tion of provincial multi-sectoral nutrition 
strategies and nutrition specific legislation. 

Dr. Azeem Khan, Member Food Security 
and Climate Change, Planning Commis-
sion, said he was happy that the impor-
tance of malnutrition was being recognized. 

Mr. Muhammad Aslam Shaheen, Chief of 
Nutrition at the Planning Commission spoke 
on the salient features of the Pakistan Multi-
Sectoral Nutrition Strategy. 

The Provincial SUN Focal persons from 
Punjab, Sindh, Khyber Pakhtunkhawa, 
Balochistan, FATA, GB and AJK provided 
updates about the implementation status 
of the Multi-Sectoral Nutrition Strategies 
and spoke of the challenges and future 
directions.

Dr. Baseer Achakzai, Director Nutrition, 
MoNHSR&C, said Pakistan has invested 
many resources in nutrition. He said there 
was increasing focus on ignored and 
vulnerable areas such as FATA, and Azad 
Jammu and Kashmir.

Ms. Samia Liaquat Ali Khan from the 
Pakistan Poverty Al-
leviation Fund (PPAF) 
assured all stakehold-
ers of the continued 
and proactive role of 
SUNCSA, Pak. She 
said that CSA will be 
closely coordinating 
with the government 
and other SUN Networks.

Barrister Syed Zafar Ali Shah appreci-
ated SUNCSA for initiating a debate on 
implementation of multi-sectoral nutrition 
strategies. 

Shoaib Ahmad Siddiqui, Secretary, Min-
istry of Planning, Development and Reform, 
highlighted the resolve and commitment 
of the Pakistan government in addressing 
malnutrition in the country and said the 
problem needed immediate focus at all 
levels.

Ilm to Improve Education

People Need Better Nutrition 

Events

Google Digital
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Launches

Heels on Tariq Road

Make-up Mall

Heels has opened its flagship store on Tariq Road in Karachi. 
The brand is more than just a name because it offers attitude 

and lifestyle to discerning women.
 Heels has come to Karachi after starting from Lahore, other 

parts of Punjab and KPK.

A place called Make-up City has opened in Lahore. Owned by Bays International, it 
offers a large collection of skin care, makeup, hair care and styling accessories, be-

sides perfumes. Brands include Misslyn, Essence, Artdeco, Luscious, Rimmel, Bourjois, 
Gosh, Framesi, Sweet Touch, Krylon.

With	more	than	forty-eight	flagship	outlets	in	Pakistan,	seven	in	urban	metro	towns,	
Make-up City claims to have the best quality products and is easily accessible to every-
one.
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How would you describe yourself? Are you a journalist or an 
entrepreneur?

I started my journalistic career in 1980 by joining Daily News, a 
reputed paper of the Jang Group as a reporter. I worked in Jang 
Group for about 10 years. Thereafter, I and Mr. Ilyas Shakir started 
Daily	Qaumi	Akhbar,	a	well-known	Urdu	evening	newspaper.	So,	
my beginning was as a journalist and I have now turned into an 
entrepreneur.

 
Don’t you feel there is a clash between being a journalist and 
being a publisher?

Yes, of course, a journalist reports events and criticizes happen-
ings, events and personalities, whereas a publisher has his econom-
ic interests, so there is a clash between a journalist and a publisher.

 
You have a page in English in your newspaper which is an 
Urdu publication. Do you get reasonable response to it?

Yes, we have an English page in Daily Farz to address the corpo-
rate world and to convey reports and news to the corporate sector. 
It is also beneficial for our Urdu readers as they are better informed 
about	national	and	international	affairs.	We	have	very	good	response	
from our readers.

What changes do you see in the Pakistani media over the last 
two decades?

Over the last 2 decades, many new media have been introduced. 
They have become sharp and effective and include FM radio chan-
nels, TV channels, digital media, etc. and they have affected the 
print media in overall terms.

What are the basic requirements for a person to become a 
journalist?

To become a professional journalist, a person must have a degree 
in journalism and should have worked from the very bottom to the 
top, from being an apprentice to becoming a competent profes-
sional.

Who in your profession do you most admire?
I am an admirer of Mir Khaliur Rehman, the founder of Jang Media 

Group. He started from scratch and became the top media person 
in Pakistan. He had a great personality and had experience in both 
journalism and commercial dealings.

What is the big thrill in bringing out a daily newspaper?
To bring out a daily newspaper is a difficult task these days 

because of expensive newsprint and printing and a reduction in 
advertisements. Because of the emergence of so many media, 
competition has increased.

What is the overall policy of your newspaper?
The overall policy of Farz Media Group is based on peace, harmo-

ny, co-existence and a united, prosperous and developed Pakistan.

If given the choice, would you rather run a TV channel?
I am a print media person and my choice will always remain a 

newspaper. My second choice woul be digital media.

What are the joys and pains of bringing out a daily newspaper 
in Urdu?

To bring out a daily newspaper is a painful task these days. Now 
there is no romance and joy. It has rather become difficult work 
due to the high production costs and the diminishing interest of the 
young generation in reading newspapers, books and magazines. 
They have all turned towards digital media.

Mukhtar Aqil
Profile

In conversation with Slogan.
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About Mukhtar Aqil
Born in Hyderabad (Sindh) in 1955, Mukhtar Aqil is the editor of 

Daily Farz. He did his M.A in Journalism from Sindh University and 
LLB from Sindh Law College. He started his career in journalism 
in 1980, working as a reporter in Daily News. He later launched 
Daily Qaumi Akhbar with Mr. Ilyas Shakir. He now owns Al-Akhbar 
Media Group and Farz Media Group and has won many awards. 
In addition to being a member of the All Pakistan Newspapers 
Society, he is also on the standing committee of the Council of 
Pakistan Newspaper Editors.
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By Syeda Maham Rasheed

Through Rajkumar Hirani’s lens, the 
film Sanju tells the story of the Indian 

actor Sanjay Dutt who came to films in 
1981 with Rocky and then had many 
more successes. Dutt’s history of being 
a drug and alcohol addict, a womanizer 
and having connections with the under-
world are some of the factors that have 
added drama, emotion and masala to 
the film. Given his well-known bloopers 
and controversial journey, the writers 
Rajkumar Hirani and Abhijat Joshi have 
played it smart by not glorifying the 
actor.

The film shows the 1993 sce-
nario when a series of bomb blasts in 
Mumbai killed 250 people and Sanjay 
was convicted of possessing arms and 
being connected to the terrorist attacks. 
The film also shows his father Sunil 
Dutt, a very well-known name in Indian 
film industry at that time, who stood by 
his son like a rock and single-mindedly 
managed to bring him out of all the 
chaos. Though Sanjay was released 
from charges of being involved in the 

terrorist attacks, he served five years in 
prison under the Arms Act.

Sanjay’s alleged involvement in terror-
ism was a misunderstanding because 
the media is always hungry for ratings 
and they showed Sanjay as a terrorist. 
According to Hirani’s Sanju, he only kept 
a weapon to protect his family but was 
caught due to the hype created by the 
media about his links with the Mumbai 
blasts.

People might also think of it as a 
biased film considering Hirani and San-
jay’s long-time professional relationship. 
The film clearly blamed everyone except 
Sanjay Dutt, giving the impression that 
the facts were twisted and edited.

Ranbir Kapoor’s brilliant performance 
in the film is amazing. He adopts the 
actor’s mannerism with the same swag, 
muscular physique and low-pitched 
heavy bass tone, which is very impres-
sive. The film makes many things clear 
about Sanjay Dutt’s misunderstood life 
but it is also a breakthrough in Ranbir’s 
film career. Paresh Rawal plays Sunil 
Dutt. The film also includes Manisha 
Koirala depicting Sanjay’s mother 

Nargis, Dia 
Mirza as his 
wife Manyata 
Dutt, Vicky 
Kaushal 
as his best 
friend, Anush-
ka Sharma as 
a writer and 
Sonam Kapoor as his girlfriend.

In the film, his wife is seen saying that 
Sanjay indeed is the king of bad choic-
es. Hirani has shown how Sanjay made 
massive mistakes, walked through fire, 
survived it and made a comeback. The 
film can be said to be another master-
stroke by Hirani as he breaks his own 
records. It is definitely the kind of film 
that glows even after it is over.

A film by Rajkumar Hirani is always 
awaited as people have complete trust 
in what he will treat them with. Sanju 
gained popularity from its making to the 
first teaser and finally hitting the screens 
with a record-breaking opening on 256 
screens in North America and 4000-
plus in India.  

Sanju

Setting Some Records Straight

Wajood

The Good, the Bad and the Snag
By Zainab Manzoor

After Shoaib Mansoor, Syed Noor and 
Shan Shahid, now Jawed Sheikh 

has come up with a film which is called 
Wajood.

Shaikh is a veteran who seems to be 
struggling	to	regain	lost	glory.	Wajood	is	
supposed to be a revenge thriller but it is 
anything but a thriller except for the last 
few minutes. The film transitions from a 
supposedly romantic comedy to wan-
nabe crime thriller in a slow journey that 
lasts two hours.

The film glides relatively smoothly as a 
light-hearted romance until the intermis-
sion. Faizan (Danish Taimoor) is intro-
duced as a good looking pilot, who works 

for a company in Greece. He falls in love 
with Arzoo (Saeeda Imtiaz) at first sight 
and decides to win her heart. Taimoor’s 
chocolate hero persona and his acting 
skills make this film worth a bit.

Besides Danish Taimoor and Saeeda 
Imtiaz, the film has Aditi Singh from India, 
Nadeem Baig, Shahid, Ali Saleem and 
Jawed Sheikh. The film is produced by 
Momal Sheikh and Shehzad Sheikh under 
the banner Jawed Sheikh Films.

Jawed Sheikh described the film before 
he started shooting as a ‘vicious adora-
tion story’. He had added that the film 
was not about fighting, but was definitely 
not going to be the usual romantic love 
story.

The music has been composed by Sa-

hir Ali Bagga, while some tracks have ad-
ditional musicians to create a great blend 
of tunes. The title track is quite melodious, 
especially the female part.

 Despite a good story, good acting 
and direction and good filming, the film 
somehow	does	not	make	it.	What’s	the	
snag? 
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By Faizan Usmani

‘I Hate Love Stories’ is the title of an 
Indian romantic comedy film that 

was released in 2010. Amazingly, the 
film’s title can best sum up one’s reac-
tion to the theatrical play ‘Daastan-e-
Ishq - the tragedy of Heer Ranjha.’ 

Staged at the Karachi Arts Council 
for ten nights from June 28 to July 
08, the play was based on the folklore 
love story of Heer Ranjha, which was 
originally	written	by	Syed	Waris	Shah,	
a Punjabi Sufi poet who lived from 
1722 to 1798. The love story has been 
adapted and re-written by Zarqa Naz 
and is based on the script by Kaifi 
Azmi, an Indian Urdu poet. 

Backed by live music performances, 
‘Daastan-e-Ishq’ has earlier been per-
formed at the British High Commission 
in Karachi and has received apprecia-
tion. The play’s success encouraged its 

organisers to re-stage it for the general 
public but this time purely on a com-
mercial basis. The performances by 
Umair Rafiq as Ranjha, Sabiha Zia as 
Heer and the antagonist Sameer Hus-
sain as Kaido and narration by Akbar 
Ladhani as Raavi, took the audience on 
a historical journey to rural Punjab. The 
play was directed by Zarqa Naz. 

It depicts the classic folklore that 
takes place in the rural backdrop of 
Jhang in central Punjab. The story 
mainly surrounds Heer and Ranjha who 
meet at a wedding ceremony and fall 
head over heels in love. As things go, 
the love at first sight becomes deeper 
as well as noticeable enough to get 
people’s attention only to make them 
feel envious. Consequently, misfortune 
strikes in the shape of Kaido, Heer’s un-
cle, who decides to successfully thwart 
her affair with Ranjha who is from the 
Hazara region, the centuries-old enemy 

of Jhang. At her wedding night, Heer 
is secretly killed by Kaidu while Ranjha 
takes his own life, and the eternal story 
of timeless love is created. 

Though the play was beautifully pro-
duced and well-directed, it was shame-
lessly tainted by onstage billing and 
cooing between the main protagonists. 
These acts were needlessly repeated 
throughout the play to feed a voyeuris-
tic taste and that too in the name of 
family entertainment. The story was 
seemingly based on the best of Punjabi 
folk literature, but the staging of the play 
reduced it to that of live shows that are 
secretly played in the dark streets of 
Karachi and Lahore and are ruled by 
vulgarism, suggestive cues and petty 
dance-fillers. The script was more 
hilarious than tragic, while the boldness 
aided the lovebirds who hailed from 
rural Punjab. It blatantly negated the 
socio-cultural values of the region.  

Petty Hilarity Mars Quality
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By Hadiqa Iqbal

In understanding the importance 
of girl-child education, an advertis-

ing campaign has been launched 
by Lifebuoy Shampoo in collabora-
tion with ARY News titled Mazboot 
Banegi – Meri Beti Parhegi. The short 
TV campaign captures the dreams of a 
mother to make her daughter stronger 
and confident towards her ambitions 
by giving her the right to education. 
The TVC showcases the heroism of a 
mother in her daughter’s life where she 
supports her in every possible way. It 
also emphasizes on creating a mindset 
that crying for basic needs is not the 
only solution, nor neglecting the rights 
of children, especially girls, can adjust 
your financial status but can only be 
fulfilled if you aim to accomplish them.

The bottom line of the campaign 
is to make people realise that educa-
tion actually empowers women and 
strengthens them towards success. 
Educated girls can come out to provide 
more financial independence to their 
family as well as the society which in 
turn will prosper and raise the eco-
nomic status of Pakistan.

A number of brands have previously 
used storytelling or emotion-based 
content to engage the audiences, 
but Lifebuoy brought the two things 
together to enable young girls to grow 
into effective young ladies. A campaign 
such as Mazboot Banegi – Meri Beti 
Parhegi was very much needed to give 
a push start into creating the neces-
sary realization of the severity of the 
situation amongst the people of this 
country. 

Lifebuoy Shampoo Empowers
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Media Thoughts

By Sana Abdullah

Have you ever been home alone? Such 
people were lucky before the invention 

of television! Being a cheap and convenient 
means of entertainment, television today 
has	spread	wide	and	wild.	With	TV	screens	
streaming 24/7 around the world, nobody 
is ever entirely alone. Speaking of Pakistan, 
the spread of television viewership in the last 
decades has been extraordinary. Especially, 
with the arrival of colour TV and private 
channels, the count of viewers hooked to TV 
has simply boomed.

TV has importance as one of the basic 
necessities of life even in underprivileged 
homes. This is a fact fully exploited by ad-
vertising and from the very beginning TV has 
served as a very powerful advertising tool 
around the world. The audio-visual nature of 
television gives it superiority over print media 
and	OOH.	With	people	surviving	barely	with	
water, gas and electricity, they are sure to 
share television with the rest of the popula-
tion. Moreover, those deprived of a TV set 
at home, visit tea shops and other spots. 
Other than entertainment, political unrest 
and social turmoil has also contributed to 
the popularity of TV. It is the need of every 
individual to stay alert and be aware of the 
situation around the world.

TV has continued to be the most high-
lighted source of addressing issues of public 
education, entertainment and information. 

With	almost	99%	TV	viewership	around	the	
country, TV is sure to reach every one in the 
shortest span of time. Apart from entertain-
ment, people today rely on TV for news, 
religious education, scientific education, 
nature and wild life knowledge, sports, 
event management, fashion information, 
medication, cooking, etc. According to 2018 
statistics of Contentasia, television has pen-
etrated to 73% of total Pakistani households, 
including rural and urban areas. From among 
the different means of TV broadcasting, 93% 
of the TV viewership is through cable TV, 6% 
is based on reception through the antenna 
and 1% on satellite dish. Similarly, statistics 
show	that	ARY	Digital,	GEO	News,	DAWN	
News, Express News and Dunya News top 
the ratings.

As the number of channels has increased, 
so has the overall viewership of television in 
Pakistan.	With	diversity	in	what	to	watch,	
people find TV to be an easy way of enter-
taining themselves according to what suits 
their mood.

Some drama channels address social 
issues while many have earned regular 
viewership through morning shows. The 
morning shows feature the so-called ce-
lebrities besides enacting weddings and for 
the projection of fashion, makeup trends, 
cooking, herbal medication, etc. Television 
was introduced in Pakistan to enlighten the 
people about the world. It was supposed to 
develop a consciousness of Pakistan’s own 

heritage, establish grounds for the social and 
economic growth of the country and provide 
guidance	towards	progress.	When	television	
was introduced in Pakistan, it had its own 
hype and esteem. Families would sit to-
gether for the privilege to watch programmes 
that were only broadcast for 2 to three hours 
a day. These programmes were well directed 
and offered education through entertain-
ment. Everything was planned, from content 
to delivery, language, posture and attire.

These programmes promoted the Urdu 
language and enhanced public understand-
ing of Urdu writers and poets. Re-runs of 
many of these programmes are still watched 
with appreciation such as Taleem-e-
Balighaan,	Alif	Noon,	Fifty	Fifty,	Waris,	Khuda	
ki Basti, Ankahi, Tanhaiyyan, Angan Tehra, 
Dhoop Kinare, Alfa Bravo Charlie, etc.

There were times in the history of televi-
sion in Pakistan when most of its viewership 
was taken over by a handful of Indian drama 
and film channels, promoting their culture 
and society. There was an uproar of affinity 
for Indian actors and TV broadcasts suffered 
in Pakistan. Yet, despite the loss of audi-
ence, Pakistani TV programs have improved 
and may have won back audiences. The 
Pakistani TV industry has now expanded 
to global dimensions. The film industry has 
also realised that it should use the talent 
produced by TV to lift itself from despair and 
move forward by coming out of the Maula 
Jatt syndrome.

The Lure of Television
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