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Democracy killing
democracy
When PTV blacked out those portions of its transmission that contained proceedings
in the National Assembly of Pakistan pertaining to Imran Khan’s speech on the role of
some members of the Nawaz Sharif family in the Panama Leaks scandal, the intentions of
the democratic regime became quite clear. The whole thing came across as an obvious
case of democracy killing democracy. Like the policies of many a ‘democratic’ regime in
the past, it was clear that only the views of the sitting prime minister would be broadcast
to the nation and that any other voice, especially if it was dissenting or critical, would
not be heard. Among the TV networks, since only the official PTV is authorized to cover
proceedings of the National Assembly and then pass on the feed to the other networks,
privately-owned TV channels had no means of getting their hands on the coverage. It
also transpired that the minister of information and broadcasting Pervez Rashid and the
Speaker of the National Assembly Ayaz Sadiq did not see eye to eye on the issue and
held diametrically opposite views on the subject. While the minister said that his decision
regarding PTV coverage of the National Assembly proceedings was governed by the NA
Speaker, the Speaker said that he gave no such instructions. It was interesting to note
that both the minister and the speaker belong to the same political party – the PML(N).
In fact, Ayaz Sadiq said that he had nothing to do with the live coverage of the National
Assembly on Pakistan Television and that the state-owned network was permitted to
broadcast the session live. Consequently, there was wide criticism that PTV had selectively broadcast the government’s version and had suppressed the opposition point of
view in its coverage of the National Assembly which was debating the Panama Leaks
issue. The National Assembly speaker Ayaz Sadiq went so far as to say that PTV did not
report to him and that it was the Ministry of Information that instructed PTV to broadcast
National Assembly sessions.
It is instructive to note here that though a democratic regime is in charge in Pakistan, it
is still treating PTV at its own beck and call and using it as a tool to suppress any dissenting voices that may emanate from platforms where it can wield control. The government
in power today has always flaunted itself as a champion of democracy and democratic
traditions. As such, it must be well aware that freedom of expression is a basic pillar of democracy and must be protected at all costs, especially by a regime such as the PML(N)’s.
The PPP government that preceded the PML(N) government also understood this well
and, despite many challenging occasions, it never suppressed free expression and never
dealt with the media with the kind of heavy hand that the current regime is exercising.
It is even more interesting that all this freedom that the media enjoys today and which it
exploits to the hilt whenever it gets the opportunity, was provided by the former President and army general Pervez Musharraf. It is a pity then that instead of making the free
media more powerful, the democratic regime of the PML(N) has chosen to suppress free
voices and to fall back to the old devices of successive governments that came before
the Musharraf regime. Those governments could not ever think of liberating the media.
For them, the media had always to be state-owned and to be used for the furtherance
of government objectives. Both for civilian governments and military regimes in Pakistan,
freedom of the media was never on the cards and they perhaps never visualized the possibility of radio and television being anything but state-owned and state-directed. Even in
the days of NTM or the earlier days of FM – media that was not as strictly state-controlled
as PTV or Radio Pakistan, these channels never had the government’s permission to run
news and current affairs programmes. The print media too was equally suppressed in
those days and though owned by private parties, was never allowed the kind of criticism
of the government or the rulers as what appears today.
Perhaps there were those who mistakenly expected the PML(N) government to further
the dictates of democracy in a more vigorous manner when it came to power. Pitifully, just
the opposite of that possibility is occurring today. It appears that instead of removing the
very shards of authoritarianism, the present government is proceeding to further solidify
its tyrannical approach by exploiting state-controlled media such as PTV for its own ends.
There are no moves to privatize and liberate PTV – but to strengthen it as a state-organ.
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Letters

Dhaba Delights
This is with reference to the Slogan cover story about ‘Chai dhabas,’ a growing trend, particularly
in urban areas, which has not been
covered in detail before. The article
describes the social significance of
such outets which serve tea. Previously reserved for men only, modern
chai dhabas are no more genderbiased and welcome the family to sit
together, have a sip and chatter. As the law and order situation
has quite improved now, I hope more chai dhabas will be setup
across the country.
Fatima Habib,
Islamabad.

Anwar Maqsood
Anwar Maqsood has contributed
real treasures, starting from comedy like Fifty-Fifty to Show Time,
Show Shaa, Silver Jubilee Show,
Studio Dhaai, Studio Paunay Teen
and Loose talk. When it comes to
drama serials and teleplays, he has
written Aangan Terha, Nadan Nadia, Sitara Aur Mehrunnisa, Daure-Junoon, Koi Aur Hai, Half Plate,
Fanooni Latifey, and Hum Pe Jo
Guzarti Hai, etc. Normally, the
success of a TV play heavily relies
on celebrity power. However, this
formula cannot be applied to Anwar Maqsood.
Syed Abdul Basit,
Karachi.

Give it a break
This is with reference
to a new TV commercial of Sunsilk shampoo.
Promising a silky glow to
the hair, the ad also encourages young girls to
stay out late to let their hair
shine, saying, “Shine day
to night - allowed hay.” I
find the commercial a kind
of social engineering. Being a mother, I don’t even
allow my grown-up boys to
stay out late for any reason, but the ad seems to challenge our
social, cultural and religious norms and values. Would it be better
if Unilever just concentrated on promoting its brand, instead of
selling ideology?
Naira Khursheed,
Karachi.

Virtual Babysitting
Without a doubt, cartoon films are children’s all-time favourites,
whereas a considerable number of adults also enjoy watching cartoons and animation-based programmes. However, broadcasting

cartoons and other programmes of
kids’ interest 24 hours a day does
not make sense. Children have to follow a strict schedule on a daily basis,
which is normally set by parents according to the children’s needs. Conversely, a 24-hour transmission of kids
is not favourable for young viewers at all.
Abdul Hameed,
Lahore.

Back to Radio
For strategic marketing communication, radio cannot be taken
as an obsolete medium. Thanks to its technology shift from AM
to FM, it has been revived, becoming more powerful, widely accessible and more influential for listeners.
Earlier downgraded
as a ‘rural medium’
after the rise of television, FM-dominated
radio is no more rural
and enjoys a strong
audience base in cities
as well. FM broadcasts
are now also available on a single tab
on smartphones. What
else do advertisers
need to know to realize
the significance of this medium of mass communication?
Kush Bakht Fatima,
Bahawalpur.

Beyond Chopra
With reference to the title cover of the Slogan’s February issue,
it is always better to show some
local faces on the front page instead of using those Indian celebrities as title queens who have
never shown their willingness to
visit our country. Why are we giving them projection? Let the local girl come forward, show her
elegance and rule the roost.
Asma Shahzad,
Sukkur.

Trendy Talat
Recently, I noted that Syed Talat Hussain, a veteran journalist, analyst, columnist and a TV host, appears in his shows in a
new hairstyle every day. I don’t know does changing hairstyles
everyday has any effect on a programme’s rating, but it does suggest that today’s anchors do their best to become fashion icons
by spending less time in a recording studio and more in a makeup
studio. Soon, it would be difficult to
tell the difference between an actor
and an anchor, as both of them follow the same formula.
Najam Ahmed,
Quetta.
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National Academy
of Performing Arts

Hope for Tomorrow
Now 10 years old, the National Academy of Performing Arts (NAPA) has helped
put Pakistani performing arts on the map through a sustained effort.
By Mahrukh Farooq

P

akistan’s association with the performing arts, a term which broadly includes
the various disciplines of theatre, music and
dance, can best be described as a love-hate
affair. Over the past few decades, the country has produced many talented persons in
acting and music and some of them have
even gone on to represent Pakistan on the
international stage. Yet, due to certain conservative and religious factions in the society,
the performing arts in Pakistan was always
kept in shackles, restricted from spreading

8
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its wings and stopped from growth, which
further contributed to spreading an air of cultural confusion and frustration in society.
Due to the entrenchment of Islamists
from the 80s onwards, promoting an initiative that was wholly dedicated to focusing
on Pakistani culture through the growth and
development of the performing art was always a challenge. Since the performing arts
have been considered primary forms of expression, their attempts to portray the social
injustices that take place on a regular basis
in the Pakistani society were always stifled.
What was evident were the lowbrow ver-

sions of commercial theatre regarded as
immature and uncultured by a good part of
Pakistani society.
It was during these times that Zia Mohyeddin, as part of an initiative headed by the then
President of Pakistan, Gen. Pervez Musharraf, established the country’s first training institute for the performing arts in 2005 – the
National Academy of Performing Arts – or
NAPA. The objective of the institution was
to keep Pakistan’s rich cultural texture alive
through the development and promotion of
the performing arts and provide the youth
with a platform that would help develop their

Cover Story

Zia Mohyeddin

President and CEO, NAPA
“Performance arts are an integral feature of every culture which, in turn, reflects the essence of
civilization. We, at NAPA are acutely aware that in
every society there is only a small creative minority
which keeps the flame of its country’s culture alive.
This creative minority is the most valuable asset of
a society. What is needed now, though, is an inculcation of professionalism towards the art form such that
it yields theatre that is thought-provoking. I am not against
comedy. I am not against farce and I am not even against what I call
the ‘theatre of vulgarity’. But there should be some thought-provoking
theatre. By thought-provoking, I mean plays that depict the human condition to some extent, sublimate you and make you think as a member
of the audience.”

NAPA Board of Directors

Tariq Kirmani
Chairman

Anwar Rammal
Director

Shahrukh Hasan
Director

Salima Hashmi
Director

Mahtab Akbar
Rashdi
Director

Satish Anand
Director

Ex-Officio Directors:
– Secretary, Ministry of Inter-Provincial Coordination
– Secretary, Ministry of Finance
– Secretary, Ministry of Culture, Government of Sindh

Nayyar Ali Dada
Director

Javed Jabbar
Director

Roshan Khursheed Syed Jawaid
Bharucha
Iqbal
Director
Director

skills.
“We, at NAPA are acutely aware that in
every society there is only a small creative
minority which keeps the flame of its country’s culture alive. This creative minority is the
most valuable asset of a society,” says the
mission statement on the official website.
“NAPA empowers its graduates to go forth
with zeal to establish and promote a positive regard for higher accomplishment in the
Performing Arts.”
NAPA claims to be one of the few institutions in the country that treats the performing
arts as an academic discipline rather than as
an abstract form of practice. “It is only now
that people have begun to view the performing arts as something that requires serious
academic study,” says Arshad Mahmud, the
Director of Programmes and Administration
at NAPA. “Our programmes are designed to
enable students to learn the basic foundations associated with the arts as well as apply them in a way that allows them to utilize
their creativity and imagination.”
For the purpose of providing students
with an environment designed to channel
their artistic talents, NAPA currently offers
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Rahat Kazmi

Head of Theatre, NAPA
“The Performing Arts is a dying activity in Pakistan - dying at a
faster rate than before. This can be attributed to the overall perception towards the practice of it being socially unacceptable. Through
NAPA, we aim to revive this form of art. As of now, the future of theatre in
Pakistan seems a bit bleak as it has only been 10 years since NAPA first started its operations. In this span, we have made some headway in the field. One is not without hope. We
have a lot of work to do in the area and it is possible that theatre will regain its lost glory.
Most people still think that the “arts” are an extra-curricular activity and as such is worthy
of only minor attention. Over the years, I have learned that when you have nothing, not
even hope, then people turn to the performing arts as their salvation.”

three-year Diploma programs in both Theatre and Music. The institute’s Theatre Arts
department comprises acting, directing and
script writing. Many courses offered in the
programme relate to other aspects of theatre production such as lighting, costume
design and make-up. Students interested
in music may apply for either the three-year
Diploma Programme or an eight-month Cer-

tificate Programme. Both provide training in
singing and musical instruments.
In order to further facilitate students in the
training of both disciplines, NAPA also offers
a library comprising books and audio/visual
material, a music studio equipped with the
most advanced internationally known sequencing software, a lighting studio to enable students to learn about lighting and an

Arshad Mahmud
Music

“In any society, the number of people associated with the arts is
always small, but they become a very significant part of that community in documenting society. I think NAPA has created this minority. What we need to develop is a ticket-buying audience, even of two
or three thousand; that’s enough. This is not a money-driven field. It
is a passion-driven field all over the world. The students who come to
NAPA are those who want to pursue the performing arts, come what
may. They have withstood parental opposition and logistical and financial hardship to arrive here.”
in-house theatre which is currently under
construction and is expected to be the first
professionally equipped theatre in the country with state-of-the-art facilities for music
and theatre performances.
Of course, no matter how academically
sound an institution’s curriculum may be, it
cannot substitute for an experienced teacher. For both its theatre and music departments, NAPA has employed some of Pakistan’s most talented individuals to serve as
its faculty. These include Rahat Kazmi, Anjum Ayaz, Dr. Enver Sajjad, Khaled Ahmed,
Talat Hussain, Kamaluddin Ahmed, Zain

Ahmed for theatre and Nafees Ahmad, Shallum Asher Xavier, Arshad Mahmud, Salamat
Hussain, Intezar Hussain, Mohammed Hussain, Ustad Bashir Khan, Gulab Khan, Umar
Jamil and Stephen Chaman for music. All of
them are accomplished artistes in their own
right.
It is with this armoury of artistic prowess
that has enabled NAPA to become a force
to be reckoned with, as well as an authority in terms of artistic training in theatre and
music. An important force behind NAPA’s
success is its Board of Directors which has
given direction and vision to the organisa-

Khalid Ahmed
Theatre

“One factor which is our strength, as well as our limitation, is the
fact that all our students come from very modest, even low-income backgrounds. And many of them have a very poor quality
of education. When they study and train here, the transformation
that they undergo in their three years is very encouraging to watch.
We can proudly say that we have produced a crop of graduates who
are good at their art and craft, and who are recognised as good actors
and directors.”
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NAPA Theatre Faculty
Dr. Enver Sajjad teaches playwriting at
NAPA and is widely regarded as the architect of modern Urdu fiction. He has written
extensively for both the television and film
industry and is currently working as the
Head of Geo TVs Script Department.
Kamaluddin Ahmed, a renowned makeup artiste for special effects, Kamaluddin Ahmed founded the Department for
Makeup when Pakistan Television (PTV) first
started its transmission. He even taught
makeup at the PTV Academy for several
years. Currently, he is teaching Theatre
Makeup at NAPA.
Zain Ahmed is equipped with a BA Honors
Degree in Theatre from York University
in Canada, Zain Ahmed has been acting
and directing regularly for both stage and
television. He taught Drama at BnU, Lahore
before moving to NAPA.
Junior Faculty - Akbar Islam, Sunil
Shankar, Muhammad Fawad Khan,Uzma
Sabeen.
NAPA Music Faculty
Intezar Hussain, a young and aspiring
vocalist, Intezar Hussain learned music from
Ustad Ilyas Khan of Patiala Gharana and
has been singing since the age of 14.
Shallum Asher Xavier, one of the founding members of the immensely popular
band, Fuzon, Shallum is an accomplished
producer, composer and sessions artiste.
He remains an integral part of the Fuzon
band which recently celebrated its 12th
year in the music industry.
Mohammed Hussain is a distinguished
harmonium player who began his career
with Radio Pakistan. He accompanied
Mehdi Hassan for over 30 years.
Ustad Bashir Khan is a tabla maestro in
his own right, Ustad Bashir Khan has inherited the authentic baaj of the famed Punjab
Gharana through his ustad, Karim Bux
Paima, who was one of the most acclaimed
tabla players of his time. Bashir Khan’s
career consists of numerous collaborations
with leading instrumentalists and vocalists
from the sub-continent.
Gulab Khan teaches tabla at NAPA and
was associated with Radio Pakistan,
Hyderabad for a number of years. He was
part of the Abida Parveen music group for
more than 20 years.
Umar Jameel has earned a degree in
Music, particularly Piano, from the Knox
College in Illinois, USA along with certification in music and composition from Vienna.
He is also a certified piano technician from
the Chicago School of Piano Technology.
Stephen Chaman career in music education spans 20 years. He has always held
a passion for music and has had the opportunity to teach at numerous prestigious
schools in Karachi.
Junior Faculty – Ahsan Shabbir, Arsalan
Pervaiz, Nadir Abbas.
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Talat Hussain
Theatre

“Art represents the socio-economic condition of a country. But
when the desire for material gains takes precedence over the need to
create for the sake of creation, that is when art takes a backseat and
mediocrity takes over. Such is the case of television nowadays. However,
as member of faculty at the National Academy of Performing Art (NAPA), it is very encouraging to see the talent that many aspiring actors have exhibited and how many of the
institute’s graduates have now been able to find a place for themselves in both television
and film. NAPA’s repertory theatre is currently staging a lot of plays and giving numerous
students the chance to showcase their talent and ambition.”

Anjum Ayaz
Theatre

“I would like to say to
the young generation that they should
not lose hope. Despite the dangerous
situations and conditions
we are living in, they should
not lose any hope at all. The world
has become one now, a global village.
Anything is possible and so when you
will work in your own country, create
in your country, you will have a feeling
like no other.”
tion and has aligned all aspects of management towards the desired objectives. Each
member of the Board comes from a different
background and brings with him/her varying
perspectives on the development of the performing arts. This, in turn, has injected that
much-needed passion that has helped to
develop a well-rounded approach towards
the management of the institution.
Through regular plays and musical performances, NAPA plans to present Pakistani
culture and to promote its drive towards artistic expression in harmony with academic
and professional pursuits.
The objective of NAPA’s existence can
best be described in the words of Zia Mohiyuddin. He states in his official message on

Through regular plays and musical
performances, NAPA plans to present Pakistani
culture and to promote its drive towards artistic
expression in harmony with academic and
professional pursuits.

the website, “Our objective is to enrich permanently the lives of our students by helping
to cultivate and foster in them a love for the
beautiful and ennobling arts of music, dance
and drama. It is my hope that the National

Academy of Performing Arts not only reflects
the richness of our artistic traditions but becomes a testimony to the dreams and aspirations of those creative luminaries who are
no longer with us.”

Nafees Ahmad
Head of Music, NAPA

“The kind of music that has been created by the students of NAPA
has been appreciated both at home and abroad, by experts of both
Western classical and Eastern classical styles of music. From the beginning, our philosophy has been to focus on searching for maximum
similarities between eastern and western traditions, rather than staying
away from each other. Fusion is a way of forging a beautiful relationship,
but this takes a lot of thought and time. Playing the beat of the dhol on
the drum is not fusion. Both must float towards each other so naturally
that one forgets where the two meet.”
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How has the experience been for a person like you, who
comes from a purely business background, to lead the
NAPA Board as its Chairman?
I have been associated with NAPA for the past six to seven
years. This entire period has been incredibly rewarding for me.
I hope that the members of the board as well as the institution
feel the same way! I have a firm belief in the importance of the
development of performing arts and the value it can bring to
Pakistan. One of the major changes made which I am proud
to say I played a great part in, was the induction of a strategic
plan along with a proper vision and mission for the organisation
for its sustainability. This was created from the groundup; taking into account the perspectives and foresight of individuals
from all levels of management, including the faculty as well as
the student body. This resulted in everyone being brought on
to the same page with regard to the significance of developing the cultural aspect of society as we all believed that this is
what truly defines a nation. We are also extremely grateful for
the support of successive governments over the years, without
which we wouldn’t have been able to get this far.
In what way do you add value to this role?
I have been associated with business, specifically business
management, throughout my career. Since I have had the opportunity to work on various local and international assignments, I have developed a deep insight into the management
function. Regardless of the kind of company that one works
for, the overall manner in which it is managed is more or less
the same. Hence, with NAPA it was somewhat easy to channel
that particular skill. In addition, the board itself is not required
to be involved in the day-to-day management of the institution.
The members of the board, including Zia Mohyeddin who is the
President and CEO, a man of incredible talent and vision, are
there instead, to provide a diverse perspective owing to their
vast exposure and experience. Some may come from a purely
financial background, others may belong to a marketing discipline, yet, what everyone has in common is a strong passion to
see Pakistan’s performing arts and culture thrive.
What are your future plans and strategies regarding NAPA
and its role in promoting cultural and intellectual poverty in
the country?
At present, we are concentrating on a variety of activities that
we believe will take this institution forward. We are focused on
improving NAPA’s curriculum for theatre, music and dance so

‘NAPA has a bright future.’
In this candid interview, Tariq Kirmani, the Chairman of the Board of
NAPA talks to Slogan’s Mahrukh Farooq.
that students can equip themselves with knowledge related to
the theory of all three disciplines. We are also in talks with the
HEC to establish ourselves as a degree-awarding institution,
because at the moment we are only awarding diplomas. Our
students are already benefiting from the experience and knowledge of some of our nation’s greatest talents in the performing arts such as Arshad Mahmud, Rahat Kazmi, Talat Hussain
and Nafees Ahmed. Through these initiatives, we believe that
a greater number of opportunities will be available. We believe
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this will greatly improve NAPA’s standing
in society. Another strategy which I plan to
implement is the sustainability of NAPA to
help further cement its position as Pakistan’s
national symbol. It is incredibly important for
NAPA to have a face that establishes a link
with the outer world, specifically the corporate sector so that it becomes easy to get
funding. Although a lot of work is being done
in this area, it is still a very slow process. We
hope to achieve our goal in the next five to
10 years.
What persuaded you to become a part of
such an institution?
I was persuaded by several members of
the board, including Jawaid Iqbal, to take up
the position after Dr. Ishrat Hussain’s term
expired. I was very reluctant at first as I felt
that it would be very difficult to slip into the
shoes of a man like Dr. Ishrat who I believe
is an extremely competent individual and
has done wonderful things for NAPA. The
performing arts sector was never my forte.
However, they all insisted after which I ultimately gave in. The position in question is
for a fixed tenure which ensures a fresh new
perspective each time, something I greatly
endorse as it ensures quick and positive
change that would be beneficial to the organization.

Do you believe that NAPA has a bright future in Pakistan?
I believe NAPA does indeed have a bright
future. This is mainly because it has achieved
its status as the only institution that provides
quality training in the performing arts. Whenever people talk of the performing arts, they

that it was all the more important to convey
information of the presence of such an institution that is in line with that of any other
such institution in the civilized world. The
exchange programs between our institution
and those in Austria and America are a result
of that initiative. Even though NAPA, on its

‘I believe NAPA does indeed have a bright
future. This is mainly because it has achieved
its status as the only institution that provides
quality training in the performing arts.
Whenever people talk of the performing arts,
they talk of NAPA.’
talk of NAPA. It was indeed easier for us
considering there was no other institution
that provided such training. However, the
onus that fell on us for providing a supportive
framework within which such programs and
systems could efficiently operate was greater. In addition, the perception of Pakistan
that existed and which to some extent still
exists has proven to be a difficult obstacle to
overcome. For this very reason, we figured

own, represents a very tiny part in this mission, we feel that it still has a responsibility
to fulfill. Considering the challenges and the
hardships we have faced in the past, I cannot stress hard enough the amount of sheer
gratitude I feel towards the past and current
governments for the extensive amount of
support that they have given us. With hard
work and a dose of luck, I believe we will
eventually attain what we aimed for.
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The vibrancy of a city is gauged by the uniqueness of its culture. That, in turn, is measured by the value of its
performing arts and cuisine as well as the extent to which they are promoted. Most cities in Pakistan, including
Karachi and Lahore, are so far, right on the money when it comes to presenting the distinctive quality of Pakistani
food; almost every other month, people are treated to a new eatery that claims to serve a range of delectable
delights that tantalize the taste buds. However, what was lacking until some time back was a platform which
could enable Pakistani performing arts to grow. The goal was, and still is, to provide local people as well as
foreigners with a chance to experience Pakistani culture first-hand through theatre and music.
The initiatives were aimed to revive the liveliness and energy of Pakistani culture. Arshad Mahmud was one
of the few people who were driven by the passion to help revive the lost glory and also provide driven and
ambitious young people with a platform to give them a compelling voice to express themselves. It was towards
this end that the National Academy of Performing Arts (NAPA) was launched in 2005.
Here Arshad Mahmood talks to Slogan about what makes NAPA tick.
What kind of circumstances in terms of
the art and music scene prevailed in the
2000s?
Before the creation of NAPA, lawlessness
and an overall sense of apathy towards the
development of art and music had greatly
hindered its growth in Pakistan. As a result,
when NAPA first began holding public showings in Karachi in 2007, we would occasionally find ourselves performing to empty halls.

The handful of people that did make the effort
of coming had no idea of the concept of theatre and were seeing such performances for
the very first time. It is only now that people
in general have begun to view theatre as a
proper academic discipline that requires serious study. Prior to the institution of NAPA, the
decision to pursue a career in theatre, art or
music was also seen as a display of flippancy
or a lack of commitment. Many people were

incredibly conservative and thus viewed the
practice as something that was not in line with
their religious and cultural values and it was a
social taboo for them.
To what extent has NAPA contributed to
the performing arts in Pakistan?
Our goal as an institute is dedicated to the
development of the performing arts in the
country. It is also to ensure employment op-

‘Our goal as an
academy is dedicated
to the development
of the performing
arts in the country.’
Arshad Mahmud, Director
Programmes and Administration,
NAPA, talks to Slogan.
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portunities for our students once they graduate from NAPA. A lot of our graduates are in
fact now gainfully employed. The critically
acclaimed film ‘Moor’ which was released in
2015, had up to nine actors from NAPA. Other
film productions that were widely appreciated
by critics and the public, including ‘Na-Maaloom Afraad’, ‘Actor-in-Law’ and ‘Karachi Se
Lahore’, all featured actors who are graduates
of this academy. In addition, we have established affiliations with leading institutions in other countries, most notably, the Butler’s School
of Music which is a part of the University of
Texas. The management teams of both institutions have facilitated the transfer of students
to and from Pakistan and have encouraged
the exchange of ideas by bridging two different cultures. To further develop the performing
arts in Pakistan, we have also established the
NAPA Repertory Theatre which stages plays
regularly to help encourage the love of theatre
amongst the local people and motivate writers
to write exclusively for the stage. Apart from
this, we have the NAPA International Theatre
Festival, the Young Directors’ Theatre Festival
and the NAPA Children’s Festival. I believe as
an institution we have contributed extensively
to the growth and development of the performing arts in Pakistan.
Is music really dead in Pakistan or should
the current lull be taken as a sign of greater
things to come?
A large number of people turn towards electronic media as their source for information on
everything ranging from politics and sports to
entertainment. Sadly, most of our news channels choose to focus on the bad and only the
bad, hence the belief that Pakistani music is
no more. I believe the main cause behind this
perception is that there is a great prevalence of
nostalgia for the 90s music; some of the greatest hits of the 90s continue to be rehashed, remixed and replayed over and over at concerts
and studio recordings.
So it is only natural for the public to believe
that no good music is being made anymore.
It is rather unfortunate that many people do
not read newspapers nowadays for if they
did, they would know that music in Pakistan
is indeed not dead. A lot is being done in the
name of music. We have collaborated with the
leading qawwaals of our country and staged
spectacular musical performances that pay
tribute to the age-old concept of all-night
qawwalis. A number of performances that we
have held recently have involved the gathering of talented musicians who have ended up
creating a completely new kind of music. And
each time, the audience would be thoroughly
engaged. So yes, a change is taking place and
a new age of music is being ushered in for the
general public to listen to and enjoy.
What are the challenges that NAPA has
faced and continues to face on a regular

basis?
One of the greatest challenges that we
have faced throughout the existence of NAPA
is funding. Since we are a non-governmental
organisation (NGO) and by law a Section 42
company, we do not charge a hefty admission
fee from our students. Students looking to enroll in our programs need only pay six percent
of the entire admission fees. The remaining
94% is paid by us. Since our main sources of
funds are government grants and donations,
it is only now that we have begun to charge a
price for the plays we have staged as part of
the NAPA Repertory Theatre. We do approach
corporations occasionally for the purpose of
donations; however, we continue to struggle
in this area as many businesses are a bit hesitant when asked to fund either a concert or
a theatre production. The reason is that they
are unable to draw a link between an initiative
that seemingly revolves around entertainment
and their CSR (Corporate Social Responsibility) objectives.
Some of the other challenges that we face
are purely academic-related; although the curriculum that we offer is sound, we have not yet
been able to convert our status from a diploma-awarding institution to that of a degreeawarding institution. This, in turn, is affecting
our ability to offer scholarships to students as
pre-graduation costs are considerably expensive. However, we are currently in talks with the
Higher Education Commission (HEC) of Pakistan and we hope that an agreement will be
reached soon.
To what extent have international musicians and performers been open towards
collaborating with NAPA and the performing arts in Pakistan?
So far, all of our collaborations with foreign
entities have been incredibly successful. Even
we were surprised! In all our interactions with
them, we have found that they were fully willing to accommodate us in every way. I do admit, though, that when we first contacted the
head of the department at the Butler’s School
of Music for the purpose of a possible partnership, we were not treated with much seriousness. In addition, there were language barriers
and many of our students, who came from all
kinds of backgrounds, were unable to communicate with students from Butler’s. However, they ultimately found common ground
with music. Once the faculty from the Butler’s
School of Music heard our students play, they
were totally taken aback as it was something
that they had never heard before; they found it
thoroughly entertaining. This is proof that music transcends borders and that the performing arts have an ambassadorial potential. This
would not have been possible had both sides
not kept an open mind.
What has the overall response been towards the efforts made by your institution?

Now people have begun to expect something new from us. Every time they approach
us, they ask when the next play or musical
performance is being held. I believe this is
because they are finally getting the chance to
see and hear something that is entirely unique
and completely original; something which they
have never seen or heard before.
Would you say that NAPA has provided
both its faculty as well as its student body
with chances to learn from one another?
I believe that is true. When we first started,
I can say that I was definitely surprised by the
quality of talent that came in. However, with
each year, my expectations have risen so
much that I am no longer taken by surprise!
This is because I have a belief that our country has amazing talent that has the potential to
do wonderful things for the performing arts in
Pakistan. What we have begun doing for the
benefit of our students in the past three years
or so is to introduce the concept of improvisation or ‘improv’ which encourages students to
counter challenging situations onstage without
breaking character. Though they struggled in
the beginning, but many students eventually
shone in this area and have gone on to make
successful careers in theatre.
In what way has NAPA captured the culture
of Pakistani society? Has it made endeavours to communicate this culture to the
outside world?
We constantly strive to highlight various aspects of Pakistani culture through our stage
productions and also take inspiration from
other works of literature to create a fusion of
sorts; works that are relevant to contemporary
society and which people can relate to. An example of this ambition can be found in 2014
when, as a way of commemorating the 450th
birth anniversary of William Shakespeare,
NAPA collaborated with the British Council on
the production of the Urdu rendition of one of
his timeless classics, ‘A Winter’s Tale’, titled
Fasana-e-Ajaib.
It was very well received by the public because the main storyline of a woman who is
accused of adultery and cast out by her husband, was quite relatable, even though it was
sans the famed Shakespearean language that
many literary enthusiasts have come to know
and love. On another occasion, we treated the
Austrian Ambassador to Pakistan with a rather
unique rendition of her country’s national anthem on Austria’s National Day. After listening
to the extraordinary fusion of the clarinet with
sitar, played by the talented Nafees Ahmad,
she was actually moved to tears by the display
of our musical talent that successfully created
a synthesis between two cultures. So in many
ways, we have built bridges with the outside
world whenever given the chance to fully represent both Pakistani and foreign cultures in an
attempt to create a more interactive world.
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Kashf hits 20
T

o commemorate their 20 years, the Kashf Foundation have collaborated with Hassan
Shehryar Yasin [HSY], who has been working with programs designed to empower
marginalized women in Pakistan. HSY has created a 20 piece collection, with each piece
representing the twenty years journey of Kashf. The collection was exhibited at Escort Gardens in Johar Town, Lahore and attended by PML (N)’s Marvi Memon along with people
from the corporate, media and entertainment industry.

Make in Pakistan
T

he Pakistan government has decided to increase the
local manufacturing of cell phones and smartphones
in the country to meet the rising demand.
Traditionally Pakistan was a feature phone market until
2012 since there was no network to support
QMobile, Voice Mobile and Nokia continue to dominate
the market or feature phones as well as smartphones.
The market is facing the entry of new vendors, brands
and trademarks.
Mobile phone penetration in Pakistan is 75% at present
and there is still room for first-time buyers who could be
smartphone users as well.
The initiative also aims to create more employment opportunities for Pakistanis and generate revenue for the
country.

Wind Power for Sindh

Faysal’s Salam

G

amesa APAC, a Spanish manufacturer of
wind turbines, recently hosted a seminar in
collaboration with Orient Energy Systems (Pvt)
Ltd in Karachi. The seminar educated and created
awareness about the advantages of wind energy
as an alternate source of power for Sindh.
Carlos Morales Sanchez, Ambassador of Spain,
Amjad Ali Awan, CEO, Alternate Energy Development Board, Pakistan and Mehfooz Ahmed Qazi,
Director of Alternate Energy, Energy Department,
Government of Sindh, participated in the seminar
along with other delegates and senior management of Gamesa APAC.
Alvaro Bilbao, CEO of Gamesa APAC, said: “By
providing best in class wind turbines with competitive prices, high level O&M excellence and flexibility of EPC cooperation, Gamesa will prove to be a
valuable partner for Pakistan wind projects.”
Though late in coming, perhaps wind power
could be a workable solution for Sindh’s energy
woes.
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F

aysal Quraishi is hosting morning show
Salam Zindagi on ARY Zindagi. This is
Faysal Quraishi’s second morning show, the
first being Muskurati Mornings.
The actor aims to put a smile on people’s
faces through the morning show. He said he
is doing a mornig show almost after three
years.

National News

Novel
advertising

Morri at PFDC
F

ashion label Morri hosted a private viewing of their debut collection “The Seven Steps
to Baltiyul” at the Pakistan Fashion Design Council. It is a visual portrayal of a woman’s
memoirs as she travels through the highest peaks and deepest rivers in the heart of Baltistan, also known as Baltiyul. The colour palette of the collection ranged from deep midnight hues to dusky blush with deep accents of river teal, iris essence balanced with twilight
ivory and champagne mist.
The collection offers a variety of silhouettes appealing to a contemporary woman and
comprises kimonos, tunics, tail coats, crop jackets, petal sleeves, flared skirts, tapered
pants and full length attires.

Nescafe Basement
returns
N

escafe Basement is back with its fourth season that aims to captivate audiences by exploring a spectrum of musical genres. The new
season will showcase the amalgamation of contemporary instruments in an attempt to take on
eastern classical music and will feature an array
of Pakistan’s most talented musicians who have come
together to experiment and perform.
Nescafe Basement season 4 kicked off with Nusrat
Fateh Ali Khan’s Tere Jeya Hor Disda, retaining its classical aura with the fusion of tabla and harmonium with
contemporary instruments. The show also featured two
covers, Love Me Again by John Newman performed by
an all female band, which is quite unique and refreshing and Awaz Do, original by Abdullah Qureshi. Season
four also features a modern interpretation of Kameez
Teri Kali, originally sung by Ataullah Esakhelvi, Jadu ka
Chiragh originally rendered by Awaz and Tu Mera Naheen, an original song by Rizwan Anwar.

C

oca Cola Pakistan has
launched an interesting advertising campaign
in which it carries popular
names of consumers on its
bottles and cans.
Slogan received such a
can from Coca Cola Pakistan that says ‘Share a
Coke with Slogan.’

Selfie Cosmetics

L

uscious Cosmetics has launched
Camera Stick Foundation and Camera
Powder designed for taking selfies, The
products have been inspired by Hollywood
makeup artistes for that airbrushed
finish.
The Camera Stick Foundation is a creamy and easyto-blend, full coverage
foundation that melts
on the skin for extraordinary airbrushed
results. It cover blemishes and imperfections with photo-filter
pigments, creating a complexion for the silver screen.
The Camera Powder is a multitasking, invisible setting powder that sets makeup for
long-lasting results and is suitable for all
skin types and tones. The lightweight and
ultrafine formula creates a soft-focus effect,
diminishing fine lines, pores and imperfections to create a radiant complexion.

Celebrating Women
W

ith its video titled ‘Life in Pink – A Beauty Film’, L’Oreal Paris showcases six exquisite shades of pink. It is being touted as an international declaration of love to women and beauty. Produced by the Vision
Factory, the video is a rendition of the original song which is a part of the
international campaign La Vie En Rose and which has been sung by John
Legend. The local version, rendered by Jimmy Khan, features Bilal Ashraf
as the male lead along with Fouzia Aman, Sadaf Kanwal, Sabeeka Imam
and Sana Ansari.
As a way of giving back to the community, L’Oreal Paris has also launched a philanthropic educational program in Lahore. The initiative is in line with the company’s global ‘Beauty for a Better Life’ program and aims to help less privileged members of society gain
access to better employment opportunities and a stronger sense of self-esteem. This is being done through a high calibre, professional
make-up training course spread over three months and provided free of cost. The program is expected to be rolled out in partnership
with the NGO, ‘I-CARE’ with support from the L’Oreal Foundation.
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Saawan - upcoming
action drama

F

arhan Alam’s action drama Saawan has
a story with a serious topic. Based on a
disabled child, the film is a tale of struggle and
survival against all
odds. Shot at a
barren location, it
is the journey of a
child, who initially
feels helpless because of his disability, but eventually rises above the
evils that surround
him. The film depicts harsh realities of life
and may prove to be inspiring for all those
disabled people who think their disability can
hinder their growth.

Ashir Azeem is back
D

irector Ashir Azeem makes a comeback after two decades. The director, who is said to
have persuaded many youngsters to join the police force with his realistic depiction of
drug abuse and the efforts of the narcotics team, is returning to his story-telling roots with
Maalik.
The trailer of Maalik was shown at the Ocean Mall in Karachi. The cast has Hassan Niazi,
Adnan Shah Tipu, Farhan Ali Agha, Ehtisham Uddin, Faizan Shaikh and Lubna Aslam.

Bank Alfalah Talent Award
U

It features Karam Hussain, Arif Bahalim,
Najeeba Faiz, Imran Aslam, Saleem Mairaj,
Tipu Yorguc, Hafeez Ali and Shahid Nizami.
It’s been written by Mashood Qadri.

Ausaf in Karachi

zair Sardar, winner
of the Bank Alfalah
Rising Talent Award
receiving a cheque
of Rs. 500,000 from
Aly Mustansir, Chief
Marketing Officer,
Bank Alfalah. Through
the award, the Bank
provides a prestigious
platform for young
designers to showcase
their talent and transform their ambitions
into success.

D

aily Ausaf recently launched a Karachi
edition which will focus on Pakistani
ideology and Islamic views with
particular emphasis on traditional values.
Daily Ausaf was
launched in 1997 in
Islamabad and is
popular in the Punjab, KPK and the federal capital. In 2011, it
brought out local editions from Lahore, Multan, Muzaffarabad, Gilgit
and Peshawar. along with international editions from Frankfurt and other
European cities.

Mature
Perceptions
T

he Sanat Gallery in Karachi held a joint
exhibition titled ‘Neon.’ The exhibition
featured the works of Rabia Farooqui,
Faraz Aamer Khan, Marjan Baniasadi , Safeer Sandeelo and Taha Ali.
Though there was nothing ‘neon-isque’
about the works but the group did come
across as having mature visual perceptions that ranged from the subtle to the
obvious.

Marjan Baniasadi
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Rabia Farooqui

Faraz Aamer Khan

Taha Ali
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Mah-e-Meer coming
T

he film Mah-e-Meer featuring Fahad Mustafa, Iman Ali, Alyy Khan, Sanam Saeed and Manzar Sehbai
will be released soon. Based on the life of Mir Taqi Mir, the film revolves around a contemporary poet
who struggles to make ends meet, drawing parallels with the life of Mir. The film has been directed by Anjum
Shehzad and written by Sarmad Sehbai.

Jal again
A

fter a hiatus of many years marked by break-ups and confusions, Jal released its music video last year. The band will soon
release a new music video for a song called Bhawray which is produced and directed by Azaan Sami Khan, the son of Adnan Sami
Khan and Zeba Bakhtiar. Earlier, Khan directed the music video of
‘Tere Bajoun’ for Jal. According to Goher Mumtaz, the main singer,
Bhawray will come in June.

Unstoppable
Humayun Saeed

N

Carry on, Ali Zafar
A

s per his New Year resolution, Ali Zafar will perform 50 live shows in 60 days. He has
also completed four TVCs and will soon release his new songs. He is appearing in two
films – one in India, the other in Pakistan

othing can stop
Humayun
Saeed
from
making
films.
His production
spree includes
4 films in a row
in 2016, comprising a sequel
to ‘Jawani Phir
Nahi Ani,’ written by
Vasay Chaudhry Who
is also writing another action thriller featuring Iman Ali. The third one,
‘Main Punjab Nahi Jaungi’ has been written
by Khalil-ur-Rehman Qamar while Samera
Fazal is doing the script for the fourth one - a
romantic film.
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Suspended
Friendship
C

helsea Clinton and Ivanka Trump (daughters of Hillary Clinton and Donald Trump, repectively) are said
to have suspended their friendship over their parents’
presidential campaigns. Apparently the mudslinging
between Hillary Clinton and Donald Trump has become
pretty bad.
Things are less than cordial between the feuding families. From Don poking fun at Bill Clinton’s affair to Hil
referring to her opponent as a misogynist, the bad blood
has become overwhelming for Chelsea and Ivanka.
According to a confidante, the ladies have made the
decision to not be seen in public together until November. In short, the gorgeous gals have put an indefinite
pause on their friendship.

BBC with Viber,
WhatsApp

Tata’s Zica

B

BC is collaborating with the
messaging apps Viber
and WhatsApp to reach
younger audiences. It is
using the messaging platforms to share documentaries, break new ground
and in general help to extend the life and reach of its TV
content.

T

ata Motors has renamed its new
car Zica, after the outbreak of the
Zika virus.
The car has the same name as
the Zika virus. Zica has been derived from Zippy Car. It has been
endorsed by the Argentina and Barcelona football star Lionel Messi.

Portable printer

L

ifePrint, a portable wireless photo printer, prints ‘live’ photos by combining a printed photograph with
a digital video. Its augmented reality app makes this possible so that when a print is viewed through
a smartphone’s camera, the video appears where the photo is located, making it seem as if the image
called a HyperPhoto has come to life.
The printer uses a no-ink technology called ZINK to print the photos which can be edited with
basic tools like cropping and resizing and photo filters can be applied.
LifePrint supports printing directly from several services and devices, including Facebook, YouTube, Instagram, Vine and Twitter. Apple while the mobile app for LifePrint is available for both
Android and iOS.

New LinkedIn feature

L

inkedIn has introduced a service letting advertisers run targeted campaigns on a
large scale. It is capable of targeting up to 30,000 companies at a time.
Through the ‘LinkedIn Account Targeting’ service, advertisers are able to present
a list of companies they’d like to reach, which LinkedIn will cross-reference against
the 8 million businesses in its network. Targeting can be further refined to reach
profiles based on job function or seniority. LinkedIn’s customers were previously only
able to share information with 100 companies through a manual process.
According to Russell Glass, Head of Products, most b-to-b companies want to
pursue somewhere between 2,000 and 5,000 accounts. The new feature paired with
LinkedIn’s Audience Match Capabilities, will also allow customers to target or exclude
companies to do specific account-based marketing for their customer bases.
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Malia, Sasha
blossom
M

alia and Sasha Obama are blossoming into two beautiful
young women! The daughters of Barack and Michelle Obama
looked gorgeous when they attended their very first state dinner
at the White House. The sisters, who both stunned in glamorous
dresses, flashed sweet smiles as they chatted with people at
their tables during the lavish event.
Malia is morphing into her mom’s twin. President Obama
couldn’t help but gush about his daughters during his
opening remarks, saying, “When I was first elected to
this office, Malia was just 10 and Sasha was 7. And
they grow up too fast. Now Malia is going off to
college . . . and I’m starting to choke up.”

Forever 21
apologizes

Beautiful Female Politicians
I Orly Levy

n politics, there are beautiful women who run the game, but are they actually
beautiful? Here are the top 5 beautiful political beauties.

Orly Levy-Abekasis, born November 11, 1973 is an Israeli politician
who currently serves as a member of the Knesset for Yisrael Beiteinu.
Orly Levy was a model and television personality before her debut in
politics.

Sethrida Geagea

Sethrida Geagea is a Lebanese politician she was born on May 15,
1967. She joined politics in 1994 when Lebanese Forces Party was dispersed. Sethrida was born in Kumasi, a city in Ghana.

Dimple Yadav

Dimple Yadav born 1987, is an Indian politician. She is a member of the
16th Lok Sabha from Kannauj. She was born into the family of RC Singh
Rawat. She’s the wife of Uttar Pradesh Chief Minister Akhilesh Yadav and
daughter-in-law of supremo Mulayam Singh Yadav.

Maria Rosaria

Maria Rosaria “Mara” Carfagna (born December 18, 1975) is an Italian
politician and former showgirl and model and Italian cabinet minister of
Equal Opportunity. She was ranked number one on the “World´s Hottest
Politicians” list.

Sarah Louise Palin

Sarah Louise Palin born February 11, 1964 is an American politician,
commentator and author who served as the ninth Governor of Alaska.
Since January 2010, she has provided political commentary for Fox
News. She was the first Republican female to run for vice president.

F

orever 21, a clothing outlet has issued an
apology over a graphic T-shirt that featured the slogan: “Don’t Say Maybe If You
Want to Say No.”
which prompted
a huge backlash
from customers.
Consumers condemned the retail
outlet on social
media for approving the shirt design that seemingly promoted
rape culture and
anti-consent.
Forever
21
took
immediate action and
had the T-shirt
removed
from
their
website
and apologized
to consumers.

Shakira on raising bilingual kids
S

hakira isn’t afraid to try new things.
The Colombian-born singer, who has
been busy promoting her new song (aptly
titled “Try Everything”) for Disney’s Zootopia,
has launched an innovative app for parents
called Grow.
During an interview, Shakira opened up
about what it’s like to be a mom to Milan, 3
and Sasha, 1 — with her longtime love, FC
Barcelona player Gerard Piqué, by her side.
She lives in Spain with Gerard Piqué who

is a native Catalan speaker. Like many
parents around the world, they are raising
their kids bilingual, says Shakira:
“It helps if they are able to associate a
person with a language at this early stage,
to minimize language confusion. Their father, for example, always speaks to them
in Catalan. I try to speak to them in mostly English, but if I switch, I try to not mix
two languages in one sentence. Their first
words were ‘mama.’”
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Batman /Superman tie-in
I

t seems that everyone wants to cash in on the Batman v Superman: Dawn of Justice film.
First it was Jeep that made headlines with its limited edition. Jeep Renegade featured in
two tie-in commercials as a hero car with Bruce Wayne behind the wheel, zipping through
the destruction of Metropolis with buildings crumbling all around the vehicle.
Then was the commercial by Police Lifestyle for their two new limited edition Batman v Superman: Dawn of Justice watches. The video is backed
by a driving score, with footage from the movie juxtaposed over images of
these stunning watches.
Finally Dodge launched its TV spot that portrays Dodge as the villain’s
car challenging the Batmobile. Dodge are trying to sell themselves off
as worthy partners in crime for Gotham City criminals, Perhaps the only
way for Dodge was to have the Challenger give the Batmobile a run for
its money. The spot ends with a tagline voice-over saying that the “world
needs villains, and villains need cars” and you see the Challenger trying
to get away from the Batmobile.

JWT, Korea MD resigns
J

. Walter Thompson has announced the resignation of Junghwan Kim, its
managing director in South Korea, in connection with an investigation
by the prosecutor’s office.
J. Walter Thompson said its Asia Pacific senior management
had accepted the resignation and that the agency has also suspended the finance director pending the investigation’s findings.
The regional head JWT Singapore also issued a statement that
the agency is cooperating fully with the Korean authorities regarding the issue. JWT has also appointed external auditors and are
performing a thorough internal investigation as well.
Junghwan Kim joined J. Walter Thompson in 2004 as an account
director. When he was promoted to managing director in 2013, the agency noted that he had managed some of the agency’s largest accounts, including tobacco and ginseng company KT&G, Shinhan Bank and Shinhan Securities.

Hall of Fame announcement
A

merican Marketing Association, New York chapter has announced the 2016 inductees for the
Marketing Hall of Fame. Bob Greenberg, CEO, R/
GA digital agency, John Hayes, former chief marketing officer American Express and Al Ries, marketing
strategist and columnist, have been honoured this
year.
The Marketing Hall of Fame honours outstanding contributions in marketing across all fields
and industries. The honour is open to marketing professionals with a minimum of 10 years of
experience who are responsible for high-impacting innovations, raising marketing’s profile in
business or creating new tools and approaches.

NYT acquires digital
marketing agency
N

ew York Times has recently acquired HelloSociety, a digital marketing agency owned by
Science, Inc. HelloSociety currently has more than 1,500 influencers in its network.
Says Mark Thompson, CEO New York Times, “We now want to accelerate development and broaden the range of creative and marketing services that we offer clients from
content ideation and creation to distribution”
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Sony to buy MJ
stakes

S

ony Corporation has recently
signed an agreement with Michael
Jackson’s estate to purchase the late
singer’s shares in Sony/ATV Music
Publishing for $750 million. The deal
will institute Sony’s control over the
joint venture that Michael Jackson
and Sony formed in 1995.
According to Michael Lynton, CEO,
Sony Entertainment, the agreement will
allow Sony to promptly adapt to changes in
the music publishing business.

International News

Film by Star Trek fan sued
P

aramount Pictures and CBS Studios have filed a copyright infringement suit against a film titled Axanar
produced by a Star Trek fan. Both studios argued the production infringed on
their work by using “innumerable” elements of the sci-fi franchise.
The lawsuit gives specific details
about the alleged copyright violations
by Axanar and Prelude to Axanar,
ranging from broad plot points like using phrases such as “beaming up” to
minute costume and make-up details such as the gold cowl neck on a Starfleet uniform
and the triangular medals. The violation includes infringement of various world of Trek
races, the Klingons’ makeup and the Vulcans’ pointy ears and eyebrows.
The lawsuit even calls out the name “Axanar” as an example of infringement, explaining
that the word was first mentioned in the 1967 episode, “Court Martial.”

Jackman chooses Hardy
as next Wolverine
S

adly for Wolverine fans, Hugh
Jackman will be appearing as the
metal-clawed mutant in Wolverine 3
for the last time. He will make an appearance in X-Men: Apocalypse before
that.
So who can fill the huge shoes of Logan being left behind by Jackman? The
actor himself would like to see Tom Hardy (Inception and The Dark Knight Rises
fame) as the next Wolverine.
However, since Jackman has left his
mark on the character, 20th Century Fox may not actually be so eager to replace him so
quickly. Also would Tom Hardy want to accept the role? After all, for Jackman, Wolverine
was a breakthrough role, but Hardy already has a high profile in Hollywood.

No More Milk
Baths

I

.M.S. Manivannan, a Karnataka politician
and activist, has filed a petition to restrain
fans from indulging in the milk-bath of Rajinikanth’s cutouts placed in front of cinemas.
Diehard fans of the superstar pour thousands
of litres of milk on huge posters of Rajinikanth
as a mark of respect and to invoke the blessings of God. On an average, Rajinikanth fans
spend Rs. 30,000 to 1 lakh on every film
opening. The court has issued a notice to
Rajinikanth in this regard. The actor will soon
be conferred the ‘Padma Vibushan’, one of
India’s highest civil awards.

On to Hollywood

A

fter their successful debut in ‘Goodnight Mommy,’ German filmmakers Veronika Franz and Severin Fiala have moved
to Hollywood to work on “The Fortress”, a
horror film on the refugee crisis. Universal
will released the film by end 2016. ‘The For-

Indian actress commits suicide

I

ndian actress Pratyusha Banerjee, 24, allegedly committed suicide at her home in Mumbai. She is said to have taken her life
over her relationship with her boyfriend Rahul Raj Singh, with whom
Pratyusha had performed in ‘Power Couple,’ an Indian reality show.
Pratyusha was known for her role in the drama series ‘Balika Vadhu.’ She also performed in ‘Hum Hain Na’ and appeared on Big
Boss 7 in 2013.

tress’ will be produced by Michael De Luca,
with Lucy Kitada as executive producer.
Veronika Franz and Severin Fiala have coproduced the documentary ‘Kern.’

Corbett dies
R

onnie Corbett, a British actor and comedian died at 85. Corbett started his
acting career in London in the early 1950s and played characters younger
than his age as he was just over 5 feet 1 inch tall. Later, he performed in The
Frost Report, which was a breakthrough in his career, as it introduced Corbett
to Ronnie Barker, who later formed ‘The Two Ronnies,’ the legendary comedy
double act, which soon become a household name in the UK. It was broadcast
on the BBC for more than sixteen years, drawing more than 17 million viewers.
He was awarded the OBE in 1978 and the CBE in 2012.
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Dialogue

‘What I like is
understated elegance.’
Hairstylist Tariq Amin talks to Slogan in this exclusive interview.
Please tell us about yourself?
Born on November 4, 1963, I graduated
from the American International School in Islamabad and got my business degree from
Boca Raton, Florida in 1983.
Later, I started an apprenticeship at a French
hairdressing establishment, Bruno Visage.
Subsequently, I trained at hairdressing schools
in America and England, Toni & Guy, Vidal Sassoon Academy, Wella, Graham Webb International and Morris.
To be good at something, you need to be
passionate about it. So the passion has always
been there as I am a passionate individual. I
think my work helps people to discover themselves, discover who they are and how they
want to present themselves.
What inspired you to follow a career in hairstyling?
Beautiful women. I was always surrounded by them, my mother was a very beautiful
woman and her friends were all stunning. As
a child, I was influenced by Hollywood, Bollywood, Lollywood, all the woods - it was the
sixties with the bouffant hairdos and Jackie
Kennedy. In the animal kingdom, the male is
more beautiful; the lion as opposed to the lioness, the Peacock as opposed to the Peahen.
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But in humans, women by far are more beautiful and colourful than men.
I also wanted to do something with my
hands, I wanted to be an artist and go to art
school but my parents did not think that I could
make a living by selling paintings. So when
they found out that I was pursuing this field,
it was a little bit difficult for them to accept it,
but after I did Benazir’s make-up for her wedding and was featured in Vogue, it was, ‘my
son the artist.’
Did you have any apprehensions since this
is primarily a female domain?
There was no apprehension as such; it was
very easy for me to get a foot in the door. There
were a number of male hairstylists already in
Pakistan when I returned in 1983, like Asad
Beyg and Leslie to name a few. But there was
no one in the field with a college degree and
that was my plus point.
For the first five years I worked with Shaheen, for the next five I worked with Daulat
from Ravissant and for the last 23 years I have
been solo. So I never felt like I should not be in
this field, I guess I was meant to do what I do.
When did you get your big break?
I think my big break was Benazir’s make-up

for her wedding, it was the cherry on the cake
and after that the world was my oyster. At the
time it was a big thing because she could have
selected anyone and she chose me.
You’ve already worked with many celebrities. Is there anyone left?
There have been a lot of people in the industry and I have worked with all of them. But now
there are a lot of new people and they seem to
be wary of me. They have pre-conceived notions about me, because I am a media person
and they take me at face value, not knowing
the person I really am. I think I am very approachable, yet I am very opinionated. I will tell
you this is possible and this is not possible or
this will look good and this will not look good.
But if you are going to question my professional opinion then why come to me?
This is the reason why I have been successful. We run our business like an airline, we
have first class, we have business class and
economy and we have cargo. We have every
price bracket, so if you can’t come to me, you
can come to the salon and use a junior stylist
and still get the same service.
I no longer do any type of fashion week, as it
is a dhanda now. It is not about fashion, there
are no buyers and there are no sales; we’re
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not dressing the world. We are just putting our
collections on the ramp with the same old and
tired models.
Fashion industry used to be a lot of fun but
there is no fun in fashion anymore, absolutely
none. It’s all about the money now and nothing
else. Back in the days, we used to get paid to
do our work but now we have to pay fashion
week or the xyz channels to do make-up or
hair. I will not take any names, but a lady who
does all these fashion weeks, pays them eight
lakhs to do the make-up.
What about new talent in the industry?
There are more fashion weeks in Pakistan
then anywhere in the world. The same twenty
models are being paraded on the runway of
all these fashion weeks. Though these models
have really kept themselves well and are still hot
but there is a time for everything. It’s time for
them to retire and let the new and young talent
take over, providing a chance for fresh faces to
hit the ramp or model for a magazine.
In our times there were models like Atiya,
Bibi, Lulu, these girls had class and they were
educated. They were from good families and
these are the type of people that I would still
like to see in the industry.
Today, everybody thinks that they are better
than the other. If you are better than everyone
else then it should reflect in your work, without you having to make a noise about it. My
work speaks for itself. How many more magazine covers can I do, how many more fashion
shows can I do? I have done it all.
I left Karachi when I was the king, an uncrowned king, I told them to keep it, I don’t
want it anymore as I am not interested.
There are a lot people like me in the industry
who don’t do any of this stuff anymore. There
are some designers who believe that you don’t
need a fashion week, you can have your own
fashion show. When was the last time there
was a solo show, ten years ago? And what
shows they were, Shamayal, Rizwan, Maheen.
Now it’s a variety show. If you’ve been to one of
these fashion weeks you’ll see what I mean.
Who is your favourite person to work
with?
I have never had a favourite model or photographer; I like to work with everybody. Yes,
I have had certain people who had been
a muse for me - Faiza my wife and friends
like Atiya (who has a timeless face) and Bibi.
Monica Bellucci I would love to work with. For
me beauty is about simplicity. I like a face that
looks good washed, someone you can wakeup to for the rest of your life and not feel like
what’s wrong with her. I guess I am a naturalist
at heart. - I can do the smoky, the wide-eyed
and the lap-it-on, but personally what I like is
understated elegance.
What are the current hot hair trends?
Hairstyles constantly change; fashion is

something that always comes full circle. Last
year it was the 80s and this year the 60s are
back. It was the big hair last year, now it will
be long hairstyles and clean bobs. But I have
never followed a fad or trend. If somebody who
is 40 comes to me and says I want amber,
I would say no. People make the mistake of
thinking of the last ten years. Especially when
you cross a certain point in your life like 30, you
should think of the next ten years not the last
ten years. You can still look understated and
elegant; if you look good, you feel good. That’s
the business I am in - of making people feel
good about themselves.
When did you say: ‘Yes, I am an artiste’?
I knew very early on that I was going to do
something creative in life. I paint, not many
people know that, it’s something I am saving
for the golden years.
Do you believe in hair DIY?
If you are 16 and want to experiment with
this and that but otherwise you leave it to the
professionals. To get the result you want, it is
always better to communicate with an expert,
who can help you and guide you. A lot of times
people would screw-up their hair by trying to
cut the colour or bleach their hair to a tinge of
blue that looks like fungus.
Are the products used in salons better then
the supermarket products?
Of course, most supermarket products are
temporary or semi-permanent; the permanent
ones you get have a limited choice of colours,
mostly dark shades and after a couple of washes, it turns into another colour. But with permanent colour, done professionally at the salon,
you get a better result and it lasts longer.
How important is hair care for women?
Just like the nails, your scalp is a living organism, which we tend to disregard. You need to
look after your scalp, if it is healthy, your hair will
be healthy too. A lot of people have too much
expectation of what their hair can do. That is
why, working with a stylist you have a lot of
options, you can discuss what will suit you.
I always consider a lot of factors like the age
to begin with, lifestyle, whether you are single
or married, a mother, a doctor or a lawyer.
Someone who is a professional like a lawyer or
doctor shouldn’t have a Farrah Fawcett hairdo
because it would give a wrong message. The
glamorous look and fashion show hair would
just not do. Someone who looks that part, you
tend to take them more seriously. If you are a
fashion model you should look like one; if you
are a doctor you should look like one and if
you are a begum then you should look like one
every day.
Which hair product do you think every
woman should have?
Moisturizer - you need to have a healthy

skin. As for the hair, I believe it should always
look healthy, whether it is short or long and that
is why you need to oil your hair. I have been
recommending it for many years. Realizing
that oil is an essential part of hair care in the
east, lately the western companies are packaging Argan oil and now everyone seems to
be using Argan oil. I smile and tell them that
there is no difference between Argan oil and
sarson ke tel- in fact they are the same.
What are your goals for the future?
Yes, it’s in the pipeline. I am planning to
get into education and open an institute. Not
many people have the kind of time and money
required to become a hairdresser abroad, because it will cost you for a year of tuition and
living in England, around fifty lakh rupees. Not
everybody can afford that and once you come
back you have to unlearn everything because
no one wants a western hairstyle- it doesn’t
work here.
When are you planning to open the institute
and where?
Hopefully soon. There are lots of things in the
pipeline; I will be opening the institute soon in
Islamabad. Karachi has always been there but
Islamabad has a future. The young people have
nothing to do in Islamabad and there are so
many of them who want to be in the beauty and
fashion industry. Opening it in Islamabad will
also give access to young people in Lahore.
We recently opened our first public salon in
Islamabad at the Beverly Center; I am really excited about moving the salon out of the house.
What is the future of the fashion industry?
The future is wide open; you know so many
people are making product ranges, whether in
Lahore or Karachi or Turkey.
Fashion is about reinvention and I have always reinvented myself. There is a huge margin
for this industry to grow, but opening salons,
just because you have the money and then you
provide substandard service, will not cut it. If
you work hard in this industry, it shows.
I have been very fortunate and have helped
half the people in this industry. The few who
do admit it, they know who they are and I am
grateful to them. They always say that whatever
they are today, they have learned it from Tariq
and that makes me extremely happy as I have
been able to impart my knowledge to others.
What would you say to the young people?
Keep your head above the ground and try
to stay away from the mess out there. Money
is not everything - you need to have integrity,
some sense of sincerity and loyalty. These
things are lacking in the younger generation
today, there is no vocabulary, no manners and
no respect for seniors. You are providing a service, so provide a quality service with sincerity. The service you provide should be clientfocused.
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Cinema

A New Take on
Pakistani Cinema

T

o start with, let it be said that ‘Cinema
and Society - Film and Social Change
in Pakistan,’ a 400-page book edited by Ali
Khan and Ali Nobil Ahmad, is hardly a history
of the Pakistani cinema as such. The book
has been published in Pakistan by
Ameena Saiyid of the Oxford University Press. True, it starts with a chapter on Pakistani cinema covering the
years from 1947 to 1967 and ends
with a discussion about the new
cinema in Pakistan and the media in transition but it is hardly the
definitive volume that you would
like to keep in your bookshelf as
a faithful and chronological history
of the country’s cinema.
Both the editors of the book are
dedicated cinephiles which goes
to show their abiding interest in
Pakistani cinema and the fact
that they have chosen to look
at the medium from an angle from which it
has never been viewed before. Ali Khan is an
associate professor of Anthropolgy at LUMS
while Ali Nobil Ahmad is an assistant professor at the same university where he teaches

history at the Department of Humanities and
Social Sciences.
Understandably therefore, the book is
more a compilation of scholarly papers that
comprise essays, memoirs, polemics, journalistic writings and visual material relating to
the Pakistani film industry, with views about
cinema in the Ayub years, the ingress of violence and horror in Pakistani films, Pashto
horror films, the Pakistani film poster and
the caste and criminality of Pakistani cinema. Perhaps in the interest of diversity and
readership preferences, the book also has a
chapter on art and life in Indian cinema in
which the films of Guru Dutt and Dilip Kumar are discussed. Unfortunately, however,
the book does not have much to say about
the ‘soft-romance’ films that were made in
the country from the 1950s up until the 60s,
like Koel, Baji, Saheli, Dupatta, Saat Laakh,
Do Raha, Chakori, Aaakhi Station, etc., except mentioning some in passing. The only
exception perhaps is the film Armaan which
was made in Karachi in 1966 and featured
Zeba and Waheed Murad.
The book also contains a rather
intriguing chapter titled ‘The FootWorshipper’s Guide to Watching
Maula Jatt’ which delves into the roots
of a so-called foot-worshipping cult
and describes how the story of the hit
Pakistani film Maula Jatt is constructed
around this cult. This is certainly a new
take on Maula Jatt and provides

some interesting reading. For one thing, it
is not a celebration of the many reasons for
which Maula Jatt is popularly lauded. The
runaway success of the film is legendary in
Pakistani cinema which has spawned many
a copy, even in India.
The book does not explore Pakistani cinema in a way that would bring out the medium’s faults and flaws and the fact that the
cinema of the country has never reflected
the national ethos. The film industry thrived
all through the years in a restricted slot in
Lahore where it proved to be a poor successor to the film industry that existed in the
city until 1947. Lahore was a recipient of the
leftover talent that took charge of the industry after partition. Some of this half-baked
talent moved to Karachi and Dhaka before
the eastern wing went its own way but it is a
fact that the Pakistani film industry never did
justice to the wide canvas of subjects that
the nation offered. It is a commendable effort, nevertheless.
- JA
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One-on-One

What does it take to make a career change in the prime of one’s professional career? Money, incentives, higher
rank, authority? For Professor Inam Bari, it was more than a professional shift to become a full-time teacher at
the Karachi University Department of Journalism after leaving a lucrative job at Radio Pakistan.
He has had a career that is divided between radio production and teaching, transferring his experience of radio
to students and setting up a radio channel at KU.
Prof. Inam Bari is currently Chairperson of the Council of Complaints of the Pakistan Electronic Media
Regulatory Authority (PEMRA) for the Sindh region. In this exclusive interview with Slogan, he talks about his
career, standard of education with reference to media studies, revival of radio and the overall role being played
by the Council of Complaints.
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Professor Inam Bari talks to Slogan’s Faizan Usmani.

Tell us about your background.
I did my Masters in Journalism from the
University of Karachi in 1976. I was then
working with Radio Pakistan as a full-time
employee in programmes and news production. I started as a sub-editor at Radio Pakistan in 1965 and eventually became Deputy
Controller, News.
Why did you move from radio production
to teaching?
In 1980, Prof. Zakaria Sajid, Dr. Saeed
Ahmed and Dr. Inam-Ur-Rehman, who was
the chairman of the journalism department at
KU, asked me to become a faculty member.
The department, was renamed as the Department of Mass Communications in 1985.
Initially, I started teaching as a visiting faculty member but in February 1982 I became
a full-time assistant professor. In some ways,
teaching was rather imposed on me, as I
was happy working as a radio journalist and
had no plans to become an academician. I
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was a Grade-19 employee at Radio Pakistan
but joined the teaching profession at Grade18. Of course, it was for me a career restart
- and that too at the age of 43.
Any regrets about leaving radio?
In the beginning I used to feel a bit guilty
about leaving Radio Pakistan despite being
a senior producer. If I were to complete my
term, I could have become Director General
someday. I later realized that as an ex-radio
employee, I would end up leading a retired
life and nothing more. On the other hand,
despite having retired from the university, I
am still working and am physically more active than ever before.
Teaching has provided me some wonderful opportunities to utilise my radio experience. The Mass Communications Department at KU started its FM radio transmission
in 2006 under my supervision.
After retirement, I joined Ziauddin University in 2008 and established the Media

Studies Department, as well as a FM radio
station. It is a kind of a record that I have set
up two FM stations. Later, I joined the Jinnah
University for Women as Dean at the Social
Sciences faculty and served as Chairman of
the Department of Media Studies.
Is radio a lost medium?
Radio has never been a lost medium.
Though many people consider it an obsolete
mass communication medium, they need to
visit the rural areas where radio is still a major
source of news, information and entertainment.
In 1992 UNESCO was doing a project in
the far-flung rural areas of Pakistan under the
supervision of Dr. Joseph Croft, the pioneer
of a ‘Development Support Communication,’ project. He first introduced the subject
in Pakistan. I also helped in introducing the
subject in the country.
The project took us to villages and rural
towns in the Murree and Gilgit areas to find

One-on-One

out what source of knowledge was used by
rural localities that were deprived of education, electricity and other amenities. We
found these people were active radio listeners and regularly called programmes made
for the rural population.
Akhtar Imam Rizvi, a radio producer, was
part of our group, but he seemed to be
given more respect than the other researchers. This was because he broadcast a programme called ‘Rawal Rawail,’ in Potohari.
The programme was quite popular in the
rural areas as it was based on folk music.
It also shared useful information about seasonal crop yields, irrigation methods, fertilisers and pesticides.
In the late 90s, Gallup Pakistan endorsed
these results in a national survey. Considering that about 85% people in the country
belong to agriculture, the impact radio can
make for an agrarian economy is extraordinary.
Do you think FM has revived radio listening habits?
Some decades back, many people in the
urban areas had almost abandoned radio
listening. The launch of FM radio in the 90s
revived radio listenership. FM 100 started
transmissions in 1995 and got a positive
response. Radio Pakistan lost audience as
a consequence, mainly in the urban areas.
FM-100 hit its peak in 2002 when PEMRA
was formed and more licences were issued
to FM channels.
Currently, there are some 300 FM stations
in Pakistan. Many AM stations have either
closed down or have shifted to FM. Even the
AM-based Karachi radio has shifted to FM
93. AM is almost breathing its last around
the world. Radio networks like the BBC,
Voice of Germany and Voice of America had
enormous audiences in Pakistan, but they
have now shifted to TV broadcasts to keep
themselves alive.
FM radio is thriving because it localised
and is confined to small areas. From narrowcasting to micro-casting, radio has, by and
large, redefined itself as now transmissions
are accessible through computers and mobile phones.
What is the hardest thing about being a
teacher?
It is difficult to teach if students are not
willing. Most students go to universities to
get a degree instead of getting education.
Those really interested in getting knowledge
are a few.
Are you satisfied with the standard of
education at our universities, especially
media studies?
Our standard of education is now better but it still needs improvement. Ideally,
the Department of Mass Communications

should run its own newspaper and TV and
radio channels but owing to lack of resources, the practical base at public universities
is weak. At Karachi University, it took a long
time to set up a radio channel and despite
our best efforts, we have not yet set up a
TV chan
We started the newspaper ‘Media Mirror’
at the KU but it had to be closed down due
to the printing cost. The evening programme
was started at the campus on the condition
that 60% of its income would be spent on
the respective departments, but the income
is merely used to meet the fiscal deficit every
year.

Radio has never
been a lost medium.
Though many
people consider it
an obsolete mass
communication
medium, they need
to visit the rural
areas where radio is
still a major source
of news, information
and entertainment.
Public universities mostly prefer hiring
faculty members with foreign education.
Are our universities not producing quality?
A foreign faculty, as a rule, increases the
market value of a higher education institution.
The Institute of Business Administration (IBA)
established the Centre for Excellence in Journalism on the condition that it would never
hire a PhD from a local university. This is the
mindset behind such rules. Most privately-run
universities in Pakistan hire local faculty, mainly consisting of those professors and lecturers
who have retired from Karachi University or
from other public universities. In fact, private
universities don’t develop their own faculties

and merely rely on the hired lot.
What are your main responsibilities as
Chairperson of the Council of Complaints
of PEMRA?
This is a constitutional body of PEMRA
working in the major cities. The Council
comprises five persons with strong media
background. Anybody can lodge a complaint related to TV content which is carefully
reviewed and, based on a detailed discussion, PEMRA is asked to take due action.
Other than reviewing complaints, the
Council also reviews matters directly forwarded by PEMRA. The Council is an autonomous body in terms of decision-making. PEMRA always takes action based on
our recommendations. The chairpersonship
of the Council is for a two-year tenure and I
have already completed a year. It is an honorary role and we don’t get any salary or remuneration for our services.
PEMRA is now more active. Why the
change?
Since its inception, PEMRA has been taking actions whenever required. However,
dedicated regional councils have accelerated the process.
According to PEMRA rules, the total
broadcast time for broadcasting foreign
TV content should not be more than 10
per cent. Most channels do not follow
this. Why does PEMRA not take action?
No TV channel follows the rule. We often
get complaints about this and take necessary
action. Recently, the Pakistan Broadcasters
Association and the Private Production Association asked us to take action as higher
percentage of foreign content reduces the
time for local content. However, many TV
channels are of the view that if they don’t run
foreign content, nobody will subscribe to the
channels. The matter is now in court.
What more could PEMRA do in its role as
a media watchdog?
PEMRA should take action against managerial or administrative matters such as nonpayment of fees by cable operators as the
Council of Complaints, according to its given
mandate, can only handle content-related
matters.

SLOGAN April 2016

29

Launch

Nida Azwer
collection
N

ida Azwer Atelier has launched its Spring/Summer 2016 Lawn
Collection comprising stitched ensembles and unstitched two
piece suits based on bird and geometric patterns accented with gold
screen prints, laces, pin tucks and embossed work.

Saira-Shakira in Lahore
T

he Saira-Shakira store has opened at the Gulberg Galleria Mall in Lahore. The Prêt collection
‘Le Ciel’ is offered at the store that also showcases off-the-rack formals, and bridal collections.

Zara Peerzada, Saira Faisal, Alyzeh Gabol, Cybil Chowdhry, Aimen
Khan, Shakira Usman and Sadaf Zarrar all wearing Saira Shakira at
the brand’s flagship store opening in Lahore
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Launch

LALA Textiles in Karachi
L

ala Textiles are now at the Ocean Mall in Karachi. The line is a diverse range of
printed fabric for both day and evening wear. The Lala outlet also features roll
fabric.
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Reviews

Pinjra – Passion Regained

MUSIC

W

ith no contribution made whatsoever in over 10 years,
die-hard fans of the once immensely popular rock band,
Noori, had begun to lose hope on anything even remotely substantial being churned out from Pakistan’s ever-weakening music industry. Although the band did manage to remain in the
news every now and then, through advertising projects and the
like, it seemed as though they themselves had ultimately given
up on making music altogether. With the release of their third album, however, Noori has not only proven their critics wrong but
has also managed to once again reignite the passion and drive
that many people associated with their brand of music.
Unusually named ‘Begum Gul Bakaoli Sarfarosh’, the album
features a variety of songs comprising Noori’s signature style
of rhythm, two of which even have their very own music videos
that are currently circulating the web. ‘Aik Tha Badshah’, the
first installment of the Noori music collection, was received amid
much fanfare, owing to the song’s unique acoustics and drum
sequences, all of which added a vibe that was edgy, yet close
to the band’s roots. Its latest musical number, ‘Pinjra’, however,
fails to resonate the same way, mainly because it has nothing
new to offer.
The video begins with shots of the band’s larger-than-life
musicians, Ali Noor and Ali Hamza, inside a humongous cage,
beating away at its walls in what seems like a desperate plea
for freedom; hence, the song’s title, ‘Pinjra’. For reasons still unknown, all band members sport mime face paint for the video.
These scenes interchange variably with those showing Mandana
Zaidi, Ali Noor’s wife also starring in the video, running aimlessly
through a long, narrow passageway, mirroring the duo’s attempts
to break free from whatever seems to be holding them back. The

video
ends
with
both
parties apparently accepting their fate,
though a glimmer of hope is
presented to
the viewer in
the form of an empty bird’s cage
hanging from the ceiling.
The message being conveyed
is fairly simple to understand; the
suffocation felt as a result of society’s unfair expectations is something a lot of people will be able
to relate to. What the song fails to
do, however, is make any impact
on its audience. Songs that contain a socially conscious message are in
great abundance nowadays, thanks to the
increasing number of issues faced by the
general public on an almost daily basis. In
addition, the sound, though reminiscent of
Noori’s rock’n’roll days, seems to be lacking in terms of novelty and is, therefore, in
desperate need of a more contemporary
makeover. Let’s hope, for the sake of the
band’s fans, the next installment is more current and with the
times. – M.F.

Nothing can save ‘Bachaana’

FILM

B

achaana is the first Pakistani film to be released
in 2016. Directed and produced by Nasir Khan
and Rizwan Saeed, it features Mohib Mirza, Sanam
Saeed and Adeel Hashmi.
The film revolves around Aalia (Sanam Saeed)
and Vicky (Mohib Mirza ). Aalia, an Indian girl visiting
Mauritius, is going through a series of unexpected
events. She ends up being a damsel in distress but
Vicky, a Pakistani taxi-driver, helps her through her
journey marked by anxious moments, thrill and adventure.
Playing safe, the director has not tried to do anything extraordinary in the film. The story is wrapped
in humour and witty dialogue and even tackles ongoing India-Pakistan disagreements – a veritable
Pakistani Bajrangi Bhaijan, as the Indian girl gets
home safely. Overall, Bachaana is based on a wornout formula that contains a mixture of comedy, action, thrill, music and romance. The title summarises
the central idea but it is still a badly chosen name.
Owing to technical limitations and budgetary
constraints, Bachaana cannot be compared with
big-budget, star-studded Indian films like Bajrangi
Bhaijan, Ra.One or Dhoom:3. But, at least, for the
sake of the revived Pakistani cinema, the new crop
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of filmmakers and directors must consider basic elements that make a film viable on the big
screen for more than a week. Bachaana has
turned out to be a sort of sensation that is not
worth even a week on the screen.
In terms of her performance in Bachaana,
Sanam Saeed must have a serious think about
it. Though it is always good to be a versatile performer but this must come with substance.
She is a good talent easily adaptable to
television, theatre, cinema and advertising. However, her frequent appearances
in almost all of these media, seem to
suggest she is in a hurry. At the prime of
her career, with the potential to become a
Shabana Azmi of Pakistan, she must set
her priorities as her career is not something to play with.
As for Mohib Mirza, from TV hosting to becoming a film actor, perhaps
that is just what he had set out to do.
Now that he has appeared on the big
screen, his career does not offer much
more potential except doing a film or a
TV play here and there. – F.U.

Reviews

Dostea Ghar - joining the joint family
ostea, a new dairy tea whitener from Nurpur
created quite a buzz with its Dostea Ghar campaign. Prior to the launch of the main campaign, a
teaser was released to generate interest and build
curiosity. The story line behind the concept created
the desired interest.
The story is simple yet feels good as it touches
on the the joint family system, which is now even
considered a negative element. The concept conveys the message that no matter how big the family, if they love each other and respect every family
member’s privacy, a joint family can be a happy
home – a “Dostea Ghar”.
The campaign was divided into three separate
commercials. In the teaser, Bilal Qureshi is seen
sitting with his family, who are scrutinizing the picture of his love interest and give him the go ahead.
However, he tells them that she has an issue with
the joint family system, to which his brother suggests a solution involving the girl’s birthday.
In the launch TVC, Bilal and his love (Anum
Fayyaz) are seen celebrating her birthday at a restaurant. While he is describing his joint family, various family members keep dropping by their table to
wish the birthday girl. When asked by the couple to
join them, they decline, telling them to have fun and
they move on to the other tables. The girl, who is

wary of marrying into a joint family, is impressed
by their respect for privacy.
In the third TVC, the girl and her parents visit
the boy’s home, where his family welcomes them
and makes them feel at home with humour.
The Dostea campaign is a brainchild of Fishbowl advertising and has been produced by iDcreations. It has captured and sustained the audience’s interest and
has a high recall. But
the brand is lost somewhere. The first two
commercials
don’t
do much and only
the third TVC is more
brand-oriented.– F.I.

CaMPAIGNs

D

Candyland Éclairs TVC hits the mark with humour

A

product of Manhattan Communications and iDcreations, the
Candyland TVC featuring Jumbo Éclairs has an original concept and a new spin.
The story opens with a typical middle class ‘rishta’ scene (the
boy’s family visiting the girl’s house with a marriage proposal) as
the boy’s (Shahid’s) parents regale the girl’s family with their son’s
traits for being a good catch with no apparent vices.
Meanwhile Shahid’s ten year old brother, busily chewing on a
candy, observes everything with interest. When the girl’s mother
asks Shahid if he owns a motorcycle, before he can reply, his
brother “Chotu” instantly informs her that his brother lost it while
gambling. The shot cuts to show Shahid reminiscing about this
scene while putting up bulbs at the same girl’s wedding with the
commentary in the background stating that if Chotu would have
been chewing on Candyland Éclair at the time, Shahid would
not have been in this predicament. The TVC ends with a product
shot and a catchy tag line “Candyland Jumbo Éclairs - Chaley
dair tak”
The TVC clearly conveys the message and captures audience
interest with a simple story. Though the idea behind the story is
run-of-the-mill, yet a creative twist of humour gives it a fresh look.
The commercial also has a touch of local flavour and environment. The storyline establishes the brand with supporting copy
and generates a strong recall. – F.I.
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Events
Slug

London Lights

L’art Vivante
O

mar Mansoor showcased his 11th collection at the London Fashion
Week (LFW) featuring couture gowns inspired by Marchesa Casati, an
Italian heiress and patroness of the arts in the early 20th-century based on
the concept of dandy extending to include women.
Omar has picked up the contrasting combination of Pewter and Gold
colours with full size ball gowns and knee length dresses made of koya silks,
crepe silks and velvet.
By combining hand-woven and modern fabrics, Omar has created an elegant
look embodying gaiety and grandeur.

New experience
T

his is a collection of
three Pakistani designers, Kamiar Rokni,
Wardha Saleem and Zaheer Abbas and was also
showcased at the London Fashion Week 2016.
The designers fused local aesthetics and prints
with western silhouettes
and designs to create
three impactful collections. From Kamiar’s
embroidery, to Wardha’s
laser cutting and Zaheer’s wildlife prints – the
designs used signature
techniques to create a
new and applicable experience.
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PFDC Sunsilk Fashion
Week 2016
P

akistan Fashion Design Council [PFDC] held the PFDC Sunsilk Fashion week 2016 (PSFW16) at the Expo Center in Lahore. The four day event featured luxury prêt, high street
and lawn and voile trends for 2016, focusing specifically on fashion for the long hot summer.
The PSFW16 also served as a launching platform for Spring/Summer’16 lawn collections.
The show lineup included luxury/prêt designers, high-street brands and textile houses.
Participating designers with Luxury/Prêt collections were Ali Xeeshan Theatre Studio,
Deepak Perwani, Feeha Jamshed, HSY, Karma Pink, Khaadi Khaas, Mahgul, Maria
B, Muse, Nomi Ansari, Nickie Nina, Saira Shakira, Sana Safinaz, Sania Maskatiya, Sara, Kamiar Rokni, Zara Shahjahan and Zonia Anwaar.
On popular demand, PFDC also presented their high-street platform
shows displaying contemporary and affordable ready-to-wear apparel
by Hang Ten, Denizen, Umar Iftikhar, DSS, MBM, Shirin Hassan and
Sobia Nazir.
The fourth day was dedicated to a series of lawn shows featuring
spring and summer lawn collections by Al-Karam, Khas, Warda Prints,
Ittehad Textile Mills, Harmony by Hang Ten and Gul Ahmed.
Said Sehyr Saigol, Chairperson, PFDC Council, “At the heart of
PSFW is our commitment to present the trends and looks for the season ahead. To that end, we are delighted to be presenting a diverse
lineup this year.”
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Celebrity Obsession
The rise of celebrity appearances in both advertisements and drama serials symbolize a disturbing trend.

By Mahrukh Farooq

E

motions run high as both characters
face each other for the final face-off.
The guilty party (in this case, the husband)
has been accused of remarrying without the
consent of either his family or his wife who,
after crying a river of tears, ultimately plays
the role of sacrificial lamb, allowing such a
transgression to take place. The scene in
question is nothing we haven’t seen before,
save for one minor detail; one of the actors
performing the scene happens to be a former musician.
Yes, you read that correctly. The aforementioned scene is actually from the hit
TV soap ‘Nikah’ starring Sonia Hussain,
Sanam Chaudhry and former lead singer
of Call, Junaid Khan. After making his first
appearance in the sitcom ‘Kabhi na Kabhi’
back in 2011, Junaid has, over the years,
made a successful career in television, his
acting prowess drawing appreciation and
admiration from his fans and critics.
The trajectory of Junaid’s career, on
a standalone basis, need not necessarily cause people to sit up and take notice.
However, it represents just one of many
such career shifts (or efforts to ‘branch out’
as many are wont to emphasize) performed
by people belonging to professions that are
otherwise completely different. Take, for example, Wasim Akram; from a prison escapee/stern family elder in a score of ads for
Ufone to a door-to-door salesman, prone to
performing elaborate cleaning exercises in
front of hundreds of housewives in Ariel, the
former
cricketer/commentator/television
celebrity seems to have done it all.
Then there’s Fahad Mustafa, the chocolate hero-turned-commercial star, who is
jumping from one advertisement to the next
like some sort of ratings-obsessed rabbit.
And please, let’s not forget about the immensely image-conscious Shahid Afridi,
who has appeared in virtually everything
under the sun, from Head & Shoulders
Shampoo to the cringe worthy Boom Boom
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Bubble Gum. One cannot help but wonder,
though, whether the cricket sensation is
just as persevering and determined about
maintaining his image on the cricket ground

“Advertisers often make use of endorsers
or representatives as trustworthy sources
of persuasion for consumers’ attitudes,”

‘...it seems as if the narrative is
shifting slightly towards noncelebrity advertising.’
as well. He is sought-after for TV ads but
he does not give a good account of himself
when playing.
As one can clearly see, the list of such
people is endless. That raises the question
about the origins of the trend - when did
all start? Does the practice represent our
desire to interact with our celebrities on a
completely different level? More importantly, is it working?

say Sadia Aziz, Usman Ghani and Abdullah Niazi of the Institute of Management
Sciences, Peshawar, in their paper, ‘Impact
of Celebrity Credibility on Advertising Effectiveness’ published in the Pakistan Journal
of Commerce and Social Sciences.
In 2013, the three conducted a study that
aimed to judge the impact of celebrity credibility on advertising effectiveness in terms
of customer attitudes towards advertise-

Research

ments, the brand as well as the purchase
intention. The study also highlighted the
differences in responses towards advertisements of brands featuring celebrities
compared to those using relatively less
known actors. “Our findings suggest that
the respondents considered the famous
celebrities of the brand as the most credible celebrities, having positive impact on
consumers’ attitude towards the advertisement, attitude to the brand and their favourable purchase intentions as compared
to the unknown celebrities with less credibility.”
The aforementioned conclusion is just a
confirmation of what we already know; that
the act of matching celebrities with certain
products is bound to draw more attention
and generate massive appeal, a cue we
seemed to have picked up on from international advertisers and marketers.
“The affinity consumers have for certain
celebrities can greatly influence their purchases. People may have the attitude, ‘If
the product is good enough for her, it’s good
enough for me.’” explains Rick Suttle from
the Houston Chronicle. “Essentially, the testimonial of the local celebrity adds instant
credibility to a small company’s product.”
Stephanie Pappas, a contributor on the
digital science publication, LiveScience, describes human beings as social creatures
who live in an environment where it is beneficial to pay attention to the ones at the
top. “Celebrity fascination may be an outgrowth of this tendency, nourished by the
media and technology,” she says. “[And]
the media exploits this tendency.”
However, now it seems as if the narrative
is shifting slightly towards non-celebrity advertising. A number of experts are beginning
to question the feasibility of using celebri-

ties in commercials, especially when there
seems to be no obvious return attained by
it. “If all the attention is focused on the celebrity and not the brand, you’ve got a case
of ‘video vampire,’ in which many ads in the
genre do a better job in gaining celebrity exposure than they do in generating notice for
the brand,” says Jeri Smith, a contributor
at Marketing Insights, the e-newsletter of
the American Marketing Association (AMA).
“For example, in our most recent study of
Super Bowl ads, the average celebrity recognition was 78%, while the average brand
linkage for those same ads was just 28%.
In other words, three of four of those who
engaged with the commercial knew the celebrity while just one in four could connect
the commercial to the correct brand.”
Marketing analysts like Jeri insist on taking the safer route by not rejecting celebrity
endorsements outright and instead suggesting that businesses should establish a
clear connection with just one celebrity in
order to avoid confusion. Other advertising experts, however, are generally more
unabashed in their opinions, going to the
extent of saying that celebrity endorsements should be avoided altogether. “Over
the course of last year, time and time again
we observed incredibly low effectiveness
scores of TV ads starring celebrities”, ex-

plained Peter Daboll, contributor at the advertising resource site, Ad Age. “From Tiger
Woods to Donald Trump, we found that
with rare exception, celebrity endorsements
were largely ineffective and failed to yield
the benefits popular wisdom promises.”
A reasonable theory, perhaps. But can the
same be said for the scores of celebrities
starring in drama serials? “The main reason
touted by former musicians and models for
their decision to enter the television industry is that there isn’t enough money to be
made from the sector that they are coming from.” Says Pakistani music composer
and drummer, Louis J. Pinto a.k.a Gumby.
“What is really astonishing is that they continue to get offers for roles when it is evident
that they just cannot act! Ayesha Omar is
a prime example. She has delved in everything, from modeling to painting to cooking
to singing to acting and it seems as if she
doesn’t want to leave any stone unturned.”
When asked whether such people are
justified to shift gears in their professions,
Gumby’s expressions transform into one of
absolute disdain. “You work with what you
have. I could have also gone on a completely different tangent if my objective was
to just make money and nothing else. But
I didn’t. I stayed because I make music for
the love of it.” He adds, “Even if you do
decide to veer off onto a different path, it
should be one that makes sense and that
complements your skills and abilities. Going
into acting just because everybody else is
doing the same and it pays better is a silly
excuse.”
Justified or not, one cannot deny the
sheer number of options now available to
celebrities looking to cash in on their image.
How long is it going to last is anybody’s
guess.
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Corporate Moves
Dr. Daniel Ritz has been appointed
President and CEO, PTCL.
Nusrat Javeed has joined Dawn News.

Hifza Chaudhary has joined Geo News.
Mahvish Tabassum has joined Dawn
News.

Fawad Chaudhry has joined Neo News.

New Appointments
Client			

Advertising Agency

Engro Fertilizers Ltd.
Engro Powergen Ltd.
Karwan-e-Hira, Hajj & Umrah (Pvt.) Ltd.
Lasani Herbal Clinic
Shahid Brothers
Summit Builders & Developers
Al-Furqan Tower
Zee Developers

Brainchild Communications
Brainchild Communications
Concept One Advertising
Concept One Advertising
Concept One Advertising
Interflow Communications
Manhill Advertising & Marketing
Manhill Advertising & Marketing
( for Sheikh Yaseen Apartments )
Manhill Advertising & Marketing
Manhill Advertising & Marketing
( for “Lyallpur Gallaria” & “Park City”
Toba Tek Singh )
Manhill Advertising & Marketing
( for Noman Residencia )
Oktopus360 Media
Oktopus360 Media
Prometheus (Pvt.) Ltd.
Prometheus (Pvt.) Ltd.
Prometheus (Pvt.) Ltd.
Velocity Marketing & Communications

Mughal Estate Developers
Premier Developers

Ever Green Developers
Neelam Aslam has joined Geo News.

Iftikhar Ahmad has rejoined Geo News
as Director Special Projects.

Dr. Danish has joined 92 News.

Ali Zafar has become Brand Ambassador
of Yamaha.
Atif Aslam has become Brand
Ambassador of Huawei Pakistan.
Mohammad Ghazanfar Ali Khan has
been appointed Chairman, FPCCI Standing
Committee on Automobile Industry.
Mukesh Kumar has become Sindh Chief,
SMEDA.
Malik Sohail Hussain has become
Chairman Coordination, FPCCI.
Khadeeja Al Marzouqi has become
Editor-In-Chief, Emirates24/7.
Salim Saifullah Khan has been appointed,
Chairman Development Advisors Group,
Asian Tennis Federation.
Mian Nauman Kabir has become
Chairman, Punjab Mineral Development
Corporation.
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Siemens Healthcare (Pvt.) Ltd.
Ezee Travel (Pvt.) Ltd.
Arif Habib Ltd.
Unilever Pakistan Foods Ltd.
Unilever Pakistan Ltd.
Millat Industrial Products Ltd.

Change Of Agency
Client

New Advtg Agency Outgoing Agency

Hashoo Foundation
Time & Space Media
Kansai Paint (Pvt.) Ltd.
The Circuit (Pvt.) Ltd.
Panasonic Marketing
The Brand Partnership
Middle East		
OPP (Pvt.) Ltd.
The D’Hamidi Partnership
Shaheen Air International Ltd. No new agency appointed
South Asia Pakistan
Firebolt63 (Pvt.) Ltd.
Terminals Ltd.

JWT Asiatic
JWT Asiatic
JWT Asiatic		
Synergy Advertising
Mass/Hawk Advertising
G.H. Thaver & Co.

Appointment Of MBH
Client

Creative Agency(s) MBH(s)

Qatar Airways

Manhattan
Communications
Contract Advertising
( for Anytime, Oolala,
Good Milk and Qudrat )

Shakarganj Food
Products Ltd.

Media Axis (Pvt.) Ltd.
T Media ( for Anytime,
Oolala, Good Milk
and Qudrat )

Additional Appointments
Client

Agency

Greenstar Social Marketing Pakistan
		
Higher Education Commission
		
Securities & Exchange Commission
		
United Bank Ltd.		
		

Interflow Communications, Spectrum
Communications, Adcom.
Manhattan Communications, Adgroup,
Creative Junction, Interlink Advertising.
Interflow Communications, Midas Com
munication.
Bullseye Communications, 		
Wahedna D’Arcy

Source: All Pakistan Newspapers Society (APNS)

