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prominent cultural symbols of Pakistan. The design on each vehicle is 
unique and different in its own way.





3SLOGAN April 2020

Editor’s Desk
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Finally, after much confusion, lockdown began in the country primarily 
because the Sindh government took the lead and the Punjab government 

saw no better course of action, really, despite all the concerns raised by the 
centre. The federal government's initial concern about daily wagers was 
understandable, since they make up a sizeable chunk of the population, and 
authorities must weigh the chances of the marginalised sections of society 
facing hunger and starvation before implementing something as extreme as 
a complete shutdown. Yet, as examples from Italy and Iran show so clearly, 
everybody does understand by now what is most likely to happen if initial 
warnings against public interaction are not taken seriously. Eventually, extreme 
isolation becomes inevitable; which is why the vulnerable are better protected 
by rescue and relief packages in such circumstances than putting everybody 
at risk. Besides, far too many people just ignored all appeals and continued 
mingling as usual making the lockdown that much more appropriate. Strange, 
then, that the centre still disagrees with provincial governments on the matter 
and continues to believe that people should just be “convinced" to stay 
indoors.

Anyhow, now that the lockdown is in force the main challenge is making 
it effective and at the same time ensuring timely delivery of food supplies, 
medicines, and other necessities of life and work. Understandably, governments 
across the world are grappling with just such issues. And while the public quite 
rightly expects authorities to respond to the most immediate and compelling 
matters, leaders are forced to multi-task and take care of some of the deeper, 
and somewhat indirect, issues as well. Like, in this particular case, making sure 
the economy remains resilient enough to finance the lockdown. The Human 
Rights Commission of Pakistan (HRCP) has appealed that the government to 
think about people not profits or money at this time, which is fair enough, but 
the economy just cannot be ignored. Supporting the economy is crucial for 
protecting the people, especially in times like the present, because if supply 
chains are broken and availability of essential items is disturbed, it will simply 
not be possible to maintain the lockdown. It is also abundantly clear that no 
government, not just Pakistani citizens, can control a crisis of this magnitude 
all on its own. It will have to be aided by civil society. 

Let's not forget that ours was a small, strained economy even before this 
pandemic. Now it must also provide relief and stimulus packages and sustain 
tax cuts. Therefore we will have to get a handle on this emergency very quickly, 
and a number of things will be very important. One: respecting the lockdown 
and reducing public movement to the barest minimum. Public relief work, 
especially, must be very carefully coordinated with authorities to guarantee strict 
safety standards. Two: as the world struggles with developing a vaccine for the 
coronavirus, the elderly, infants and people with underlying serious diseases 
are the most vulnerable. They are also the most likely to require serious medical 
treatment if they are afflicted. So they must be completely shielded and isolated 
to flatten the curve, in terms of number of cases over time, and make sure 
the peak is reached in the maximum amount of time. That way the people in 
need of hospitalisation can be kept within the kind of numbers that can limit 
the damage since the country's health facilities are woefully inadequate. And 
three: since there's precious little money in the kitty, this will be an operation 
with a tight time limit. The government must ensure strict compliance at all 
levels and it must be understood that anybody deviating from the script would 
be responsible for the troubles and deaths of others. Only if all players work 
together can the lockdown be really made to work.

Making the
Lockdown Work
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Pakistan Super League

The best thing about the HBL PSL season 5 this year was that the entire 

tournament was played in Pakistan. The efforts of PCB in this regard should be 

highly appreciated as this was a major turning point since Pakistan hadn’t hosted 

a test series on home soil since 2009 when the Sri Lankan team was attacked in 

Lahore. With the fifth edition, PSL has now become a brand in itself garnering global 

attention and drawing major players from all over the world. Now that the league 

has become the centre of attention for all, PCB should also concentrate on cricket 

academies to promote new talent.

Talha Murad,
Multan, Pakistan.

Pay Disparity
Discrimination is the most significant factor driving the gender pay 

gap. Researchers attributed gender discrimination to almost 

two-fifths of the gender pay gap and noted its influence on the gap 

has increased since 2014. The national gender pay gap measures 

the difference between the average weekly full-time base salary 

earnings of 

both genders, 

expressed as 

a percentage 

of men’s 

earnings. It 

is a measure 

of women’s 

overall position in the paid workforce and does not compare like 

roles. The sad part is that these women and men are not paid on the 

basis of their work but on the basis of their gender, which is unlawful. 

The gap further results in an emerging problem of homelessness and 

financial struggles for women entering their retirement years.

Veronica Lodge,
Sydney, Australia.

New York Fashion Week
This is with reference to the ‘Around Town’ feature of 

‘Sania Maskatiya at the New York Fashion Week’. 
Within no time, Sania Maskatiya has quickly become 
Pakistan’s most lauded designer and most prized fash-
ion export and that’s all because of the hard work and 
effort she puts into every piece she designs. Today, the 
Sania Maskatiya brand is known for its specialised, 
versatile prints, textile design based on pure textures, 
exceptional hues, and fine craftsmanship. The brand is 
best known for including rich textiles, fabric design and 
embroidery within their pieces.

Recently, Sania Maskatiya showcased her Resort 
2020 collection at the prestigious New York Fashion 
Week at the Pier 59 Studios, as part of The Council of 
Aspiring American Fashion Designers’ (CAAFD) show-
case which is known for its rigorous review process in 
choosing designers to showcase their work at NYFW 
and Sania Maskatiya continues to proudly represent 
the Pakistan’s Fashion Industry. The collection was highly applauded 
by the audiences.
Tanzila Mumtaz,
Islamabad, Pakistan.

Readers’ Thoughts

Cost Cutting
Following the spread of coronavirus and 

alerts issued by different countries, 

the aviation business has been badly 

affected as international air travel 

has drastically reduced. Airlines, 

the world over, have cut down 

on their scheduled destinations 

and reduced the number of 

flights owing to poor load. This 

has rendered aircraft sitting idle 

on the tarmac while revenues have greatly 

squeezed.

To cope up with the fall in revenues and 
declining profitability, airlines are cutting 

costs in innovative ways. PIA 
management must also 

take immediate steps 
to reduce the cost to 
offset the impact of 
reduced revenue. 
Since the airline is 
over-staffed, as a first 

step, the employees 

can be advised to go on unpaid leave as 
well as consume their paid leaves that are 
not availed yet. Lucrative allowances and 
privileges being availed by certain groups 
of employees should be reviewed.

PIA has been facing financial haemor-
rhaging for many years and the burden 
may increase beyond redemption if timely 
and tough cost-containment measures are 
not implemented in the present situation.

Shoaib Arif,
Karachi, Pakistan.
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Who Said That!

“We’ve all got both light and dark inside us. 
What matters is the part we choose to act on. 
That’s who we really are.”
- J. K. Rowling, English author

“Get busy living, or get busy dying.”
-Stephen King, American author

“My experience tells me the hard road is almost 
always the right road.”
- Shahid Khan, Pakistani entrepreneur

“I believe that a sportsman should be 
aggressive because that is what gives him or 
her power to perform even in the toughest of 
situations.”
- Shahid Afridi, Pakistani cricketer

“Turn your wounds into wisdom.”
- Oprah Winfrey, American TV personality

“The only failure is not to try.”
- George Clooney, American actor

YouTube Bans 
Content
YouTube announced that it would remove 

election-related videos that are manipulated 

or doctored to mislead voters, as part of its efforts 

to stem online misinformation. The Google-

owned video service will take the measure as part 

of an effort to be a more reliable source for news 

and to promote a healthy political discourse. The 

policy will also ban content which aims to mislead 

people about voting or the census processes. 

The move comes amid growing concern about 

videos being altered using artificial intelligence 

and rudimentary techniques which can create 

credible-looking events and deceive viewers.

Online platforms have come under pres-
sure to eradicate misinformation in the wake 
of a foreign manipulation effort in the 2016 
US elections and claims that not enough is 
being done to curb false claims by candidates 
themselves. The latest YouTube statement, 
which seeks to clarify policy on misinforma-
tion, comes as the campaign for US elections 
starts.
Samuel Richard,
Washington, USA.

Skyrocketing 
Prices
The skyrocketing price of essential 

commodities is making the life of common 
people very hard. The government has failed 
miserably in its promise of keeping inflation 
low. The prices of essential commodities such 
as pulses, vegetables, cereals, cooking oil, 
sugar, rice, and petrol, etc. have been rising 
unrelentingly. All measures to bring the prices 
down have failed.

The question is, why does the government 
not put a rein on inflation? On one hand, we 
have food grains worth millions of rupees 
rotting in the FCI godowns, and on the other 
hand, the poor and the middle classes of our 
country are not getting the grain and pulses 
at a reasonable price. Once the government 
will supply these food items into the market, 
the prices will automatically go down. Be-
sides, the hoarding and black-marketing of 
food items need to stop and steps should be 
taken to alleviate people’s troubles.
Asad Elyas,
Tehran, Iran.

“Better to build a bridge than a wall.”
- Elton John, English singer

We need fantasy to survive reality.”
- Lady Gaga, American singer
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Grapevine

Pet Project

So Shaikh Rasheed, the PTI Railways Minister, has finally 
got funding for his dream project – the ML-1. This is the 

mainline rail system that runs from Karachi to Peshawar. Under 
new funding and expertise from China (since it will be a part 
of CPEC) it is said the new ML-1 will take 5 years to complete 
from the day it takes off. For the moment it’s still in the tendering 
process.

The refurbished ML-1 is supposed to increase train speeds 

and reduce travelling time. However, it will still not be the bullet train 

that the Sharif brothers had always drooled about.  Sh. Rasheed is 

also reported to have said in a TV show that the day the project is 

successfully completed, he will quit politics. Whether he will also get 

married after that is a moot point.

tV SPat

One night in March, TV writer Khalil ur Rehman Qamar and 
activist Marvi Sarmad got into a real, foul-language spat 

on TV. It seemed Qamar’s approach towards women was rather 
misogynist. It all happened during a talk show on a TV channel 
in which the discussion dwelt on women’s rights in Pakistani 
society. Marvi Sarmad insisted on the new female mantra, ‘mera 
jism, meri marzi’ while Qamar seemed to have crossed all limits 
of decency in whatever he said in return. It is not clear why the 
channel did not switch to something else? Ratings, probably!

chaPPati Life?

Some people have the misconcep-
tion that married life and a career 

in showbiz don’t go together and that 
these folks are around only until they 
are single. One 
such rumour 
was being cir-
culated about 
the actress 
and model 
Sadia Imam. 
While Imam 
considers her 
husband and 
her daughter 
as her first priority, people were quick to judge that she was 
quitting showbiz and would be making chapattis all her life. The 
question is, will she?

She said that she hadn’t announced anything about leaving 

showbiz and all such reports were nothing but rumours. Her husband 

had never objected to her career choices and she considered him 

her major support. She expressed her displeasure over people 

claiming that her husband asked her to leave showbiz. She said that 

people have only been making assumptions about her. She went 

on to reveal that she was preparing for a drama serial and wasn’t 

planning on retiring soon.

Sadia Imam was married to Adnan Haider in 2012. They moved 

to Germany after the marriage. The 

couple had their first child in 2014.

Screen SizzLe

Ahsan Khan is a highly present-
able actor but somehow he 

has not succeeded in creating the 
kind of screen sizzle that other male 
actors have. Now he will appear 
in a web series with Ayeza Khan, 
Gohar Rasheed, Samiya Mumtaz 
and Sohail Ahmed. Ahsan has good 
acting talent and a style of his own. 
He is also assertive but he still isn’t 
really BIG on TV and in the cinema. 
Perhaps the web will do him good. 
Will that also make him as popular 
as the other male actors?
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Forum

Idris Kothari, a leading Pakistani-American 
entrepreneur from the Silicon Valley, Cali-
fornia, addressed the members of Soci-

ety for Global Moderation (SGM) and other 
guests at a Talk held at the CMC Offices in 
Karachi on Thursday, March 12. The subject 
of the Talk was ‘Pakistan, a Perspective, Ir-
respective’. 

Mr. Kothari was of the view that there 
were very good times ahead for Pakistan 
as the country was at a point when all stars 
were lined up in its favour, it had an honest 
leader and phenomenal youth which was 
very energetic and intelligent.

Idris Kothari said that change had 
arrived in Pakistan and every Pakistan 
should, in some small way, do something 
for the country. Since there are 220 million 
people in the country, it could make a lot of 
difference. He said if everyone acted for the 
common good and not in self-interest, the 
country would change in a big way.

Kothari said he was a firm believer in his 
own abilities and was confident that he was 
not alone because he had heard people in 
America say that one can take a person out 
of Pakistan but one could not take Pakistan 
out of the person. He said Pakistanis were 
very dedicated towards their country; he 
had found, while working with the Indians, 
that they were not half as attached to their 
country.

Idris Kothari has recently participated in 
digital initiatives of both the President and 
Prime Minister of Pakistan and has found 
that there are over a million highly educated 
and highly motivated people in the Pakistani 
Diaspora who were willing to help the 
country.

In answer to a question, Kothari said 
that Pakistan should have been exporting 
much more digital manpower but it was not 
doing so though it had great potential and 
this needed to be corrected so that Pakistan 
could earn more in dollar terms.

Responding to another question, he 
said the country had NADRA, which was 
a fantastic organization. He said NADRA 
could help the country by providing a more 
information about competent Pakistanis 
working abroad so that new initiatives being 
undertaken in Pakistan could be further 
updated and the services of these Pakistanis 
could be harnessed. He said the digital 
programme started by the Prime Minister, 
which was led by Tania Aidrus, a former 
Google employee, was also moving in the 
right direction.

In response to a question regarding the 
brain drain from Pakistan, Idris Kothari said 
there were many new job opportunities being 
created in the digital sector as the country 
was producing so many new graduates 
every year and these people could take up 
the jobs created as a result of the gaps left 
by those who were leaving the country.

Idris Kothari is Vice President of Vascona 
Systems Int., San 

Francisco and founding member, past 
president, and current Chairman of the 
board of OPEN Silicon Valley. He has over 
35 years of professional and entrepreneurial 
experience and is currently the CTO and 
member of the board of VSi, providing 
software as a service (SAS) for the hospitality 
and medical industries. He also serves on 
the board of NED Alumni Association of 
Silicon Valley and Friends of LUMS, USA. 
Idris has a BS in Physics from SM Science 
College, Karachi, a BS in EE from NED 
University, Karachi and an MS in CS from 
Illinois Institute of Technology, Chicago.

Earlier, welcoming Idris Kothari, Syed 
Jawaid Iqbal, Chairman, Society for Global 
Moderation, said he and Idris went to college 
together. He always found Idris Kothari to 
be a bright student. After pursuing his early 
education in engineering in Karachi and scoring 
a first class first from the NED, he moved over 
to the US where he made a career in digital 
technology at a time when the field was still 
opening up.

Zahid Khan, a co-founder of SGM and 
other people from civil society, business, 
academia, etc. also attended the Talk.

The Society for Global Moderation 
(previously known as The Moderates) was 

established in 2003. It promotes Pakistani 
society – and people around the world – 
as generally peace-loving and tolerant. 
SGM is not against any religion, custom 
or creed and supports a society based 
on moderation. To further its viewpoint, it 
has been inviting prominent scholars and 
thinkers from around the world to speak on 
subjects that serve to further  ‘Changing 
Attitudes, Enhancing Values – the SGM 
maxim. 

Change has arrived in Pakistan 
- Idris Kothari

Zahid Khan, Director, Society for Global Moderation (SGM), presenting a SGM me-
mento to Idris Kothari after he delivered a Talk “Pakistan, a Perspective, Irrespec-

tive”. Syed Jawaid Iqbal, Chairman, SGM, is seen on the left.
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Newsbeat

A symposium on the Intra-Afghan Dialogue 
was held by IPRI is Islamabad. Eminent 
speakers including former Pakistani 

ambassadors and diplomats participated. Most 
speakers said peace in Afghanistan may not suit 
New Delhi’s ambitions for regional hegemony 
and it could continue intervening in the politics 
and decision-making of the country.

The diplomats cautioned that Afghan politi-
cians must be wary of issuing irresponsible 
statements which may derail efforts to finding a 
solution to the 20-year old conflict. It was hoped 
the dialogue will lead to a consensus for a politi-
cal dispensation that would be in accordance 
with the aspirations of the people of Afghani-
stan. 

Symposium on
Intra-Afghan Dialogue

Daren Sammy has become Peshawar 
Zalmi’s Head Coach for the next two 

years. Muhammad Akram will continue his 
role with Zalmi as Director Cricket as well 
as bowling coach whereas Wahab Riaz is 
the new captain. Daren has played a big 
role in bringing international cricket back to 
Pakistan.

Darren  has been awarded Pakistan’s 
highest civilian award and honorary citizen-
ship. As a celebrated West Indian cricketer, 
he is already a star in Pakistan. A regular 
PSL player, Darren has showed up in all 
PSLs for the last five years and brings 
positive vibes to Pakistan cricket. 

Daren Sammy 
Zalmi’s Head 
Coach

CMC receives Presidential 
Award for PR and Corporate 
Communications

CMC was 
honoured with 
the Presiden-

tial Award for Public 
Relations at the 24th 
Award Distribution cer-
emony of All Pakistan 
Newspapers Society 
(APNS). The Award is 
in recognition of CMC’s 
support and excellence 
in services for the pro-
motion of public relations and 
corporate affairs in Pakistan.

The Award was conferred 
on Syed Jawaid Iqbal, President & 
CEO of CMC, by the President of 
Pakistan, Dr. Arif Alvi, at an official cer-
emony in Islamabad on Feb. 27, 2020.

 CMC has pioneered the concept of 
public relations in Pakistan’s corporate 
sector. It pursues a culture of teamwork 
nurtured by support and knowhow from 
the international Ketchum network 
in providing professional services 
to clients.

 Speaking on the occa-
sion, the President asked the 

media to come forward in resolving 
issues of importance to the nation 
such as the eradication of polio, etc.

 On the occasion, Syed Jawaid 
Iqbal thanked the APNS leadership and 
said his company and he was proud 
to be recognized for their services by 
a professional body. APNS is the only 
representative body of the print media in 

the country.
 CMC is the sole affiliate of 

Ketchum USA in Pakistan    

Syed Jawaid Iqbal receiving the Presidential Award for Public Relations from the 
President of Pakistan, Dr. Arif Alvi.
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Newsbeat

After 2 years of several single releases 
and music videos, Kashmir, in col-

laboration with Pepsi and Zellbury, has 
finally released its debut album titled 

‘Khwaab’. The 
song has been re-
leased alongside 
another single 
‘Dhoop,’ accom-
panied by a music 
video directed by 
Umar Anwar shot 
in Thailand. The 
album has nine 
songs, plus two 
bonus songs. It 
is a compilation 

of all the songs the band has released 
individually over the past two years.

Just after winning Pepsi Battle of the 
Bands in 2018, the band announced the 
album ‘Khwaab’ to be released song by 
song, ultimately leading to a compiled 
album. The band members were visibly 
excited as they had put their heart and 
soul into making the music and hoped 
people would feel that. 

‘Khwaab’ 
Debuts

Gender Equality in KSA
Amid recent reforms that have 

revamped the conservative 
picture of KSA, a recent World 

Bank report places Saudi Arabia first in 
gender equality in the GCC region and 
second in the Arab region, giving the 
kingdom an overall score of 70.6 out of 
100, a 38.8 jump since its last ranking. 
Saudi women are bringing passion, en-
ergy and enthusiasm to the workplace 
in greater numbers than ever.

Moreover, in its bid to empower 
women, the kingdom has begun allowing 
them to be heads of the household and has 
removed the legal obligation that they obey 
their husbands. In terms of parenthood, 
Saudi Arabia, along with the UAE, has pro-
hibited the dismissal of pregnant workers. 
While equalising roles in almost every walk 
of life, the kingdom has determined the age 

of 60, at which both men and women can 
retire with full pension benefits.

Another step towards gender equality in 
KSA is the country’s new trend for women 
to study what have traditionally been 
regarded as exclusively male domains. Now 
improvements in the position of women in 
Saudi Arabia are visible in offices, workplac-

es and on the streets. Hence, the workforce 
is increasing overall productivity, profitability 
and sustainability.

As for what young Saudi women will do 
after graduation, the Vision 2030 strategy 
envisages a big increase in the female 
workforce, rising to as much as 30 per cent 
over the next decade. 

Indonesian cafe worker Rudi Hartono 
struggled to persuade residents of his 
small coastal community of Parepare 

to follow his example and pick up rubbish 
strewn on the streets and beaches until 
he dressed up as Spider-Man. At first, 
he did the same activity without wear-
ing the costume and it did not attract 
the public’s attention but after wearing 
the costume, the public’s response was 
extraordinary.

Many parts of Indonesia suffer from 
having little in the way of organised pub-
lic services to deal with trash, with plastic 

waste in particular often ending in rivers 
or in the oceans. Indonesia, the world’s 
fourth most populous country, generates 
3.2 million tonnes a year of waste, with 
nearly half ending up in the sea.

Hartono usually collects waste as 
Spider-Man before his cafe work begins 
at 7 p.m. and his efforts have helped put 
a spotlight on the waste issue nationally. 
He has been interviewed by newspapers 
and appeared on television chat shows 
dressed in his Marvel comics superhero 
costume to explain his motivation. 

Spider-Man Collects 
Waste
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Newsbeat

The President’s Bodyguard (PBG) 
Risala outclassed the ASC Polo 

Team by 12-6 to clinch the country’s 
most prestigious polo title, the Zameen 

National Open Polo Championship for 
Quaid-e-Azam Gold Cup, at a jam-
packed Lahore Polo Club ground.

PBG Risala has won the Quaid-e-
Azam National Open Polo Championship 
after 43 years. High-flying Nicholas A 
Recaite emerged as the star of the final 
by smashing a superb seven goals, while 
Raja Mikael Sami hammered a hat-trick 
and Hamza Mawaz Khan banged in a 
brace. Eulogio Celestino played well for 
ASC and contributed with a hat-trick, 
while Dr Shahzad scored two goals and 
Mumtaz Abbas Niazi struck once. 

The actress and host Rabab Hashim is 
the new face of Moneygram for Paki-

stan. Moneygram is the leading global 
money transfer company.The launch of 
Rabab Hashim’s collaboration with the 
brand includes a series of television com-
mercials aimed at expatri-
ate Pakistanis.

Rabab will also be 
attending a 
host of 
exclusive 
meet and 
greet events 
around 
the globe, 
representing 
Moneygram and 
Pakistan. 

Zameen 
Polo 

Moneygram 
Brand 
Ambassador

Sam Raimi may do the film ‘Doctor 
Strange: In the Multiverse of Madness’. 

The studio approached 
him after the depar-
ture of Director Scott 
Derrickson who made 
the first part of ‘Doctor 
Strange’. While Raimi, 
who has also directed 
Toby Mcguire’s Spider-
man trilogy, might work 
for the ‘Doctor Strange’ 
sequel, Derrickson 
will be attached to the 
project as Executive 
Producer.

Benedict Cumberbatch will be returning to 

his role as Doctor Strange. It will be the first 

horror film in the Marvel Cinematic universe. 

The film will be focusing on ‘Doctor Strange’ 

going back to the multiverse where he will be 

fighting off the horror. 

‘Doctor Strange’ Sequel

Hyundai Motor has unveiled its new 
‘Prophecy’ Concept EV, showcas-
ing the key elements of its styling 

and technology. ‘Prophecy’ is inspired 
by the company’s ‘Sensuous Sportiness’ 
design philosophy. It embodies ‘Optimistic 
Futurism’, which focuses on the emotional 
link between humans and automobiles by 
balancing nature and technology, emotion 
and practicality.

The group is expanding its product line-
up to include 44 electric vehicles. It also 
plans to invest almost 50 billion Euros for 
research and development in future tech-
nologies by 2025. It expects to sell more 
than 670,000 battery and fuel cell electric 
vehicles annually by this time and to be 
positioned among the top three EV provid-

ers globally. In Europe, more than 75% of 
its line-up will be electrified by the end of 
2020. The company aims to supply almost 
80,000 zero-emission vehicles to European 
consumers this year.

Prophecy establishes a new standard for 
the EV segment. The extended wheelbase 
and signature shorter overhang of the EV 
platform gives Prophecy an iconic silhouette 
of perfect proportions. The result is a new 
EV architecture defined by pristine surfaces, 
pure volume and harmony of aesthetics and 
functionality.

The name ‘Prophecy’ reflects the 
concept’s purpose, as it signifies a bright 
future for both Hyundai’s designs as well 
as innovative mobility solutions for the EV 
customers of tomorrow.  

Hyundai Prophecy
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Alif Kitab Publications, writer Umera 
Ahmed’s publication house, has 

published the health lifestyle book ‘It’s 
Not a Diet, It’s a Lifestyle’ by the UK 
registered dieti-
cian and health 
enthusiast, 
Fareeha Jay.

A graduate 
from the Univer-
sity of Plym-
outh, England, 
Fareeha Jay 
believes there’s 
far more to a 
healthy lifestyle 
than counting 
calories and 
how many steps 
you walked in 
a day. She cuts through the noise sur-
rounding fitness stereotypes, explaining 
the intricacies of nutrition and how to 
follow a healthy eating lifestyle.

Fareeha Jay provides some practical 
tips and an honest, rational approach 
that aims to empower you to create 
habits that will transform the way you 
perceive food and health. It help you lose 
weight for good. 

Fareeha Jay 
Book

NThe Buraq Center by 
LADIESFUND is a collabo-
ration between Dawood 

Global Foundation, the German 
Consulate in Karachi and LUMS 
National Incubation Center (LUMS 
NIC). It offers a world of possibili-
ties to women entrepreneurs and 
innovators while transforming the 
gender equation and opening 
opportunities to empathise, ideate 
and create at the speed of thought.

The slogan of the center is ‘Watch Her 
Fly’ and the logo shows a magenta pink 
Pegasus. The center was designed by 
Sanki King, who has also made a stun-
ning giant graffiti art magenta pink Pe-
gasus for the center, which was unveiled 
at the opening.

The German Consul General Eugen 
Wollfarth, who has been a great sup-
porter of LADIESFUND was present at the 
inaugural.  LADIESFUND has sponsored 
international fellowships for eight girls to 
study in Germany. 

The Buraq Center has shortlisted its first 
10 incubatees who will be trained under a 

curriculum provided by NIC Lahore 
and certified by NIC Lahore, along 
with Dawood Global Foundation.

Tours of the space were given 
at the inauguration, showcasing 
the bold, pink look that was both 
feminine and powerful, featuring 
wired incubatee desks, networking 
tables, a soundproofed interview-
ing space and pink bean bags. 
The center is looking for a collabo-

rator for a meeting room.
Spotted at the event were Idris Kothari, 

Khalid Mirza, Ameena Saiyid, Senator 
Nasreen Jalil, Nazneen Tariq Khan, Moidul 
and Seema Hassan, Fazal Dadabhoy, 
Caroline Bates, Shannon Grewer, Khur-
sheed Hyder, Pervez Madraswala and 
many diplomats. 

Buraq Center Opens

The National Bank of Pakistan 
celebrated women’s day by con-
ducting an interactive session with 

a large gathering of its female employees 
at the NBP Head Office. The session was 
conducted by Asma Shaikh, SEVP/Group 
Chief, HRMG. She asked the participants 
to speak about their challenges and share 
their success stories with others. She 

encouraged all the females to learn to ex-
press, write and think no matter at whatever 
stage they are in, in their careers.

Sadaffe Abid, NBP BoD, CEO, Circle 
Women Association encouraged the 
women not to underestimate themselves 
because when women are given the rights, 
the skills and the opportunities to succeed, 
it creates a powerful ripple effect. Sadaffe 

Abid wears many hats and 
inspires many to follow in 
her footsteps.

Recently, NBP received 
the ‘Business Performance 
Award’ in the Public sec-
tor category at the 24th 
All Pakistan Newspapers 
Society (APNS) Awards in 
Islamabad. Syed Khur-
ram Hussain, SVP/Divi-
sional Head, SMD/ SBAG, 
received the award for 
NBP.  

NBP Outshines

Handwashing Doodle

Google created a doodle honouring Dr. Ignaz 
Semmelweis, “the father of infection control” 
and a pioneer in hand washing. Washing of 

hands was not always a common practice. With the 
COVID-19 outbreak, the Google Doodle featured the good doctor and a demonstration of 
how to wash hands. 
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By Maheen Aziz

Truck art is becoming a popular art 
form in Pakistan and is pursued by 

the local transporters with diligence and 
pride. This is the reason why it is turning 
into a national identity. In the 1950s, when 
Bedford trucks were first imported in Pak-
istan, the trend of decorating these trucks 
started. The truck drivers would embellish 
their trucks with bells, patterns, draw-
ings of animals and birds and portraits of 
their favourite leaders (Ayub Khan) or 
film heroes/heroines; attach wooden 
frames, write romantic couplets (of 
unknown rural poets), and paint 
various graphic motifs.  

Decorated like brides, these trucks 

were used to carry goods within 

Pakistan or to Afghanistan. Due 

to the distinctiveness in choice 

of colours, motifs and rough 

brushwork lacking finesse and 

basic training,  truck art gradually 

caught the fancy of people coming 

to Pakistan from the world over 

and it became Pakistan’s identity 

in Europe, America and other 

countries.

One person who has done wonders 

to popularize Pakistan’s truck art form 

is Anjum Rana. She has an eye for the 

extraordinary in ordinary everyday life. 

She has made it her goal to bring this art 

into the mainstream, into homes, 

and give it the recognition it so 

richly deserves. It is her discerning 

eye that has always made her 

appreciate what most of us dismiss or even 

ridicule or take for granted.

Anjum has employed master truck 

painters and directs them in painting their 

richly textured motifs on everyday objects 

such as kettles, lanterns, oil-lamps, boxes 

garden furniture, walls, fans and object d’art.

Truck owners, drivers and artists spend a 

lot of time working on the trucks and buses, 

embellishing them profusely before taking 

them out on roads. Every brush stroke is 

nimble and detailed and shows the love and 

devotion of the artists. The colour theme 

and imagery is the magnetism of this 

art. It’s usually drivers from the north of 

Pakistan who decorate their trucks 

with vibrant artwork comprising 

red and blue and flashy orange 

as they catch the eye and make 

the vehicle ever more attractive. 

It usually takes an artist around 

20 days to cover the truck with 

paintings. But this depends 

on the kind of paintings and 

textures the owner wants. 

The real beauty of truck art 

has more impact at night when 

the beautiful vibrant colours 

glow! The truck artists spend a 

lot of time to learn the drawing 

and painting techniques from 

the masters who have excelled 

before them. From the side petrol 

tanks to the truck body, there is 

no space left uncovered by the 

painted art.

The body parts of the truck are 

given names by the truck drivers. 

The front top part of the truck 

Art on Wheels
Flamboyantly coloured trucks, buses and rickshaws have become 

prominent cultural symbols of Pakistan. The designs on each vehicle 
are different in their own way.
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is called taj (crown) that is shaped like a 

crown, the windscreen is called matha 

(forehead) while the bonnet is known as 

lips. 

Regrettably, most people in Pakistan 

have failed to notice the beauty of truck art 

and that is why it was neglected in the past. 

When artists from Pakistan went abroad in the 

90s, they realized how the genre was praised 

and was flourishing in western countries. 

Iftikhar Dadi and Durriya Kazi were the ones 

who promoted the country’s truck art abroad. 

Kazi did a lot of work to promote truck art and 

made people recognize the genre as a local 

art form of Pakistan. Gradually it became the 

identity of Pakistan around the world.

There are two famous groups who are 

currently working on truck art - Phool Jee 

and Phool Patti. These groups are the ones 

who have brought out the best in truck art for 

the world by keeping to the traditional style 

and originality of the art. 

Haider Ali, a famous truck artist who 

owns Phool Patti, has been working for 28 

years to promote truck art. The verses and 

poetry written on the trucks may not seem 

in very good taste but these lines hold true 

sentiments and reflect personal stories of the 

truck artists.

These painters are not considered 

‘artists’ but artisans although a lot of truck 

artists have diplomas in painting and have 

been learning the skills since they were small. 

Perhaps the only difference between most 

regular artists and a truck artist is a degree.

Truck art has always been considered 

‘cheap’ and the ‘art of the poor’ and perhaps 

that is why it has never created the ‘wow’ 

effect as the trucks and buses are run by the 

‘unsophisticated’.

A few truck art workshops have been 

held in recent years by such non-profit 

non-government organizations as Alliance 

Francaise de Karachi. Syed Munawar Ali, an 

artist and art activist, says that truck art is 

flourishing in Pakistan on its own and without 

any government support. I personally belong 

to a group that has been doing truck art 

on the walls of Karachi in different projects 

like 'Re-imaging the walls of Karachi'. The 

purpose was to make the world understand 

the power of this local art form and invite 

companies to become involved.

At the Islamabad Airport, truck art has 

been presented on the walls in the baggage 

claim area which is striking to the people 

who never thought that truck art could reach 

this far. This is the hard work and struggle of 

many truck artists and craftsmen. Now truck 

art is also seen on clothing brands, 

jewellery, shoes and 

furniture. 

There is also the fear that it may 

become too commercialized and lose its 

traditional style. There is already a change 

visible in the art style on trucks and buses. 

Truck artists now don’t work much on fancy 

decorations and are gradually converting to a 

modern style.

A lot of people are utilizing truck art in 

focusing on social issues. For instance, truck 

art has become a fascinating way of culturally 

raising awareness about social issues in 

Pakistan. Messages relating to life values, 

particularly from a female perspective, which 

are often not in the limelight, have been 

displayed positively on trucks. Many trucks 

in Pakistan now showcase floral patterns 

with bright colours, poetry lines, and women 

empowerment messages. As it is, truck art 

in Pakistan is well-known for its traditional 

patterns and colours.

Samar Minallah, a film-maker and 

anthropologist, is currently working on 

spreading awareness about social issues, 

especially related to children and women 

by changing the truck’s rear images from 

celebrities to girls holding books and looking 

hungry for education. Samar has been 

actively driving the project to replace the 

celebrities with other positive messages.

This also shows that there is a lot of room 

in truck art to create new styles and portray 

messages. This change in imagery and style 

is welcome as it is helping connect truck art 

with the public as well as helping in gaining 

cultural and social attention.

Truck artists take pride in calling their art 

a local art form but lament that the art and 

artists do not have international recognition 

and lack government facilitation. 
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Bonanza Supports Woman Power

Bonanza Satrangi celebrated woman 

power in an admirable way. They fo-

cused on not only self-empowerment 

but also uplifting others by featuring a number 

of famous women who have proved that they 

could follow their dreams and pave their paths, 

without thinking about stereotypes. These in-

cluded Maliha Rehman, Areeba Siddiqui, Ze-

nith Irfan, Eman Khan and Zarnak Sidhwa.

Maliha Rehman, a fashion and lifestyle jour-

nalist not only keeps up with fashion and trends 

but also voices her opinions on current affairs. 

She updates people on 

Pakistan’s fashion and 

entertainment indus-

try, points out hits and 

emphasizes the reason 

behind misses. Her’s is 

a solid impact. 

A young and tal-

ented female artist, 

Areeba Siddiqui re-

flects herself through 

her brilliant artwork. 

She conveys witty 

messages along with highlighting major issues 

through her pieces. She makes a difference by 

using her canvas for women’s empowerment. 

Zenith Irfan was recognized as ‘Pakistan’s 

Boundary Breaking Girl’ by CNN. This fearless 

young woman is the first female motorcyclist to 

ride solo across the country. Zenith has inspired 

hundreds of girls who want to pursue their am-

bitions. She has played a significant part in por-

traying a positive image of Pakistan. 

Breaking stereotypes, Eman Khan says 

that kickboxing is not just a guy thing. Khan is a 

professional kickboxer who owns a blog too. A 

lady can be many things and Eman is a perfect 

picture of that. Brave women are a source of 

pride to everyone.

Zarnak Sidhwa, professional chef and 

chocolatier, is a popular name among food 

lovers. She started as a home chef and later 

came up with exceptionally delicious recipes. 

Cooking was her passion that turned out to be 

a profession.

Pakistani women are moving forward each 

day, breaking the glass ceiling and making their 

mark. Many of them are setting great examples, 

encouraging and empowering others, proving 

that they can excel in any field without holding 

themselves back. Such women are an inspira-

tion for girls who want to achieve something in 

life and Bonanza supports women power. 
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‘Hum AApAs mein’

united We stand
By Syeda Maham Rasheed

It seems the web series trend is fast 
catching on. One such series is called 

‘Hum Aapas Mein’ by Mehrdar Art and 
Production and Khayaal Studios. This 
is happening after Wajahat Rauf’s web 
series ‘Enaaya’ which had Mehwish 
Hayat, Azfar Rehman and Asad Sid-
diqui.

‘Hum Aapas Mein’ has been written 

and is directed by Sabeeh Ahmad. It 

tells the interconnected stories of five 

families struggling with social cohesion 

and acceptance. The families live in the 

same apartment building called 

Ronaq Manzil, that represents life in 

Karachi. The inhabitants of Ronaq 

Manzil represent Karachi’s diverse 

population.

Though they are different from 

each other in every way, these people 

battle over water shortages, crime, 

encroachment, ethnocentrism and 

the rest. The viewer understands 

and empathizes with the characters 

and hopes they will come together.

Produced by Fahim Shad, the 

eight-episode series shows how we are 

conditioned to discriminate against each 

other based on religion, ethnicity, caste, 

colour and culture. With time, these 

families get to know more about each 

other and realize how they are all different 

but they don’t mean harm to anyone.

‘Hum Aapas Mein’ hopes to show that 

everyone has his fair share of problems 

and people are more alike than different.

The web series really gets you hooked 

as Ahmad tactfully addresses some 

difficult yet important social issues. A 

young boy and his friends find it strange 

as they are not allowed to touch a plate 

which belonged to a housemaid. The 

children, along with their grandfather, 

start investigating the sinister force that 

lies in this plate, ultimately arriving at an 

eye-opening revelation. Also, the taboo 

that goes with the word ‘transgender’ is 

highlighted in the series. Among the five 

families, one comprises four transgenders. 

One of the four has just arrived in the city 

and fears for the struggles he/she has to 

face.

In one of the funny scenes when 

robberies start in Ronaq Manzil, an aamil 

is discovered who has arrived with an 

agenda. The change of characters is 

easily visible at this point.

The plot is simple and at times 

predictable but the dialogue lines are 

very engaging. Though the scenes are 

long but they unfold impressively and 

without a dull moment. All thanks to the 

cinematographer Asghar Ali Ghanchi. 

The sound is also good. The music is 

quite powerful and unique for a web 

series with each family being assigned 

its own music theme. With focus on each 

aspect, the art direction and wardrobe 

choices lack in detail, especially for the 

transgender characters.

The characters are well-defined like 

Shaukat Qureshi who plays a bigot. He is, at 

first, not willing to consult his neighbouring 

doctor because she belongs to a different 

sect but by the second last episode, he is 

vying for his Hindu neighbour to teach his 

children Islamiat.

The web series is targeted at 

audiences of all ages and genders 

because Karachi, being the sixth 

most populous metropolis in the 

world, has millions of people. They 

are divided along ethnic, sectarian 

and cultural lines and often refuse 

to interact with people belonging 

to different backgrounds in their 

neighbourhoods.

This lack of cohesion is used by 

extremist groups to spread negative 

information about others, which results in 

further fragmentation of society. To reduce 

the community members’ vulnerability 

to narratives of extremism about division 

and segmentation, it is essential to make 

them aware of why it is in their benefit if 

they live in harmony with their neighbours 

belonging to diverse backgrounds.

‘Hum Aapas Mein’ was screened for 

underprivileged communities at 13 different 

venues in Karachi, including Baldia Town, 

Lyari, Ibrahim Hyderi, Sachal Goth and 

Mauripur, to promote the idea - ‘In Unity, 

There is Strength’ and ‘United We Stand, 

Divided We Fall’. After these showings, 

the series was released on Facebook and 

YouTube. The message in the series can 

prove to be a game-changer in putting an 

end to the misconceptions we have about 

each other. If you haven’t watched the 

series yet, then you definitely should as it 

has all the reasons to keep you glued to 

your screen. 
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THe CAll oF THe Wild

A Film Full of dog emotions
By Hadiqa Iqbal 

A CGI dog, an adventurous escape 

for freedom, rule of masters over 

their sled dogs, a package of emotions 

and attachment, anger against brutality, 

envious attacks, overcoming losses and 

a breath of freedom, that’s what ‘The 

Call of the Wild’ is all about.

This master package is an American 

adventure film based on the legendary 

1903 classic novel written by Jack Lon-

don of the same name and Twentieth 

Century Pictures’ previous 1935 film, set 

in the Yukon around 1890s about the 

Klondike Gold Rush. The 2020 film is di-

rected by Chris Sanders and written by 

Michael Green. It features Harrison Ford, 

Dan Stevens, Omar Sy, Karen Gillan, 

Bradley Whitford and Colin Woodell. 

The story revolves around Buck, a 

large and gentle St. Bernard/Scotch Col-

lie, who lives contentedly with his master 

Judge Miller in Santa Clara, California. 

Buck’s luxurious mansion life turns totally 

upside down when he is abducted from 

his California home and is sent away to 

the Alaskan Yukon in the 1890s to serve 

different masters throughout his journey. 

Buck struggles to survive and finally dis-

covers his freedom in the wilds of Yukon.

The film has a lot of depth and emo-

tion, as it shows kind masters and cruel 

rulers, both at the same time. The film is 

as good as a lot of other classic films like 

‘The Lady and the Tramp’, ‘The Journey’, 

‘Bambi’ and others in the same genre.

Earlier in the film, Buck and John 

Thornton (Harrison Ford) develop a strong 

bond, after which Thornton rescues Buck 

from a corrupt and unwilling villain, Hal 

(Dan Stevens). From there, both of them 

go off on an adventurous journey into the 

wilds of Yukon which take the film to great 

heights. Perrault (Omar Sy) becomes 

Buck’s first sled master with his assis-

tant Francoise. They together use sled 

dogs to deliver mail across the Yukon 

Territory. Perrault introduces Buck to his 

fellow sled dog, who later becomes the 

sled leader, replacing one of his envy 

ex-leaders, Spitz. The dog throughout 

the journey experiences ancestral spiri-

tual visions: a black wolf that acts as his 

guide throughout his journey and helps 

him in saving Francoise from drowning 

and Perrault in reaching the mail depot 

on time.

Buck, the CGI dog, in the film is the 

core character throughout. He comes 

across as a loyal and kind-hearted 

animal that has the strength to win the 

trust and loyalty of others, whether it is 

Perrault or Francoise. His attraction to-

wards the female white wolf shows his 

naughty side as well.

All told, the dog is helpful, faithful, 

trustworthy, innocent, a marvellous es-

caper and a bit tough. He understands 

human behaviour well; he snatches the 

wine bottle from Thornton and buries it 

away so that Thornton would not drink 

more. He even listens to Thornton’s 

tragedy and responds to him in his way. 

Scenes such as these are very rare to find 

and they hit the right nerves. Amidst so 

much kindness, it is not easy to see him 

suffer at the hands of cruel people. Be-

sides this, the scenes produced by Erwin 

Stoff and Mangold, giving a combo of real 

backgrounds with a bunch of imaginary 

characters, are  marvellously plotted and 

executed. 

The film hits the jackpot at the box 

office as the storyline and the sequences 

amaze the audiences. Even critics are 

spell-bound after watching the film.

Overall, the story is based on loy-

alty, friendship, bearing a kind nature, 

being helpful towards self and others, 

self-discovery and choosing the best. 

Though the CGI version of the dog could 

have been changed to a real dog to cre-

ate a more deep emotional connection 

between the animal and the viewers, the 

CGI performance is quite satisfying; real 

dogs would have to be trained a lot to 

get the best out of them. Perhaps it was 

sensible of Chris Sanders and Janusz 

Kamiński to work with the CGI version of 

Buck. 

This is family stuff and not at all a 

waste of time and money. It is a good plot 

with good characters and good direction. 

Buck stands out as the most loving char-

acter in the film – a must-watch for every 

pet lover. 
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