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Editor’s Desk

The education scene in Pakistan is in a shambles as it is. To expect then that the country 
would have a reasonably organized art education sector and would be producing high 
quality art graduates would be asking for too much. The country has a number of art teach-
ing institutions, especially in the major cities, but what these institutions produce does not 
make much of an impact on national life. Pakistan is known more as a nation where military-
preparatory schools take precedence over all other types of educational institutions. These 
places are known as ‘cadet colleges’ and these are the sort of schools that every young 
man aspires to enter to get training for a future career in one of the military services. While a 
career in the military is more a male-oriented prospect and there is always room for young 
men to join what is described as one of the largest standing armies, another prospective 
area is business education where a lot of boys and girls head. It used to be IT education but 
that seems to have fizzled out. What is neglected in all this is education in various branches 
of the arts and the great opportunity that the nation is losing by ignoring the sector. Pakistan 
is a land rich in history and culture. With its deep heritage and traditions, it should be richly 
endowed with a body of art and culture which should represent the national identity with 
vibrancy and energy and should be reflected in the nation’s image and persona.

By relegating art education to the back-burner, Pakistan is not taking advantage of the 
great talent that lies dormant and is waiting to be exploited for the advantage of the country. 
The fact is that art has never been taken seriously as a discipline that must be taught in all 
earnestness. It has never been included in educational syllabi as a coveted subject and is 
only taken up by those students who probably cannot do well in other subjects. It is very 
rarely that top performing students choose art as an optional subject and when they do, in 
most cases, there is not much encouragement coming from the teachers or parents. They 
probably consider the study of art – in any of its branches – as a pure waste of time. One 
reason that more girls in Pakistani society take up art education is because they are not 
as driven by professional prospects as young men. The result is that not many artists are 
being thrown up in local or national terms and the art sector is starving. In its earlier years 
Pakistan had many artists to boast about – names like Chughtai, Sadequain, Shakir Ali, 
Ahmed Pervez, Ghulam Rasool, Ali Imam, Laila Shahzada, Jamil Naqsh, Bashir Mirza, Colin 
David, Guljee and many more. Such people are not being produced anymore while many a 
deserving talent is also lost in oblivion.

The commercial and industrial aspects of art are also not encouraged. Those young 
people who study communications arts are not readily picked up for jobs and end up going 
into different directions, taking up professions that have no conformity with their degrees 
or striking out on their own . As for such sectors as textiles or fashion design, they too do 
not extend much encouragement to the young lot and do not offer sponsorships and other 
support for these students to acquire higher education in their chosen fields or to at least 
gain useful industry exposure. The sector of performing arts is equally neglected. This na-
tion of 200 million people, the sixth largest in the world, has only one academy that teaches 
the performing arts. The academy’s only active departments are the ones devoted to the-
atre and music and even then, the students produced by these departments do not have 
anywhere to go to put their talent to gainful use – except displaying it at events organized 
by the academy itself. The nation does not have a film industry worth the name and, as 
such, the theatre and music graduates of the academy do not have any opportunities in 
that area. The TV sector too, particularly drama productions, is overly commercialized and 
is not in any position to patronize acting talent.  Music release companies, those few that 
still exist, offer only very commercialized, often plagiarized, work and hardly have room for 
genuine music talent.

Pakistan is a country that is still in quest of an identity some seventy years after gaining 
independence. An important reason for this, among others, is that it has not owned its 
arts and has not groomed its artistic talent to work towards evolving a national identity. But 
perhaps that would be too much to ask from those responsible for drawing up the nation’s 
educational policies.
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“India’s first reaction to 
every terrorist attack is 
Pakistan, but India is 
not free of terrorism or 
extremism themselves.”
– Pervez Musharraf, former 
President of Pakistan

“Turkish dramas show 
a more liberal Muslim 
society which our 
viewers want to see 
and feel.” 
– Talat Hussain

“Film business is 
important but our 
government has done 
nothing for it.” 
– Qavi Khan

“An actor needs to be 
shameless in front of the 
camera.” 
– Saba Qamar

“Journalists think 
they can only become 
successful in the 
media by letting media 
ethics go.” 
– Munno Bhai

“Indians have an eye 
for talent and don`t 
waste any opportunity 
in grabbing a good 
actor.” 
– Adnan Siddiqui

“It is important to separate 
the reel from reality.” 
– Nawazuddin Siddiqui

“When a person has a 
shining heart, it brings 
a glow to its personality 
and appearance.” 
– Sahira Kazmi

“Actors are stereotyped 
in Pakistan so easily.” 
– Ahsan Khan

“Donald Trump, if 
elected, could end up 
being the actual last 
President of the United 
States.” 
– Johnny Depp





Ice Tea
The write-up on summer products 
was very informative and interest-
ing as it highlighted numerous fea-
tures of summer-specific products 
and commercial items. Considering 
the fact that summer tends to be 
the longest season of the year in our 
region, it is necessary for advertisers 
to accentuate the ‘summer element’ 
in those products as well which are 
used in winter. For instance, tea, be-
ing the most popular beverage, is largely consumed in summer 
as well, but ‘ice tea’ has never been advertised as an alternative 
to cold drinks. I think advertisers and marketers need to be more 
innovative when promoting summers.
Kashif Aziz Hameedi,

Karachi. 

Old dream
Zong has recently come up with a new ad campaign under the 
theme ‘A new dream.’ While the ad is still in its starting phase, it 

has failed to show 
something new 
to people by and 
large.  Earlier, we 
have seen a num-
ber of campaigns, 
which featured 
such themes as 
rhythm, dance, 
drums, etc., that 
were mainly used 
to herald a new 

era with reference to the specific product or 
service being advertised. It appears Zong has just been following 
the old path without offering anything new or refreshing. It rates 
0 out of 10. 
Arjumand Shahzad,

Lahore. 

Encouraging women
Promoting women’s participation in sports is important. The 
Qmobile ad is commendable because it encourages an impor-

tant sport among 
women and does 
not just dwell on 
burning socio-
economic issues. 
It depicts a young 
girl who dares to 
go against her fa-
ther’s will and is 
successful. Rep-

resenting the country is always a matter of pride but family values 
must never be forgotten.. 
Anjum Mehtab,

Hyderabad. 

Sorry, Ahsan 
Khan
In his recent interview, actor 
Ahsan Khan says if people 
feel no harm in watching 
‘Sheila ki Jawani’ and if they 
don’t mind taking their chil-
dren to watch vulgar films 
then why has there been so 
much fuss on such drama 
serials that discuss social evils 
like child abuse. He is talking about Udaari. Sorry, Ahsan, vulgarity 
can never be excused if it is depicted in the name of art or in the 
guise of creating awareness. People never take their children to 
the cinema to watch ‘Sheila ki Jawani’ or the rest of other vulgar 
content. It makes no sense to search for logic behind vulgarity.  
Tabassum Jafri,

Islamabad. 

Great Amjad Sabri
The killing of the acclaimed Sufi singer and qawwal Amjad Sabri 
is shocking. Being the scion of the Sabri family, he successfully 

carried forward 
the legacy of 
his family till his 
death. In the 
genre of qaw-
wali, he was a 
lone warrior and 
now his sudden 
death has left a 
lacuna no one 
will be able to 
fill. Since new 
singers don’t 
find any charm 

in being known 
as qawwals, the future of qawwali is bleak. No doubt, Amjad’s 
death is a great loss to the art of qawwali singing. 
Shahab-e-Saqib,

Karachi.

Talented Meera
Meera happens to be the most ridiculed 
actress around. However, her recent 
film ‘Hotal’ is not something film fans 
can easily avoid. Though the film has 
not turned out to be a mega hit, it still 
shows that Meera is a real talent and 
has an ability to perform above par if 
she is given some support and encour-
agement. Having produced the film 
single-handedly, Meera has proved 
that she has a film-making sense and 
can produce quality work if she has 
a supportive team. 
Nahid Fareed,

Quetta. 

Letters
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By Mahrukh Farooq

It’s that time of the year again; It is time for 
women to dress up in the latest fashion 

trends and accessories. A flurry of activ-
ity can be seen on the streets as well as in 
mainstream outlets as women from a variety 
of backgrounds gather to get their hands on 
the latest range of designer pieces.

These fashions will go a long way through 
the summer and whet the fashionable wom-
an’s appetite for wedding and party wear. 
A good investment now would still work af-
ter many weeks and months of fashionable 
looks.

Designers are caught up in the hustle and 
bustle as they strive to provide their custom-
ers with attire that appeals to the eye and that 
can be classified as a status symbol. With so 
many brands vying for the customer’s atten-
tion, it can become a challenge for designers 
to produce something that not only stands 
out but is also sustainable. 

Fortunately, most leading brands in Paki-
stan have managed to hit the nail on the 
head, thus giving many of us the privilege and 
the opportunity to treat ourselves to a range 
of differing designs that can help us look rav-
ishing in front of our friends and family. Here 
are some of the brands to look out for:

Mahgul
An upcoming designer who created 

shockwaves recently at the PFDC Sunsilk 
Fashion Week (PSFW) by showcasing her 

collections. Mahgul has just launched her 
ready-to-wear line called Oro and has man-
aged to enthrall her fans with her capsule 
collection titled Zill. With long, flowy silhou-
ettes and minimalistic design, Mahgul’s col-
lection offers a smart look that is easy on the 
eyes and yet enables the wearer to make a 
strong fashion statement. Her collection is 
priced between Rs. 8,500 and Rs. 65,000 
and is available at her studio in Lahore. 

Misha Lakhani
A now known name in the world of fash-

ion, Misha Lakhani offers designs that are 

Fashion Delights

Mahgul

Farah Talib Aziz

Cover Story



unique, yet wearable. Her latest collection titled Modern Gypsy, 
caters to her customers’ summer tastes, allowing them to make 
an impression while beating the heat.  Most of her designs follow 
a neutral colour palette and encompass sultry, flowing silhouettes 
which are ideal for the summer. They can also be customised and 
restyled with their comfortable and airy cuts. Prices for her collec-
tion range between Rs.12,000 and Rs.18,000, and include attire 
for both day and evening events.

Saira Shakira
A far cry from the plethora of kurtas and shirts that can be seen 

on the designing circuit nowadays, Saira Shakira’s collection fol-
lows a style that is incredibly unique and exclusive. Carrying her 
signature, many of her designs are contemporary and are a nod to 
the rising trend of gender ambiguity that can be found in interna-
tional fashion circuits, albeit with a dose of feminity to help com-
plete the look. Her billowing plain tops in plain shades tied together 
with black belts ooze sophistication and chic. Her entire collection 
comprises 15 basic designs with prices between Rs.15,000 and 
Rs. 25,000 as well as formal designs which are priced between 
Rs.30,000 and Rs.40,000.

Farah Talib Aziz
For those looking for designs that are more grounded and that 

are signature Pakistani, they should look no further than the moth-
er-daughter duo, Farah Talib Aziz. Known for their extremely femi-
nine florals and pastels, their designs make for most people’s top 
preferences. Although their designs are seen as a tad bit expen-
sive, with a starting price of Rs.12,000, most people consider it as 
value for money simply for the look of pure elegance and grace it 
showcases.

Generation
A household name in the world 

of casual and semi-formal apparel, 
Generation has recently launched 
their extensive range which con-
sists of the much talked about ‘A 
Dot that Went for a Walk’ as well as 
three other lines; Awadh, Parsi and 
Shikargarh. The first two collections 
comprise a range of A-line tunics 
and chattapatti ghararas, designed 
with gotta and zardozi. The latter 
offers long and short peplum tops. 
Prices vary between Rs. 4,000 and 
Rs. 14,000. 

For many women, an outfit is not 
complete without jewellery. For this 
season, many are heading towards 
Xenium which offers uniquely and 
intricately styled rings, earrings, 
necklaces and bracelets to go with 
any outfit. 

So there you have it, a lowdown 
of the latest to look out for in apparel 
and accessories. With these collec-
tions, you are sure to make a lasting 
impression for months to come.  

Saira Shakira

Misha Lakhani

Cover story
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Sania
flies high

Sania Maskatya is a well-known 
designer and much sought-after 

for fashions that capture the current 
scene with intelligence and sensibility. 
She made a name for herself when the 
Pakistan International Airlines wanted 
to change the uniforms of its cabin 
crew and Sania scored high as the 
designer who best understood what 
PIA wanted. That the dresses she 
designed for the airline’s crew have 
not seen the light of day yet is perhaps 
another story and something that Sania 
does not have to feel bad about.

 For the moment, she is again riding 
high with her aesthetic women’s and 
men’s fashions because she has 
done a great job of capturing the very 
essence of the Pakistan dress sense.

Cover Story
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Generation 
Gems

Generation is a ready-to-wear brand. It offers 
innovative creations like “Awadh”, “Parsi”, 

“Shikargah” and “A Dot That Went For A Walk’ with 
inspired aesthetics that capture the essence of 
what the Pakistani woman wants.  

 It’s all there - bright, colourful cocktail, fluid 
silhouettes, statement dupattas and chattapatti 
ghararas.

Cover Story
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Wardha Saleem launched her Collec-
tion with a range of her signature digital 

printed, block printed and luxury embroidered 
ensembles. 

The collection incorporatied modern cut 
tops, pants and tunics using digital printing, 
hand embellishment, contemporary embroi-
deries and appliqué on raw silk, short silk, or-
ganza and chiffon.

Wardha’s Printed Cotton Collection is a chic 
range of block-printed tunics which could be 
perfect to beat the summer. In her Embroi-
dered Collection, Wardha features three-piece 
ensembles.

Cover Story

Wardha’s
Collection
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Cover Story

The Elan Summer Preview took place at the luxurious Grosvenor 
House in London’s Mayfair. Representing new gen labels across 

the luxe fashion sector, it showcased seasonal handpicked collec-
tions by leading names in South Asian couture.

 Names like Shamail Ansari, Rana Noman, Lajwanti, Hamna Amir 
Jewellery, Amsihi London, Jyoti Chandhok, Vandana Malhotra, 
Whatever and  Chahat, they were all their. From bridal couture, Chi-
kan kari sarees and exquisite jewellery pieces to enchanting fresh 
water pearls from the South Sea and silk embroidered accessories, 
it was an amalgam of opulence. The hosts were Hajira Ahmad and 
Shivani Ahluwalia.

Elan Styles



Summer Peek 
Pakistani London-based designers got a chance to show 
their best. It was all a tale of lifestyle that offered inspiration 
for anyone interested in fashion and personal style. From 
passion for the high street to designer treasures, there was 
everything to choose from. 

Launch
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SlugLaunch

Fabulous Finesse
Syeda Mina has introduced a line for women called “Fabulous.” 

The brand aims for affordable and trendy ensembles for the con-
sumer market and is based on casuals, formals, semi-formals, digital 
prints and an exclusive collection of capes. 

Says Mina: “We have taken special care in the designing and manu-
facturing of our collection, which is made of pure fabrics and high quality 
materials, with attention to finish and still I have tried to keep it at the 
best possible price.”
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Events

Brave
Actor-In-Law

Pret from Khaamta 

The cast and crew of the 
upcoming film ‘Actor–In–

Law’ met the press recently.
The film is directed by Na-

beel Qureshi and co-written 
and produced by Fizza Ali 
Meerza. The cast includes 
Fahad Mustufa, Mehwish 
Hayat, Alyy Khan and Om Puri, 
who is making his film debut in the 
Pakistani film industry. Those who 
spoke on the occasion were Meh-
wish Hayat, Fahad Mustafa, Fizza Ali 
Nabeel Qureshi, Rana Kamran and 
Nina Kashif who represented Urdu 
1 Pictures. Om Puri and Alyy Khan 
attended the press conference via 
internet.

Says Fahad Mustufa, the film is a 
brave attempt as it raises a number 
of social issues but in an entertain-

ing way. 
Distributed by Urdu 1 Pictures, ‘Ac-

tor-In-Law’ is a social comedy, which 
revolves around a young lawyer who 
makes the most of his acting talent in 
the court of law and turns the whole 
proceedings into a live entertainment 
show. During the trial, he fights the 
cases in a way as if he is playing a 
pre-scripted role on stage, telling 
jokes, using puns and making weird 
analogies. 

Khaamta launched its new pret line at its flagship store at the Zamzama Mall in Karachi. 
Ghazala Saifi, owner of Khaamta said the outfit is on its way to becoming a sought-after brand that is 

synonymous with handcrafted perfection. From the use of thread to the weave of fabric, Khaamta strives for 
perfection to bring together an ensemble that is unique and memorable. 

Asif Rehman, Saima Haroon, Saima Azhar and Tipu Sharif sported Khaamta creations on the occasion. 

MoltyFoam launched its new CSR cam-
paign ‘Beti Bojh Nahi’ in Lahore re-

cently. MoltyFoam will provide poor girls with 
vocational training in sewing and embroidery 
and after the training, each girl will be pro-
vided with a sewing machine to start her own 
business to attain self-sufficiency and socio-
economic autonomy. 

Besides providing them vocational train-
ing and sewing instruments, MoltyFoam will 

sponsor the marriages of trainee students under its exclusive wed-
ding fund called ‘100 Weddings, 100 Smiles.’ 

Through the initiative, MoltyFoam aims to make girls self-support-
ive and empowered enough to get married in a new world where a 
daughter is no more a burden.

Molty Smiles



Dialogue

An exclusive interview with Arif Nizami,
Editor & Publisher, Pakistan Today.

Telling the news 
like it is
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Are you happy with the progress of 
Pakistan Today, so far? What more would 
you like to see in the newspaper?

One can never be happy in the absolute 
sense. But yes, I am happy with the progress 
of ‘Pakistan Today’ (PT) but would be hap-
pier if I had more resources at my disposal. 
In this age of electronic media, newspapers 
need constant innovation and investment. 
We have done well at PT to make it into a 
modern and progressive paper. Obviously it 
has been an uphill task. Nevertheless, rely-
ing on our own resources without being part 
of any major group, we have done well.

Is the status of the print medium in 
Pakistan encouraging? Why do you say 
that?

With the advent of electronic and social 
media, it has been an uphill struggle for print 
media. Naturally, under the circumstances, 
the business model and editorial content, 
both need to be revamped. Since most im-
portant events are reported as they happen 
by the electronic media, print media should 
concentrate more on investigative journalism 
and analysis. On the business side, the print 
media face increasing competition from the 
electronic media on account of their taking 
most of the limited share of advertisements. 
Not only should marketing be more focused 
but also new avenues of revenue generation 
need to be opened. 

The print media publishers organization, 
the APNS, can play a pivotal role by provid-
ing a support base and training to media 
practitioners in this regard - a role it is unable 
to play for the time being due to misplaced 
priorities. 

The radius of quality print media in this 
country is not expanding. Why is that 
so?

Essentially, newspapers in the past decade 
have improved in print and content quality. A 
lot of new newspapers have also emerged. 
To say that quality has not improved is not 
entirely correct. However, newspapers, es-
pecially Urdu newspapers that dominate the 
market need to improve their reporting and 
analysis standards. A common complaint 
against the media is that it is too inward-

looking and needs to widen its horizons. 

How far has your newspaper succeed-
ed in promoting the national image?

Our slogan “telling the news like it is” says 
it all. We try not to hide information but to 
fully disclose it. Our newspaper represents a 
medley of opinions. In our view the best way 
to serve the national interest is to respect the 
right to know of every citizen. We also try to 
the best of our abilities to report and analyse 
content.

What kind of social change do you 
foresee in our society?

Unfortunately, a liberal, progressive and 
democratic Pakistan as envisaged by our 
founding fathers, is not being fully projected 
by our media. Especially a sizeable segment 
of the electronic media is in the mad race 
for ratings and sometimes does not keep 
in mind the harm it is causing by projecting 
those who are bent upon destroying the very 
ethos of the nation. PEMRA, without impos-
ing censorship, can play a more effective role 
as a regulatory body to arrest this trend.

What is a typical day in your life?
From Monday to Thursday I do a prime 

time program on channel 24 called “DNA – 
Debate and News Analysis”. I am also the 
CEO of the channel. Apart from that, I am a 
hands-on editor of PT for which I also write a 
weekly column in its current affairs magazine 
also called “DNA.” Being a bilingual journal-
ist, I pen a bi-weekly column in Urdu ‘Rozna-
ma Dunya’ as well. In this sense, I have more 
than enough on my plate.   

What would you like to change in your 
organization?

We are already a modern and growing  
equal opportunity organization. However, a 

constant struggle remains not only to im-
prove content but to also increase circula-
tion of the newspaper in order to increase 
revenue through new technologies and to 
improve the working conditions of the staff. 

What are the problems of print journal-
ism?

The problems being faced by print journal-
ism are stagnant circulations in the face of se-
vere competition from the electronic media. 
The other allied problem is the decline in ad-
vertising revenue. Thirdly, the lack of profes-
sionalism in the management of newspapers 
is also a challenge.

Have you ever thought of your organiza-
tion branching out into TV broadcasting?

Yes! But, big businessmen or large media 
houses own most TV channels, as it requires 
mega-bucks. Whenever we have the requisite 
capital, of course we will branch out into elec-
tronic media. Nevertheless, I have launched 
one electronic channel and presently I am the 
CEO of another.

What have been the highpoints of your 
career?

I can claim credit for launching two daily 
English newspapers from scratch, “The Na-
tion” and later “PT.”  As executive editor of 
the Nawa-i-Waqt group, I was also responsi-
ble for making the group a financial success 
during the period I was associated with it. 
However, having proficiency and experience 
in both English and Urdu journalism, I con-
sider my high point in being able to contrib-
ute in both the languages. 

I started my career as a reporter and 
have quite a few scoops to my credit that 
are well-known. However, journalism is a 
constant struggle where you cannot rest on 
your laurels. 

About Arif Nizami
Arif Nizami is a known Pakistani journalist who has served the profession for 
many decades. He started as a reporter and worked his way up both in ‘Nawa-
i-Waqt’ and then ‘The Nation.’  After leaving the Group, he launched the English-
language daily ‘Pakistan Today.’ He is also a considered to be a well-informed TV 
host and conducts the programme ‘DNA’ on Channel 24.

Dialogue
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‘The problems being faced by print journalism are stagnant 
circulations in the face of severe competition from the electronic 
media. The other allied problem is the decline in advertising 
revenue. Thirdly, the lack of professionalism in the management of 
newspapers is also a challenge.’

Telling the news 
like it is
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National News

There is a great change in Veena Malik’s life. 
She became known as an actress and it 

appeared she was quite proud about it. But now  
she has bid farewell to the entertainment industry. 
She recently recorded the famous qawwali “Ya 
Hayyo, Ya Qayyum” with renowned Qawwal Sher 
Miandad. 

Veena sings 

Singer Samra Khan opened the concert for Adnan 
Sami who performed live at the Dubai World Trade 

Centre. This is the most prestigious musical venue in 
Dubai. Samra made her debut in Coke Studio 8, in a 
duet with Asim Azhar. 

Samra Khan and Adnan Sami grooved the audiences 
with their songs and it was a night to remember. 

An idea of what students are doing 
at Karachi’s Indus Valley School of 

Art and Architecture came through at 
the Sanat Gallery where 12 of them ex-
hibited their works in a group exhibition 
titled Art Garage. Among them were 
Anum Atiq, Sharmeen Rizvee, Ziaur Re-
hman, Fareeha Nanjiani and many oth-
ers.  Besides paintings, the display also 
included envelopes, hand-embroidered 

handbooks, handmade jewellery, laptop covers, pouches and 
printed diaries. The students aimed to fund a trip to Germany from what they earned 
at this and other exhibitions. Since all of them are textile students, the Heimtextil event 
In Frankfurt in January, 2017 could prove to be a very useful experience for them. 

Samra opens 

Student Art

Mawra Hocane made her film debut via the Indian film 
Sanam Teri Kasam. 

Sanam Teri Kasam has Mawra in the lead role as Saras-
wati Parthasarthy (aka Saru) alongside Indian actor Harsh-
vardhan Rane as Inder Parihar, who also made his debut.  
The pair’s effortless chemistry was said to be film’s only sav-
ing grace. 

It seems Mawra did not have many supporters in the 
Pakistani industry so she went over to India and now she is 
looking for a place to live in Mumbai. She has already made 
some sort of a name in Pakistan but she did not really make 
it big back home. Now she travels quite frequently between 
Karachi and Mumbai. 

Mawra in Mumbai 

What emerges from a survey carried 
out online is that tennis star Sania 

Mirza is the best dressed sportsper-
son.

Whether she wears a lehenga or dons 
her tennis wear, she creates waves in 
the fashion world.

Sania is considered a role model for 
her style both on the tennis court and 
off it. 

Sania Best 
Dressed 

Anum Atiq



Mehwish in 
Coke 9 

In Coke Studio known for its female vocal powerhouses. Mehwish Hayat is set to appear with her singing prowess. She has featured in a track 
with Shiraz Uppal and she is said to have done an impressive job.
This is not the first time that Mehwish has come to the recording studio and has previously recorded original sound tracks and theme songs 

for many serials.
From Meesha Shafi and Fariha Pervez to Zeb Bangash, Sanam Marvi and Quratulain Baloch, most women appearing on the show have 

impressed. In terms of music coming out from the 9th edition of Coke Studio, it appears that producer Shiraz Uppal, will stick to the standards 
that Rohail Hayat and the Strings have left behind. 

National News

The renowned TV writer Asghar Nadeem 
Syed, a renowned Pakistani TV play-

wright has been approached by lyricist Jav-
ed Akhtar to convert his drama Pyas into an 
Indian film project.

Asghar has done Hawaian, Chand Gre-
hen, Nijat, Ghulam Gardish and Pyas.

His work is very different from other play-
wrights. He doesn’t write about typical fam-
ily issues and petty drama but focuses on 
bigger issues, such as culture, heritage and 
socio-political issues. His autobiography 

is also nearing completion and will be re-
leased later this year.

By playing a homosexual in Kapoor & Sons Fawad 
Khan may have gone too far. He has been express-

ing his fears gave but those fears have not turned out to 
be true.

Fawad likes it when he is appreciated for his acting 
skills. He advises fans not to get obsessed with just looks 
but watch the performance as well.

Akhtar invites Asghar 

Fawad’s fear

The Nestle Annual Report 2016 highlights the company’s achieve-
ments in Pakistan in 2015 and its insights as a good corporate citi-

zen.  Comprising three volumes, the Annual Report is based on a CSV 
Report, a Management Report and a volume on Financial Highlights.

The Report brings into focus the role of Nestle as a leading Nutrition, 
Health and Wellness company and how its creates value for society. 
This is enshrined in Nestle’s celebrated CSV (Creating Shared Value) 
philosophy which enables the company to perform its functions towards 
the improvement of society and to further build its status. 

Nestle Insights 

The Qandeel, 
Qavi affair

The Pakistan Tehreek-e-Insaf (PTI) has sus-
pended Mufti Abdul 

Qawi’s party member-
ship following his con-
troversial selfies and 
videos with model Qan-
deel Baloch.

Qawi had joined the 
PTI in 2013 and was ap-
pointed as president reli-
gious affairs for Punjab. 

The Ministry of Re-
ligious Affairs has also 
suspended Mufti Qawi’s 
Ruet-e-Hilal Committee 
membership.

Qandeel Baloch said that Mufti Qavi had 
been asking her for some time to meet him. 
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Shooting in 
Pakistan

Adieu 
Reham 

A South Indian spy film with the title 
Karachi 81 may be partially shot in 

Pakistan. Re-
ports say that K. 
S. Bava, director 
of the hit Malay-
alam comedy 
Idiots (not to 
be confused 
with 3 Idiots), 
is planning to 
shoot a major 
part of the film 
in Pakistan.

The film is 
reportedly be-

ing made on a 
big budget and will also be shot at loca-
tions in Rajasthan, Kochi and Moscow. 
Shooting is scheduled for September.

TV anchorperson Reham Khan, has left Neo 
TV. The channel has not said why the pro-

gram was taken off air. 
Reham joined Neo TV in December 2015 

to host a current affairs show titled, Tabdeeli, 
but reportedly her show didn’t manage to get 
viewers’ attention and the channel didn’t earn 
theTRPs it was expecting.

National News

Salma Agha of Nikaah fame has been is-
sued the OCI card by the Indian govern-

ment. Under the Overseas Citizen of India 
(OCI) she can visit India anytime and also not 
be subject to police reporting.

Salma says that she receives a lot of love 
and adulation from India. She also said that 
she could have become an Indian citizen any-
time as her forefather’s hail from Amritsar.

In her request Salma had said that though 
she was born in Pakistan, since she was a 
British citizen, she was eligible for the OCI.  
Katrina Kaif  (UK citizen), Deepti Naval (US 
citizen) and Yana Gupta (Czech citizen) also 
have this status. 

Boxer Amir Khan threw an extravagant 
birthday party at the Wanderers’ Macron 

Stadium in Manchester to celebrate the sec-
ond birthday of his daughter. 

His wife Faryal spent three months in plan-
ning the lavish party and hired Disney char-
acters and a ballerina for the child’s birthday 
bash.

Amir and Faryal got married in June, 2013 
in New York City. The wedding itself cost 
around one million pounds. 

Film-maker Syed Noor says India is nothing without its film industry and that Pakistan 
should restore NAFDEC. He also believes schools 

and colleges in Pakistan should 
include film-production in their 
syllabi.

Noor says there is shortage 
of talent in Pakistan and is now 
planning to shoot a film in Kara-
chi which offers great cinemato-
graphic potential.

It was as a script writer that 
Syed Noor, also known known 
as Shahji, entered the film indus-
try. He went on to direct films like 
Ghoonghat, Majajan, Choorian, 
Daku Rani and Jeeva. 

Amir bash

Teaching film

Salma’s 
new status
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Pakistani designer Syeda Amera has showcased her work on a 100-metre floating catwalk on the Siene River in Paris.
She was collaborating with model and show director Jessica Minh Anh. Amera drew inspiration from the architectural wonders of 

the city such as the Eiffel Tower, Notre-Dame, Louvre and the 37 bridges that formed the backdrop for the catwalk.
Amera shared the ramp with Lebanese haute couturier Antoine Kareh, Polish designer Teresa Rosati, Saudi Arabian brand Ot Kutyr 

Turk Jadallah, Ukrainian designers Mari Sheludko and Valeri Passe of LaFress, German Miranda Konstantinidou and Iceland’s jeweller 
Jóhannes Ottósson (NOX).  

Amera on Siene

Sana’s superhero

Ali for Excellence

For many growing up in Pakistan or any developing country around the world, the con-
cept of a comic book always consisted of a white-skinned superhero. Pakistani-Amer-

ican Sana Amanat felt the same way. Growing up in a majority white New Jersey suburb, 
she looked at women who were blonde and white.

Now the director and editor of content and character development at Marvel Comics, 
known in Pakistan for being the steering force behind Marvel’s 2014 launch of Kamala 
Khan – the Pakistani American and Muslim teenager was Ms. Marvel in the popular comic-
book line. 

Actor, musician and humanitarian Ali Zafar has joined the Varkey Foundation Global 
Teacher Prize Academy, which judges ten teachers for the US$1 million award.

The Varkey Foundation Global Teacher Prize is a US$1 million award that was estab-
lished to recognize one exceptional teacher who has made an outstanding contribution to 
the profession as well as to underline the important role teachers play in society. 

Ali Zafar is the first actor from Pakistan to have taken his work on the global scale.  He 
says: “I am delighted and honoured to join the Global Teacher Prize Academy.  Teachers 
should be celebrated like music and film stars. That is why I support the Global Teacher 
Prize.”  

National News

QMobile 
rebrands
Pakistani smartphone QMo-

bile is rebranding itself and has recently 
come up with a new logo and brand iden-
tity. QMobile has captured the local market 
and is anticipating that the new logo will be 
appreciated all around.

With this slightly revamped logo, the com-
pany has started a new campaign which is 
more focused towards content and theme 
rather than jingle and noise. 



There are reports that actress Julia Roberts, who is known 
for her role as ‘Pretty Woman’ has been hiding a devastat-

ing secret: she’s going blind! The 48 year old beauty’s  great 
looks are also said to be fading as she battles achy joints, 
along with head and back pain. 

Animated Cliff 
The legendary entertainer was seen perched behind Gemma Arterton 

at a Wimbledon game. The 75-year-old made his feelings quite clear 
as he watched Novak Djokovic take on Adrian Mannarino. He clapped 
enthusiastically while chatting with Judy Halewood and Gill Brook. The 
singer looked very smart and fit. Meanwhile, Gemma cut a very chic 
figure.   

Brooklyn Beckham and Chloe Grace Moretz put on a very 
amorous display as they attended a photo shoot in New 

York.The eldest Beckham son was acting as photographer 
while his girlfriend posed for a number of snaps on the street. 
The new couple are clearly besotted with one another and 
could be seen holding hands and constantly smiling as they 
spent time together in between takes.  

Pretty Woman 
grows old

Beckham and 
Chloe shoot

Actress Blake Lively has come to the controversial director’s 
defence before and during her latest interview with Hamp-

tons magazine, she continued to gush about Allen and her 
experience working with him on her upcoming film Café So-
ciete.

“It’s really cool to work with a director who’s done so 
much, because he knows exactly what he wants. It gives 
you a level of confidence because when he’s got it, he 
knows he’s got it. He also is really encouraging as to 
why he cast you, so he’ll say, ‘Say the dialogue that’s 
written and then you can improvise for a while.”  

Woody is wonderful

International News
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DIVA’NI, arguably the only fashion brand built at the edge of cinema and reality, is set to open in Pakistan with its couture store. 
“We are exceptionally excited to be launching in Pakistan as our region shares an appreciation for traditional art and craft, which is 

the heritage that Diva’ni embraces,” says Creative Director Sanya Dhir.  

Presenting Diva’ni

The Oscars are not so white anymore! The Acad-
emy of Motion Picture Arts and Sciences invited 

a record 683 industry people to join following the 
white/black controversy in the past awards season. 

Academy president Cheryl Boone Isaacs released 
a statement in January pledging to make changes 
after the Oscars was criticized for lack of diversity. 
For the second year in a row, the nominees for all 
20 acting categories were white, and critical dar-
lings Creed and Straight Outta Compton received 
only one nod each, while Beasts of No Nation was 
shut out. 

Idris, Eva at 
Oscar party 

Britney 
Moments  

Middleton’s 
Mind 

It’s been nearly 20 
years since she ex-

ploded onto the music 
scene, and pop culture 
hasn’t been the same 
since. Britney Spears 
just turned 34, and 
she’s come a long way 
from pigtails and plaid 
miniskirts.She may be 
a Vegas showstop-
per but Brit has had 
more than a few looks 
throughout her time in 
the spotlight.  

Every girl totally envies Kate 
Middleton’s glamorous life 

as a princess. But truth be 
told, all those parades and 
balcony waves can probably 
get a bit redundant.

Because for all of Kate’s 
cool clothing and famous 
friends, she rarely gets to ac-
tually speak in public. In fact, 
if her mind could be read, it 
would be epic. Ever won-
dered what exactly she was 
thinking during all those pho-
to ops?  

International News
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Kristen Bell always felt the need to give back to her 
community and she’s never been shy about that.

“My family was always into community outreach and 
helping others. I learned to value that at a very young age. 
I learned to find joy in lending a hand and lending support 
to those who need it. And I was taught to view all humans 
as a part of my family,” the actress says.

She is a mother of two children and she says: “I am 
trying to teach my kids not to be stunted by country lines, 
language barriers, or religious boundaries. And that all hu-
man beings, and everyone in the world is part of some-
one’s family and they should be treated as such. I think 
it’s important to remind ourselves that we are all the same 
and everyone is doing the best they can with what they 
have.” 

Giving Back

Killing Carpet 

Bombshell Book 

With powerful speeches, Prince trib-
utes, and a surprise performance by 

Beyonce, the 2016 BET Awards definitely 
didn’t disappoint - and neither did the fash-
ions on the red carpet! The evening’s most 
memorable looks ranged from elegant to 
extreme, but nearly all of them were sure 
to be hot.  

Armageddon: How Trump Can Beat Hillary, is a much - anticipated book. It reveals that the 2016 
presidential election is more than just a fight for the White House — it’s practically a battle be-

tween good and evil!
Authors Dick Morris and Eileen McGann expose Hillary Clinton’s darkest secrets and Donald 

Trump‘s greatest potential tactics for victory.  

First Lady Michelle Obama appeared ultra-chic, coordinating outfits with daughters, 
Malia, 17, and Sasha, 15, for a traditional iftar dinner at the King Palace in Marrakech, 

Morocco. 
She opted for a black-and-white paisley-printed dress, which she paired with drop ear-

rings and black stilettos. Her fashionable daughters both sported frocks symbolic of the 
culture in a similar pattern, featuring various shades of white, purple and pink. 

The trio was joined by 38-year-old Moroccan Princess Lalla Salma, who wore a glamor-
ous white outfit with silver and yellow embellishments. 

The Obamas were visiting Morocco as part of Michelle’s Let Girls Learn initiative, which 
is aimed to educate young girls and help them “build a healthier family, a stronger com-
munity and a brighter future.”  

Obama Coordinates

International News
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Scarlett Johansson is the highest gross-
ing actress of all time though there are 

still nine men separating her from the top 
spot. She is said to have pulled in an im-
pressive $3.3 billion in box office revenues 
over the course of her long and varied ca-
reer. Though she’s still got a long way to go 
before she overtakes the likes of Tom Hanks 
and Samuel L. Jackson, Johansson has the 
advantage of being only 31. She’ll still be 
raking it in while those old heads are dod-
dering around. 

Maria Sharapova has found a good way to pass the time since 
being banned from tennis. 

The 29-year-old tennis star enrolled at Harvard Business School 
for a two-week summer program. 

It’s not known what classes Sharapova took, or whether or not she 
got a certificate on completion. 

Sharapova is one of more than a few celebs that have tried out 
Harvard’s accelerated business courses. Tyra Banks earned a certifi-
cate from HBS in 2012, and LL Cool J, Channing Tatum, and NBA 
ballers Chris Paul and Pau Gasol, attended a four-day course. 

The International Tennis Federation handed down what Sharapova 
called an “unfairly harsh” two-year suspension after she failed a drug 
test at the Australian Open. 

Sharapova maintains that she mistakenly continued use of the 
drug meldonium after it was banned. 

Sharapova thanked fans for their support and vowed to make her 
return to the sport. “I am determined to play tennis again and I hope 
I will have the chance to do so,” she wrote on Facebook. “I wish I 
didn’t have to go through this, but I do - and I will.” 

Emma’s Ringtone

Demi’s new style

During an interview about Emma Watson’s upcoming 
film The Colony, along with her thoughts on different 

projects she has lined up, a sudden ring from her cellphone 
interrupted the conversation.

Seeming completely mortified, Watson quickly grabbed 
at her phone and apologetically turned off the ringer. The 
ringtone was Tina Turner’s 1989 hit “Steamy Windows.” 

“That is so embarrassing! That is my phone. That’s Tina 
Turner,” Watson said, which was followed by the interviewer 
giving her props on her musical selection. Watson respond-
ed, “Thank you, well I’m glad I’m forgiven because it’s Tina 
Turner, otherwise that would’ve been terrible. Thank you. 
I’m so sorry.”  

For a new single, Demi posed 
on a white bed with her back 

to the camera as she grabbed 
onto the back of her head.

Lovato is an American ac-
tor, singer and songwriter. She 
is best known for her role as 
Mitchie Torres in the Disney 
Channel Original Movie Camp 
Rock and for her role as Char-
lotte Adams in the short five-
minute Disney Channel series 
As The Bell Rings. Her debut al-
bum, Don’t Forget was released 
on September 23, 2008. 

Sharapova at Harvard 

Scarlett is 
Highest

International News
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The Flag-bearer
is gone

The assassination of Amjad Sabri was an 
earth-shaking event. It could not even 

be conceived that an innocent performer 
like him would be killed in cold-blood in 
broad daylight. While the murder sent shud-
ders all around, many people wondered as 
to what motivated the killing – and there 
were no clues.

After Amjad Sabri what? Is the particu-
lar genre of qawwali as propounded by the 
dead qawwal’s late father, Ghulam Farid 
Sabri and championed by the son, now 
dead? There seems to be no one in sight 
who would carry the flag any further. Am-
jad’s sons are too young and who knows 
where their interests will take them in the 
years to come? None of Amjad Sabri’s 
brothers have taken to qawwali the way he 
did and no one knows them, anyway.

Amjad Sabri had a larger-than-life pres-
ence and his qawwali rendition had a qual-
ity of its own that could not be matched by 
anyone in his lifetime and neither is there 
anyone in sight today who could carry the 
flag. An interesting though sad outcome of 
Amjad’s untimely death is perhaps the fact 
that public interest in qawwali has been re-
kindled though there are not many people 

to wear the mantle.
The late Amjad Sabri popularized qaw-

wali while he was alive and took it to the 
level of public adulation that had not existed 
earlier. It is true that Amjad’s father Ghulam 
Farid Sabri and uncle Maqbool Sabri had 
created for qawwali a public niche that had 

placed this form of devotional singing into a 
special slot and developed a following that 
had not existed earlier. Nusrat Fateh Ali and 
Aziz Mian were the two other practitioners 
of the qawwali who did great service to the 
form with their innovative renditions. 

The qawwali was adopted by films as well 
and a recent example is the Ghulam Farid 
Sabri qawwali ‘Bhar De Jholi Meri’ that was 

sung by Adnan Sami Khan for the Indian 
film Bajrangi Bhaijan. Not to be left behind, 
Pakistan’s popular music programme Coke 
Studio got Atif Aslam to sing Tajdar e Haram 
for its Season 8. 

But there was no one as dynamic and 
outgoing as Amjad Sabri, the man who 

gave the modern qawwali a new persona 
both in terms of the way that he presented 
his art but also as a man who played night 
cricket with equal enthusiasm and hob-
nobbed with people around him, whether 
in his mohalla or at the TV studios, with the 
kind of brotherly fervour that no celebrity 
was able to achieve before – or will in fu-
ture, now that Amjad Sabri is no more.  

Amjad Sabri had a larger-than-life presence and 

his qawwali rendition had a quality of its own that 

could not be matched by anyone in his lifetime and 

neither is there anyone in sight today who could 

carry the flag.
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The brand Soya Supreme approached Ramadan this time in an innova-
tive manner and made use of some interesting insights so that consumers 

wouldn’t be bored and fed up with the same message and the same ‘creatives’ 
drummed into their brains for weeks on end.

It based its creative premise on the fact that Ramadan has always been a 
high consumption month for the Cooking Oil and Ghee category. The change in 
the food consumption pattern leads to increase in consumption of cooking oil as 
compared to other months.

To build a strong emotional hook with the brand, APAG 
developed a special Ramadan communication campaign 
for its flagship brand Soya Supreme.  

Since Ramadan is a month of fasting, intensive prayers, 
sacrifices and divine worship, the lifestyle and habits also 
change during the month. Ramadan teaches Muslims to 
hold themselves, demonstrate patience and share their 

wealth and food with others, especially the deprived 
ones.

As part of the religious training, the first fast is 
always valued and encouraged by the elders of the 
family. A TV campaign was developed that started 
before Ramadan and continued till Eid in different 
episodes to ensure that the consumers retained 
their interest in the brand through the month.  

 Episode 1 : Soya Supreme…yehi tow hai Life Ki 
Theme (Pre-Ramadan) 

The first episode was about a boy who was excited 
about his first fast and went with his mother to buy Soya 
Supreme Cooking Oil. The commercial called to action for 
purchase of Soya Supreme Cooking Oil. As a part of the 

campaign, the message about Free Dates with Soya was 
also communicated.  

In terms of 360-degree treatment, the campaign covered 
both ATL and BTL comprising  TV, Radio, Digital, Outdoor, 
POSM and consumer contact activity.

Episode 2 : Soya Supreme…yehi tow hai Ramadan Ki 
Theme (Ramadan)

In the second episode, the essence of Ramadan was highlighted which was to hold 
one’s desires and demonstrate patience. The boy shown fasting in the commercial 
performed all religious duties with fervour, supported by family all along. 

Episode 3 : Soya Supreme…yehi tow hai Khushioun Ki Theme (Eid)
In the third episode, another teaching of the holy month was the insight about shar-

ing and caring for all. The boy got a reward in the form of Eidi for encouragement but 
he shared his reward with his younger sister as they had an emotional connection with 
each other. 

The campaign was also supplemented by outdoor advertising that helped the brand 
to develop strong visibility.

 The brand aim was to build a strong connection with consumers.         

Soya Supreme
– connecting with 
the consumer
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When it comes to food, advertising in Pakistan tends to go 
one of two routes - a message wrapped in melody and 

dance amidst brightly done sets or the viewer’s feelings tapped 
through various emotional elements such as family, friendship 
and love. Such approaches have been used extensively by most 
food brands including Olpers, Brooke Bond and Shaan Masala.

Nurpur is one brand, however, that stands apart from most 
because of its intense focus on the functional qualities of the 
product, a strategy many brands have been known to steer clear 
from. Through exceptional cinematography, the ad avoids any 
use of concept or story and instead dives straight into highlight-
ing the product itself. With intermittent shots of Sadaf Kanwal en-
joying delectable delights with a coy expression on her face, the 
viewer is treated to close-ups of Nurpur butter and milk and its 
use in popular dishes, which include sivaiyaan (vermicelli), para-
thas, lassi and even pancakes and omelets. The ad concludes 
with a display of the Nurpur logo and a nod to its long-time tradi-
tion of producing high quality products for consumers.

Another refreshing aspect of the ad is the complete lack of 
dialogue. The advertiser correctly assumed that the product itself 
should speak for itself and hence made extensive use of high 
quality cinematography to highlight the visually appealing as-
pects.

Ads like Nurpur’s are a testament to many an ex-
pert’s lament for advertisers to make use of a prod-
uct’s functional elements as a way of promoting the 
product itself. Other advertising concepts run the risk 
of diminishing returns due to extreme overuse as well 
as lack of connection with the product as perceived 
by the audience. Advertisers today should take a leaf 
out of Nurpur’s book and try to create advertisements 
that create traction in terms of sales. – M.F. 

Nurpur Speaks
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For a film that had everything going for it - state-of-the-art 
cinematography, different visual effects as well as the la-

bel of the second-biggest global box office champion back 
in 1996 – it is a sad irony to see Independence Day: Resur-
gence receive a less than enthusiastic response on its re-
lease in top cinemas around the world. Opening at just $41 
million in America and $102 million in 57 markets overseas, 
the film, it seems, did get the ball rolling but for a number 
of reasons was unable to sustain the level of interest and 
excitement on behalf of many a filmgoer.

The film has, so far, received rather mixed reviews both 
domestically and internationally, with one termed it as ‘a 

pitiful sequel destined to go down as one of the worse 
cinematic disasters of 
modern times’ while 
mourning the absence 
of Will Smith. Others 
have been noticeably 
less harsh with one de-

scribing it 
as ‘enjoy-
able cha-
os’; a fairly 
good film to 
see over the 
weekend.

To be fair 
to its crit-

ics, it seem as if this installment of the franchise is actually a 
nicely packaged version of the first film designed to appeal 
to the younger, post-90s generation.  Starting 20 years after 
the first alien invasion, the film begins with major leaders of 
the world (read: America) claiming to be more prepared than 
ever for any kind of encounter with the third kind. However, 
it seems as if the latter has some plans of their own. Thus 
begins a race against time to stop global annihilation at the 
hands of a far advanced species with the fate of the entire 
human race in the hands of a selected few.

Many familiar faces are seen in the film with actors Jeff 
Goldblum (scientist, David Levinson), Judd Hirsch (father to 
David Levinson), Brent Spiner (Dr. Brackish Okun) and Bill 
Pullman (former President Whitmore) replaying their original 
roles. The new hands-on deck includes Jessie Usher (who 
plays Will Smith’s pilot son, Dylan), Liam Hemsworth (Jake; 
a rebellious pilot who was orphaned in the last invasion) and 
Maika Monroe (who plays Patricia; daughter of President 
Whitmore, girlfriend to Jake). 

While the absence of Will Smith is felt, especially in the 
first half of the film, one is quickly swept away by its sensa-
tional, more-is-more visual effects which threaten to obliter-
ate everything in its path.  Of course, there are the usual 
clichés; a school bus in peril, popular landmarks being liter-
ally cherry-picked from the ground and thrown atop other 
cities. But it makes for an entertaining two hours, neverthe-
less.  – M.F.   

The Resurgence
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In just the past few decades, Sufism has managed to entrench 
itself within various segments of our society. For many, it has 

become a way of life; a concept on which they base all their 
actions and behavior. 

The message of Sufism, which revolves around spirituality 
and other worldliness, has found a home for itself within the 
realm of music as it through this medium alone that it is able to 
generate the most impact. Many notable musicians have sung 
songs that revolve around the concept and it is through such 
means that the school of thought has managed to create a 
huge band of followers.

Arieb Azhar is one of such musicians who preach the teach-
ings and concepts of Sufism and who mostly sings songs 
relating to social issues as a way of shedding light on them. 
His latest single, Ai Jigar Roshni, talks of the state of the hu-
man heart and how, due to life’s many challenges, it has lost its 
spark. The song goes on to appeal to the heart to bring back 
its enthusiasm for life and regain its fervor and vibrancy. The 
opening lyrics more than adequately convey this message: “Ai 
jigar roshni, khushboo zindagi, kahan gayi teri hansi, jo paar 
sah guzar gayi.” 

The entire song uses The Lucky Irani Circus as its backdrop. 

One is treated to enter-
taining scenes involving 
gymnasts showing off 
their skills on trapezes 
along with daredevils 
performing death-defying 
stunts, evoking feelings of 
awe and excitement from the crowd. At the same 
time, viewers are also taken behind the scenes to have a look at 
the effort and hard work that goes into making an act a memo-
rable one as well as how valuable each and every performer is 
in making the circus what it is. The moral of the whole song is 
to develop the ability to find happiness no matter where you 
are. The performers in the background of the song are living 
in less than desirable conditions working long hours perfecting 
the same routine over and over. Yet, they are happy. This is the 
message it seems Arieb wishes to convey through his song.

A slow ballad with heavy use of the flute and light acoustics 
of both guitar and percussions, the song may seem monoto-
nous to some, yet it still manages to retain a somewhat happy-
go-lucky feel which the singer perhaps wished to convey. All in 
all, a good listen.  – M.F.   

Soul with Impact
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By Mahrukh Farooq

Following the proposal for the Women’s 
Protection Bill by the Council for Islamic 

Ideology (CII), in which it endorsed the ‘light 
beating’ of women by men as a way of dis-
ciplining them, numerous social media web-
sites, including Facebook and Twitter, boiled 
over with anger and frustration. Many an indi-
vidual went into a posting and sharing frenzy 
with quotes from Quranic scriptures and 
video clips of well-regarded Islamic scholars 
condemning the practice. One campaign in 
particular stood out from the rest; a photo 
album labeled with the hashtag #TryBeating-
MeLightly. 

Featuring pictures of women who work in 
a variety of professions, the photo album, 
developed by Pakistani photographer Farhad 
Rajper, “is an initiative to empower women 
amongst us who work towards individual and 
collective betterment,” according to Rajper. 
“It’s an opportunity for those to voice their 
opinions.”

The women featured in the campaign 
have their photos featured alongside their 
response to the Bill. Prefixed with #TryBeat-
ingMeLightly, many of the women came up 
with hard-hitting statements such as “#Try-
BeatingMeLightly and you won’t survive to 
see the morning”, “#TryBeatingMeLightly and 
I’ll become the destruction you will never fore-
see” and “#TryBeatingMeLightly and I’ll run a 
car over you with my seven years of driving 
experience!”

The photo album enjoyed lots of shares 
from Pakistani women, on both Facebook 
and Twitter. They used the hashtag to express 
their own views and it was enough to push 
the government to at the very least consider 
make changes in the proposed draft.

The event is just one of numerous exam-
ples of how social media has not only im-
pacted our lives but also given us the power 
to influence and even change the course of 
important developments. What was consid-
ered as merely a forum for reviving long-lost 
connections and expressing one’s hopes and 
aspirations has transformed into a catalyst 
for revolution. Now, users on both media can 
control the outcome of events of both a politi-
cal and social nature.

Change through social media in Pakistan is 
still a rather new concept most of the people 
are not computer or internet-literate. In the 
west, on the other hand, many leading po-
litical figures have realized the significance of 

the role social media plays in events of impor-
tance and make efforts to capitalise as much 
as they can on the benefits of the tool. 

One instance in which the far-reaching ad-
vantages of social media was made apparent 
was the recent sit-in y the House Democrats 
on the floor of the U.S. House Chamber in 
protest of the Congress’s inaction on gun 
control following the tragedy involving a gay 
nightclub in Orlando, Florida, where a man of 
Afghan descent opened fire, killing at least 49 
people. For a gruelling 26 hours, the Demo-
crats protested the Congress’s stance and 
when the C-SPAN cameras in the house 
were shut off in response to a recess called 
by Speaker Paul Ryan, many Democrats 
took to social media to gain traction for their 
campaign. Many used Twitter’s live streaming 
application Periscope to broadcast the pro-
ceedings while others shared photos and vid-
eos of the protest on Twitter and Instagram. 
Later, a Facebook live feed began broadcast-
ing the events as they happened. This way, 
the Democrats were able to get the support 
they needed from the public. 

“Social media adds another dimension to 
action that allows for new perspectives, pic-
tures and stories to reach new audiences that 
it never would have been able to years ago,” 
says Jennifer Stromer-Galley, an associate 
professor at Syracuse University’s iSchool in 
New York. “Now you have members of Con-
gress using these tools that some consider 
lightweight modes of protest for activists. 
There is something notable when you see 
political elite using social media for political 
protest.”

Researchers have, for the longest time, 
debated on the factors that drive social 
movements. With the advent of social me-
dia, which ultimately revolutionized the way 
in which people communicated with one an-
other, many experts have shed light on the 
various ways in which social media can make 
an impact. According to Steven M. Buechler 
in his book, ‘Social Movements in Advanced 
Capitalism’, grievances alone are not enough 
to create movements. In fact, it is a combi-
nation of these emotions with the power of 
social networks that provide the basis for 
movements and mobilisation of people and 
resources. 

A study done by Creighton University in 
2014 aimed at focusing on social media as 
an alternative to the conventional methods 
of movement recruitment and mobilisation 
by conducting an analysis of the prevailing 

forms of social action in the light of existing 
theories related to social movements. The 
study titled, ‘The Impact of Social Media on 
Social Movements: The New Opportunity 
and Mobilising Structure’, made use of three 
different regression models - one involving all 
Facebook accounts in 2012, the second in-
volving internet penetration with a time-series 
model from 2008-2012 and the third involv-
ing life expectancy and GDP, which are said 
to be highly correlated with internet penetra-
tion. The results showed that “the percentage 
of Facebook users in every country is not a 
statistically significant predictor of protest ac-
tivity. However, the second model indicates 
that Internet penetration is a strong predic-
tor of protests. This may be due to the higher 
number of observations in the time-series 
model, as well as the larger scope of Internet 
penetration in representing all Social Media 
websites. 

The models also indicate that GDP, political 
effectiveness and legitimacy (as indicators of 
economic and institutional well-being) are the 
three strongest indicators of protests.” The 
author further writes, “While it may seem intu-
itive that lower GDP would lead to protest ac-
tivity, the relationship is actually the opposite. 
Political effectiveness shows the expected 
negative relationship, while political legitimacy 
shows a positive relationship to protests. This 
could be related to reasoning that democra-
cies, which are generally regarded to have 
higher political legitimacy, higher GDP per 
capita, less censorship, and more freedoms, 
are a compliant environment for the emer-
gence of social movements.”

The argument may be seen as a contradic-
tion to its original theory; however, when seen 
in light of statements made by other experts, 
(‘The Political Power of Social Media’; Clay 
Shirky, 2011), it can be understood that with 
greater access to information and more op-
portunities to engage in free speech have in 
turn enhanced the public’s ability to take col-
lective action on a certain issue. According to 
Shirky, the networked population has grown 
from the low millions to the low billions in just 
a matter of years. Simultaneously, the cre-
ation and adoption of social media websites 
such as Twitter, Facebook, YouTube, etc. has 
become the norm. 

In Pakistan, such conditions as high GDP 
and press freedom do not exist. It provides 
the drive and ambition needed for individuals 
and groups to take to social media to vent 
their anger and rage.

The Online Revolution
Social media websites have become more than just a platform to connect with loved ones and 

serve as a launch pad for social movements

Focus
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Corporate Moves

Neelam Muneer has become Brand 
Ambassador of ‘Olor.’

Azam Saigol has become Chairman, 
Pakistan International Airlines.

Masood Raza has joined Dunya News. 

Ali Riaz Chaudhry has become President 
and CEO, Tameer Microfinance Bank.

Arfat Ashraf has been appointed Head of 
Resource Development, KSBL.

Wasif Mehmood has been appointed 
CEO, Pakistan Steel Mills.

Syed Masood Hashmi has become 
President, Management Association of 
Pakistan. 

Younas Iqbal Sheikh has joined Ufone as 
Chief Commercial Officer.

Corey Lewandowski has joined CNN as a 
Political Commentator.

Usama Qureshi has been appointed 
Chairman, FPCCI Standing Committee on 
Energy.

Farid Ahmed Vawda has become 
Director, Asia Dyestuff Industry Federation.

Geoff Cottrill has become President, 
Mullen Advertising, U.S.A.

New Appointments

Client   Advertising Agency                                       

MGC Real Estate  Ad World
Builders & Developers,
Zaraj Group Ad World
Shaheed Zulfiqar Ali Bhutto Institute of Connect Marketing,
Science & Technology (SZABIST)
Aga Khan Planning and Building Firebolt63
Service, Pakistan.
Bachaa Party Manhattan Communciations.
I.K Smart Shop Midas Communications
Emami International Fze,  Oktopus 360 Media
The Aman Foundation Pirana Advertising
 ( for Aman Ambulance Zakat Campaign
Pace Pakistan Revolution Media
Federal Govt. Junior Public School Synergy Advertising
Pakistan Software Export Board (G)  Synergy Advertising
 ( for Classified and Display Ads )
Starlet Innovations Unity Advertising & Marketing 
Jullundur  The Brand-Ache Communications
Murree Brewery Co.  The Brand Partnership 
MyCart  The Circuit

Change Of Agency

Client New Advtg Agency Outgoing Agency

Ismail Industries Manhattan International  Paragon Advertising

Lok Virsa M Communications Orient Advertising

  Channel 7 Comm.

Noon Pakistan  Oktopus 360 Media  Orient Advertising

Pakistan Mineral Devp. M Communications Channel 7 Comm.

Pakistan Public Work Dept. Oktopus 360 Media  X-Nine Communications

Islamic Relief No new agency appointed  Channel 7 Communications

Islamabad Hotel No new agency appointed Channel 7 Communications

Al-Jadid Manpower No new agency appointed Channel 7 Communications

Green Field Developers No new agency appointed Roshni Communications

 Additional Appointments

Client Agency

Bahria University Manhattan Communications, Creative Junctions, 
 Channel 7 Communications.  
 ( M/s. G.H. Thaver cleared )

Board of Investment Adgroup, Channel 7 Communications, M-Comm.

National Bank of Pakistan Synergy Advertising, Spectrum Advertising, 
 The Brand Partnership (Mass Advertising and Argus  
 Advertising cleared )

Pak-Arab Refinery Manhattan International, BBCL, Argus Advertising. 

Sitara Chemical Industries Orient Communications, Golden Thoughts Advertising.

Universal Service Fund Adgroup, Interlink Advertising  
 (Channel 7 cleared )

Source: All Pakistan Newspapers Society (APNS)






