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Editor’s Desk

April 2018 Vol. 23 No. 4
Not very long ago, allegations was made on live TV that the person apprehended in the 

rape and murder of the little girl Zainab in Qasur was a member of a pornography gang, 
which also included a provincial minister and that the suspect had 37 foreign accounts. 
This sensational allegation was made by anchorperson Dr. Shahid Masood in his TV show. 
An investigation committee, formed by the Supreme Court to probe the accusations of Dr 
Shahid Masood regarding the convict Imran in the Zainab case, submitted its report to the 
Supreme Court and termed the accusations as baseless. Shahid Masood had claimed 
that he had proof to support his allegations but failed to provide the said proof before the 
Supreme Court.  Subsequently, the Chief Justice of Pakistan, Justice Saqib Nisar, had no 
alternative but to ban Dr. Shahid Masood’s TV show for three months.  The Chief Justice 
also expressed regret at the TV anchor’s continued intransigence.

The incident has again brought into focus the manner in which the so-called ‘liberated’ 
media in Pakistan operates after it was unchained in the early years of the past decade 
by President Musharraf’s regime. Three subsequent governments after that, namely those 
of Asif Zardari, Nawaz Sharif and Shahid Khaqan Abbasi, though professing themselves 
to be champions of democracy, have never objected to the behaviour of the media. Their 
adherence to the principles of democracy may not be visible so graphically in other areas of 
national life but they do not seem to have demonstrated any objections to the role that the 
media, particularly TV, has come to play in the national narrative.

Added to this factor is the role that the media has itself defined for its conduct and, it 
seems, the no-holds-barred attitude that Pakistani media seems to have devised for itself 
ever since it was set free, has many takers. It is in such an atmosphere of irresponsible 
freedom that people like Dr. Shahid Masood conduct a nightly programme. He openly makes 
allegations against anyone he wants and it seems no one raises any objections, or may be, 
they grind their teeth in private! This is, perhaps, how the anchorperson took things a bit too 
far.

In the days of ‘controlled’ print journalism, no reporter or writer could dare write anything 
and hope that it would be published without the editor questioning him or her as to the 
veracity of the story and then considering whether it was okay for publishing. The print media 
still have editors who can be held responsible for whatever is carried in their publications but 
it seems there is no such job position at TV news channels. The news programmes are put 
together by news producers and, at best, there is a news director who gives a final look to 
whatever is being put on air. The credentials of the news producers and news directors may 
or may not have anything to do with any previous experience in journalism.  As for news 
talk shows, usually conducted by an anchorperson (male or female), again, not necessarily 
having previous journalistic experience, there is no ‘editor’ in the sense of print media. The 
news director usually does not have much to do with such shows because the anchorper-
son is the boss and the job of the news producer is only to ensure that the footage and the 
graphics are in order and the ‘short-breaks’ are taken at the given intervals. If there is anyone 
that the anchorperson discusses the day’s news show with about which persons to invite or 
contact on beeper, it is someone from the management or the owner himself. In all probabil-
ity, the conversation is not about the content but about the ratings the show will bring.

It is obvious that PEMRA (Pakistan Electronic Media Regulatory Authority) is not playing 
its due role in this regard. As a regulatory body of electronic media, it should always be on 
its toes and should see to it that no TV channels cross the line. It seems, however, that the 
body is in a deep slumber and that whenever it wakes up, if ever, it chooses to act at the 
behest of the government, especially the ministry of information.

One of the recommendations of the Media Commission that was appointed by the 
Supreme Court of Pakistan in 2013 was that PEMRA should be entirely autonomous and 
should perform under the purview of the parliament. The Commission comprised Justice 
Nasir Aslam Zahid and Senator Javed Jabbar. It had recommended that while, between 
2002 and 2013, PEMRA had facilitated the transformation of the electronic media landscape 
in Pakistan, there was urgent need to revisit and reconstruct the laws, regulations and rules 
of PEMRA so that it could represent the emerging realities and principles such as the issue of 
the regulatory body’s separation from the control of the executive. It was also recommended 
that the regulatory body should be administratively responsible to the parliament rather than 
a ministry or cabinet division.

Many noises have been made to devise some kind of a code of conduct but nothing has 
happened. It is, therefore, time for PEMRA to fully wake up and not only see what is happen-
ing around but to take action against these developments.

Wake up, PEMRA!

Javed Ansari
Editor
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Readers’ Thoughts

Welcoming PSL
This is regarding the last cover story of Slogan on ‘Cricket - Game or Brand?’. Although cricket 

now is more about earning money than just performing on the field, the fact that the general 
public had become awestruck by the rising popularity of this game, more because of the PSL, 
can also not be denied. The PSL has taken Pakistan’s talent to new heights and can be described 
as a win-win formula for the cricket-obsessed nation. Though there are many ups and downs in 
every game, we should always come up with the positive impact it is having on the country. PSL 
will definitely help Pakistan in moving forward.

Tehmeena Riaz,
Karachi

Lifestyle Ideas
Women are choosy when it comes to lifestyles. They 

want everything to be perfect, from their clothes to their 
shoes and bags. With the arrival of the new spring and 
summer season, women have started rushing tos stores 
and outlets to grab the very best. The new fabric prints of 
Khaadi, Gul Ahmed, Nishat and Sana Safinaz have already 
made waves in the market and with such a huge audi-
ence turning to stores it seems that the crowd will keep on 
increasing. Your magazine should also start a lifestyle and 
fashion section as it will be helpful to many people in and 
outside the industry.

Khan Muhammad,
Lahore

Goodbye Comedy
Gone are the times when iconic comedians like Umer 

Sharif and Moin Akhtar used to make people go crazy 
with laughter. The era of live theatre and stage shows 
brought to Karachi by Umer Sharif was considered to be 
the golden days of Pakistan but today the digital world 
is more active in all areas, including comedy. New age 
comedians have taken control of what they see and 
have tried to inject society with intelligent comedy but we 
definitely miss the environment when people of all ages 
used to sit together and see the exchange of witty lines 
between Umer Sharif and Shakeel Siddiqui.

Ali Naqvi,
Peshawar.

Keeping Informed
As a regular reader of Slogan magazine, 

I really need to appreciate the efforts the 
entire team is making to bring out the abso-
lute best. Last month, while going through 
the magazine I came across the ‘Launch’ 
section and was quite impressed. Being a 
food lover I was more interested in ‘Golden 

Chick Restaurant’ and ‘Esquires Coffee’. 
After searching about the restaurant and its 
menu for an hour I went there with some 
of my friends and believe me the food was 
very much yummy, just the way you would 
like it to be. In short, the magazine is the 
ultimate saviour of many people, giving 
them food ideas so that they can go and try 
out new cuisines.

Nabeela Qureshi,
Karachi.

Bad Impact
This is regarding the article published in Slogan “Drugs Are Good”. Anyone who 

feels that drugs are abusive would be disturbed after reading the article as it seems 
to be a way of motivating the people to start taking drugs.  The emphasis on the 
kind of liberty a drug user has could motivate, especially youngsters, to do the 
same as they also feel that they are held back in certain things. The context may 
be relevant with the name of ‘Rebel’s Diary’ but there should be certain limitations. 
We may talk about ‘freedom of expression’ but we should also keep in mind that it 
should not have a bad impact on anyone.

Sana Saeed,
Islamabad
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Who Said That!

Different aspects come to the 
fore at different times. I started 
writing because I felt writers 
had failed to document the 
history of art in Pakistan. 
– Salima Hashmi, Artist

I want to see positive change, 
political participation of women 
in the future, higher education 
for women and a world where 
there is social justice. 
– Roshaneh Zafar, 
Entrepreneur

There’s a long way to go yet 
there’s an insatiable hunger for 
roles and I feel hungry for roles 
all the time. 
- Vidya Balan, Actor

In a country like Pakistan where 
politics is often an art form 
of the elite and it’s often very 
dynastic, it’s hard to explain to 
people why I don’t think it’s a 
birthright. – Fatima Bhutto, 
Writer

Becoming champions requires 
a lot of hard work but those 
who are on its path will surely 
be called champions.
– Kapil Dev, Cricketer

You can call a woman barren, 
but you cannot call a man 
impotent – because that is just 
the way our society is.
– Sultana Siddiqui, TV 
Director

I’m still very much a kid inside 
myself. -  Prince Harry, British 
Prince

It’s not necessary that the world will accept 
your creativity but don’t give up on it. 
- Shahrukh Khan, Actor

The senior 
actors are 
not there to 
overshadow 
you but to 
support you, 
so it would 
be easy for 
anyone to 
shine. 
-Fawad Khan, 
Actor

You have to 
make time for 
your passion. 
For me, music 
is a way of 
expressing 
myself.
 – Ali Zafar, 
Singer
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Corporate Moves

Ahmed Shuja Kidwai has been appointed as the CEO of 
Al Baraka Bank (Pakistan) Limited by Al Baraka Banking 
Group (ABG). Kidwai has been associated with Al Baraka 
Bank Pakistan since January 16, 1996. He has played 
an instrumental role in establishing and consolidating 
the Bank’s position in the south of Pakistan, especially 
Karachi. He has four decades of diversified international 
banking experience.

Sirajuddin Aziz, along with holding his 
responsibilities at Habib Bank AG Zurich 
Group, has been appointed as the CEO Group 
Financial Institutions. Aziz has served as the 
President and CEO of Habib Metro Bank 
since 2012. Before joining Habib Metro Bank, 
Aziz served as the COO/CEO of Bank Alfalah 
from 2006 to 2012. He has worked in various 
positions in Pakistan, China, Hong Kong, UK, 
Nigeria and the UAE for over 25 years. 

Saleem Tanoli, the CEO of FAKT Group, 
has been made the Chairman of the IR 
Committee of Federation of Pakistan Chambers 
of Commerce & Industry (FPCCI) for 2018. 
Saleem is the first Vice Chairman, Asia Pacific 
of UFI, the global association of the Exhibition 
Industry, as well as the Vice President of Asia 
Advertisement Association (AAA) and is a 
member of Asian Federation of Exhibition and 
Convention Association (AFECA). He is also 
on the Board of Directors of Pakistan Green 
Building Council and has vast experience in 
international relations which can help him in 
enhancing Pakistan’s soft image overseas. 

Muhammad Kamran Saleem, chief financial officer of 
Pak-Qatar Takaful Group (PQTG), has been appointed 
as the chairman of the Standing Committee on Takaful 
and Window Takaful by FPCCI.   

Wendy Clark has been appointed as President and 
CEO of DDB Worldwide. Ms Clark joined the agency in 
2016. She came from Coca Cola North America, where 
she was President, as well as at Sparkling Brands and 
Strategic Marketing. Previously, she served as Senior 
Vice President, Global Sparkling Brand Centre, where 
she was responsible for the global leadership of all 
Coca Cola Sparkling brands. Before joining Coca Cola 
in 2008, she was Senior Vice President, Advertising at 
AT&T.

Shahid Mahmood, the outgoing Finance Secretary, will 
be appointed as the Advisor to the Ministry of Finance. 
Once the government gets close to its term-end, 
Mahmood will be sent to Manila as Executive Director 
of the Asian Development Bank. He retired from his 
post at the Ministry of Finance on January 6, 2018.  

Humayun Bashir, has been elected as the Chairman 
of National Clearing Company of Pakistan Limited 
(NCCPL). Bashir also served as Chairman on the board 
during his last term in 2017. He has worked as the IBM 
Country General Manager Pakistan and Afghanistan in 
the past and has been engaged with fintechs, startups, 
capital markets and board governance.  
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Imran’s Hat-trick
Imran Khan used to be a great cricketer. But 

he still performs hat tricks.When he married 
Bushra Maneka, after Jemima Goldsmith and 
Reham Khan, he completed a hat-trick of 
marriages.

Bushra used to be Imran’s spiritual guide. Earlier, Imran 
had even asked his supporters to pray he finds “personal 
happiness which, except for a few years, I have been 
deprived of.”

When all kinds of stories started swirling around about 
Imran’s third marriage, he is said to have angrily asked if 
he had “sold” state secrets to 
India or “laundered” the country’s 
wealth?  Looks like the PTI 
chairman seeks to now shed his 
playboy reputation of his younger 
years.

Laila Loses Control
Actress Meera is known for 

her good media relations and 
she talks amiably to every media 
person who approaches her. It is 
this kind of attitude that she must 
have imagined her sister-in-law Laila would have to 
find a place in showbiz. But it seems their relations 
have become soured quite a bit. During a press 
conference, Laila simply stood up and burst out a 
flurry of accusations against Meera. She was very 
irate though many people tried to calm her down.

Meet Dr. Misbah
 What is it that a man can do and a woman 

can’t do? Actually, there is no difference, not 
even being a  flight surgeon. This is a very 
specialized job because it requires special 
training which is beyond normal medical 
training. Dr Misbah Rathore is Pakistan’s first 
female civilian flight surgeon. She hails 
from a small village called Kolpur near 
Quetta and has been certified by the 
Pakistan Air Force as a flight surgeon. 
She has earned a diploma in aerospace 
medicine and is posted at a combat 
group of the PAF.

Danyal Aziz Pleads
It does not become a PML-N leader 

to be pleading with a police officer. It’s probably 
not in their DNA. Remember Ahsan Iqbal and his 
outburst? Some time back when, as Interior Minister, 
he was not allowed inside a court trying Nawaz Sharif, 
he even threatened to resign.  Iqbal Ahsan may have 
come out as a hard-nosed politician but Danyal 
Aziz recently appeared meek. He simply pleaded 
with a police official to let him enter a court where 

an accountability proceeding was underway 
regarding the Avenfield Apartments reference 
case. 

“You know the journalist community is 
watching,” Danyal told the police officer on duty. 

“It is a matter of respect for me,” he 
was heard saying. “Just let me enter 
for five minutes,” he said. This was 
the same Danyal Aziz who is normally 
seen firing on all cylinders when he is 
making a speech as a PML-N leader.

The police officer told Aziz that he 
could go inside only for five minutes 
and head straight for the Security 
Room because he was not supposed 

to enter the courtroom. Danyal Aziz did just that.

Maryam Crowned
 Pakistan is a democratic country and all the 

politicians endlessly harp on democracy. But the 
recent crowning of Maryam Nawaz at a public 
gathering in Sargodha by Nawaz Sharif set many 
people wondering whether the country is headed 
towards democracy or a monarchy. Looks like 
badshahat (monarchy) is moving on and the 

people are happy to see their leaders ‘crowned’. 
Some time back, there was this fantastic scene of 
PPP leader Sharjeel Memon being crowned. There are 
also reports that some PPP ‘jiyalas’ would also like to 
see Zardari in an emperor’s garb.

Is this a sign of things to come, despite the fact 
that Shahbaz Sharif has been declared successor to 
his elder brother and named President of the PML-N? 
A video also showed Nawaz Sharif taking the back 
seat in a car while Maryam took the front seat.

Dramatic Opening
The PSL may be all about cricket but it’s still a ‘me-too’ 

event for Pakistan in many ways, including non-cricketing 
happenings like the opening and closing ceremonies. The 
PSL may not have attractive cheerleaders as, say, the IPL, 

but it has Abida Perveen, the so-called ‘sufi’ singer. 
She took the audience on a mystical journey at the 
colourful opening ceremony of PSL3 at the Dubai 
Cricket Stadium. Not to be left behind, Ali Zafar was up 
to his antics and made a dramatic entry into the stadium 
hanging from a sling with his feet on a scootie.

Stage Collapse
Perhaps, it is all about pop culture and 

the rises and falls that go with it. Many fans 
suffered injuries when the stage collapsed at 
a college concert in Gujranwala where singer 
Annie Khalid was performing. It seemed to 
be a temporary makeshift stage and all the 
college girls wanted was pop fun. Ten of them 
ended up with injuries. 

Imran Khan with Bushra Maneka

Maryam Nawaz

Dr Misbah Rathore

Danyal Aziz

Annie Khalid

MeeraLaila

Abida Parveen
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Javed Jabbar
A Man of 

Many Facets
By Javed Ansari

W
riting a piece on Javed Jabbar is a bewildering task. The word ‘multi-
faceted’ in the English language is for this man. It fits him like a glove. 
He is into everything. He is an advertising professional, a writer, politi-
cian, intellectual, scholar, mass communications expert, a volunteer 
for many causes, an advocate for media freedom and has been 

many times a minister in different governments. He was minister of state for information 
and then science and technology under Benazir Bhutto in her first stint as prime minister, 
minister of petroleum in the interim government of Malik Mairaj Khalid and then a minister 
of infrormation and national affairs under President Pervez Musharraf.

One has known him initially as an ad man. He used to be a copywriter at JWT (the 
original American ad agency). After that he joined IAL and wrote many gems of adver-
tising copy for PIA. IAL was the in-house advertising agency of PIA then. But Javed 
probably felt too constricted there. He was looking for a wider canvas than what he was 
working on. So he opened MNJ Communications. The M was for Majeed Ahmad, the 
N for Nafees Ghaznavi and the J for Javed Jabbar. Sadly, none of his other two partners 
are alive anymore.

Javed’s agency moved on from MNJ Advertising to MNJ Communications because 
Javed Jabbar always took the wider view that advertising was a form of communica-
tions and that an advertising agency was always performing the task of communications 
whether working above the line or below.

Though Javed was running MNJ quite successfully in those days (the 70s), the film-
maker in him suddenly woke up and he launched himself into making a full length feature 
film called ‘Beyond the Last Mountain,’ which he wrote, directed and produced, all by 
himself. Perhaps he was prompted into the starting the venture because he had made 
several creative documentaries by then, appeared on PTV to conduct a current affairs 
programme and was behind all the great commercials made for various MNJ clients. It 
is a fact that when Javed turned to making the feature film, his advertising business suf-
fered because his attention was now divided. Perhaps that was the beginning of the end 
of MNJ though it folded up many years later.

Like the one major event in Imran Khan’s life is the World Cup that Pakistan won in 
1992, Javed Jabbar is known for holding the only Pakistan Advertising Congress so 
far, in 1979, and the AdAsia Congress in Lahore in 1989. The country has not won the 
World Cup after 1992 and AdAsia has not been held in Pakistan after the first and only 
such event that Javed pushed and organized in 1989.

Javed Jabbar did not stay put as an ad man alone. So wide have been his interests 
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and such is his veracity in everything that holds 
his attention that politics was his next stop. 
Like many young men and women in those 
days, the Pakistan Peoples Party seemed to 
fascinate him because it carried a message of 
progressiveness and he was chosen as a min-
ster in Benazir Bhutto’s government. Perhaps 
BB liked to be surrounded by more bright peo-
ple like him to successfully take Pakistan for-
ward but she did not meet with much success 
in this respect. The only other person perhaps,  
who could deliver on Benazir’s dreams was 
Shahnaz Wazir Ali but Benazir’s government 
could not last for much long.

Though very much into politics and a PPP 
person, Javed Jabbar was never a jiyala or a 
man of jalsas. So he chose to be a senator. 
He came on the technocrat seat from Sindh 
and served his  allotted six years in the upper 
house with due diligence.

Much before the PPP’s party was over and 
MNJ had begun losing its sheen, Javed turned 
to other areas of communication like writing 
articles and books with more focus on national 
issues and going around the world lecturing. 
Baahn Beli, an NGO that Javed had estab-
lished to work for women’s education in the 
far reaches of Tharparkar, also took up a lot of 
his time. When he was picked up by General 
Musharraf as a minister, he served the cabinet 
for some time though this ceased to inspire 
him after he had been with the general’s gov-
ernment and saw its inner workings and he 
sought leave from the general.

Javed Jabbar is a communicator in what-
ever he does and his towering personality, 

Sartaj Aziz
Former Foreign Minister 

of Pakistan

Javed Jabbar is a pro-
lific writer. He founded 
and headed for about 
20 years a very success-
ful advertising agency 
known as MNJ but early 
on during his professional success, he 
commenced working for several voluntary 
causes. Two of these are the grass-roots 
poverty alleviation initiatives named Baahn 
Beli and SPO (Strengthening Participatory 
Organisation). He actively participates in 
several South Asia media networks, has al-
ready written and produced two full-length 
movies. Yet, he finds time to publish, on the 
average, at least one article every month.

Excerpt from JJ’s book ‘Criss-Cross Times’.

Cover Story
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both in the literal and metaphorical sense, 
plays a great role in this. In fact, it would be 
appropriate to say that the manner in which 
he performs as a communicator in his cho-
sen areas has not been equalled by any other 
person in Pakistan.

He is highly committed to the endeavours 
of getting his basic message across to a 
wider public. The message is that Pakistan 
is a proper nation and has a distinct iden-
tity of its own. In evolving the message and 
propagating it through his various books and 
articles, he realized at some stage that by 
only writing in English and making speeches 
and presentations in that language, he was 
not getting across to as many people as he 
wanted. That is when he thought he must 
learn the Urdu language properly and speak 
it because it was the national language and 
the language of the masses.

Now, when he is spoken to in Urdu, both 
on air and off it, he speaks chaste Urdu and 
makes sure that not a single word of English 
creeps into his comments. Educated Paki-
stanis generally speak Urdu with a gener-
ous smattering of English words thrown in. 
Wherever they have a problem conveying 
their thoughts, they use an English word or 
expression but not Javed Jabbar. He makes 
sure that he speaks Urdu in the manner that 
it should be spoken and he makes sure that 
he does not use heavy words so that he is 
understood by a wide audience. Having had 
an education that involved a greater knowl-
edge of English and subsequently pursuing 
the copywriting profession in advertising 
where knowing better than good English 
was a basic requirement, he probably never 
got to use Urdu, which is his mother tongue 
since he belongs to a family that hails from 
Hyderabad  in India.

He must have faced a lot of problems in 
the beginning in speaking fluent Urdu and 
one noticed then that he groped for ap-
propriate words. But it goes to the credit 
of the man that he overcame the problem 
and now when he is addressed to in Urdu, 
he responds in perfect Urdu. So far, none 
of his writings have appeared in Urdu but 
knowing the man, he must be working hard 
on it and his next book or article may just 
be in Urdu – not a translated version but an 
original piece!

An enduring memory that brings out the real 
Javed Jabbar is one, many years ago, when 
he was a minister in the Musharraf govern-
ment and appeared in the BBC programme 
called ‘HardTalk.’ The substance of the dis-
cussion is a bit hard to recall here but having 
refused to being bullied  by the interviewer 
and not Tim Sebastian but a woman in this 
case, the programme ended with the woman 
interviewer holding her head in frustration after 
she had thanked Javed Jabbar for his candid 
answers, as the shot faded out!

The film-maker in Javed has also not died 
down completely and many years back, he 
wrote and produced the film ‘Ramchand 
Pakistani,’ which was directed by his daugh-
ter Mehreen Jabbar and won critical acclaim 
around the world. His son Kamal did not 
take to his father’s pursuits and is a barrister 
while Javed’s wife Shabnam is a business 
entrepreneur. Javed Jabbar spends most 
of his time writing, doing the Karachi social 
circuit and travelling abroad quite frequently. 
At present, he is the Chairman and Chief Ex-
ecutive of JJ Media (Pvt.) Ltd., a company 
dedicated to producing distinctive content 
for diverse media. That is probably because 
he wishes to maintain his links  with the 
communication sector.

Nisar A. Memon
Former Senator and

Minister of Information

I remember the days at Karachi Uni-
versity where an agile 
and active young man 
emerged as a brilliant 
English debator, win-
ning in intercollegiate 
debates. His arguments 
were well researched 
and his style was differ-
ent  from theatrics and rhetoric.  

He entered professional life by establish-
ing an advertising agency and carved out 

a niche for himself due to his innovative, 
creative and unconventional new ads. He 
rose from advertising  to media and earned 
laurels. His film-making is recognized inter-
nationally. He made use of his strong pen 
and mind by authoring several books. 

His illness in the sixties was so serious 
that collective prayers were held by his 
family and friends. God responded to the 
prayers and restored his health so that he 
serves humanity in far-off places like Thar, 
where his NGO was the first to venture in 
bringing services and awareness to the 
deprived people of the desert. 

His sincere professionalism won him a 

seat in the senate and federal cabinet in 
different governments. His contribution 
to freeing media can be judged from the 
fact that he developed plans and laws to 
allow the private sector alongside state 
controlled electronic media such as TV 
and Radio, during his tenure in a military 
government. 

His education in International Rela-
tions, knowledge of political affairs, sharp 
mind, intellect, profound sense of humour, 
warmth in relations, cool behaviour and 
a high standard of professionalism has 
earned him a unique place as a Pakistani 
citizen.

Shahrukh Hasan
Group Managing Director,

Jang Group of Publications

 I must confess that I find 
it difficult to comment on 
someone as brilliant and 
iconic as Mr Javed Jab-
bar. He represents such a 
high watermark in so many 
disciplines that I find myself 
unqualified to comment on 
the excellence that be personifies.

When I was studying marketing, he was 
the perfect purveyor of the craft. Although his 
initial recognition was as an adman – under 
his stewardship MNJ Communications came 
to epitomize the glamour, the glitz and the 
magic that brilliantly crafted what communi-
cation was all about. JJ became the brand 
that made so many brands – he is actually 
much bigger than just creative advertising 
and persuasive communication. Under his 
chairmanship we organized the first, and the 
best ever, AdAsia conference in Pakistan. 
His short stints as minister and the work he 
continues to do for the displaced and the 
broken in rural Sindh shows that there are 
people in Pakistan we can be proud of. JJ is 
many things rolled into one: adman/marketer, 
communicator par excellence, author, men-
tor. His eloquence in both Urdu and English 
makes him a much sought after speaker and 
his mere presence guarantees full house at-
tendance.

Having had the opportunity of being asso-
ciated with him at a few fora, I can say that 
JJ is also a person with impeccable personal 
integrity, a great wit and has excellent quali-
ties of head and heart. It is a privilege to be 
counted as one of his many admirers.
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The Other Side of JJ

By S.M. Shahid 

I
f there is a great combination of both 
human and intellectual qualities in a 
person, that is Javed Jabbar. He gen-
erally comes across as a committed 
and philosophical individual, which he 

certainly is, though he makes no song and 
dance about it. He is seen making serious 
speeches from various platforms where he 
addresses basic issues that confront Paki-
stan, its society and its people.

 One often reads his articles on these very 
issues in major newspapers or letters to 
the editor and he has written a number of 
outstanding books as well. He has been in 
politics and has served as a senator. He has 
been in various governments as a minister 
and has made valuable contributions to his 
respective ministries. The human aspects in 
Javed Jabbar’s personality become more 
visible when you see him from close quar-
ters. I have known him for a long time and 
I am fortunate that there have been many 
occasions when I got to see him in casual 
circumstances.

 Way back in 1979, when the first Pakistan 

Advertising Congress was to be held, I was 
running Oscar Advertising along with my 
partner Irfan Haleem. In those days, we had 
only a nodding acquaintance with JJ and 
we were quite surprised when one day he 
invited us to have tea with him at a posh res-
taurant in those days - Ampi’s. He asked us 
to join his team in organizing the Advertising 
Congress. Soon we found ourselves among 
the volunteers he had assembled though 
most of them were from his own agency, 
MNJ. He was the driving force behind the 
Congress and we found that his energy and 
spirited leadership was very inspiring for all 
of us. He also picked me and Irfan Haleem 
to help him in the compilation and produc-
tion of the Congress Handbook.

 JJ’s commitment to the cause of promot-
ing advertising in Pakistan was quite obvious 
and he treated the holding of the Congress 
as a great mission that he had embarked 
on. He offered Chairmanship of the Con-
gress to S.H. Hashmi of Orient Advertising 
and requested other seniors like Chaudhry 
Abdul Ghafoor, C.A. Rauf and Wajid Mirza 
to become co-chairmen. In doing so, he 
did not ignore other leading professionals of 

the industry, such as N.H. Effendi, Jamshed 
Qureshi, Iqbal Mir, Naseer Haider, Shahnoor 
and me as congress advisors. He was per-
haps more wise and kept the position of 
Secretary General for himself!

 But apart from organizing the advertising 
congress and giving it his full professional 

Anwar Rammal
Director & Chairman,

Asiatic Public Relations Network

Javed Jabbar is an all-rounder role 
model for our youth. JJ is several attri-
butes-in-one – an intellectual, a brilliant 

copywriter, interviewer, 
politician, filmmaker, ac-
tor, social worker and a 
great speaker.

I knew JJ when he, 
along with his two 
partners, started MNJ 

advertising. Today, he and I also serve on 
the Board of the National Academy of Arts 
(NAPA). MNJ was a very creative agency. 

JJ personally produced some excellent 
commercials. One of the most memorable 
one was Peek Freans Pied Piper. He also 
made a feature film “Beyond the Last 
Mountain” that was highly acclaimed a few 
decades ago. I also had the opportunity to 
see him act in a play at the Theosophical 
Society Theatre in the late 50s.

What I like about JJ is that he has al-
ways been humble, friendly, approachable 
and witty with a deep love for his family. 
His list of credentials is, of course, lengthy 
but despite having impressive accomplish-
ments under his belt, he just doesn’t like 
flaunting them publicly.

JJ was a Senator and Federal Minister 

and has always taken an active interest in 
diverse fields from international affairs to 
voluntary work for the under-served rural 
and urban communities.

He is a fantastic creative writer and that 
shouldn’t come as a surprise. JJ has writ-
ten a few books albeit with a conversation-
al tone peppered with entertaining content, 
displaying his personality and excellent 
writing skills.

I have observed JJ in NAPA’s Board 
meetings where he always comes fully 
prepared. Being a professional copywriter, 
he begins with correcting spellings and 
grammatical mistakes in the minutes.  I 
wish him well.

JJ’s commitment 
to the cause 
of promoting 
advertising in 

Pakistan was quite 
obvious and he 

treated the holding 
of the Congress 

as a great mission 
that he had 

embarked on.
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Javed Jabbar and his wife Shabnam 
at the Great Wall of China

Syed Jawaid Iqbal, Jamal Mir, Taher Khan, S.M.Shahid, 
Syed Naseer Haider and Fasih Iqbal at AdAsia ‘89 

Javed Jabbar with the then Punjab Chief Minister 
Nawaz Sharif at the opening of AdAsia ‘89 in Lahore
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drive, his human side came to the fore when 
he planned a holiday with a few friends and 
their families – Naseer, Shahnoor, Akhtar Qa-
mar and this writer – to celebrate the New 
Year in Bombay. On the night of the 31st, he 
took all of us to a party at Belha Court, the 
residence of his sister. Then we went to the 
Taj Hotel where film actor Sanjay Khan was 
our host. We were hoping to meet Zeenat 
Aman there but Sanjay Khan and Zeenat 
had already been separated by then. The 
next day JJ took us to meet poet Jan Nisar 

Akhtar and music director Naushad.
 When we were in Singapore to attend the 

Asian Advertising Congress in 1980 JJ was 
selected by the organizers to present the 
Closing Summary of the Congress – a great 
honour for the Pakistan delegation – and his 
was one of the most impressive speeches 
delivered at the Congress.

Earlier, at the 3rd Council Meeting of the 
Asian Federation of Advertising Associa-
tions headquartered at Manila, JJ had been 
elected as the Vice Chairman of the Asian 
Federation.

 I remember, after the Adasia in Delhi in 
1982, when we went to see the Taj Mahal, 
JJ was ecstatic when Hameed played Raag 
Darbari on his small tape recorder, as we 
looked in awe at the Taj bathed in moon-
light. 

 The most exciting event in the history of 
Pakistan advertising was the 16th Asian Ad-
vertising Congress in Lahore at Al-Hamra Art 
Centre in February 1989. Javed Jabbar, as 
Chairman of the Congress carried along with 
him a huge Organizing Committee of more 
than 100 people!

How Javed Jabbar mixed business with 
pleasure should be evident from the follow-
ing incident. On January 15, 1981, he invited 
me to accompany him on a road trip to La-
hore. He was making a commercial film for 
Peek Freans, “Jagah Jagah Achha Maza” 
which would be shot at different places all 
along the national highway from Karachi to 
Lahore.

 We stayed the first night at Nasarpur at 
a haveli. It was a full moon that night and, 
though quite cold, JJ and I could not resist 
going out for a stroll in the moonlit night. 
Javed’s ecstasy on viewing the moon was 
quite evident. In the morning JJ and I again 
went for a walk. We had breakfast of baajray 
ki roti and cooked pigeons and it was a sight 
to see how JJ liked the meal. The camera 
team started their work from the shrine of 
the local saint of Tajpur. When we were in 
Lahore on the trip and were staying with his 
friend, film maker Hafizullah Hasan, the con-
noisseur of the performing arts came out in 
full glory in Javed who enjoyed the singing of 
the Lara Lappa girl Meena Shori and we had 
an impromptu sing song party.

I have always found Javed Jabbar to be a 
person of great intellect, eloquence and con-
fidence. Despite being a much sought after 
socialite, his popularity has never gone to his 
head. And he is equally at home when giving 
his time to social work. One of his pet proj-

ects is Baahn Beli, an NGO based in Thar in 
Sindh, dedicated to savings and credit, fe-
male education and female healthcare.

 Javed Jabbar is one of those rare per-
sons who is at home in all kinds of situations. 
On the one hand, he is quite capable of par-
ticipating with confidence in serious discus-
sions on a wide range of subjects, while on 
the other he laughs and enjoys jokes and 
quips thoroughly. When it comes to the ap-
preciation of music, theatre, painting, writing, 
dance, etc., there is nothing highbrow about 
him and he appreciates every bit of it like any 
other person. What I have liked about him 
most is that he is always full of encourage-
ment for any literary or artistic effort by oth-
ers and there is so much that he shares in 
terms of knowledgeable understanding of all 
such endeavours.

Shehwar Rahim
Content Head, TV One

Its difficult to encapsulate Javed’s 
personality or achievements in a few 
words.  So I won’t. Also because there 
are many others who 
are more competent 
and qualified to do 
this. Instead I will 
comment on some of 
his endearing qualities, 
one of  which is: he 
actually listens. In today’s world where 
people around you are saying ‘uhhuh’ 
while looking at their phones or waving to 
others, this is a fast disappearing courtesy. 
The result is that one actually gets a 
considered response from him that may 
provoke further reflection on the subject. 
This is probably one of the reasons Javed 
has such clarity in his communication. 
For it comes from sifting through all the 
information he has and what he has 
collected from listening to others around 
him with an open mind.

The other immensely likable thing about 
JJ is his humility. A lesser man  would not 
let you forget his chronicle of achievements. 
JJ instead has a disarming, self-deprecat-
ing manner and many of his cheeky darts 
are aimed at himself.

  Along with this, his irrepressible humour, 
naughty smile and the twinkle in his eyes 
make him a much sought after man in his 
circle and beyond.

Irfan Mustafa
Founder and CEO, 

The Food Lab DMCC

I was not aware that our paths had 
crossed in the early sixties when we 
were at Cantt. Public 
School. But the 
bonding was there 
and I realized this 
later, when one of 
our school alumni 
remembered and 
talked about Javed, 
his excellent command over the English 
language, his communication skills and, 
above all, his creativity. This bond was 
further strengthened when Javed took 
the nation by storm with the Lawren-
cepur and Pied Piper commercials. He 
understood the relevance of heritage 
and this built an ever-lasting relationship 
with consumers. This also inspired me 
and now, as I look back and think about 
it, I have myself developed a passion for 
marketing and plan-building. In those 
days, he was my hero and our bonding 
reached new heights when, in the same 
period, my mother came to me, asking 
me to pray for Javed Jabbar’s health 
and long life as he was unwell and an 
appeal had been made for prayers.

It is so ironic to see that such a great 
brand-builder chose not to market 
himself because of his humility and not 
wanting to steal the limelight. He moved 
away from advertising and communica-
tion and became very passionate about 
building institutions. He became the 
conscience of the nation. Javed is one 
of the unabashed and independent-
minded ambassadors of Pakistan and 
has defended his homeland, whether at 
home or abroad, as a true patriot and 
nationalist.
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He Changed the Face of 
Advertising in Pakistan

By Rafi Khan

If you can talk with crowds and keep your virtue,
‘Or walk with Kings – nor lose the common touch, 

if neither foes nor loving friends can hurt you,
If all men count with you, but none too much;

If you can fill the unforgiving minute
With sixty seconds’ worth of distance run,

Yours is the Earth and everything that’s in it,
And – which is more – you’ll be a Man, my son!

--- Rudyard Kipling

I 
am neither a writer nor an intellectual, and I am also devoid of any political perception.

So what am I doing here trying to write about Mr Javed Jabbar, when so much has 
already been said about him; even a whole book is published on him. So what could 
I add? My dear friend Syed Jawaid Iqbal, believes that since years back I had worked 
at MNJ advertising, later MNJ Communications, I could perhaps share a few snippets 

about Mr Jabbar that were not part of the news. 

Dr. Pervez Hoodbhoy
Professor, Quaid e Azam University

Mr. Jabbar’s expressions are nuanced 
and intelligent, not dogmatic and reflex-
ive.

Pakistan must be 
saved and its people 
deserve a break from 
decades of misrule. 
But it can be saved 
only if there is an 
openness, an admission of our faults 
and mistakes, a desire to live life as mod-
ern nations do, and a realistic vision of 
how the diverse people within Pakistan’s 
geographical boundary must relate to 
each other.

Excerpt from the Foreward of JJ’s

book ‘Criss-Cross Times’.
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Javed Sahab is a polymath. A vision-
ary. The most articulate person I have ever 
known. On top of it, he is a man pos-
sessed… with a beautiful, clear, resonant 
and commanding voice. When he speaks, 
people listen.

‘Listen to the sound of the day, follow 
him around and away…’

---Peek Freans Biscuits.

When he made contact --- a truly genuine 
privilege for me --- after a quarter of a cen-
tury and a few thousand miles of space, he 
invited me to his book launch at the House 
of Lords. Apart from other VIPs, there were 
at least two Lords, and a few, at least one, 
well-known journalist.

Javed Sahab excels in diffusing the hot air 
some people carry and to make small work 

of those who take themselves seriously. He 
was the same Javed Sahab that I knew, 
making light and pleasant of the ceremony. 
All that was missing was Javed Sahab put-
ting his arm around a lordship and calling 
him ‘abay.’ I had to resist my laughter. Some 
spoke as though there was a large crowd 
outside on the Houses of Parliament lawn 
and some with the excitement that this was 
their only chance to speak for after that the 
mike would be taken away; and some, rath-

Tariq Kirmani
Former Chairman,

PIA and PSO

I hold Javed Jabbar 
in very high esteem. He 
has done so much for the 
country and his areas of 
interest, though varied and 
wide-ranging, have always focused on Paki-
stan going forward as a progressive state. 
This is the ‘Pakistaniat’ that he firmly be-
lieves in and always promotes through his 
speeches and writings. Though he started 
as an advertising man, it was his dedica-

tion to so many other areas that egged him 
into championing the cause of developing 
communications on a wider platform and 
community development, such as the NGO 
Baahn Beli.

On a personal note, I am indebted to him 
for taking the time to help my father, Mr. 
Ziauddin Kirmani, a scholar in his own right, 
and provided valuable inputs into a book 
project. Javed made it his personal mission 
that all possible resources were placed at 
the disposal of my father in this regard. This 
assistance is highly appreciated. Thank you, 
Javed!

Shabnam Jabbar
Wife of Javed Jabbar

For a man who has received the first-
ever Lifetime Achievement Award in 
2015 from the Pakistan Advertisers’ So-
ciety, my husband is a failure in self-ad-
vertising, especially about his voluntary 
work for public service. He is famous for 
his pioneering work 
in Tharparkar and for 
founding Baanhn Beli 
33 years ago in 1985. 
But for over 3 decades 
he has also served 
several other causes 
and organisations in 
all parts of Pakistan. These bodies in-
clude SOS Children’s Villages in Karachi, 
Jamshoro  and Khairpur and his mem-
bership of the SOS National Board; the 
Strengthening Participatory Organization 
(SPO) , which he co-founded in 1994 and 
is presently its Chairperson and which 
works in over 2000 locations in all four 
provinces; the reputed think-tank Social 
Policy & Development Centre, Karachi, 
co-founded with Dr Hafiz Pasha in 1994; 
South Asian Media Association in Co-
lombo in 1991; IUCN since 1992 , Pub-
lican Alumni Trust as founder and many 
others . The lives of tens of thousands 
have been transformed for the better. He 
began devoting more and more time to 
voluntary work just when MNJ had be-
come the No.1 agency in 1978, both in 
business volume and for creative excel-
lence. Not to mention his Senate term 
and his three cabinet ministries. Guess 
who had to mind the store while he did 
all this?! But I am glad I persuaded him 
to enter the political field and my children 
and I are proud of his integrity in public 
service.
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Saqib Hameed
Chairman LRBT

I first met JJ, as his friends called him, 

in the early sixties at Karachi University. 

He was in BA (Honours) whilst I was 

in my last year of MA. He was the star 

of the debating team and won many 

trophies for the university. This made 

him very popular with the girls. 

I lost touch with 

him after passing 

out. Our paths did 

not cross until the 

mid-seventies. I was 

Marketing Manager 

of Pakistan Tobacco 

Company and we were looking for a 

new advertising agency to breathe 

some freshness into our campaigns. 

JJ was the head of MNJ, an agency he 

had founded along with some friends. 

It was the hottest and most creative 

agency in town. We saw their showreel 

and appointed them. Our confidence 

was justified and he produced some 

memorable campaigns: Capstan 

Around the World, 1 minute profiles of 

our leading cricketers - Zaheer Abbas, 

Majid Khan, Asif Iqbal and Imran Khan 

which fitted in with our Wills sponsor-

ship of International Cricket, A Touch of 

Class for Gold Leaf, to name just a few.

Being the restless soul that he is and 

looking for new mountains to climb, 

he ventured into politics, becoming a 

senator whilst we just sat in our drawing 

rooms and moaned at the state of the 

country. He was picked by BB to head 

the information ministry and made PTV 

actually credible but this was too much 

for the party and he moved to head Sci-

ence & Technology. He did another stint 

with the early Musharraf government, 

heading the information ministry again 

but his passion for the truth was once 

again a stumbling block.

In his later years, he has turned to 

social work where his contribution to 

the uplift of Thar, especially its women, 

IUCN, SPO and Media has been 

outstanding. He is indeed a Man for All 

Seasons. 

er most, with the monotone that puts you 
to sleep faster than the lullaby your wife, or 
to be politically correct your partner sings to 
you. Then Javed Sahab got up to say a few 
words. The rich resonant voice engulfed the 
entire audience, there was no shouting, no 
whining, just a remarkable blend of pitch, 
pauses and expression. This time I could not 
resist my tears. And that was just the form… 
the content, I am sure you’ve got the mes-
sage.

I almost always used to get hypersensi-
tive and very receptive in a recording studio. 
There are two occasions when that hap-
pened, my hair stood, forget about the neck, 
it was the whole body, when I did not wish 
to move, and wished the sensation to last 
and last. First time it was when Alamgir sang 
after rehearsals with the composer and the 
musicians. He stood behind the mike in the 
booth, while I stood with the sound recordist 

at the controls. It was ‘Go marching, with 
the Peek Freans Pied Piper….’

The second time, instead of Alamgir, there 
was another voice with the same rich and 
resonant timbre. When the sound recordist 
lowered the volume of the beautifully com-
posed and remarkably played sitar music to 
give the cue --- even now as I am writing this, 
my eyes have become misty --- the voice 
came, ‘Ideas to build a new Pakistan…’ 
That priceless moment, that effect, I looked 
at the sound recordist, not a word, we just 
exchanged glances, and then a surge of joy 
went through my whole body. The voice of 
course was Javed Sahab. The whole sen-
tence, that inspired line of hope and affec-
tion for the country he adored, was lovingly 
narrated, with a beauty of expression that I 
had never experienced before. So, in spite of 
not being a writer, I am writing this, because 
I was there when the history of advertising in 

Zohra Yusuf
Creative Director, 

Spectrum Communications

The Legend Leads is an iconic line that 
Javed Jabbar wrote for 
the Peek Freans Pied 
Piper. This statement 
could, in fact, be an ac-
curate depiction of his 
own status in Pakistan’s 
advertising industry in 
the seventies and eighties. There are many 
other ‘legends’ in JJ’s creative work port-
folio, some from before the time he set up 
his own ad agency, MNJ. Old timers still 
talk about JJ’s campaign for PTDC in the 
sixties – “Miss Mohenjodaro – her age is 
her greatest attraction: 5000 years” and 
“Guess who came sightseeing to Pakistan 

the other day – Alexander the Great!”
In many television commercials that JJ 

directed, there was an element of cinema 
verite.  He was audacious enough to shoot 
a commercial for National Foods spices in 
a totally natural setting – an ordinary house-
wife sans make-up (Badar Khalil) cooking in 
her own kitchen while her little son played 
around. His corporate commercial for Law-
rencepur Textiles (40 miles from Islamabad) 
had a newsreel feel to it, avoiding ‘beauty’ 
shots as they are known.

Javed Jabbar’s work should form part 
of the advertising curriculum in business 
schools. I am often taken aback when 
many young professionals I meet appear 
not to have even heard of him! Perhaps if 
his name was attached to a hashtag, they 
would.

Mehreen Jabbar
Javed Jabbar’s 

Daughter

Abba as my brother 
Kamal and I call him has 
always been a larger 
than life figure while be-
ing the most caring and 
loving father. From childhood, I remember 
him constantly and persistently telling us to 
challenge ourselves, to think outside the 
box, to never utter the word ‘boredom’, to 
always be curious, to read, read and read, 

to be courteous and polite, to stand up 
and say ‘Salaam’ whenever someone en-
tered the room, to be compassionate and 
to be honest. 

He is a father with old world values com-
bined with a modern and forward thinking 
view of life. Every conversation or experi-
ence with him teaches us something new 
each time. He has a booming voice, a gen-
erous and embracing heart and an incred-
ible mind that never stops exploring this 
wonderful and mad world of ours.

We are blessed to have him and our 
mother Shabnam as our parents.
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Pakistan was made and recorded.
And years later, I read in the online page of 

a respectable journal, that the idea of ‘Naya 
Pakistan’ was the brainchild of, no doubt, a 
fresh new creative mind; unless of course, 
the concept of ‘New Pakistan’ was lost in 
translation.

From Shakespeare to Andrew Motion, in-
tegrity in creativity is not exactly a common 
commodity. Once Javed Sahab, showed 
me a headline he had drafted for an ad for 
the financial pages of The Sun, the Paki-
stani newspaper.  I said, ‘Ah shades of Wall 

Street Journal.’ ‘Abay, what about that?’ I 
then narrated the Wall Street Journal adver-
tising theme. Javed Sahab immediately tore 
the paper he had written on, even though it 
was not a word to word copy, there was just 
a little similarity. Well that was the integrity 
of JJ.

Majeed Sahab, the ‘M’ of MNJ, had great 
regard for Javed Sahab’s creativity and his 
quick thinking mind; but at the same time 
he never shied away from making fun of 
what was not the norm to him. We were at 

Modern Studios to show a commercial. It 
was probably ‘Paki pakai roti.’ Javed Sahab 
was sitting with Mr Altaf Gauhar and the edi-
tor of ‘Jasarat’ newspaper. Majeed Sahab 
and I were sitting a few seats away from 
them. Javed Sahab was telling Mr Gauhar 
that changes could be made at that stage, 
since it was an unmarried print. That’s when 
the editor of Jasarat asked him what was 
an unmarried print. Majeed Sahab turned to 
me and said, ‘Yaar dekh iss Javed ko. Ab 
usko puri unmarried print samjha raha hai.’ 

Kamal Jabbar
Javed Jabbar’s Son

Javed Jabbar is no ordinary man and no 
ordinary father. Also, to 
catalogue his talents, 
roles and achievements 
is no easy task.

He is a writer, speaker, 
conservationist, former 
senator and minister, 
film maker, documen-
tarian, mass communications expert, intel-
lectual, social activist, policy analyst and afi-
cionado of all things sweet and chocolaty. 
The list goes on like an endless road.    

Our father is a man who may sleep but 
never rests. The indefatigability of his spirit 
is perhaps best manifested in a remarkable 
event.  He once landed in Karachi at mid-
night after a long flight from Geneva and, 
after barely forty winks, sped off at 6am on 
an 8-hour drive, in the blistering June heat 
to attend a meeting of his development or-
ganization in Nagarparkar, Thar.

He has the uncanny and enviable ability 
to be as at ease with the Secretary General 
of the United Nations as he has with a vil-
lage schoolboy in interior Sindh.

Books, films and music were ubiquitous 
in our universe while growing up. With 
books stacked from floor to ceiling, one 
could not help but absorb at least a hint of 
what they contained. We have never seen 
him without at least 2 to 3 books which he 
reads simultaneously with equal relish. Con-
versations with our father about his travels, 
be they about his experiences in monitoring 
elections in Namibia or leading a delegation 
to Guatemala, gave us a sense of wonder. 
It gave us a feeling of a greater world to be 
explored and experienced; of things to be 
achieved. Small talk with him is very brief 
as it usually magically transforms into an 
exchange of ideas and a discussion of the 
world around us.

The ever-present melodies of Louis Arm-
strong, Sam Cooke and Hemant Kumar pro-
vided the soundtrack of our upbringing. Our 
musical appreciation was born with classical 
jazz and songs from South Asian films from 
the 1950s and 60s which he shares with 
our mother Shabnam Jabbar. One thing our 
father, always known as Abba by us, is not 
too adept at is dealing with regular house-
hold chores and issues. That formidable task 
has always been in the hands of our mother, 
herself a working woman who has run our 

house with love, care and discipline.
Abba is also a deeply loving and affection-

ate man who believes in family and in man-
ners! We remember distinctly being told to 
stand up when elders come into the room, 
to say Salaam, to always be courteous and 
polite. He is a man with a hearty laugh, a 
booming voice and a generous heart. Amma 
and Abba make a ….. ?

Seneca once said that “it is a rough road 
that leads to the heights of greatness”. Preju-
dices forgiven, our father has travelled down 
this road. Our grandfather, Ahmed Abdul 
Jabbar was the Deputy Commissioner to the 
Nizam of Hyderabad in Hyderabad Deccan 
when it was annexed on 13th September, 
1948. Having narrowly avoided execution, 
our grandfather had to leave, in haste, for a 
fledgling Pakistan. A few years later, alone, 
as a 9-year-old boy, our father boarded a 
ship bound for Karachi but to an unknown 
future.

From stateliness to deprivation, the fall 
had been sudden, stark and lonely. With 
meagre resources and by the sheer strength 
of his discipline and talent, he worked his 
way through life’s many obstacles to the 
heights of greatness where he doesn’t rest 
today.



It was very funny. I laughed, enjoyed and… 
learned. That was Javed Sahab for you. He 
never ever looked down or belittled the un-
derstanding or intelligence of anyone asking 
a question. If he had time he would always 
explain with patience and simplicity. This is 
yet another lesson I have never forgotten.

‘Come face to face with beauty…’ 
--- Nivea, cream.
Javed Sahab changed the face of adver-

tising in Pakistan. Before him the ads were 
full of ‘the best,’ ‘the finest,’ all the expletives, 
sorry I meant the superlatives. He made ad-
vertising more than the oft-repeated robotic, 
almost moronic phrases. He made it inter-
esting: a device to sell the product or ser-
vice first. He made advertising copies active, 
alive, refreshing and honest.

‘Get to the truth of the times…’ 
---The Sun, newspaper.
He created a tapestry of a product, its at-

tributes, it’s packaging, into its advertising. 
‘Weaving together the needs of a 

season….’ 
--- Samara, fabric.
He has always encouraged people 

around him to do something, anything, that 
they were even vaguely capable of. He was 
eleven, he told me once, when he wrote 

a poem. He showed it to his mother, who 
asked him to send it immediately for publish-
ing in a newspaper or a magazine. The les-
son he learned, he learned very well, and he 
taught it to many; and I am not even close 
to those talented people he has influenced 
and helped in achieving great heights. That 
inspired mother couldn’t have asked for a 

better son; and I, for a better mentor.
 So, ‘Tomorrow morning, do something 

interesting, look in The Sun.’ 
---The Sun, newspaper.
It just might brighten your day. 

Thank you Javed Sahab, you have bright-
ened my life.
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By Khalid Salamat

T
o say Javed Jabbar, AKA JJ, is a 
self-made man is an understate-
ment. His journey from a modest 
beginning in advertising to an in-
ternational icon is attributed to his 

foresight, diligence and relentless endeavour. 
However, what you will read now is restricted 
to my personal, one on one experience with 
him.

From Sublime to the Ridiculous
It was a humid and sultry afternoon in Karachi. 
The marketing students at IBA University had 
gathered in a room to listen to Javed Jabbar, 
a guest speaker. His ad agency MNJ had al-
ready made its mark by producing advertise-
ments that created a stir in the industry. From 
the Peek Freans’ Pied Piper to 40 miles from 

Javed
Jabbar 
Javed
Jabbar 

– As I Know Him– As I Know Him

22 SLOGAN April 2018

Maqsood A. Ansari
CEO, Argus Advertising

I first met Javed Jabbar in the 
early 70s, when Jeff 
Stickler, an American 
film-maker, selected 
both of us as part 
of a group of seven 
film-makers for a 
project. That meeting 
with JJ set in motion 
a friendship that has spanned over four 
decades.

 For someone to be an accomplished 
writer, advertising executive, filmmaker, 
intellectual and communications expert 
– in addition to being a politician and 
minister for information – is incredible 
on its own. But to have the kind of 
personality that JJ possesses, as well 
as his un-dimmable optimism, makes 
him a force to be reckoned with. JJ’s 
love for Pakistan is paramount and for 
many people, it is the reason they love 
him. I have always referred to JJ as ‘an 
advertising executive and a gentleman’. 
This comes, of course, with apologies 
to the US Navy who coined the original 
phrase ‘an officer and a gentleman’! But 
honestly, to know JJ is to admire him 
and respect him. 

Young people today, especially those 
in advertising, should read JJ and, if 
they can, try to spend time with JJ: 
what they can learn could be life-
changing.

Cover Story
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Islamabad, the hometown of Lyla and Sa-
vana… to National Masala, khareednay mein 
mehnga, istemal mein sasta and many more, 
MNJ TV commercials were far superior in cre-
ativity than the somewhat ordinary advertise-
ments we were accustomed to.

JJ’s speech left a lasting impression as ex-
pected. He challenged the text book views, 
urging the aspiring youth of IBA to transcend 
beyond the curriculum and tap into inner cre-
ativity. He stressed the need to look at things 
from a fresh, independent perspective and 
challenge the ethos dictated by tradition. This 
was the time when JJ was working on his first 
feature film Beyond the Last Mountain. In the 
Q&A session, a cheeky student asked, ‘will 
your movie make a difference to the film world 
or is it only an MNJ stunt?’’ Without show-
ing any sign of annoyance, he retorted, ‘’my 
friend, you are coming from sublime to the 
ridiculous!’’ The room echoed with laughter. 
Thereafter, ‘’coming from sublime to the ridic-
ulous’’ became a catchphrase at IBA. When-
ever, someone wanted to score a point over a 
fellow-student, he would use JJ’s repartee.

Target – the new venture kicks off
When I sat in that audience, I didn’t have 

the faintest idea that one day I would work 
closely with Javed Jabbar. I had just left Lever 
Brothers in the mid-1980s and was looking 
for a new role. Through the courtesy of my 
dear friend Jawaid Iqbal, I found myself sitting 
face to face with Javed Jabbar. He sized me 
up quickly and threw a challenge at me: to 
start a research and consultancy unit under 

the wings of MNJ and nurture it into a long-
term, sustainable business. I made my way 
through the gruelling interview process and 
joined MNJ’s new venture which was named 
Target.

We worked together to create a brochure 
for Target, which was mailed to all MNJ cli-
ents. I followed up by meeting the prospects, 
however, the response was lukewarm. After 
continuous follow-ups and presentations for 
a few months, we finally got an assignment 
from EBM. It was a two month task involving 
a questionnaire design, data collection from 
the leading cities, collating, analysing and pre-
senting the findings. Everyone was happy - in-
cluding the board members.

The Aircraft without fuel
Business slowed down after that. Around 

this time Javed Jabbar engaged Omarji, a 
veteran consultant, to conduct a survey in 
selected localities of Karachi designed to as-
sess him as a Senate candidate. This was 
the beginning of the end. The basic premise 
of setting up a research and consulting firm 
was that the business would come from MNJ 
clients as well as Javed Jabbar’s contacts. 
Whilst MNJ’s advertising business did not 
lean on such help, Target being in its sapling 
stage, was, unfortunately very dependent 
on it. Thus the desired focus was lost. In the 
eighth month of operation, a business review 
was done. The revenue was way below the 
budgeted figure. Javed Jabbar without being 
impolite or abrasive, asked me to prepare a 
presentation highlighting the raison detre for 

Sarmad Ali
Group Managing Director - Marketing, 

Jang Group of Publications

Writer, scholar and 
a communications 
practitioner par excel-
lence, Javed Jabbar 
has been an inspira-
tion to the media 
industry for over four 
decades. Be it his role 
as a minister or a writer, a philanthropist 
or a film producer, Javed sahib has the 
ability to connect with people, under-
stand them and make them love him.

I have had the honour of working with 
him at MNJ Communications in 1982 
for almost a year and I am proud to say 
that I learnt my basics of advertising 
from the master himself. Afterwards, I 
have worked and interacted with him in 
a professional capacity and have always 
found him to be “a professional and a 
gentleman.” 

Javed sahib has the credit of bringing 
AdAsia to Pakistan in 1989 and was 
the moving spirit behind it. It was such 
a successful event that even after 28 
years, people still remember AdAsia 
Lahore. Now that we are bringing Adasia 
back to Pakistan and to Lahore in 2019, 
we realise that it will be a difficult act to 
follow.  Whichever advertising congress 
you go to, be it Adasia or IAA World 
Congress, advertising practitioners 
fondly talk about his role in promoting 
advertising in Asia.

 He has been a mentor to a lot of 
people who are now renowned names 
in the advertising industry themselves. 
Besides, his books on advertising, media 
and society have served as a great learn-
ing tool for the young advertising and 
media professionals.

Along with all these professional 
achievements, Javed sahib has also 
been involved in humanitarian work and 
giving back to the society. From helping 
the less privileged children to protect-
ing the environment and promoting the 
performing arts, Javed sahib has made 
contributions to strengthen institutions 
and empower society.

He is truly an asset to Pakistan and I 
hope he continues to inspire and moti-
vate the generations to come.

Chishty Mujahid
Cricket Commentator, Former Head

of Pakistan Cricket Board

Javed Jabbar is a 
highly talented and multi-
faceted personality. From 
his school and university 
days he has been a bril-
liant orator, debator and 
actor. He can hold any audience spell-
bound with “full throated ease”.  It is always 
a pleasure to listen to him whether you like 
the subject or agree with what he is say-
ing. Javed is equally at ease both with the 
English and Urdu languages. His renditions 
flow smoothly and swiftly. He is always 
well-dressed, has a pleasing  personal-
ity, imposing presence and an authorita-
tive voice which has a wonderful “carry”. 

Javed’s sentences are well modulated with 
stresses and strains in the right places – 
signs of a seasoned broadcaster.  He has 
also authored several books which were 
all well-received. Basically an advertising 
genius, Javed also dabbled in film making, 
as well as politics. He did become a sena-
tor and also held the portfolio of Minister 
for Information in the federal cabinet. He 
soon realized that these were not his cup 
of tea and came back to concentrating 
on advertising, writing, lecturing and to 
devote himself to social work, particularly 
in endeavours to alleviate the lot of the 
down-trodden in rural Sindh. I have known 
Javed for several years now and found him 
to be mild-mannered, knowledgeable and 
socially correct. I am proud to classify him 
as a good friend. We need more Javeds to 
make this country and the world a better 
place.
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the status quo and suggest remedial action. I 
mulled over the subject for three days before 
the meeting date, debating in my mind how to 
handle the imbroglio in the presence of MNJ 
board. The dilemma was that I couldn’t be 
openly critical on the one hand; on the other, if 
I weren’t transparent, the onus of Target’s fail-
ure would rest solely on my shoulders. I mus-
tered up all the courage that I could, and high-
lighted the reasons that led to Target’s failure 
candidly. In the conclusive part of the report, I 
used the analogy of a pilot who was expected 

to fly an aircraft that had run out of fuel. A cou-
ple of hours before the presentation, Javed 
Jabbar called me into his office and asked me 
to take him through it. Slightly edgy, I pulled 
out the notes which were to be converted into 
acetates by his secretary after we finished. I 
began, from the preamble and background to 
what transpired at each stage in chronological 
order. I clearly outlined the main issues - his 
inaccessibility in times when he was needed 
the most and lack of adequate resources and 
support from MNJ.

I expected an invective with a strong dis-
agreement. I knew he would lash out at me 
for my candour to pinpoint his mistakes. My 
throat had completely dried. He took the 
sheets of paper from my hand, rolled them, 
and then softly tapped them on his table. As 
I tightened my grip on the armchair with both 
hands, he gazed at the wall facing him. He 
was pensive. I heard his typical long ‘hmmm’ 
breaking the silence. He looked at me. 

‘Khalid,’ he started in a low, sombre tone. 
‘You have done a good review. I acknowledge 
the failings on my and the MNJ manage-
ment’s behalf. Had it not been for us, Target 
would have definitely been a different story. I 
can’t see your fault. No need for a presenta-
tion now. I will keep your notes and brief the 
board myself.’

I couldn’t believe my ears. In my brief expe-
rience, I had only seen the big guys blaming 
juniors, never taking ownership of mistakes 
attributable to them. How could this happen? 
I shook hands and walked out of Javed Jab-
bar’s office in absolute delight. Despite my 
angst on how the business was neglected, my 
respect for him had gone up several notches 
in a rather short period of time. What he said 
was evidence that he had no ego. His objec-
tivity and graciousness were most admirable. 
My parting gift from MNJ was a strong recom-
mendation letter given by him, which is safely 
kept by me even today.

Beautiful Skin is Nivea Deep
My next job was with Smith & Nephew as 

the Marketing Manager of Nivea. As coinci-
dence would have it, the account of Nivea 
was handled by MNJ. When we launched the 
campaign for Nivea Crème, JJ’s tagline, ‘Beau-

Khawar M Butt
Chairman,

English Biscuit Manufacturers

In the advertising and communications 
discipline, the decade of the 70s shall be re-

membered as one event 
and one man. The event 
is the launch of MNJ and 
the man is Javed Jabbar. 
I call JJ “The Ogilvy” of 
Pakistan. He changed the 
entire ethos and character 

of advertising in Pakistan. I vividly recall Javed 
Jabbar (popularly known as JJ) a long haired, 
lean and tall man, rather silhouetty-like figure, 
drooping over his working table under an eigh-
teenth century lamp with papers scattered all 
around him and a cassette player playing Lata 
Mangeshkar and Shamshad Begum’s classics 
in the background. This was the typical style of 
JJ’s working.

JJ’s unique mental capability was to “switch-
off” and “switch-on” almost instantly. I always 
compared him with France’s Emperor Napo-
leon who had the gift of giving dictation to his 

two secretaries on different subjects simultane-
ously while walking.

I cannot improve on late Mr. Sultan Ahmed’s 
tribute to JJ who described him:

“As a young man on the move, his horizon is 
indeed vast. He moves physically as well as in-
tellectually. His interests and pursuits are varied. 
He will go places. He has the energy, vitality and 
effervescence.”

In 27 years of JJ’s relationship, personally 
and professionally, I consider him “the better 
half” of EBM. Without JJ’s persuasive, insight-
ful, highly decent, honest and truthful creative 
content and concepts, EBM would never have 
been in the position to become a proud leader 
in the biscuit industry.

In JJ’s initiatives, the holding of the Pakistan 
Advertising Congress in 1979 in Karachi and the 
Asian Advertising Congress in 1989 in Lahore, 
are a tribute to his organizational dynamism and 
capabilities. It is no small an achievement when 
JJ became a senator and information minister 
in Benazir Bhutto’s and Pervez Musharraf’s 
cabinets where he made immense contribu-
tions to Pakistan’s national interests.
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tiful skin is Nivea Deep’ derived from Beauty is 
Skin Deep sounded more than perfect. How-
ever, we were faced with a problem. Getting 
the tagline translated into Urdu was almost 
impossible. As a result, all the Urdu options 
presented by MNJ were rejected by me. We 
had a serious difference of opinion but eventu-
ally JJ agreed with me that attempting to find 
an exact translation of Beautiful Skin is Nivea 
Deep was a futile exercise. After dabbling for a 
while I came up with a transliteration (Teh dar 
teh nikhar, jild pay Nivea ki bahaar), which was 
disliked by the Urdu copywriter but liked by JJ 
and accepted.

Letter to the US Ambassador and the Wedding 
Invitation

Several years down the road, when I was 
working as the Country Manager of Cussons 
in Pakistan, my family applied for the US visa 
for a personal trip. Our application was turned 
down by the US embassy without giving a 
reason. Javed Jabbar had recently resigned 
from the position of Information Minister. I 
travelled to Karachi and barged into his office 
without an appointment. When I shared the 
visa issue, he immediately called his PA and 
dictated a letter addressed to the ambassa-
dor of United States, arguing the merit of my 

application and urging him to get the visas for 
all four of us issued. The attempt to obtain the 
visas with his letter proved successful and we 
returned jubilant from Islamabad. I thanked JJ 
profusely.

Being based in the Middle East had pre-
vented me from keeping in touch with him for 
many years. However, I sent him the invitation 
of my daughter’s wedding in 2013. He was 
out of station but very promptly responded by 
email, thanking me and praising the invitation 
card and the message on it.

Much more to praise…
From oratory to advertising, from politics 

to film-making to authorship and social work, 
the multi-faceted genius of JJ stands so tall 
in every area that writing his accolades in this 
limited space would be an exercise in futility. I 
will briefly mention what I eulogise him for.

His unflinching love for Pakistan
Whether he is a keynote speaker at the 

Carnegie Institute or casually addressing the 
youth, the manner in which he projects and 
protects Pakistan is commendable beyond 
words. The diplomats serving the country 
(with highest respect to them) can easily pick 
the pearls of wisdom from his insightful talks 
in international forums.

His empathy
I have seen him devote considerable time in 

Thar to uplift the lives of the underprivileged. 
Despite the demands of running a very suc-

cessful advertising business, he would make 
sure to take time out and go into the rural 
areas working on the social projects most of 
which were initiated by him. His infinite love 
for children living in abject poverty was always 
an inspiration to people assisting him on the 
rural projects.

His humility.
He mingles with all and sundry with effort-

less ease. The sight of JJ enjoying a plate of 
biryani in the backyard of National Foods fac-
tory with non-management staff was demon-
strative of his open, non-pretentious manage-
ment style.

The subject is so stimulating that I could 
go on forever, however, I have to respect the 
space and time constraint. Perhaps Mirza 
Ghalib can conclude it more aptly:

Waraq tamaam huwa aur madha baaqi 
hai… (The page has ended, though there is 
much more to praise). 

Tariq Jafar
President,

Oxford and Cambridge Society

When I need an opinion on a subject 
either political or 
financial I turn to my 
learned colleague 
Senator Javed 
Jabbar, who is very 
readily available. His 
analysis of any issue 
is nothing short of 
remarkable and his depth of knowledge, 
backed by facts and figures on most 
issues is second to none. From the US 
to the ME to China, from grandfather to 
grandchildren, he covers the complete 
range. And above all, he is a very caring 
person; he finds the time in his busy 
schedule of book launches, soyems, 
weddings, etc. to meet every challenge.

Taimoor Ahmed
CEO, Megatech Trackers

I have known Javed Jabbar in a 
personal as well as professional capac-
ity since 1974. On a 
personal level he is 
humble and car-
ing and will always 
be there for friends 
during tragedies like 
death or illness in 
the family. You can 
always count on him to help out friends 
who are going through a tough time.  
As a professional, he is a towering figure 
in the field of advertising and communi-
cation in Pakistan and his contributions 
are second to none. He has a treasure 
trove of knowledge and has been  a 
mentor and teacher to a number of 
well-known professionals in the field.  
What makes him stand out is that unlike 
others in the field, he does not seek 
the limelight, but focuses on setting 
high standards of professionalism and 
integrity in all his endeavours. He is a 
role model for many in the country.

Shabbir Muhajir
Former Director, Client Service,

MNJ Communications 

I would describe Javed Jabbar as a 
boss, teacher, men-
tor and a friend. My 
relationship with Mr. 
Jabbar began in May 
1980 when I joined 
MNJ as a Client Rela-
tions Executive and 
that still continues.

 Affectionately known as JJ in his 
social circle, he is a gentleman acknowl-
edged for his high integrity and honesty. 

In the long association of 38 eventful 
years, main ne ke, with JJ, the journey 
has been extraordinary. A wonderful 
boss, an outstanding teacher and an 
unmatched mentor, JJ is an institution 
and a living legend. He is the man “Be-
yond the Last Mountain.” As and when 
he reads this piece, he will call and say 
abay you rascal...!!!

On a serious note, JJ’s immense 
contribution to the Pakistan advertis-
ing industry has been acknowledged 
by one and all. His role in helping the 
underprivileged and deprived people of 
Pakistan in being accepted and recog-
nised, be it Tharparkar or SOS Villages, 
to mention a couple. A true friend of the 
underprivileged - a true Pakistani.
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Ogilvy Pakistan has crafted a heart-warming story for 
Peek Freans ‘Cake Up’. The TVC tells the story of a 

working mother who finds a unique way to create a real 
connection with her son.

English Biscuit Manufacturers (EBM), Pakistan’s leading 
brand of biscuits, has stepped into a new food category 
with the launch of ‘Cake Up’.

The range of cupcakes comes in four exciting flavours 
with a luscious centre filling of real strawberry pulp, caramel 
sugars and cocoa.

EBM’s Cake Up ‘Real Goodness’

UBL Announces Winners 
of 7th Literary Awards

Armeena Khan 
in ‘Sherdil’
Film-maker Azfar Jafri seems to be on 

a roll. Days after his third and 2018’s 
first film Parchi was released, he has 
started working on his next project titled 
Sherdil which will be the second film on 
the same topic in 2018, the first one be-
ing Parwaz Hai Junoon. Actors Armeena 
Khan and Mikaal Zulfiqar are in the lead 
in the film  along with Sabeeka Imam and 
Hassan Niazi.

The 7th UBL Literary Awards were 
held in Karachi recently. The awards 

were given at the 9th Karachi Literature 
Festival. 

The winners were: Urdu Fiction: Bhujar-
eten Nigar Khanay Ki by Sami Ahuja, Urdu 
Non-Fiction: Urdu Mein Taraqi Pasand 
Tankeed ka Tehkeeki Mutalia by Dr. 
Ambareen Haseeb Amber, Urdu Poetry (2 
winners):  Yeh Mah o Saal Yeh Umrain by 
Furrukh Yar and Kulyaat Rehman Faraz 
by Rehman Faraz / Dr. Waseem Abbas, 
Translation into Urdu: Nobel Inam Yafta 
Adeebon Ki Muntakhib Kahaniyan by 

Najam-Uddin Ahmed, Children’s Urdu 
Literature: Haye Mera Kan Katta by Altaf 
Fatima, English Non-Fiction:  Pathways 
by Javed Jabbar and in Children’s English 
Literature: Our Rumi by Fehmida Riaz.

Over 100 nominations were received 
for the seven categories of awards. The 
books, which were written by Pakistani 
authors and published in Pakistan in 
2016, were shortlisted by a panel com-
prising Dr. Asghar Nadeem Syed, Dr. Asif 
Farrukhi, Mr. Ghazi Salahuddin, Dr. Arfa 
Syeda, Ms. Kishwar Naheed, Dr. Anwaar 
Ahmad and Mr. Masood Ashar. 
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Managing Crisis 
Communications
A crisis can come in many forms and will 

typically hit when an organization least 
expects it. If an aircraft crash lands, if your 
product is tampered with, or if there’s a 
bombing, how will you act?

These are situations that no PR organiza-
tion or communications professional wants 

to deal with, but they need to be expected 
and prepared for 
when you work in 
the field.

The content 
cloud provider, 
ScribbleLive, has 
come up with the 
best practices 
to anticipate and manage a crisis. There are 
four main best practices that will help guide 
an organization through a crisis: Anticipate, 
Prepare, Respond and Recovery.

Lucky Cement Limited has won the Management Association of Pakistan’s (MAP) Corpo-
rate Excellence Award in the cement category. 

The Corporate Excellence Awards was instituted by MAP in 1982 with the aim to recog-
nize and honour companies showing outstanding performance and demonstrating progress 
and enlightened management practices. Lucky Cement incorporated the best corporate 
practices and governance in the cement sector.

Titled ‘Momentum8 Creating Possibilities’, a 2-day conclave at 
the Expo Centre in Karachi, brought together tech professionals 

for a discourse on e-commerce, startups and fintech.
Speaking on the occasion, Qasim Awan, Director, TCS, said, “We 

plan to continuously innovate and make our customers comfortable 
in working with us.” He said this as part of the discussion on the 
topic ‘Is Ecommerce the Future Mode of Business?’

Awan also spoke about the global scenario of e-commerce 
logistics and its impact in Pakistan. He highlighted what TCS was 
already doing for e-commerce online startups.

A host of other industry specialists addressed such thought-
provoking areas as the ‘New Face of the Pakistani Entrepreneurial 
Ecosystem’, ‘Opportunities in the ICT Sector’, ‘Why Telcos are 
Looking at Tech Startups’, etc.

Lucky Cement Wins 
MAP Award

TCS Leads E-Commerce

Aisha Khan Bids Farewell

Aisha Khan has decided to quit the TV and film industry. She said on Twit-
ter: “With great pleasure and humility, I have decided to bid farewell to our 

wonderful media industry. I am bowing out with immense satisfaction and a lot 
of pride to move on to the next phase of my life. As I move on in life to discover 
how fate unfolds, I would request my well wishers to remember me and my 
parents in their prayers”.

Aisha came to television in 2000 in the serial Tum Yahi Kehna shown on PTV. 
In 2011, she appeared as Parveen in Zip Bus Chup Raho. She also acted in 
Bilal Lashari’s Waar as well as Nadeem Baig’s Jawani Phir Nahi Aani.

28 SLOGAN April 2018

Qasim Awan, Director, TCS in a delivery van.
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Nestlé Partners with Seed Out
In line with its commitment to promote 

economic empowerment, Nestlé 
Pakistan has partnered with Seed Out 
to promote female entrepreneurs in the 
semi-urban areas of Pakistan.

Seed Out will set up NESTLÉ’s “NES-
CAFÉ Dhaba Project” in Muridke and 
Sadhoki. This will be a micro-finance 
project sponsored by Nestlé Pakistan 
which will help women set up dhabas 
by giving them small loans.

On signing of the MoU, Waqar Ah-
mad, Head of Corporate Affairs said: 

“Nestlé Pakistan believes that women 
empowerment is key to boosting eco-
nomic growth in Pakistan.”

Zain Ashraf, President, Seed Out, 
who has recently received the 2018 
Commonwealth Youth Award, said: 
“I am extremely excited about this 
partnership and really thankful to Nestlé 
Pakistan for believing in our cause and 
sponsoring our entrepreneurs. This is 
another milestone that we have reached 
where we encourage women empower-
ment.” 

Monotype 
Mosaic 
Launched
Monotype has launched Mosaic, a 

cloud-based font platform that provides 
enterprises with an easy way to discover, 
manage, share and deploy Monotype fonts. 
Mosaic allows fonts to be accessed from 
a single, central location so designers can 
easily find and share the right fonts for each 

project, improv-
ing workflows 
and removing 
the hassles of 
deploying fonts. 

Mosaic of-
fers a variety 
of discovery 
options, includ-
ing search by 

behaviour or interests and allows users to 
group fonts by categories like: project, mood 
and team, among others and offers curated 
collections from experts. Monotype Mo-
saic users can access Monotype-designed 
custom fonts, Monotype Library fonts and a 
customized set of third-party fonts based on 
their specific needs (devices, screens, printed 
catalogues, etc.) and experiment with a library 
of more than 2,500 fonts.  

‘NoDarrNoDar’ 
Some people are calling it the Fourth 

Wave of Feminism. Women are empow-
ered by social media and other communica-
tions technologies. They are speaking up 
across all sectors, countries and societies. 
Gul Ahmed stitched the foundations of this 
movement in 2017 with its #MainPerfect-
Hoon campaign.

This year, their campaign #NoDarrNoDar 
amplifies this cultural movement that is 
bringing the diversity and complexity of 
women’s lives to the fore. The campaign 
recognizes all women who break the 
doors of politics, culture, stereotypes and 
taboos and tackle the thorny issues of 
educational and job equality, freedom 
from violence and bias every day. 

News Buzz
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PTCL Partners with Islamabad 
United in PSL

Pakistan Post to Deliver Financial 
Services Through UBL Omni

PTCL partnered with Islamabad United in the third edition of 
Pakistan Super League (PSL).

Dr. Daniel Ritz said on the occasion, “PTCL is very happy to 
partner with Islamabad United for the 2nd year in a row. PTCL 
as a Pakistani company is always in the forefront to sponsor 
sporting events in the country. We recently sponsored Islam-
abad United for Pakistan Super League.”

Speaking at the signing ceremony, the owner Islamabad 

United Ali Naqvi said, “Every Pakistani has love of cricket in the 
country, nothing unites this nation as cricket does. Promot-
ing Islamabad United and cricket is actually an effort to unite 
the nation and spread happiness among the masses of this 
country.”

PTCL is Pakistan’s leading telecommunication company and 
is fully cognizant of its role in promoting sports in the country 
from the grass roots to the national and international level.  

Through United Bank Limited Omni, 
post offices all over Pakistan will deliver 

financial services throughout the country.
The collaboration will enhance customer 

experience at the post offices by providing 
them such financial services as remit-
tance, mobile account opening, interbank 
fund transfer, cash deposit /withdrawal for 
UBL account holders, Pakistan Railway 
ticket payments and other disbursement 

projects.
Addressing the MoU signing ceremony, 

Federal Secretary Postal Services, Saqib 
Aziz said that the Ministry of Postal Ser-
vices has initiated various projects to make 
Pakistan Post a vibrant public service 
department under the Reform Agenda 
approved by the Pakistan Government. He 
further added that the outreach, trust and 
delivery of services rendered by post offic-

es in the remote areas provide unmatched 
opportunities for expansion of Branchless 
banking networks. He said this is a historic 
achievement of Pakistan Post to join hands 
with UBL to introduce a branchless bank-
ing network for the customers.          

Speaking on the occasion, Sima Kamil, 
President & CEO UBL said, “Our partner-
ship with Pakistan Post enables us to 
remotely serve a large customer base 
across Pakistan with the overall objective 
of providing convenient access to financial 
services to the underserved segments of 
the society. We are confident that the UBL 
and Pakistan Post partnership will augment 
our national financial inclusion initiatives.”

Rubina Tayyab, Director General, 
Pakistan Post said, “Financial Inclusion is 
the demand of modern postal users and 
Pakistan Post has joined hands with UBL 
to provide branchless banking services to 
the masses across the country.”  
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Differences in UK and US Ads

MAP Holds 33rd Corporate 
Excellence Awards

What a difference an ocean makes. 
British and American advertising of-

fers a wonderful glimpse into their different 
approaches.

Here are some major differences between 
UK and US advertising, as observed by a 
British ad woman with help from an Ameri-
can ad man.

Americans are far more at ease with 
being overtly in love with their country than 
the Brits. The 2012 Olympics, Great British 
Bake Off and Harry Potter boosted the Brit-
ish sense of national pride. American ads, 
however, are riddled with patriotism and no 
one feels especially uncomfortable about it.

American advertising says if you’re going 
to tell the truth, then really tell it. In fact, tell 
it with a man in a bear costume and swing 
a machete while you’re at it, like the ad 
from Dollar Shave Club, which asks: “Are 
our blades any good?” and responds “No 
… they’re [bleep]a-ing great.” British sincer-
ity tends to come in the form of smiling, 
empathy and real-world settings like tea 
and biscuits around the kitchen table.

When people think of celebrity endorse-
ment in Britain, they think of Michael Winner 
saying “Calm down dear, it’s only a com-
mercial” in a maddeningly condescending 
way. In America, celebrity endorsement is 
more prevalent in beauty advertising. It’s 
everywhere you turn.

The Super Bowl is America’s big event. 
A time to watch “the football” (not actu-
ally football) and take in some of the most 
expensive ads ever made. The nearest 
advertising equivalent in the UK is Christ-
mas, when retailers pulling out the stops to 
impress.

The series of prudential ads would never 
find their way on TV in Britain. In America, 
however, they have been very successful 

and that’s 
because 
each one is 
optimistic 
and positive 
to the core. 
This is a 
bank saying 
“We’ll help 
you” and 
“Let’s do it 
together!” 

and at the end, everyone cheers.
Surely the Brits are funnier than the 

Americans. It seems American, non-sarcas-
tic, all welcoming advertising humour is at 
its best for Kmart. Americans are generally 
positive – and seem to even mean it. The 
only time the British are sincere is when it’s 
allowed and that’s at Christmas.  

Dr. Ishrat Hussain, eminent economist and former Governor 
State Bank of Pakistan, has stated that business should pon-

der on the social purpose of a company and corporate excellence 
should also focus on social aspects and not only on shareholder 
value and profits. He was presiding at the 33rd Corporate Excel-
lence Awards of the Management Association of Pakistan (MAP).

He informed the audience about MAP’s interaction with interna-
tional bodies like Asian Association of Management Organizations 
(AAMO) and various value added benefits which the MAP members 
could avail. 

Ms. Amina Aziz, Director, SECP gave a presentation on Evolution 
of Corporate Governance Framework in Pakistan.

The top trophy winner in the Amir S. Chinoy Industrial category 
was Indus Motors Company Ltd. while Jubilee General Insurance 
Co. Ltd was awarded the top trophy in the Financial category.  

Mr. Asif Ikram, presenting memento to Dr. Ishrat Hussain

MAP’s 33rd Corporate Excellence Awards event winners.
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Tribute

A Great Actress 
Leaves
By Khawaja Amer

Indian actress Sridevi left the world when 
she went to Dubai to attend a wedding. 

India plunged into a pall of gloom at the 
news, and activities at the film studios in 
Mumbai and Chennai came to a halt. The 
shocked and grieving Indians thronged the 
home of Sridevi’s brother-in-law Anil Kapoor 
to offer their condolences. The film fraternity 
in Pakistan was also  extremely saddened 
and uploaded condolence messages on 
social media besides expressing their grief 
through other means. Her last film Mom 
featured Pakistani actors Adnan Siddiqui 
and Sajal Ali with her.The news of her death 
made headlines on international media such 
as BBC, CNN, etc.

Sridevi’s life on the screen kicked off with 
a successful early stint when she performed  
in films in South India made in major lan-
guages such as Tamil, Kannada, Telugu and 
Malayalam. Her career in Hindi films was 
launched in 1983 with Himmatwala. When 
she entered the Mumbai film industry, she 
did not know the language nor the culture 
of the Hindi film industry but she made her 
presence felt and, in a few years, it was like 
she came, she saw and she conquered. Her 
film Chandni with Rishi Kapoor was a box 
office hit followed by a number of other hits 
and superhits like Sadma.

In Khuda Gawah with Amitabh Bachchan 
she won the hearts of the public and be-
came one of the most sought-after leading 
ladies. Film directors over and over spoke 
in awe of her acting abilities and thronged 
her house to book her for their forthcom-
ing films. Film critics praised her as one of 
the finest actresses of the Indian cinema. 
According to them she lit up the screen with 
her vivacity and charm, vulnerable sex ap-
peal and intuitive acting expertise. She was 
by all means a box-office sensation in India.

Sridevi’s first starring role in Hindi cinema 
came with the 1979 drama film Solva 
Sawan and she gained wide attention with 
Himmatwala. She went on to appear in a 
series of commercially successful films, in-

cluding Mawaali (1983), Tohfa 
(1984), Naya Kadam (1984), 
Maqsad (1984), Masterji 
(1985), Nazrana (1987), Mr. 
India (1987), Waqt Ki Awaz 
(1988) and Chandni (1989). 
She also received praise for 
films such as Sadma (1983), 
Nagina (1986), ChaalBaaz 
(1989), Lamhe (1991), 
Khuda Gawah (1992), Gum-
rah (1993), Laadla (1994) and 
Judaai (1997). Following the 
role of the titular protagonist 
in the television sitcom Malini 
Iyer (2004–2005), Sridevi re-
turned to film acting in 2012 with 
the successful comedy-drama English Ving-
lish and Mom (2017). She earned critical 
acclaim for her performances in both films.

Sridevi actually entered the world of films 
at the age of four in a 1969 Tamil film. She 
was the eldest daughter of a small town 
Tamil lawyer and a Telugu mother. At the 
age of 13, she was cast in the complex 
role of a woman avenging her lover’s death 
and as the young wife of an older man 
in the Tamil film Moondru Mudichu (Mar-
riage). With this film she instantly became 
a superstar of Tamil films. Her south Indian 
fans claim that her best acting phase was 
in the southern language films, especially 
Tamil and Telugu, where she played non-
glamorous and complicated roles. But then 
Sridevi’s screen profile was glamorous and 
she was known for her beautiful saris.

She won several important awards, 
including the Padma Shri, India’s fourth 
highest civilian honour, two Filmfare Awards 
and three Filmfare Awards South. But, 
according to reports,  her private life was 
one of heartbreak, loss and estrangement. 
The film gossip mills relentlessly spoke 
of her lack of conversational abilities, her 
romantic liaisons and heartbreaks as well as 
her bouts of cosmetic surgery. Her secret 
wedding in 1996 led to a 16-year break 
from films and she turned to family life with 
the birth of her two daughters. In the years 

before her death, she had taken up a variety 
of film roles and her sudden death came as 
a real shock.

In the hours just before her death, 
Sridevi’s Instagram posts were alive with 
her pictures. Bejewelled and in shimmering 
couture, her glittering smile was all lit up. 
Sridevi was in Dubai to attend the marriage 
function of actress Sonam Kapoor’s cousin 
Mohit Marwah, along with husband Boney 
Kapoor and younger daughter Khushi. Her 
elder daughter Janhvi, who is due to make 
her Indian film debut, was in Mumbai.

The Indian film industry was also honoured 
at the recently held 90th Academy Awards 
ceremony during the ‘In Memoriam’ montage 
which paid tribute to those the film industry 
had lost in the past year. Sridevi got a musi-
cal tribute by Eddie Vedder who took the 
stage to sing Tom Petty’s Room At The Top.

Sridevi was considered one of the biggest 
female superstars of Indian films. Due to 
her great appeal, she was considered to 
be one of the most popular actresses that 
the Indian cinema had produced. Critics 
commented on her comedy abilities and 
her skills as a dancer. In the 1990s, Sridevi 
was one of the highest earning actresses 
in Indian cinema. In a 2013 national poll 
conducted by CNN-IBN on the occasion of 
the centenary of Indian cinema, Sridevi was 
also voted “India’s Greatest Actress in 100 
Years.”
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How were the three decades that you 
spent working for Dawn? Have you ad-
justed to life without Dawn?

It was a wonderful experience - very sat-
isfying. I felt I could make a small difference 
in my own little way. It was humbling when 
I realised the greatness of spirit in the many 
people I saw who worked for Dawn. It was 
also a learning experience (I was constantly 
being taught by the people I interacted with) 
and, above all, empowering. At the end of 

the day I felt I had become stronger and 
more confident. For this experience I owe 
a lot to the institution I worked for (which 
includes the proprietors) and my bosses 
and colleagues. They gave me respect and 
placed their trust in me, giving me quite a 
bit of autonomy that allowed me freedom to 
test my ideas on the ground in many ways. 
I didn’t have to worry about press controls 
when I was focusing on the social sectors. 
The government didn’t give the same impor-
tance to the social sectors as it did to politics. 
Hence it didn’t even note that I was writing 
so candidly about the common people and 
their sufferings, since they didn’t count in the 
government’s scheme of things.

 I have been out of Dawn for exactly nine 
years now. That is a pretty long time to adjust 
to life without Dawn. Isn’t it? It was not easy 
at first but within a few months I realised that 
I had the freedom to choose my activities 
and the timings when I could do them. When 
you are freelancing you still have deadlines 
but they are not as killing as they are when 
you are working in a daily paper. In  my post-
retirement period I have written five books 
- the latest is my memoir called My DAWN 
Years - Exploring the Social Issues. I have 
also written 382 columns for Dawn and  50 

articles, besides writing for foreign papers. I 
have also become more active in my activ-
ism which involves attending meetings and 
speaking at conferences and visiting projects 
of my interest.

How was the experience of working with 
Mr. Ahmad Ali Khan?

Khan Sahib, as I called him, was my 
mentor and whatever I learnt about journal-
ism, I learnt from him. It was not just what 

he talked to me about - one could write a 
whole book full of his quotable quotes - it 
was also his own performance as a journal-
ist that taught me a lot.  Although he was 
my boss, senior to me by several decades 
in experience, he always treated me as a 
colleague on an equal level. The respect he 
gave me was very encouraging and gave 
me confidence.

Among the issues close to your heart 
are education, women’s empowerment, 
health and population planning. Don’t 
you feel there is a lot more that still 
needs to be done in this regard?

Actually most subjects I wrote about 
under my by-line came from my heart. I 
wouldn’t say the same for the editorials 
I wrote. Editorials are not signed and are 
the voice of the paper. Hence you have 
to follow the line you are given. When the 
country was under censorship there were 
many subjects that could not be touched. 
Among the signed articles I wrote I felt 
strongly about the deteriorating state of 
education in the country (that included the 
language in education issue), the inequi-
ties in our society (that spawned poverty 
and related problems of health, shelter and 

other deprivations) and the subjugation of 
women.

You have written about a wide variety of 
subjects. How do you see the future?

A lot still needs to be done. Unfortunately, 
it has been left to the private sector and the 
NGOs to provide the services. The govern-
ment has washed its hands of these sectors 
without actually announcing it. Its poor per-
formance and indifference vis-à-vis popula-

tion, education, health and women’s empow-
erment proves my point.The private sector 
doesn’t have the capacity to provide services 
and solve the problems of these sectors. Be-
sides it cannot reach the poorest of the poor. 
It inherently is designed to make profits. The 
NGOs could do that but their reach is limited 
and they are funded by sponsors - many of 
them foreign - which means they have to 
abide by their sponsors’ agenda.

How important is the issue of women’s 
empowerment for you?

A lot. Women hold up half the sky, so goes 
the Chinese saying. That is true. But their 
contribution is not recognised. Above all they 
do not have the power to take their own de-
cisions and this disempowerment weakens 
them. The tragedy of our women is that it is 
ingrained in them that they are weak and they 
cannot do much to change the situation. But 
I believe they can if they are given a chance.

Among many other areas, your work for 
poor children has been very uplifting. 
What inspired you to do this?

Since I am a mother, I always felt for other 
children who did not enjoy the same privi-
leges. Believe me I never employed a child as 

Dialogue
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‘Khan Sahib was my mentor 
and whatever I learnt about 
journalism, I learnt from him.’
Veteran journalist Zubeida Mustafa, formerly of DAWN, provides 
some very useful insights in this exclusive interview with Slogan.
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a domestic help. I tried to help the children 
of my domestics by providing them help and 
even paid for their school fees. I always felt 
that children suffered for no fault of theirs. I 
thought it was so unfair.

Your association with Perween Rahman 
was a special one. Would you like to recall 
her?

Perween was a friend who I came to know 
much later in life through her sister who 

would write for Dawn. I had known Dr Akhter 
Hameed Khan for a long time and admired 
his insights, scholarship and wisdom. 
Perveen had imbibed all that from him and 
imolemented his philosophy and actually car-
ried it much further than one could have visu-
alised. She was a warm-hearted and cheerful 
person, very caring and loving. She was very 
selfless and highly motivated. She kept a low 
profile in the media but was very effective and 
a high performer. But she never wanted to be 
quoted in reference to the work she was do-
ing and the findings of her research. Perhaps 
she feared for her life for very often she would 
provide me valuable information but insisted 
that I should not cite her as the source. It was 
only after her murder that she became better 
known in the media and the significance of 
her work was recognised publicly. Of course 
the thousands of people - the poor and the 
appressed - with whom she worked knew 
her and loved her well.

She very often facilitated my work by 
providing me contacts and information. She 
gave me valuable advice.

Do you feel you have been a ‘catalyst for 
change’ in some ways?

It is difficult for me to answer this ques-
tion. Yes, I have been dissatisfied with many 
things in our society. Yes, I have written a lot 
on these issues and tried to change them. 
Whether I have been a catalyst is difficult 

to say.  But some changes have been 
brought about. I wouldn’t like to take 
credit for them. So many others have 
been working for them. So how can I 
say that the change is due to me.

You have won many awards in your 
journalistic career. Please 
tell us how important 
they are for you?

They were all very 

important because they gave me the satis-
faction of having my work recognised. Who 
wouldn’t want that. This was important in 
another way. Recognition of my work also 
meant that it was now dawning on people 
that human resources are as important as 
political power, the economy, national secu-
rity and defence and foreign policy. When I 
started writing on social issues on the sug-
gestion of my editor Ahmad Ali Khan, most 
journalists did not really touch them. They 
were not considered important. I addressed 

them as I considered them basic to hu-
man existence. The awards in a way forced 
the public to pay attention to these issues 
which are now being widely written about. 
Secondly, the awards served as an incentive 
to me to work harder.

Are you happy the way journalism (both 
print and TV) is taught and practiced in 
Pakistan today? 

 Not at all, as far as practising is con-
cerned. Commercialisation has destroyed 
the time honoured values we were taught 
to stand for such as truth, fairness and 
impartiality. The social media is taken so seri-
ously when there is no editorial intervention. 
Anyone can write anything and it is taken as 
the truth. How can it be?

As for teaching, I must say I am very 
unhappy and even horrified with it. A valiant 
effort by Nadra Ahmad to set up a state-of-
the-art mass communication department in 
the name of her late husband Feroze Ahmed 
had been frustrated by vested interests at the 
Karachi University. All the money was used 
up in constructing a building. I was on the 
governing board which included many work-
ing journalists.

Mercifully many new teaching institutions 
have come up. There is the Centre for Excel-
lence in Journalism at the IMMA, a depart-
ment of media studies in SZABIST and the 
COBM  I believe they are doing good work.

About Zubeida Mustafa
Zubeida joined Dawn, Pakistan’s lead-

ing English language daily, in 1975 as an 
assistant editor. She was the first woman 
leader writer in Pakistan’s mainstream 
media. Though women’s issues were her 
main beat, she also focused on educa-
tion, health and population. In 1986, 
she was awarded the Global Media 
Award for Excellence by The Population 
Institute in Washington for her research 
and writings on population control in 
Pakistan. In 2012, she was awarded 
a Lifetime Achievement Award by the 
International Women’s Media Founda-
tion for her coverage on women’s issues, 
politics, education, health and culture. In 
2013, the Women Media Center awarded 
her for her contributions to journalism in 
Pakistan.

Dialogue
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Guess Who?Guess Who?

Your correct guess will win you 
a year’s FREE Subscription to 
Slogan Magazine. The first 10 
respondents will qualify for the 
prize.

Your reply must reach us by 
April 15, 2018.

The person is

Your Name:

Address:

Telephone / Cell No.: Email:

Send your reply along with this coupon or e-mail the asnwer and your details to us at: guesswho@slogan.com.pk

Reference. April, 2018

Slogan Address: 20-C, Lane 12, Off Khayaban-e-Ittehad, Phase II Extension, DHA, Karachi - 75500, Pakistan.

Who is he?
He is an accomplished actor and is 
mostly known for his witty personality 
and sense of dressing. With no 
background of the film industry, he 
managed to become the first actor in 
his country whose 4th film crossed the      
Rs. 100 crore mark.

His popularity has also helped to cure 
a cancer patient. He has received 
many awards for his breakthrough 
performances and was nominated a 
number of times.

He was the ‘Most Desirable Man’ in 
2015 and was among the top ten 
‘Sexiest Men of Asia’ in 2017. He 
is alleged to be engaged to another 
talented actress.
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The correct answer for the 
April ‘Guess Who’ was

Emma Watson.
The following people sent correct 
answers and will receive FREE copies 
of Slogan for one year: Mohib Akhtar 
(Karachi), Fatima Arshad (Karachi), 
Kashif Khan (Lahore), Zeba Rehman 
(Islamabad), Farzana Siddiqui 
(Islamabad), Usama Mir (Islamabad), 
Ali Sarfaraz (Multan), Ahmed Khan 
(Peshawar), Amna Bakhtawar (Quetta) 
and Naseem Khan (Hyderabad).
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All in One
Ayesha Omer 

By Syeda Areeba Rasheed

Many talented actors have emerged in 
Pakistan in recent years. Among them, 

Ayesha Omer is considered to be one of the 
most versatile actors. She is also a model and 
host who has made a name with her hard work 
and talent.

Born on October 12, 1981 in Lahore, Ayesha 
Omer completed her education from the Bea-
conhouse School. From childhood, she was 
pulled by the fine arts and fashion. She gradu-
ated from the National College of Arts, Lahore. 
She belongs to a Punjabi family and has a 
brother and a sister who are very close to her.

The fashion sector in Pakistan generates a 
reasoanble pool of talent every year. Ayesha, 
started her career with modelling and did many 
commercials like Kurkure, Harpic, Pantene and 
Zong.

She strated acting with the serial College 
Jeans in 2000 which made her popular, espe-
cially among teenagers. The serial also marked 
the debut of Ali Zafar and many other people. 
Ayesha rose to prominence with Bulbulay which 
has become a popular sitcom. 

The actress has also appeared in Kuch Lam-
he Zindagi Kay, Meri Zaat Zarra-e-Benishan, 
Dolly Ki Ayegi Baraat, Dil Ko Manana Aya Nahi, 
Woh Chaar, Kitni Girhain Baaki Hain 2 and Mera 
Dard Bayzuban. She has worked with Bushra 
Ansari, Saba Hameed, Jawed Sheikh, Nadia 
Hussain, Humayun Saeed, Hina Dilpazeer, 
Mahnoor Baloch, etc. Ayesha is known for her 
roles as ‘Sara’ in Zindagi Gulzar Hai, ‘Khoob-
surat’ in Bulbulay, ‘Natasha’ in Ladies Park, 
‘Arzoo’ in Tanhai and ‘Aleena’ in Dil Apna Aur 
Preet Parai.

She got into cinema in 2011 with Love Mein 
Ghum and only appeared in a song. She then 
did the lead in Karachi se Lahore in 2015 which 
proved to be a success. She also appeared 
with Shaan Shahid in two films, Main Hoon 
Shahid Afridi in 2013 and Yalghaar in 2017 and 
was appreciated for her consistency and hard 
work. Ayesha is now doing a third film with 
Shaan called Waar 2. She is also busy with films 
like Saat Din Mohabbat In and Rehbra.

 Ayesha’s association with music is also evi-

dent. She did her first song Man Chala 
Hai in 2002 for Capri commercial and 
title tracks of drama serials Ladies Park 
and Manjali. She also did Aao and Koi 
to Ho. 

In 2012, Ayesha won a Lux Style 
Award in the Best Album category 
for two songs - Chalte Chalte and 
Khamoshi. Her third album Gimme 
Gimme was released in 2013. She 
also sang an old classical song Laage 
Re Naina and a fusion number Miyan 
Ki Malhar for Coke Studio, Season 6. 
She is also known for the item song Tutti 
Frutti in the film Karachi se Lahore.

Other than acting, Ayesha has also done 
hosting. She was only eight when she 
hosted her first show Meray Bachpan Kay 
Din on PTV where she invited celebrities 
to talk about their early days. Muneeba 
Hashmi co-hosted the show with her. 

She has hosted many morning shows 
like Rhythm in 2005 on Prime TV in which 
singers and musicians like Arif Lohar and 
Shazia Manzoor were interviewed, Yeh 
Waqt Mera Hai in 2010 on CNBC Paki-
stan and the famous cooking show Hot 
Chocolate in 2012 on ARY Zauq. She 
has appeared in the New York Fashion 
Week as Pakistan’s spokesperson for 
Maybelline and has also hosted the 
singing competition Pepsi Battle of 
the Bands (Season 2) in 2017 aimed 
at encouraging and supporting the 
Pakistan music industry.

Ayesha is a hardcore admirer 
of animals but also loves spend-
ing time with kids a lot more than 
grown-ups. Other than being a 
committed food lover, shopping 
and travelling are the other two 
things for which she always has 
time. 

Following her childhood dream, 
Ayesha has made great efforts to 
make her mark in showbiz.  As 
an activist, she makes sure her 
opinions are heard, especially if 
they are about feminism. 

Profile
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Social Trends

By Amer Khawaja

Coffee culture can be described as a 
social activity that depends heavily on 

coffee, particularly as a social lubricant. The 
formation of a culture around coffee and cof-
fee houses dates back to the 14th century. 
Coffee houses in Western Europe and the 
Eastern Mediterranean were traditionally 
social hubs as well as artistic and intellectual 
centres. In the late 17th and 18th centuries, 
coffee houses in London and Paris became 
popular meeting places for artists, writers 
and socialites and were also the centres 
for much political and commercial activity. 
To a great extent, today’s coffee houses 
have their origins in early coffee houses and 
continue to form a part of the concept of 
coffee culture.

According to the great Muslim scholar 
Shaikh Abd-al-Kadir, “Coffee is the common 
man’s gold and, like gold, it brings to every 
person the feeling of luxury and nobility.” He 
said this when coffee was first discovered in 
the late 14th century. Turkish coffee culture 
and tradition goes back to the 16th century 
when coffee started to be served at coffee 
houses in Istanbul which also brought to-
gether cultural movements, social values and 
beliefs within the context of socialization. 

In Pakistan, a coffee culture had existed 
right after partition and there were many 
outlets that primarily served tea and were 
popular meeting places for journalists, writ-
ers, poets, artists, etc. but they also served 
coffee - places like Pak Tea House in Lahore 
and Zelin’s Coffee House, Ampi’s, Kwality, 
Bistro, etc. in Karachi. However when Ex-
presso, a relatively expensive place, came a 
few years ago, this opened the way for many 
other joints in the category, such as Gloria 
Jeans, Butler’s, Costa, etc.   

Coffee as a drink was earlier restricted 
to upper and middle classes only. It can be 
said therefore that the coffee culture is a 
relatively recent phenomenon in Pakistan. 
Now it seems that even tea lovers have also 
embraced coffee. There are coffee shops 
everywhere in Karachi, Lahore 
and Islamabad.

In Islamabad you can even 
find people enjoying their coffee 
while they catch up on their 
reading or browse through 
newspapers, just like they do in 
the West. Mocca Coffee is one 
of the leading coffee shops in Is-
lamabad. According to reports, 
these shops sell anywhere from 
400 to 450 cups a day.

Pakistan has always been 
a tea-drinking country. Most 
offices have chai wallas or tea 
boys who serve many cups of 
tea during the day. But all of that 
is changing. In the last few years, Pakistan 
has also seen an explosion in coffee lounges 
and cafes. Some just serve coffee and 
snacks while others also offer proper meals.

Coffee culture has invaded offices as well 
and at corporate meetings, people have 
a choice between tea and coffee. It looks 
like coffee drinking is making slow but sure 
inroads into Pakistan’s cultural mix and now 
at tea parties, you can be sure of having 
coffee as well.

No wonder there is a beeline of interna-
tional coffee house brands making their way 
to Pakistan. Says Jehanzeb Paracha, of 
Esquires Coffee, that just opened an outlet 
in Karachi, “The coffee houses are meeting 
places for families and friends and a place to 
informally conduct business from early morn-
ing till often late into the evening.”

A number of bestsellers have been written 
at coffee shops. J.K. Rowling wrote a good 
number of chapters of her first Harry Potter 
novel in Edinburgh’s The Elephant House. If 
you visit the coffee shop, you will find a large 
sign outside, announcing, “The Birthplace 

of Harry Potter”. An early TV interview with a 
nervous-looking Rowling showed her sitting 
in the coffee shop scribbling on a writing 
pad. Another nearby coffee shop has a sign 
which says: “JK Rowling never wrote here.”

How coffee inspired the famous American 
writer Earnest Hemingway should be obvi-
ous from his quote: “It was a pleasant cafe, 
warm, clean and friendly and I hung up my 
old water-proof on the coat rack to dry and 
put my worn and weathered felt hat on the 
rack above the bench and ordered a cafe 
au lait. The waiter brought it and I took out a 
notebook from the pocket of the coat and a 
pencil and started to write.” 

Though coffee culture is gaining steam in 
Pakistan, will it replace the ‘Doodh Patti’? 
The chai wallas of Karachi firmly say, ‘No 
way!’   

Growth of Coffee CultureGrowth of Coffee Culture
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Bill Gates
Chairman Bill & Melinda 

Gates Foundation, Microsoft

If I was down to 
my last dollar, I 
would spend it on 
Public Relations
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Not Serving 
Literature

Enjoying Rahat Fateh Ali

The Karachi Litera-
ture Festival was the 

usual 3-day amalgam of 
speeches, discussions, 
book launches, etc. 
The event ended after  
keynote addresses by 
Anwar Maqsood, Amit 
Chaudhuri and Mani 
Shankar Aiyar.

Did it serve literature? 
Hardly.

A musical evening was organized by the Profes-
sional Education Foundation (PEF) at the Pearl 

Continental Hotel, Karachi. The event was dedicated 
to the cause of raising funds for the professional edu-
cation of the underprivileged youth of Pakistan.

First it was PEF Chairman, Hafiz Ul Haq who 
shared PEF’s journey over the years and highlighted 
the achievements, future plans and targets of PEF. A 
few alumni of PEF shared the narrative of their jour-
ney and how PEF made their dream come true.

Then Rahat Fateh Ali took over and had the audi-
ence mesmerized by his soulful performance. His 
breathtaking rendition of his and his uncle Nusrat 
Fateh Ali’s famous songs made the night a memo-
rable one. 

Events
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Events

Starry Night
LUX Style Awards 2018 was a grand event in Lahore. Sahir Ali Bagga serenaded 
the audience with his soulful qawwali while Frieha Altaf launched her #MeinBhi 
campaign against sexual harassment. LSA 2018 was a night to remember with the 
event concluding on a performance by a 76-member orchestra.
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Launch

Enter Mr. Blue
From office formals to evening casuals and then cultural 

wear, it is a challenge for a man to look his best. This inspired 
Ideas Man to launch its Mr Blue collection featuring casual, formal 
and ethnic wear.

Ideas Man has taken the lead in redefining the norms and 
modes of men’s fashions in Pakistan. The collection is now avail-
able at Gul Ahmed’s Ideas stores as well as online.

Dewan Motors has launched the 2600cc Daehan Shehzore Mini Truck. The event 
took place at the Mohatta Palace Museum in Karachi.

Previously Shehzore was a Hyundai vehicle but now Dewan Motors has launched 
it as a Daehan vehicle. The pickup truck is very popular and it is expected to perform 
with the same efficiency despite the fact that Pak Suzuki has also recently launched a 
pickup called Mega Carry.
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Launch

Recipe for the Future
‘Governing the Ungovernable’

Dr Ishrat Husain’s ‘Governing the Un-
governable: Institutional Reforms for 

Democratic Governance’ was launched in 
Karachi, Lahore and Islamabad with well-
known people in attendance in all cities. 
The event in Karachi was also attended by 
Indian diplomat and politician, Mani Shankar 
Aiyar and former Governor of the Reserve 
Bank of India, Dr Y. Venugopal Reddy, while 
President UBL, Sima Kamil moderated the 
discussion on the book.

‘Governing the Ungovernable’ is a profes-
sional study by Dr. Ishrat Hussain, the former 
Governor of the State Bank of Pakistan and 
Dean of the IBA. It highlights the economic 
and political problems of the country and 
recommends solutions to reform the key 
institutions. The author urges the top political 
parties such as the PPP, PML-N and PTI to 
implement his recommendations, because 
he says this will benefit them greatly. 

Dr Y. V. Reddy has expressed his ap-
preciation for Dr Ishrat Hussain’s book and 
sought support from him to enable him to 
write one on India on the same lines. In Dr. 
Reddy’s view, the book has two different 
aspects. In the first, the author talks rather 
lightly about infrastructure issues, backed-up 
by research and analysis. The second deals 
with the key problems of mis-governance. 
Dr. Reddy says that though the author is 
critical about the present state of the country 
but he is hopeful about its future.

Planning Commission Deputy Chairman, 
Sartaj Aziz, speaking as the chief guest at 
the launch ceremony held in Islamabad, said 
the book contained “interesting compari-
sons with India, Bangladesh and Indone-
sia,” -  countries which had performed well 
despite corruption. They had political stability 
for a long period of time and successfully 

unshackled the entrepreneurial energies. 
Pakistan stifled private business. Ishrat’s 
main purpose is to ask if Pakistan can 
become governable again – his answer is 
yes, it can and then he goes on to present 
a long-term agenda for institutional reform 
that is complex and difficult to implement but 
possible.

Sartaj Aziz further added, “I also have a 
problem with the title – ungovernable – when 
we look at some truly ungovernable states 
like Iraq, Libya and Yemen, we realize we 
can call Pakistan difficult to govern but not 
ungovernable.”

In his address, Dr Ishrat Husain explained 
why he considered the first 40 years of Paki-
stan’s history to be significant.

Renowned cardiologist Dr Sania Nishtar, 
who moderated the discussion in Islam-
abad, praised Dr Hussain’s work and said: 
“Countries that do not learn from evidence, 
falter. What we have is an unprecedented 
analysis – it is a case study that is both 
exploratory and explanatory. It draws from 
data and qualitative evidence. It delves into 
the determinants, not the manifestations and 
identifies institutional decay and decline as 
the cause and then looks into the reforms 
required.”

World Bank Country Director Illango 
Patchamuthua said, “The book provided a 
reference point for the first 70 years, with 40 
years as success and 30 years as stagna-
tion. Pakistan is a resilient economy that 
stays at a low equilibrium performance. This 
book comes at an opportune time as the 
country gears up for another democratic 
transition.”

Speaking as chief guest at the Lahore 
launch, Punjab Chief Minister Shahbaz Sharif 
said, “Dr Ishrat has written a wonderful book 

on the situation, issues and challenges our 
country is confronting as the title of this book 
is indicating the challenges we are facing.” 
He added, “In 1990s Pakistan was ahead 
of many neighbouring countries in terms 
of economic growth and South Korea has 
made progress by adopting our 5-year de-
velopment plan and also India, Bangladesh 
and China are far ahead of us today.”

“We have to figure out the reason that de-
spite having the same conditions how these 
countries have gone forward of Pakistan,” he 
said, adding: “Corruption cases have come 
out in India, Bangladesh and other countries 
like Pakistan but unfortunately only Pakistan 
is lagging behind on the road of progress.”

Addressing the function, Dr Ishrat Hus-
sain said Shahbaz Sharif has improved the 
system through good governance and the 
measures he had taken for the development 
of the province are appreciable. In fact it can 
be said that it was the good performance 
of Shahbaz Sharif that brought victory to 
PML-N in the 2013 elections.

Dr. Ishrat Hussain said Shahbaz Sharif’s 
plans are ideal for education, health, 
transport, solid waste management, 
infrastructure, energy and other sectors 
and transparency in the projects worth of 
billions of dollars are further adding feathers 
to his cap. He said Shahbaz Sharif’s efforts 
against corruption are commendable and 
he is a committed leader as well as reformer 
who has ensured recruitment of millions of 
teachers on merit in Punjab while efficiency 
of institutions has been increased through 
information technology.

Dr. Hussain said that performance of 
Shahbaz Sharif is a role model for other 
provinces as his revolutionary steps have 
brought long term effects.

Sima Kamil, Dr. Ishrat Hussain, Mani Shankar Aiyar
and Dr. Y. Venugopal Reddy
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Reviews

Najma Shamsi’s ‘Jasmine and 
Journeys’ brings pure nostalgia 

to the Pakistani Diaspora. Her neatly 
written pieces takes the readers into 
a world of their own, far from the the 
modern cities of Canada, America, 
England or any other land of opportu-
nities where Pakistanis live and work. 

Najma Shamsi writes that migrating 
to Canada was definitely a choice but 
her heart was always there in Rawal-
pindi. She was fascinated by the sum-
mer fun of Toronto but she still craves 
to “smell the warm earthy aroma 
arising from the first monsoon drops 
falling on the cracked and parched 
brown dust of Rawalpindi, the fresh 
motia gajra being sold by young 
boys at every street corner and traffic 
signal, the sweet ripe mangoes cool-
ing in a bucket of ice. She writes that 
though in Canada there are no elec-
tricity breakdowns, no load-shedding, 
no spending sweaty nights slapping 
at mosquitoes, yet her instinct is to 
fry pakoras at the first sign of summer 
rain and make panjeeri in the winter 
as per her mother’s recipe. In her new 
country, the first plants she buys are 
motia and raat ki rani but they are 
neither as fragrant nor do they bloom 
as profusely as they do back in their 
native home.

The reader overcomes nostalgia as 
he turns the pages and finds himself 
sitting in a time machine which is tak-
ing him to the period of the British Raj 
in the subcontinent. While travelling in 
that period, he is completely unaware 
of the history and culture of the sub-
continent. As the social and political 
upheavals during the British rule start 
unfolding, he finds himself in a state 
of awe. His feelings can rightly be 
described in the words of John Keats’ 
‘On first looking into Chapman’s 
Homer’ where he says, “Much have I 
travell’d in the realms of gold...” 

The descriptions of celebrations, 
ceremonies and rituals have been 
written with all their purity and truth. 
In fact, Najma Shamsi 
has very effectively and 
delicately merged history, 
poetry and autobiogra-
phy, keeping the reader  
smoothly switching from 
one genre to another. It 
is indeed an example of 
effortlessly but powerfully 
writing the story of an im-
migrant family struggling 
with prejudice interspersed 
with emotions of joy, heart-
break, hope and courage. 

The book carries the 
waft of the jasmine flower 
and is a gift that every reader should 
cherish.

Professor Akbar Ahmed, Ibn Khal-
dun Chair of Islamic Studies, Ameri-
can University, Washington DC, very 
rightly says, “Jasmine and Journeys 
by Najma Shamsi is a literary gem 
of a book and an enlightening read. 
What seemed to begin as an historical 
testimony for her children and grand-
children, ended up as a fascinating 
cultural and political history of the In-
dian sub-continent of South Asia. The 
story of Najma’s family is interwoven 
with the political history and culture of 
the times.” 

The book will make the reader nos-
talgic because it carries things related 
to the past, such as Mubarak Manzil, 
Delhi College and Binaca Geet Mala. 
While reading the book, the reader also 
discovers a kind of feminism that had 
remained dormant in the writer’s life 
and has now surfaced. The book in a 
sense is rare because very few women 
in South Asia world have been able 
to write their autobiographies, though 
every women has a story to tell. 

Najma Shamsi’s warm account of a 

community’s many migrations is also 
the story of resilience and grace in 
times of catastrophic upheaval. Her 

knowledge is ency-
clopaedic and her 
memory enviable. She 
has used both to give 
her grandchildren and 
us, a timeless bulwark 
against loss.

In fact, she started 
writing with the inten-
tion to record — for 
the benefit of her 
children and grand-
children — “how they 
came to be ‘brown’ 
Americans,” thinking 
they might want to 

know why and under what circum-
stances the family left their homeland 
and their settled lives, not in the prime 
of youth, but well into middle age, to 
build a new life in a distant land. On 
a friend’s advice, the book expanded 
into its present form for a wider audi-
ence. The story is not only hers but of 
a multitude of South Asians — en-
compassing the family’s tale and its 
roots and history as well as commen-
tary on the changing times that have 
impacted their lives.

Najma Shamsi, is an educationist 
and writer. A recipient of the Queen 
Elizabeth II Diamond Jubilee Medal 
(2012) for service to humanity, she 
is the founding director and former 
president of the Canada Chapter of 
The Citizens Foundation, besides hav-
ing established and managed several 
schools in Pakistan. What makes the 
book interesting is Shamsi’s style of 
narration: it seems as though she is 
talking to her audience and at some 
places, she quotes from her past 
articles published in Dawn. As she 
herself says, “Memories and emotions 
were sharper and fresher then.”  
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Remembering Raat Ki Rani
Jasmine and Journeys
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By Fareeha Khan

The film Allahyar and the Legend of 
Markhor is a Pakistani computer-

animated 3D production directed 
by Uzair Zaheer. The film has been 
produced by 3rd World Studios. 

The markhor is also known as the 
screw horn goat. It is a large species 
of wild goat that is found in north-
eastern Afghanistan, northern Paki-
stan, northern Balochistan, northern 
India, southern Tajikistan, southern 
Uzbekistan and in the Himalayas. It is 

the national animal of Pakistan.
The species was classed by the 

IUCN as Endangered until 2015 when 
it was downgraded to Near Threat-
ened, as its numbers have increased 

in recent years by 
an estimated 20% 
for the last decade. 

The film, Allahyar 
and the Legend of 
Markhor is set in 
northern Pakistan. It 
tells the story of Al-
lahyar, a young and 
mischievous boy 
who ends up deal-
ing with a situation 
he never expected. 
The basic idea of the film is to high-

light the issue of the preservation 
and illegal hunting of wildlife. The 
story depicts young Allahyar escap-
ing the hunter Manu and helping a 
Markhor named Mehru reach home. 
The film, in general, has received 
positive comments. However, some 
flaws have been highlighted but 
since it’s a first, the director should 

be encouraged to highlight more so-
cial problems through such films.

Critics say the pace of the film is 
very slow and at times viewers feel 
that the jokes, gimmicks and a musi-

cal sequence comes across as irritat-
ing and boring. 

Allahyar, the lead character is brave 
and has the ability to talk to animals. 
The story also revolves around his 
relationship with animals and the need 
to save wildlife. Animated characters 
like Mehru (the markhor) and the snow 
leopard Chakku play an important 
part. The film shows the beauty of 
the northern areas supplemented by 
melodious soundtracks. The graphics 
of the film are colourful and it tells a 
captivating story through animation.

Animation For 
Entertainment

Allahyar and the Legend of Markhor 



By Zainab Manzoor

Advertising is a marketing tool to keep 
consumers informed about new prod-

ucts or services and win their attention. The 
success of advertisements largely depends 
on targeting the appropriate audience and 
there are many options available to adver-
tisers such as TV, newspapers, magazines, 
radio, outdoor media and the internet. In 
Pakistan there are a number of advertising 
agencies engaged in the business.

Advertising is an important selling-buying 
medium. Good advertisements not only help 
customers in remembering useful informa-
tion about brands but also motivate them to 
purchase those products.

The emergence of gender bias and 
portrayal of stereotyping issues in advertise-
ments has attracted researchers and ac-
cording to a survey conducted by the Paki-
stan Advertising Association, 75 per cent of 
advertisements show women in bathrooms, 
kitchen or engaged in some other domestic 
activities.

Interestingly enough, many advertisements 
portray women as submissive, shy, dreamy, 
dependent, gentle, devoted, obedient, loyal 
and likely to be manipulated. On the other 
hand, men are shown as strong, dominant, 
superior and powerful.  In some Pakistani 
ads, women are shown as neglecting their 
family and devoting most of the time in the 
upkeep of their houses. Such advertise-
ments glamorize the house and not mother-
hood, defying the actual role of women. In 
most commercials, women are projected as 
a sex object or as an interior decorator.

Some advertisements portray the face of a 
pretty girl provoking school and college girls 
to be self-conscious about their looks. When 
these girls grow up watching such advertise-
ments, they begin using materials to look 
good and either destroy their faces or grow 
up with some kind of an inferiority complex. 
In many advertisements, women are also 

projected as seductive. These women are 
shown only as an object of beauty and 
sex which is detrimental to the growth of a 
healthy society.

Generally speaking, in advertisements 
featuring personal hygiene, cleansers, soap, 
footwear, etc., women are presented to at-
tract viewers as compared to advertisements 
of vehicles, public services or medical items. 
When it comes to the family setup, these 
ads feature male children rather than female 
ones.

Even then females are excessively being 
used in Pakistani advertisements. In 150 
commercials, 110 principal characters were 
performed by females, while only 63 char-
acters out of 173 principal characters were 
executed by males. This shows  that 36 per 
cent characters are played by men and 64 
per cent by females.

Youth appear to be a very important com-
ponent of ads in all the categories, especially 
women. Young female models are an impor-
tant and essential part of advertisements.

Women are particularly shown in home 
settings and men are shown outdoors and 

only 19 per cent females are portrayed in 
an outdoor setting. Even in scenes outside 
the home, women are shown engaged in 
stereotypical activities like shopping. Mostly 
Pakistani advertisements show a society in 
which women are rarely shown as working 
women.

In ads for washing powders, cooking oils, 
etc., woman play a dominant role in Paki-
stan. For example, only 0.5 per cent male 
principal characters are seen as engaged in 
these commercials. One prominent aspect 
of male dominance over females in TV ads 
is men’s voiceover. Out of 150 commercials, 
55 per cent had a male voiceover, while 
only 31 per cent advertisements contained 
female voiceovers. Around 14 per cent com-
mercials were found to have both male and 
female voiceovers. In the Harpic ad, a female 
is helplessly struggling to clean the toilet 
until an authoritative male voice tells her how 
Harpic will help her to clean the toilet.

It can be said that in Pakistani ads, 
females are only used as attractive and 
eye-catching objects to draw the attention of 
viewers while the rest is left to males.  

Gender Bias in 
Pakistani Ads

Media Mindset
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By Faizan Usmani 

Conformity to language rules is among 
those factors that inhibit one’s intellec-

tual growth and stop when one reaches  full 
potential. Though it makes sense to obey 
grammar, punctuation and spelling rules to 
achieve success in one’s academic life, one 
must speak and write beyond spelling and 
grammar to define one’s own lingual identity, 
keeping aside a load of old twaddle that still 
exists in the name of ‘Practical English Us-
age’ or ‘Fundamentals of English Grammar 
and Composition,’ and all that linguistics 
blah, blah, blah. 

No matter how vulgar it sounds or how 
much nonsense it makes to others, one 
should always speak the language that rep-
resents one’s unique persona and try to craft 
one’s own linguistic devices and rules other 
than follow those once preached by Baba-e-
Urdu or the mother of English prose. 

For starters, one must always be ready to 
challenge contemporary language usage in 
terms of expression, both verbal and non-
verbal. This will help one coin new terms, 
devise new phrases and create new idioms 
to add the missing flavour in day-to-day 
conversation and in standard writing. 

For instance, replace such common 
words as ‘brand’ with ‘bra,’ ‘rumal’ with 
‘rumali,’ ‘bro’ with ‘crow,’ ‘campaign’ with 
‘champaign,’ ‘popcorn’ with ‘cock porn,’ 
‘commodore’ with ‘commode,’ ‘orange 
trading’ with ‘organ trading,’ and so forth 
and fifth, ad infinitum. In addition to that, 
replace ‘window shopping’ with ‘widow 
shopping’ and see the difference it makes to 
one’s sentence, making it more meaningful 
and conveying to one’s target audience. 

If someone is too hot to handle, then one 
should be too cold to be chilled with. If the 
election commission is renamed ‘Erection 
Commission,’ its scrutiny procedures for 
aspiring electoral candidates could be more 
revealing and interesting, as well as embar-
rassing for the unlucky few. 

Beyond the Grammar
There is no stopping creativity when it comes to speaking one’s 

heart in a language that reflects one’s lingual abilities.

Humour
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From formatting one’s BV to make it 
more marketable and job-oriented to writing 
an essay about one’s side hubby to spend 
time with, one must have the poetic licence 
to speak and write the way that serves the 
purpose and that too without any fear of 
social disapproval or without any doubt 
about one’s language abilities.

Delivered through face-to-face commu-
nication, an interpersonal ‘massage’ could 
be more convincing and clear, helping one 
to realign one’s mind, body and spirit in 
unison in every sense of the word. In addi-
tion to that, when a true gentleman is hard 
to find, one must search for a ‘genital man’ 
to compensate the missing gentleness in 
the world. 

If one and one’s wife used to call each 
other ‘darling’ before having children, they 
had better call themselves ‘Darwin’ in place 
of ‘darling’ after the kids come, taking 
shared responsibility to bring these new 
chimpanzees into the world. Similarly, losing 
pampers (a diaper) is easier than losing 
temper, while both can also be lost together 
to double the tantrum quota. If they are too 
tight to move or sit comfortably, it is mostly 
advised to alter, replace and exchange 
one’s genes with others. Similarly, it is far 
better to enjoy an entertaining thirst day in 
and day out than relying on ‘boring water’ 
for daily intake. 

A ‘cheap executive’ literally refers to the 
head of the company who has been ap-
pointed on quite a low salary compared to 

his predecessors, while the ‘toilet zone’ is a 
place where one has to wet oneself, either 
by natural will or reason or simply by fear 
of supernatural forces hovering around. If a 
controlled ‘diet’ cannot help reduce one’s 
bulging belly, one can better ‘dye it’ to cash 
it on its protruding rotundity. 

A hands-up surrender is better than a 
hands-down victory. Similarly, a ‘pants-
down strike’ at workplace is more effec-
tive than other means of protest adopted 
to draw the employer’s attention towards 
one’s demands and that too within a few 
seconds of a glance. If such weird terms 
as ‘past experience,’ ‘future plans,’ ‘kaali 
siyahi (black ink),’ ‘thanda yekh,’ ‘cold ice,’ 
etc. can get wider acceptance, then what 
stops one coining such new word combi-
nations and phrases as ‘warm regrets,’ ‘a 
loud whisper,’ ‘an informative newspaper,’ 
‘a knowledgeable scholar,’ ‘a detailed dis-
sertation’ and many more such gems. 

If top linguists are quite happy to use 
such terms as ‘a poor beggar,’ ‘the white 
snow,’ ‘a close secret,’ ‘a bad terrorist,’ ‘a 
free gift,’ ‘an innocent child,’ ‘a paid volun-
teer,’ ‘a young teenager,’ ‘a small baby,’ ‘a 
closed vacancy,’ ‘numerical numbers,’ ‘a 
floor carpet,’ etc., then here is a list of new 
word combinations one must use often in 
one’s daily conversations and in writing to 
leave an everlasting impression on others. 
Examples include ‘a generous miser,’ ‘a 
single spinster,’ ‘black coal,’ ‘a tall giraffe,’ 
‘a round wheel,’ ‘a straight wall,’ ‘a happy 

demise’ and the like. 
It takes a mere fool to have professional 

experience mentioned in his CV. Be the 
brave one and add ‘sexperience’ in your 
resume to make it more impressive (and 
suggestive) to your potential employer. If 
the word ‘apple’ can start with ‘A,’ then 
the word ‘cat’ must start with ‘K’ to make 
it sound like Kate Winslet, eagerly standing 
on the deck of the Titanic to hug one tightly 
over such a cool, literary achievement. 

To hell with a comma and full-stop and 
just forget about putting words in title, 
lower or upper case. One should make 
one’s own rules and make as many speech 
errors as one can as they boast of one’s 
own language version full of malapropisms 
and unruly wordplay. More than just putting 
the cart before the horse, a true language-
enthusiast must aim for something bigger 
and frame such words and expressions 
extempore as if waving a red cape in front 
of a wild bull to see the difference one’s 
unique words and strange phrases make 
for others. 

Starting from the beginning to the end, 
there is no stopping creativity when it 
comes to speaking one’s heart in a lan-
guage that speaks of one’s lingual abilities 
and mastery over the language. From a 
‘suspicious beginning’ to an ‘auspicious 
transaction’ and from ‘extending half-heart-
ed felicitations’ to ‘going on at full-cock,’ 
one’s time to rectify erroneous word and 
grammar usage starts now!  

Humour






